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Business Ethics William H Shaw 7th Edition
The core of this text comprises chapters on all the key issues of business in Canada today. Each chapter includes a hypothetical case study and an introduction
highlighting key ethical points; two academic essays; and a real-life case study. Questions for discussion accompany the essays and case studies. The author has
also included a general introduction to ethical issues and an overview of ethical theory; a section on institutionalizing ethics (discussing ethics
officers/programs/codes etc.); and appendices providing excerpts from important classic contributions to ethical theory and from relevant Canadian law.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and gives readers the analytical tools to resolve
those issues. Using a combination of true stories, interesting reading selections, and a conversational writing style, this edition prepares readers for the moral
quandaries awaiting them in the professional world. Featured topics include: the nature of morality, individual integrity and responsibility, economic justice,
pitfalls of capitalism, and corporations' responsibilities to consumers and the environment. Plus, this edition also discusses situation-specific concepts such as
downsizing, whistle blowing, sexual harassment, job discrimination, animal abuse, and drug testing. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
BUSINESS AND SOCIETY employs a stakeholder management framework. This framework emphasizes a business's social, legal, political, andethical
responsibilities to both external and internal groups that have a stake, or interest, in that business. It is a fundamental goal of the course that students really get
that responsible business decision makers strive to balance and protect the interests of various stakeholders-investors, employees, community, environment, etc. An
emphasis is also placed on the fact that one needs to understand that business situations will continually arise that will truly test ones values and ethics. BUSINESS
AND SOCIETY not only exposes students to diverse and important stakeholder and ethical frameworks for considering and protecting stakeholder interests,
through its use of cases andother real-world applications, this text enhances the precision with which students think about and practice ethical decision
making.Opportunities to apply stakeholder and ethical systems to specific business problems abound, and questions are provided with all cases andapplications to
focus student reasoning, ensuring excellent preparation for class discussions.
SOCIAL AND PERSONAL ETHICS provides students with a sound introduction to ethical theory and contemporary moral issues through engaging readings on
today's most hotly debated topics. Among other topics, coverage includes environmental ethics and animal rights, the limits of personal liberty, war and the
struggle against terrorism, marriage and sexual morality, the death penalty, gun control, and abortion and euthanasia. The volume begins with two introductory
essays written for beginning students by the editor, William H. Shaw, on the nature of morality and competing normative theories. These are followed by five
other essays on ethical theory by classical and contemporary authors. The book's next 12 sections explore a wide-range of real-world ethical issues. In all, the
book is composed of 53 articles (11 of which are new to this edition). To ensure that the text is as accessible as it is relevant, Shaw has edited every article with an
eye toward readability, provided introductions and study questions before the essays, as well as review and discussion questions after them, and highlighted key
passages to help students focus on important points and concepts.
Ethics on the Job: Cases and Strategies
Moral Issues in Business
Morality and Moral Controversies
Business, Institutions, and Ethics
A Text with Cases and Readings
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SAGE Brief Guide to Marketing Ethics
Morality and Moral Controversies provides students with the tools to understand the philosophical ideas that are shaping our world today.
This comprehensive anthology includes classic and contemporary readings in moral theory and the most current applied ethics debates
emphasizing international concerns. Through analyzing these readings such as Supreme Court decisions, students will grasp the scope of
various philosophical discussions Supreme Court justices must have. Morality and Moral Controversies challenges readers to critically assess
leading controversies in moral, social, and political philosophy. Learning Goals Upon completing this book, readers will be able to:
Understand philosophical ideas that are shaping our world today. Confront conflicts faced when given the choice of morality. Apply various
philosophical ideas to politics, religion, economics, relationships, and medicine. Discuss basic philosophical arguments. Note: MySearchLab
with eText does not come automatically packaged with this text. To purchase MySearchLab, please visit: www.mysearchlab.com or you can
purchase a Valuepack of the text + MySearchLab (at no additional cost): ValuePack ISBN-10: 0205897843 / ValuePack ISBN-13:
9780205897841
BUSINESS ETHICS, 9th Edition is a comprehensive and practical guide that will help you with real life ethical issues that rise in the business
world. It will assist you through the process of developing the critical thinking and analytical skills needed to successfully navigate the unique
set of problems that emerge when ethics and commerce collide. This book focuses on key ethical concepts and emphasizes the real world
importance of critical topics such as the nature of morality, major theories of ethics and economic justice, and competing views of capitalism
and corporate responsibility. It.
