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This book considers ethical issues arising in professional and business settings and the role of
individuals making decisions and coping with moral dilemmas. Readers can benefit from
engagement in filmic narratives, as a simulated environment for developing a stance towards
ethical challenges. The book starts by elaborating on critical thinking and on normative ethical
theories, subsequently presenting the structure and cinematic elements of narrative film. These
two avenues are tools for evaluating films and for discussions on various ethical problems in
contemporary business, including: the corporate and banking financial machinations (greed,
fraud, social responsibility); workplace ethical challenges (harassment, violence, inequity,
inequality); professional and business ethical challenges (corruption, whistleblowing,
outsourcing, downsizing, competition, and innovation); environmental and social issues;
international business and human rights; and personal responsibility and identity challenges
due to career pressures, loss of privacy and cyber harassment, and job structure changes in
light of changing technology.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to
today's business climate and gives readers the analytical tools to resolve those issues. Using a
combination of true stories, interesting reading selections, and a conversational writing style,
this edition prepares readers for the moral quandaries awaiting them in the professional world.
Featured topics include: the nature of morality, individual integrity and responsibility, economic
justice, pitfalls of capitalism, and corporations' responsibilities to consumers and the
environment. Plus, this edition also discusses situation-specific concepts such as downsizing,
whistle blowing, sexual harassment, job discrimination, animal abuse, and drug testing.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
The inca of Perusalem - An Almost Historical Comedietta by George Bernard Shaw I must
remind the reader that this playlet was written when its principal character, far from being a
fallen foe and virtually a prisoner in our victorious hands, was still the Caesar whose legions
we were resisting with our hearts in our mouths. Many were so horribly afraid of him that they
could not forgive me for not being afraid of him: I seemed to be trifling heartlessly with a deadly
peril. I knew better; and I have represented Caesar as knowing better himself. But it was one of
the quaintnesses of popular feeling during the war that anyone who breathed the slightest
doubt of the absolute perfection of German organization, the Machiavellian depth of German
diplomacy, the omniscience of German science, the equipment of every German with a
complete philosophy of history, and the consequent hopelessness of overcoming so
magnificently accomplished an enemy except by the sacrifice of every recreative activity to
incessant and vehement war work, including a heartbreaking mass of fussing and cadging and
bluffing that did nothing but waste our energies and tire our resolution, was called a proGerman. Now that this is all over, and the upshot of the fighting has shown that we could quite
well have afforded to laugh at the doomed Inca, I am in another difficulty. I may be supposed to
be hitting Caesar when he is down. That is why I preface the play with this reminder that when
it was written he was not down. To make quite sure, I have gone through the proof sheets very
carefully, and deleted everything that could possibly be mistaken for a foul blow. I have of
course maintained the ancient privilege of comedy to chasten Caesar's foibles by laughing at
them, whilst introducing enough obvious and outrageous fiction to relieve both myself and my
model from the obligations and responsibilities of sober history and biography. But I should
certainly put the play in the fire instead of publishing it if it contained a word against our
defeated enemy that I would not have written in 1913. The Inca of Perusalem was performed
for the first time in England by the Pioneer Players at the Criterion Theatre, London, on 16th
December, 1917, with Gertrude Kingston as Ermyntrude, Helen Morris as the Princess, Nigel
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Playfair as the waiter, Alfred Drayton as the hotel manager, C. Wordley Hulse as the
Archdeacon, and Randle Ayrton as the Inca.
For Business Ethics is a daring adventure into the world of business ethics. It offers a clear and
accessible introduction to business ethics and also expands business ethics beyond its current
narrow confines. It is ground-breaking in the sense that it invites a distinctively critical approach
to business ethics, an approach that the authors argue is part and parcel of ethics. With a
thought-provoking glossary and recommendations for further readings, For Business Ethics is
an essential purchase for students and practitioners alike. It is at once an introduction to
business ethics and a challenge to anyone who wishes to take part in or change contemporary
organized society.
