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The Secret Handshake: Effective Communication Strategies for the Workplace
The Ever-Changing Mold of Modern Business Communication.Business
Communication Today continually demonstrates the inherent connection between
recent technological developments and modern business practices.
This work presents a unique approach to a hands-on business communication
course. The modular structure allows teachers to focus on specific skills and
provides greater flexibility for short courses and different teaching approaches.
Covering business communication skills, this text includes a grammar check,
writing improvement exercises and cases which break down the writing process
into simple components. E-mail, Web research, team and critical thinking
exercises have also been added to this edition.
A Guide to Effective Business Communication
Organizational Communication
Strategies for Success
Strategies for the Global Community
Core Concepts for Managing Your Career and Your Clients' Brands
Communication Skills for Business Professionals

For business people looking to get results and up their
income, this book divulges no-nonsense strategies that can
turn anyone into a powerful speaker who can overcome
challenges and influence the right listeners. * Provides
hands-on, easy-to-use tools to help anyone improve their
business communication skills * Contains original
heartwarming stories, examples, and lessons learned from the
author's 20-year career in television news, a run for
political office, and advising some of the nation's biggest
companies * Every chapter contains topical session examples,
stories, "Coaching Notes," "Quick Fixes," and subjectrelated quotes * The index helps readers easily locate
specific topics and references to key terms
Designed to help students review content, apply knowledge,
and develop critical-thinking skills. A wide variety of
activities are provided for various learning styles. This
supplement is a consumable resource, designed with
perforated pages so that a given chapter can be removed and
turned in for grading or checking.
Excellent business communication skills are especially
important for information management professionals,
particularly records managers, who have to communicate a
complex idea: how an effective program can help the
organization be better prepared for litigation, and do it in
a way that is persuasive in order to win records program
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support and budget. Six Key Communication Skills for Records
and Information Managers explores those skills that enable
records and information to have a better chance of advancing
their programs and their careers. Following an introduction
from the author, this book will focus on six key
communication skills: be brief, be clear, be receptive, be
strategic, be credible and be persuasive. Honing these
skills will enable readers to more effectively obtain
support for strategic programs, communicate more effectively
with senior management, IT personnel and staff, and master
key forms of business communication including written,
verbal and formal presentations. The final chapter will
highlight one of the most practical applications of applying
the skills for records and information managers: the
business case. Based on real events, the business cases
spotlighted involve executives who persuaded organizations
to adopt new programs. These case histories bring to life
many of the six keys to effective communication. addresses
communication skills specifically for records and
information managers while clarifying how these skills can
also benefit professionals in any discipline includes case
history examples of how communications skills made a
difference in business and/or personal success focuses on
written, verbal and presentation skills, where many books
emphasize only one of these areas
Engaging Employees through Strategic Communication provides
a detailed overview of employee communication and its
evolution as a tool to drive employee engagement and
successful change management. Approaching the subject with
the philosophy that internal audiences are essential to the
success of any strategic communication plan and business
strategy—particularly as they relate to driving change—Mark
Dollins and Jon Stemmle give readers a working knowledge of
employee communication strategies, skills, and tactics in
ways that prepare students for careers in this rapidly
expanding field. Providing the tools necessary to evaluate
the impact of successful employee communication campaigns,
they put theory and cutting-edge research into action with
practical examples and case studies sourced from awardwinning entries judged as best-in-class by the International
Association of Business Communicators (IABC), the Public
Relations Society of America (PRSA), PRWeek, and PRNews. The
book is ideal for undergraduate and graduate students in
Page 2/12

Read Online Business Communication Strategies 1st Edition
internal, corporate, or employee communication courses and
will be a useful reference for practitioners who want to
understand how to carry out effective employee communication
engagement and change-management campaigns.
Building Critical Skills
Management and Business Skills in the Built Environment
Implications for the Global Market
Strategies and Skills
Effective Communication Strategies for the Workplace
Business Communication for Success
Building on Brounstein's Communicating Effectively for
Dummies, this text creates a concise introduction to the
general principles of a business communications course.
Introducing Business Communications defines basic terms and
concepts, describes the key features and characteristics of
strategies and tools that practitioners use in their field,
and provides students with a strong background with which to
apply their newly acquired knowledge.
