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The Game Changer is a business parable about innovation and business transformation, wrapping time honored
principles in an engaging, fictional tale. It reveals the narrative behind a technology company founded by a game
changing CEO/inventor that has reluctantly taken in funding, and nearly misses the gift of being able to grow at a much
faster pace. He and his team initially feel the pressure of investor’s quarter-to- quarter profit metrics, but through a series
of unusual and intertwined events, they find their entrepreneurial spirit and energy ignited again. They are empowered to
change every area of the company, providing value back to their investors, and eventually to the public after their
IPO.Written for anyone interested in entrepreneurship, innovation, leadership and personal growth.
The Business Skills Every Creative Needs! Remaining relevant as a creative professional takes more than creativity--you
need to understand the language of business. The problem is that design school doesn't teach the strategic language
that is now essential to getting your job done. Creative Strategy and the Business of Design fills that void and teaches leftbrain business skills to right-brain creative thinkers. Inside, you'll learn about the business objectives and marketing
decisions that drive your creative work. The curtain's been pulled away as marketing-speak and business jargon are
translated into tools to help you: Understand client requests from a business perspective Build a strategic framework to
inspire visual concepts Increase your relevance in an evolving industry Redesign your portfolio to showcase strategic
thinking Win new accounts and grow existing relationships You already have the creativity; now it's time to gain the
business insight. Once you understand what the people across the table are thinking, you'll be able to think how they
think to do what we do.
The modern workplace is built on teamwork, but for many workers this structure feels like a necessary evil—an
impediment rather than a perpetuator of success and fulfillment. The traditional approach to teamwork often pits
individuals against one another with a “me-first” mentality, leading to dysfunctional teams that fail to accomplish their
purpose. Fortunately, there is a better way to work. In this salient book, Russ Sarratt and Rusty Chadwick provide a
framework for a different kind of team—one where personal excellence and sacrificial service at the individual level
changes the narrative of the larger group. No matter the industry or profession, the success of a team and the fulfillment
of its members depend on each individual’s ability and desire to contribute. Team Work introduces 13 timeless principles
of teamsmanship—simple but transformative values that are revolutionizing the way teams function. Whether at work, at
home, on the athletic field, or in the community, the principles of Team Work will help you develop a clear understanding
of how to move your team forward and thrive in the process.
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When times are particularly difficult, and you are likely to slip into despair, some of the greatest pop songs can provide
true comfort to make it through the pain. The problem with advice in general is that we often don't take it. The great thing
about advice songs is that you can kick back and listen to someone else coach you through a tough situation while
rocking out at the same time. This wonderful book lists 250 of the best pop songs for those times that solid life advice is
needed. The songs represent all popular music styles from the last fifty years, from rock to folk, and from punk to hip hop.
There are for example many times in which the three words "let it be" are words of wisdom. Although the lyrics may have
originally been written in reference to interpersonal difficulties within the Beatles, the song does possess a universality
that makes "Let It Be" one of the great advice pop songs of all time. Other famous pop music advice to live by: "You Can't
Always Get What You Want" by The Rolling Stones "If You Love Somebody, Set Them Free" by Sting "Don't Worry, Be
Happy" by Bobby McFerrin "Always Look on the Bright Side of Life" by Eric Idle Don't Eat the Yellow Snow (Frank Zappa)
is a collection of all the famous advice songs and many surprises as well. It gives the reader the song titles, painted by
hand by the designer, and a striking quote from the song lyrics as well as indices on artist and themes. This well
produced, iconic looking album of words of wisdom from pop music is the perfect gift for music lovers of all ages.
