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Connect and engage across channels with
the new customers Connect is the
ultimate marketing guide to becoming
more relevant, effective, and
successful within the new marketplace.
Written by a team of marketing experts
serving Fortune 500 brands, this book
outlines the massive paradigm shift
currently taking place within the
industry, and provides the insight and
perspective marketers need to stay on
board. Readers will find guidance
toward reaching a customer base that
sees marketers as an unnecessary
annoyance, and strategies for engaging
those customers at touch points
throughout the customer lifecycle. The
book's scope encompasses both digital
and real-life avenues, discussing the
new ways of thinking and the new tools
and processes that allow marketers to
function in the new era where digital
customer experiences are increasingly
important. Marketing is undergoing a
revolution to rival the impact of
Gutenberg's printing press. Customers
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are in control, with more choice and
more access than ever before, and they
refuse to be "sold to" or "managed."
Many marketing professionals are
flailing for a new strategy while the
winners are clearly jumping ahead –
Connect takes readers inside the
winners' world to learn the approach
that's engaging the new consumer.
Discover the technology and processes
that allow marketers to remain relevant
Craft a personal, relevant, and
accessible customer journey that
engages the connected customer Keep in
touch throughout the customer's life
cycle, both online and offline Link
digital goals and metrics to business
objectives for a more relevant strategy
Smart marketers have moved to a higher
level that achieves business objectives
while increasing relevance to the
customer. Connect provides readers a
roadmap to this new approach, and the
tools that make it work.
You can measure practically anything in
the age of social media, but if you
don’t know what you’re looking for,
collecting mountains of data won’t
yield a grain of insight. This nonPage 2/44
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technical guide shows you how to
extract significant business value from
big data with Ask-Measure-Learn, a
system that helps you ask the right
questions, measure the right data, and
then learn from the results. Authors
Lutz Finger and Soumitra Dutta
originally devised this system to help
governments and NGOs sift through
volumes of data. With this book, these
two experts provide business managers
and analysts with a high-level overview
of the Ask-Measure-Learn system, and
demonstrate specific ways to apply
social media analytics to marketing,
sales, public relations, and customer
management, using examples and case
studies.
The best-selling author of Big Data is
back, this time with a unique and indepth insight into how specific
companies use big data. Big data is on
the tip of everyone's tongue. Everyone
understands its power and importance,
but many fail to grasp the actionable
steps and resources required to utilise
it effectively. This book fills the
knowledge gap by showing how major
companies are using big data every day,
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from an up-close, on-the-ground
perspective. From technology, media and
retail, to sport teams, government
agencies and financial institutions,
learn the actual strategies and
processes being used to learn about
customers, improve manufacturing, spur
innovation, improve safety and so much
more. Organised for easy dip-in
navigation, each chapter follows the
same structure to give you the
information you need quickly. For each
company profiled, learn what data was
used, what problem it solved and the
processes put it place to make it
practical, as well as the technical
details, challenges and lessons learned
from each unique scenario. Learn how
predictive analytics helps Amazon,
Target, John Deere and Apple understand
their customers Discover how big data
is behind the success of Walmart,
LinkedIn, Microsoft and more Learn how
big data is changing medicine, law
enforcement, hospitality, fashion,
science and banking Develop your own
big data strategy by accessing
additional reading materials at the end
of each chapter
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Our newly digital world is generating
an almost unimaginable amount of data
about all of us. Such a vast amount of
data is useless without plans and
strategies that are designed to cope
with its size and complexity, and which
enable organisations to leverage the
information to create value. This book
is a refreshingly practical, yet
theoretically sound roadmap to
leveraging big data and analytics.
Creating Value with Big Data Analytics
provides a nuanced view of big data
development, arguing that big data in
itself is not a revolution but an
evolution of the increasing
availability of data that has been
observed in recent times. Building on
the authors’ extensive academic and
practical knowledge, this book aims to
provide managers and analysts with
strategic directions and practical
analytical solutions on how to create
value from existing and new big data.
By tying data and analytics to specific
goals and processes for implementation,
this is a much-needed book that will be
essential reading for students and
specialists of data analytics,
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marketing research, and customer
relationship management.
The Intelligent Marketer’s Guide to
Data Privacy
How to Use Big Data to Win Customers,
Beat Competitors, and Boost Profits
How 45 Successful Companies Used Big
Data Analytics to Deliver Extraordinary
Results
Marketing Above the Noise
A Five-Stage Road Map to Implementing
Artificial Intelligence in Marketing
Big Data, Analytics, and the Future of
Marketing & Sales
How to Use Data and Experience
Marketing to Create Lifetime Customers
The Business Of Big Data: How to Create
Lasting Value in the Age of AI
Key decisions determine the success of big
data strategy Dynamic Customer Strategy:
Big Profits from Big Data is a comprehensive
guide to exploiting big data for both businessto-consumer and business-to-business
marketing. This complete guide provides a
process for rigorous decision making in
navigating the data-driven industry shift,
informing marketing practice, and aiding
businesses in early adoption. Using data from
a five-year study to illustrate important
Page 6/44

Download Free Big Data Marketing Engage Your
Customers More Effectively
concepts and scenarios along the way, the
author speaks directly to marketing and
operations professionals who may not
necessarily be big data savvy. With expert
insight and clear analysis, the book helps
eliminate paralysis-by-analysis and optimize
decision making for marketing performance.