Engineers must possess a range of business communication
skills that enable them to effectively communicate the
purpose and relevance of their idea, process, or technical
design. This unique business communication text is packed
with practical advice that will improve your ability to—
Market ideas Write proposals Generate enthusiasm for
research Deliver presentations Explain a design Organize a
project team Coordinate meetings Create technical reports
and specifications Focusing on the three critical
communication needs of engineering professionals—speaking,
writing, and listening—the book delineates critical
communication strategies required in many group settings and
work situations. It demonstrates how to integrate a
marketing strategy into every facet of engineering
communication, from presentations, visual aids, proposals,
and technical reports to e-mail and phone calls. Using
situational examples, the book also illustrates how to use
computers, graphics, and other engineering tools to
effectively communicate with other engineers and managers.
This casebook views writing and presentation skills as
necessary prerequisites in managerial communications, and
provides a forum to discuss realistic situations and explore
creative solutions in effective business
presentations.Organized around functional areas that mirror
the critical managerial functions of real-life, this
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handbook helps professionals think effectively and quickly.
It enables them to capitalize on what they already know,
creatively apply accepted business tools to what they
perceive as communications issues, and consequently
accomplish better resultswith tasksandpeople.For business
school professors, communication vice presidents and staff,
public relations personnel, corporate vice presidents,
directors and managers, small business owners, training and
development professionals, and nonprofit directors.
Entrepreneurship is very important for both entrepreneurs
and economic development. It helps boost innovation and
competitiveness in every country and facilitates the
creation of new jobs and new opportunities, especially for
family businesses and small and medium enterprises (SMEs).
Both entrepreneurship and innovation constitute a subject
that is both topical and timeless, since institutions and
the various institutional processes have always affected a
country’s sustainability. Entrepreneurial Development and
Innovation in Family Businesses and SMEs is an essential
scholarly publication that contributes to the understanding,
improving and strengthening of entrepreneurial development,
and innovation’s role in family businesses and SMEs by
providing both theoretical and applied knowledge in order to
find how and why entrepreneurship and innovation can produce
inefficient and dysfunctional outcomes. Featuring a wide
range of topics such as women entrepreneurship,
internationalization, and organizational learning, this book
is ideal for researchers, policymakers, entrepreneurs,
executives, managers, academicians, and students.
What Every Engineer Should Know About Business Communication
Digital Strategies for Powerful Corporate Communications
Business Communication Strategies to Overcome Challenges and
Influence Listeners
Strategies for Success in Business and Professions
Superior Communication Strategies for Creating Stronger
Connections
The Secret Handshake
Appropriate as a primary text for business communication and
professional writing, Writers at Work presents key strategie for
communicating in a variety of professional settings. The text
highlights collaborative learning exercises, invention strategies for
business writing, ethical desicion making and scenarios as writing
models. The result is a unique applicatrion of cognitive learning
theory to professional communication and represents rthe first
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social/cognitive rhetoric for business writing.
Ignition is a book of dispatches from the frontlines of communication
strategy. Matthew L. Moseley draws on his eclectic life experiences to
investigate the link between success and effective communication.
Whether he’s choreographing a fine dining experience at the top
restaurant in America, using rock stars to register voters, helping a
national chain save its reputation after a gaffe goes viral, or
serving as media liaison at the epic ash-blast send-off for author
Hunter S. Thompson, Moseley identifies the principles that guide
communication strategies toward their goals. In extensive interviews
with a wide variety of experts, including authors, fighter pilots,
business leaders, politicians, and astrophysicists, Moseley tests
these principles, teases out new, provocative ideas, and anticipates
how forming stronger connections will help us address today’s greatest
challenges. Though it tackles serious subjects, offers an illuminating
perspective on the evolution of human discourse, and shares important
insights on interpersonal relations, Ignition is also a good, fun
read. A broad range of colorful anecdotes gives this book of
philosophical wisdom and practical advice the zest of a juicy memoir.
A comprehensive how-to guide that will help readers understand
communication principles and apply them to the business environment.
This fourth edition has additional chapters and updated content.
Corporate Communication: A Marketing Viewpoint offers an overview of
the framework, key concepts, strategies and techniques from a unique
marketing perspective. While other textbooks are limited to a
managerial or PR perspective, this book provides a complete, holistic
overview of the many ways communication can add value to an
organization. Step by step, this text introduces the main concepts of
the field, including discipline and function frameworks, corporate
identity, corporate and employer branding, corporate social
responsibility, stakeholder management, storytelling, corporate
associations, identification, commitment and acceptability. In order
to help reinforce key learning points, grasp the essential facts and
digest and retain information, the text offers a comprehensive
pedagogy, including: chapter summaries; a list of key words and
concepts; case studies and questions at the end of each chapter.
