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Go ahead, be skeptical about big data. The
author was—at first. When the term “big data”
first came on the scene, bestselling author
Tom Davenport (Competing on Analytics,
Analytics at Work) thought it was just
another example of technology hype. But his
research in the years that followed changed
his mind. Now, in clear, conversational
language, Davenport explains what big data
means—and why everyone in business needs to
know about it. Big Data at Work covers all
the bases: what big data means from a
technical, consumer, and management
perspective; what its opportunities and costs
are; where it can have real business impact;
and which aspects of this hot topic have been
oversold. This book will help you understand:
• Why big data is important to you and your
organization • What technology you need to
manage it • How big data could change your
job, your company, and your industry • How to
hire, rent, or develop the kinds of people
who make big data work • The key success
factors in implementing any big data project
• How big data is leading to a new approach
to managing analytics With dozens of company
examples, including UPS, GE, Amazon, United
Healthcare, Citigroup, and many others, this
book will help you seize all
opportunities—from improving decisions,
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products, and services to strengthening
customer relationships. It will show you how
to put big data to work in your own
organization so that you too can harness the
power of this ever-evolving new resource.
Data Science gets thrown around in the press
like it'smagic. Major retailers are
predicting everything from when
theircustomers are pregnant to when they want
a new pair of ChuckTaylors. It's a brave new
world where seemingly meaningless datacan be
transformed into valuable insight to drive
smart businessdecisions. But how does one
exactly do data science? Do you have to
hireone of these priests of the dark arts,
the "data scientist," toextract this gold
from your data? Nope. Data science is little
more than using straight-forward steps
toprocess raw data into actionable insight.
And in DataSmart, author and data scientist
John Foreman will show you howthat's done
within the familiar environment of
aspreadsheet. Why a spreadsheet? It's
comfortable! You get to look at the dataevery
step of the way, building confidence as you
learn the tricksof the trade. Plus,
spreadsheets are a vendor-neutral place
tolearn data science without the hype. But
don't let the Excel sheets fool you. This is
a book forthose serious about learning the
analytic techniques, the math andthe magic,
behind big data. Each chapter will cover a
different technique in aspreadsheet so you
can follow along: Mathematical optimization,
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including non-linear programming andgenetic
algorithms Clustering via k-means, spherical
k-means, and graphmodularity Data mining in
graphs, such as outlier detection Supervised
AI through logistic regression, ensemble
models, andbag-of-words models Forecasting,
seasonal adjustments, and prediction
intervalsthrough monte carlo simulation
Moving from spreadsheets into the R
programming language You get your hands dirty
as you work alongside John through
eachtechnique. But never fear, the topics are
readily applicable andthe author laces humor
throughout. You'll even learnwhat a dead
squirrel has to do with optimization
modeling, whichyou no doubt are dying to
know.
Data-Driven Quality Improvement and
Sustainability in Health Care: An
Interprofessional Approach provides nurse
leaders and healthcare administrators of all
disciplines with a solid understanding of
data and how to leverage data to improve
outcomes, fuel innovation, and achieve
sustained results. It sets the stage by
examining the current state of the healthcare
landscape; new imperatives to meet policy,
regulatory, and consumer demands; and the
role of data in administrative and clinical
decision-making. It helps the professional
identify the methods and tools that support
thoughtful and thorough data analysis and
offers practical application of data-driven
processes that determine performance in
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healthcare operations, value- and performancebased contracts, and risk contracts. Misuse
or inconsistent use of data leads to
ineffective and errant decision-making. This
text highlights common barriers and pitfalls
related to data use and provide strategies
for how to avoid these pitfalls. In addition,
chapters feature key points, reflection
questions, and real-life interprofessional
case exemplars to help the professional draw
distinctions and apply principles to their
own practice. Key Features: Provides nurse
leaders and other healthcare administrators
with an understanding of the role of data in
the current healthcare landscape and how to
leverage data to drive innovative and
sustainable change Offers frameworks,
methodology, and tools to support quality
improvement measures Demonstrates the
application of data and how it shapes quality
and safety initiatives through real-life case
exemplars Highlights common barriers and
pitfalls related to data use and provide
strategies for how to avoid these pitfalls
Lead your organization to become evidencedriven Data. It’s the benchmark that informs
corporate projections, decision-making, and
analysis. But, why do many organizations that
see themselves as data-driven fail to thrive?
In Leading with AI and Analytics, two
renowned experts from the Kellogg School of
Management show business leaders how to
transform their organization to become
evidence-driven, which leads to real,
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measurable changes that can help propel their
companies to the top of their industries. The
availability of unprecedented technologyenabled tools has made AI (Artificial
Intelligence) an essential component of
business analytics. But what’s often lacking
are the leadership skills to integrate these
technologies to achieve maximum value. Here,
the authors provide a comprehensive game plan
for developing that all-important human
factor to get at the heart of data science:
the ability to apply analytical thinking to
real-world problems. Each of these tools and
techniques comes to powerful life through a
wealth of powerful case studies and realworld success stories. Inside, you’ll find
the essential tools to help you: Develop a
strong data science intuition quotient Lead
and scale AI and analytics throughout your
organization Move from “best-guess” decision
making to evidence-based decisions Craft
strategies and tactics to create real impact
Written for anyone in a leadership or
management role—from C-level/unit team
managers to rising talent—this powerful,
hands-on guide meets today’s growing need for
real-world tools to lead and succeed with
data.
The Business and Economics of Information and
Big Data
A Cmo's Guide to Harnessing Traditional & Big
Data to Drive Business Results
Big Data MBA
How to Improve Your Business By Making
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Analytics Operational In The Big Data Era
Applied Data Science
Easy Ways Every Marketer Can Use Customer
Analytics and Big Data
Competing in the Age of AI

Find the right big data solution for your business
ororganization Big data management is one of the
major challenges facingbusiness, industry, and notfor-profit organizations. Data setssuch as customer
transactions for a mega-retailer, weather
patternsmonitored by meteorologists, or social
network activity can quicklyoutpace the capacity
of traditional data management tools. If youneed
to develop or manage big data solutions, you'll
appreciate howthese four experts define, explain,
and guide you through this newand often
confusing concept. You'll learn what it is, why
itmatters, and how to choose and implement
solutions that work. Effectively managing big data
is an issue of growing importanceto businesses,
not-for-profit organizations, government, and
ITprofessionals Authors are experts in information
management, big data, and avariety of solutions
Explains big data in detail and discusses how to
select andimplement a solution, security concerns
to consider, data storageand presentation issues,
analytics, and much more Provides essential
information in a no-nonsense,easy-to-understand
style that is empowering Big Data For Dummies
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cuts through the confusion and helpsyou take
charge of big data solutions for your organization.
