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As digital transformation has accelerated, the e-commerce landscape
has become increasingly dynamic. New players have emerged at the
same time that established actors have taken on new roles; some
barriers to e-commerce at the firm, individual and country levels have
been overcome, while other barriers have emerged. Innovative
business models have transformed buyer-seller relationships and
pushed out the frontier of what is possible to buy and sell online.
Electronic Commerce Management for Business Activities and Global
Enterprises: Competitive Advantages is written as an e-commerce
textbook for undergraduate and graduate students in various
business programs, including information systems, marketing,
computer science, and MBA. In addition to serving as a textbook in ecommerce, this book also provides an excellent repository for
instructors, researchers, and industry practitioners for their research
ideas, theories, and practical experiences. In addition to regular
topics traditionally taught in the classroom, this textbook addresses
the many new emerging ideas and applications and presents tools and
techniques in all aspects of e-commerce development and
management in the global economy.
Lecture Notes from the year 2014 in the subject Computer Science Commercial Information Technology, - (International Islamic
University Chittagong, Bangladesh), course: Computer Application in
Business, language: English, abstract: E-Commerce is a hot topic over
decades. This document will give an idea of E-Commerce technology
and its perspective in Bangladesh. This lecture note was prepared for
the course named 'Computer Application in Business' at Department
of Business Administration, International Islamic University
Chittagong, Bangladesh.
In the next few years, it is expected that most businesses will have
transitioned to the use of electronic commerce technologies, namely ecommerce. This acceleration in the acceptance of e-commerce not
only changes the face of business and retail, but also has introduced
new, adaptive business models. The experience of consumers in
online shopping and the popularity of the digital marketplace have
changed the way businesses must meet the needs of consumers. To
stay relevant, businesses must develop new techniques and
strategies to remain competitive in a changing commercial
atmosphere. The way in which e-commerce is being implemented, the
business models that have been developed, and the applications
including the benefits and challenges to e-commerce must be
discussed to understand modern business. The Research Anthology
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on E-Commerce Adoption, Models, and Applications for Modern
Business discusses the best practices, latest strategies, and newest
methods for implementing and using e-commerce in modern
businesses. This includes not only a view of how business models
have changed and what business models have emerged, but also
provides a focus on how consumers have changed in terms of their
needs, their online behavior, and their use of e-commerce services.
Topics including e-business, e-services, mobile commerce, usability
models, website development, brand management and marketing,
and online shopping will be explored in detail. This book is ideally
intended for business managers, e-commerce managers, marketers,
advertisers, brand managers, executives, IT consultants,
practitioners, researchers, academicians, and students interested in
how e-commerce is impacting modern business models.
Launch your E-commerce startup with strong technology and digital
marketing (English Edition)
Managing the Digital Value Chain
E-business and E-commerce Management
From Corporate Strategy to Technology
Concepts, Methodologies, Tools, and Applications
Competitive Advantages
Trust, Privacy and Security in Digital Business
This textbook introduces readers to digital business from a management
standpoint. It provides an overview of the foundations of digital business with
basics, activities and success factors, and an analytical view on user behavior.
Dedicated chapters on mobile and social media present fundamental aspects,
discuss applications and address key success factors. The Internet of Things (IoT)
is subsequently introduced in the context of big data, cloud computing and
connecting technologies, with a focus on industry 4.0, smart business services,
smart homes and digital consumer applications, as well as artificial intelligence.
The book then turns to digital business models in the B2C (business-to-consumer)
and B2B (business-to-business) sectors. Building on the business model concepts,
the book addresses digital business strategy, discussing the strategic digital
business environment and digital business value activity systems (dVASs), as well
as strategy development in the context of digital business. Special chapters explore
the implications of strategy for digital marketing and digital procurement. Lastly, the
book discusses the fundamentals of digital business technologies and security, and
provides an outline of digital business implementation. A comprehensive case study
on Google/Alphabet, explaining Google's organizational history, its integrated
business model and its market environment, rounds out the book.
In the era of digital technology, business transactions and partnerships across
borders have become easier than ever. As part of this shift in the corporate sphere,
managers, executives, and strategists across industries must acclimate themselves
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with the challenges and opportunities for conducting business. Mobile Commerce:
Concepts, Methodologies, Tools, and Applications provides a comprehensive
source of advanced academic examinations on the latest innovations and
technologies for businesses. Including innovative studies on marketing, mobile
commerce security, and wireless handheld devices, this multi-volume book is an
ideal source for researchers, scholars, business executives, professionals, and
graduate-level students.
