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Based on years of personal experience, the
author's guide to mastering the art of
marketing offers chapters on media, online
marketing, psychology, technology, and much
more. Original.
For more than 25 years, The Christian
Writer’s Market Guide has been the most
comprehensive and highly recommended resource
available for Christian writers, agents,
editors, publishers, publicists, and writing
teachers. Wherever an author is at on the
spectrum of writing—from beginner to seasoned
professional—this book will help them find
what they are looking for. This is the musthave tool for getting noticed and published
and the ultimate reference tool for the
aspiring Christian writer. Detailed listings
for more than 180 book publishers, subsidy
publishers, and self-publishers Detailed
listings for more than 170 periodicals by
category with rates of pay Detailed listings
for literary agencies, writing contests,
conferences, workshops, editorial services,
and writers’ groups Extensive information on
electronic and print-on-demand publishing 100
bonus pages filled with a wealth of how-to
information, ideas, and tips
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for home-based businesses,
emphasizing the importance of positioning,
word-of-mouth advertising, direct mail, and
customer service
Annotation Entrepreneurs and professionals
are often neglected by travel suppliers when
it comes to favourable pricing. Guerilla
Travel Tactics presents independent business
travellers with a clear, step-by-step plan
for saving time and money when travelling at
their own expense. The upbeat approach of
Guerilla Travel Tactics will instill
confidence in the business traveller to
conquer soaring travel costs. Packed with
inside information, the book contains topics
such as getting the lowest possible air
fares, finding hidden discounts at hotels,
using the internet and credit cards to save
money and buying only the travel insurance
that is needed.
Effective Entrepreneurial Management
Everything You Need to Get Published
100+ Weapons to Grow Your Online Influence,
Attract Customers, and Drive Profits
Social Media Marketing
Guerrilla Advertising 2
Guerrilla Marketing Weapons
Strategy, Planning, Risk Management, and
Organization
The Internet is the ultimate guerrilla battlefield, according to the
bestselling author of "Guerrilla Marketing." His newest book
provides the definitive place to get started, where readers will find
an easy-to-follow, step-by-step plan for launching a "guerrilla
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changing fast, in order to hold its own in an everchanging media landscape. The traditional channels of TV, press
and poster simply won't reach some target audiences. Instead,
clients demand project-specific solutions involving social media
networks, stunts in public places, street propaganda and more. This
book showcases the varied and inventive tactics that are being used
today by big-name brands, non-profit organizations and individuals
to promote themselves, their ideas and their products. Projects
include: giant afro combs stuck in topiaried shrubs to promote a
play set in a barber shop; an inflatable pig wedged between two
skinny Manhattan buildings to advertise dental floss; musical
grooves in a road, only audible if you drive at the safe limit of 40
mph and street buskers launching a new Oasis album in New York.
Over 70 international campaigns are featured, grouped according to
their approach: Stunts, Street Propaganda, Sneaky Tactics, Sitespecific campaigns and Multi-fronted attacks.
Hundreds of millions of Americans are using social media (SM),
and already some 70% of businesses have joined them there, using
Facebook and other SM platforms to connect with their customers,
and attract new ones. So the real question isn’t whether to take your
business onto social media platforms—but how to do it quickly,
effectively, on a budget, with smart goals, and a road map for
success. Advanced Social Media Marketing: How to Lead, Launch,
and Manage a Successful Social Media Program cuts through the
hype and fluff about how social media is changing the world, and it
gets down to what really matters: How you as a manager can best
use SM to benefit your business. Written by a veteran online
marketer and ecommerce professional, the book shares practical
strategies and tactics to let you launch and scale a successful
corporate social media program. Advanced Social Media
Marketing: How to Lead, Launch, and Manage a Successful Social
Media Program is for the manager who already knows something
about social media and wants to roll up his or her sleeves and get
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In it, we
simplify tasksAnd
that might
otherwise
be
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Marketing)
complicated—like
adopting and tracking key performance metrics,
developing online ad campaigns, or creating Facebook apps like
games, giveaways and sweepstakes with the capacity to go viral.
Businesses can harness the unique advantages of this new medium,
but they need a practical, no-nonsense guide like this one.