How to Transform Your Organization with
Analytics: Insider Lessons from IBM’s Pioneering
Experience Analytics is not just a technology: It is
a better way to do business. Using analytics, you
can systematically inform human judgment with
data-driven insight. This doesn’t just improve
decision-making: It also enables greater innovation
and creativity in support of strategy. Your
transformation won’t happen overnight; however,
it is absolutely achievable, and the rewards are
immense. This book demystifies your analytics
journey by showing you how IBM has successfully
leveraged analytics across the enterprise,
worldwide. Three of IBM’s pioneering analytics
practitioners share invaluable real-world
perspectives on what does and doesn’t work and
how you can start or accelerate your own
transformation. This book provides an essential
framework for becoming a smarter enterprise and
shows through 31 case studies how IBM has
derived value from analytics throughout its
business. Coverage Includes Creating a smarter
workforce through big data and analytics More
effectively optimizing supply chain processes
Systematically improving financial forecasting
Managing financial risk, increasing operational
efficiency, and creating business value Reaching
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more B2B or B2C customers and deepening their
engagement Optimizing manufacturing and
product management processes Deploying your
sales organization to increase revenue and
effectiveness Achieving new levels of excellence in
services delivery and reducing risk Transforming
IT to enable wider use of analytics “Measuring the
immeasurable” and filling gaps in imperfect data
Whatever your industry or role, whether a current
or future leader, analytics can make you smarter
and more competitive. Analytics Across the
Enterprise shows how IBM did it--and how you
can, too. Learn more about IBM Analytics
Integrate big data into business to drive
competitive advantage and sustainable success Big
Data MBA brings insight and expertise to
leveraging big data in business so you can harness
the power of analytics and gain a true business
advantage. Based on a practical framework with
supporting methodology and hands-on exercises,
this book helps identify where and how big data
can help you transform your business. You'll learn
how to exploit new sources of customer, product,
and operational data, coupled with advanced
analytics and data science, to optimize key
processes, uncover monetization opportunities,
and create new sources of competitive
differentiation. The discussion includes guidelines
for operationalizing analytics, optimal
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organizational structure, and using analytic
insights throughout your organization's user
experience to customers and front-end employees
alike. You'll learn to “think like a data scientist” as
you build upon the decisions your business is
trying to make, the hypotheses you need to test,
and the predictions you need to produce. Business
stakeholders no longer need to relinquish control
of data and analytics to IT. In fact, they must
champion the organization's data collection and
analysis efforts. This book is a primer on the
business approach to analytics, providing the
practical understanding you need to convert data
into opportunity. Understand where and how to
leverage big data Integrate analytics into everyday
operations Structure your organization to drive
analytic insights Optimize processes, uncover
opportunities, and stand out from the rest Help
business stakeholders to “think like a data
scientist” Understand appropriate business
application of different analytic techniques If you
want data to transform your business, you need to
know how to put it to use. Big Data MBA shows
you how to implement big data and analytics to
make better decisions.
Written by a leading expert in the field, this
account focuses on the convergence of two major
trends in information management—big data and
information governance—by taking a strategic
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approach oriented around business cases and
industry imperatives. With the advent of new
technologies, enterprises are expanding and
handling very large volumes of data; this book,
nontechnical in nature and geared toward
business audiences, encourages the practice of
establishing appropriate governance over big data
initiatives and addresses how to manage and
govern big data, highlighting the relevant
processes, procedures, and policies. It teaches
readers to understand how big data fits within an
overall information governance program; quantify
the business value of big data; apply information
governance concepts such as stewardship,
metadata, and organization structures to big data;
appreciate the wide-ranging business benefits for
various industries and job functions; sell the value
of big data governance to businesses; and
establish step-by-step processes to implement big
data governance.
Big Data, Analytics, and the Future of Marketing &
Sales
How to Monetize, Manage, and Measure
Information as an Asset for Competitive Advantage
Data Smart
Demystifying Big Data and Machine Learning for
Healthcare
An Interprofessional Approach
Strategy Beyond the Hockey Stick
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Big Data For Dummies
Big Data is the biggest game-changing opportunity
for marketing and sales since the Internet went
mainstream almost 20 years ago. The data big bang
has unleashed torrents of terabytes about everything
from customer behaviors to weather patterns to
demographic consumer shifts in emerging markets.
This collection of articles, videos, interviews, and
slideshares highlights the most important lessons for
companies looking to turn data into above-market
growth: Using analytics to identify valuable business
opportunities from the data to drive decisions and
improve marketing return on investment (MROI)
Turning those insights into well-designed products
and offers that delight customers Delivering those
products and offers effectively to the
marketplace.The goldmine of data represents a pivotpoint moment for marketing and sales leaders.
Companies that inject big data and analytics into
their operations show productivity rates and
profitability that are 5 percent to 6 percent higher
than those of their peers. That's an advantage no
company can afford to ignore.
Data Mining for Business Analytics: Concepts,
Techniques, and Applications in Python presents an
applied approach to data mining concepts and
methods, using Python software for illustration
Readers will learn how to implement a variety of
popular data mining algorithms in Python (a free and
open-source software) to tackle business problems
and opportunities. This is the sixth version of this
successful text, and the first using Python. It covers
both statistical and machine learning algorithms for
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prediction, classification, visualization, dimension
reduction, recommender systems, clustering, text
mining and network analysis. It also includes: A new
co-author, Peter Gedeck, who brings both experience
teaching business analytics courses using Python,
and expertise in the application of machine learning
methods to the drug-discovery process A new section
on ethical issues in data mining Updates and new
material based on feedback from instructors teaching
MBA, undergraduate, diploma and executive courses,
and from their students More than a dozen case
studies demonstrating applications for the data
mining techniques described End-of-chapter
exercises that help readers gauge and expand their
comprehension and competency of the material
presented A companion website with more than two
dozen data sets, and instructor materials including
exercise solutions, PowerPoint slides, and case
solutions Data Mining for Business Analytics:
Concepts, Techniques, and Applications in Python is
an ideal textbook for graduate and upperundergraduate level courses in data mining,
predictive analytics, and business analytics. This new
edition is also an excellent reference for analysts,
researchers, and practitioners working with
quantitative methods in the fields of business,
finance, marketing, computer science, and
information technology. “This book has by far the
most comprehensive review of business analytics
methods that I have ever seen, covering everything
from classical approaches such as linear and logistic
regression, through to modern methods like neural
networks, bagging and boosting, and even much
more business specific procedures such as social
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network analysis and text mining. If not the bible, it
is at the least a definitive manual on the subject.”