A Poetic Journey Through Moods, Motherhood Ans Memories
For Business Ethics
Ethical Issues in Business
Discovering Right and Wrong
The Behind-the-Scenes Story of How John Paulson Defied Wall Street and Made Financial
History
Ethics and Free Enterprise for the New Millenium
Social and Personal Ethics

Moral Issues in BusinessCengage Learning
This in-depth examination of the major theories of economic justice focuses on the
central question: What should the economic distribution of goods and services be based
on?
An expert in the Americans with Disabilities Act (ADA) and California's Fair
Employment and Housing Act (FEHA), Rachel Shaw is the foremost executive-level
human resources compliance trainer in the country. As principal of Shaw HR Consulting
for more than 15 years, she has helped thousands of public and private sector employers
to manage their most challenging personnel issues related to disability compliance, leave
management, and workers' compensation. Now, with "The Disabled Workforce," Rachel
has written the book on ADA compliance, using straight talk to clarify confusing and
complicated disability discrimination laws, while revealing her signature methods for
managing the disability interactive process and its many challenges, including leave
management, discipline issues, mental disabilities, fraudulent claims, and more. Inside
are practical tools and easy-to-follow strategies for employers who navigate the
interconnected roles of human resources, workers' compensation, and disability
compliance. By applying Rachel's revolutionary Disability Interactive Process
Hallway(TM), your organization will pinpoint legitimate accommodation requests and
develop creative solutions while weeding out inappropriate claims. This proven approach
saves organizations considerable time and money, reduces litigation, and improves
employee-employer relations. "The Disabled Workforce" is an indispensable tool for
human resources and risk management professionals to master ADA compliance while
nurturing their diverse and dynamic workforces.
Introduction to Interdisciplinary Research offers comprehensive treatment of the
interdisciplinary research process commonly used by interdisciplinarians. The concise
and guided resource on the most commonly accepted interdisciplinary studies principles
as applied to the research process covers topics such as: deciding how to choose
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disciplines relevant to the problem or topi; dealing with disciplinary and ideological
bias; making explicit the rationale for taking an interdisciplinary approach, and
choosing research methods appropriate to the problem or topic.
Beyond the New Morality
The Greatest Trade Ever
The Business Ethics Workshop
The State of the Art
What Every Leader Needs To Know
Taking Account of Utilitarianism
International Law
SOCIAL AND PERSONAL ETHICS provides students with a sound
introduction to ethical theory and contemporary moral
issues through engaging readings on today's most hotly
debated topics. Among other topics, coverage includes
environmental ethics and animal rights, the limits of
personal liberty, war and the struggle against terrorism,
marriage and sexual morality, the death penalty, gun
control, and abortion and euthanasia. The volume begins
with two introductory essays written for beginning students
by the editor, William H. Shaw, on the nature of morality
and competing normative theories. These are followed by
five other essays on ethical theory by classical and
contemporary authors. The book's next 12 sections explore a
wide-range of real-world ethical issues. In all, the book
is composed of 53 articles (11 of which are new to this
edition). To ensure that the text is as accessible as it is
relevant, Shaw has edited every article with an eye toward
readability, provided introductions and study questions
before the essays, as well as review and discussion
questions after them, and highlighted key passages to help
students focus on important points and concepts.
In 1984, R. Edward Freeman published his landmark book,
Strategic Management: A Stakeholder Approach, a work that
set the agenda for what we now call stakeholder theory. In
the intervening years, the literature on stakeholder theory
has become vast and diverse. This book examines this body
of research and assesses its relevance for our
understanding of modern business. Beginning with a
discussion of the origins and development of stakeholder
theory, it shows how this corpus of theory has influenced a
variety of different fields, including strategic
management, finance, accounting, management, marketing,
law, health care, public policy, and environment. It also
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features in-depth discussions of two important areas that
stakeholder theory has helped to shape and define: business
ethics and corporate social responsibility. The book
concludes by arguing that we should re-frame capitalism in
the terms of stakeholder theory so that we come to see
business as creating value for stakeholders.
Contemporary Debates in Moral Theory features pairs of
newly commissioned essays by some of the leading theorists
working in the field today. Brings together fresh debates
on the most controversial issues in moral theory Questions
include: Are moral requirements derived from reason? How
demanding is morality? Are virtues the proper starting
point for moral theorizing? Lively debate format sharply
defines the issues, and paves the way for further
discussion. Will serve as an accessible introduction to the
major topics in contemporary moral theory, while also
capturing the imagination of professional philosophers.
