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Biomarketing Non Solo Big Data: Battito Cardiaco,
Respiro E Movimenti Oculari Per Rivelare Preferenze E
Scelte Del Consumatore
'Market Devices' addresses the crucial role of technical instruments in the construction of
markets and explores how market devices are set to configure economic calculative capacities
while observing the part they play in the marketability of goods and services.
Branding guru Aaker shows how to eliminate the competition and become the lead brand in your
market This ground-breaking book defines the concept of brand relevance using dozens of case
studies-Prius, Whole Foods, Westin, iPad and more-and explains how brand relevance drives
market dynamics, which generates opportunities for your brand and threats for the competition.
Aaker reveals how these companies have made other brands in their categories irrelevant. Key
points: When managing a new category of product, treat it as if it were a brand; By failing to
produce what customers want or losing momentum and visibility, your brand becomes irrelevant;
and create barriers to competitors by supporting innovation at every level of the organization.
Using dozens of case studies, shows how to create or dominate new categories or subcategories,
making competitors irrelevant Shows how to manage the new category or subcategory as if it were
a brand and how to create barriers to competitors Describes the threat of becoming irrelevant by
failing to make what customer are buying or losing energy David Aaker, the author of four brand
books, has been called the father of branding This book offers insight for creating and/or owning
a new business arena. Instead of being the best, the goal is to be the only brand around-making
competitors irrelevant.
This book represents a unique collection of European and Asian perspectives on the production,
trade and consumption of high quality food. The rapidly growing demand for organic and quality
food in Europe imposes new challenges on competing food value chains. Europe, as the biggest
worldwide food importer, attracts many developing and developed countries in Asia. Prospering
Chinese and Thai food markets offer new opportunities for European operators. Wealthy and
informed consumers on both continents search for trustworthy high quality food products.
Farmers, operators and retailers from distant cultures are coping with different standards, facing
the ever increasing necessity for mutual understanding. This publication is the output of BeanQuorum, a European funded Asia-Link project. Bean-Quorum represents a consolidated network
of researchers working together with the business sector and NGOs to enhance European Asian
understanding about organic and quality food. This book describes global trends in organic and
quality food trade and connects them with recent developments in Asian and European market
structures. Selected case studies illustrate the impact of organic and quality food production on
topics ranging from sustainable rural development, to the potential of exotic new plant varieties to
purchase decisions of European or Asian retail managers. Selected European markets are
mirrored by the situation in Chinese and Thai markets. Finally, environmental issues concerning
global trade of quality food are addressed.
Foreseeing and planning for all of the possibilities and pitfalls involved in bringing a
biotechnology innovation from inception to widespread therapeutic use takes strong managerial
skills and a solid grounding in biopharmaceutical research and development procedures.
Unfortunately there has been a dearth of resources for this aspect of the field.
Defining, Measuring and Managing Consumer Experiences
Wholehearted
Per la Business Intelligence non siamo numeri ma storie da raccontare
Becoming Abigail
Business Development for the Biotechnology and Pharmaceutical Industry
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Secrets, Strategies, and Success Stories from the World's Greatest Brands
Organic and quality food marketing in Asia and Europe

Authoritative reviews on the wide-ranging ramifications of climate change, from
an international team of eminent researchers.
This is a fascinating and practical introduction to writing your memoir, whether
intended for yourself, your friends and family, or general publication. This
information packed guide leads you from your first steps through the creative
process to your final steps.
Finally a go-to guide to creating and publishing the kind of content that will
make your business thrive. Everybody Writes is a go-to guide to attracting and
retaining customers through stellar online communication, because in our
content-driven world, every one of us is, in fact, a writer. If you have a web site,
you are a publisher. If you are on social media, you are in marketing. And that
means that we are all relying on our words to carry our marketing messages.
We are all writers. Yeah, but who cares about writing anymore? In a timechallenged world dominated by short and snappy, by click-bait headlines and
Twitter streams and Instagram feeds and gifs and video and Snapchat and YOLO
and LOL and #tbt. . . does the idea of focusing on writing seem pedantic and
ordinary? Actually, writing matters more now, not less. Our online words are our
currency; they tell our customers who we are. Our writing can make us look
smart or it can make us look stupid. It can make us seem fun, or warm, or
competent, or trustworthy. But it can also make us seem humdrum or
discombobulated or flat-out boring. That means you've got to choose words well,
and write with economy and the style and honest empathy for your customers.
And it means you put a new value on an often-overlooked skill in content
marketing: How to write, and how to tell a true story really, really well. That's
true whether you're writing a listicle or the words on a Slideshare deck or the
words you're reading right here, right now... And so being able to communicate
well in writing isn't just nice; it's necessity. And it's also the oft-overlooked
cornerstone of nearly all our content marketing. In Everybody Writes, top
marketing veteran Ann Handley gives expert guidance and insight into the
process and strategy of content creation, production and publishing, with
actionable how-to advice designed to get results. These lessons and rules apply
across all of your online assets ̶ like web pages, home page, landing pages,
blogs, email, marketing offers, and on Facebook, Twitter, LinkedIn, and other
social media. Ann deconstructs the strategy and delivers a practical approach to
create ridiculously compelling and competent content. It's designed to be the goto guide for anyone creating or publishing any kind of online content ̶
whether you're a big brand or you're small and solo. Sections include: How to
write better. (Or, for "adult-onset writers": How to hate writing less.) Easy
grammar and usage rules tailored for business in a fun, memorable way.
