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XI Rapporto Nomisma Suill'Agricoltura
Italiana
The volume contains 23 articles by international experts, both scholars and practioners
dealing with the development of institutional investors (such as banks, insurances,
investment companies, pension funds etc.), their investment and voting policies, the
impact on managements of the companies concerned and related issues. The
consequences of the international development on capital markets as well as policy
implications for the respective national legislations are treated.
This 1998 critique of the supermarket in twentieth-century Australia includes history,
cultural studies and oral history.
In this delicious book, noted food scholar Carole M. Counihan presents a compelling
and artfully told narrative about family and food in late 20th-century Florence. Based
on solid research, Counihan examines how family, and especially gender have changed
in Florence since the end of World War II to the present, giving us a portrait of the
changing nature of modern life as exemplified through food and foodways.
An interdisciplinary, edited collection on social science methodologies for approaching
Roman legal sources. Roman law as a field of study is rapidly evolving to reflect new
perspectives and approaches in research. Scholars who work on the subject are i
Regions
Between Old and New Paradigms
Culture and Political Economy in Western Sicily
World Agricultural Economics and Rural Sociology Abstracts
Pest Control Strategies for the Future
International marketing and trade of quality food products
Culture and Political Economy in Western Sicily presents the relationship between the
early colonial period, a time when Sicily exported wheat and animal products, and a later
neocolonial period, during which manpower is the principal energy loss. The book
discusses the rise and development of the Mafia; cultural codes that are important to
contemporary social Sicilian organization; and the origins of these codes in early
adaptations of the Sicilian people to externally generated political and economic forces.
The text will be of value to sociologists, economists, historians, and people who want a
deeper understanding of the Mafia.
Now in its 9th Edition, RESEARCH METHODS provides psychology students with a
scientific approach to understanding their field of study and the world in general. The
text's logical, step-by-step coverage is the result of decades of author experience. It
includes all of the stages of the research process, from selecting the project and searching
for literature, to choosing a protocol and getting published. Utilizing a wide variety of
problems from psychological literature, RESEARCH METHODS also illustrates the
many creative ways that psychology professionals design and conduct effective research.
Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Mediterranean agriculture is by and large envisaged as a landscape of small farms of high
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nature value producing worldwide recognisable quality food products that make up the
basis of the famous Mediterranean diet and shape Southern European cultures.
In most countries, wholesale markets remain an essential link between production and
consumption. That they should be well managed is essential as higher marketing costs
lead to lower prices for producers and higher prices charged to consumers. Inefficient
markets also increase the risk of problems of hygiene, environmental degradation and
transport congestion, among others. With rapid urban growth, wholesale markets will
continue to channel a wide variety of produce to urban consumers, despite the
development of new distribution techniques, such as direct supply from farmers to
supermarkets. This manual analyses the political, legal, economic and commercial
aspects of the management and operations of wholesale markets. The European
experience in Spain, France, Germany, Britain and Italy is presented; as well as in Japan,
Hong Kong, the USA, South Africa, Australia and Argentina.
An Economic and Managerial Study of the Culture Sector in Florence
A Manual
Geographies of Mediterranean Europe
Gold, Labour, and Aristocratic Dominance
The Pesticide Question
Reshaping Urban Conservation
' The marketing of organic products is viewed as a significant link between the
production side of the business and the consumers, thereby facilitating the distribution
of these relatively new products. It has become obvious that companies can organize
organic production and influence consumers' purchasing behaviour through the
employment of appropriate marketing strategies. This book explores the marketing
trends for organic food products through the analysis of those elements that contribute
to the expansion of the organic product market. It will aid marketers in facing the
challenges that the organic food sector will encounter in the future. Contents:The
Market for Organic Products:Predicting Developments in Organic EU Markets — Are the
Competitive Patterns in the Danish Case Useful? (J Vestergaard & M S
Linneberg)Trends in the Marketing of Organic Grains and Oilseeds in the US (C L
Revoredo)Supply Chain of Organic Food and Quality Products:Marketing Orientation
and Its Consequence for the Food Chain (J Hanf & R Kühl)Marketing and Distribution of
Quality Products: A Dutch Example (G M L Tacken & J J de Vlieger)Market Success of
Premium Product Innovation: Empirical Evidence from the German Food Sector (K T
McNamara et al.)Marketing Trends in the UK Organic Sector: Perspectives on Marketing
Products from the Second Year of Conversion (G C Holt et al.)Organic Food Marketing
Trends:Consumer Perception and Marketing of Origin and Organic Labelled Food
Products in Europe (G Giraud)Organic Food Consumers — The Irish Case (S O'Reilly et
al.)Do Consumers Care About Where They Buy Organic Products? A Means-End Study
with Evidence from Italian Data (S Naspetti & R Zanoli)Testing and Validating the LOV
Scale of Values in an Organic-Food-Purchase-Context (G M Chryssochoidis)and other
papers Readership: Business management researchers, entrepreneurs and marketers.