—Gareth M. James, University of Southern California
and co-author (with Witten, Hastie and Tibshirani) of
the best-selling book An Introduction to Statistical
Learning, with Applications in R
THE NEW MARKETING ANALYTICS A clear,
common sense guide for implementing an effective
data analytics strategy. In today's world, no matter
the industry, businesses and organizations are
competing in an information-based marketplace. To
effectively compete, marketing leaders are tasked
with timely analysis of mountains of customer and
market information to make faster and better
marketing decisions. It's not just the task of
collecting information. It's the development of new
insights and the ability to implement this new found
knowledge to drive more profitable marketing - that's
what counts. Marketers get paid to produce results.
From chief marketing officers to independent small
business owners, success is defined as growing a
business, increasing profitability, having a better
understanding of customers or being a market
leader. This book will demonstrate how the degree of
success is in direct proportion to the ability to
successfully analyze both traditional and big data.
The information and wisdom derived from data is the
ultimate competitive advantage. Welcome to the New
Marketing Analytics.
"a provocative new book" — The New York Times AIcentric organizations exhibit a new operating
architecture, redefining how they create, capture,
share, and deliver value. Now with a new preface
that explores how the coronavirus crisis compelled
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organizations such as Massachusetts General
Hospital, Verizon, and IKEA to transform themselves
with remarkable speed, Marco Iansiti and Karim R.
Lakhani show how reinventing the firm around data,
analytics, and AI removes traditional constraints on
scale, scope, and learning that have restricted
business growth for hundreds of years. From Airbnb
to Ant Financial, Microsoft to Amazon, research
shows how AI-driven processes are vastly more
scalable than traditional processes, allow massive
scope increase, enabling companies to straddle
industry boundaries, and create powerful
opportunities for learning—to drive ever more
accurate, complex, and sophisticated predictions.
When traditional operating constraints are removed,
strategy becomes a whole new game, one whose
rules and likely outcomes this book will make clear.
Iansiti and Lakhani: Present a framework for
rethinking business and operating models Explain
how "collisions" between AI-driven/digital and
traditional/analog firms are reshaping competition,
altering the structure of our economy, and forcing
traditional companies to rearchitect their operating
models Explain the opportunities and risks created
by digital firms Describe the new challenges and
responsibilities for the leaders of both digital and
traditional firms Packed with examples—including
many from the most powerful and innovative global,
AI-driven competitors—and based on research in
hundreds of firms across many sectors, this is your
essential guide for rethinking how your firm
competes and operates in the era of AI.
The Business Case for Big Data
An Introduction to the Methodology and its
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Applications
Marketing Analytics
Data Science for Business
An Emerging Imperative
Using Data Science to Transform Information into
Insight
Big Data is a big topic, based on simple
principles. Guided by leading expert in the field,
David Stephenson, you will be amazed at how
you can transform your company, and
significantly improve KPIs across a broad range
of business units and applications. Find out how
an ecommerce company avoided two million
product returns per year, how a newspaper saw
triple-digit annual growth in digital
subscriptions, how researchers in England
learned to better detect pending cardiovascular
problems, and how AI programs taught
themselves to win games using techniques that
even their human programmers didn’t
understand, all thanks to big data. Find out also
how one company realized it could swap a
million dollar hardware system with a twenty
thousand dollar replacement. With simple and
straightforward chapters that allow you to map
examples onto your own business, Big Data
Demystified will help you: · Know which data is
most useful to collect now and why it’s
important to start collecting that data as soon
as possible.· Understand big data and data
science and how they can help you reach your
business goals and gain competitive
advantage.· Use big data to understand where
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you are now and how you can improve in the
future. · Understand factors in choosing a big
data system, including whether to go with cloudbased solutions.· Construct your big data team
in a way that supports an effective strategy and
helps make your business more data-driven.
BIG DATA MAKES A BIG DIFFERENCE “Read this
book! It is an essential guide to using data in a
practical way that drives results." Ian McHenry,
CEO Beyond Pricing “This is the book we’ve
been missing: big data explained without the
complexity.” Marc Salomon, Professor in
Decision Sciences and Dean at University of
Amsterdam Business School "Big Data for the
rest of us! I have never come across a book that
is so full of practical advice, actionable
examples and helpful explanations. Read this
one book and start executing Big Data at your
workplace tomorrow!"Tobias Wann CEO at
@Leisure Group
Big Data MBADriving Business Strategies with
Data ScienceJohn Wiley & Sons
Technology does not exist in a vacuum. In the
same way that a plant needs water and
nourishment to grow, technology needs people
and process to thrive and succeed. Culture (i.e.,
people and process) is integral and critical to
the success of any new technology deployment
or implementation. Big data is not just a
technology phenomenon. It has a cultural
dimension. It's vitally important to remember
that most people have not considered the
immense difference between a world seen
through the lens of a traditional relational
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database system and a world seen through the
lens of a Hadoop Distributed File System.This
paper broadly describes the cultural challenges
that accompany efforts to create and sustain
big data initiatives in an evolving world whose
data management processes are rooted firmly
in traditional data warehouse architectures.
Publisher's Note: Products purchased from
Third Party sellers are not guaranteed by the
publisher for quality, authenticity, or access to
any online entitlements included with the
product. Use machine learning to understand
your customers, frame decisions, and drive
value The business analytics world has
changed, and Data Scientists are taking over.
Business Data Science takes you through the
steps of using machine learning to implement
best-in-class business data science. Whether
you are a business leader with a desire to go
deep on data, or an engineer who wants to
learn how to apply Machine Learning to
business problems, you’ll find the information,
insight, and tools you need to flourish in
today’s data-driven economy. You’ll learn how
to: •Use the key building blocks of Machine
Learning: sparse regularization, out-of-sample
validation, and latent factor and topic
modeling•Understand how use ML tools in real
world business problems, where causation
matters more that correlation•Solve data
science programs by scripting in the R
programming language Today’s business
landscape is driven by data and constantly
shifting. Companies live and die on their ability
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to make and implement the right decisions
quickly and effectively. Business Data Science
is about doing data science right. It’s about the
exciting things being done around Big Data to
run a flourishing business. It’s about the
precepts, principals, and best practices that
you need know for best-in-class business data
science.