(Enough to keep you looking sharp, but not too much to overwhelm you.) Giving
your audience the gift of your true story, told well. Empathy and humanity and
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inspiration are key here, so the book covers that, too. Best practices for creating
credible, trustworthy content steeped in some time-honored rules of solid
journalism. Because publishing content and talking directly to your customers is,
at its heart, a privilege. "Things Marketers Write": The fundamentals of 17
specific kinds of content that marketers are often tasked with crafting. Content
Tools: The sharpest tools you need to get the job done. Traditional marketing
techniques are no longer enough. Everybody Writes is a field guide for the
smartest businesses who know that great content is the key to thriving in this
digital world.
Artificial Intelligence (AI) systems are increasingly being deployed by marketing
entities in connection with consumers interactions. Thanks to machine learning
(ML) and cognitive computing technologies, businesses can now analyse vast
amounts of data on consumers, generate new knowledge, use it to optimize
certain processes, and undertake tasks that were previously impossible. Against
this background, this book analyses new algorithmic commercial practices,
discusses their challenges for consumers, and measures such developments
against the current EU legislative framework on consumer protection. The book
adopts an interdisciplinary approach, building on empirical findings from AI
applications in marketing and theoretical insights from marketing studies, and
combining them with normative analysis of privacy and consumer protection in
the EU. The content is divided into three parts. The first part analyses the
phenomenon of algorithmic marketing practices and reviews the main AI and AIrelated technologies used in marketing, e.g. Big data, ML and NLP. The second
part describes new commercial practices, including the massive monitoring and
profiling of consumers, the personalization of advertising and offers, the
exploitation of psychological and emotional insights, and the use of human-like
interfaces to trigger emotional responses. The third part provides a
comprehensive analysis of current EU consumer protection laws and policies in
the field of commercial practices. It focuses on two main legal concepts, their
shortcomings, and potential refinements: vulnerability, understood as the
conceptual benchmark for protecting consumers from unfair algorithmic
practices; manipulation, the substantive legal measure for drawing the line
between fair and unfair practices.
Simply Organic
Guide to Literary Agents 30th Edition
The Scribe Method
A Writer's Guide to Finishing, Publishing, Promoting, and Surviving Your First
Book
The True Story of a Very Young Prisoner of Auschwitz
The Complete Guide to Creating a Personal Memoir
And Other Stories of Tech in China's Countryside
This book takes a reproductive justice approach to argue that surrogacy as practised in the
contemporary neoliberal biomarkets crosses the humanitarian thresholds of feminism. Drawing
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on her ethnographic work with surrogate mothers, intended parents and medical practitioners in
India, the author shows the dark connections between poverty, gender, human rights violations
and indignity in the surrogacy market. In a developing country like India, bio-technologies
therefore create reproductive objects of certain female bodies while promoting an image of
reproductive liberation for others. India is a classic example for how far these biomarkets can
exploit vulnerabilities for individual requirements in the garb of reproductive liberty. This
critical book refers to a range of liberal, radical and postcolonial feminist frameworks on
surrogacy, and questions the individual reproductive rights perspective as an approach to
examine global surrogacy. It introduces ‘humanitarian feminism’ as an alternative concept to
bridge feminist factions divided on contextual and ideological grounds. It hopes to build a global
feminist solidarity drawing on a ‘reproductive justice’ approach by recognizing the histories
of race, class, gender, sexuality, ability, age and immigration oppression in all communities. This
work is of interest to researchers and students of medical sociology and anthropology, gender
studies, bioethics, and development studies.
Whether it’s climbing Everest, launching a business, applying for a dream job, or just finding
happiness in everyday life, Steve Sims, founder of the luxury concierge service, Bluefish, reveals
simple and effective ways to sharpen your mind, gain a new perspective, and achieve your goals.
From helping a client get married in the Vatican, to charming and connecting with business
mogul Elon Musk, Bluefish founder Steve Sims is known to make the impossible possible. Now,
in his first book, he shares tips, techniques, and principles to break down any door and step onto
whatever glamorous stage awaits you. By following Steve’s succinct yet insightful advice—as
well as inspiration gleaned from the moving stories of others—you, too, can transform your life
and achieve the impossible.
How can a smartwatch help patients with diabetes manage their disease? Why can’t patients
find out prices for surgeries and other procedures before they happen? How can researchers
speed up the decade-long process of drug development? How will "Precision Medicine" impact
patient care outside of cancer? What can doctors, hospitals, and health systems do to ensure they
are maximizing high-value care? How can healthcare entrepreneurs find success in this datadriven market? A revolution is transforming the $10 trillion healthcare landscape, promising
greater transparency, improved efficiency, and new ways of delivering care. This new landscape
presents tremendous opportunity for those who are ready to embrace the data-driven reality.
Having the right data and knowing how to use it will be the key to success in the healthcare
market in the future. We are already starting to see the impacts in drug development, precision
medicine, and how patients with rare diseases are diagnosed and treated. Startups are launched
every week to fill an unmet need and address the current problems in the healthcare system.
Digital devices and artificial intelligence are helping doctors do their jobs faster and with more
accuracy. MoneyBall Medicine: Thriving in the New Data-Driven Healthcare Market, which
includes interviews with dozens of healthcare leaders, describes the business challenges and
opportunities arising for those working in one of the most vibrant sectors of the world’s
economy. Doctors, hospital administrators, health information technology directors, and
entrepreneurs need to adapt to the changes effecting healthcare today in order to succeed in the
new, cost-conscious and value-based environment of the future. The authors map out many of
the changes taking place, describe how they are impacting everyone from patients to researchers
to insurers, and outline some predictions for the healthcare industry in the years to come.