Keywords:Market Research;Marketing Strategies;Marketing Mix;Purchasing
Behavior;Strategic MarketingReviews:“It is an excellent and very dated contribution to
the field of marketing organic foods … A highly recommended book for teaching and
research purposes.”Marios Katsioloudes Associate Dean/MBA Director Intercollege,
Nicosia, Cyprus '
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Russian journalist Feofanov specializes in the law, and here presents 20 essays, revised
from earlier publication in the Soviet Union and Russia, mostly focusing on specific
cases to illuminate the principles and practices of the Soviet legal system. American law
scholar Barry translated the articles and provides explanations of aspects that the
original readers would have been familiar with. The last section covers the transition
from Soviet to Russian rule. Paper edition (unseen), $21.95. Annotation copyright by
Book News, Inc., Portland, OR
Due to increased purchasing power of certain consumer segments all over the world
and the related growing demand for food specialties for differentiated goods in the
international markets, agri-food trade and marketing is no longer focused on
commodities only. Key concepts of 'Marketing', 'International Trade' and 'Quality' are
taking the forefront in the scientific debate among agricultural economists dealing with
agricultural and food products markets. The need for scientific knowledge about several
aspects of marketing for quality food products is growing. The aim of this book is to link
these key concepts together and consider connections, overlaps, contradictions and
complementarities between them. This book contains peer-reviewed articles covering a
range of studies on international marketing and trade for quality food products and is
edited with the support of the BEAN-QUORUM project, funded by the European Union's
Asia Link Programme. The topics covered by the studies range from geographical
indications to organic food; from fair trade to functional food; from knowledge about
quality requirements to the impact of the quest for quality. The geographical scope of
the studies is broad and the perspectives vary including the consumer, the producer
and the supply chain side. The focal interest of the studies also range from
competitiveness, to policy, to potential demand. The book is of interest to researchers
and practitioners in international food networks of all types.
How parents have been set up to fail, and why helping them succeed is the key to
achieving a fair and prosperous society. Few people realize that raising children is the
single largest industry in the United States. Yet this vital work receives little political
support, and its primary workers—parents—labor in isolation. If they ask for help, they
are made to feel inadequate; there is no centralized organization to represent their
interests; and there is virtually nothing spent on research and development to help
them achieve their goals. It’s almost as if parents are set up to fail—and the result is lost
opportunities that limit children’s success and make us all worse off. In The Parent
Trap, Nate Hilger combines cutting-edge social science research, revealing historical
case studies, and on-the-ground investigation to recast parenting as the hidden crucible
of inequality. Parents are expected not only to care for their children but to help them
develop the skills they will need to thrive in today’s socioeconomic reality—but most
parents, including even the most caring parents on the planet, are not trained in skill
development and lack the resources to get help. How do we fix this? The solution,
Hilger argues, is to ask less of parents, not more. America should consider child
development a public investment with a monumental payoff. We need a program like
Medicare—call it Familycare—to drive this investment. To make it happen, parents need
to organize to wield their political power on behalf of children—who will always be the
largest bloc of disenfranchised people in this country. The Parent Trap exposes the true
costs of our society’s unrealistic expectations around parenting and lays out a
profoundly hopeful blueprint for reform.
