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The tools you need to deal with ethical dilemmas in business In
today's world, it's increasingly important for all businesses and
government agencies to implement ethical conduct in the
workplace. Therefore, business ethics has become required
coursework for most students in undergraduate and postgraduate
business programs. Mapping to a business ethics course, Business
Ethics For Dummies examines ethical theory and discusses the
moral issues facing corporate America. It covers topics such as
conflicts of interest, trade secrets and insider trading, product
safety and product liability, hiring, drug testing, sexual harassment,
diversity, and much more. The basics of ethics and making ethical
decisions How-tos on incorporating business ethics in the workplace
A discussion of moral issues facing corporate America Packed with
easy-to-understand explanations and examples, Business Ethics For
Dummies is a helpful resource for students, professors, business
owners, managers, and CEOs who seek a clear understanding of the
importance of ethics.
Business in Ethical Focus is a compilation of classical and
contemporary essays and case studies in business ethics. Readers
will become acquainted with seminal ideas on corporate social
responsibility and the place of business in a just society. Other
topics include diversity in the workplace, sexual harassment,
workplace rights, environmental responsibility and sustainability,
global business, intellectual property, bribery, and ethical issues in
advertising and marketing. This second edition adds a dozen
original case studies, as well as new sections on global perspectives
(with articles on Islamic, Confucian, and Buddhist business ethics),
entrepreneurship, and the non-profit sector. Background material
on ethical theory and the nature of business ethics is included to
orient readers new to this field.
Ethical aspects of business and the economy are of increasing
concern in business practice, higher education, and society in
general. This concern results from significant business scandals and
economic crises, such as the financial crisis of 2008 and the
following great recession, as well as from pressing current and
future challenges for the economy, such as sustainability and
globalization. As a result, there is a growing demand for normative
analysis and orientation for business and the economy, where
business ethics has become a crucial part of organizational
management, risk management, branding, and strategic
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management. Business Ethics: Methods and Application provides a
new systematic approach to normative business ethics that covers
the complex and various ethical challenges of modern business. It
aims to train analytical thinking skills in the field of business ethics
and to approach ethical issues in business in a rational and
systematic way. The book develops a number of specific methods
for business ethics analysis that are tailored for ethical decisionmaking in business and for analyzing complex ethical topics in
business. The book discusses fundamental ethical questions
regarding the meaning of business and the economy for the
individual person, society, the environment, and people around the
world. As a result, Business Ethics: Methods and Application
develops normative guidelines for business in the 21st century and
its fundamental challenges and will be key reading for
undergraduate, postgraduate, and MBA students of business ethics,
business strategy, business and society, and related fields.
Straight Talk about How to Do It Right
Best Practices for Designing and Managing Ethical Organizations
There's Only One Rule for Making Decisions
Methods and Application

MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that
are common to today's business climate and gives readers the
analytical tools to resolve those issues. Using a combination of true
stories, interesting reading selections, and a conversational writing
style, this edition prepares readers for the moral quandaries awaiting
them in the professional world. Featured topics include: the nature of
morality, individual integrity and responsibility, economic justice,
pitfalls of capitalism, and corporations' responsibilities to consumers
and the environment. Plus, this edition also discusses situation-specific
concepts such as downsizing, whistle blowing, sexual harassment, job
discrimination, animal abuse, and drug testing. Important Notice:
Media content referenced within the product description or the product
text may not be available in the ebook version.
Business ethics is a form of the art of applied ethics that examines
ethical rules and principles within a commercial context, the various
moral or ethical problems that can arise in a business setting, and any
special duties or obligations that apply to persons who are engaged in
commerce. Business ethics can be both a normative and a descriptive
discipline. As a corporate practice and a career specialisation, the field
is primarily normative. In academia descriptive approaches are also
taken. The range and quantity of business ethical issues reflects the
degree to which business is perceived to be at odds with non-economic
social values. Historically, interest in business ethics accelerated
dramatically during the 1980s and 1990s, both within major
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corporations and within academia. For example, today most major
corporate websites lay emphasis on commitment to promoting noneconomic social values under a variety of headings (e.g. ethics codes,
social responsibility charters). In some cases, corporations have
redefined their core values in the light of business ethical
considerations. Catching business ethics in action, however, remains a
seldom-spotted nugget for in reality it depends on the characters of
the characters.