This book offers a detailed utilitarian analysis of the ethical issues involved in war. Utilitarianism and the Ethics of War addresses the two
basic ethical questions posed by war: when, if ever, are we morally justified in waging war, and if recourse to arms is warranted, how are we
permitted to fight the wars we wage? In addition, it deals with the challenge that realism and relativism raise for the ethical discussion of war,
and with the duties of military personnel and the moral challenges they can face. In tackling these matters, the book covers a wide range of
topics—from pacifism to armed humanitarian intervention, from the right of national defense to pre-emptive or preventive war, from civilian
immunity to the tenets of just war theory and the moral underpinnings of the rules of war. But, what is distinctive about this book is that it
provides a consistent and thorough-going utilitarian or consequentialist treatment of the fundamental normative issues that war occasions.
Although it goes against the tide of recent work in the field, a utilitarian approach to the ethics of war illuminates old questions in new ways by
showing how a concern for well-being and the consequences of our actions and policies shape the moral constraints to which states and
other actors must adhere. This book will be of much interest to students of the ethics of war, just war theory, moral philosophy, war and
conflict studies and IR.
Suitable for students on business ethics, business and society, or applied ethics courses, this work brings together eleven essays by
prominent authors. It features work in the field and addresses important and provocative issues. The essays represent diverse ethical and
philosophical orientations and have been edited and abridged to make them more accessible to students.
Cengage Advantage Books: Business Ethics: A Textbook with Cases
Studyguide for Business Ethics
Ethical Issues in Business
For Business Ethics
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Celebrating the First Thirty Years of Publication
Ethics and Employment

The debate between science and religion is never out of the news: emotions run high, fuelled by polemical bestsellers like iThe God Delusion/i
and, at the other end of the spectrum, high-profile campaigns to teach 'Intelligent Design' in schools. Yet there is much more to the debate than
the clash of these extremes. As Thomas Dixon shows in this balanced and thought-provoking introduction, a whole range of views, subtle
arguments, and fascinating perspectives can be taken on this complex and centuries-old subject. He explores not only the key philosophical
questions that underlie the debate, but also highlights the social, political, and ethical contexts that have made 'science and religion' such a
fraught and interesting topic in the modern world. Along the way, he examines landmark historical episodes such as the Galileo affair, Charles
Darwin's own religious and scientific odyssey, the Scopes 'Monkey Trial' in Tennessee in 1925, and the Dover Area School Board case of 2005,
and includes perspectives from non-Christian religions and examples from across the physical, biological, and social sciences.
Never HIGHLIGHT a Book Again! Includes all testable terms, concepts, persons, places, and events. Cram101 Just the FACTS101 studyguides
gives all of the outlines, highlights, and quizzes for your textbook with optional online comprehensive practice tests. Only Cram101 is Textbook
Specific. Accompanies: 9781133943075. This item is printed on demand.
"Business Ethics and Values" introduces students to the complexities and principles of ethical issues by focusing on developing ethical
awareness and the ability to argue business ethics matters. A proven resource, the second edition of this text continues to present a successful
blend of concrete issues and academic theory, suitable for undergraduate and postgraduate students with or without practical experience of the
world of organisations. It gives as much importance to individual conscience at work as it does to socially responsible behaviour at the
corporate level and within the global business world. Hallmark features: Broad coverage of the many issues in this subject ensures that
students see the whole picture. The use of real-world case studies and simulations helps to stimulate debate and appreciate the multi-faceted
aspects of ethical arguments. New to this edition: New material on the ethics of e-communication, sustainability and the ethical impact of
globalisation ensures that students are learning from the most up-to-date material available. Further analysis of Anglo-American approaches
to corporate governance and their ethical underpinnings. Short test and assignment questions at the end of each chapter help students to
consolidate their learning. More simulation exercises and activities give students the opportunity to reflect on their attitudes to this engaging
subject. A well-developed supplements package to support tutors and students includes an instructor's manual, PowerPoint slides and a
companion website. Colin Fisher is Professorof Managerial Ethics and Values, Nottingham Business School, Nottingham Trent University.