Nearly seventy-five percent of marketers plan
to adopt a big data analytics solution within
two years, but many are likely to fail. Despite
intensive planning, generous spending, and
the best intentions, these initiatives will not
succeed without a manager at the helm who
is capable of handling the nuances of big
data projects. This requires a new way of
marketing, and a new approach to data. It
means applying new models and metrics to
brand new consumer behaviors. Dynamic
Customer Strategy clarifies the situation, and
highlights the key decisions that have the
greatest impact on a company's big data
plan. Topics include: Applying the elements
of Dynamic Customer Strategy Acquiring,
mining, and analyzing data Metrics and
models for big data utilization Shifting
perspective from model to customer Big data
is a tremendous opportunity for marketers
and may just be the only factor that will allow
marketers to keep pace with the changing
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consumer and thus keep brands relevant at a
time of unprecedented choice. But like any
tool, it must be wielded with skill and
precision. Dynamic Customer Strategy: Big
Profits from Big Data helps marketers shape
a strategy that works.
Written by renowned data science experts
Foster Provost and Tom Fawcett, Data
Science for Business introduces the
fundamental principles of data science, and
walks you through the "data-analytic
thinking" necessary for extracting useful
knowledge and business value from the data
you collect. This guide also helps you
understand the many data-mining techniques
in use today. Based on an MBA course
Provost has taught at New York University
over the past ten years, Data Science for
Business provides examples of real-world
business problems to illustrate these
principles. You’ll not only learn how to
improve communication between business
stakeholders and data scientists, but also
how participate intelligently in your
company’s data science projects. You’ll also
discover how to think data-analytically, and
fully appreciate how data science methods
can support business decision-making.
Understand how data science fits in your
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organization—and how you can use it for
competitive advantage Treat data as a
business asset that requires careful
investment if you’re to gain real value
Approach business problems dataanalytically, using the data-mining process to
gather good data in the most appropriate
way Learn general concepts for actually
extracting knowledge from data Apply data
science principles when interviewing data
science job candidates
Web service technologies are redefining the
way that large and small companies are doing
business and exchanging information. Due to
the critical need for furthering automation,
engagement, and efficiency, systems and
workflows are becoming increasingly more
web-based. Web Services: Concepts,
Methodologies, Tools, and Applications is an
innovative reference source that examines
relevant theoretical frameworks, current
practice guidelines, industry standards and
standardization, and the latest empirical
research findings in web services.
Highlighting a range of topics such as cloud
computing, quality of service, and semantic
web, this multi-volume book is designed for
computer engineers, IT specialists, software
designers, professionals, researchers, and
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upper-level students interested in web
services architecture, frameworks, and
security.
In this book readers will find technological
discussions on the existing and emerging
technologies across the different stages of
the big data value chain. They will learn
about legal aspects of big data, the social
impact, and about education needs and
requirements. And they will discover the
business perspective and how big data
technology can be exploited to deliver value
within different sectors of the economy. The
book is structured in four parts: Part I “The
Big Data Opportunity” explores the value
potential of big data with a particular focus
on the European context. It also describes
the legal, business and social dimensions
that need to be addressed, and briefly
introduces the European Commission’s BIG
project. Part II “The Big Data Value Chain”
details the complete big data lifecycle from a
technical point of view, ranging from data
acquisition, analysis, curation and storage, to
data usage and exploitation. Next, Part III
“Usage and Exploitation of Big Data”
illustrates the value creation possibilities of
big data applications in various sectors,
including industry, healthcare, finance,
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energy, media and public services. Finally,
Part IV “A Roadmap for Big Data Research”
identifies and prioritizes the cross-sectorial
requirements for big data research, and
outlines the most urgent and challenging
technological, economic, political and societal
issues for big data in Europe. This
compendium summarizes more than two
years of work performed by a leading group
of major European research centers and
industries in the context of the BIG project. It
brings together research findings, forecasts
and estimates related to this challenging
technological context that is becoming the
major axis of the new digitally transformed
business environment.
Machine Learning for Decision Makers
Engaging Customers Using Big Data
Emerging Research and Opportunities
Emerging Business Intelligence and Analytic
Trends for Today's Businesses
How to Improve Your Business By Making
Analytics Operational In The Big Data Era
Creating Value with Big Data Analytics
Balancing Risk and Innovation
Big Data
A new sub-area of marketing is emerging called
neuromarketing. It combines psychology,
neuroscience, and economics with the study of
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consumer motivations. This is leading to the
creation of new technological approaches that
enable companies to read the customer's mind and
tailor marketing practices, products, and services.
Neuromarketing and Big Data Analytics for
Strategic Consumer Engagement: Emerging
Research and Opportunities provides emerging
information on the issues involved in the field of
neuromarketing, including models, technologies,
and the methodology of this field. Highlighting the
intricacies of neuroscience, biometrics, multimedia
technology, marketing strategy, and big data
management, this book is an ideal resource for
researchers, neuroscientists, marketers, suppliers,
customers, and investors seeking current research
on the integration of new neuromarketing trends
and technologies.
Go ahead, be skeptical about big data. The author
was—at first. When the term “big data” first came
on the scene, bestselling author Tom Davenport
(Competing on Analytics, Analytics at Work)
thought it was just another example of technology
hype. But his research in the years that followed
changed his mind. Now, in clear, conversational
language, Davenport explains what big data
means—and why everyone in business needs to
know about it. Big Data at Work covers all the
bases: what big data means from a technical,
consumer, and management perspective; what its
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opportunities and costs are; where it can have real
business impact; and which aspects of this hot
topic have been oversold. This book will help you
understand: • Why big data is important to you and
your organization • What technology you need to
manage it • How big data could change your job,
your company, and your industry • How to hire,
rent, or develop the kinds of people who make big
data work • The key success factors in
implementing any big data project • How big data
is leading to a new approach to managing analytics
With dozens of company examples, including UPS,
GE, Amazon, United Healthcare, Citigroup, and
many others, this book will help you seize all
opportunities—from improving decisions, products,
and services to strengthening customer
relationships. It will show you how to put big data
to work in your own organization so that you too
can harness the power of this ever-evolving new
resource.
