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An illuminating investigation into a class of enterprising women
aspiring to “make it” in the social media economy but often finding
only unpaid work Profound transformations in our digital society have
brought many enterprising women to social media platforms—from blogs
to YouTube to Instagram—in hopes of channeling their talents into
fulfilling careers. In this eye-opening book, Brooke Erin Duffy draws
much-needed attention to the gap between the handful who find
lucrative careers and the rest, whose “passion projects” amount to
free work for corporate brands. Drawing on interviews and fieldwork,
Duffy offers fascinating insights into the work and lives of fashion
bloggers, beauty vloggers, and designers. She connects the activities
of these women to larger shifts in unpaid and gendered labor, offering
a lens through which to understand, anticipate, and critique broader
transformations in the creative economy. At a moment when social media
offer the rousing assurance that anyone can “make it”—and stand out
among freelancers, temps, and gig workers—Duffy asks us all to
consider the stakes of not getting paid to do what you love.
American Remakes of British Television: Transformations and
Mistranslations, edited by Carlen Lavigne and Heather Marcovitch, is
an international, multidisciplinary collection exploring a specific
set of television remakes (including The Office, Life on Mars, Sanford
and Son, What Not to Wear, and others) through the lenses of
communications studies, English, history, psychology and cultural
studies. What does it mean to remake a television program? What does
the process of 'Americanization' entail? What might the success or
failure of a remade series tell us about the differences between
American and British producers and audiences? The analysis in this
volume results in a rich and multifaceted overview of approaches to
global television studies.
In the wake of labor market deregulation during the 2000s, online
content sharing and social networking platforms were promoted in Japan
as new sites of work that were accessible to anyone. Enticed by the
chance to build personally fulfilling careers, many young women
entered Japan's digital economy by performing unpaid labor as
photographers, net idols, bloggers, online traders, and cell phone
novelists. While some women leveraged digital technology to create
successful careers, most did not. In Invisibility by Design Gabriella
Lukács traces how these women's unpaid labor became the engine of
Japan's digital economy. Drawing on interviews with young women who
strove to sculpt careers in the digital economy, Lukács shows how
platform owners tapped unpaid labor to create innovative profitgenerating practices without employing workers, thereby rendering
women's labor invisible. By drawing out the ways in which labor
precarity generates a demand for feminized affective labor, Lukács
underscores the fallacy of the digital economy as a more democratic,
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In a tight economy women entrepreneurs are making progress in a field
that has been traditionally (along with science, math, and
engineering) one which women haven’t been well represented—technology.
Women, Work, and the Web: How the Web Creates Entrepreneurial
Opportunities is by contributors from the United States and Canada
sharing how the Internet has opened doors, leveled the playing field,
and provided new opportunities. How the Internet has helped women with
young children, caretakers of disabled family members, women with
disabilities. How it has helped female veterans gain employment, put
women into work boots, publish in a male dominated world, become
editors, online instructors, and hold the First International Day of
the Girl. The twenty-eight chapters are divided into five parts:
Fostering Change Running a Business Educational Applications Personal
Aspects Publishing and Writing. It is exciting to see how the creative
contributors of different ages, backgrounds, and goals, are using the
Web to further their careers and the status of other women as they
progress online.
In Fashion
The Blog Entries Of Hosiery Advocate [Edition 1.1]
How the Web Creates Entrepreneurial Opportunities
Marketing to the Social Web
American Remakes of British Television
The Elements of Blogging
Specialist Journalism

A volume of magnificent proportions, Art + Fashion is as exciting and elegant as
the creative partnerships it celebrates. Spanning numerous eras, men and
women's fashion, and a wide range of art mediums, these 25 collaborative
projects reveal the astonishing work that results when luminaries from the art
world (such as Pollock, Haring, and Hirst) come together with icons of the fashion
world (including Saint Laurent, Westwood, McQueen). From 20th-century
legends such as Elsa Schiaparelli and her famous lobster dress painted by
Salvador Dalí to 21st-century trailblazers such as Cindy Sherman and her selfportraits in vintage Chanel, these electric and provocative pairings̶represented
in lavish visuals and thoughtful essays reflecting on the history of each
project̶brim with the energy and possibility of powerful forces uniting.