Alan Lovell is Professor of Organisational Accountability and Head of the Department of Accounting, Finance & Economics, Nottingham
Business School, Nottingham Trent University.
With key terms and concepts related to marketing ethics presented in a short, easy-to-use format, this guide is an essential companion for
marketing courses or as a reference for students and practitioners who would like to learn more about the basics of ethical marketing. The text
is divided into four sections which contain important keywords that relate to those sections: Business Ethics, Ethics and the Marketing Mix,
Ethics and the Promotional Mix, and Special Topics in Marketing Ethics. Each keyword entry is written by a scholar drawn from the fields of
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business and marketing ethics, and is a comprehensive essay on such crucial topics as ethical issues in pricing, green marketing, and deceptive
advertising. Each essay includes a list of references and suggested readings for each article so that readers can find more information on those
issues they are most interested in.
Honest Work
Markets, Ethics, and Business Ethics
Readings in Moral, Social, and Political Philosophy
A Virtue Ethics and Common Good Approach
Inside the Fall of Freddie Mac and Why It Could Happen Again
Harold and the Purple Crayon
Combining readings and case studies, this text asserts that business ethics is primarily about the ethics of individuals and
challenges students to reconcile their personal value systems with standard business practice. With a unique focus on the
personal dimension of ethics, this is apractical overview of the ethical issues students are most likely to face in the workforce.
For Business Ethics is a daring adventure into the world of business ethics. It offers a clear and accessible introduction to business
ethics and also expands business ethics beyond its current narrow confines. It is ground-breaking in the sense that it invites a
distinctively critical approach to business ethics, an approach that the authors argue is part and parcel of ethics. With a thoughtprovoking glossary and recommendations for further readings, For Business Ethics is an essential purchase for students and
practitioners alike. It is at once an introduction to business ethics and a challenge to anyone who wishes to take part in or change
contemporary organized society.
Principles to study the ethics of commerce at the individual, organizational, and market levels.
The Journal of Business Ethics was founded by Alex C. Michalos and Deborah C. Poff and published its first issue in March 1982.
It is the most frequently cited business ethics journal in the world. The Journal has always offered a multi-disciplinary and
international public forum for the discussion of issues concerning the interaction of successful business and moral virtue. Its
authors and readers are primarily scholars and students in social sciences and philosophy , with special interests in the interaction
of these disciplines with business or corporate responsibility. Since the field of business ethics grew simultaneously with the
growth of the Journal, a collection of its most cited articles is tantamount to a collection of the articles that had the greatest
influence in defining the field over its first 30 years of development. In this anniversary volume, an overview of citation classics
from the Journal is presented, the 33 most frequently cited articles are reproduced and brief reflections on the impact of the
Journal on the field are given from over 100 scholars who authored citation classics and/or distinguished papers, as well as those
who served on the Editorial Board and/or are recognized as leaders in the field.
Days of Slaughter
Taking Account of Utilitarianism
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Business Ethics Through Movies
Ethics at Work
Business and the Culture of Ethics
The Human Face of the New Capitalism
Promotes a deeper understanding of markets, corporate responsibility and business ethics Markets, Ethics, and Business Ethics
provides an introductory discussion on basic, challenging concepts of business ethics: markets, property rights, law, and
corporations.This title presents a balance of institutional perspectives and the concrete decisions people make within those institutions.