Data Driven Business Decisions
Analytics Across the Enterprise
Big Data Governance
Python for MBAs
Analytics and Big Data for Accountants
Analytics Best Practices
A Business-Driven Playbook for Creating Value
Through Data Analytics
This book has two main goals: to define data science through
the work of data scientists and their results, namely data
products, while simultaneously providing the reader with
relevant lessons learned from applied data science projects at
the intersection of academia and industry. As such, it is not a
replacement for a classical textbook (i.e., it does not
elaborate on fundamentals of methods and principles
described elsewhere), but systematically highlights the
connection between theory, on the one hand, and its
application in specific use cases, on the other. With these
goals in mind, the book is divided into three parts: Part I pays
tribute to the interdisciplinary nature of data science and
provides a common understanding of data science
terminology for readers with different backgrounds. These six
chapters are geared towards drawing a consistent picture of
data science and were predominantly written by the editors
themselves. Part II then broadens the spectrum by presenting
views and insights from diverse authors – some from
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academia and some from industry, ranging from financial to
health and from manufacturing to e-commerce. Each of these
chapters describes a fundamental principle, method or tool in
data science by analyzing specific use cases and drawing
concrete conclusions from them. The case studies presented,
and the methods and tools applied, represent the nuts and
bolts of data science. Finally, Part III was again written from
the perspective of the editors and summarizes the lessons
learned that have been distilled from the case studies in Part
II. The section can be viewed as a meta-study on data
science across a broad range of domains, viewpoints and
fields. Moreover, it provides answers to the question of what
the mission-critical factors for success in different data
science undertakings are. The book targets professionals as
well as students of data science: first, practicing data
scientists in industry and academia who want to broaden their
scope and expand their knowledge by drawing on the
authors’ combined experience. Second, decision makers in
businesses who face the challenge of creating or
implementing a data-driven strategy and who want to learn
from success stories spanning a range of industries. Third,
students of data science who want to understand both the
theoretical and practical aspects of data science, vetted by
real-world case studies at the intersection of academia and
industry.
Lead your organization into the industrial revolution of
analytics with The Analytics Revolution The topics of big data
and analytics continue to be among the most discussed and
pursued in the business world today. While a decade ago
many people still questioned whether or not data and
analytics would help improve their businesses, today virtually
no one questions the value that analytics brings to the table.
The Analytics Revolution focuses on how this evolution has
come to pass and explores the next wave of evolution that is
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underway. Making analytics operational involves automating
and embedding analytics directly into business processes and
allowing the analytics to prescribe and make decisions. It is
already occurring all around us whether we know it or not.
The Analytics Revolution delves into the requirements for
laying a solid technical and organizational foundation that is
capable of supporting operational analytics at scale, and
covers factors to consider if an organization is to succeed in
making analytics operational. Along the way, you'll learn how
changes in technology and the business environment have
led to the necessity of both incorporating big data into analytic
processes and making them operational. The book cuts
straight through the considerable marketplace hype and
focuses on what is really important. The book includes: An
overview of what operational analytics are and what trends
lead us to them Tips on structuring technology infrastructure
and analytics organizations to succeed A discussion of how
to change corporate culture to enable both faster discovery of
important new analytics and quicker implementation cycles of
what is discovered Guidance on how to justify, implement,
and govern operational analytics The Analytics Revolution
gives you everything you need to implement operational
analytic processes with big data.
Master the art and science of data storytelling—with
frameworks and techniques to help you craft compelling
stories with data. The ability to effectively communicate with
data is no longer a luxury in today’s economy; it is a
necessity. Transforming data into visual communication is
only one part of the picture. It is equally important to engage
your audience with a narrative—to tell a story with the
numbers. Effective Data Storytelling will teach you the
essential skills necessary to communicate your insights
through persuasive and memorable data stories. Narratives
are more powerful than raw statistics, more enduring than
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pretty charts. When done correctly, data stories can influence
decisions and drive change. Most other books focus only on
data visualization while neglecting the powerful narrative and
psychological aspects of telling stories with data. Author Brent
Dykes shows you how to take the three central elements of
data storytelling—data, narrative, and visuals—and combine
them for maximum effectiveness. Taking a comprehensive
look at all the elements of data storytelling, this unique book
will enable you to: Transform your insights and data
visualizations into appealing, impactful data stories Learn the
fundamental elements of a data story and key audience
drivers Understand the differences between how the brain
processes facts and narrative Structure your findings as a
data narrative, using a four-step storyboarding process
Incorporate the seven essential principles of better visual
storytelling into your work Avoid common data storytelling
mistakes by learning from historical and modern examples
Effective Data Storytelling: How to Drive Change with Data,
Narrative and Visuals is a must-have resource for anyone
who communicates regularly with data, including business
professionals, analysts, marketers, salespeople, financial
managers, and educators.
There is a misconception in business that the only data that
matters is BIG data, and that elaborate tools and data
scientists are required to extract any practical information.
However, nothing could be further from the truth. If you feel
that you can’t understand how to read, let alone implement,
these complex software programs that crunch the data and
spit out more data, that will no longer be a problem! Authors
and analytics experts Piyanka Jain and Puneet Sharma
demystify the process of business analytics and demonstrate
how professionals at any level can take the information at
their disposal and in only five simple steps--using only Excel
as a tool--make the decision necessary to increase revenue,
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decrease costs, improve product, or whatever else is being
asked of them at that time. In Behind Every Good Decision,
you will learn how to: Clarify the business question Lay out a
hypothesis-driven plan Pull relevant data Convert it to insights
Make decisions that make an impact Packed with examples
and exercises, this refreshingly accessible book explains the
four fundamental analytic techniques that can help solve a
surprising 80 percent of all business problems. It doesn’t take
a numbers person to know that is a formula you need!
How IBM Realizes Business Value from Big Data and
Analytics
The theorems, laws, and empowerments to guide your
organization’s digital transformation
The Culture of Big Data
Essential Tools for Data-Driven Decisions
Strategy and Leadership When Algorithms and Networks Run
the World
From Big Data to Big Profits
Driving Business Strategies with Data Science
Data Science and Big Data Analytics is about
harnessing the power of data for new
insights. The book covers the breadth of
activities and methods and tools that Data
Scientists use. The content focuses on
concepts, principles and practical
applications that are applicable to any
industry and technology environment, and the
learning is supported and explained with
examples that you can replicate using opensource software. This book will help you:
Become a contributor on a data science team
Deploy a structured lifecycle approach to
data analytics problems Apply appropriate
analytic techniques and tools to analyzing
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big data Learn how to tell a compelling story
with data to drive business action Prepare
for EMC Proven Professional Data Science
Certification Corresponding data sets are
available from the book’s page at Wiley which
you can find on the Wiley site by searching
for the ISBN 9781118876138. Get started
discovering, analyzing, visualizing, and
presenting data in a meaningful way today!