Creative Conspiracy
Die Empty
First In, Last Out
The Accidental Creative
Leading Agile Developers, Developing Agile Leaders
Twenty Years in the Rocky Mountains
A Little History of the World
Leadership Lessons from the New York Fire Department
NATIONAL BESTSELLER NAMED ONE OF THE MOST INSPIRING BOOKS OF 2018 BY INC. NAMED ONE OF THE BEST STARTUP
BOOKS OF ALL TIME BY BOOKAUTHORITY The Messy Middle is the indispensable guide to navigating the volatility of new
ventures and leading bold creative projects by Scott Belsky, bestselling author, entrepreneur, Chief Product Officer at Adobe, and
product advisor to many of today's top start-ups. Creating something from nothing is an unpredictable journey. The first mile births
a new idea into existence, and the final mile is all about letting go. We love talking about starts and finishes, even though the
middle stretch is the most important and often the most ignored and misunderstood. Broken into three sections with 100+ lessons,
this no-nonsense book will help you: • Endure the roller coaster of successes and failures by strengthening your resolve,
embracing the long-game, and short-circuiting your reward system to get to the finish line. • Optimize what’s working so you can
improve the way you hire, better manage your team, and meet your customers’ needs. • Finish strong and avoid the pitfalls many
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entrepreneurs make, so you can overcome resistance, exit gracefully, and continue onto your next creative endeavor with ease.
With insightful interviews from today’s leading entrepreneurs, artists, writers, and executives, as well as Belsky’s own experience
working with companies like Airbnb, Pinterest, Uber, and sweetgreen, The Messy Middle will outfit you to find your way through the
hardest parts of any bold project or new venture.
Herding TigersBe the Leader That Creative People NeedPenguin
“The ultimate all-in-one guide to becoming a great leader.”—Daniel Pink From the creator and host of The Learning Leader Show,
“the most dynamic leadership podcast out there” (Forbes) that will “help you lead smarter” (Inc.), comes an essential tactical guide
for newly promoted managers. Every year, millions of top performers are promoted to management-level jobs—only to discover that
the tactics that got them promoted are not the tactics that will make them effective in their new role. In Welcome to Management,
Ryan Hawk provides practical, actionable advice and tools designed to ensure that transition is a successful one. He presents a
new actionable three-part framework distilled from best practices drawn from in-depth interviews with over 300 of the most forwardthinking leaders around the world, as well as his own professional experience going from exceptional individual producer to new
leader. Learn how to: • lead yourself: build skills and earn credibility. Compliance can be commanded, but commitment cannot.
People reserve their full capacity for emotional commitment for leaders they find credible, and credibility must be earned. • build
your team: develop a healthy and sustainable culture of mutual trust and respect that creates cohesion. This includes effective
hiring and firing practices. • lead your team: set a clear strategy and vision for your team, communicate effectively, and ultimately
drive the results the organization is counting on your team to deliver. Through case studies, hundreds of interviews, and personal
stories, the book will help high performers make the leap from individual contributor to manager with greater ease, grace, courage,
and effectiveness. Welcome to management!
Identifies the importance of a conscious, planned and shared collaborative environment that promotes teamwork, creativity and
enthusiasm, revealing counter-intuitive facts while sharing research-based examples that identify the essential components of an
effective team. 15,000 first printing.
Creative Direction in a Digital World
Welcome to Management: How to Grow From Top Performer to Excellent Leader
Time Management for Creative People
Creative Strategy and the Business of Design
Seven and a Half Lessons about the Brain
The 6 Critical Practices for Leading a Team
Coaching to Win
How Great Organizations Do Ordinary Things in Extraordinary Ways
Reflections on Character and Leadership is the first of the three books in the Manfred kets de Vries on the Couch series. Here,
Kets de Vries looks at entrepreneurship, the pathology of leadership, and the personality of the leader. The reader will visit the
disturbed inner worlds of leaders like Alexander the Great, Shaka Zulu and Robert Maxwell, discover how to distinguish between a
cold fish and a live volcano, and identify impostors, despots, organizational fools and global leaders. The book highlights the
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basic principles of the clinical paradigm—the process of putting organizations and the individuals who lead them on the
psychoanalyst’s couch. It includes studies of personality archetypes and the effects they have on organizational life and
culture—and the effects that organizations have on them. Referring frequently to key management concepts, Kets de Vries looks
not only at what happens when things go wrong, but also at how to create the psychological and organizational space to make
sure that things go right. About the series: The series offers an overview of Kets de Vries’s work spanning four decades, a period
in which he has established himself as the leading figure in the clinical study of organizational leadership. The books in this
series contain a representative selection of Kets de Vries’ writings about leadership from a wide variety of published sources and
cover character and leadership in a global context, career development and leadership in organizations. The original essays were
all written or published between 1976 and 2008. Updated where appropriate and revised by the author, they present a digest of the
work of one of the most influential management thinkers of the present day.