"The ... true story of Michael Bornstein--who at age 4 was one of the youngest children to be
liberated from Auschwitz--and of his family"-Page 4/17
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How to Create Killer Blogs, Podcasts, Videos, Ebooks, Webinars (and More) That Engage
Customers and Ignite Your Business
Brand Relevance
How innovations in market institutions encourage sustainable agriculture in developing
countries
Billboard
They Ask, You Answer
Innovative markets for sustainable agriculture
Predictive Biomarkers in Oncology
An analysis of contemporary violence as the new commodity of today's
hyper-consumerist stage of capitalism. “Death has become the most
profitable business in existence.” —from Gore Capitalism Written by the
Tijuana activist intellectual Sayak Valencia, Gore Capitalism is a crucial
essay that posits a decolonial, feminist philosophical approach to the
outbreak of violence in Mexico and, more broadly, across the global regions
of the Third World. Valencia argues that violence itself has become a
product within hyper-consumerist neoliberal capitalism, and that tortured
and mutilated bodies have become commodities to be traded and utilized
for profit in an age of impunity and governmental austerity. In a lucid and
transgressive voice, Valencia unravels the workings of the politics of death
in the context of contemporary networks of hyper-consumption, the ups and
downs of capital markets, drug trafficking, narcopower, and the impunity of
the neoliberal state. She looks at the global rise of authoritarian
governments, the erosion of civil society, the increasing violence against
women, the deterioration of human rights, and the transformation of
certain cities and regions into depopulated, ghostly settings for war. She
offers a trenchant critique of masculinity and gender constructions in
Mexico, linking their misogynist force to the booming trade in violence.
This book is essential reading for anyone seeking to analyze the new
landscapes of war. It provides novel categories that allow us to deconstruct
what is happening, while proposing vital epistemological tools developed in
the convulsive Third World border space of Tijuana.
The Best Resource Available for Finding a Literary Agent, fully revised and
updated No matter what you're writing--fiction or nonfiction, books for
adults or children--you need a literary agent to get the best book deal
possible from a traditional publisher. Guide to Literary Agents 30th edition
is your go-to resource for finding that literary agent and earning a contract
from a reputable publisher. Along with listing information for more than
1,000 agents who represent writers and their books, the 30th edition of
GLA includes: • Hundreds of updated listings for literary agents and writing
conferences • Informative articles on crafting effective queries, synopses,
and book proposals (and the agent query tracker) • Plus, a 30-Day Platform
Challenge to help writers build their writing platforms • Includes 20
literary agents actively seeking writers and their writing
“Precision/personalized or stratified medicine” refers to the tailoring of
medical treatment or drug administration to the individual characteristics
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of each patient treatment. It does not literally mean that a pharmaceutical
company makes a drug for an individual patient for consumption and
treatment but rather means the ability to stratify (or classify) individuals
into sub-populations that differ in their responsiveness to a specific drug. A
marker that provides information on the likely response to therapy, i.e.,
either in terms of tumor shrinkage or survival of the patient is termed
“predictive biomarker”. Despite their promise in precision medicine and the
explosion of knowledge in this area, there is not a single source on this
subject that puts all this evidence together in a concise or richly illustrated
and easy to understand manner. This book provides a collection of
ingeniously organized, well-illustrated and up-to-date authoritative chapters
divided into five sections that are clear and easy to understand. Section one
provides an overview of biomarkers, introduces the basic terminologies,
definitions, technologies, tools and concepts associated with this subject in
the form of illustrations/graphics, photographs and concise texts. Several
recent biomarker endeavors that have been initiated and funded by the
National Cancer Institute, National Institutes of Health, FDA and other
International organizations are presented. Section two involves the
signaling pathways controlling cell growth and differentiation altered in
cancer. This section analyzes how predictive biomarkers are altered
(expressed or amplified) across cancer types. Section three explores how
predictive biomarkers play a role in patient stratification and tailored
treatment in relationship to specific cancers. In addition, it includes
discussion on the various precision medicine initiatives that are going on
across the globe (e.g. TARGET, NCI-MATCH, BATTLE, SHIVA, etc.).
Section four discusses: (a) how pharmaceutical companies validate
predictive biomarker assays and accompanying companion diagnostics
either internally or externally with partner companies such as central
laboratories or clinical research organizations, and (b) how predictive
biomarker tests fall under the oversight of US FDA, Centers for Medicare &
Medicaid Services (CMS) and state laws. Section five wraps up novel
agents and targets that are being used as targets for cancer therapeutics.
The biomarkers associated with these protocols will also be presented.
Throughout the book, sidebars, special interest boxes and illustrations are
used to explain terms that are either newly introduced, uncommon, or
specialized. Predictive Biomarkers in Oncology will serve as a definitive
guide for practicing pathologists, oncologists, basic researchers, and
personnel in the pharmaceutical or diagnostic industry interested in
learning how “predictive biomarkers” are used in precision cancer therapy.