Take a deep dive into the concepts of machine
learning as they apply to contemporary business
and management. You will learn how machine
learning techniques are used to solve fundamental
and complex problems in society and industry.
Machine Learning for Decision Makers serves as an
excellent resource for establishing the relationship
of machine learning with IoT, big data, and
cognitive and cloud computing to give you an
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overview of how these modern areas of computing
relate to each other. This book introduces a
collection of the most important concepts of
machine learning and sets them in context with
other vital technologies that decision makers need
to know about. These concepts span the process
from envisioning the problem to applying machinelearning techniques to your particular situation.
This discussion also provides an insight to help
deploy the results to improve decision-making. The
book uses case studies and jargon busting to help
you grasp the theory of machine learning quickly.
You'll soon gain the big picture of machine learning
and how it fits with other cutting-edge IT services.
This knowledge will give you confidence in your
decisions for the future of your business. What You
Will Learn Discover the machine learning, big data,
and cloud and cognitive computing technology
stack Gain insights into machine learning concepts
and practices Understand business and enterprise
decision-making using machine learning Absorb
machine-learning best practices Who This Book Is
For Managers tasked with making key decisions
who want to learn how and when machine learning
and related technologies can help them.
Launch effective real-time communications to win
in today's always-on world Gone are the days when
you could plan out your marketing and public
relations programs well in advance and release
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them on your timetable. "Real time" means news
breaks over minutes, not days. It means companies
develop (or refine) products or services instantly,
based on feedback from customers or events in the
marketplace. And it's when businesses see an
opportunity and are the first to act on it. In this eyeopening follow-up to The New Rules of Marketing
and PR, a BusinessWeek bestseller, David Meerman
Scott reveals the proven, practical steps to take
your business into the real-time era. Find out how
to act and react flexibly as events occur, position
your brand in the always-on world of the Web, and
avoid embarrassing mistakes and missteps. RealTime Marketing and PR will also enable you to:
Develop a business culture that encourages speed
over sloth Read buying signals as people interact
with your online information Crowdsource product
development, naming, and even marketing
materials such as online videos Engage reporters to
shape stories as they are being written Command
premium prices by delivering products at speed
Deploy technology to listen in on millions of online
discussions and instantly engage with customers
and buyers Scale and media buying power are no
longer a decisive advantage. What counts today is
speed and agility. While your competitors scramble
to adjust, you can seize the initiative, open new
channels, and grow your brand. Master Real-Time
Marketing and PR today and become the first to
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act, the first to respond, and the first to win!
Easy Ways Every Marketer Can Use Customer
Analytics and Big Data
Changing the Way You Attract, Acquire, Develop,
and Retain Talent
The SAGE Handbook of Digital Marketing
Ask, Measure, Learn
Navigating the Labyrinth
Analytics and Dynamic Customer Strategy
The Big Data-Driven Business
The Analytics Revolution
Integrate big data into business to drive competitive
advantage and sustainable success Big Data MBA brings
insight and expertise to leveraging big data in business
so you can harness the power of analytics and gain a
true business advantage. Based on a practical framework
with supporting methodology and hands-on exercises,
this book helps identify where and how big data can help
you transform your business. You'll learn how to exploit
new sources of customer, product, and operational data,
coupled with advanced analytics and data science, to
optimize key processes, uncover monetization
opportunities, and create new sources of competitive
differentiation. The discussion includes guidelines for
operationalizing analytics, optimal organizational
structure, and using analytic insights throughout your
organization's user experience to customers and frontend employees alike. You'll learn to “think like a data
scientist” as you build upon the decisions your business
is trying to make, the hypotheses you need to test, and
the predictions you need to produce. Business
stakeholders no longer need to relinquish control of data
Page 16/44

Download Free Big Data Marketing Engage Your
Customers More Effectively
and analytics to IT. In fact, they must champion the
organization's data collection and analysis efforts. This
book is a primer on the business approach to analytics,
providing the practical understanding you need to
convert data into opportunity. Understand where and
how to leverage big data Integrate analytics into
everyday operations Structure your organization to drive
analytic insights Optimize processes, uncover
opportunities, and stand out from the rest Help business
stakeholders to “think like a data scientist” Understand
appropriate business application of different analytic
techniques If you want data to transform your business,
you need to know how to put it to use. Big Data MBA
shows you how to implement big data and analytics to
make better decisions.
Digital marketing changes the dynamics of traditional
routes to market, augments conversations and facilitates
the measurement of activities by organisations and
consumers alike. This Handbook strives to advance the
study and understanding of this domain and provides a
digital marketing journey that flows from methods and
methodologies. It moves from the fundamentals to the
different aspects of digital marketing strategy, tactics,
metrics and management, and ethics. This Handbook
brings together the critical factors in digital marketing as
the essential reference set for researchers in this area of
continued growth. It is essential reading for postgraduate
students, researchers, and practitioners in a range of
disciplines exploring digital marketing. Part 1:
Foundations of Digital Marketing Part 2: Methodologies
and Theories in Digital Marketing Part 3: Channels and
Platforms in Digital Marketing Part 4: Tools, Tactics and
Techniques in Digital Marketing Part 5: Management and
Metrics in Digital Marketing Part 6: Ethical Issues in
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Digital Marketing
This edited volume seeks to examine how enterprises in
Africa can utilize digital technologies and innovations in
creating value for their customers and clients in order to
increase effectiveness and efficiency. Through social
media, businesses are increasingly reaching and
engaging their customers in several ways and so
enterprises in Africa must harness the opportunities in
the digital space if they want to remain competitive, earn
profit, and meet their customers’ needs. Accordingly,
this book looks at how digital technologies are helping
shape the financial, educational, and advertising sectors
in Africa. As digital technologies raise challenges, the
chapters that follow will discuss ethical and social
practical frameworks to effective digital business in
Africa. This volume promises to fore both theoretical
underpinnings, and practical implementations of digital
technologies in the African business context.