This book explores the emergence of "lifestyle" in the US, first as a term that has
become an organizing principle for the self and for the structure of everyday life,
and later as a pervasive form of media that encompasses a variety of domestic
and self-improvement genres, from newspaper columns to design blogs. Drawing
on the methodologies of cultural studies and feminist media studies, and built
upon a series of case studies from newspapers, books, television programs, and
blogs, it tracks the emergence of lifestyleʼs discursive formation and shows its
relevance in contemporary media culture. It is, in the broadest sense, about the
role played by the explosion of lifestyle media texts in changing
conceptualizations of selfhood and domestic life.
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Becoming a blogger takes practice, hard work, and, ultimately, a passion for the
craft. Whether you plan to blog on politics or parenting, The Elements of Blogging
is designed to give you the skills and strategies to get started, to sustain your
work, and to seek out a robust audience. This book is loaded with practical
advice on important topics such as determining a niche, finding the best stories,
and blogging effectively and ethically. It features examples from both amateur
and professional bloggers that show the techniques for building an argument,
finding a voice, crafting a headline, and establishing a brand. Key features: Realworld applicability. This book includes thumbnail profiles of bloggers and their
sites, which illuminate key skills you will need to become an effective blogger
Interactivity. Each chapter features discussion points and exercises intended to
get you to think about, reflect on, and apply the contents of each chapter
Creativity. While this book dives into software and plug-ins for bloggers, its main
goal is to cover how to write blogs on a myriad of topics: news, opinion pieces,
travel, politics, art, and more. Visit the companion website:
http://www.theelementsofblogging.com/
With real life industry examples and case studies, this text provides students with
the knowledge and practices used by professionals to forecast fashion trends.
The 20 Hardest Questions Every Mom Faces
Write, Publish, and Promote Your Work One Post at a Time
TradeStream Your Way to Profits
Secrets for Blogging Your Way to a Six-Figure Income
The Design of Sites
Consumerism, Global Textiles and Supply Chain
Nordic Contributions in IS Research

Combining practical 'how to' skills with reflection on the place of each specialism in
the industry, this guide features the skills needed to cover specialist areas,
including writing match reports for sport, reviewing the arts, and dealing with
complex information for science. The book will also discuss how specialist
journalists have contributed to the mainstream news agenda, as well as analysing
how different issues have been covered in each specialism, such as the credit
crunch, global warming, national crime statistics and the celebrity culture in sport.
Areas covered include: Sport Business Politics Crime Environment Fashion Food
Music Media Science Health Law Travel War Wine
Style Wise: A Practical Guide to Becoming a Fashion Stylist is a comprehensive
manual on establishing a successful career as a stylist.
Public Relations Lookbook breaks down the basic principles and practices of fashion
public relations. What it is, how it is done, and, most importantly, how it can be
implemented by YOU… without hiring experts. From writing press materials, to
media relations, to utilizing social media to promote your business, this e-book
explains it all and provides simple how-tos, helping you to secure media coverage
and build your brand. What many PR agencies or publicists won’t tell you is that
while everyone and everything can benefit from good PR, small fashion lines don’t
always need to hire an expert, and can actually create and sustain their very own PR
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yourself. Between then and now, why not save a lot of money without compromising
one of the most crucial aspects of marketing, and successfully launch your own PR
campaign? This e-book will teach you how!
Praise for Marketing to the Social Web "Weber understands that the world is going
digital and that competitive advantage will accrue to those who understand the
transformation. CEOs should heed this transformation and learn from Weber's
insights how to navigate this new landscape to fully maximize their business
opportunities." -Mark Fuller, Chairman, Monitor Group "Consumers are using
technology to grab power from companies, the media, and the government.
Marketing to the Social Web succinctly outlines how institutions can survive and
win in this chaotic new world, and lays out the revised rules of engagement-ignore
them at your peril." -George F. Colony, CEO, Forrester Research, Inc. "Larry has
brought pragmatic and useful recommendations to help brand builders manage the
complexity of social interaction in a digital age. I was pleased to read a book that
actually suggests how to do something with social networks, instead of just ponder
them." -David Kenny, Chairman and Chief Executive Officer, Digitas Inc. "Where's
the allure of social 2.0? Brands can talk . . . customers talk louder! Digital influence
has arrived." -Jeff Taylor, CEO, Eons and Founder of Monster.com "Larry Weber
provides a simple and effective roadmap of the new customer information highway.