The text studies the rules and incentives of a business system as well as the ethical decisions that people confront within their roles as
consumers, investors, managers, owners, employees, and citizens. MySearchLab is a part of the Scalet program. Research and writing
tools, including access to academic journals, help students explore ethics in even greater depth. To provide students with flexibility,
students can download the eText to a tablet using the free Pearson eText app. Learning Goals Upon completing this book, readers
should be able to: Assess arguments that respond to each other by either criticizing what has gone before or by developing themes in
alternative ways.Recog Debate any given topic by considering the structure of the best competing arguments for any given position
Critically assess leading controversies in business ethics NOTE: MySearchLab does not come automatically packaged with this text. To
purchase the text with MySearchLab, order the package ISBN: 0205887759 / 9780205887750 Markets, Ethics, and Business Ethics Plus
MySearchLab with eText -- Access Card Package Package consists of: 0205239927 / 9780205239924 MySearchLab with Pearson eText
-- Valuepack Access Card 0205785840 / 9780205785841 Markets, Ethics, and Business Ethics
Utilitarianism, the approach to ethics based on the maximization of overall well-being, continues to have great traction in moral
philosophy and political thought. This Companion offers a systematic exploration of its history, themes, and applications. First, it
traces the origins and development of utilitarianism via the work of Jeremy Bentham, John Stuart Mill, Henry Sidgwick, and others.
The volume then explores issues in the formulation of utilitarianism, including act versus rule utilitarianism, actual versus expected
consequences, and objective versus subjective theories of well-being. Next, utilitarianism is positioned in relation to Kantianism and
virtue ethics, and the possibility of conflict between utilitarianism and fairness is considered. Finally, the volume explores the modern
relevance of utilitarianism by considering its practical implications for contemporary controversies such as military conflict and global
warming. The volume will be an important resource for all those studying moral philosophy, political philosophy, political theory, and
history of ideas.
The connection between economics and ethics is as old as economics itself, and central to both disciplines. The essays included in the
present volume provide an analysis of the connections between ethics and economics as viewed from several different - oft
"Days of Slaughter: The Fall of Freddie Mac and Why It Could Happen Again is the untold story of the steady financial and ethical
unwinding of Freddie Mac, one of two key government-sponsored enterprises that failed in the wake of the unprecedented collapse of
the housing market in 2008. A former 19-year employee and VP of public policy, Gates provides an eyewitness account of the
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competing economic and political forces that led to the government takeover of the housing finance industry, and relates those fateful
decisions to today's worrisome headlines about the possibility of a second Freddie Mac bailout, softening housing markets, and stymied
congressional reform efforts. Gates argues that, without addressing deeper issues of ideology, moral hazard, and interest-group politics,
policymakers will not be able to reform the massive housing finance system that currently rests on taxpayer support in the absence of
private capital. While there have been a number of books written on the financial crisis, not one has been solely focused on Freddie
Mac, and none has had the benefit of an insider-employee perspective. In addition to providing a readable account of relevant housing
policies, complex financial transactions, and the crazy quilt of federal and state actors, Gates addresses previously unexplored issues of
political ideology, organizational theory, and ethics. A cautionary tale of ethical collapse, the book will find a home in academia,
ranging from business schools to schools of public policy"--Provided by publisher.
Wealth, Commerce, and Philosophy
Individual, Corporate and International Perspectives
Citation Classics from the Journal of Business Ethics
Science and Religion: A Very Short Introduction
Social and Personal Ethics
Ethics for Today's Inquiring Filipinos

Combining engaging discussions and stimulating new case studies, BUSINESS ETHICS: A TEXTBOOK
WITH CASES gives students a comprehensive survey of business ethics that will guide them toward
becoming ethical professionals, even if they have never studied philosophy before. Rich with real-world
examples, BUSINESS ETHICS: A TEXTBOOK WITH CASES invites students to critically analyze and apply
a broad range of philosophical concepts and principles to today's most important issues in business and
beyond. BUSINESS ETHICS: A TEXTBOOK WITH CASES is a concise (without readings) and updated
version of the eleventh edition of MORAL ISSUES IN BUSINESS. BUSINESS ETHICS: A TEXTBOOK WITH
CASES is also available in an eBook format. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
From beloved children’s book creator Crockett Johnson comes the timeless classic Harold and the Purple
Crayon! This imagination-sparking picture book belongs on every child's digital bookshelf. One evening
Harold decides to go for a walk in the moonlight. Armed only with an oversize purple crayon, young
Harold draws himself a landscape full of wonder and excitement. Harold and his trusty crayon travel
through woods and across seas and past dragons before returning to bed, safe and sound. Full of funny
twists and surprises, this charming story shows just how far your imagination can take you. “A satisfying
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artistic triumph.” —Chris Van Allsburg, author-illustrator of The Polar Express Share this classic as a
birthday, baby shower, or graduation gift!