The definitive and authoritative international law text,
updated to reflect key case law, international practice and
treaty developments.
An International and Management Perspective
The Disabled Workforce
Ashes of My Heart
Tiny But Mighty
Tools for Business Decision Making 5th Edition for
University of Arizona
The Allure of Cinematic Presentation and Critical Thinking
Ethics 101
Ashes of My Heart, takes us on a journey through moods of a woman,
motherhood and memories. She gives her raw sentiments. Lamelle writes
from the heart and shares in depth emotions and draws you in to her
poetry from the first line to the terminal twists. An all-around
artist, her writing like her music is raw and unscripted and filled
with passion.
Combining engaging discussions and stimulating new case studies,
BUSINESS ETHICS: A TEXTBOOK WITH CASES gives students a comprehensive
survey of business ethics that will guide them toward becoming ethical
professionals, even if they have never studied philosophy before. Rich
with real-world examples, BUSINESS ETHICS: A TEXTBOOK WITH CASES
invites students to critically analyze and apply a broad range of
philosophical concepts and principles to today's most important issues
in business and beyond. BUSINESS ETHICS: A TEXTBOOK WITH CASES is a
concise (without readings) and updated version of the eleventh edition
of MORAL ISSUES IN BUSINESS. BUSINESS ETHICS: A TEXTBOOK WITH CASES is
also available in an eBook format. Important Notice: Media content
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referenced within the product description or the product text may not
be available in the ebook version.
From microcosm to macrocosm, ecodesign, green design, environmental
design, and triple bottom line are quickly becoming more than just
catchy phrases that describe touchy-feely trends. Increases in climate
uncertainty and energy costs as well as food, water, and services
insecurity are just a few of the challenges driving the growing demand
for sus
Classical and Object-Oriented Software Engineering, 5/e is designed
for an introductory software engineering course. This book provides an
excellent introduction to software engineering fundamentals, covering
both traditional and object-oriented techniques.Schach's unique
organization and style makes it excellent for use in a classroom
setting. It presents the underlying software engineering theory in
Part I and follows it up with the more practical life-cycle material
in Part II. Many software engineering books are more like reference
books, which do not provide the appropriate fundamentals before
inundating students with implementation details.In this edition, more
practical material has been added to help students understand how to
use what they are learning. This has been done through the use of "How
To" boxes and greater implementation detail in the case study.
Additionally, the new edition contains the references to the most
current literature and includes an overview of extreme
programmming.The website in this edition will be more extensive. It
will include Solutions, PowerPoints that incorporate lecture notes,
newly developed self-quiz questions, and source code for the term
project and case study.
Stakeholder Theory
Critical Thinking
Object-Oriented and Classical Software Engineering
Understanding Arguments
Kitten Lady's Guide to Saving the Most Vulnerable Felines
A Virtue Ethics and Common Good Approach

Ethical consumerism is on the rise. No longer bound to the countercultural fringes, ethical concerns and practices are reaching into
the mainstream of society and being adopted by everyday consumers
– from considering carbon miles to purchasing free-range eggs to
making renewable energy choices. The wide reach and magnitude of
ethical issues in society across individual and collective
consumption has given rise to a series of important questions that
are inspiring scholars from a range of disciplinary areas. These
differing disciplinary lenses, however, tend to be contained in
separate streams of research literature that are developing in
parallel and in relative isolation. Ethics in Morality and
Consumption takes an interdisciplinary perspective to provide
multiple vantage points in creating a more holistic and integrated
view of ethics in consumption. In this sense, interdisciplinary
presupposes the consideration of multiple and distinct disciplines,
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which in this book are considered in delineated chapters. In
addition, the Editors make an editorial contribution in the final
chapter of the book by combining these separate disciplinary
perspectives to develop a nascent interdisciplinary perspective that
integrates these perspectives and presents platforms for further
research.