Marketing to the Social Web is a valuable tool that will give everyone the confidence
and know-how to compete in this fast-growing marketplace of ideas." -Steve Harris,
Vice President, Global Communications, General Motors Corporation "As all lines
and boundaries are washed away by the Web, Weber describes how to become part
of the sea versus the sand." -Nicholas Negroponte, Chairman, One Laptop per Child
ECSM2016-Proceedings of the 3rd European Conference on Social Media
A Workbook of Acceptance-Based Approaches for Weight Concerns
Blogging Your Way to the Front Row: the Insider's Guide to Turning Your Fashion
Blog Into a Profitable Business and Launching a New Career
Art + Fashion
Eat your way to an optimal body
Women and Labor in Japan's Digital Economy
Fashion Journalism

Provides instructions for creating and designing Web pages
and Weblogs using HTML.
Beginning with a tutorial on customer-centered Web site
design, this updated manual features a comprehensive
compendium of ninety Web site design patterns, organized by
color-coded pages for quick reference, with new sections on
Web Application design, the Mobile Web, and Online
Communities, as well as updated coverage of blog sites,
customer support sites, and intranet design. Original.
(Intermediate)
The bestselling guide to WordPress, fully updated to help
you get your blog going! Millions of bloggers rely on
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covers all the features and improvements in the most up-todate version of WordPress. Whether you are switching to
WordPress from another blogging platform or just starting
your first blog, you'll find the advice in this friendly
guide gets you up to speed on both the free-hosted
WordPress.com version and WordPress.org, which requires the
purchase of web hosting services, and figure out which
version is best for you. You'll be able to take full
advantage of the flexibility and usability of WordPress.
WordPress is a state-of-the-art blog platform that
emphasizes aesthetics, web standards, and usability Previous
editions of this guide have sold more than 85,000 copies,
and interest in blogging continues to explode Illustrates
how to set up and maintain a blog with WordPress and how to
use all the new features Covers both the free-hosted
WordPress.com version and WordPress.org, which requires
users to purchase web hosting services Written by an expert
who works directly with developers and the cofounder of
WordPress This guide helps bloggers quickly and easily take
advantage of everything this popular blogging tool has to
offer.
In a world where everyone wants to blog and blog posts are
ubiquitous, how do you stand out? How do you blog your way
from nobody to somebody? How do you make money blogging, how
do you start your own blogging business, and how do you, as
a business owner, use content to build your brand and drive
your success? What do the world's most successful bloggers
know that you don't know (yet)? No matter who are you - a
mum at home, a budding fashion blogger, a lifestyle blogger,
a food blogger, a big business owner or a small business
owner - The Million Dollar Blog is about blogging the smart
way. It is the ultimate guide to: *Starting a successful
blog *Blog writing *How to monetise your blog *How to
develop a personal brand that grows your blog *How to blog
for business *How to write *How take your existing blog to
the next level Through a combination of practical advice and
interviews with some of the world's most famous and
successful bloggers, vloggers and content strategists,
including Seth Godin, Lily Pebbles, Grant Cardone and
Madeleine Shaw and dozens more, entrepreneur and digital
strategist Natasha Courtenay Smith shows you how to build a
blog that will increase your profile, create new
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Spatial Dynamics in the Experience Economy
Gender, Social Media, and Aspirational Work
7th Scandinavian Conference on Information Systems, SCIS
2016 and IFIP8.6 2016, Ljungskile, Sweden, August 7-10,
2016, Proceedings
A Practical Guide to Becoming a Fashion Stylist
The Complete Idiot's Guide to Creating a Web Page and Blog
The Meanings of Dress
Women, Work, and the Web
You Don't Have to Enlist in the Mommy Wars Motherhood is filled with
uncertainty and soul-breaking questions. And there is not one "right" answer
despite what the mommy wars tell your heart. You need a coach, someone to
come alongside you. Barbara Rainey, cofounder of FamilyLife, says, "Dannah
helps you find your own soul-healing answers" to some of the toughest
questions out there. Am I messing up my kids? How do I keep my kids from
walking away from the faith? Should I work or stay at home? Homeschool,
public school, or private school? Is my child ready to make a decision to follow
Christ? In her warm and personal writing style, Dannah Gresh offers biblically
based wisdom and encouragement, walking with you as you think through 20
of the most difficult questions confronting moms. Discover how to replace your
anxiety and frustration with calm assurance that when you pour out your soul
to God, He will show you the right path for you and your children.