Five common problems your team is susceptible to—and the one thing you can do to fix all of them There are so many ways a
team can go wrong. Does your team make decisions so slowly that nothing ever gets done, or does it go too fast and miss critical
issues that come back to bite you later? Does your team bicker endlessly or smile and nod while avoiding the tough issues? Too
often, team dysfunction leads to abysmal productivity and zero innovation for your organization, as well as misery and wasted
time for you. Most team members sit and wait, feeling trapped in a team that just isn't working. You First: Inspire Your Team to
Grow Up, Get Along, and Get Stuff Done presents a radical new idea: you can change your team. Author Liane Davey shows how
you, from any seat at the table, even without support from your colleagues or your team leader, can transform even a toxic team. It
starts with living up to five responsibilities that will change the workings of even the most dysfunctional team. Addresses the five
most common ways your team can become toxic Gives you a diagnostic to see if your team is at risk Doles out practical
suggestions to deal with the crisis in the short-term Instructs you on how to disrupt the patterns that leave you in an endless
cycle of dysfunction Replaces those patterns with positive interactions and even productive conflict Gives you the right words to
say to change your team for the better—starting today Written by Liane Davey, PhD, a highly sought-after consultant and Principal
of Knightsbridge Leadership Solutions and the Vice President of Global Solutions and Team Effectiveness Designed for front line
employees, middle managers, executives, or anyone who works regularly in teams, You First will help you figure out how to make
your team happier, healthier, and more productive.
Many of us assume that our creative process is beyond our ability to influence, and pay attention to it only when it isn't working
properly. For the most part, we go about our daily tasks and everything just "works." Until it doesn't. Adding to this lack of
understanding is the rapidly accelerating pace of work. Each day we are face escalating expectations and a continual squeeze to
do more with less. We are asked to produce an ever-increasing amount of brilliance in an ever-shrinking amount of time. There is
an unspoken (or spoken!) expectation that we'll be accessible 24/7, and as a result we frequently feel like we're "always on." Now
business creativity expert Todd Henry explains how to unleash your creative potential. Whether you're a creative by trade or an
"accidental creative," this book will help you quickly and effectively integrate new ideas into your daily life.
The more traditional forms of leadership that are based on static hierarchies and professional distance between leaders and
followers are growing increasingly outdated and ineffective. As organizations face more complex interdependent tasks,
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leadership must become more personal in order to insure open trusting communication that will make more collaborative problem
solving and innovation possible. Without open and trusting communications throughout organizations, they will continue to face
the productivity and quality problems that result from reward systems that emphasize individual competition and “climbing the
corporate ladder”. Authors Edgar Schein and Peter Schein recognize this reality and call for a reimagined form of leadership that
coincides with emerging trends of relationship building, complex group work, diverse workforces, and cultures in which everyone
feels psychologically safe. Humble Leadership calls for “here and now” humility based on a deeper understanding of the
constantly evolving complexities of interpersonal, group and intergroup relationships that require shifting our focus towards the
process of group dynamics and collaboration. Humble Leadership at all levels and in all working groups will be the key to
achieving the creativity, adaptiveness, and agility that organizations will need to survive and grow.
Adventures with Indians and Game
The Jungle Book
The Game Changer
How to Be Brilliant at a Moment's Notice
Louder than Words
Stigma and the Undoing of Global Health
Humble Leadership
Be the Leader That Creative People Need

Sam, a parts manager for a major auto brand, has finished a tough week: his team missed
its targets for a third straight quarter, and a star performer walked into his office and
quit. This isn’t how he envisioned his life would be after working twenty-five years to
become the manager of the company’s largest parts warehouse in the country. But he’s not
alone. Managers everywhere are finding that old-school coaching practices don’t work
anymore. But not all of them are as lucky as Sam, who starts using the tools he acquires
through the Coaching to Win program. Sam discovers previously untapped talent in his
people and transforms the warehouse, and soon his job satisfaction is off the charts.