Principles are illustrated through a wealth of real life examples,
drawn from a variety of big, small, global and local companies such as
BMW Group, Hidria, Lego, Mercator, Krka, Barilla, Domino's Pizza,
Gorenje, Si Mobil, BP, Harley-Davidson and Coca-Cola. This exciting
new textbook is essential reading for all professional corporate
marketing and communication executives, as well as undergraduate and
postgraduate students of marketing and public relations, not to
mention managers who need a complete and accurate view of this
increasingly important subject.
Skills, Strategies, and Tactics
An Applied Casebook
Developing Leaders for a Networked World
A Marketing Viewpoint
Strategic Communication for Startups and Entrepreneurs in China
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Stand Out

When Good Communication Skills Aren't Enough Telling the story of your business is about
more than writing grammatically correct proposals and emails or speaking to investors
without using “ums” and “uhs.” To get your message across, you have to fi nd a dynamic way
to reach your vast audience of stakeholders, consumers, and competitors. Business
communication expert Jill Schiefelbein shows you how, delivering an education on how to
build a communication-savvy business that retains employees, secures investors, and
increases your bottom line. Taking a page from the playbooks of 27 successful companies,
entrepreneurs, and brands like Southwest Airlines, the Truth Initiative, Avocados from
Mexico, Convince & Convert’s Jay Baer, and primetime television host and speaker Jeffrey
Hayzlett, you’ll learn how to: Apply the four-stage listening matrix to drive your audience to
action Use sales call outlines that facilitate buy-in to avoid death by sales script Create valuefilled, magnetic marketing that educates and attracts buyers Add value to your products and
services with videos and webinars Develop persuasive presentations with the TEMPTaction
model So grab a highlighter, get a pen, or sharpen a pencil and start crafting your
communication strategy today.
This book is an essential guide for anyone who wishes to develop successful business
communication. It provides authentic and memorable workplace scenarios where learners
become English communicators when solving authentic problems doing business together.
The book aims to help learners: Use authentic workplace materials to solve problems using
English Understand how language can be used as a lingua franca effectively when
communicating Understand how intertextuality between shared spoken and written texts
drives communication Improve communicative performance in spoken and written texts
Become familiar with the communication realities of workplaces that are becoming
increasingly technology driven and globalised This book will help learners become better
equipped with communication strategies through its real life applicable and skills-based
examples and will be a useful reference in the digital age.
Students preparing to succeed in today's workplace require solid training in communication
skills and principles, as well as experience applying them in realistic professional contexts. In
Business and Professional Communication, Kory Floyd and Peter Cardon incorporate
substantial business-world experience throughout the text's principles, examples and
activities. They ensure that the theories, concepts, and skills most relevant to the
communication discipline are fully represented. The result is a program that helps students
understand and apply communication skills in both their personal and professional lives. The
'People First' feature presents students with realistic scenarios that are sensitive,
discomforting, or tricky to manage. It then teaches students how to navigate those situations
effectively. This gives students concrete skills for preserving relationships with others as they
encounter these difficult conversations. Unique to the market, this text includes a dedicated
chapter focused on perspective-taking: covering the processes of person-perception; common
perceptual errors; the self-serving bias and the fundamental attribution error; the selfconcept; and the processes of image management. This equips students to understand and pay
attention to the perspectives of others. Business and Professional Communication also
includes a dedicated chapter focused on career communication, encouraging students to
engage in networking and to consider the priorities and points of view of others as they seek
employment and begin to interact professionally.
Strategic Corporate Communication: Core Concepts for Managing Your Career and Your
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Clients' Brands introduces readers to essential strategies in corporate communication. The
book centers upon the idea that in order to be successful, communication professionals not
only require outward-facing competencies to represent and serve clients, but also personal
competencies of self-awareness and self-positioning to manage their careers. The text
grounds corporate communication in theoretical research and marketplace practices that
demonstrate foundational corporate communication elements such as strategy, brand,
storytelling, communities, messaging, context, ethics, influence, research and measurement,
leadership and management, and change. Each chapter introduces relevant theory related to
a particular topic, ways in which the information can support career planning, and how the
content and skills covered in the chapter apply in the context of the work environment or
future interactions with clients. Practical application opportunities at both the personal and
organizational level encourage careful reflection throughout. The inclusion of SWOT
exercises and case studies with guiding questions inspires critical thinking and further
exploration. Strategic Corporate Communication is an ideal text for upper-division
undergraduate and graduate-level courses in strategic, public relations, corporate, branding,
professional, and marketing communication. Ross Brinkert is an award-winning teacher,
associate professor, and was inaugural chair of the Corporate Communication Program at
Penn State Abington. He holds a Ph.D. in communication sciences from Temple University.