An update of one of the bestselling blogging books, written by two of the
world's most successful bloggers There's a reason why the first two editions of
this book have sold thousands of copies worldwide. Written by two of the
world's most successful bloggers, it's one of the clearest books out there on
how to earn an income from your blog. This new edition gets you up to date on
the very latest changes that affect the blogging-for-business landscape.
Featuring new material on Twitter, Facebook, and LinkedIn; plus new ways and
tools to grow your audience and expand your business beyond your blog, this
professional blogger's bible is better than ever. Helps novices choose a blog
topic, analyze the market, set up a blog, promote it, and earn revenue Gives
aspiring bloggers proven techniques and the tools they need to succeed in
building a business from their blogs Reveals 20 key ingredients for a successful
blog post Offers solid, step-by-step instruction on how bloggers actually make
money, why niches matter, how to use essential blogging tools and take
advantage of social media and content aggregators, how to optimize your
advertising, and much more Includes techniques for attracting and growing an
audience and how to mine new business opportunities beyond your blog
Written by two fulltime professional bloggers, this exciting, updated edition of
ProBlogger tells you exactly how to launch and maintain a blog that makes
money.
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If you want to give yourself a Web presence without spending a lot of time or
money, a blog is your answer and this is your guide. Blogs (Web logs) are
short, diary-like entries on a Web site that has a chronological, journal format.
Fun or informative, but not formal, blogs are easy to set up, maintain, and
update. You can share your personal, stream-of-consciousness musings or your
expertise on any subject ranging from your family vacation to world peace.
This guide helps beginners (even technophobes) get started fast, with the
essential info on: The elements of blogs, such as entries, sidebars, categories,
comments, and index pages The different types of hosting services, from free
to fee and from “turn key” services that are easy-to-use to DIY programs
Details on two popular, free “social community” hosted Web services that are
ideal for casual bloggers—MSN Spaces and Yahoo! 360 The scoop on Blogger,
a popular free hosted service that has some community tools like the social
networks, but is basically blog-intensive DIY blogging, covering three of the
most powerful and flexible blog programs—Movable Type, WordPress, and
Radio Userland Hooking into RSS feeds to distribute your blog entries beyond
your site Choosing a newsreader Ways to raise the visibility of your blog and
make money from blogging Complete with step-by-step instructions and lots of
screen shots, this guide walks you through everything from setting up your
blog and posting your first entry to adding photos, audio, and more. It includes
the URLs of lots of sample sites to see to give you an idea of blog possibilities.
In addition to the essential how-to, it fills you in on: The blogosphere, blog
culture and etiquette, snarks, macrologues, and more Moblogs that let you
post entries remotely using your portable computer, PDA, or cell phone Buying
a domain through a registrar such as Network Solutions, Register.com, or Go
Daddy MP3 blogs, vlogs (videoblogs), photoblogging, audioblogging,
podcasting, and more You know you have something to say, whether it’s heavy
stuff or just your thought for the day. Make your opinions known. Get your
photos shown. With Blogging For Dummies, you’ll soon be blogging with the
best of ‘em.
This comprehensively revised and updated second edition of Fashion
Journalism examines the vast changes within the industry and asks what they
mean for the status, practices, and values of journalism worldwide. Providing
first-hand guidance on how to report on fashion effectively and responsibly,
this authoritative text covers everything from ideas generation to writing news
and features, video production, podcasting, and styling, including advice on
how to stay legally and ethically safe while doing so. The book takes in all
types of fashion content – from journalism to branded content, and from
individual content creation to editorial for fashion brands. It explores their
common practices and priorities, while examining journalists’ claim to special
status compared to other content producers. In conjunction with expanded
theory and research, the book includes interviews with journalists, editors,
bloggers, filmmakers, PRs, and brand content producers from the UK, the US,
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China, and the Middle East, to offer all a student or trainee needs to know to
excel in fashion journalism.