Following the 2008 global financial crisis, entrepreneurship has
never been more vital. As jobs were lost from large organizations,
most new jobs came from innovative startups. The lure of hi-tech
has attracted many people who see themselves as future
entrepreneurs, but who lack the perspective of the total experience.
To meet this demand, community colleges and universities across
the world have set up entrepreneurship courses. The Global
Entrepreneur is a life-changing book. To leave the comfort of a
steady job and enter the tumultuous world of the entrepreneur is a
major and often fearful step. For those who are contemplating this
change, or who have already embarked upon this exciting venture,
reassurance based on the experience of both successful and even not
so successful entrepreneurs can be invaluable. The book provides an
overview of the entrepreneurial experience broken down into all of
its essential elements. Today, startups are global in nature and the
book helps a budding entrepreneur understand the effect of
different cultures both on the company and his/herself. This book
differs from the existing literature in that its focus is on the
individual and his or her reaction to the international nature of the
entrepreneurial experience backed by both the lived experience of
actual entrepreneurs and case studies of entrepreneurship across
the world. Business success is measured by financial return. The
book will be a vital tool in this endeavour. This book will appeal to
students of business or management and individuals who are
considering a career change, to create or join a startup, and need
more knowledge to make their decision.
An innovative new valuation framework with truly useful economic
indicators The End of Accounting and the Path Forward for
Investors and Managers shows how the ubiquitous financial reports
have become useless in capital market decisions and lays out an
actionable alternative. Based on a comprehensive, large-sample
empirical analysis, this book reports financial documents'
continuous deterioration in relevance to investors' decisions. An
enlightening discussion details the reasons why accounting is losing
relevance in today's market, backed by numerous examples with realworld impact. Beyond simply identifying the problem, this report
offers a solution—the Value Creation Report—and demonstrates its
utility in key industries. New indicators focus on strategy and
execution to identify and evaluate a company's true value-creating
resources for a more up-to-date approach to critical investment
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decision-making. While entire industries have come to rely on
financial reports for vital information, these documents are flawed
and insufficient when it comes to the way investors and lenders
work in the current economic climate. This book demonstrates an
alternative, giving you a new framework for more informed decision
making. Discover a new, comprehensive system of economic
indicators Focus on strategic, value-creating resources in company
valuation Learn how traditional financial documents are quickly
losing their utility Find a path forward with actionable, up-to-date
information Major corporate decisions, such as restructuring and
M&A, are predicated on financial indicators of profitability and
asset/liabilities values. These documents move mountains, so what
happens if they're based on faulty indicators that fail to show the
true value of the company? The End of Accounting and the Path
Forward for Investors and Managers shows you the reality and offers
a new blueprint for more accurate valuation.
This anthology of classical and contemporary philosophical and
legal essays and legal cases focuses on legal philosophy as its own
subject--rather than as an outgrowth of social or political philosophy
or applied ethics. The essays focus on how law is organized and the
particular philosophical issues that law raises-- and gives readers
the opportunity to think through actual debates—many of them still
live in the courts. Provides short introductions and thoughtprovoking questions for each selection. The Practice of Law. The
Rule of Law. The Moral Force of Law. Elements of Legal Reasoning.
Natural Law and Legal Positivism: Classical Perspectives. Formalism
and Legal Realism. The Contemporary Debate: Hart v. Dworkin. Law
and Economics. Critical Legal Theory and Feminist Jurisprudence.
Punishment: Theory and Practice. Problems of Criminal Liability.
The Rights of Defendants. Compensating for Private Harms: The
Law of Torts. Private Ownership: The Law of Property. Private
Agreements: the Law of Contract. Constitutional Government and
the Problem of Interpretation. Freedom of Religion, Speech and
Privacy. Equality and the Constitution. For anyone interested in the
law.