Now in its fifth edition, the hugely popular Digital Marketing Excellence: Planning,
Optimizing and Integrating Online Marketing is fully updated, keeping you in line
with the changes in this dynamic and exciting field and helping you create effective
and up-to-date customer-centric digital marketing plans. A practical guide to
creating and executing digital marketing plans, it combines established approaches
to marketing planning with the creative use of new digital models and digital tools. It
is designed to support both marketers and digital marketers, and students of
business or marketing who want a thorough yet practical grounding in digital
marketing. Written by two highly experienced digital marketing consultants, the
book shows you how to: Draw up an outline digital marketing plan Evaluate and
apply digital marketing principles and models Integrate online and offline
communications Implement customer-driven digital marketing Reduce costly trial
and error Measure and enhance your digital marketing Learn best practices for
reaching and engaging your audiences using the key digital marketing platforms
like Apple, Facebook, Google and Twitter. This new edition seamlessly integrates
the latest changes in social media technology, including expanded coverage of
mobile technology, demonstrating how these new ways to reach customers can be
integrated into your marketing plans. It also includes new sections on data
analytics, clearly demonstrating how marketers can leverage data to their
advantage. Offering a highly structured and accessible guide to a critical and farreaching subject, Digital Marketing Excellence, Fifth Edition, provides a vital
reference point for all students and managers involved in marketing strategy and
implementation.
E-commerce and V-business examines the impact of the Internet and associated
technologies on two related aspects of business: electronic commerce and virtual
organization. Using a combination of recent theory and empirical evidence it
demonstrates how forward thinking organizations are reaping considerable
advantages from exciting new business models in these areas. Such models
require radical rethinking of many aspects of traditional business. The book covers
many of the critical and contemporary issues stemming from these important new
developments. The collected papers in this book illustrate the wide variety of
business opportunities afforded by e-commerce and virtual business. They
describe and discuss the important issues that follow in the wake of an organization
deciding to pursue consumers electronically and organize its operations virtually. It
brings a good balance of theory and practical issues from different perspectives
from different parts of the globe * Packed with new case studies and material
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illustrating how electronic commerce and virtual business have created significant
strategic benefits *Emphasis on leading-edge technologies and applications *
Examines both large and small organizations from around the globe
E-Commerce
E-Business and E-Commerce Management
Concepts, Models, and the Alphabet Case Study
Grow Your ECommerce Business and Learn the Best Mindset to Win the Digital
Marketing Game
Digital Business and E-Commerce Management
About a Channel That Became an Industry
Unpacking E-commerce Business Models, Trends and Policies
The Genius ecommerce mindset one of the best ECommerce books for
2019 The book was written by Belkeram khaled an ecommerce expert .
Why This Book it''s Different ? This book it''s not like the other books on
the market ! do you know why ? simple answer ; most of the books out
there just telling you a stories about their ecommerce journey , witch is
good but you not getting any more value from that , and when Im
saying value im talking about the practice advises , the tools that we
need to use , the platforms , the advertising tips , more details that we
need for our digital marketing . that''s why The Genius E-commerce
Mindset book have two sides : Number One including more advices and
stories and mindset strategies . Number Two will have more
informations and details how to grow your online business and make
money online , using the best digital marketing tools and the genius
ways , and explain to you step by step how to win the online marketing
game . The Genius ecommerce mindset Book , explain to you more the
facebook advertising strategy , google ppc , instagram ads , shopify ,
woocommerce , dropshipping , shipping rates , how to build your brand
, how to protect your business , digital marketing strategy , marketing
analytics , b2c b2b b2g ,how to make money online , scale your
business , grow your digital marketing , amazon fba ... Thats why It''s
One of the Best Ecommerce books This is some ot the chapters on the
book : Chapter 1: Everything it''s about your Mindset Chapter 2: The
Doing Mindset Chapter 3: Customers don''t think the way you do
Chapter 4: Trust is the King Chapter 5: Don''t Give a F*** About What
Others Think About You! &sp; Chapter 6: A School Doesn''t Make An
Entrepreneurs Chapter 7: Are You Under 30''s ? Chapter 8: How To
Start a Mastermind Chapter 9: No One Cares About your Brand when
you start Chapter 10: What is The Digital marketing? Chapter 11:
Future of Ecommerce Chapter 12: What is the E-Commerce ? Chapter
13: What is dropshipping? Chapter 14: How to Trademark your
Business Name Chapter 15: Apply for LLC for your Online Business
Chapter 16: Branding Chapter 17: How to Build a Successful
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ecommerce Brand Chapter 18: Professional Logo Design Process
Chapter 19: Best E-commerce Platforms Chapter 20: E-commerce
shipping plans Chapter 21: Hiring a virtual assistant for your Ecommerce Business Chapter 22: Drive Traffic To Your E-Commerce
Website Using SEO Chapter 23: How much do you need to start a
business on Amazon? Chapter 24: How to sell more on your product
page Chapter 25: Tips for Facebook Ads Chapter 26: How To Contact
Instagram Influencers .