Communicating Fashion
Get on the Fast Track to Business Success—While You’re Still Young
The Complete Idiot's Guide to Business Success in Your 20s and 30s
Collaborations and Connections Between Icons
Transformations and Mistranslations
Praying Your Way to Realistic, Biblical Answers
Fashion Forward
Girls’ Feminist Blogging in a Postfeminist Age explores the practices of
U.S.-based teenage girls who actively maintain feminist blogs and participate in
the feminist blogosphere as readers, writers, and commenters on platforms
including Blogspot, Facebook, Twitter, and Tumblr. Drawing on interviews with
bloggers between the ages of fifteen and twenty-one, as well as discursive textual
analyses of feminist blogs and social networking postings authored by teenage
girls, Keller addresses how these girls use blogging as a practice to articulate
contemporary feminisms and craft their own identities as feminists and activists. In
this sense, feminist girl bloggers defy hegemonic postfeminist and neoliberal
girlhood subjectivities, a finding that Keller uses to complicate both academic and
popular assertions that suggest teenage girls are uninterested in feminism.
Instead, Keller maintains that these young bloggers employ digital media
production to educate their peers about feminism, connect with like-minded
activists, write feminist history, and make feminism visible within popular culture,
practices that build upon and continue a lengthy tradition of American feminism
into the twenty-first century. Girls’ Feminist Bloggers in a Postfeminist Age
challenges readers to not only reconsider teenage girls’ online practices as
politically and culturally significant, but to better understand their crucial role in a
thriving contemporary feminism.
A low carb lifestyle continues to be a popular choice among those trying to gain
an optimal lean body as well as those wanting to combat high blood pressure,
improve gut health, resolve insulin resistance, and combat pre-diabetes and
diabetes. This book answers the central questions around why a low carb lifestyle
is the best and easiest way to effortlessly shift the fat from your body and rebuild
metabolic health. Written by a UK author with UK derived data, this is the book
that we have all been waiting for - A totally UK centric roadmap to eating yourself
into your optimal body. It gives a unique 9 shift process to painlessly swap to a
low carb way of living without having to suffer "keto-flu". It also provides the 10
keys and 3 secrets to vital mindset shifts required to maintain a low carb lifestyle
so that you keep your optimal body for life. There is also a good summation of the
science of low carbohydrate eating and the book is designed to remove the
confusion caused by all the US literature on how to do Low Carb, UK Style!
In this first of its kind insider's guide, Yuli Ziv, Style Coalition's founder, reveals the
secrets behind her own online success and that of her network, which represents
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more than 200 top fashion and beauty bloggers, in partnership with Hearst
magazines. You will find practical business advice on how to: - Brand yourself as
a top blogger and sought-after influencer - Build valuable relationships with PR
companies and brands - Secure invitations to important industry events - Work
with advertising networks - Develop new revenue streams - Land spokesperson
deals and large scale sponsorships - Position yourself at the forefront of the
fashion blogosphereFull of action driven exercises, helpful resources and
inspirational chapters by top fashion bloggers What I Wore, College Fashion, Gala
Darling, Second City Style and Corporette, the book is packed with all the advice
and motivation you need to take your blogging career to the next level!
This book contains the refereed proceedings of the 7th Scandinavian Conference
on Information Systems, SCIS 2016, as well as of the IFIP Working Group 8.6
Conference, both held together in Ljungskile, Sweden, August 2016. The 7th SCIS
conference had the theme “Living in the cloud” and highlighted the digitalization of
society, that has proceeded and entered almost all aspects of our lives. The
double-blind review process led to the acceptance of 9 out of 25 paper submitted.
For the IFIP 8.6 conference, the theme in 2016 was ”Diffusion of IS for Learning
New Practices” and addressed issues related to learning of new practices from
both organizational and societal perspectives traditionally covered by the IFIP
Working Group 8.6. For this conference, 4 out of 11 manuscript were accepted for
presentation.