Ethics and Morality in Consumption
Corporate Communication
Professional and Business Ethics Through Film
The Global Entrepreneur
A Student's Introduction
The Secret Relationship Between Blacks and Jews
Contemporary Debates in Moral Theory

Promotes a deeper understanding of markets, corporate
responsibility and business ethics Markets, Ethics, and
Business Ethics provides an introductory discussion on
basic, challenging concepts of business ethics: markets,
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property rights, law, and corporations.This title presents a
balance of institutional perspectives and the concrete
decisions people make within those institutions. The text
studies the rules and incentives of a business system as
well as the ethical decisions that people confront within
their roles as consumers, investors, managers, owners,
employees, and citizens. MySearchLab is a part of the Scalet
program. Research and writing tools, including access to
academic journals, help students explore ethics in even
greater depth. To provide students with flexibility,
students can download the eText to a tablet using the free
Pearson eText app. Learning Goals Upon completing this book,
readers should be able to: Assess arguments that respond to
each other by either criticizing what has gone before or by
developing themes in alternative ways.Recog Debate any given
topic by considering the structure of the best competing
arguments for any given position Critically assess leading
controversies in business ethics NOTE: MySearchLab does not
come automatically packaged with this text. To purchase the
text with MySearchLab, order the package ISBN: 0205887759 /
9780205887750 Markets, Ethics, and Business Ethics Plus
MySearchLab with eText -- Access Card Package Package
consists of: 0205239927 / 9780205239924 MySearchLab with
Pearson eText -- Valuepack Access Card 0205785840 /
9780205785841 Markets, Ethics, and Business Ethics
Can business activities and decisions be virtuous? This is
the first business ethics textbook to take a virtue ethics
approach. It explains how virtue ethics compares with
alternative approaches to business ethics, such as
utilitarianism and deontology, and argues that virtue ethics
best serves the common good of society. Looking across the
whole spectrum of business—including finance, governance,
leadership, marketing and production—each chapter presents
the theory of virtue ethics and supports students’ learning
with chapter objectives, in-depth interviews with
professionals and real-life case studies from a wide range
of countries. Business Ethics: A Virtue Ethics and Common
Good Approach is a valuable text for advanced undergraduates
and masters-level students on business ethics courses.
Bestselling author John C. Maxwell shows you how the Golden
Rule works everywhere, and how, especially in business, it
brings amazing dividends.
In 2006, hedge fund manager John Paulson realized something
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few others suspected--that the housing market and the value
of subprime mortgages were grossly inflated and headed for a
major fall. Paulson's background was in mergers and
acquisitions, however, and he knew little about real estate
or how to wager against housing. He had spent a career as an
also-ran on Wall Street. But Paulson was convinced this was
his chance to make his mark. He just wasn't sure how to do
it. Colleagues at investment banks scoffed at him and
investors dismissed him. Even pros skeptical about housing
shied away from the complicated derivative investments that
Paulson was just learning about. But Paulson and a handful
of renegade investors such as Jeffrey Greene and Michael
Burry began to bet heavily against risky mortgages and
precarious financial companies. Timing is everything,
though. Initially, Paulson and the others lost tens of
millions of dollars as real estate and stocks continued to
soar. Rather than back down, however, Paulson redoubled his
bets, putting his hedge fund and his reputation on the line.
In the summer of 2007, the markets began to implode,
bringing Paulson early profits, but also sparking efforts to
rescue real estate and derail him. By year's end, though,
John Paulson had pulled off the greatest trade in financial
history, earning more than $15 billion for his firm--a
figure that dwarfed George Soros's billion-dollar currency
trade in 1992. Paulson made billions more in 2008 by
transforming his gutsy move. Some of the underdog investors
who attempted the daring trade also reaped fortunes. But
others who got the timing wrong met devastating failure,
discovering that being early and right wasn't nearly enough.
Written by the prizewinning reporter who broke the story in
The Wall Street Journal, The Greatest Trade Ever is a
superbly written, fast-paced, behind-the-scenes narrative of
how a contrarian foresaw an escalating financial
crisis--that outwitted Chuck Prince, Stanley O'Neal, Richard
Fuld, and Wall Street's titans--to make financial history.