How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder world? This
is the most pressing question facing businesses today, small and large, local and global. Business Ethics
is a thorough yet accessible exploration of the main ethical theories and how these apply to the major
stakeholders facing this question. Written from a truly international perspective and supported by
diverse and innovative learning features, this book provides the tools and concepts necessary to
understand and effectively manage ethical challenges wherever you are in the world. 'Key Concepts' and
'Think Theory' boxes ensure the essential ideas are straightforward to grasp but don't go unchallenged,
while 'Ethics in Action' boxes and Case Studies illustrate these ideas at play in the working world. Step
into the shoes of a decision-maker with 'Ethical Dilemma' boxes and hear from them first hand with new
'Practitioner Spotlight' boxes, which feature fascinating insights from real-life practitioners on how they
manage ethical decisions and what skills they consider to be crucial to success. The fourth edition offers
a wealth of new cases and examples as well as updates of favourites from previous editions, including
features on AirBnB, TOMS, and McDonalds. Bespoke video interviews with the practitioners from the
book and new multiple-choice questions enhance the online resources for students, while workshop and
flipped classroom activity ideas support lecturers. In addition, content has been thoroughly updated
across the book and online to reflect the latest developments and issues surrounding corporate
citizenship, globalization, and sustainability. Award-winning, best-selling, and up-to-date; this is the
textbook of choice for those wishing to excel in business ethics. The book is supported by an extensive
range of online resources: For students: Practitioner Spotlight videos and web links Additional Case
Study web links Additional Ethics in Action web links Addition Ethics on Screen web links Think Theory
responses Film list Ethics career guide Further reading Multiple-choice questions For lecturers: VLE
content PowerPoint slides Test bank Case bank Sample course outline Teaching notes for Case Studies
Teaching notes for Ethical Dilemmas Teaching notes for Ethics in Action features Teaching notes for
Ethics on Screen features Ideas for structured workshops
This book explores business ethics as applied in a modern context including data management, corporate
social responsibility, media ethics, and government ethics. Ethics are not the same as morals. They are
contextual and apply to specific relationships. This work explores business ethics as applied in a modern
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context including data management, corporate social responsibility, media ethics, and government
ethics. Drawing on the work of philosophers, the work is nonetheless contemporary and practical.
Business & Society
A Textbook with Cases by Shaw, William H., ISBN 9781133943075
Business Ethics and Values
Contemporary Ethics
Inquiries, Cases, and Readings
Justice
The book examines ethics and employment issues in contemporary Human Resource Management (HRM).
Written by an international team of academics from universities in the UK, the US, Australia and
New Zealand, it examines the problems and opportunities facing employers and employees. The book
subdivides into three sections: Part I assesses the context of HRM; Part II analyses
contemporary debates, continuity and change in HRM, and Part III proposes likely developments
for the future seeking to identify a more proactive HRM approach towards ethical issues arising
in employment. Distinctive features include: ï¿½ Comprehensive analysis of continuity and change
in employment and HRM, ï¿½ In-depth assessment of the ethical contribution and potential of HRM,
ï¿½ Timely evaluation of the ethical achievements to-date of HRM in: individualized employment
relations, HRM partnerships, HRM and employee performance, and strategic HRM, ï¿½ Detailed
recommendations for HR managers and general managers encouraging more ethically aware practice,
ï¿½ Guidance on ethical approaches to leadership, knowledge management and collective employment
relations, ï¿½ Analysis of alternative futures for HRM as a profession and advice on how to
create more rigorous and independent professional practice, ï¿½ A vision of a more innovative,
cooperative and ethically sensitive set of HRM practices, ï¿½ Clear proposals for HRM on how to
attain more ethical conduct.