Otherwise they risk being ignored, wasting time and money or, even
worse, damaging their own brand and seeing a well-intentioned
online program blow up. The book is heavy on the how-to, case
studies, campaign results and other statistics, and interviews with
ecommerce managers at businesses large and small. It also includes
the author’s own experiences at Green Mountain Coffee Roasters,
Wine of the Month Club, and others. While this book will be
accessible enough for someone implementing a social media
program for the first time, it’s ambitious enough to benefit
experienced SM hands who are looking for good ideas and
techniques to push their online community to the next level of size,
interactivity, and buzz.
Drawing on his own success in building a profitable restaurant
business, the author discusses finding new methods of creativity to
help achieve success in business, including self-branding and
developing strategic partnerships.
Breakthrough Tactics for Winning Profitable Clients
Advertising and Marketing Definitions, Ideas, Tactics, Examples,
and Campaigns to Inspire Your Business Success
How to Lead, Launch, and Manage a Successful Social Media
Program
It's a Jungle in There
Advanced Social Media Marketing
Guerilla Marketing on the Internet: The Definitive Guide from the
Father of Guerilla Marketing
Guerrilla Marketing in 30 Days Workbook

This textbook provides a comprehensive overview of the
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first introduces
readers to the fundamentals of
entrepreneurial management, the nature of entrepreneurial
managers and business planning, before exploring the
specific topics of creativity and innovation, risk
management, entrepreneurial marketing and organization as
well as financing. The authors then move to contemporary
topics such as entrepreneurial growth strategies, e-commerce
challenges, ethical and socially responsible entrepreneurial
management, franchising, and managing entrepreneurial
family ventures. Each chapter provides a case study and
several practice-based examples to help explain the
concepts. By providing a truly international approach, this
text offers ample theoretical and empirical insights into
entrepreneurship and small business management. It is a
valuable and up-to-date resource for teachers and students
of entrepreneurship.
Updated with 100 pages of new content, this edition is
betterthan ever In the newest edition of his top-selling book,
social mediaexpert Dave Evans bypasses theory to provide
you with practical,hands-on advice on developing,
implementing, and measuring socialmedia marketing
campaigns. In what can be an overwhelming topic,
hedemystifies the jargon, dispels the myths, and helps you
develop aneffective, day-by-day plan. Revised and updated
with more than 100 pages of new material onall the latest
developments, Evans includes new and updatedcoverage on
Facebook, Twitter, and Google+; the latest on listeningand
analytics platforms; how to incorporate mobile andlocationPage 5/24

Bookmark File PDF Guerrilla Social Media
Marketing: 100 Weapons To Grow Your Online
Influence,
Attract
Customers,
And Drive
Profits
based services
like Foursquare
and Gowalla
into your
(Guerrilla
Marketing)
plan;and more.
Helps marketers, advertisers, and small
business owners quicklydevelop effective, practical
approaches to social media marketingcampaigns Highlights
the latest you should know about Facebook, Twitter,and
Google+; as well as mobile- and location-based services such
asFoursquare and Gowalla Shows you how to track and
measure results and integrate thatinformation into your
overall marketing plan Features case studies, step-by-step
instructions, and hands-ontutorials If you've been seeking
ways to break down social media marketinginto tasks you
can handle and campaigns that deliver, this is thebook you
need.
Hundreds of ideas for reaching and keeping the fastestgrowing markets in the 90s, marketing during a recession,
what consumers in the 90s care most about, how to use the
technological explosion for bigger profits, and management
lessons for the 21st century.
LAUNCH AN ALL-OUT MARKETING ATTACK Build
marketing momentum, outsmart your competitors, and win
the long-term war for mindshare and sales in 30
maneuvers--all inside, battle-tested, and ready to employ.