Deliver enterprise data analytics success by
following Prashanth's prescriptive and
practical techniques. Today, organizations
across the globe are looking at ways to glean
insights from data analytics and make good
business decisions. However, not many
business enterprises are successful in data
analytics. According to Gartner, 80% of
analytics programs do not deliver business
outcomes. Mckinsey consulting says, less than
20% of the companies have achieved analytics
at scale. So, how can a business enterprise
avoid analytics failure and deliver business
results? This book provides ten key analytics
best practices that will improve the odds of
delivering enterprise data analytics
solutions successfully. It is intended for
anyone who has a stake and interest in
deriving insights from data analytics. The
three key differentiating aspects of this
book are: Practicality. This book offers
prescriptive, superior, and practical
guidance. Completeness. This book looks at
data analytics holistically across the four
key data analytics domains - data management,
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data engineering, data science, and data
visualization. Neutrality. This book is
technologically agnostic and looks at
analytics concepts without any reference to
commercial analytics products and
technologies. Dr. Southekal proves why he is
one of the leading thinkers on data and
analytics today. 'Analytics Best Practices'
is an indispensable guide for business
leaders and those looking to get into the
analytics field on the nuances, challenges,
and immense opportunities with data. Douglas
B. Laney Principal, Data & Analytics
Strategy, Caserta, and author of "Infonomics"
Build a continuously learning and adapting
organization that can extract increasing
levels of business, customer and operational
value from the amalgamation of data and
advanced analytics such as AI and Machine
Learning Key FeaturesMaster the Big Data
Business Model Maturity Index methodology to
transition to a value-driven organizational
mindsetAcquire implementable knowledge on
digital transformation through 8 practical
lawsExplore the economics behind digital
assets (data and analytics) that appreciate
in value when constructed and deployed
correctlyBook Description In today’s digital
era, every organization has data, but just
possessing enormous amounts of data is not a
sufficient market discriminator. The
Economics of Data, Analytics, and Digital
Transformation aims to provide actionable
insights into the real market discriminators,
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including an organization’s data-fueled
analytics products that inspire innovation,
deliver insights, help make practical
decisions, generate value, and produce
mission success for the enterprise. The book
begins by first building your mindset to be
value-driven and introducing the Big Data
Business Model Maturity Index, its maturity
index phases, and how to navigate the index.
You will explore value engineering, where you
will learn how to identify key business
initiatives, stakeholders, advanced
analytics, data sources, and instrumentation
strategies that are essential to data science
success. The book will help you accelerate
and optimize your company’s operations
through AI and machine learning. By the end
of the book, you will have the tools and
techniques to drive your organization’s
digital transformation. Here are a few words
from Dr. Kirk Borne, Data Scientist and
Executive Advisor at Booz Allen Hamilton,
about the book: Data analytics should first
and foremost be about action and value.
Consequently, the great value of this book is
that it seeks to be actionable. It offers a
dynamic progression of purpose-driven
ignition points that you can act upon. What
you will learnTrain your organization to
transition from being data-driven to being
value-drivenNavigate and master the big data
business model maturity indexLearn a
methodology for determining the economic
value of your data and analyticsUnderstand
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how AI and machine learning can create
analytics assets that appreciate in value the
more that they are usedBecome aware of
digital transformation misconceptions and
pitfallsCreate empowered and dynamic teams
that fuel your organization’s digital
transformationWho this book is for This book
is designed to benefit everyone from students
who aspire to study the economic fundamentals
behind data and digital transformation to
established business leaders and
professionals who want to learn how to
leverage data and analytics to accelerate
their business careers.
Less than 0.5 per cent of all data is
currently analysed and used. However,
business leaders and managers cannot afford
to be unconcerned or sceptical about data.
Data is revolutionizing the way we work and
it is the companies that view data as a
strategic asset that will survive and thrive.
Bernard Marr's Data Strategy is a must-have
guide to creating a robust data strategy.
Explaining how to identify your strategic
data needs, what methods to use to collect
the data and, most importantly, how to
translate your data into organizational
insights for improved business decisionmaking and performance, this is essential
reading for anyone aiming to leverage the
value of their business data and gain
competitive advantage. Packed with case
studies and real-world examples, advice on
how to build data competencies in an
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organization and crucial coverage of how to
ensure your data doesn't become a liability,
Data Strategy will equip any organization
with the tools and strategies it needs to
profit from big data, analytics and the
Internet of Things.
Understanding How Data Powers Big Business
Infonomics
Dispelling the Myths, Uncovering the
Opportunities
What You Need to Know about Data Mining and
Data-Analytic Thinking
Data Mining for Business Analytics
How to use big data, data science and AI to
make better business decisions and gain
competitive advantage
The Data Industry

The authors of the pioneering Cutting-Edge Marketing
Analytics return to the vital conversation of leveraging big
data with Marketing Analytics: Essential Tools for DataDriven Decisions, which updates and expands on the
earlier book as we enter the 2020s. As they illustrate, big
data analytics is the engine that drives marketing,
providing a forward-looking, predictive perspective for
marketing decision-making. The book presents actual
cases and data, allowing readers invaluable real-world
instruction. The cases show how to identify relevant
data, choose the best analytics technique, and question
the link between marketing plans and customer behavior.
Dealing with actual scenarios sheds light on the most
pressing marketing questions, such as setting the
optimal price for one’s product or designing effective
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digital marketing campaigns. Big data is currently the
most powerful resource to the marketing professional,
and this book illustrates how to fully harness that power
to effectively maximize marketing efforts.
This comprehensive edited volume is the first of its kind,
designed to serve as a textbook for long-duration
business analytics programs. It can also be used as a
guide to the field by practitioners. The book has
contributions from experts in top universities and
industry. The editors have taken extreme care to ensure
continuity across the chapters. The material is organized
into three parts: A) Tools, B) Models and C) Applications.
In Part A, the tools used by business analysts are
described in detail. In Part B, these tools are applied to
construct models used to solve business problems. Part
C contains detailed applications in various functional
areas of business and several case studies. Supporting
material can be found in the appendices that develop the
pre-requisites for the main text. Every chapter has a
business orientation. Typically, each chapter begins with
the description of business problems that are
transformed into data questions; and methodology is
developed to solve these questions. Data analysis is
conducted using widely used software, the output and
results are clearly explained at each stage of
development. These are finally transformed into a
business solution. The companion website provides
examples, data sets and sample code for each chapter.
Why is big data analytics one of the hottest business
topics today? This book will help accountants and
financial managers better understand big data and
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analytics, including its history and current trends. It dives
into the platforms and operating tools that will help you
measure program impacts and ROI, visualize data and
business processes, and uncover the relationship
between key performance indicators. Key topics covered
include: Evidence-based techniques for finding or
generating data, selecting key performance indicators,
isolating program effects Relating data to return on
investment, financial values, and executive decision
making Data sources including surveys, interviews,
customer satisfaction, engagement, and operational data
Visualizing and presenting complex results
Big Data is now highly regarded and accepted as a
useful tool to help organizations manage their data and
information effectively and efficiently. This new volume,
The Emerging Technology of Big Data: Its Impact as a
Tool for ICT Development, looks at the new technology
that has emerged to meet the growing need and demand
and studies the impact of Big Data in several areas of
today’s society, including social media, business
process re-engineering, science, e-learning, higher
education, business intelligence, and green computing.