More importantly, his team starts to make its numbers, and the company is happy. Sam’s
journey requires him to take an honest look at his leadership style and adopt new ways of
thinking. Join him and learn the proven formula that will help you develop people, boost
leadership skills, and write your own happy ending.
Wall Street Journal Bestseller Is it possible to be at your best even when you are
underqualified or doing something for the first time? Is it still possible, even after
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decades of experience, to recapture the enthusiasm, curiosity, and fearlessness of youth
to take on new challenges? With the right mindset—with Rookie Smarts—you can. In a
rapidly changing world, experience can be a curse. Careers stall, innovation stops, and
strategies grow stale. Being new, naïve, and even clueless can be an asset. For today’s
knowledge workers, constant learning is more valuable than mastery. In this essential
guide, leadership expert Liz Wiseman explains how to reclaim and cultivate this curious,
flexible, youthful mindset called Rookie Smarts. She argues that the most successful
rookies are hunter-gatherers—alert and seeking, cautious but quick like firewalkers, and
hungry and relentless like pioneers. Most importantly, she identifies a breed of leaders
she refers to as “perpetual rookies.” Despite years of experience, they retain their
rookie smarts, thinking and operating with the mindsets and practices of these highperforming rookies. Rookie Smarts addresses the questions every experienced professional
faces: “Will my knowledge and skills become obsolete and irrelevant? Will a young,
inexperienced newcomer upend my company or me? How can I keep up?” The answer is to stay
fresh, keep learning, and know when to think like a rookie. Rookie Smarts isn’t just for
professionals seeking personal renewal; it is an indispensible resource for all leaders
who must ensure their workforces remains vital and competitive.
FAITH LOVE HOPE AGILITY FEROCITY SUCCESS Herding tigers in a guide to business success
using the latest in military leadership tactics and software best practices. This book is
the first of its kind. Inside is the newest thinking surrounding Irregular Warfare and
small unit excellence. This is what you need to survive and thrive in today's business
world!
“A must-read for anyone interested in moving from inspiration to action.” —Cal Newport,
author of So Good They Can’t Ignore You Most of us fill our days with frantic activity,
bouncing from task to task, scrambling to make deadlines and chase the next promotion.
But by the end of each day we’re often left wondering if any of it really mattered. We
feel the ticking of the clock, but we’re unsure of the path forward. Die Empty is a tool
for people who aren’t willing to put off their most important work for another day. Todd
Henry explains the forces that lead to stagnation and introduces practices that will keep
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you on a true and steady course. The key is embracing the idea that time is finite, so
you should focus on the unique contribution to the world that only you can make. Henry
shows how to sustain your enthusiasm, push through mental barriers, and unleash your best
work each day.
The Motivation Code
Don't Read this Book
Reflections on Character and Leadership
Harness the Power of Your Authentic Voice
Management 3.0
The New Rules of Breakthrough Collaboration
Lessons for Leadership in a Startup World
How to Grow From Top Performer to Excellent Leader
What does it really mean to take a leadership role? In this book, learn how true leaders are made and how you can be one too No one is born
to lead. This is the idea at the heart of this thoughtful book on true leadership. While popular culture feeds us images of the stereotypical
leader—charismatic, powerful, decisive—the truth is, with the right amount of self-knowledge and authenticity, anyone can be a good leader.
There are countless courses and books available on leadership technique, decision-making and public speaking, but How to Be a Leader by
Martin Bjergegaard and Cosmina Popa aims to give you the tools to understand and bring out your own individual leadership style. With an indepth look at what it really means to lead, and the differences between being a manager and being a leader, this book invites you to explore
and learn about the unique leader in you.
They’re often behind the scenes, letting their work take center stage. But now Nathan Williams, founder and creative director of Kinfolk
magazine and author of The Kinfolk Table, The Kinfolk Home, and The Kinfolk Entrepreneur—with over 250,000 copies in print
combined—brings more than 90 of the most iconic and influential creative directors into the spotlight. In The Eye, we meet fashion designers
like Claire Waight Keller and Thom Browne. Editorial directors like Fabien Baron and Marie-Amélie Sauvé. Tastemakers like Grace
Coddington and Linda Rodin. We learn about the books they read, the mentors who guided them, their individual techniques for achieving
success. We learn how they developed their eye—and how they’ve used it to communicate visual ideas that have captured generations and
will shape the future. As an entrepreneur whose own work is defined by its specific and instantly recognizable aesthetic, Nathan Williams has
a unique vision of contemporary culture that will make this an invaluable book for art directors, designers, photographers, stylists, and any
creative professionals seeking inspiration and advice.