Markets, Ethics, and Business Ethics
Readings in the Philosophy of Law
Business Ethics
Sustainability and Design Ethics
A History of the Rectangular Survey System
Management 9e
Justice and Economic Distribution
Penned by one of contemporary philosophys most skilled and
Page 9/14

Online Library Business Ethics William Shaw 8th
ardent philosophy teachers, ETHICS: DISCOVERING RIGHT
AND WRONG is a rigorous textual overview of the fundamental
objectives and outlooks of ethical theory. Concise yet
comprehensive, this text draws on many examples from
classical and contemporary sources. Written in an engaging
and conversational manner, DISCOVERING RIGHT AND
WRONG challenges students to develop their own moral
theories and competently to reason through ethical problems
for themselves.
Aimed at undergraduates, Contemporary Ethics presupposes
little or no familiarity with ethics and is written in a clear and
engaging style. It provides students with a sympathetic but
critical guide to utilitarianism, explaining its different forms
and exploring the debates it has spawned. The book leads
students through a number of current issues in contemporary
ethics that are connected to controversies over and within
utilitarianism. At the same time, it uses utilitarianism to
introduce students to ethics as a subject. In these ways, the
book is not only a guide to utilitarianism, but also an
introduction to some standard problems of ethics and to
several important topics in contemporary ethical theory.
Robert C. Solomon takes a hard look at the treacherous terrain
of ethical decision-making in a highly competitive environment.
Provides an international and management perspective on the
field of corporate communication Corporate communication
plays an important role in higher-level management to help
build and preserve a company’s reputation. This intangible yet
valuable asset determines the net worth of a company and
affects the success of its operations. Corporate Communication:
An International and Management Perspective introduces
readers to the broad environment of the modern extended
organization and provides an understanding of the
globalization process. It describes how economic, political, and
cultural features of a country affect company decisions and
communication and discusses various communication
disciplines and practices that are employed in programs and
campaigns. This book addresses the key management issues of
sustainability and technology and innovation. It also
emphasizes the importance of why corporate communication
must be seen as a management function and not restricted to a
communication process. Presented in five parts, Corporate
Communication offers comprehensive chapters covering: The
Domain of Corporate Communication; Strategic Application of
Page 10/14

Online Library Business Ethics William Shaw 8th
Communication Practices; International Perspective; Key
Management Issues of Sustainability and Technology; and
Corporate Communication Contribution to Management. The
foundation of Corporate Communication is public relations but
also included is the entire range of communication practices
and the contribution to management decision making.
Conceptualizes corporate communication as a strategic
management function which helps management recognize,
adjust to, and construct policy related to global issues
Emphasizes the critical role that corporate communication
plays in making corporate decisions and behaviors more
socially responsible and sustainable Demonstrates how
corporate communication draws on public affairs, marketing
and social media in its strategic planning Emphasizes the
critical importance of relationships to corporations and their
effect on reputation Provides numerous examples of cases of
global problems and how corporations have responded to them
Corporate Communication is intended for upper-level
undergraduate and graduate students in schools of
communication and schools of business and management who
want to extend their competence to the global arena and to
combine the various communication practices to design
strategic programs and campaigns. Course titles include
corporate communication, international public relations,
corporate public affairs, global marketing communication,
global corporate communication, and social media.
Individual, Corporate and International Perspectives
Business Ethics and Values
What the ADA Never Anticipated
Reflections on Human Nature
An Introduction to Informal Logic
The End of Accounting and the Path Forward for Investors and
Managers
Process and Theory
Ethical aspects of business and the economy are of increasing
concern in business practice, higher education, and society in
general. This concern results from significant business scandals
and economic crises, such as the financial crisis of 2008 and
the following great recession, as well as from pressing current
and future challenges for the economy, such as sustainability
and globalization. As a result, there is a growing demand for
normative analysis and orientation for business and the economy,
where business ethics has become a crucial part of
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organizational management, risk management, branding, and
strategic management. Business Ethics: Methods and Application
provides a new systematic approach to normative business ethics
that covers the complex and various ethical challenges of modern
business. It aims to train analytical thinking skills in the
field of business ethics and to approach ethical issues in
business in a rational and systematic way. The book develops a
number of specific methods for business ethics analysis that are
tailored for ethical decision-making in business and for
analyzing complex ethical topics in business. The book discusses
fundamental ethical questions regarding the meaning of business
and the economy for the individual person, society, the
environment, and people around the world. As a result, Business
Ethics: Methods and Application develops normative guidelines
for business in the 21st century and its fundamental challenges
and will be key reading for undergraduate, postgraduate, and MBA
students of business ethics, business strategy, business and
society, and related fields.