Get the expert perspective and practical advice on big
data The Big Data-Driven Business: How to Use Big Data
to Win Customers, Beat Competitors, and Boost Profits
makes the case that big data is for real, and more than
just big hype. The book uses real-life examples—from
Nate Silver to Copernicus, and Apple to Blackberry—to
demonstrate how the winners of the future will use big
data to seek the truth. Written by a marketing journalist
and the CEO of a multi-million-dollar B2B marketing
platform that reaches more than 90% of the U.S. business
population, this book is a comprehensive and accessible
guide on how to win customers, beat competitors, and
boost the bottom line with big data. The marketplace has
entered an era where the customer holds all the cards.
With unprecedented choice in both the consumer world
and the B2B world, it's imperative that businesses gain a
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greater understanding of their customers and prospects.
Big data is the key to this insight, because it provides a
comprehensive view of a company's customers—who
they are, and who they may be tomorrow. The Big DataDriven Business is a complete guide to the future of
business as seen through the lens of big data, with
expert advice on real-world applications. Learn what big
data is, and how it will transform the enterprise Explore
why major corporations are betting their companies on
marketing technology Read case studies of big data
winners and losers Discover how to change privacy and
security, and remodel marketing Better information
allows for better decisions, better targeting, and better
reach. Big data has become an indispensable tool for the
most effective marketers in the business, and it's
becoming less of a competitive advantage and more like
an industry standard. Remaining relevant as the
marketplace evolves requires a full understanding and
application of big data, and The Big Data-Driven
Business provides the practical guidance businesses
need.
Web Services: Concepts, Methodologies, Tools, and
Applications
A Multidisciplinary Investigation
New Horizons for a Data-Driven Economy
Value Creation for Business Leaders and Practitioners
Understanding How Data Powers Big Business
Using Big Data to Guide your Content Marketing
A Roadmap for Usage and Exploitation of Big Data in
Europe
Big Data Marketing

Make personalized marketing a reality with
this practical guide to predictive
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analytics Predictive Marketing is a
predictive analytics primer for
organizations large and small, offering
practical tips and actionable strategies
for implementing more personalized
marketing immediately. The marketing
paradigm is changing, and this book
provides a blueprint for navigating the
transition from creative- to data-driven
marketing, from one-size-fits-all to oneon-one, and from marketing campaigns to
real-time customer experiences. You'll
learn how to use machine-learning
technologies to improve customer
acquisition and customer growth, and how
to identify and re-engage at-risk or
lapsed customers by implementing an easy,
automated approach to predictive
analytics. Much more than just theory and
testament to the power of personalized
marketing, this book focuses on action,
helping you understand and actually begin
using this revolutionary approach to the
customer experience. Predictive analytics
can finally make personalized marketing a
reality. For the first time, predictive
marketing is accessible to all marketers,
not just those at large corporations — in
fact, many smaller organizations are
leapfrogging their larger counterparts
with innovative programs. This book shows
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you how to bring predictive analytics to
your organization, with actionable
guidance that get you started today.
Implement predictive marketing at any size
organization Deliver a more personalized
marketing experience Automate predictive
analytics with machine learning technology
Base marketing decisions on concrete data
rather than unproven ideas Marketers have
long been talking about delivering
personalized experiences across channels.
All marketers want to deliver happiness,
but most still employ a one-size-fits-all
approach. Predictive Marketing provides
the information and insight you need to
lift your organization out of the campaign
rut and into the rarefied atmosphere of a
truly personalized customer experience.
This book offers a direct, actionable plan
CMOs can use to map out initiatives that
are properly sequenced and designed for
success—regardless of where their
marketing organization is in the process.
The authors pose the following critical
questions to marketers: (1) How should
modern marketers be thinking about
artificial intelligence and machine
learning? and (2) How should marketers be
developing a strategy and plan to
implement AI into their marketing toolkit?
The opening chapters provide marketing
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leaders with an overview of what exactly
AI is and how is it different than
traditional computer science approaches.
Venkatesan and Lecinski, then, propose a
best-practice, five-stage framework for
implementing what they term the "AI
Marketing Canvas." Their approach is based
on research and interviews they conducted
with leading marketers, and offers many
tangible examples of what brands are doing
at each stage of the AI Marketing Canvas.
By way of guidance, Venkatesan and
Lecinski provide examples of
brands—including Google, Lyft,
Ancestry.com, and Coca-Cola—that have
successfully woven AI into their marketing
strategies. The book concludes with a
discussion of important implications for
marketing leaders—for your team and
culture.
How to make simple sense of complex
statistics--from the author of Numbers
Rule Your World We live in a world of Big
Data--and it's getting bigger every day.
Virtually every choice we make hinges on
how someone generates data . . . and how
someone else interprets it--whether we
realize it or not. Where do you send your
child for the best education? Big Data.
Which airline should you choose to ensure
a timely arrival? Big Data. Who will you
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vote for in the next election? Big Data.
The problem is, the more data we have, the
more difficult it is to interpret it. From
world leaders to average citizens,
everyone is prone to making critical
decisions based on poor data
interpretations. In Numbersense, expert
statistician Kaiser Fung explains when you
should accept the conclusions of the Big
Data "experts"--and when you should say,
"Wait . . . what?" He delves deeply into a
wide range of topics, offering the answers
to important questions, such as: How does
the college ranking system really work?