Dr. Brinkert's research and applied work address how increasing the engagement of
organizational leaders may increase engagement throughout the entire organization. Lisa V.
Chewning is an award-winning teacher, associate professor, and chair of the Corporate
Communication Program at Penn State Abington. She holds a Ph.D. in communication from
Rutgers University. Dr. Chewning's research combines theoretical and applied perspectives to
further understand the role of communication in human organization.
Communication in Business
Strategic Corporate Communication
Skills and Strategies for the Working World
Business Communication Today
Business Communication Strategies in the International Business World
Developing Global Business Communication in Asia
This book presents a comprehensive guide for public relations and strategic communication
professionals and entrepreneurs to effectively manage the communication aspects of startups in the
context of business in China. Drawing on interdisciplinary theories, current issues, and updated
research evidence obtained from entrepreneurs and startup leaders in China, this concise volume
provides research-based insights on the best practices for public relations and strategic
communication in the unique context of startups. It addresses relationships with stakeholders, public
relations practice, leadership communication, and how to leverage the power of social media in the
entrepreneurial context. Strategic Communication for Startups and Entrepreneurs in China will be
of great benefit to public relations and strategic communication scholars and practitioners, startup
leaders and entrepreneurs interested in opportunities in China, and advanced students in public
relations, business communication, and entrepreneurship.
A Practical, Strategic Approach to Managerial Communication Managerial Communication:
Strategies and Applications focuses on communication skills and strategies that managers need to be
successful in today’s workplace. Known for its holistic overview of communication, solid research
base, and focus on managerial competencies, this text continues to be the market leader in the field.
In the Seventh Edition, author Geraldine E. Hynes and new co-author Jennifer R. Veltsos preserve
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the book’s strategic perspective and include new updates to reflect the modern workplace. The
new edition adds a chapter on visual communication that explains how to design documents,
memorable presentations, and impactful graphics. New coverage of virtual teams, virtual
presentations, and online communication help students avoid common pitfalls when using
technology.
This concise and flexible core textbook integrates a design thinking approach, rhetorical strategies,
and a global perspective to help students succeed as technical and professional communicators in
today’s multimodal, mobile, and global community. Design thinking and good communication
practices are rooted in empathy and human values. The integrated approach fosters students' ability
to address the complex problems they will face in their careers, where they will collaborate with
people who present diverse expertise, cultures, languages, and values. This book introduces the
knowledge and skills as well as agile activities that help students communicate on projects within
local and global communities. Parts 1 and 2 introduce the strategies for design thinking, audience
analysis, communicating ethically, collaborating professionally, and managing projects to define
problems and implement solutions. In Parts 3 and 4, students learn to compose content in text and
visuals. They learn to structure and deliver content by choosing the right genre and selecting
effectively from the communication options available in today's multimodal environment.
Designing Technical and Professional Communication serves as a flexible core textbook for
technical and professional communication courses. An instructor’s manual containing exercises,
sample syllabus, and guidance for teaching in a variety of settings is available online at
www.routledge.com/9780367549602.
This textbook is suitable for university students and executives, and also for any person who wishes
to gain a broad understanding of business communication and public speaking. Zahed Mannan
examines both the historical roots, as well as contemporary theories of communication, to give the
reader an introduction to the theory and practice of communication. He then applies the principles
of communication to the public speaking context and guides the reader through the steps in the
writing process. The book ends with a part that deals specifically real life examples of business
communication. The text comprehensive topic coverage provides clear guidance for all
communication practices in business and organizations. Centered on the ntion that business
communication can influence the interpretation of issues and events, this text provides students and
executives with practical tips, contemporary applications, and emphasized on realities of daily career
life. BUSINESS COMMUNICATION has been written and designed to fulfill the requirements of
current and future communication needs in the social and political context of Bangladesh, as well as
the requirements of outcomes-based education. It is hoped that this book will meet the requirements
of teaching, training and development program. Besides, the text will provide valuable guidance to
any individual who is keen on improving his/her communication skills.