Step-by-step guide to learning the role of E-commerce in our economy
KEY FEATURES • Hands-on with the concept of E-Commerce and EBusiness. •Understand the know-how of working of E-Commerce
framework. •Learn the type of E-Payment system and its mechanism.
•Understanding Brand building and Digital Marketing methods.
DESCRIPTION Electronic Commerce (E-Commerce) is a new way of
carrying out business transactions through electronic means in general
and the Internet environment by supporting this industry in particular,
has been proving its potential benefits and effective contribution to the
socio-economic growth. As an essential part of the “Digital Economy”,
E-Commerce plays a key role in opening the door to the 21st century,
the new era of the knowledge-based economy. In this book, you will
understand the basic concepts of E-Commerce and E-Business. The
Internet has the broadcasting capability and is a mechanism for
information dissemination and a medium for collaboration and
interaction between individuals through computers irrespective of
geographic locations. The motive of this book is to present an
introduction to E-Commerce and E-Banking industry. It will cover the
key E-Banking concepts, changing dynamics, implementation
approaches, and management issues in the E-Banking industry and
Brand building. WHAT YOU WILL LEARN •Understand the different
models of E-Commerce. •Get to know more about the various types of
Electronic Payment Systems. •Understand the security issues in
Electronic Payment Systems. •Get familiar with the concept of
Electronic banking and Online publishing. •Understanding how Digital
marketing can impact on E-Commerce. WHO THIS BOOK IS FOR This
book is for everyone interested in knowing more about E-Commerce.
Existing professionals associated with the E-Commerce industry can
use this book as a reference guide. TABLE OF CONTENTS 1.Describe
the concept of E-commerce and E-business 2.Understand the Ecommerce framework 3.Learn the various functions of E-commerce
4.Describe the models of E-commerce 5.Describe the concept of the
Internet and its use in E-commerce 6.Define the various types of
electronic payment systems 7.Understand the security issues in
electronic payment system 8.Learn the concept of electronic banking
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and online publishing 9.Describe the methods of brand building in the
market 10.Understand the role of digital marketing in brand building
The growth of the Internet continues to influence our lives and
businesses. Irrespective of their type and size, all firms and
organizations are rethinking their strategies and operations. An
increasing number of businesses are using e-commerce to gain
competitive advantage. However, doing e-commerce is complex and
requires understanding a vast array of topics. This book provides
coverage of essential topics in E-commerce i.e. technology
infrastructure, building blocks of e-commerce, online marketing, online
payment systems, online business models, online business
environment issues, website usability, e-commerce strategy, mobile
commerce, and e-CRM/e-SCM. Compared with available texts on ecommerce, the perspective of this book is global e-commerce. The
book is written in simple language, provides up-to-date coverage of
material and associated research, and filled with examples to support
material presented. This book is useful for undergrad and graduate
students, professionals, and anyone looking to gain a solid foundation
to continue their learning of dynamic e-commerce environment.
This book addresses the importace of e-commerce from developing
Web-based systems and pricing to payment systems and budgeting.