Can an obesity measure solve America's
biggest healthcare crisis? Should you
trust current unemployment data issued by
the government? How do you improve your
fantasy sports team? Should you worry
about businesses that track your data?
Don't take for granted statements made in
the media, by our leaders, or even by your
best friend. We're on information overload
today, and there's a lot of bad
information out there. Numbersense gives
you the insight into how Big Data
interpretation works--and how it too often
doesn't work. You won't come away with the
skills of a professional statistician. But
you will have a keen understanding of the
data traps even the best statisticians can
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fall into, and you'll trust the mental
alarm that goes off in your head when
something just doesn't seem to add up.
Praise for Numbersense "Numbersense
correctly puts the emphasis not on the
size of big data, but on the analysis of
it. Lots of fun stories, plenty of lessons
learned—in short, a great way to acquire
your own sense of numbers!" Thomas H.
Davenport, coauthor of Competing on
Analytics and President’s Distinguished
Professor of IT and Management, Babson
College "Kaiser’s accessible business book
will blow your mind like no other. You’ll
be smarter, and you won’t even realize it.
Buy. It. Now." Avinash Kaushik, Digital
Marketing Evangelist, Google, and author,
Web Analytics 2.0 "Each story in
Numbersense goes deep into what you have
to think about before you trust the
numbers. Kaiser Fung ably demonstrates
that it takes skill and resourcefulness to
make the numbers confess their meaning."
John Sall, Executive Vice President, SAS
Institute "Kaiser Fung breaks the bad
news—a ton more data is no panacea—but
then has got your back, revealing the
pitfalls of analysis with stimulating
stories from the front lines of business,
politics, health care, government, and
education. The remedy isn’t an advanced
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degree, nor is it common sense. You need
Numbersense." Eric Siegel, founder,
Predictive Analytics World, and author,
Predictive Analytics "I laughed my way
through this superb-useful-fun book and
learned and relearned a lot. Highly
recommended!" Tom Peters, author of In
Search of Excellence
Industry 4.0 and Global Businesses: A
Multidisciplinary Investigation provides a
multidisciplinary perspective on the
transformative effects of Industry 4.0 by
aggregating original theoretical,
conceptual, and empirical research.
What You Need to Know about Data Mining
and Data-Analytic Thinking
Big Data, Big Analytics
Big Data at Work
Engage Your Customers More Effectively and
Drive Value
Dispelling the Myths, Uncovering the
Opportunities
Big Data, Data Mining, and Machine
Learning
Industry 4.0 and Global Businesses
Big Profits from Big Data

Firms are collecting and analyzing
customer data at an ever increasing
rate in response to evidence that data
analytics (precision targeting,
improved selling) generates a positive
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return. Yet efforts often ignore
customers’ privacy concerns and
feelings of vulnerability with longterm effects on customers’ trust,
relationships, and ultimately financial
performance. Big data, privacy, and
cybersecurity often is relegated to IT
and legal teams with minimal regard for
customer relationships. This book fills
the void by taking a customer-centric
approach to privacy. It offers both
defensive and offensive marketing-based
privacy strategies that strongly
position firms in today’s dataintensive landscape. The book also
helps managers anticipate future
consumer and legislative trends.
Drawing from the authors’ own work and
extant research, this book offers a
compelling guide for building and
implementing big data- and privacyinformed business strategies.
Specifically, the book: · -Describes
the consumer psychology of privacy ·
-Deconstructs relevant legal and
regulatory issues · - Offers defensive
privacy strategies · - Describes
offensive privacy strategies · Provides
an executive summary with the Six
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Tenets for Effective Privacy Marketing
This book will be useful to managers,
students, or the casual reader who is
interested in how and why big data and
consumer privacy are transforming
business. Moving beyond summary privacy
insights, the book also offers a
detailed and compelling action plan for
improving performance by protecting
against privacy threats as well as
developing and implementing offensive
privacy strategy. In the future, many
firms will be competing through an
integrated, customer-centric big data
privacy strategy and this book will
guide managers in this journey.
An Executive Guide to Data Management
Big Data is the biggest game-changing
opportunity for marketing and sales
since the Internet went mainstream
almost 20 years ago. The data big bang
has unleashed torrents of terabytes
about everything from customer
behaviors to weather patterns to
demographic consumer shifts in emerging
markets. This collection of articles,
videos, interviews, and slideshares
highlights the most important lessons
for companies looking to turn data into
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above-market growth: Using analytics to
identify valuable business
opportunities from the data to drive
decisions and improve marketing return
on investment (MROI) Turning those
insights into well-designed products
and offers that delight customers
Delivering those products and offers
effectively to the marketplace.The
goldmine of data represents a pivotpoint moment for marketing and sales
leaders. Companies that inject big data
and analytics into their operations
show productivity rates and
profitability that are 5 percent to 6
percent higher than those of their
peers. That's an advantage no company
can afford to ignore.
Marketing today is out of control. With
all the new marketing techniques
accessible to the masses, it's becoming
harder and harder to stand out from the
crowd. The result is more and more
messages, hitting us more often in new
and more intrusive ways. For customers,
it's a lot of noise. Through her work
with a wide range of organizations from
small companies to professional service
providers to Fortune 500 companies,
Page 28/44

Download Free Big Data Marketing Engage Your
Customers More Effectively
Linda Popky has developed Dynamic
Market Leverage(TM), an approach to
help cut through the clutter, stand
out, and effectively build business.