In today’s modern society, information system (IS)
through Big Data contributes to the success of
organizations because it provides a solid foundation for
increasing both efficiency and productivity. Many
business organizations and educational institutions
realize that compliance with Big Data will affect their
prospects for success. Everyday, the amount of data
collected from digital tools grows tremendously. As the
amount of data increases, the use of IS becomes more
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and more essential. The book looks at how large
datasets and analytics have slowly crept into the world of
education and discusses methods of teaching and
learning and the collection of student-learning data. The
final chapter of the book considers the environmental
impacts of ICT and emphasizes green ICT awareness as
a corporate strategy through information systems. The
global ICT industry accounts for approximately 2 percent
of global carbon dioxide (CO2) emissions, and the
manufacture, shipping, and disposal of ICT equipment
also contributes environmentally. This chapter addresses
these issues. The information provided here will be
valuable information for education professionals,
businesses, faculty, scientists and researchers, and
others.
Business Data Science: Combining Machine Learning
and Economics to Optimize, Automate, and Accelerate
Business Decisions
Big Data Demystified
Essentials of Business Analytics
Big Data
Effective Data Storytelling
Predictive Marketing
The The Economics of Data, Analytics, and Digital
Transformation
Technological advancements in computing
have changed how data is leveraged by
businesses to develop, grow, and innovate.
In recent years, leading analytical
companies have begun to realize the value
in their vast holdings of customer data
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and have found ways to leverage this
untapped potential. Now, more firms are
following suit and looking to monetize Big
Data for big profits. Such changes will
have implications for both businesses and
consumers in the coming years. In From Big
Data to Big Profits, Russell Walker
investigates the use of Big Data to
stimulate innovations in operational
effectiveness and business growth. Walker
examines the nature of Big Data and how
businesses can use it to create new
monetization opportunities. Using case
studies of Apple, Netflix, Google,
LinkedIn, Zillow, Amazon, and other
leaders in the use of Big Data, Walker
explores how digital platforms such as
mobile apps and social networks are
changing the nature of customer
interactions and the way Big Data is
created and used by companies. Such
changes, as Walker points out, will
require careful consideration of legal and
unspoken business practices as they affect
consumer privacy. Companies looking to
develop a Big Data strategy will find
great value in the SIGMA framework, which
he has developed to assess companies for
Big Data readiness and provide direction
on the steps necessary to get the most
from Big Data. Rigorous and meticulous,
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From Big Data to Big Profits is a valuable
resource for students, researchers, and
professionals with an interest in Big
Data, digital platforms, and analytics
Healthcare transformation requires us to
continually look at new and better ways to
manage insights – both within and outside
the organization today. Increasingly, the
ability to glean and operationalize new
insights efficiently as a byproduct of an
organization’s day-to-day operations is
becoming vital to hospitals and health
systems ability to survive and prosper.
One of the long-standing challenges in
healthcare informatics has been the
ability to deal with the sheer variety and
volume of disparate healthcare data and
the increasing need to derive veracity and
value out of it. Demystifying Big Data and
Machine Learning for Healthcare
investigates how healthcare organizations
can leverage this tapestry of big data to
discover new business value, use cases,
and knowledge as well as how big data can
be woven into pre-existing business
intelligence and analytics efforts. This
book focuses on teaching you how to:
Develop skills needed to identify and
demolish big-data myths Become an expert
in separating hype from reality Understand
the V’s that matter in healthcare and why
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Harmonize the 4 C’s across little and big
data Choose data fi delity over data
quality Learn how to apply the NRF
Framework Master applied machine learning
for healthcare Conduct a guided tour of
learning algorithms Recognize and be
prepared for the future of artificial
intelligence in healthcare via best
practices, feedback loops, and
contextually intelligent agents (CIAs) The
variety of data in healthcare spans
multiple business workflows, formats
(structured, un-, and semi-structured),
integration at point of care/need, and
integration with existing knowledge. In
order to deal with these realities, the
authors propose new approaches to creating
a knowledge-driven learning organizationbased on new and existing strategies,
methods and technologies. This book will
address the long-standing challenges in
healthcare informatics and provide
pragmatic recommendations on how to deal
with them.
Beat the odds with a bold strategy from
McKinsey & Company “Every once in a while,
a genuinely fresh approach to business
strategy appears” – legendary business
professor Richard Rumelt, UCLA McKinsey &
Company’s newest, most definitive, and
most irreverent book on strategy—which
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thousands of executives are already
using—is a must-read for all C-suite
executives looking to create winning
corporate strategies. Strategy Beyond the
Hockey Stick is spearheading an empirical
revolution in the field of strategy. Based
on an extensive analysis of the key
factors that drove the long-term
performance of thousands of global
companies, the book offers a groundbreaking formula that enables you to
objectively assess your strategy’s real
odds of future success. "This book is
fundamental. The principles laid out here,
with compelling data, are a great way
around the social pitfalls in strategy
development.” — Frans Van Houten, CEO,
Royal Philips N.V. The authors have
discovered that over a 10-year period,
just 1 in 12 companies manage to jump from
the middle tier of corporate
performance—where 60% of companies reside,
making very little economic profit—to the
top quintile where 90% of global economic
profit is made. This movement does not
happen by magic—it depends on your
company’s current position, the trends it
faces, and the big moves you make to give
it the strongest chance of vaulting over
the competition. This is not another
strategy framework. Rather, Strategy
Page 34/48

Get Free Big Data Mba Driving Business
Strategies With Data Science
Beyond the Hockey Stick shows, through
empirical analysis and the experiences of
dozens of companies that have successfully
made multiple big moves, that to
dramatically improve performance, you have
to overcome incrementalism and corporate
inertia. “A different kind of book—I
couldn’t put it down. Inspiring new
insights on the facts of what it takes to
move a company’s performance, combined
with practical advice on how to deal with
real-life dynamics in management teams.”
—Jane Fraser, CEO, Citigroup Latin America
A hands-on guide to the use of
quantitative methods and software for
making successful business decisions The
appropriate use of quantitative methods
lies at the core of successful decisions
made by managers, researchers, and
students in the field of business.