Disrupting Digital Business
Create an Authentic Experience in the Peer-to-Peer Economy
Business to Business Electronic Commerce
eBusiness & eCommerce
Introduction to E-commerce
Internet Marketing: Strategy, Implementation And Practice, 3/E
The New Business Platform for the Internet
The spread of the Internet into all areas of business activities has put a particular
focus on business models. The digitalization of business processes is the driver of
changes in company strategies and management practices alike. This textbook
provides a structured and conceptual approach, allowing students and other
readers to understand the commonalities and specifics of the respective business
models. The book begins with an overview of the business model concept in
general by presenting the development of business models, analyzing definitions
of business models and discussing the significance of the success of business
model management. In turn, Chapter 2 offers insights into and explanations of the
business model concept and provides the underlying approaches and ideas behind
business models. Building on these foundations, Chapter 3 outlines the
fundamental aspects of the digital economy. In the following chapters the book
examines various core models in the business to consumer (B2C) context. The
chapters follow a 4-C approach that divides the digital B2C businesses into models
focusing on content, commerce, context and connection. Each chapter describes
one of the four models and provides information on the respective business model
types, the value chain, core assets and competencies as well as a case study. Based
Page 6/13

Read Online Digital Business And E Commerce Management 6
on the example of Google, Chapter 8 merges these approaches and describes the
development of a hybrid digital business model. Chapter 9 is dedicated to businessto-business (B2B) digital business models. It shows how companies focus on
business solutions such as online provision of sourcing, sales, supportive
collaboration and broker services. Chapter 10 shares insight into the innovation
aspect of digital business models, presenting structures and processes of digital
business model innovation. The book is rounded out by a comprehensive case
study on Google/Alphabet that combines all aspects of digital business models.
Conceived as a textbook for students in advanced undergraduate courses, the book
will also be useful for professionals and practitioners involved in business model
innovation, and applied researchers.
This volume in the "Advances in Management Information Systems" series offers a
state-of-the-art survey of information systems research on electronic commerce.
Featuring chapters by leading scholars and industry professionals, it provides the
framework for understanding the business trends, emerging opportunities, and
barriers to overcome in the rapid developments taking place in electronic business
and the digital economy. Researchers, students, and practitioners - anyone
interested in the current issues and future direction of electronic commerce,
especially from the standpoint of information systems and information technology
- will find this book to be an authoritative source of cutting-edge information. The
volume is divided into four parts: Part I covers the fundamental issues of
information technology standards and the transformation of industry structure;
Part II focuses on B2B commerce; Part III investigates the management of mobile
and IT infrastructure; and Part IV includes trust, security, and legal issues that
undergird the success of e-commerce initiatives.
"This book offers insights into issues, challenges, and solutions related to the
successful application and management aspects of electronic business, providing a
comprehensive framework for researchers and practitioners in understanding the
growing demand of e-business research"--Provided by publisher.
As organizations continue to move towards digital enterprise, the need for digital
transformation continues to grow especially due to the COVID-19 pandemic. These
impacts will last far into the future, as newer digital technologies continue to be
accepted, used, and developed. These digital tools will forever change the face of
business and management. However, on the road to digital enterprise
transformation there are many successes, difficulties, challenges, and failures.
Finding solutions for these issues through strategic thinking and identification of
the core issues facing the enterprise is of primary concern. This means
modernizing management and strategies around the digital workforce and
understanding digital business at various levels. These key areas of digitalization
and global challenges, such as those during or derived from the pandemic, are
new and unique; They require new knowledge gained from a deep understanding
of complex issues that have been examined and the solutions being discovered.
Emerging Challenges, Solutions, and Best Practices for Digital Enterprise
Transformation explores the key challenges being faced as businesses undergo
digital transformation. It provides both solutions and best practices for not only
handling and solving these key issues, but for becoming successful in digital
enterprise. This includes topics such as security and privacy in technologies, data
management, information and communication technologies, and digital
marketing, branding, and commerce. This book is ideal for managers, business
professionals, government, researchers, students, practitioners, stakeholders,
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academicians, and anyone else looking to learn about new developments in digital
enterprise transformation of business systems from a global perspective.
Mobile Commerce: Concepts, Methodologies, Tools, and Applications
Strategy, Implementation and Practice
Managing Business with Electronic Commerce: Issues and Trends
DIGITAL BUSINESS AND E- COMMERCE MANAGEMENT
E-commerce and V-business
Strategies for e-Business
Issues and Trends

The changing needs of the business world and the availability of
new technologies has led to the emergence of e-commerce. This
CTR report provides critical information for developing an
effective e-commerce strategy, addresses both business-tobusiness (B2B) and consumer-driven e-commerce, and explains how
businesses of any size can achieve cost savings and expand their
base of trading partners and customers through e-commerce.