Marketing Above the Noise takes a
contrarian approach by not focusing on
social media, digital marketing, or
other new tactics, and instead helping
organizations understand: * The
critical upfront work needed to really
understand customers, markets and unmet
needs * The value of consistent,
focused messaging * Why empowering
employees to effectively represent the
brand is so critical * How to thrive in
an age of user-generated content and
customer driven marketing * Why it's
key not to confuse selling with
installing The book introduces the
Dynamic Market Leverage Model, which
measures marketing clout by looking at
eight core marketing disciplines and
five additional Leverage Factors that
can help an organization focus on key
aspects of their marketing function
that will provide the most significant
return on their marketing investment.
Today's businesses need to stop trying
to keep pace with the latest and
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greatest marketing tactics and instead
focus on developing those long term
strategies that build customer loyalty
and convince prospects to buy. Yes,
businesses need to be aware of and
integrate new media and new approaches,
but they need to do it in a way that
makes sense for the business. They need
to maintain a clear focus above the din
of the roaring crowd--above the
marketing fray. Most organizations
don't have the luxury of being able to
start from a clean slate to develop new
marketing strategies. They have
existing customers, existing channels
and relationships, existing ways of
doing business. With limited resources,
they're not able to integrate every new
tactic as it appears and they're not
sure how to prioritize all of these
options. What's needed is a timeless
framework--a way of looking at
marketing as tied to both business
growth and the building and nurturing
of ongoing customer engagement. It's
time to move the focus from social
media and evangelists, sales and
marketing alignment, and the latest hot
cloud-based marketing tools, to what
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really counts: convincing customers to
trust you with their business--not just
once, but time and time again.
Customer's New Voice
The AI Marketing Canvas
People Analytics in the Era of Big Data
The Impact of Big Data on Customer
Trust
Achieve Strategic Advantage with
Marketing That Matters
Managing Big Data Integration in the
Public Sector
Cognitive Computing Fundamentals for
Better Decision Making
Outside-In Marketing
Leverage big data to add value to your
business Social media analytics, webtracking, and other technologies help
companies acquire and handle massive
amounts of data to better understand their
customers, products, competition, and
markets. Armed with the insights from big
data, companies can improve customer
experience and products, add value, and
increase return on investment. The tricky
part for busy IT professionals and executives
is how to get this done, and that's where this
practical book comes in. Big Data:
Understanding How Data Powers Big
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Business is a complete how-to guide to
leveraging big data to drive business value.
Full of practical techniques, real-world
examples, and hands-on exercises, this book
explores the technologies involved, as well as
how to find areas of the organization that can
take full advantage of big data. Shows how to
decompose current business strategies in
order to link big data initiatives to the
organization’s value creation processes
Explores different value creation processes
and models Explains issues surrounding
operationalizing big data, including
organizational structures, education
challenges, and new big data-related roles
Provides methodology worksheets and
exercises so readers can apply techniques
Includes real-world examples from a variety
of organizations leveraging big data Big Data:
Understanding How Data Powers Big
Business is written by one of Big Data's
preeminent experts, William Schmarzo. Don't
miss his invaluable insights and advice.
What are your organization’s policies for
generating and using huge datasets full of
personal information? This book examines
ethical questions raised by the big data
phenomenon, and explains why enterprises
need to reconsider business decisions
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concerning privacy and identity. Authors Kord
Davis and Doug Patterson provide methods
and techniques to help your business engage
in a transparent and productive ethical
inquiry into your current data practices. Both
individuals and organizations have legitimate
interests in understanding how data is
handled. Your use of data can directly affect
brand quality and revenue—as Target, Apple,
Netflix, and dozens of other companies have
discovered. With this book, you’ll learn how
to align your actions with explicit company
values and preserve the trust of customers,
partners, and stakeholders. Review your datahandling practices and examine whether they
reflect core organizational values Express
coherent and consistent positions on your
organization’s use of big data Define tactical
plans to close gaps between values and
practices—and discover how to maintain
alignment as conditions change over time
Maintain a balance between the benefits of
innovation and the risks of unintended
consequences
Technological advancements in computing
have changed how data is leveraged by
businesses to develop, grow, and innovate. In
recent years, leading analytical companies
have begun to realize the value in their vast
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holdings of customer data and have found
ways to leverage this untapped potential.
Now, more firms are following suit and
looking to monetize Big Data for big profits.
Such changes will have implications for both
businesses and consumers in the coming
years. In From Big Data to Big Profits, Russell
Walker investigates the use of Big Data to
stimulate innovations in operational
effectiveness and business growth. Walker
examines the nature of Big Data and how
businesses can use it to create new
monetization opportunities. Using case
studies of Apple, Netflix, Google, LinkedIn,
Zillow, Amazon, and other leaders in the use
of Big Data, Walker explores how digital
platforms such as mobile apps and social
networks are changing the nature of
customer interactions and the way Big Data
is created and used by companies. Such
changes, as Walker points out, will require
careful consideration of legal and unspoken
business practices as they affect consumer
privacy. Companies looking to develop a Big
Data strategy will find great value in the
SIGMA framework, which he has developed to
assess companies for Big Data readiness and
provide direction on the steps necessary to
get the most from Big Data. Rigorous and
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meticulous, From Big Data to Big Profits is a
valuable resource for students, researchers,
and professionals with an interest in Big
Data, digital platforms, and analytics
The era of rapidly progressing technology we
live in generates vast amounts of data;
however, the challenge exists in
understanding how to aggressively monitor
and make sense of this data. Without a better
understanding of how to collect and manage
such large data sets, it becomes increasingly
difficult to successfully utilize them.
Managing Big Data Integration in the Public
Sector is a pivotal reference source for the
latest scholarly research on the application of
big data analytics in government contexts
and identifies various strategies in which big
data platforms can generate improvements
within that sector. Highlighting issues
surrounding data management, current
models, and real-world applications, this
book is ideally designed for professionals,
government agencies, researchers, and nonprofit organizations interested in the benefits
of big data analytics applied in the public
sphere.