The Father of Guerrilla Marketing, Jay Conrad Levinson,
and Jeannie Levinson, President of Guerrilla Marketing
International, deliver a no-nonsense, take-no-prisoners plan
to producing immediate marketing results without
consuming your cash or wasting your time. From delivering
a powerhouse elevator pitch to mastering media, each
maneuver is a marketing mission accomplished. BONUS
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and
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Social Media Weapons 8 elements to emphasize on your
website and 20 questions to ask 12 Most common internet
marketing mistakes to avoid Tragic and magic copy writing
tips
100 Low-cost, High-impact Weapons for Online Profits and
Prosperity
The Entrepreneur's Guide to Earning Profits on the Internet
The Christian Writer's Market Guide 2015-2016
The Best of Guerrilla Marketing--Guerrilla Marketing Remix
Guerrilla Marketing for Social Media: 100+ Weapons to
Grow Your Online Influence, Attract Customers, and Drive
Profits
Unconventional Weapons and Tactics for Increasing Your
Sales
Inspiring Lessons, Hard-Won Insights, and Other Acts of
Entrepreneurial Daring
This guide offers you a step-by-step system on how to
apply the proven 'Guerrilla' strategies to the ultimate
marketing weapon, the Internet. It teaches how to
level the playing field by gaining traffic to your
website, convert visitors into paying customers, and
ultimately take your business to new levels of
profitability and efficiency.
The creator of the Guerrilla Marketing series explains
how small business owners can cut through the clutter
of new information to get their message across with
the help of Memes--simple symbols or phrases that can
be used to represent complex ideas. Original.
Put Your Financial Statements to Work Are you a small
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business financials? Led by small business expert
David H. Bangs, take this crash course and learn how
to read and understand your financial statements, and
discover the answers to necessary questions like: Am I
really profitable? Am I going to continue to be
profitable? How can I get my business under control?
Where can things go wrong? How can I secure
financing? Supported by worksheets, templates, and
visual tools, you’ll learn how to interpret your income
statement, balance sheet and statement of cash flow,
uncovering your business’s financial story and
allowing you to spot and avoid trouble, set financial
goals, forecast for the future, and more. Take this
crash course and put your financial statements to work
for you! DAVID H. BANGS has been working with
small business owners for more than twenty years. His
career has included positions as commercial loan
officer for Bank of America; manager of the Exeter
Business Information Center, a pilot program
sponsored by the Federal Reserve Bank of Boston and
founder of Upstart Publishing Company. He is also the
author of Business Plans Made Easy and The Business
Planning Guide.
Create Focused Social Media Campaigns Tailored to
Your Business Ultimate Guide to Social Media
Marketing takes readers through a 360-degree
perspective of social media marketing in businesses,
from strategy to tactics, from organic to paid, from
B2B to B2C, encompassing all of the current networks.
Topics include: Why businesses need to embrace social
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networks from
big ones like Facebook and YouTube to
emerging platforms Learning how to craft your
business’s social media strategy using today’s formats
How to leverage images and video in your social media
outreach Leveraging chat bots, paid social media, and
influencer marketing Building your business social
marketing team Measure your social media outreach
progress and improve your performance over time
Guerrilla Marketing Online
A Crash Course on Financial Statements for Small
Business Owners
Build a Bulletproof Art Career to Thrive in Any
Economy
Guerrilla Marketing Field Guide
Guerrilla Marketing 101 Lab
30 Powerful Battle Maneuvers for Non-Stop
Momentum and Results
Guerrilla Marketing Online Weapons

Ride on the natural partnership between
Guerrilla Marketing and Facebook. The
synergy between Facebook and Guerrilla
Marketing is hard to dismiss or ignore.
Guerrillas want the same thing
everybody wants, but they don’t have
the same means, nor do they believe in
excessive marketing budgets. The
success of Guerrilla Marketing is
apparent: its principles have been
taught in leading universities and have
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successful
marketing campaigns for
businesses since its introduction in
1970s. Facebook, like any other
business, is driven to make profits.
But their profits are not made from
getting people to sign up for Facebook
accounts. With some 750 million users
and counting, Facebook is irrefutably
the leading social media tool of our
time. How can one ride on this natural
partnership to achieve success?
“Guerrilla Facebook Marketing” is
packed with practical tips and insights
on building Guerrilla marketing
strategies in Facebook that can work
for any business. Get insights on
Facebook’s culture and Guerrilla
Marketers’ beliefs, and what these
insights mean to your overall marketing
strategy. Learn how to use Facebook
data to shape your marketing campaign.