Cofounder of Fast Company magazine and bestselling author of Mavericks at Work and Practically Radical shows how true business
innovation can spring from the unlikeliest places. Far away from Silicon Valley, in familiar, traditional, even unglamorous fields, ordinary
people are unleashing extraordinary advances that amaze customers, energize employees, and create huge economic value. Their secret?
They understand that the work of inventing the future doesn't just belong to geeks designing mobile apps and virtual-reality headsets, or to
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social-media entrepreneurs hoping to launch the next Facebook. Some of today's most compelling organizations are doing brilliant things in
simple settings such as retail banks, office cleaning companies, department stores, small hospitals, and auto dealerships. William C. Taylor,
cofounder of Fast Company and best-selling author of Practically Radical, traveled thousands of miles to visit these hotbeds of simple
brilliance and unearth the principles and practices behind their success. He offers fascinating case studies and powerful lessons that you can
apply to do ordinary things in extraordinary ways, regardless of your industry or profession. Consider, for instance, how... ·Miami Beach's
dazzling 1111 Lincoln Road reimagined the humble parking garage as a high-profile public space that hosts weddings, yoga classes, and
celebrity gatherings. ·USAA, the financial-services giant that provides soldiers and their families with insurance and banking products,
inspires frontline employees to deliver legendary service by immersing them in military culture. ·Pal's Sudden Service, a fast-food chain with a
cult following, serves up burgers and fries with such speed and accuracy that companies from other industries pay to learn from its
astonishing discipline. ·Lincoln Electric, a manufacturer based in Euclid, Ohio, dominates its ultracompetitive markets with a fierce devotion to
quality and productivity. But the key to its prosperity is a share-the-wealth model that gives everybody a sense of security and a piece of the
action. It has maintained a strict no-layoff pledge since 1958. As Taylor writes: “The story of this book, its message for leaders who aim to do
something important and build something great, is both simple and subversive: In a time of wrenching disruptions and exhilarating advances,
of unrelenting turmoil and unlimited promise, the future is open to everybody. The thrill of breakthrough creativity and breakaway performance
. . . can be summoned in all sorts of industries and all walks of life, if leaders can reimagine what’s possible in their fields.” Simply Brilliant
shows you how.
Includes information on Alcoholics Anonymous, al Qaeda, Amazon, Animal Liberation Front, Apaches, eBay, General Motors, Goodwill
Industries, Google, Grokster, Kazaa, music piracy, Napster, P2P (peer to peer) services, Quakers, record industry, U.S. Suprem
Rookie Smarts
Finding Your Way Through the Hardest and Most Crucial Part of Any Bold Venture
Everyone Deserves a Great Manager
Rules for Remarkable Remote Leadership
Adaptive Leadership: The Heifetz Collection (3 Items)
Team Work
Connecting the Dots
Unleash Your Best Work Every Day
Creative Direction in a Digital World provides designers the tools they need to craft compelling digital experiences across screens,
devices and platforms. Readers will learn how to take a multi-disciplinary, human-centered approach to digital creative direction that will
help them uncover target audience insights, concept more creative campaigns, change consumer behavior, and create more user friendly
digital experiences. Divided into ten chapters. Each focuses on a different key aspect of the creative director's job from start to finish.
Learn how to understand the client's biggest challenges and distill insights about the audience into creative strategies. Develop the skills
needed to communicate your ideas to a skeptical client. Learn how to more effectively manage your creative team. And most importantly
craft digital experiences that get results.