(Not) Getting Paid to Do What You Love
Patterns for Creating Winning Web Sites
How Digital Customer Communities Build Your Business
Clothing, Culture, and Media
Innovative Strategies for Emerging Markets
Sustainable Approaches in Textiles and Fashion
This book aims to explore various aspects of the use of moving images
in fashion retail and fashion apparel companies in-store or online.
The use of moving images is growing in numbers and in relevance for
consumers. Films can be used in various forms by fashion businesses in
traditional media like cinema or TV and in modern forms like in social
media or moving images in high street stores. The book provides a dataoriented analysis of the state-of-the-art with certain future
outlooks. Additional areas of covering fashion in moving images, such
as ‘fashion company identity films’ or ‘fashion and music videos’ are
covered in order to get a more complete analysis from a consumer
influenced perspective.
A complete how-to from two of the world’s top bloggers Thousands of
aspiring bloggers launch new blogs every day, hoping to boost their
income. Without solid advice from experts, most will fail. This
bestselling guide, now fully revised with new and updated tips and
tricks from two of the world’s most successful bloggers, provides the
step-by-step information bloggers need to turn their hobby into an
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blogging is possible, but tricky; this book details proven techniques
and gives aspiring bloggers the tools to succeed Even novices will
learn to choose a blog topic, analyze the market, set up a blog,
promote it, and earn revenue Offers solid, step-by-step instruction on
how bloggers make money, why niches matter, how to use essential
blogging tools and take advantage of social media and content
aggregators, what a successful blog post should include, how to
optimize advertising, and much more Written by two fulltime
professional bloggers, the updated edition of ProBlogger tells you
exactly how to launch and maintain a blog that makes money.
This book explores the dynamics of place, location and territories
from the perspective of an experience-based economy. It offers a
valuable contribution to this new approach and the planning and
management challenges it faces. This book emphasises three key avenues
to understanding the experience economy. First, the book reconsiders
innovation processes and the relationship between the consumption and
production of experience value. Second, it considers emerging forms of
governance related to experience-based development in businesses and
cities. Third, it examines the role of place as a value, resource and
outcome of experiential innovation and planning. This book will be of
interested to researchers concerned with urban and regional
development.
This three-part workbook offers a concise and forgiving researchbased guide to clients’ diffi culties with sustained weight loss. Part
1 is a review of your client’s previous efforts at weight control and
image change, as well as information and a review of research to help
your client understand why weight loss might not have worked in the
past. Part 2 contains information and exercises to help your client
develop a new acceptance of their body and their relationship with
food, as well as tools to develop mindfulness and self- compassion.
Part 3 will help your client identify, experiment with, and commit to
values related to food, appearance, and other important areas of life,
tackling troublesome mental and practical barriers along the way.
Public Relations Lookbook
The Million Dollar Blog
Lifestyle Media in American Culture
Blogging All-in-One For Dummies
Style Wise
WordPress For Dummies
Moving Images and Consumer Behavior
ProBloggerSecrets for Blogging Your Way to a Six-Figure IncomeJohn Wiley & Sons
Transform Your Blog into a Book! The world of blogging changes rapidly, but it remains
one of the most efficient ways to share your work with an eager audience. In fact, you
can purposefully hone your blog content into a uniquely positioned book--one that
agents and publishers will want to acquire or that you can self-publish successfully.
How to Blog a Book Revised and Expanded Edition is a completely updated guide to
writing and publishing a saleable book based on a blog. Expert author and blogger Nina
Amir guides you through the process of developing targeted blog content that
increases your chances of attracting a publisher and maximizing your visibility and
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to set up, maintain, and optimize a blog • Steps for writing a book easily using blog
posts • Advice for crafting effective, compelling blog posts • Tips on gaining visibility
and promoting your work both online and off • Current tools for driving traffic to your
blog • Strategies for monetizing your existing blog content as a book or other products
• Profiles of bloggers who received blog-to-book deals and four new "blogged-book"
success stories Whether you're a seasoned blogger or have never blogged before, How
to Blog a Book Revised and Expanded Edition offers a fun, effective way to write,
publish, and promote your book, one post at a time.