Driving Business Strategies with Data
Science
Data Science for Business
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Predictive Marketing
Symposium proceedings - XVI International
symposium Symorg 2018
Digital Business in Africa
Making Smarter Marketing Decisions
Concepts, Methodologies, Tools, and
Applications
Big Data MBA
Data is transforming how and where we market to our customers.
Using a series of case studies from pioneers, this book will describe
how each marketing function is undergoing fundamental changes, and
provides practical guidance about how companies can learn the tools
and techniques to take advantage of marketing analytics.
Apply predictive analytics throughout all stages of workforce
management People Analytics in the Era of Big Data provides a
blueprint for leveraging your talent pool through the use of data
analytics. Written by the Global Vice President of Business Intelligence
and Predictive Analytics at Monster Worldwide, this book is packed
full of actionable insights to help you source, recruit, acquire, engage,
retain, promote, and manage the exceptional talent your organization
needs. With a unique approach that applies analytics to every stage of
the hiring process and the entire workforce planning and management
cycle, this informative guide provides the key perspective that brings
analytics into HR in a truly useful way. You're already inundated with
disparate employee data, so why not mine that data for insights that
add value to your organization and strengthen your workforce? This
book presents a practical framework for real-world talent analytics,
backed by groundbreaking examples of workforce analytics in action
across the U.S., Canada, Europe, Asia, and Australia. Leverage
predictive analytics throughout the hiring process Utilize analytics
techniques for more effective workforce management Learn how
people analytics benefits organizations of all sizes in various industries
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Integrate analytics into HR practices seamlessly and thoroughly
Corporate executives need fact-based insights into what will happen
with their talent. Who should you hire? Who should you promote?
Who are the top or bottom performers, and why? Who is at risk to
quit, and why? Analytics can provide these answers, and give you
insights based on quantifiable data instead of gut feeling and
subjective assessment. People Analytics in the Era of Big Data is the
essential guide to optimizing your workforce with the tools already at
your disposal.
If you're a sentient human these days, you've heard people talking of
the phenomenal riches promised by the power of big data. Over the
past decade or so, the world around us has undergone a staggering
transformation, and great things have been promised to anyone able to
ride the AI wave.But how exactly do you catch that wave? What does
all this mean for you, whether you're an investor choosing among
thousands of possible investments, a manager deciding where to
allocate your capital, or a student wondering how to ensure there's
good work out there for you by the time you graduate?*The Business
of Big Data* will show you how to think strategically about the
economic impacts of AI, how to complement AI instead of competing
against it, how to reap the rewards of the AI revolution, and how to
find your place in our brave new data-driven world. Along the way
you'll find out how AI is like (and unlike) an ox, why your bank cares
how fast you fill in a form, why your car insurer judges you by your
email address, and why everything you do is data - from what time
you first check your phone in the morning to where you sleep at night.
With big data analytics comes big insights into profitability Big data is
big business. But having the data and the computational power to
process it isn't nearly enough to produce meaningful results. Big Data,
Data Mining, and Machine Learning: Value Creation for Business
Leaders and Practitioners is a complete resource for technology and
marketing executives looking to cut through the hype and produce real
results that hit the bottom line. Providing an engaging, thorough
overview of the current state of big data analytics and the growing
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trend toward high performance computing architectures, the book is a
detail-driven look into how big data analytics can be leveraged to
foster positive change and drive efficiency. With continued
exponential growth in data and ever more competitive markets,
businesses must adapt quickly to gain every competitive advantage
available. Big data analytics can serve as the linchpin for initiatives
that drive business, but only if the underlying technology and analysis
is fully understood and appreciated by engaged stakeholders. This
book provides a view into the topic that executives, managers, and
practitioners require, and includes: A complete overview of big data
and its notable characteristics Details on high performance computing
architectures for analytics, massively parallel processing (MPP), and
in-memory databases Comprehensive coverage of data mining, text
analytics, and machine learning algorithms A discussion of
explanatory and predictive modeling, and how they can be applied to
decision-making processes Big Data, Data Mining, and Machine
Learning provides technology and marketing executives with the
complete resource that has been notably absent from the veritable
libraries of published books on the topic. Take control of your
organization's big data analytics to produce real results with a
resource that is comprehensive in scope and light on hyperbole.
How Marketing Analytics Are Transforming Business
“Doing Business in the Digital Age: Challenges, Approaches and
Solutions”
Numbersense: How to Use Big Data to Your Advantage
An Executive Guide to Data Management
Social Media and Related Technologies
Success with Data and Analytics
Connect
Ethics of Big Data

Unique prospective on the big data analytics
phenomenon for both business and IT professionals
The availability of Big Data, low-cost commodity
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hardware and new information management and
analytics software has produced a unique moment in
the history of business. The convergence of these
trends means that we have the capabilities required
to analyze astonishing data sets quickly and costeffectively for the first time in history. These
capabilities are neither theoretical nor trivial. They
represent a genuine leap forward and a clear
opportunity to realize enormous gains in terms of
efficiency, productivity, revenue and profitability. The
Age of Big Data is here, and these are truly
revolutionary times. This timely book looks at cuttingedge companies supporting an exciting new
generation of business analytics. Learn more about
the trends in big data and how they are impacting
the business world (Risk, Marketing, Healthcare,
Financial Services, etc.) Explains this new
technology and how companies can use them
effectively to gather the data that they need and
glean critical insights Explores relevant topics such
as data privacy, data visualization, unstructured
data, crowd sourcing data scientists, cloud
computing for big data, and much more.