Providing a framework for the development
of sound judgment and the ability to
utilize quantitative and qualitative
approaches, Data Driven Business Decisions
introduces readers to the important role
that data plays in understanding business
outcomes, addressing four general areas
that managers need to know about: data
handling and Microsoft Excel®,
uncertainty, the relationship between
inputs and outputs, and complex decisions
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with trade-offs and uncertainty. Grounded
in the author's own classroom approach to
business statistics, the book reveals how
to use data to understand the drivers of
business outcomes, which in turn allows
for data-driven business decisions. A
basic, non-mathematical foundation in
statistics is provided, outlining for
readers the tools needed to link data with
business decisions; account for
uncertainty in the actions of others and
in patterns revealed by data; handle data
in Excel®; translate their analysis into
simple business terms; and present results
in simple tables and charts. The author
discusses key data analytic frameworks,
such as decision trees and multiple
regression, and also explores additional
topics, including: Use of the Excel®
functions Solver and Goal Seek Partial
correlation and auto-correlation
Interactions and proportional variation in
regression models Seasonal adjustment and
what it reveals Basic portfolio theory as
an introduction to correlations Chapters
are introduced with case studies that
integrate simple ideas into the larger
business context, and are followed by
further details, raw data, and motivating
insights. Algebraic notation is used only
when necessary, and throughout the book,
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the author utilizes real-world examples
from diverse areas such as market surveys,
finance, economics, and business ethics.
Excel® add-ins StatproGo and TreePlan are
showcased to demonstrate execution of the
techniques, and a related website features
extensive programming instructions as well
as insights, data sets, and solutions to
problems included in the material. The
enclosed CD contains the complete book in
electronic format, including all presented
data, supplemental material on the
discussed case files, and links to
exercises and solutions. Data Driven
Business Decisions is an excellent book
for MBA quantitative analysis courses or
undergraduate general statistics courses.
It also serves as a valuable reference for
practicing MBAs and practitioners in the
fields of statistics, business, and
finance.
Leading with AI and Analytics: Build Your
Data Science IQ to Drive Business Value
The Emerging Technology of Big Data
How Anyone Can Use Business Analytics to
Turn Data into Profitable Insight
Data-Driven Quality Improvement and
Sustainability in Health Care
Success with Data and Analytics
Big Data at Work
Data Strategy
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Leverage big data to add value to your business
Social media analytics, web-tracking, and other
technologies help companies acquire and handle
massive amounts of data to better understand their
customers, products, competition, and markets.
Armed with the insights from big data, companies
can improve customer experience and products, add
value, and increase return on investment. The tricky
part for busy IT professionals and executives is how
to get this done, and that's where this practical book
comes in. Big Data: Understanding How Data Powers
Big Business is a complete how-to guide to
leveraging big data to drive business value. Full of
practical techniques, real-world examples, and handson exercises, this book explores the technologies
involved, as well as how to find areas of the
organization that can take full advantage of big data.
Shows how to decompose current business strategies
in order to link big data initiatives to the
organization’s value creation processes Explores
different value creation processes and models
Explains issues surrounding operationalizing big
data, including organizational structures, education
challenges, and new big data-related roles Provides
methodology worksheets and exercises so readers
can apply techniques Includes real-world examples
from a variety of organizations leveraging big data
Big Data: Understanding How Data Powers Big
Business is written by one of Big Data's preeminent
experts, William Schmarzo. Don't miss his invaluable
insights and advice.
Make personalized marketing a reality with this
practical guide to predictive analytics Predictive
Marketing is a predictive analytics primer for
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organizations large and small, offering practical tips
and actionable strategies for implementing more
personalized marketing immediately. The marketing
paradigm is changing, and this book provides a
blueprint for navigating the transition from creativeto data-driven marketing, from one-size-fits-all to
one-on-one, and from marketing campaigns to realtime customer experiences. You'll learn how to use
machine-learning technologies to improve customer
acquisition and customer growth, and how to identify
and re-engage at-risk or lapsed customers by
implementing an easy, automated approach to
predictive analytics. Much more than just theory and
testament to the power of personalized marketing,
this book focuses on action, helping you understand
and actually begin using this revolutionary approach
to the customer experience. Predictive analytics can
finally make personalized marketing a reality. For
the first time, predictive marketing is accessible to
all marketers, not just those at large corporations —
in fact, many smaller organizations are leapfrogging
their larger counterparts with innovative programs.
This book shows you how to bring predictive
analytics to your organization, with actionable
guidance that get you started today. Implement
predictive marketing at any size organization Deliver
a more personalized marketing experience Automate
predictive analytics with machine learning
technology Base marketing decisions on concrete
data rather than unproven ideas Marketers have long
been talking about delivering personalized
experiences across channels. All marketers want to
deliver happiness, but most still employ a one-sizefits-all approach. Predictive Marketing provides the
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information and insight you need to lift your
organization out of the campaign rut and into the
rarefied atmosphere of a truly personalized customer
experience.
Written by renowned data science experts Foster
Provost and Tom Fawcett, Data Science for Business
introduces the fundamental principles of data
science, and walks you through the "data-analytic
thinking" necessary for extracting useful knowledge
and business value from the data you collect. This
guide also helps you understand the many datamining techniques in use today. Based on an MBA
course Provost has taught at New York University
over the past ten years, Data Science for Business
provides examples of real-world business problems
to illustrate these principles. You’ll not only learn
how to improve communication between business
stakeholders and data scientists, but also how
participate intelligently in your company’s data
science projects. You’ll also discover how to think
data-analytically, and fully appreciate how data
science methods can support business decisionmaking. Understand how data science fits in your
organization—and how you can use it for competitive
advantage Treat data as a business asset that
requires careful investment if you’re to gain real
value Approach business problems data-analytically,
using the data-mining process to gather good data in
the most appropriate way Learn general concepts for
actually extracting knowledge from data Apply data
science principles when interviewing data science job
candidates
Provides an introduction of the data industry to the
field of economics This book bridges the gap
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between economics and data science to help data
scientists understand the economics of big data, and
enable economists to analyze the data industry. It
begins by explaining data resources and introduces
the data asset. This book defines a data industry
chain, enumerates data enterprises’ business models
versus operating models, and proposes a mode of
industrial development for the data industry. The
author describes five types of enterprise
agglomerations, and multiple industrial cluster
effects. A discussion on the establishment and
development of data industry related laws and
regulations is provided. In addition, this book
discusses several scenarios on how to convert data
driving forces into productivity that can then serve
society. This book is designed to serve as a reference
and training guide for ata scientists, data-oriented
managers and executives, entrepreneurs, scholars,
and government employees. Defines and develops
the concept of a “Data Industry,” and explains the
economics of data to data scientists and statisticians
Includes numerous case studies and examples from a
variety of industries and disciplines Serves as a
useful guide for practitioners and entrepreneurs in
the business of data technology The Data Industry:
The Business and Economics of Information and Big
Data is a resource for practitioners in the data
science industry, government, and students in
economics, business, and statistics. CHUNLEI TANG,
Ph.D., is a research fellow at Harvard University. She
is the co-founder of Fudan’s Institute for Data
Industry and proposed the concept of the “data
industry”. She received a Ph.D. in Computer and
Software Theory in 2012 and a Master of Software
Page 41/48

Get Free Big Data Mba Driving Business
Strategies With Data Science
Engineering in 2006 from Fudan University,
Shanghai, China.