'Set in a country house hotel on the West coast of Ireland it's full of her
trademark warmth, humour and lovable character' Woman 'This is a book
designed to be read in a dark January chill; it begs for a fireside and the
sound of wind and rain howling outside ... If you haven't come across her
before, you've got a real treat in store' The Lady The Sheedy sisters had
lived in Stone House for as long as anyone could remember. Set high on the
cliffs on the west coast of Ireland, overlooking the windswept Atlantic
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Ocean, it was falling into disrepair - until one woman, with a past she
needed to forget, breathed new life into the place. Now a hotel, with a big
warm kitchen and log fires, it provides a welcome few can resist. Winnie is
generally able to make the best of things, until she finds herself on the
holiday from hell. John arrived on an impulse after he missed a flight at
Shannon. And then there's Henry and Nicola, burdened with a terrible
secret, who are hoping the break at Stone House will help them find a way
to face the future...
Neurocopywriting
A Transnational Feminist View of Surrogacy Biomarkets in India
Open Innovation
The Best Way to Write and Publish Your Non-Fiction Book
Blockchain Chicken Farm
Biomarketing. Non solo big data: battito cardiaco, respiro e movimenti
oculari per rivelare preferenze e scelte del consumatore
Become the Man Women Want
of UB’s medical school, that UB developed its School of Arts and Sciences, and thus,
assumed its place among the other institutions of higher education. Had Fillmore
lived throughout UB’s first seventy years, he would probably have been elated by the
success of his university, and he should have been satisfied and pleased that UB
remained intrinsically bonded to its community while at the same time engrafting the
values and standards important to higher education’s mission in the region. UB and
its medical school have undergone many challenging transitions since 1846. Included
among them were: (1) the completion of an academic campus in the far northeast
comer of the City of Buffalo while leaving its medical, dental and law schools firmly
situated in the core of downtown Buffalo; (2) the eventual relocation, after the
second world war, of the law school to the newer campus in Amherst, and the
medical and dental school to the original academic campus: and (3) the merger with
the State University of New York System in 1962. Despite these significant
transitions, any one of which could have changed the intrinsic integrity of UB and
disrupted the bonding between community and university, that did not happen. To
this day, the ties between community and academe persist. Fillmore and White
should celebrate their success and important contribution to Buffalo and Western
New York.
The most researched, documented, and comprehensive manifesto on experiential
marketing. As customers take control over what, when, why, and how they buy
products and services, brands face the complete breakdown and utter failure of
passive marketing strategies designed more than a half-century ago. To connect with
a new generation of customers, companies must embrace and deploy a new
marketing mix, powered by a more effective discipline: experiences. Experiential
marketing, the use of live, face-to-face engagements to connect with audiences,
create relationships and drive brand affinity, has become the fastest-growing form of
marketing in the world as the very companies that built their brands on the old
Madison Avenue approach—including Coca-Cola, Nike, Microsoft, American Express
and others—open the next chapter of marketing. . . as experiential brands. Using
hundreds of case studies, exclusive research, and interviews with more than 150
Page 7/17

File Type PDF Biomarketing Non Solo Big Data: Battito Cardiaco, Respiro E
Movimenti Oculari Per Rivelare Preferenze E Scelte Del Consumatore
global brands spanning a decade, global experiential marketing experts Kerry Smith
and Dan Hanover present the most in-depth book ever written on how companies are
using experiences as the anchor of reinvented marketing mixes. You’ll learn: The
history and fundamental principles of experiential marketing How top brands have
reset marketing mixes as experience-driven portfolios The anatomy of a brand
experience The psychology of engagement and experience design The 10 habits of
highly experiential brands How to measure the impact of experiential marketing How
to combine digital and social media in an experiential strategy The experiential
marketing vocabulary How to begin converting to experiential marketing Marketers
still torn between outdated marketing models and the need to reinvent how they
market in today’s customer-controlled economy will find the clarity they need to
refine their marketing strategies, get a roadmap for putting their brands on a winning
path, and walk away inspired to transition into experiential brands.
Business Development in the biotechnology and pharmaceutical industries accounts
for over $5 billion in licensing deal value per year and much more than that in the
value of mergers and acquisitions. Transactions range from licences to patented
academic research, to product developments as licences, joint ventures and
acquisition of intellectual property rights, and on to collaborations in development
and marketing, locally or across the globe. Asset sales, mergers and corporate
takeovers are also a part of the business development remit. The scope of the job
can be immense, spanning the life-cycle of products from the earliest levels of
research to the disposal of residual marketing rights, involving legal regulatory
manufacturing, clinical development, sales and marketing and financial aspects. The
knowledge and skills required of practitioners must be similarly broad, yet the
availability of information for developing a career in business development is sparse.
Martin Austin's highly practical guide spans the complete process and is based on his
30 years of experience in the industry and the well-established training programme
that he has developed and delivers to pharmaceutical executives from across the
world.
In todays information-rich environment, companies can no longer afford to rely
entirely on their own ideas to advance their business, nor can they restrict their
innovations to a single path to market. As a result, says Harvard Business School
professor Henry W. Chesbrough, the traditional model for innovation--which has been
largely internally focused, closed off from outside ideas and technologies--is
becoming obsolete. Emerging in its place is a new paradigm, open innovation, which
strategically leverages internal and external sources of ideas and takes them to
market through multiple paths. This path-breaking analysis is based on extensive
field research, academic study, and the authors own longtime experience working in
Silicon Valley. Through rich descriptions of the innovation processes of Xerox, IBM,
Lucent, Intel, Merck, and Millennium, and the many spin-offs that have emerged from
these firms, Open Innovation shows how companies can use their business model to
identify a more enlightened role for R&D in a world of abundant information, better
manage and access intellectual property, advance their current business, and grow
their future business. Arguing that companies in all industries must transform the
way they commercialize knowledge, Chesbrough convincingly shows how open
innovation can unlock the latent economic value in a companys ideas and
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technologies.