We are no longer an economy of products and services. The
digital transformation demands that we focus our attention on
experiences and outcomes. Business leaders and their
organizations must shift to keeping promises—no matter how their
customers interact with them. But organizations no longer
control the conversation. In this era of social and mobile
technology, customers, employees, suppliers, and partners are in
direct communication with one another. Those personal networks
and the brands they’re passionate about influence their decision
making and their spending. The workforce has changed too.
Employees expect to be able to determine when and how they will
work, the technology they’ll use, and the values their company
will espouse. Organizations can take part in this conversation
only if they recognize how and where it’s happening. Resisting
these changes will leave executives, managers, and their
companies powerless. Organizations must pivot with and ahead of
these social, organizational, and technological shifts or risk
being left behind. Technology guru Ray Wang shows how
organizations can surf the waves of change—how they can keep
their promises. Current trends, when taken seriously, require a
new way of thinking about business that includes five key areas:
1. Consumerization of technology and the new C-suite 2. Data’s
influence in driving decisions 3. Digital marketing
transformation 4. The future of work 5. Matrix commerce Digital
disruption has changed how we do our work. But by mastering
these trends you’ll delight your customers with every
interaction.
Aimed at students, this work covers various aspects of ebusiness - focusing on sales and marketing, as well as detailing
procurement, supply chains, and the legal and security
considerations. It contains a range of features to help you
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learn effectively including margin definitions, international
case studies, activities and web links.
A collection of some of the thoughts and views of researchers
who specialize in the various facets of electronic commerce.
This text is designed as supplemental reading for
business/commerce college courses or for those who need a speedy
introduction to the main aspects of the topic. It covers
economics, finance, marketing, production and operations
management.
E-Commerce and the Digital Economy
Research Anthology on E-Commerce Adoption, Models, and
Applications for Modern Business
E Commerce for Entrepreneurs
Digital Business i E-Commerce Management
Digital Business and E-commerce Management
Business Models, Trends and Policies
Digital Marketing Excellence
This is the fourth edition of a unique textbook that provides extensive coverage of the
evolution, the current state, and the practice of e-business strategies. It provides a solid
introduction to understanding e-business and e-commerce by combining fundamental concepts
and application models with practice-based case studies. An ideal classroom companion for
business schools, the authors use their extensive knowledge to show how corporate strategy
can imbibe and thrive by adopting vibrant e-business frameworks with proper tools. Students
will gain a thorough knowledge of developing electronic and mobile commerce strategies and
the methods to deal with these issues and challenges.
This book is designed for people who want to understand e-commerce - and by
"understanding", we mean first and foremost Why and What, not How. Why is Amazon
dominating the market? What happened between 1995 and 2015? Why were the incumbents
like Walmart not able to fight back? What will become of the herd of new unicorn e-commerce
companies? And what will happen to the traditional value chain on which retail companies
operate? This is not a book about How, though, so don't read this hoping to learn "how to
master online marketing". From our point of view, the Why and What is much more challenging
and important, whether you are running a company in this market or are a student wanting to
break into it. In this book, we'll share what we've learned.Look forward to more than 450 pages
of valuable material about changes in the value chain, a lively review of how e-commerce has
developed over the last 20 years, 50 case studies of digital business models large and small,
three extensive interviews with leading e-commerce entrepreneurs, and strategic mind-games
galore for a range of industries. The Story so far: Join us in revisiting the last 20 years of ecommerce. Look into the ups but also the downs of various business archetypes. Also, find a
detailed analysis of recent market developments and major players in China. Basic Concepts:
Learn about the interaction of all building blocks along the e-commerce value chain. You will
understand how to make your customer happy in terms of demand based procurement,
distribution, customer service, and much more... Case Studies: Get insights into 50 renowned
online players around the globe. Each profile covers a detailed business model assessment
and market positioning. The authors give a brief outlook on challenges and opportunities for
each of the companies portrayed. Strategic Aspects: Find answers to major strategic
questions: How to prosper in a "GAFA" dominated economy? Should I resist the temptation to
sell via Amazon? Are banking and insurance the next industries to be radically transformed?