Agrarian Change in Late Antiquity
Marketing Trends for Organic Food in the 21st Century
The Parent Trap
A Comparative and Institutional Analysis
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Art Cities, Cultural Districts and Museums
Strong Managers, Weak Owners

The objectives of this report are to provide information to
local authorities across Member States that will assist in
introducing successful and cost-effective home composting and
biodegradable waste-separation schemes in their localities. This
report describes the range of initiatives found throughout the
Member States considered in this manual, reported in the form of
case studies. The key successful factors from specific case
studies, and for all schemes, are summarised in the manual in
order to provide key parameters for other local authorities
planning similar initiatives.
In this major reinterpretation of the evolution of the American
corporation, Mark Roe convincingly demonstrates that the
ownership structure of large U.S. firms owes its distinctive
character as much to politics as to economics and technology.
His provocative examination addresses essential issues facing
American businesses today as they compete in the new
international marketplace.
We are currently eating, sleeping and breathing a new found
religion of everything ‘green’. At the very heart of
responsibility is industry and commerce, with everyone now
racing to create their ‘environmental’ business strategy. In
line with this awareness, there is much discussion about the
‘green marketing opportunity’ as a means of jumping on this
bandwagon. We need to find a sustainable marketing that actually
delivers on green objectives, not green theming. Marketers need
to give up the many strategies and approaches that made sense in
pure commercial terms but which are unsustainable. True green
marketing must go beyond the ad models where everything is
another excuse to make a brand look good; we need a green
marketing that does good. The Green Marketing Manifesto provides
a roadmap on how to organize green marketing effectively and
sustainably. It offers a fresh start for green marketing, one
that provides a practical and ingenious approach. The book
offers many examples from companies and brands who are making
headway in this difficult arena, such as Marks & Spencer, Sky,
Virgin, Toyota, Tesco, O2 to give an indication of the potential
of this route. John Grant creates a ‘Green Matrix’ as a tool for
examining current practice and the practice that the future
needs to embrace. This book is intended to assist marketers, by
means of clear and practical guidance, through a complex
transition towards meaningful green marketing. Includes a
foreword by Jonathon Porritt.
Pest control and human ecology; Systems approach to pest
control; Alternative means to pest control; Challenge: Effective
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pest management strategies consistent with environmental
quality.
Institutional Investors and Corporate Governance
New Frontiers
Handbook of green communication and marketing
Food, Family, and Gender in Twentieth-century Florence
Shelf Life
Resilience

This book looks at labor in agriculture and food in a global era by studying
salient characteristics of the conditions and use of labor in global agrifood. Written by experienced and also emerging scholars, the chapters
present a wealth of empirical data and robust theorizations that allow
readers to grasp the complexity of this topic.
In recent years, Mediterranean agriculture has experienced important
transformations which have led to new forms of labour and production, and
in particular to a surge in the recruitment of migrant labour. The
Mediterranean Basin represents a very interesting arena that is able to
illustrate labour conditions and mobility, the competition among different
farming models, and the consequences in terms of the proletarianization
process, food crisis and diet changes. Migration and Agriculture brings
together international contributors from across several disciplines to
describe and analyse labour conditions and international migrations in
relation to agri-food restructuring processes. This unique collection of
articles connects migration issues with the proletarianization process and
agrarian transitions that have affected Southern European as well as some
Middle Eastern and Northern African countries in different ways. The
chapters present case studies from a range of territories in the
Mediterranean Basin, offering empirical data and theoretical analysis in
order to grasp the complexity of the processes that are occurring. This
book offers a uniquely comprehensive overview of migrations, territories
and agro-food production in this key region, and will be an indispensable
resource to scholars in migration studies, rural sociology, social
geography and the political economy of agriculture.
"In recent years the issue of food security has become centre stage in the
global agenda. Through a multidisciplinary approach, this book provides
an overview of the new global challenges connected with land, food supply
and agriculture. It does not simply raise the debate; rather it aspires to
move forward the debate that has started with the G20 meetings. "-Originally published in 1989, this book was the first comprehensive and
analytical account of the Italian small firm economy to appear in English.
Dealing principally with the area of central and north-east Italy where small
business flourishes, the book relates to the concentration of such
companies to the concept of ‘industrial districts’ developed by Alfred
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Marshall, and provides both a theoretical and statistical basis for Italy in
the latter part of the twentieth century. The success of Italian
manufacturing is explained in terms of political and social factors as well
as economic and technical ones and the working practices within the
technology companies discussed.