Understand the unique Rules of
Engagement necessary to pull off
successful Guerrilla marketing
campaigns in Facebook. Boost your
knowledge of Facebook features by
familiarizing yourself with 25 Facebookspecific Guerrilla weapons. Learn how
Page 10/24

Bookmark File PDF Guerrilla Social Media
Marketing: 100 Weapons To Grow Your Online
Influence,
Attract
Customers,
And Drive Profits
to generate
marketing
campaigns
by
(Guerrilla
Marketing)
combining Guerrilla weapons in infinite
ways. Follow step-by-step instructions
on how to create and execute clear,
actionable marketing plans and
calendars for all kinds of marketing
campaigns. Link marketing efforts back
to profits by measuring ROI results in
tangible ways for your business.
This book will guide marketers into the
world of positioning and selling
products and services. The authors lead
the reader step by step through the
process of developing a marketing
campaign. They offer detailed
descriptions of more than a hundred
marketing tools from contests to
affinity programs, from direct mail to
billboard advertising. Anecdotes,
graphics, and rules of thumb are also
included.
Since the publication of this
bestseller two years ago, the number of
people who are connected to the
Internet directly rather than through
an online provider has exploded, which
has had a dramatic impact on online
commerce. Guerrilla Marketing Online,
2nd Edition, completely revised and
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access, unveiling new marketing weapons
and techniques for promoting business
electronically.
Guerrilla Marketers are unique, and
they know it and promote it. Therefore,
Jason Myers and Merrilee Kimble had to
ask themselves: “How can we make this
book unique?” After all, Guerrilla
Marketing, since the original Guerrilla
Marketing book was introduced by Jay
Conrad Levinson in 1984, has supported
and empowered entrepreneurs, small and
medium sized businesses, solopreneurs,
and people with ideas that they think
can be a business. Where does it all
begin? That’s a simple answer: with a
strong foundation of Guerrilla
Marketing. Jason and Merrilee spend the
first section reviewing the strong
foundational elements of Guerrilla
Marketing and spend the remaining
sections of Guerrilla Marketing sharing
today’s Guerrilla Marketing tactics,
tools, and tips. These are the
Guerrilla Marketing resources that
every business needs to succeed and
generate profits. They also offer a
FREE companion course to help
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rock-solid Guerrilla Marketing
foundation. In the companion course,
Jason and Merrilee dive deeper with
video tutorials, exercises, and the
tools entrepreneurs need to build that
crucial foundation from which their
Guerrilla Marketing success will be
born. Guerrilla Marketing also contains
70+ free online tools for small
businesses. Jason and Merrilee are
continuing Jay Conrad Levison’s
unconventional system of marketing. By
understanding not only what marketing
is but why it works, they give small
and medium sized businesses (SMBs) the
opportunity to think and grow big. When
the power of one’s SMB is understood
and what they can do with Guerrilla
Marketing, it not only levels the
playing field with competition, but it
also tilts the playing field to their
advantage.
Lessons from the Father of Guerrilla
Marketing
The Ultimate Marketing Plan
Hundreds of Simple Strategies
Guaranteed to Save Road Warriors Time
and Money
Page 13/24

Bookmark File PDF Guerrilla Social Media
Marketing: 100 Weapons To Grow Your Online
Influence,
Attract Customers,
And Drive
Your Comprehensive
Resource
for Profits
Getting
(Guerrilla
Marketing)
Published
Guerrilla Marketing For Dummies
An Hour a Day
100 No-Cost, Low-Cost Weapons for
Selling Your Work
Put the best-selling marketing series of all time to work for
you. It may well be the wisest investment you ever make.
Guerrilla Marketing for Direct Selling is a proven system to
explode your business growth.
Trusted advice on successful consulting from the authors of
the bestselling Guerrilla Marketing series Consulting is
entering the era of the guerrilla client-buyers with a glut of
information at their fingertips and doubts about the value
consultants add. Guerrilla Marketing for Consultants is the
first book to reveal how guerrilla marketing can transform
today's challenges into golden opportunities for winning
profitable work from the new breed of consulting clients.
Packed with information, this step-by-step guide details the 12
marketing secrets every consultant should know, the anatomy
of a marketing plan, Web sites, sources of free publicity, directmail marketing, winning proposals, and more. Jay Conrad
Levinson (San Rafael, CA) is the Chairman of the Board of
Guerrilla Marketing International and the author or coauthor
of more than 30 books, including the bestselling Guerrilla
Marketing series. Michael W. McLaughlin (Mill Valley, CA)
has been a partner with Deloitte Consulting since 1994.