Driving Business Value with Analytics
Too Big to Ignore
Data Science and Big Data Analytics
How to Profit from a World of Big Data, Analytics and
the Internet of Things
Behind Every Good Decision
Discovering, Analyzing, Visualizing and Presenting
Data
Advanced Analytics Methodologies

From the ads that track us to the maps
that guide us, the twenty-first century
runs on code. The business world is no
different. Programming has become one of
the fastest-growing topics at business
schools around the world. An increasing
number of MBAs are choosing to pursue
careers in tech. For them and other
professionals, having some basic coding
knowledge is a must. This book is an
introduction to programming with Python
for MBA students and others in business
positions who need a crash course. One of
the most popular programming languages,
Python is used for tasks such as building
and running websites, data analysis,
machine learning, and natural-language
processing. Drawing on years of experience
providing instruction in this material at
Columbia Business School as well as
extensive backgrounds in technology,
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entrepreneurship, and consulting, Mattan
Griffel and Daniel Guetta teach the basics
of programming from scratch. Beginning
with fundamentals such as variables,
strings, lists, and functions, they build
up to data analytics and practical ways to
derive value from large and complex
datasets. They focus on business use cases
throughout, using the real-world example
of a major restaurant chain to offer a
concrete look at what Python can do.
Written for business students with no
previous coding experience and those in
business roles that include coding or
working with coding teams, Python for MBAs
is an indispensable introduction to a
versatile and powerful programming
language.
Many senior executives talk about
information as one of their most important
assets, but few behave as if it is. They
report to the board on the health of their
workforce, their financials, their
customers, and their partnerships, but
rarely the health of their information
assets. Corporations typically exhibit
greater discipline in tracking and
accounting for their office furniture than
their data. Infonomics is the theory,
study, and discipline of asserting
economic significance to information. It
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strives to apply both economic and asset
management principles and practices to the
valuation, handling, and deployment of
information assets. This book specifically
shows: CEOs and business leaders how to
more fully wield information as a
corporate asset CIOs how to improve the
flow and accessibility of information CFOs
how to help their organizations measure
the actual and latent value in their
information assets. More directly, this
book is for the burgeoning force of chief
data officers (CDOs) and other information
and analytics leaders in their valiant
struggle to help their organizations
become more infosavvy. Author Douglas
Laney has spent years researching and
developing Infonomics and advising
organizations on the infinite
opportunities to monetize, manage, and
measure information. This book delivers a
set of new ideas, frameworks, evidence,
and even approaches adapted from other
disciplines on how to administer, wield,
and understand the value of information.
Infonomics can help organizations not only
to better develop, sell, and market their
offerings, but to transform their
organizations altogether.
Residents in Boston, Massachusetts are
automatically reporting potholes and road
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hazards via their smartphones. Progressive
Insurance tracks real-time customer
driving patterns and uses that information
to offer rates truly commensurate with
individual safety. Google accurately
predicts local flu outbreaks based upon
thousands of user search queries. Amazon
provides remarkably insightful, relevant,
and timely product recommendations to its
hundreds of millions of customers.
Quantcast lets companies target precise
audiences and key demographics throughout
the Web. NASA runs contests via
gamification site TopCoder, awarding
prizes to those with the most innovative
and cost-effective solutions to its
problems. Explorys offers penetrating and
previously unknown insights into
healthcare behavior. How do these
organizations and municipalities do it?
Technology is certainly a big part, but in
each case the answer lies deeper than
that. Individuals at these organizations
have realized that they don't have to be
Nate Silver to reap massive benefits from
today's new and emerging types of data.
And each of these organizations has
embraced Big Data, allowing them to make
astute and otherwise impossible
observations, actions, and predictions.
It's time to start thinking big. In Too
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Big to Ignore, recognized technology
expert and award-winning author Phil Simon
explores an unassailably important trend:
Big Data, the massive amounts, new types,
and multifaceted sources of information
streaming at us faster than ever. Never
before have we seen data with the volume,
velocity, and variety of today. Big Data
is no temporary blip of fad. In fact, it
is only going to intensify in the coming
years, and its ramifications for the
future of business are impossible to
overstate. Too Big to Ignore explains why
Big Data is a big deal. Simon provides
commonsense, jargon-free advice for people
and organizations looking to understand
and leverage Big Data. Rife with case
studies, examples, analysis, and quotes
from real-world Big Data practitioners,
the book is required reading for chief
executives, company owners, industry
leaders, and business professionals.
Advanced Analytics Methodologies is
today's definitive guide to analytics
implementation for MBA and universitylevel business students and sophisticated
practitioners. Its expanded, cutting-edge
coverage helps readers systematically
"jump the gap" between their
organization's current analytical
capabilities and where they need to be.
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Step by step, Michele Chambers and Thomas
Dinsmore help readers customize a complete
roadmap for implementing analytics that
supports unique corporate strategies,
aligns with specific corporate cultures,
and serves unique customer and stakeholder
communities. Drawing on work with dozens
of leading enterprises, Michele Chambers
and Thomas Dinsmore provide advanced
applications and examples not available
elsewhere, describe high-value
applications from many industries, and
help you systematically identify and
deliver on your company's best
opportunities. They show how to: Go beyond
the Analytics Maturity Model: power your
unique business strategy with an equally
focused analytics strategy Link key
business objectives with core
characteristics of your organization,
value chain, and stakeholders Take
advantage of game changing opportunities
before competitors do Effectively
integrate the managerial and operational
aspects of analytics Measure performance
with dashboards, scorecards,
visualization, simulation, and more
Prioritize and score prospective analytics
projects Identify "Quick Wins" you can
implement while you're planning for the
long-term Build an effective Analytic
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Program Office to make your roadmap
persistent Update and revise your roadmap
for new needs and technologies This
advanced text will serve the needs of
students and faculty studying cutting-edge
analytics techniques, as well as
experienced analytics leaders and
professionals including Chief Analytics
Officers; Chief Data Officers; Chief
Scientists; Chief Marketing Officers;
Chief Risk Officers; Chief Strategy
Officers; VPs of Analytics or Big Data;
data scientists; business strategists; and
many line-of-business executives.
Its Impact as a Tool for ICT Development
Lessons Learned for the Data-Driven
Business
The New Marketing Analytics
The Analytics Revolution
Concepts, Techniques and Applications in
Python
How to Drive Change with Data, Narrative
and Visuals
People, Probabilities, and Big Moves to
Beat the Odds
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