This collection of readings and cases begins with an introduction to
moral reasoning, and then provides students with a wide range of
opportunities to apply ethical theory to real contemporary managerial
situations - including issues facing managers in the next century. Each
section contains a case study and relevant theoretical articles that
range from classics in philosophy to modern commentaries by business
practitioners.
A less-expensive grayscale paperback version is available. Search for
ISBN 9781680923018. Business Law I Essentials is a brief introductory
textbook designed to meet the scope and sequence requirements of
courses on Business Law or the Legal Environment of Business. The
concepts are presented in a streamlined manner, and cover the key
concepts necessary to establish a strong foundation in the subject. The
textbook follows a traditional approach to the study of business law.
Each chapter contains learning objectives, explanatory narrative and
concepts, references for further reading, and end-of-chapter questions.
Business Law I Essentials may need to be supplemented with
additional content, cases, or related materials, and is offered as a
foundational resource that focuses on the baseline concepts, issues,
and approaches.
A Contemporary Look at Business Ethics
Inquiries, Cases, and Readings
Contemporary Issues and Cases
Business Ethics and Corporate Governance
Prominent business leaders from some of North America's most
respected companies discuss the role integrity has played in their
successes, sharing insider strategies on how to implement integrity
into everyday business practices while discussing how to manage a
business responsibly as well as profitably.
The core of this text comprises chapters on all the key issues of
business in Canada today. Each chapter includes a hypothetical case
study and an introduction highlighting key ethical points; two
academic essays; and a real-life case study. Questions for discussion
accompany the essays and case studies. The author has also included a
general introduction to ethical issues and an overview of ethical
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theory; a section on institutionalizing ethics (discussing ethics
officers/programs/codes etc.); and appendices providing excerpts from
important classic contributions to ethical theory and from relevant
Canadian law.
Do you want to make sure you · Don't invest your money in the next
Enron? · Don't go to work for the next WorldCom right before the
crash? · Identify and solve problems in your organization before they
send it crashing to the ground? Marianne Jennings has spent a
lifetime studying business ethics---and ethical failures. In demand
nationwide as a speaker and analyst on business ethics, she takes her
decades of findings and shows us in The Seven Signs of Ethical
Collapse the reasons that companies and nonprofits undergo ethical
collapse, including: · Pressure to maintain numbers · Fear and silence ·
Young 'uns and a larger-than-life CEO · A weak board · Conflicts ·
Innovation like no other · Belief that goodness in some areas atones
for wrongdoing in others Don't watch the next accounting disaster
take your hard-earned savings, or accept the perfect job only to find
out your boss is cooking the books. If you're just interested in
understanding the (not-so) ethical underpinnings of business today,
The Seven Signs of Ethical Collapse is both a must-have tool and a
fascinating window into today's business world.
faces the urgent problem of determining what political and social
conditions must be preserved in order to ensure a continu. ing thriving
economy. "2 And the ethicist, we may add, can draw on all of those
problems and quite a few more characteristic of situations when
traditional communities struggle with the impact of sudden and
unprecedented wealth as well as with a technological transformation
of their society of singular proportions. Hong Kong is truly a society in
transition, a society whose time is running short and which therefore
cannot afford to wait long before it has to make decisive choices,
choices also in ethics. The time factor which is so infamous in various
ethical dilemmas applies here to the society as a whole; it may also
account for some of its not just morally significant shortcomings. II.
Ethics in a Cross-cultural Perspective The authors of this volume are
scholars and researchers based in Hong 3 Kong who have been living
and working in the territory for many years. They are not only
representative of the increased research interest in ethical issues
across the academic spectrum of Hong Kong universities, but also of
the inter disciplinary approach which has become the hallmark of
work in applied eth ics. As is well documented, ethics research, at long
last, has left behind its disciplinary confines and, even more so, the
philosophical ivory tower and begun to permeate the full scope of the
academic and scientific agenda.