Workbook containing various workshop activities and
projects.
As the market place changes under the impact of the rapid
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plans are more
important than ever. This title explains how to
integrate social media, contacts and membership, and other
tools into a complete plan that strengthens your customer base
without breaking your budget.
Guerrilla Marketing for the Home-based Business
Guerilla Marketing for Direct Selling
The Guerrilla Marketing Handbook
100 Affordable Marketing Methods for Maximizing Profits
from Your Small Business
The Cool Sell of Guerrilla Marketing
Winning Strategies to Improve Your Profits and Your Planet
Ultimate Guide to Social Media Marketing
2015 Susanne K. Langer Award for Outstanding
Scholarship, Media Ecology Association2013
Book of the Year, Visual Communication
Division, National Communication Association
Amidst the profound upheavals in technology,
economics, and culture that mark the
contemporary moment, marketing strategies
have multiplied, as brand messages creep ever
deeper into our private lives. In Your Ad
Here, an engaging and timely new book,
Michael Serazio investigates the rise of
“guerrilla marketing” as a way of
understanding increasingly covert and
interactive flows of commercial persuasion.
Digging through a decade of trade press
coverage and interviewing dozens of agency
CEOs, brand managers, and creative directors,
Serazio illuminates a diverse and fascinating
set of campaign examples: from the America’s
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hijack,” from buzz agent bloggers
and tweeters to The Dark Knight’s “Why So
Serious?” social labyrinth. Blending rigorous
analysis with eye-opening reporting and
lively prose, Your Ad Here reveals the
changing ways that commercial culture is
produced today. Serazio goes behind-thescenes with symbolic creators to appreciate
the professional logic informing their work,
while giving readers a glimpse into this new
breed of “hidden persuaders” optimized for
21st-century media content, social patterns,
and digital platforms. Ultimately, this new
form of marketing adds up to a subtle,
sophisticated orchestration of consumer
conduct and heralds a world of advertising
that pretends to have nothing to sell.
Identifies one hundred marketing "weapons"
that minimize expenses and maximize profits
for retailers, manufacturers, and the service
industry
For more than 25 years, The Christian
Writer’s Market Guide has been the most
comprehensive and highly recommended resource
available for Christian writers, agents,
editors, publishers, publicists, and writing
teachers. In addition to providing a wealth
of tips and ideas for publishing in the
Christian industry, The Christian Writer’s
Market Guide also includes up-to-date
information on hundreds of book publishers,
periodicals, agents, conferences, contests,
editorial services niche markets, selfPage 16/24
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reference tool for the aspiring
Christian writer.
Provides more than one hundred practical
ideas, action plans, and implementation steps
to help businesses identify unconventional
social media opportunities to increase online
presence, attract customers, and improve
profits.
Guerrilla Selling
Guerrilla Creativity
25 Target Specific Weapons to Boost Your
Social Media Marketing
Guerrilla Travel Tactics
Guerrilla Marketing for Consultants
Guerrilla Marketing Goes Green
Guerrilla Social Media Marketing
"Discover how to seize control of your career and create a
loyal collector fan base that buys directly from you"--Page 1
of cover.
Shows how to promote a business on the Internet while
applying proven marketing tactics, and explains how to use
various software packages
The Father of Guerrilla Marketing, Jay Conrad Levinson
delivers the first book to adapt the profit-producing principles
of Guerrilla Marketing to the world of nonprofits. The nonprofit
sector has increased by 65%--a flood of new organizations
are vying for donations, competing for volunteers, and carving
out their share of the marketplace. Joined by co-authors
Frank Adkins and Chris Forbes, Levinson shows nonprofit
marketers how to gain the competitive edge they need by
replacing their lack of money with the power of time, energy,
imagination, and information—allowing them to maximize
their impact and raise more
money! Armed with time-tested
Page 17/24

Bookmark File PDF Guerrilla Social Media
Marketing: 100 Weapons To Grow Your Online
Influence,
Attract
And Drive
Profits
principles, 200
provenCustomers,
weapons of Guerrilla
Marketing,
and
(Guerrilla
Marketing)
relevant tactics
and tools, nonprofit marketers learn how to

boost public awareness, increase effectiveness in recruiting
volunteers, mobilize advocates, and raise more money—no
matter the state of their finances. · Introduces the “seven
golden rules” for fundraising success and recruiting
volunteers · 200 proven weapons of Guerrilla Marketing
customized for nonprofits · Covers publicity and social media
tactics specific to the nonprofit community · Concepts are
illustrated through real-world examples and comparison
tables
Guerrilla Marketing’s Greatest Hits—Updated, Adapted,
Remastered… The only book to deliver The Best of Guerrilla
Marketing—a combination of the latest secrets, strategies,
tactics, and tools from more than 35 top-selling Guerrilla
Marketing books—updated for a new generation. ”When they
write the history of marketing thought, Jay doesn't get a
page... he gets his own chapter.” —Seth Godin, author of
Poke the Box “This book is the culmination of Guerrilla
Marketing’s huge footprint on the marketing landscape. Keep
it on top of your desk-it will become your marketing bible.”