Looking east looking west
Code Halos
Thriving in the New Data-Driven Healthcare Market
Biomedicine, Power, and Subjectivity in the Twenty-First Century
Towards a Sustainable Bioeconomy: Principles, Challenges and Perspectives
How the Digital Lives of People, Things, and Organizations are Changing the Rules of
Business
Survivors Club
Coming of age in a small Colorado town known for its tall
sycamore trees and an elite local boarding school, 16-year-old
Mia is shocked when the community is quarantined and surrounded
by gun-wielding soldiers amid revelations about her father's
secret work with a genetically engineered disease. A first
novel.
The guide to creating engaging web content and building a loyal
following, revised and updated Blogs, YouTube, Facebook,
Twitter, Google+, and other platforms are giving everyone a
"voice," including organizations and their customers. So how do
you create the stories, videos, and blog posts that cultivate
fans, arouse passion for your products or services, and ignite
your business? Content Rules equips you for online success as a
one-stop source on the art and science of developing content
that people care about. This coverage is interwoven with case
studies of companies successfully spreading their ideas
online—and using them to establish credibility and build a loyal
customer base. Find an authentic "voice" and craft bold content
that will resonate with prospects and buyers and encourage them
to share it with others Leverage social media and social tools
to get your content and ideas distributed as widely as possible
Understand why you are generating content—getting to the meat of
your message in practical, commonsense language, and defining
the goals of your content strategy Write in a way that
powerfully communicates your service, product, or message across
various Web mediums Boost your online presence and engage with
customers and prospects like never before with Content Rules.
The revolutionary guide that challenged businesses around the
world to stop selling to their buyers and start answering their
questions to get results; revised and updated to address new
technology, trends, the continuous evolution of the digital
consumer, and much more In today’s digital age, the traditional
sales funnel—marketing at the top, sales in the middle, customer
service at the bottom—is no longer effective. To be successful,
businesses must obsess over the questions, concerns, and
problems their buyers have, and address them as honestly and as
thoroughly as possible. Every day, buyers turn to search engines
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to ask billions of questions. Having the answers they need can
attract thousands of potential buyers to your company—but only
if your content strategy puts your answers at the top of those
search results. It’s a simple and powerful equation that
produces growth and success: They Ask, You Answer. Using these
principles, author Marcus Sheridan led his struggling pool
company from the bleak depths of the housing crash of 2008 to
become one of the largest pool installers in the United States.
Discover how his proven strategy can work for your business and
master the principles of inbound and content marketing that have
empowered thousands of companies to achieve exceptional growth.
They Ask, You Answer is a straightforward guide filled with
practical tactics and insights for transforming your marketing
strategy. This new edition has been fully revised and updated to
reflect the evolution of content marketing and the increasing
demands of today’s internet-savvy buyers. New chapters explore
the impact of technology, conversational marketing, the
essential elements every business website should possess, the
rise of video, and new stories from companies that have achieved
remarkable results with They Ask, You Answer. Upon reading this
book, you will know: How to build trust with buyers through
content and video. How to turn your web presence into a magnet
for qualified buyers. What works and what doesn’t through new
case studies, featuring real-world results from companies that
have embraced these principles. Why you need to think of your
business as a media company, instead of relying on more
traditional (and ineffective) ways of advertising and marketing.
How to achieve buy-in at your company and truly embrace a
culture of content and video. How to transform your current
customer base into loyal brand advocates for your company. They
Ask, You Answer is a must-have resource for companies that want
a fresh approach to marketing and sales that is proven to
generate more traffic, leads, and sales.
For centuries, medicine aimed to treat abnormalities. But today
normality itself is open to medical modification. Equipped with
a new molecular understanding of bodies and minds, and new
techniques for manipulating basic life processes at the level of
molecules, cells, and genes, medicine now seeks to manage human
vital processes. The Politics of Life Itself offers a muchneeded examination of recent developments in the life sciences
and biomedicine that have led to the widespread politicization
of medicine, human life, and biotechnology. Avoiding the hype of
popular science and the pessimism of most social science,
Nikolas Rose analyzes contemporary molecular biopolitics,
examining developments in genomics, neuroscience, pharmacology,
and psychopharmacology and the ways they have affected racial
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politics, crime control, and psychiatry. Rose analyzes the
transformation of biomedicine from the practice of healing to
the government of life; the new emphasis on treating disease
susceptibilities rather than disease; the shift in our
understanding of the patient; the emergence of new forms of
medical activism; the rise of biocapital; and the mutations in
biopower. He concludes that these developments have profound
consequences for who we think we are, and who we want to be.
Le persone oltre i numeri
Genetic Engineering & Biotechnology News
The Art of Making Things Happen
Bluefishing
A Week in Winter
Experiential Marketing
The Politics of Life Itself
Between 2013 and 2015, the Food and Agriculture Organization of
the United Nations (FAO) and the French National Institute for
Agricultural Research (INRA) undertook a survey of innovative
approaches that enable markets to act as incentives in the
transition towards sustainable agriculture in developing
countries. Through a competitive selection process, 15 cases
from around the world provide insights into how small-scale
initiatives that use sustainable production practices are
supported by market demand, and create innovations in the
institutions that govern sustainable practices and market
exchanges. These cases respond to both local and distant
consumers’ concerns about the quality of the food that they eat.