Aimed at undergraduates, Contemporary Ethics presupposes little or no familiarity with ethics
and is written in a clear and engaging style. It provides students with a sympathetic but
critical guide to utilitarianism, explaining its different forms and exploring the debates it
has spawned. The book leads students through a number of current issues in contemporary ethics
that are connected to controversies over and within utilitarianism. At the same time, it uses
utilitarianism to introduce students to ethics as a subject. In these ways, the book is not only
Page 8/12

Where To Download Business Ethics William H Shaw 7th Edition
a guide to utilitarianism, but also an introduction to some standard problems of ethics and to
several important topics in contemporary ethical theory.
Can business activities and decisions be virtuous? This is the first business ethics textbook to
take a virtue ethics approach. It explains how virtue ethics compares with alternative
approaches to business ethics, such as utilitarianism and deontology, and argues that virtue
ethics best serves the common good of society. Looking across the whole spectrum of
business—including finance, governance, leadership, marketing and production—each chapter
presents the theory of virtue ethics and supports students’ learning with chapter objectives, indepth interviews with professionals and real-life case studies from a wide range of countries.
Business Ethics: A Virtue Ethics and Common Good Approach is a valuable text for advanced
undergraduates and masters-level students on business ethics courses.
Ethical business creates social value. That’s the theme of this bold new volume, heralding and
defending this rapidly-growing new conception of capitalism making its way into the mainstream.
It provides clear and succinct guidelines for how to evaluate what counts as an ethical business
as well as how and why ethical businesses tend to succeed better over the long term. The book is
jargon-free and targeted primarily at thought leaders and academics in business and philosophy
who will want to use it in their business ethics classes. Each chapter has been selected for its
ability to engage a wide audience without oversimplifying the content. All twelve chapters are
original and authored by leading business ethicists including William Shaw, Tony Simons, Duane
Windsor, and Mark Schwartz. Each piece makes use of recent empirical evidence or ethical theory
(or both) in order to present a detailed yet overarching picture of what ethical business looks
like--and how to achieve it--in today’s global environment. It is thus divided into three
subsections: 1. The Role of Corporate Culture 2. A New For-Profit Paradigm 3. Making the Change
Happen: Voluntary and Regulatory Examples Perhaps the book’s greatest strength is its blending
of cutting-edge philosophy, psychology, and management theory into a cohesive, provocative, and
accessible format. Hence, it promises to launch a wide discussion of what exactly we should
expect the moral duty of business to be.
A Textbook with Cases
Justice and Economic Distribution
Human Resource Management
Foundational Thinkers and Business Ethics
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Basic Readings in Business Ethics
A Reader
Business Ethics Through Movies: A Case Study Approach examines a wide range of ethical dilemmas,
principles and moral reasoning that arise in contemporary business through a series of popular films and
real-world case studies. Engages readers in learning about ethical theory by using movies and both
national and international case studies in business as the vehicle for analysis and reflection
Facilitates comprehension of ethical issues by showing how characters in films confront issues, make
choices, and face the consequences Draws from a variety of actual cases in Business Ethics ? from the
1982 Tylenol poisoning and the 1989 Exxon Valdez disaster to recent examples such as the Foster Farms
salmonella outbreak and the chemical spill in West Virginia Reveals the important role that ethics plays
in setting the moral foundation of a business or corporation Develops critical thinking skills through
applying analytical checklists to ethical dilemmas raised in films and in actual cases in Business
Ethics
Justice brings together in one indispensable volume essential readings on justice and moral reasoning.
With readings from major thinkers from the classical era up to the present, the collection provides a
thematic overview of the concept of justice. Moreover, Sandel's organization of the readings and his own
commentaries allow readers to engage with a variety of pressing contemporary issues. Looking at a host
of ethical dilemmas, including affirmative action, conscription, income distribution, and gay rights,
from a variety of angles—morally, legally, politically—the collection engages with the core concerns of
political philosophy: individual rights and the claims of community, equality and inequality, morality
and law, and ultimately, justice. With concise section introductions that put the readings in context,
this anthology is an invaluable tool for students, teachers, and anyone who wishes to engage in the
great moral debates that have animated politics from classical times to our own.
provides students with a sound introduction to contemporary ethics. It combines well-established
classical readings with new, previously unreleased essays by modern philosophers. Contains an opening
section on ethical theory.