—Jill Lublin, international speaker and author, Jilllublin.com
”For business survival in the 21st century, Guerrilla Marketing
ranks right up there with food, water, shelter—and, of course,
Internet access.“ —David Garfinkel, author of Advertising
Headlines That Make You Rich “21 million entrepreneurs
around the world, including me and most of my clients &
friends, owe a debt of gratitude to Jay Conrad Levinson for
his inspiring Guerrilla Marketing advice and mentoring.“
—Roger C. Parker, www.PublishedandProfitable.com
“Guerrilla Marketing has always been about helping the ‘little
guy’ market effectively and succeed against big-budget
competitors. And now, in the new hyper-connected and hypercompetitive digital age, Guerrilla
Marketing is again proving to
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success. “ —Stuart
Burkow, advisor on making money in

business and advocate for free enterprise,
www.kingofprofits.com “Jay Levinson wisely guided my
partners and me as we built our company from zero to $60
million in six years – and sold it! His brilliant marketing knowhow played a huge role in our dramatic success. “ —Steve
Savage, president, Savage International “Guerrilla Marketing
is far more than a brand. It has joined Xerox and Kleenex as
part of our language.” —Orvel Ray Wilson, CSP, marketing
coach, sales trainer and author “Jay's original Guerrilla
Marketing validated all the marketing I'd been already doing,
and opened my eyes to many new possibilities. Since that
time, I've read many books in the series, and was thrilled to
bring Guerrilla Marketing to the environmental world with
Guerrilla Marketing Goes Green. Jay has proven over and
over again that there's more to marketing than throwing a lot
of money into ads, and that small businesses, nonprofits, and
grassroots organizations can market effectively and
inexpensively.” —Shel Horowitz, award-winning author,
speaker, consultant, green/ethical marketing expert “Guerrilla
Marketing Reigns Supreme as THE Source for Most
Affordable and Effective Marketing...Ever!” —David Fagan,
owner, The Icon Builder “In the marketing jungle the Guerrilla
is king!” —David Perry, Perry-Martel International “Guerrilla
Marketing is the Guerrilla Cream that rises to the Guerrilla
Top. Those that use it, have used it and will use it get the
view from the Top!! This book is one more ticket to your trip to
your Guerrilla Top.” —Al Lautenslager,
www.marketforprofits.com “Jay Conrad Levinson's Guerrilla
Marketing series helped revolutionize marketing for the
entrepreneurs who transformed small business into the
powerful engine that drives economic growth in America. That
his work keeps evolving but
always stresses ethics, creativity,
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Michael Larsen-Elizabeth Pomada Literary Agents
Contributions from 35 Guerrilla hits, including: The Guerrilla
Marketing Handbook Guerrilla Publicity Guerrilla Marketing in
30 Days Guerrilla Marketing for Writers Guerrilla Social Media
Marketing Guerrilla Marketing on the Internet Guerrilla
Networking Guerrilla Negotiating Guerrilla Selling Guerrilla
Public Speaking Guerrilla Multilevel Marketing Guerrilla
Profits Guerrilla Financing Guerrilla Business Secrets
Guerrilla Breakthrough Strategies Guerrilla Retailing Guerrilla
Rainmaking Guerrilla Marketing for Consultants Guerrilla
Marketing Goes Green Guerrilla Marketing for Nonprofits
Guerrilla Facebook Marketing
Secrets for Making Big Profits from Your Small Business
Guerrilla Marketing for Writers
Your Personal Marketing Plan to Generate More Leads, More
Referrals, and More Repeat Business
Guerrilla Marketing
250 Tactics to Promote, Motivate, and Raise More Money
Fundamentals of Public Relations and Marketing
Communications in Canada

Want to reach consumers in innovative ways?