Shut Up and Say Something
Ignition
Business Communication
Fundamentals of Business Communication: Student Workbook
Public Speaking for Leaders
Six Key Communication Skills for Records and Information Managers
The third book in this series is written by a team of interdisciplinary teachers and
professionals, led by Mike Waterhouse and Geoff Crook, is aimed at students and
professionals in the built environment who wish to develop their management and
business skills. In a rapidly changing world where techniques and custom and practice
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can date soon after discovery, where organisations are constantly changing shape and
style to cope with rapid technological, economic, political and social change, there is a
need for managers and built environment professionals who know how to learn, who are
self-aware enough to know when they don't know, and who have the confidence and
personal substance to be able to initiate the required learning activites when necessary.
In order to succeed in today′s competitive environment, it′s imperative that students learn
how to speak and write effectively for the business world. Presented in clear, everyday
language, Business Communication, Canadian Edition takes the basic concepts that
every business professional must know and conveys them in an accessible, easy to
understand format. Students will also learn strategies and tools, for successfully applying
their communication skills to achieve their goals. To meet the needs of a diverse student
population, Business Communication, Canadian Edition focuses on the fundamentals,
identifies core competencies and skills, and promotes independent learning. The book is
organized using a four–step learning process called the CASE Learning System (Content,
Analysis, Synthesis, Evaluation). Based on Bloom’s Taxonomy of Learning, CASE
presents key business communication topics in easy–to–follow chapters. As a result,
students not only achieve academic mastery of business communication topics, but they
master real–world business communication skills.
With its emphasis on Australia and New Zealand, this book is a comprehensive and
cutting-edge introduction to professional communication.
Communication is key to success in every aspect of life and ever so in a competitive
business environment. This book examines managerial communication from seminal
theoretical and demonstrative vantage points through interdisciplinary amalgamation of
sciences and the liberal arts. It presents new paradigms of managerial communication in
the form of manoeuvres that can act as game changers in tug-of-war business situations,
including difficult negotiations, conflicts and interpersonal dissonance that characterise
the day-to-day corporate workplace tenor. This volume: Develops persuasion strategies
based on argumentation tactics derived, for example, from legal cross-examination.
Introduces ‘problematisation’ and ‘deconstruction’ as effective communication tools into
mainstream managerial discourse. Employs Harvard Business School cases to
demonstrate problem-solving skills, which will further serve as guide to writing business
reports, plans and proposals. Positions business writing methods as taxonomical tenets
that can help tackle complex business scenarios. Draws business diagnostic procedures
from diverse fields such as Sherlock Holmes from popular culture, and Jared M. Diamond
from ecology. This book will be a significant resource for business communication
practitioners, especially corporate managers and leaders, sales and marketing
professionals, and policymakers. It will be of interest to teachers and students alike, in
business communication, organization behaviour, human resource management and
marketing communications. It will act as a useful aid for classroom efficacy for teachers
and academics.
Business and Professional Communication
27 Strategies to Grow, Lead, and Manage Your Business
Business Communication Strategies That Work
Wiley Pathways Business Communication
Engaging Employees through Strategic Communication
Communication Strategies for the Global Market
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This book Business Communication: Essential Strategies for Twenty-first Century
Managers brings together application-based knowledge and necessary workforce
competencies in the field of communication. The second edition utilizes wellresearched content and application-based pedagogical tools to present to the
readers a thorough analysis on how communication skills can become a strategic
asset to build a successful managerial career. With the second edition, Teaching
Resource Material in the form of a Companion Website is also being provided.