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Moral Issues in Business
How to Spot Moral Meltdowns in Companies... Before It's Too Late
A Contemporary Introduction
Business Ethics: Ethical Decision Making & Cases
This third AsiaPacific edition of Moral Issues in Business
examines key ideas in business ethics in the context of moral
and ethical issues encountered by Australian and New Zealand
businesses and organisations. Structured within 11 chapters of
text  including new, cutting edge ethical theories and
practices  Moral Issues in Business presents the latest ethical
insights and thinking in a manner that is accessible to students
"This book provides a comprehensive overview of the most
important ethical issues associated with the expanding world of
e-business, and offers relevant theoretical frameworks to
ethical issues in all significant areas of e-business"--Provided
by publisher.
TRY (FREE for 14 days), OR RENT this title:
www.wileystudentchoice.com Linda Treviño and Kate Nelson
bring together a mix of theory and practice in Managing
Business Ethics: Straight Talk about How to Do It Right, 7th
Edition. In this new edition, the dynamic author team of Linda
Treviño, prolific researcher and Distinguished Professor, and
Kate Nelson, Professor and longtime practitioner of strategic
organizational communications and human resources, equip
students with the pragmatic knowledge they need to identify
and solve ethical dilemmas, understand their own and others'
ethical behavior, and promote ethical behavior in their
organization. Managing Business Ethics is the perfect text to
prepare students for a range of roles in the business
world--managers across business functions, communications
professionals, compliance officers, corporate counsels, human
resources managers, and senior executives.
This volume provides up-to-date reviews of the research on a
number of social and ethical issues of increasing concern
confronting today's managers and organizations. The authors,
who are recognized international experts on the topics they
treat, provide new theories and innovative perspectives on
these issues. Further, they use a research base to identify ways
for managers and human resources professionals to address
these issues in their organizations. Given its breadth of
coverage, practitioners faced with these issues, as well as
researchers and graduate students in management and
organizational psychology, should find this volume of interest.
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This collection of ten chapters provides the cutting edge on a
number of the most pressing challenges in management today.
Readers of the volume will discover new models, innovative
theoretical approaches, comprehensive reviews, theoretical and
methodological critiques, and specific and insightful
suggestions for research on these different social and ethical
issues facing organizations. Perhaps more importantly, the
practical suggestions that come from the research provide a
useful bridge between what we know and what we can do to
address these challenges, and thus contribute, even in a small
way, to workplaces that respect ethics and individuals in all
their diversity.
Chinese and Western Perspectives
Ethical Issues In Business:
Models and Frameworks
Ethical Issues in Business
An innovative text that aims to deepen students’ knowledge of business ethics through a
multidisciplinary approach grounded in moral philosophy, management principles, business
history, and economics. The text aims to help students make ethical decisions, demonstrate
integrity in the workplace, and advocate for moral business practices. It also features content on
further trends and topics that will help students build a deeper understanding of business ethics:
A section on Personal Integrity in the workplace, unpacks ethical dilemmas that face employees
in the workplace including conflicts of interest, cheating, whistle blowing, and bribery. A section
on Corporate Values and Responsibilities delves into ethical issues related to the financial
industry, competition, safety, privacy, and intellectual property. A section on Global Capitalism
examines the ethical issues related to culture, justice, the internet, and environmental issues
around the world. All content is supported by 40 contemporary case studies that allow students to
grapple with a wide range of moral issues and apply ethical frameworks to a variety of situations
at real-world organizations, including GlaxoSmithKline (GSK) in China, Firestone in Liberia, and
the Apple Encryption Controversy. The book is complemented by online resources for instructors
and students, including: Test Bank, PowerPoint slides, an Instructor’s Manual with extensive
case notes, Exercises and Activities, Multimedia resources, Quizzes, Flashcards, and SAGE
Journal Articles. Suitable reading for undergraduate students on Business Ethics courses.
"Keeping pace with recent developments, almost a third of the Eighth Edition is new. Ethical
Issues in Business offers a mix of case studies - nine of which are new to this edition - and
theoretical articles - ten of which are new to this edition. The articles range from classics in moral
theory and economics, to modern commentaries by business executives."--Jacket.