Humanomics in business ethics / Deirdre N. McCloskey -- Introduction / Eugene Heath and Byron Kaldis -Wealth and commerce in archaic Greece: Homer and Hesiod / Mark S. Peacock -- Aristotle and business:
friend or foe? / Fred D. Miller, Jr -- Confucian business ethics: possibilities and challenges / David
Elstein and Qing Tian -- The earthly city and the ethics of exchange: spiritual, social, and material
economy in Augustine's theological anthropology / Todd Breyfogle -- Thomas Aquinas: the economy at the
service of justice and the common good / Martin Schlag -- The ethics of commerce in Islam: Ibn Khaldun's
Muqaddimah revisited / Munir Quddus and Salim Rashid -- Hobbes's idea of moral conduct in a society of
Page 10/12

Where To Download Business Ethics William H Shaw 7th Edition
free individuals / Timothy Fuller -- John Locke's defense of commercial society: individual rights,
voluntary cooperation, and mutual gain / Eric Mack -- As free for acorns as for honesty: Mandevillean
maxims for the ethics of commerce / Eugene Heath -- "Commerce cures destructive prejudices": Montesquieu
and the spirit of commercial society / Henry C. Clark -- Hume on commerce, society, and ethics /
Christopher J. Berry -- The fortune of others: Adam Smith and the beauty of commerce / Douglas J. Den
Uyl -- Why Kant's insistence on purity of the will does not preclude an application of Kant's ethics to
for-profit businesses / Norman Bowie -- Tocqueville: the corporation as an ethical association / Alan S.
Kahan -- J.S. Mill and business ethics / Nicholas Capaldi -- Karl Marx on history, capitalism, and ...
business ethics? -- William H. Shaw -- Friedrich Hayek's defense of the market order / Karen I. Vaughn
-- The power and the limits of Milton Friedman's arguments against corporate social responsibility /
Alexei Marcoux -- Beyond the difference principle: Rawlsian justice, business ethics, and the morality
of the market / Matt Zwolinski -- Commitments and corporate responsibility: Amartya Sen on motivations
to do good / Ann E. Cudd
A Case Study Approach
Utilitarianism and the Ethics of War
Doing Well and Good
A Business Ethics Reader
Ethics, Rationality, and Economic Behaviour
A Philosophical Approach

This in-depth examination of the major theories of economic justice focuses on the central question: What should the economic
distribution of goods and services be based on?
ETHICS ON THE JOB guides the reader through a step-by-step analysis to help them make good decisions in the face of ethical
conflict. With the RESOLVEDD strategy, the authors have devised a powerful system for ethical decision-making in the
workplace, which they teach students to implement through timely case studies and detailed analyses. Students develop a
working grasp of important philosophical principles and their application in ethical conflicts, and learn to apply the RESOLVEDD
strategy to ethical issues in their own lives. A classic text in ethical decision-making, ETHICS ON THE JOB is widely used in
business ethics classes and corporate training programs across the country. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
This anthology of classical and contemporary philosophical and legal essays and legal cases focuses on legal philosophy as its
own subject--rather than as an outgrowth of social or political philosophy or applied ethics. The essays focus on how law is
organized and the particular philosophical issues that law raises-- and gives readers the opportunity to think through actual
debates—many of them still live in the courts. Provides short introductions and thought-provoking questions for each selection.
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The Practice of Law. The Rule of Law. The Moral Force of Law. Elements of Legal Reasoning. Natural Law and Legal Positivism:
Classical Perspectives. Formalism and Legal Realism. The Contemporary Debate: Hart v. Dworkin. Law and Economics. Critical
Legal Theory and Feminist Jurisprudence. Punishment: Theory and Practice. Problems of Criminal Liability. The Rights of
Defendants. Compensating for Private Harms: The Law of Torts. Private Ownership: The Law of Property. Private Agreements:
the Law of Contract. Constitutional Government and the Problem of Interpretation. Freedom of Religion, Speech and Privacy.
Equality and the Constitution. For anyone interested in the law.
Managing Corporate Citizenship and Sustainability in the Age of Globalization
Ethics and Stakeholder Management
An Introduction to Business Ethics
Readings in the Philosophy of Law
The Cambridge Companion to Utilitarianism
Business Ethics
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