...and what is taking so long in the home furnishings sector? Interviews: Tap into the
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knowledge of successful serial entrepreneurs and get inspired by the latest insights of Stephan
Schambach, René Köhler, and Florian Heinemann. Benchmarking: Learn how to benchmark
your own e-commerce activities and take a closer look on aspects such as platform, business
intelligence, online marketing, and CRM. Sold over 3.000 times in Germany. Voted the best
book about E-Commerce!
For a business to thrive competitively in today's marketplace, it needs to have an effective ecommerce channel. Getting it right opens up new markets and opportunities; getting it wrong
leads to declining revenues and profitability. To ensure effectiveness, business leaders and
decision-makers must understand how e-commerce channels work to make the best strategic
choices for their business. Drawing on experience in consulting to large complex organisations
and ground-breaking primary research with senior executives from leading corporations,
Leading Digital Strategy creates a convincing case for action and offers practical strategies,
methodologies and models to improve the effectiveness of a company's online offering. It
explores how to align organizational structure with wider goals and implement a customercentric culture. With coverage of the key digital trends, tools and technologies affecting
business today, it provides a practical framework for multi-channel success. This book
challenges leaders to become as fluent and creative in digital as they are in finance, sales and
marketing, and equips them to choose the right strategy and the right people to make it
happen. With strategies for improved operational performance and enhanced engagement
from senior management, Leading Digital Strategy gives readers the power to drive forward
effective digital initiatives and realize rewarding opportunities for change.
Although only a few years old, electronic commerce offers new ways of doing business that no
business can afford to ignore. This book is a collection of selected contributions from renowned
researchers who specialize in the various facets of electronic commerce, namely economics,
finance, information technology, and education. The basic goal is to give an overview of some
of the most relevant topics in E-Commerce.
Readings in Electronic Commerce
Emerging Challenges, Solutions, and Best Practices for Digital Enterprise Transformation
Digital Business and E-Commerce Management 6th edn PDF eBook
The Strategic Perspective
Concepts and Cases on Value Creation and Digital Business Transformation
Impact of Technology on Goods, Services, and Business Transactions
Driving Business Growth Through Effective E-commerce

This text offers a comprehensive introduction to the theory and practice of ebusiness and e-commerce management. The author, Dave Chaffey, brings his
trademarks of authority, clarity of expression and teaching expertise to bear
on a subject in which he actively lectures and consults. Popular for its cuttingedge and contemporary coverage, this text offers an international approach
and a good balance between the technical and managerial topics of central
importance to developing an understanding of this subject. Developed for
students studying e-business or e-commerce at undergraduate or
postgraduate level, and also used by many business managers, this is the
essential text to keep pace with technology, strategy and implementation.
"This book highlights innovative technologies used for the design and
implementation of advanced e-commerce systems facilitating digital rights
management and protection"--Provided by publisher.
As financial systems migrate to a pervasive, online environment, business
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leaders and layman investors alike must adapt to changes in the market
brought about by this new age of business. Strategic E-Commerce Systems
and Tools for Competing in the Digital Marketplace advances the body of
knowledge on electronic business and commerce with an in-depth look at the
opportunities and concerns surrounding online business and finance. This
cutting-edge reference aids business leaders, financial managers, investors,
and consumers looking to build their portfolios and thrive in modern digital
business environments.
The Business of Ecommerce provides a guide to the types of business that
companies can conduct over the Web, and it explains how they can go about
building systems to support these initiatives. Business and technology
decision-makers will learn all they need to know about the entire field of
Ecommerce. Paul May combines his experience as a consultant to blue chip
companies with his experience with startups and presents the best of what the
two cultures have to offer. He provides a generic model for understanding
Ecommerce opportunities, and he explores key application areas that readers
can exploit in the real world. The book gathers together all of the relevant
technologies and makes them accessible to the reader by explaining each of
the key technical topics and issues. This book empowers the decision-maker
to make better use of the opportunities of Ecommerce.