Packed with examples, this book offers a clear and engaging overview of ethical issues in
business. It begins with a discussion of foundational issues, including the objectivity of ethics, the
content of ethical theories, and the debate between capitalism and socialism, making it suitable
for the beginning student. It then examines ethical issues in business in three broad areas. The
first is the market. Issues explored are what can be sold (the limits of markets) and how it can be
sold (ethics in marketing). The second is work. Topics in this area are health and safety,
meaningful work, compensation, hiring and firing, privacy, and whistleblowing. The third area is
the firm in society. Here readers explore corporate social responsibility, corporate political
activity, and the set of ethical challenges that attend international business. Issues are introduced
through real-world examples that underscore their importance and make them come alive.
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Arguments for opposing positions are given fair hearings and students are encouraged to develop
and defend their own views. Key Features Introduces each topic with a real-world example, which
is referenced regularly in the subsequent argument. Contains a critical evaluation of capitalism
and socialism, with a focus on private property, the market system, and the welfare state.
Explores the limits of markets and encourages students to ask what should and should not be for
sale. Explores the phenomena of corporate political activity and ethical consumerism. Includes
initial chapter overviews and – at the end of each chapter – study questions and suggested
additional readings.
Business Ethics: Best Practices for Designing and Managing Ethical Organizations, Second
Edition focuses on how to create organizations of high integrity and superior performance. Author
Denis Collins shows how to design organizations that reinforce ethical behavior and reduce
ethical risks using his unique Optimal Ethics Systems Model that outlines how to hire and train
ethical employees, make ethical decisions, and create a trusting, productive work environment.
Taking a practical approach, this text is packed with tips, strategies, and real-world case studies
that profile a wide variety of businesses, industries, and issues. New to This Edition: Premium
Ethical Dilemma videos located in the Interactive eBook challenge students to practice their
ethical reasoning and ethical decision-making skills. New case studies tackle complex ethical
issues through real-world companies such as the NFL, Wells Fargo, Exxon Mobil, and
Volkswagen. New chapter-opening ethical dilemmas based on real situations allow students to
grapple with the grey areas of business ethics. Optimal Ethics System Check-Up surveys
summarize the best practices discussed in the chapter to allow students to assess, benchmark,
and continuously improve their own organization. Ethics in the News activities profile real-world
events such as United Airlines’ removal of a passenger on an overbooked flight to challenge
students to think critically about how they would respond in a particular situation. Up for Debate
features highlight contentious issues that students encounter in real life (such as Facebook
privacy).
A Stakeholder and Issues Management Approach
Business Ethics
Business Ethics For Dummies
A Critical Approach: Integrating Ethics Across the Business World

Events such as Trafigura's illegal dumping of toxic waste in Côte d’Ivoire
and BP's environmentally disastrous oil spill in the Gulf of Mexico have
highlighted ethical issues in international business at a time when
business leaders, academics and business schools were reflecting on their
own responsibilities following the global financial crisis. The scope and
scale of the global operations of multinational businesses means that
decisions taken in different parts of the world have far reaching
consequences beyond the national settings where employees are located
or where firms are registered and as such, an awareness of these
responsibilities needs to be integrated into all levels and all subjects. Using
four guiding principles – a critical multi-level approach rooted in the
tradition of European social theory, a comparative and international
perspective, a global rather than just a European or American stand point
and engaging with subject-specific issues this book aims to 'mainstream'
business ethics into the work of teachers and students in business
schools. This comprehensive volume brings together contributions from a
range of experts in different areas of business studies thereby facilitating
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and encouraging a move away from business ethics being a box to be
ticked to being an integrated consideration across the business
disciplines. This impressive book brings ethical considerations back to the
heart of the business curriculum and in doing so, provides a companion for
the progressive business student throughout their university career.
Previous research on corporate cultures and ethical business cultures has
focused almost exclusively on studies of multinational corporations from a
handful of developed countries. This book addresses the intersection of
human resource development and human resource management with
ethical business cultures in the four BRIC countries, and four other fastgrowing emerging economies: those of Mexico, Indonesia, South Africa
and Turkey. Drawing on longitudinal large-scale survey-based studies, it
compares managers' and employees' perceptions of ethical business
cultures in these countries, contrasting them with the US economy. It then
discusses the economic and socio-cultural context and current research on
business ethics in each of these countries, including implications for
research and practice. This significant study will appeal to scholars,
researchers and students in business ethics, management, human
resource management and development, and organization studies, and
addresses issues faced daily by business executives and practitioners
working in emerging market countries.