Find out how to reap the benefits of motivating and
engaging the new, direct customer voice The
Customer's New Voice shows businesses how to
motivate and transform directly volunteered
consumer knowledge into profitable insights,
enabling a new echelon of marketing relevancy,
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customer experience, and personalization. With a
deep look at the inner workings of how a modern
generation of business innovators are tapping into
the fresh opportunities with the customer's new
voice, this book describes how businesses are
transforming "inference-based" predictions of
purchase intent with direct consumer knowledge of
their actual intentions and buying context. The result:
An untouchable/unprecedented level of offer
relevancy, experience, and personalized service
levels. Those offers range from the most basic app
model of "Give me your physical location, we'll find
the best Thai restaurant near you, and give you an
instant coupon" to a more complex model such as an
Electric utility value proposition: "We'll give you
discounts to charge your Prius during certain times
to help us optimize our grid efficiency while allowing
Toyota to monitor and optimize your battery to
enable Toyota's R&D and customer experience
enhancement." Forty case studies detail proven
approaches for directly engaging the new consumer,
showing companies how to take advantage of rapidly
evolving personal technology—smart phones,
homes, vehicles, wearable technology, and Internet
of Things—and the new sharing culture to collect the
higher value "intentionally/ discretionarily" shared
information. Readers gain access to a robust tool set
including templates, checklists, tables, flow
diagrams, process maps, and technical data
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schematics to streamline these new capabilities and
accelerate implementation of these transformational
techniques. Ninety percent of the data that
businesses use to determine what they sell or how to
personalize a customer experience results from
consumers unintentionally volunteering "indirect"
data; however, this type of data has less than 10
percent accuracy. This low effectiveness also
necessitates up to 70 percent of a business's cost
infrastructure. Direct consumer knowledge is now
available and boasts up to 20-50 percent accuracy,
yet businesses remain anchored in the old "indirect"
competencies. This book helps companies integrate
compelling sharing motivators and controls for
consumers to feel motivated and safe about directly
sharing their product and experience desires,
providing the ultimate market advantage. Learn how
to catch up to the new digitalized consumer
Leverage direct consumer information from current
megatrends Navigate privacy's current and future
metamorphosis Unlock the untapped value of Big
Data's true enabler—Little Data Parsing
"incidentally" volunteered data has been stagnant for
decades due to the capabilities and expectations of
a new generation of enabled consumers The
timeless reality is that any level of investment in
computing power, data, and analytics will never
approach their full ROI potential without interfusing
the direct, intentional insights from the consumer. If
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today's forward-thinking companies want to profitably
engage the new consumers, they must learn the
secrets of motivating and safeguarding this new
potential of customer transparency. The risks of not
engaging these new consumer voices? Irrelevancy
and Silence. The Customer's New Voice shows
businesses how to fulfill the promise and caveat of
the new consumer: "If you make my life easier,
reward me, and respect my shared information: I will
tell you my secrets."
Leverage big data insights to improve customer
experiences and insure business success Many of
today's businesses find themselves caught in a snarl
of internal data, paralyzed by internal silos, and
executing antiquated marketing approaches. As a
result, consumers are losing patience, shareholders
are clamoring for growth and differentiation, and
marketers are left struggling to untangle the massive
mess. Big Data Marketing provides a strategic road
map for executives who want to clear the chaos and
start driving competitive advantage and top line
growth. Using real-world examples, non-technical
language, additional downloadable resources, and a
healthy dose of humor, Big Data Marketing will help
you discover the remedy offered by data-driven
marketing. Explains how marketers can use data to
learn what they need to know Details strategies to
drive marketing relevance and Return On Marketing
Investment (ROMI) Provides a five-step approach in
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the journey to a more data-driven marketing
organization Author Lisa Arthur, the Chief Marketing
Officer for Teradata Applications, the leader in
integrated marketing software, meets with thousands
of CMOs and marketing professionals annually
through public speaking and events Big Data
Marketing reveals patterns in your customers'
behavior and proven ways to elevate customer
experiences. Leverage these insights to insure your
business's success.
Supercharge ROI by Rebuilding Content Marketing
Around Your Customer! Marketing has always been
about my brand, my product, my company. That’s
“inside-out” marketing. Today, customers hate
it—and ignore it. What does work? Customized
messages they already care about. Marketing that
respects their time and gives them immediate value
in exchange for their attention. Marketing that’s
“outside-in.” Now, two renowned digital marketing
thought leaders show how to integrate content
marketing with Big Data to create high-ROI, outsidein marketing. James Mathewson and Mike Moran
share new practices, techniques, guidelines, and
metrics for engaging on your customers’ terms,
using their words, reflecting their motivations.
Whether you’re a content marketer, marketing
executive, or analyst, you’ll learn how to: • Ease your
customers’ pain—solve what keeps them up at
night—with compelling content experiences • Build
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content that’s essential to clients and prospects in
each step of their buyer journeys • Integrate search
and social data into all facets of content
development to continually improve its effectiveness
• Build evergreen content that is continuously
improved to better meet the needs of your clients
and prospects • Apply advanced machine learning,
text analytics, and sentiment analysis to craft more
discoverable, shareable content • Shape your
messages to intercept your clients’ and prospects’
information discovery in Google • Transform culture
and systems to excel at outside-in marketing
Extreme Relevancy and Experience through
Volunteered Customer Information
Neuromarketing and Big Data Analytics for Strategic
Consumer Engagement: Emerging Research and
Opportunities
From Big Data to Big Profits
Using Social Media Analytics to Understand and
Influence Customer Behavior
Real-Time Marketing and PR
Big Data in Practice
How to Instantly Engage Your Market, Connect with
Customers, and Create Products that Grow Your
Business Now
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