Research Methods
Recent Developments in European Forest Law
Forging a New Framework for Sustainable Forestry
Around the Tuscan Table
The Law of Geographical Indications
Labor Relations in Globalized Food
Pesticides have contributed impressively to our present-day
agricultural productivity, but at the same time they are at the
center of serious concerns about safety, health, and the
environment. Increasingly, the public wonders whether the
benefits of pesticides - `the perfect red apple' - outweigh the
costs of environmental pollution, human illness, and the
destruction of animals and our habitat. Scientists and
government officials are suspected of promoting commercial
interests rather than protecting human welfare.
The 2013 annual conference of the Italian Society of
Agricultural Economics (SIDEA) has been held in the attractive
scenario of the city of Lecce under the organization of three
different Universities of the Apulia Region (Università degli
Studi di Bari, Università degli Studi di Foggia and Università
del Salento). The scientific theme of the 50th SIDEA
Conference has been “Sustainability of the agri-food system:
Strategies and Performances” (Sostenibilità del Sistema
Agroalimentare: strategie e performance). With such a topic,
the SIDEA intended to cope with the challenges coming from a
growing demand of food in a world where critical natural
resources such as water, energy and land are becoming
increasingly scarce and climate change is posing credible
threats. The agri-food system and the broader bio-based
economy are, in fact, human activities where the classic
dimensions of sustainability (ecological, economic and social)
are gaining a striking weight often showing evidence of
frictions. Despite a significant growth in food production over
the past century, today one of the most important challenges
facing agro-food system is how to feed a growing population.
1561.88
XI Rapporto Nomisma suill'Agricoltura ItalianaEdagricole-New
Business MediaSmall Firms and Industrial Districts in
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ItalyRoutledge
Proceedings of the 50th SIDEA Conference. Lecce, Chiostro dei
Domenicani, 26-28 September 2013
The Historic Urban Landscape Approach in Action
Regulating Genetic Resources, Food Security and Cultural
Diversity
The Politics of Land and Food Scarcity
The Political Roots of American Corporate Finance
Agrobiodiversity and the Law
The new 'regionalism' which has emerged in studies of the changing nature of the nation-state
in a globalizing economy has meant that 'the region' has gained new currency in the academic
sub-disciplines of political and economic geography. The essays in this volume examine and
identify these developments and provide an overview of the changing directions of regional
research in geography during the past fifty years.
Over time, a product made in a specific place can develop a unique reputation. This reputation
is often due to special characteristics present in the place: its people, its climate and its
landscape. There are thousands of examples. In the food and drinks sector there are fruits and
vegetables, wines, cheeses and cured meats: Champagne; Chedder, Parma ham and
Tipperary turnips. In manufacturers there are Persian carpets, Murano glass, Toledo steel and
Japanese electronics. Should all these reputations be protected by law and if so how? This
book "The Law of Geographical Indications" addresses these questions. The book examines
what names can and cannot be protected in national and international law and the nature of
the protection given. In the last years there has been a rapid expansion of the protection given
to geographical indications. The book looks at the specific systems adopted in some countries
and the general systems in others. Protection is most developed in Europe and specific
attention is given to the rules in the European Union and the bilateral agreements the EU has
forged with many third countries. The book also examines protection in international law from
the 1883 Paris Convention on the protection of intellectual property in general to the more
recent TRIPs Agreement in the WTO. Also examined are the two most controversial legal
issues surrounding the protection of geographical indications, namely, conflicts between
trademarks and geographical indications and the generic character of certain names.
In a critique of Max Weber's influential ideas about the Mediterranean region in late antiquity,
Jairus Banaji shows that the fourth to seventh centuries were in fact a period of major social
and economic change, bound up with an expanding circulation of gold.
The notion of "business development service" (BDS) is quickly gaining popularity among policy
makers and scholars of management, industrial organization and development. Similarly,
attention is increasingly paid on the institutions and centres offering BDS, as an essential part
of the "local" or "regional innovation system." This paper analyzes the experience of BDS
centers in three highly developed Northern Italian regions (Emilia Romagna, Lombardia and
Veneto) and evaluates their performance and contribution to the regions' industrial, and notably
SME development. It uses quantitative and qualitative information to portray the details of a
reality that is often quoted as a "success-story, " sometimes beyond the actual empirical
evidence. Finally, conclusions and implications for public policies are suggested, and the
reasons for their public and subsidized provision are discussed. Useful lessons may be learned
for countries at lower levels of industrial development, and specifically for Latin America.