The book evidences that the initiatives rely upon social values
(e.g. trustworthiness, health [nutrition and food safety], food
sovereignty, promotion of youth and rural development, farmer
and community livelihoods) to adapt sustainable practices to
local contexts, while creating new market outlets for food
products. Specifically, private sector and civil society actors
are leading partnerships with the public sector to build market
infrastructure, integrate sustainable agriculture into private
and public education and extension programmes, and ensure the
exchange of transparent information about market opportunities.
The results are: (i) system innovations that allow new rules for
marketing and assuring the sustainable qualities of products;
(ii) new forms of organization that permit actors to play
multiple roles in the food system (e.g. farmer and auditor,
farmer and researcher, consumer and auditor, consumer and
intermediary); (iii) new forms of market exchange, such as box
schemes, university kiosks, public procurement or systems of
seed exchanges; and (iv) new technologies for sustainable
agriculture (e.g. effective micro-organisms, biopesticides and
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soil analysis techniques). The public sector plays a key role in
providing legitimate political and physical spaces for multiple
actors to jointly create and share sustainable agricultural
knowledge, practices and products.
Neurocopywriting è il primo manuale italiano a spiegare
l’applicazione del neuromarketing e delle neuroscienze allo
storytelling. Attraverso uno stile discorsivo ma rigorosamente
documentato a livello scientifico, in queste pagine scoprirete
come creare contenuti efficaci, grazie alle conoscenze sul
cervello e le sue modalità di reazione, apprendimento e
attenzione: una delle nuove frontiere aperte dalle neuroscienze.
Il libro si addentra in un percorso stimolante, ricco di esempi
pratici, interviste, esperimenti e casi aziendali, risultando
particolarmente utile per tutti coloro che, pur non essendo
addetti ai lavori, devono ogni giorno confrontarsi con le sfide
della comunicazione.
This book offers a comprehensive overview of the challenges that
marketing faces in understanding, managing and measuring the
dynamics of modern consumer behaviours and successfully managing
the customer experience. The reader will gain a deeper knowledge
of the approaches to consumer behaviour and learn about the
theoretical and empirical challenges of studying customer
experience management. It also considers the post-modern
consumer, which requires a move beyond the purely rationalist
perspective of traditional marketing and provides methodological
support for firms and scholars who wish to measure cognitive,
emotional and behavioural consumer reactions. More specifically,
it explores the changes in consumer behaviours, the limitations
of traditional measurement approaches and the importance of
capturing small insights with neuromarketing metrics, with a
chapter contributed by a leading expert. A new three-point
perspective on consumer behaviours is set out that combines
behaviour (what people do) with the declared (what people say)
and the perceived (what people feel). This approach acknowledges
the complexity of consumer behaviours and the methodological
bias derived from the use of the traditional techniques
(principally the survey) or from big data. Only a holistic
perspective can capture the heterogeneous nature of consumer
behaviour. The book thereby takes up the theoretical debate
about the definition, management and measurement of customer
behaviour. It also examines measurement methodologies, an area
that has received little attention elsewhere. Besides addressing
the scientific community in the field, the book will also be a
valuable practical resource for marketing managers,
entrepreneurs and consultants who want to implement innovative
strategies to manage the customer experience.
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Ready to write your book? So why haven’t you done it yet? If
you’re like most nonfiction authors, fears are holding you back.
Sound familiar? Is my idea good enough? How do I structure a
book? What exactly are the steps to write it? How do I stay
motivated? What if I actually finish it, and it’s bad? Worst of
all: what if I publish it, and no one cares? How do I know if
I’m even doing the right things? The truth is, writing a book
can be scary and overwhelming—but it doesn’t have to be. There’s
a way to know you’re on the right path and taking the right
steps. How? By using a method that’s been validated with
thousands of other Authors just like you. In fact, it’s the same
exact process used to produce dozens of big
bestsellers–including David Goggins’s Can’t Hurt Me, Tiffany
Haddish’s The Last Black Unicorn, and Joey Coleman’s Never Lose
a Customer Again. The Scribe Method is the tested and proven
process that will help you navigate the entire book-writing
process from start to finish–the right way. Written by 4x New
York Times Bestselling Author Tucker Max and publishing expert
Zach Obront, you’ll learn the step-by-step method that has
helped over 1,500 authors write and publish their books. Now a
Wall Street Journal Bestseller itself, The Scribe Method is
specifically designed for business leaders, personal development
gurus, entrepreneurs, and any expert in their field who has
accumulated years of hard-won knowledge and wants to put it out
into the world. Forget the rest of the books written by
pretenders. This is the ultimate resource for anyone who wants
to professionally write a great nonfiction book.
Gore Capitalism
Everybody Writes
The Well's End
MoneyBall Medicine
Applications in Precision Medicine
A Practical Guide
Before and After the Book Deal
This book gathers contributions from scientists and industry representatives on
achieving a sustainable bioeconomy. It also covers the social sciences, economics,
business, education and the environmental sciences. There is an urgent need to
optimise and maximise the use of biological resources, so that primary production and
processing systems can generate more food, fibre and other bio-based products with
less environmental impacts and lower greenhouse gas emissions. In other words, we
need a “sustainable bioeconomy” – a term that encompasses the sustainable
production of renewable resources from land, fisheries and aquaculture environments
and their conversion into food, feed, fibre bio-based products and bio-energy, as well as
related public goods. Despite the relevance of achieving a sustainable bioeconomy,
there are very few publications in this field. Addressing that gap, this book illustrates
how biological resources and ecosystems could be used in a more sustainable, efficient
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and integrated manner – in other words, how the principles of sustainable bioeconomy
can be implemented in practice. Given its interdisciplinary nature, the field of
sustainable bioeconomy offers a unique opportunity to address complex and
interconnected challenges, while also promoting economic growth. It helps countries
and societies to make a transition and to use resources more efficiently, and shows
how to rely less on biological resources to satisfy industry demands and consumer
needs. The papers are innovative, cross-cutting and include many practice-based
lessons learned, some of which are reproducible elsewhere. In closing, the book,
prepared by the Inter-University Sustainable Development Research Programme
(IUSDRP) and the World Sustainable Development Research and Transfer Centre
(WSD-RTC), reiterates the need to promote a sustainable bioeconomy today.