Guerilla Marketing For Dummies is packed
with guerilla tactics and trade secrets for
marketing your products or services like never
before. From re-imagining existing marketing
platforms to mastering trailblazing methods,
you’ll create a cost-effective game plan for
getting your customers’ attention and keeping
it! This savvy, hands-on guide explains what
guerilla marketing is, who does it, and why.
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(Guerrilla Marketing)
heights as you start thinking like a guerilla,
brainstorming, collaborating, and refining
ideas for an exciting, non-traditional
marketing program. The real fun starts when
you build a winning team and take your
message to the streets, executing attentiongrabbing publicity stunts and creating
unforgettable events. You’ll find out when it
pays to work with the big-gun guerillamarketing firms and how to launch your own
low-cost campaign. Discover how to: Reach
customers wherever they are Develop a
cohesive guerilla-marketing campaign
Capitalize on the hottest trends Cut through
the constant marketing clutter Make products
and brands stand out Use buzz, viral,
grassroots, and experiential marketing Write a
great press release Create opportunities for
partnership and tie-ins Find budget-friendly
ways to go guerilla Build a powerful online
presence Work with existing contacts,
publicists, and the press You can enter the
guerilla jungle and emerge with the lion’s
share of the sales! Let Guerilla Marketing For
Dummies show you how.
Offers a six-step process for salespeople to
operate effectively in a customer-oriented
business climate and make a dramatic
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difference in their careers
(Guerrilla Marketing)
Helps nonprofits compete for donations and
boost public awareness through the
application of low-cost battle plans, timetested principals and relevant tactics and by
utilizing the "seven golden rules" of Guerilla
Marketing for fundraising success and
recruiting volunteers. Original.
Because the battle begins before a book even
hits the selves, an author needs every weapon
to get ahead of the competition. Guerrilla
Marketing for Writers is packed with proven
insights and advice, it details 100 “Classified
secrets” that will help autho
More Unconventional Brand Communications
100 Profit-producing Insights You Can Take to
the Bank
Make Your Message Irresistible with the Power
of Memes
Mastering Guerrilla Marketing
Guerrilla Marketing for Artists
Guerrilla Marketing for the New Millennium
Guerrilla Marketing for Nonprofits
Equipping you with action plans, implementation
steps and more than 100 marketing weapons, Jay
Conrad Levinson, The Father of Guerrilla Marketing,
and social media expert Shane Gibson teach you
how to combine the timeless principles of guerrilla
marketing with the latest social media applications
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and networks. Discarding overwhelming statistics,
(Guerrilla Marketing)
buzzwords and acronyms, Levinson and Gibson
provide a step-by-step social media attack plan.
Following their take-no-prisoners guerilla approach,
you’ll learn how to identify unconventional social
media opportunities, engage customers, motivate
action, and capture profits away from your
competitors. Includes: • 19 secrets every guerrilla
social media marketer needs to know • The Guerrilla
Social Media Toolkit • The Seven-Sentence Social
Media Attack Plan • 22-point social site and blog
checklist • 20 types of ROI • Free guerrilla
intelligence tools • Future social media weapons that
are worth knowing about • And more! This is THE
social media guerrilla’s go-to guide—learn how to
employ a social media plan that earns attention—and
profits!
Canada's most comprehensive textbook on public
relations and marketing communications featuring 20
expert contributors.
Internationally renowned marketing expert Jay
Conrad Levinson and co-author Al Lautenslager
offer a hands-on workbook in the famed Guerrilla
Marketing series. Designed for use either as a standalone tool or as a supplement to Guerilla Marketing
in 30 Days, this interactive workbook provides
practical exercises that deliver a customized, actionoriented marketing plan. Easy to use, the workbook
is completely page driven. Specific components of a
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marketing plan are produced upon completion of
(Guerrilla Marketing)
each exercise.
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