Planning, Optimizing and Integrating Online Marketing
Lectures in E-Commerce
Digital Business Models
15th International Conference, TrustBus 2018, Regensburg, Germany,
September 5–6, 2018, Proceedings
Impact and Opportunities Caused by COVID-19
Challenges and Solutions
Trends in E-Business, E-Services, and E-Commerce: Impact of Technology on
Goods, Services, and Business Transactions
This is a great value multipack consisting of Chaffey: E-Business and ECommerce ISBN: 0273651889 and Strauss: Building Effective Websites
ISBN: 0130932884
This exciting new text from The Dryden Press provides a strategic
marketing and managerial perspective of electronic commerce. The
research of the four highly-qualified authors provides the basis for the
book, allowing for first-hand experience, varied viewpoints, and relevance.
This book constitutes the refereed proceedings of the 15th International
Conference on Trust, Privacy and Security in Digital Business, TrustBus
2018, held in Regensburg, Germany, in September 2018 in conjunction with
DEXA 2018. The 15 revised full papers presented were carefully reviewed
and selected from 29 submissions. The papers are organized in the
following topical sections: Permission models and cloud, privacy, proactive
security measures, and cyber physical systems.
The COVID-19 pandemic caused global shock to the entire economic
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system. As a result of the government restrictions, both production and
distribution channels were interrupted. In this situation, however, it was
possible to observe that some companies were able to adapt to these new
conditions. The demand for the possibility of translating physical business
into virtual increased. The COVID-19 restrictions showed that many
entrepreneurs do not have enough knowledge about the available online
tools and possibilities. Given that the digital transformation of business
today often consists only of incorporating existing tools into existing
processes, transition to e-commerce could be made easily and quickly.
Moving Businesses Online and Embracing E-Commerce: Impact and
Opportunities Caused by COVID-19 analyzes the impact of
COVID-19-related restrictions on business models of enterprises affected
most by these restrictions and examines transformational changes induced
by the accelerated adoption of internet technologies and transition to ecommerce-based business models. Covering topics such as customer
relationship management (CRM), small and medium enterprises (SMEs),
and customer loyalty, this book serves as an essential resource for business
owners, CEOs, managers, IT consultants, web developers, students,
professors, entrepreneurs, researchers, industry professionals, and
academicians.
The Business of Ecommerce
Digital Enterprise in the Twenty-first Century
Digital Business and Electronic Commerce
Electronic Commerce Management for Business Activities and Global
Enterprises: Competitive Advantages
The E-Commerce Book
The Genius E-Commerce Mindset
Strategy, Business Models and Technology

"The rapid commercialization of the Internet and success of
online direct marketing led to the burgeoning field of
business-to-business e-commerce, a growing industry
analyzed with the most recent research developments and
successful implementation strategies in this business
volume. E-commerce environments, supply chain management
issues, and value chain networks are explored with respect
to process, research, and electronic tendering. More
complex discussions of classification schemes,
manufacturing connectedness, and structuration theory
provide the academic dimension of the practical business
challenges presented."
This textbook focuses on the members of the digital value
chain of eBusiness and eCommerce and dedicates a separate
chapter to each member part: eProducts & eServices,
eProcurement, eMarketing, eContracting, eDistribution,
ePayment, as well as eCustomer Relationship Management. In
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addition to business models and business webs, digital
procurement and marketing processes are likewise addressed
such as electronic negotiation processes, security
questions with digital signatures, as well as electronic
supplier relationship management and customer relationship
management. The topics are described based on explicit
procedures and descriptive examples of application. The
gradual set-up of an electronic Webshop for DVD’s serves as
a continuous case study. The book is directed towards
students of economics at universities and technical
colleges; it is also suitable for executives, project
leaders, and company experts who deal with the digital
value chain.
Introduction to E-commerce discusses the foundations and
key aspects of E-commerce while focusing on the latest
developments in the E-commerce industry. Practical case
studies offer a useful reference for dealing with various
issues in E-commerce such as latest applications,
management techniques, or psychological methods. Dr. Zheng
Qin is currently Director of the E-Commerce Institute of
Xi’an Jiaotong University.
Electronic Commerce
Strategic E-Commerce Systems and Tools for Competing in the
Digital Marketplace
Introduction to E-Commerce Technology in Business
Digital Rights Management for E-Commerce Systems
Moving Businesses Online and Embracing E-Commerce: Impact
and Opportunities Caused by COVID-19
An Introduction
Leading Digital Strategy
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