The world is changing, and along with it, so must our eating habits. Author and
restaurateur Jesse Ziff Cool has compiled over 30 years of knowledge about organic,
local, and sustainable food into one magnificent cookbook, including indispensable
elements of her earlier cookbook, Your Organic Kitchen, which is now out of print. With
150 enticing recipes, Simply Organic encourages home cooks to embrace organics as
a lifestyle rather than a fad. Cool organizes her chapters seasonally to ensure that the
freshest, ripest ingredients enhance the flavors of dishes like Filet Mignon with
Smashed Potatoes and Leek Sauce in early spring to Pumpkin Raisin Bread Pudding in
autumn. Inspiring profiles on farmers and producers reveal how these individuals are
working to create a sustainable future every day.
Biomarketing. Non solo big data: battito cardiaco, respiro e movimenti oculari per
rivelare preferenze e scelte del consumatoreAlgorithmic Marketing and EU Law on
Unfair Commercial PracticesSpringer Nature
"Compelling and gorgeously written, this is a coming-of-age novella like no other. Chris
Abani explores the depths of loss and exploitation with what can only be described as a
knowing tenderness. An extraordinary, necessary book."—Cristina Garcia, author of
Dreaming in Cuban "Abani's voice brings perspective to every moment, turning pain
into a beautiful painterly meditation on loss and aloneness."—Aimee Bender, author of
The Girl in the Flammable Skirt “Abani's empathy for Abigail's torn life is matched only
by his honesty in portraying it. Nothing at all is held back. A harrowing piece of
work.”—Peter Orner, author of The Esther Stories Tough, spirited, and fiercely
independent Abigail is brought as a teenager to London from Nigeria by relatives who
attempt to force her into prostitution. She flees, struggling to find herself in the shadow
of a strong but dead mother. In spare yet haunting and lyrical prose reminiscent of
Marguerite Duras, Abani brings to life a young woman who lives with a strength and
inner light that will enlighten and uplift the reader. Chris Abani is a poet and novelist and
the author, most recently, of GraceLand, which won the 2005 PEN/Hemingway Prize, a
Silver Medal in the California Book Awards, and was a finalist for several other prizes
including the Los Angeles Times Book Prize. His other prizes include a PEN Freedomto-Write Award, a Prince Claus Award, and a Lannan Literary Fellowship. He lives and
teaches in California.
Come rendere la comunicazione e i contenuti più efficaci con il neuromarketing
Algorithmic Marketing and EU Law on Unfair Commercial Practices
A Cookbook for Sustainable, Seasonal, and Local Ingredients
The New Imperative for Creating and Profiting from Technology
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Healthcare Biotechnology
Market Devices
In its 114th year, Billboard remains the world's premier weekly
music publication and a diverse digital, events, brand, content
and data licensing platform. Billboard publishes the most
trusted charts and offers unrivaled reporting about the latest
music, video, gaming, media, digital and mobile entertainment
issues and trends.
Un antico proverbio orientale dice che quando il dito indica la
luna, lo sciocco guarda il dito. Riprendendo questo concetto e
inserendolo nel contesto in cui viviamo, strangolato dalla
digitalizzazione delle nostre vite, ri ettiamo sul ruolo
predominante che oggi gli strumenti hanno rispetto ai
sentimenti. In una società in cui si associa ai Big Data la
risposta a tutti i quesiti del business, spesso ci dimentichiamo
che dietro l’analisi dei numeri ci sono le persone. La Business
Intelligence si propone oggi come un nuovo approccio
multidisciplinare che parte dall’analisi dei dati, Big e Small,
fino alle storie delle persone, per indirizzare le aziende ad
adottare una strategia più completa. Non solo algoritmi, ma
approccio, apertura mentale, condivisione e comunicazione di
quelli che sono gli obiettivi strategici dell’azienda. Questo
saggio si propone di o rire una visione più profonda della
Business Intelligence, la disciplina che ripensa al ruolo del
marketing, non più inteso come u cio della persuasione dei
bisogni inutili, ma volto a comprendere i bisogni reali di
ognuno di noi. Un business intelligente, infatti, non si so erma
al super uo, ma ascolta le storie delle persone e migliora la
qualità della vita di tutti noi.