"There are some really great readings that supplement the theoretical underpinnings of
each chapter." Angie G. Liljequist, Fontbonne University, USA "A comprehensive
compilation of readings for students studying the social and psychological aspects of
appearance and dress." Jessica Strubel, University of North Texas, USA Learn how-and
why-consumers buy clothing and accessories, and increase your global awareness as
you study dress and appearance. Contributions are from writers on four continents and
examples are from ten countries, including Ghana, Vietnam, Norway, and Jamaica,
among others. The book includes more than 40 articles on topics such as wearable
technology, cosplay, lesbian dress, and genderqueer fashion. - Contributors are experts
in fashion theory, cultural studies, psychology, sociology, gender studies, religion,
material culture, consumer behavior, and popular culture - Two separate chapters on
gender and sexuality - International examples are included from Afghanistan, China,
Ghana, India, Jamaica, Japan, Norway, the United Kingdom, the United States, and
Vietnam - More than 100 black and white images PLEASE NOTE: Purchasing or renting
this ISBN does not include access to the STUDIO resources that accompany this text.
To receive free access to the STUDIO content with new copies of this book, please refer
to the book + STUDIO access card bundle ISBN 9781501323942.
How did you decide what to wear today? Did you base your selection on comfort or
style? Did you want to blend in or stand out - or was it just the cleanest outfit available?
We each make these decisions every day, reflecting how we view ourselves and
impacting how others see us. Our choices matter - not just to us personally, but also to
the magazine editors, brand ambassadors and trend forecasters who make a living by
selling to us. Communicating Fashion introduces key concepts from the intersecting
worlds of fashion and communication studies to connect how we all use clothing to
express ourselves and how media systems support that process. In doing so, Myles
Ethan Lascity explores social, cultural and ethical issues through the work of fashion
journalism, brand promotions and the growing role of online influencers as well as the
impact of film, television and art on self-image and expression. Key topics: Advertising, Branding and Fashion Retail - Clothing, Art and Cultural Significance Clothing as Group and Cultural Norms - Clothing, Identity and Interpersonal
Communication - Fashion News and Tastemaking - Fashion, Social Media and
Influencers - Meaning within the Fashion System - On-screen Clothing
Fashion and Film
Blogging For Dummies
Global Luxury Trends
The Accept Yourself! Framework
Girls' Feminist Blogging in a Postfeminist Age
Gender, Class, and the Politics of Ordinariness
ProBlogger
The rise of emerging market luxury brands, digital and online innovations, and growth in
consumption globally has opened the doors for seasoned luxury houses and new players to expand
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rise of the luxury industry in Asia and emerging markets.
Calling all go-getters! Even in this economy, an outstanding business career for 20- and 30somethings is possible, and this book can help get them on the fast track to success. It includes:
finding motivation; setting goals; networking; how to work with and rise through management;
and overcoming specific obstacles. ? Addresses an age-specific set of obstacles and issues ? Author
has experience with early business success ? Even more necessary during the recent economic
downturn
A complete update to the ultimate reference guide on blogging basics! The increase in the number
of blogs is seemingly endless and continues to grow at a phenomenal rate, thanks in part to the rise
of smartphones, tablets, and blogging applications. With this kind of popularity, how can a
blogger stand out from the rest of the masses? This all-in-one guide is packed with detailed
information and advice that helps you create and solidify your place in the blogosphere. You’ll
learn how to get started, use blogging tools, collaborate with other bloggers, become a part of
mobile blogging, and much more. Covers getting started, working with blogging software, other
tools, blog marketing, microblogging (including Twitter), making money with your blog, and
corporate and niche blogging Helps new bloggers become active and productive members of the
blogging community Provides vital information for both hobby bloggers and those who want to
build a career around blogging Blogging All-in-One For Dummies, 2nd Edition cuts through the
clutter and offers you a fun and friendly reference guide to starting and maintaining a successful
blog.
Building a Killer Portfolio in the Age of Social Media
Fashion Forecasting
How to do Low Carb, UK Style!
Invisibility by Design
Expanding the Conversation of Journalism
Fashion 2.0
How to Blog a Book Revised and Expanded Edition
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