This book must be read by students of MBA, practicing managers, executives,
corporate trainers and professors. KEY FEATURES • Learning Objectives: They
appear at the beginning of each chapter and enumerate the topics/concepts that
the readers would gain an insight into after reading the chapter • Marginalia:
These are spread across the body of each chapter to clarify and highlight the key
points • Case Study 1: It sets the stage for the areas to be discussed in the
concerned chapter • Case Study 2: It presents real-world scenarios and
challenges to help students learn through the case analysis method • Tech
World: It throws light on the latest advancements in communication technology
and how real-time business houses are leveraging them to stay ahead of their
competitors • Communication Snippet: It talks about real organizations/people at
workplaces, their on-job communication challenges and their use of multiple
communication channels to gain a competitive edge • Summary: It helps
recapitulate the different topics discussed in the chapter • Review and Discussion
Questions: These help readers assess their understanding of the different topics
discussed in the chapter • Applying Ethics: These deal with situation-based
ethical dilemmas faced by real managers in their professional lives • Simulationbased Exercise: It is a roleplay management game that helps readers simulate
real managers or workplace situations, and thereby enables students to apply the
theoretical concepts • Experiential Learning: It provides two caselets, each
followed by an Individual Activity and a Team Activity, based on real-time
business processes that help readers ‘feel’ or ‘experience’ the concepts and
theories they learn in the concerned chapter to gain hands-on experience •
References: These are given at the end of each chapter for the concepts and
theories discussed in the chapter
The explosion of blogs, social networking sites, wikis, video sharing sites, and
other powerful digital communications platforms may be the biggest gamechanger to impact business since mechanized manufacturing. In today’s Web
2.0 world, company stakeholders--including employees, customers, and
investors--are empowered in ways unimaginable just a few years ago, and
traditional corporate hierarchies are yesterday’s news. Rather than attempt to
turn back the clock and reassert strict, top-down control over stakeholder
relationships, the smartest companies worldwide are responding with bold new
digital communications strategies based on transparency, authenticity, and
inclusion, instead of secrecy, artificiality, and exclusion. International corporate
communications guru Paul A. Argenti provides a lively, up-to-the- minute review
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of the Web 2.0 landscape and analyzes the increasingly central role corporate
communications plays in virtually every organizational function. Argenti and
coauthor Courtney Barnes advise corporate leaders on how to deploy proven
strategies for using new and emerging digital platforms to Manage brand identity
and company reputation Build a culture of engagement and transparency Turn
stakeholders into “company evangelists” Manage internal communications
across time zones and language barriers Recruit and retain the best talent
Develop compelling messages based on customer and investor needs and
desires Argenti and Barnes provide case studies illustrating digital
communications best practices at HP, Southwest Airlines, Sony, Dell, IBM,
Starbucks, HBO, FedEx, GE, and other major players. This groundbreaking book
will teach you how to gain real, manageable control over your organization’s
communications in today’s virtual world.
This book provides students and professionals with practical answers to
important career and communication questions, helping them to communicate
successfully in a business setting. Communication expert, Deirdre Breakenridge,
examines the ways in which professionals can make the most of their careers in
a fast-changing media landscape, offering advice on how new and seasoned
executives can utilize and adapt to the latest modes of communication. The
author breaks down the eight most critical areas for professionals seeking to
develop their communication skills, opening with essentials that will prove useful
in any setting. She then details the ways in which organizations can adapt to
changes in technology and consumer behavior to improve relationships, social
media presence, and brand recognition. The easy to follow question–answer
format walks readers through the most pressing, confusing, and frequently asked
questions about successful communication with plenty of advice and examples
for a better learning experience. Covering traditional business communication
topics like partnerships and storytelling, the book also includes material on digital
and social media channels as well as a chapter on giving back as a mentor.
"Experts Weigh In" boxes feature advice from other top professionals, exposing
the reader to multiple perspectives from the field. Grounded in decades of
experience, Answers for Modern Communicators will benefit all students getting
ready to enter the workforce as well as professionals looking to enhance their
communication skills.
This book studies the art of public speaking as oration instead of just
ornamentation. It repositions public speaking as a fundamental business
leadership act and a solution-enabling and problem-solving communication
approach. Drawing on in-depth case studies, it considers various situations that a
managerial leader encounters and delivers speech solutions as strategic
manoeuvres for attaining desired targets. The volume: Deals with public speaking
exclusively from a business perspective; Produces a workable manual of
managerial public speaking that introduces the concept of oration as Or-action
(oratory that leads to desired action); Presents a variegated analysis of speech
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texts from history, politics, fiction, social media, film industry, platform content,
and business-product presentations; Customizes speeches into unique speech
clusters where readers can readily find the type of speech texts they require for
their own specific content development. The first of its kind, this book will be a
key text for entrepreneurs, corporate managers, academic practitioners, and
executives. It will also be of interest to students and researchers of behavioural
economics, rhetoric, strategy, communication studies, business communication,
fiction theory, generation studies, and virtual reality studies.
Corporate Communication
The Business Communication Workbook
Dynamic Communication
Writers at Work
Communication Strategies for Corporate Leaders
Business Communication: Essential Starategies for 21st Century Managers, 2nd
Edition"
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