The #1 bestselling pioneer of "fratire" and a leading
evolutionary psychologist team up to create the dating book for
guys. Whether they conducted their research in life or in the
lab, experts Tucker Max and Dr. Geoffrey Miller have spent the
last 20+ years learning what women really want from their men,
why they want it, and how men can deliver those qualities. The
short answer: become the best version of yourself possible, then
show it off. It sounds simple, but it's not. If it were, Tinder
would just be the stuff you use to start a fire. Becoming your
best self requires honesty, self-awareness, hard work and a
little help. Through their website and podcasts, Max and Miller
have already helped over one million guys take their first steps
toward Ms. Right. They have collected all of their findings in
Mate, an evidence-driven, seriously funny playbook that will
teach you to become a more sexually attractive and romantically
successful man, the right way: No "seduction techniques," No
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moralizing, No bullshit. Just honest, straightforward talk about
the most ethical, effective way to pursue the win-win
relationships you want with the women who are best for you. Much
of what they've discovered will surprise you, some of it will
not, but all of it is important and often misunderstood. So
listen up, and stop being stupid!
Harness "Code Halos" to gain competitive advantage in the
digital era Amazon beating Borders, Netflix beating Blockbuster,
Apple beating Kodak, and the rise of companies like Google,
LinkedIn, and Pandora are not isolated or random events. Today's
outliers in revenue growth and value creation are winning with a
new set of rules. They are dominating by managing the
information that surrounds people, organizations, processes, and
products—what authors Malcolm Frank, Paul Roehrig, and Ben Pring
call Code Halos. This is far beyond “Big Data” and analytics.
Code Halos spark new commercial models that can dramatically
flip market dominance from industry stalwarts to challengers. In
this new book, the authors show leaders how digital innovators
and traditional companies can build Code Halo solutions to drive
success. The book: Examines the explosion of digital information
that now surrounds us and describes the profound impact this is
having on individuals, corporations, and societies; Shows how
the Crossroads Model can help anticipate and navigate this
market shift; Provides examples of traditional firms already
harnessing the power of Code Halos including GE's "Brilliant
Machines," Disney's theme park "Magic Band," and Allstate's
mobile devices and analytics that transform auto insurance. With
reasoned insight, new data, real-world cases, and practical
guidance, Code Halos shows seasoned executives, entrepreneurs,
students, line-of-business owners, and technology leaders how to
master the new rules of the Code Halo economy.
GEN.
Mate
A Revolutionary Approach to Inbound Sales, Content Marketing,
and Today's Digital Consumer
Making Competitors Irrelevant
How to Write Your Life Story
Global Change and Future Earth
Ethical Issues in Health Care on the Frontiers of the TwentyFirst Century
A New York Times Book Review Editors' Choice "A brilliant and empathetic guide to the
far corners of global capitalism." --Jenny Odell, author of How to Do Nothing From
FSGO x Logic: stories about rural China, food, and tech that reveal new truths about the
globalized world In Blockchain Chicken Farm, the technologist and writer Xiaowei Wang
explores the political and social entanglements of technology in rural China. Their
discoveries force them to challenge the standard idea that rural culture and people are
backward, conservative, and intolerant. Instead, they find that rural China has not only
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adapted to rapid globalization but has actually innovated the technology we all use
today. From pork farmers using AI to produce the perfect pig, to disruptive luxury
counterfeits and the political intersections of e-commerce villages, Wang unravels the
ties between globalization, technology, agriculture, and commerce in unprecedented
fashion. Accompanied by humorous “Sinofuturist” recipes that frame meals as they
transform under new technology, Blockchain Chicken Farm is an original and probing
look into innovation, connectivity, and collaboration in the digitized rural world. FSG
Originals × Logic dissects the way technology functions in everyday lives. The titans of
Silicon Valley, for all their utopian imaginings, never really had our best interests at
heart: recent threats to democracy, truth, privacy, and safety, as a result of tech’s
reckless pursuit of progress, have shown as much. We present an alternate story, one
that delights in capturing technology in all its contradictions and innovation, across
borders and socioeconomic divisions, from history through the future, beyond
platitudes and PR hype, and past doom and gloom. Our collaboration features four brief
but provocative forays into the tech industry’s many worlds, and aspires to incite fresh
conversations about technology focused on nuanced and accessible explorations of the
emerging tools that reorganize and redefine life today.
Everything you’ve ever wanted to know about publishing but were too afraid to ask is
right here in this funny, candid guide written by an acclaimed author. There are
countless books on the market about how to write better but very few books on how to
break into the marketplace with your first book. Cutting through the noise (and very
mixed advice) online, while both dispelling rumors and remaining positive, Courtney
Maum's Before and After the Book Deal is a one–of–a–kind resource that can help you
get your book published. Before and After the Book Deal: A Writer's Guide to Finishing,
Publishing, Promoting, and Surviving Your First Book has over 150 contributors from all
walks of the industry, including international bestselling authors Anthony Doerr,
Roxane Gay, Garth Greenwell, Lisa Ko, R. O. Kwon, Rebecca Makkai, and Ottessa
Moshfegh, alongside cult favorites Sarah Gerard, Melissa Febos, Mitchell S. Jackson,
and Mira Jacob. Agents, film scouts, film producers, translators, disability and minority
activists, and power agents and editors also weigh in, offering advice and sharing
intimate anecdotes about even the most taboo topics in the industry. Their wisdom will
help aspiring authors find a foothold in the publishing world and navigate the
challenges of life before and after publication with sanity and grace. Are MFA programs
worth the time and money? How do people actually sit down and finish a novel? Did you
get a good advance? What do you do when you feel envious of other writers? And why
the heck aren’t your friends saying anything about your book? Covering questions
ranging from the logistical to the existential (and everything in between), Before and
After the Book Deal is the definitive guide for anyone who has ever wanted to know
what it’s really like to be an author.
A Coloring Book Devotional
Content Rules
Your Go-To Guide to Creating Ridiculously Good Content
The Geoscience Perspective
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