Mobility and change in the Mediterranean area
Legal and Economic Principles
EU Bioeconomy Economics and Policies: Volume II
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Migration and Agriculture
The Green Marketing Manifesto
This edited volume highlights the geographies of six European Mediterranean
countries: France, Spain, Italy, Portugal, Turkey and Greece. The book provides a
balanced overview on what the geographers of these six countries have
investigated and reflected in recent decades. This thematically arranged book
takes into account the national differences of the authors, but also highlights the
main contributions of Mediterranean geographies on a global scale. It reinforces a
perception of common problems and debates in Southern Europe. This book
appeals to the institutionalized geographical community of Mediterranean
countries but also to a global audience of scholars of geography, territorial and
spatial studies, social sciences and history.
The objective of these proceedings is to examine consumer demand for quality
attributes (including food safety, biotechnology-free food, organic food, etc.) in
the context of a global economy and expanding international trade and the role of
both private firm strategies and public policy in facilitating consumer choice and
free trade. Specific questions will be addressed in order to meet this objective.
They begin with the two-way linkage between trade and consumer demand, and
end with quality and regulation.
A wide range of crop genetic resources is vital for future food security. Loss of
agricultural biodiversity increases the risk of relying on a limited number of staple
food crops. However, many laws, such as seed laws, plant varieties protection and
access and benefit-sharing laws, have direct impacts on agrobiodiversity, and
their effects have been severely underestimated by policy-makers. This is of
concern not only to lawyers, but also to agronomists, biologists, and social
scientists, all of whom need clear guidance as to the relevance of the law to their
work. This book analyzes the impact of the legal system on agrobiodiversity (or
agricultural biodiversity) – the diversity of agricultural species, varieties, and
ecosystems. Using an interdisciplinary approach, it takes up the emerging
concept of agrobiodiversity and its relationship with food security, nutrition,
health, environmental sustainability, and climate change. It assesses the impacts
on agrobiodiversity of key legal instruments, including seeds laws, the
International Convention for the Protection of New Varieties of Plants, plant
breeders’ rights, the Convention on Biological Diversity (regarding specifically its
impact on agrobiodiversity), and the International Treaty on Plant Genetic
Resources for Food and Agriculture. It also reviews the options for the
implementation of these instruments at the national level in several countries. It
discusses the interfaces between the free software movement, the ‘commons’
movement, and seeds, as well as the legal instruments to protect cultural heritage
and their application to safeguard agrobiodiversity-rich systems. Finally, it
analyzes the role of protected areas and the possibility of using geographical
indications to enhance the value of agrobiodiversity products and processes.
The BSE epidemic, GM foods, avian flu, the growth of supermarkets and the crisis
in obesity have shaken consumer trust in food. Uncovering surprising differences
between countries, Trust in Food examines this and challenges the idea of the
consumer as a sovereign individual, demonstrating how consumption is
institutionalized within society.
An Empirical Analysis of Three Regional Experiences: Emilia Romagna,
Lombardia and Veneto
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Global Food Trade and Consumer Demand for Quality
Success Stories on Composting and Separate Collection
Small Firms and Industrial Districts in Italy
Wholesale Market Management
Global Agricultural Trade and Developing Countries

"The subject of economic valorisation has become a current topic and
the idea that culture can be considered a factor of economic
production, able to generate wealth, appears to have been generally
accepted. The book consists of a series of essays about the economic
valorisation of the cultural, artistic and environmental heritage of the
art city of Florence using a business economics approach and will
appeal to scholars and researchers focusing on the cultural economics
and managerial economics of art and to practitioners in the cultural
sector and policy makers." -- Publisher's description.
This two-volume book provides an important overview to EU economic
and policy issues related to the development of the bioeconomy. What
have been the recent trends and what are the implications for future
economic development and policy making? Where does EU
bioeconomy policy sit within an international context and what are
the financial frameworks behind them? Volume II explores the EU food
sector, as well as food law and legislation, rural development in the
EU, bio-based economy strategy, the circular economy and and
bioenergy policies.