Packed with cases, exercises, simulations, and practice tests, the marketleading BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES,
Tenth Edition, thoroughly covers the complex environment in which
managers confront ethical decision making. Using a proven managerial
framework, this accessible, applied text addresses the overall concepts,
processes, and best practices associated with successful business ethics
programs--helping readers see how ethics can be integrated into key
strategic business decisions. Thoroughly revised, the new tenth edition
incorporates coverage of new legislation affecting business ethics, the
most up-to-date examples, and the best practices of high-profile
organizations. It also includes 20 all-new or updated original case studies.
Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
Integrating late 20th-century issues from the complex workplace, this text
spotlights major contemporary and international topics in business ethics.
Following the premise that though ethical issues change, ethical principles
remain constant, the text equips readers with practical guidelines to apply
to the ethical dilemmas they will ultimately face.
Ethical Issues in Business: Reflections from the Business Academic
Community
The Seven Signs of Ethical Collapse
Business in Ethical Focus: An Anthology - Second Edition
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Contemporary Issues in Business Ethics
For undergraduate or MBA-level courses in Business Ethics,
Business and Society, and Ethical and Legal Environment of
Business. One of the most widely used texts on business ethics,
this collection of readings and cases begins with an
introduction to moral reasoning, and then provides students
with a wide range of opportunities to apply ethical theory to
real contemporary managerial situations including issues
facing managers in the next century. Each section contains a
case study and relevant theoretical articles that range from
classics in philosophy to modern commentaries by business
practitioners.
This is the first study of business ethics to take into
consideration the plethora of issues raised by the Information
Age. The first study of business ethics to take into
consideration the plethora of issues raised by the Information
Age. Explores a wide range of topics including marketing,
privacy, and the protection of personal information; employees
and communication privacy; intellectual property issues; the
ethical issues of e-business; Internet-related business ethics
problems; and the ethical dimension of information technology
on society. Uncovers previous ignored ethical issues.
Underlines the need for public discussion of the issues. Argues
that computers and information technology have not
necessarily developed in the most ethical manner possible.
Current Issues in Business Ethics analyzes the questions which
underlie business activities, arguing that the prime object for a
legitimate business must be sustainability. It also looks at the
issues between individuals and business and asks whether
businesses can support their employees as an alternative to
family and church. Finally it assesses the impact of most recent
trends in business looking at: * the activities of multinational
companies * the changing gender balance * privatization * the
loss of power of the trade unions.
Business Ethics provides a thorough review and analysis of
business ethics issues using several learning tools: Strategic
Stakeholder Management as the Theme: All chapters use a
strategic stakeholder approach as a unifying theme. The text is
thus the first text that adopts this approach. Most business
ethics scholars and practitioners agree that successful ethical
companies are the ones that can strategically balance the needs
of their various stakeholders. By adopting this approach,
students will be able to see how the various aspects of business
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ethics are connected. Theory-based and Application-based: All
chapters have important applicable theories integrated with
discussion of how such theories apply in practice. Unlike other
texts that are either too theoretical or too practical, this text
provides the appropriate blend of theory and practice to
provide deeper insights into the concepts covered in the
chapter. Global Perspective: Unless most other texts, this text
provides a global perspective on business ethics. Most chapters
include material pertaining to ethics in global contexts.
Included are cases about companies in a wide range of
countries including Japan, U.K., China and India among many
others. Cases: The text contains over 30 real world global cases.
Each chapter ends with a short two page case as well as a
longer case that varies in length. Each has discussions
questions at the end. Finally each of the four parts ends with a
Comprehensive Case; proven teaching cases from The Ivey
School and other sources.
Business Law I Essentials
Special Issue: Ethical Issues in Business: Reflections from the
Business Academic Community
The Integrity Advantage
CONTEMPORARY ISSUES IN BUSINESS ETHICS, 6E introduces readers to
business ethics by focusing on the influence of market mechanisms and
social values on workplace norms. And because business is increasingly
a global enterprise, this edition emphasizes the role of ethics both
at home and abroad. CONTEMPORARY ISSUES IN BUSINESS ETHICS, 6E also
takes time to look at ethics from the unique perspectives of either
employee or employer. Along the way, readers also learn about such
topics as ethical relativism, ethics and the law, virtue ethics, and
ethical decision-making. Important Notice: Media content referenced
within the product description or the product text may not be
available in the ebook version.