*A New York Times Bestseller* #1 National Bestseller Indie
Bestseller From Kitten Lady, the professional kitten rescuer,
humane educator, animal advocate, and owner of the popular
Instagram @kittenxlady comes the definitive book on saving the
most vulnerable—and adorable—feline population: newborn kittens.
Hannah Shaw, better known as Kitten Lady, has dedicated her life
to saving the tiniest felines, but one doesn't have to be a
professional kitten rescuer to change—and save—lives. In Tiny
but Mighty, Hannah not only outlines the dangers newborn kittens
face and how she combats them, but how you can help every step
of the way, from fighting feline overpopulation on the streets
to fostering unweaned kittens, from combating illness to
combating compassion fatigue, from finding a vet to finding the
purrfect forever home. Filled with information on animal
welfare, instructional guides, and personal rescue stories of
kittens like Chloe, Tidbit, Hank, and Badger—not to mention
hundreds of adorable kitten photos—Tiny but Mighty is the musthave kitten book for cat lovers, current-and-future rescuers,
foster parents, activists, and advocates.
"Business Ethics and Values" introduces students to the
complexities and principles of ethical issues by focusing on
developing ethical awareness and the ability to argue business
ethics matters. A proven resource, the second edition of this
text continues to present a successful blend of concrete issues
and academic theory, suitable for undergraduate and postgraduate
students with or without practical experience of the world of
organisations. It gives as much importance to individual
conscience at work as it does to socially responsible behaviour
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at the corporate level and within the global business world.
Hallmark features: Broad coverage of the many issues in this
subject ensures that students see the whole picture. The use of
real-world case studies and simulations helps to stimulate
debate and appreciate the multi-faceted aspects of ethical
arguments. New to this edition: New material on the ethics of ecommunication, sustainability and the ethical impact of
globalisation ensures that students are learning from the most
up-to-date material available. Further analysis of AngloAmerican approaches to corporate governance and their ethical
underpinnings. Short test and assignment questions at the end of
each chapter help students to consolidate their learning. More
simulation exercises and activities give students the
opportunity to reflect on their attitudes to this engaging
subject. A well-developed supplements package to support tutors
and students includes an instructor's manual, PowerPoint slides
and a companion website. Colin Fisher is Professorof Managerial
Ethics and Values, Nottingham Business School, Nottingham Trent
University. Alan Lovell is Professor of Organisational
Accountability and Head of the Department of Accounting, Finance
& Economics, Nottingham Business School, Nottingham Trent
University.
He discusses the theory of human nature held by the founders of
the American Constitution, giving special attention to James
Madison and the "Federalist Papers."
The Responsibilities of Freedom, Third Edition
It's Good Business
The Inca of Perusalem
Ethics
Moral Issues in Business
Methods and Application
Interdisciplinary Perspectives
The Business Ethics Workshop by James Brusseau focuses on reality and engagement. Students
respond to examples and contemporary cases that touch on their own anxieties, desires and
aspirations, and this textbook drives that without sacrificing intellectual gravity. It incites student
interest and gets to the core of ethical issues.
First published in 1974, with a second, revised edition in 1980, Beyond the New Morality has been
used widely in introductory ethics courses at the undergraduate level. The book appeals to those
who want something not overburdened with theory, and presented in a contemporary idiom. In
this third edition of the now standard classroom text, Grisez and Shaw retain the best elements of
the earlier versions, including their clear, straightforward presentation and use of nontechnical
language. Although the basic approach, content, and organization remain substantially the same,
the new edition does develop and amend some aspects of the theory. For example, the community
dimension of morality is brought out more clearly and the first principle of morality is now
formulated more accurately in terms of willing in line with integral human fulfillment.
Cengage Advantage Books: Business Ethics: A Textbook with Cases
A Philosophical Approach
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Contemporary Ethics
Interdisciplinary Research
Financial Accounting
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