This crucial Handbook investigates an urgent area for policy-makers,
academia and industries alike: the circular economy. International
experts on the subject bring together the latest thinking on this
critical global issue. Providing a comprehensive overview of the
mechanisms and consequences of the circular economy, as well as its
limitations, it raises important questions concerning how the world
should proceed when non-renewable resources, such as fossil fuels
and minerals, are being depleted and the environment is struggling to
cope with the waste and emissions of unsustainable production and
consumption systems. Contributors explore a broad range of themes,
such as new sustainable production and consumption systems, new
design requirements, recycling systems, new business models and the
social impacts of the circular economy, while also consolidating the
many ways in which the topic has been dealt with in research,
business and policy-making. Shedding light on a concept that has
become increasingly relevant during the last decade, the Handbook of
the Circular Economy is essential reading for students, academics and
policy-makers trying to make sense of the plethora of ways in which
the term has been applied and interpreted.
This volume focuses on the implementation of the 2011 UNESCO
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Recommendation on the Historic Urban Landscape (HUL approach),
designed to foster the integration of heritage management in regional
and urban planning and management, and strengthen the role of
heritage in sustainable urban development.Earlier publications and
research looked at the underlying theory of why the HUL approach
was needed and how this theory was developed and elaborated by
UNESCO. A comprehensive analysis was carried out in consultation
with a multitude of actors in the twenty-first-century urban scene and
with disciplinary approaches that are available to heritage managers
and practitioners to implement the HUL approach.This volume aims to
be empirical, describing, analyzing, and comparing 28 cities taken as
case studies to implement the HUL approach. From those cases, many
lessons can be learned and much guidance shared on best practices
concerning what can be done to make the HUL approach
work.Whereas the previous studies served to illustrate issues and
challenges, in this volume the studies point to innovations in regional
and urban planning and management that can allow cities to avoid
major conflicts and to further develop in competitiveness. These
accomplishments have been possible by building partnerships,
devising financial strategies, and using heritage as a key resource in
sustainable urban development, to name but a few effective
strategies.For these reasons, this volume is primarily pragmatic,
linked to the daily work and challenges of practitioners and
administrators, using specific cases to assess what was and is good
about current practices and what can be improved, in accordance with
the HUL approach and aims.
Sustainability of the Agri-food System: Strategies and Performances
XI Rapporto Nomisma suill'Agricoltura Italiana
Business Development Service Centres in Italy
Business Organization and Finance
Between Mitigation and Adaptation
Handbook of the Circular Economy
Global Agricultural Trade and Developing Countries presents research findings based on
a series of commodity studies of significant economic importance to developing countries.
The book sets the stage with background chapters and investigations of cross-cutting
issues. It then describes trade and domestic policy regimes affecting agricultural and food
markets, and assesses the resulting patterns of production and trade. The book continues
with an analysis of product standards and costs of compliance and their effects on
agricultural and food trade. The book also investigates the impact of preferences given to
selected countries and their effectiveness, then reviews the evidence on the attempts to
decouple agricultural support from agricultural output. The last background chapter
explores the robustness of the global gains of multilateral agricultural and food trade
liberalization. Given this context, the book presents detailed commodity studies for coffee,
cotton, dairy, fruits and vegetables, groundnuts, rice, seafood products, sugar, and wheat.
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These markets feature distorted policy regimes among industrial or middle-income
countries. The studies analyze current policy regimes in key producing and consuming
countries, document the magnitude of these distortions and estimate the distributional
impacts - winners and losers - of trade and domestic policy reforms. By bringing the key
issues and findings together in one place, Global Agricultural Trade and Developing
Countries aids policy makers and researchers, both in their approach to global
negotiations and in evaluating their domestic policies on agriculture. The book also
complements the recently published Agriculture and the WTO, which focuses primarily on
the agricultural issues within the context of the WTO negotiations.
How to Stop Overloading Parents and Fix Our Inequality Crisis
Trust in Food
Critical Essays in Human Geography
Supermarkets and the Changing Cultures of Consumption
Agriculture in Mediterranean Europe
Environment, Economics and Ethics
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