A Contemporary Look at Business Ethics provides a ‘present day’ look
at business ethics to include the challenges, opportunities and
increased need for ethical leadership in today’s and tomorrow’s
organizations. The book discusses current and future business ethics
challenges, issues and opportunities which provides the context
leaders and their organizations must navigate. The book includes an
in?depth look at lessons learned about the causes of unethical
behavior by examining a number of real?world examples of ethical
scandals from around the world that have taken place over the past few
decades. The analysis of the various ethical scandals focuses on
concepts like ethical versus unethical leadership, received wisdom,
the bottom?line mentality, groupthink and moral muteness, all of which
contribute to the kind of organizational culture and ethical behavior
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one finds in an organization. The book discusses ethical decision
making in general and the increased role of religion and spirituality,
in confronting unethical behavior in contemporary organizations. The
book also takes an in?depth look at the impact ethical scandals have
on employees and more specifically the psychological contract and
person?organization ethical fit with the goal of identifying, along
with other things, what leaders can do to restore relationships with
employees and rebuild the organization’s reputation in the eyes of
various stakeholders.
There's no such thing as business ethics. How can that be? Because a
single standard applies to both your business and personal life-and
it's one we all know and trust: the Golden Rule. Now bestselling
author John C. Maxwell shows you how this revered ideal works
everywhere, and how, especially in business, it brings amazing
dividends. There's No Such Thing As "Business" Ethics offers: *
Stories from history, business, government, and sports that illustrate
how talented leaders invoked this timeless principle * Examples of
difficult business decisions-layoffs, evaluations, billing clients,
expansion-and how the Golden Rule applies to each * The five most
common reasons people compromise their ethics-and how you can prevail
over such moral obstacles * How applying the Golden Rule to business
builds morale, increases productivity, encourages teamwork, lowers
employee turnover, and keeps clients coming back. John C. Maxwell not
only reveals the many ways the Golden Rule creates the perfect
environment for business success, but does it with great wisdom,
warmth, and humor. Backed by flawless research and the ideas of
history's best thinkers, this engaging book brilliantly demonstrates
how doing the right thing fosters a winning situation for all, with
positive results for employees, clients, investors, and even your own
state of mind. Business runs much more smoothly, profits increase, and
you know that you've set the groundwork for years of future
prosperity...and it's all thanks to the tried-and-true Golden Rule.
"Ethical Theory and Business, 8/e "presents a comprehensive anthology
of readings, legal perspectives, and cases in ethics in business.
Focuses on providing and explaining the tools needed to deal with
ethical dilemmas in business. The authors examine ethical theory and
business practice, the purpose of the corporation, corporate character
and individual responsibility, acceptable risk, the ethical treatment
of employees, diversity and discrimination in the workplace, marketing
and disclosure of information, ethical issues in information
technology and, ethical issues in international business. This book is
intended for those interested in examining the ethical challenges we
face today.
Ethics in Business and Society
The Ethics of Information Technology and Business
Ethical Issues in E-Business: Models and Frameworks
A Philosophical Approach

In a series of articles specifically commissioned for this volume, some of
today's most distinguished business ethicists survey the main areas of interest
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and concern in the field of business ethics. Sections of the book cover topics
such as the often easy relation between business ethics and capitalism, the
link between business ethics and ethical theory, how ethics applies to specific
problems in the business world, the connection between business ethics and
related academic disciplines, and the practice of business ethics in modern
corporations. Includes extensive, accessible discussion of all of the main areas
of interest and debate in business ethics Features all original contributions by
distinguished authors in business ethics Includes an annotated table of
contents, bibliographies of the relevant literature and a list of internet sources
of material on business ethics Perfect, comprehensive book for use in business
ethics courses
A Companion to Business Ethics
Ethical Theory and Business
Reflections from the Business Academic Community
Ethical Business Cultures in Emerging Markets
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