More and more makers, designers, writers, and artists are in demand as we enter the Age of Creatives. By understanding the new
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strategies and mindset required to succeed, you can manage other creatives successfully. For creators, getting that promotion to
management is exciting but can also be scary. The skills that made them so successful may not translate to the skill required to be a
great manager, and this gets even more complicated when managing other creatives who often don’t thrive under traditional
management procedures. Creative Directions is a management masterclass in which you attend lectures and seminars as you learn from
some of the best in the business, including directors Ava DuVernay (When They See Us) and Joe Russo (Avengers: Endgame); two-time
Academy Award-winning editor Angus Wall (The Social Network); executive producers from hit TV shows like The Simpsons and GLOW;
and creative directors and leaders at businesses like Amazon, Apple, Disney, TikTok, and more. In Creative Directions, you will: Receive
essential guidance on how to master the delicate balance required to successfully lead a creative team. Learn from star creative leaders
in the entertainment industry on essential lessons they learned on their path to success. Gain insights on how to balance mastering the
new skills you need as a leader with finding the time and energy to focus on the creative work you love. All of these lessons are provided
in an easily accessible format so that you can open the book to any page and find an actionable, inspirational insight or strategy.
Zombies and voodoo collide in this Anita Blake, Vampire Hunter, novel from #1 New York Times bestselling author Laurell K. Hamilton.
Becoming the fiancée of master vampire Jean-Claude is wreaking havoc with Anita Blake’s reputation as a hardass—to some extent.
Luckily, in professional circles, she’s still the go-to expert for zombie issues. And right now, the FBI is having one hell of a zombie issue.
Someone is producing zombie porn. Anita has seen her share of freaky undead fetishes, so this shouldn’t bother her. But the women
being victimized aren’t just mindless, rotting corpses. Their souls are trapped behind their eyes, signaling voodoo of the blackest kind. It’s
the sort of case that can leave a mark on a person. And Anita’s own soul may not survive unscathed...
From the author of Die Empty and The Accidental Creative, a new framework for understanding what motivates us and why. What drives
us to unleash our best work? And how do we tap into that drive to get superior results with our managers, coworkers, and direct reports?
As Todd Henry reveals in this illuminating book, drawing on decades of research and interviews with over 100,000 people, the answer is
not one size fits all: some people are energized by a race against the clock, while others put in extra effort only when they feel part of a
team. For still others, nothing is as motivating as the possibility of public recognition. Henry shows, in fact, that there are twenty-seven
"motivational themes”, each with its own unique DNA. For instance: · Those driven to Achieve Potential strive to build an ideal future,
even when others may not see as far ahead. · Those needing to Overcome must conquer whatever obstacles come their way, no matter
how difficult or time-consuming. · Those who strive to Comprehend and Express are obsessed with mastering new skills and showing off
what they know--which is often a lot. · Those who want to Make It Right thrive when systems are running smoothly and usually know the
"proper way" to do things. The Motivation Code teaches us to decode our Core Motivation so that we can have conversations, make
decisions, and even choose career paths that lead us to experience engagement and fulfillment. Once we know how to activate our inner
drivers, we can transform the work we do into work we love.
Inspire Your Team to Grow Up, Get Along, and Get Stuff Done
The 100X Leader
The Messy Middle
Discover the Hidden Forces That Drive Your Best Work
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A Guide to Being a Modern Creative Director
Managing Creative People
Creative Directions

Introduces a realistic approach to leading, managing, and growing your Agile team or
organization. Written for current managers and developers moving into management, Appelo
shares insights that are grounded in modern complex systems theory, reflecting the
intense complexity of modern software development. Recognizes that today's organizations
are living, networked systems; that you can't simply let them run themselves; and that
management is primarily about people and relationships. Deepens your understanding of how
organizations and Agile teams work, and gives you tools to solve your own problems.
Identifies the most valuable elements of Agile management, and helps you improve each of
them.
Silicon Valley visionary John Chambers shares the lessons that transformed a dyslexic kid
from West Virginia into one of the world's best business leaders and turned a simple
router company into a global tech titan. When Chambers joined Cisco in 1991, it was a
company with 400 employees, a single product, and about $70 million in revenue. When he
stepped down as CEO in 2015, he left a $47 billion tech giant that was the backbone of
the internet and a leader in areas from cybersecurity to data center convergence. Along
the way, he had acquired 180 companies and turned more than 10,000 employees into
millionaires. Widely recognized as an innovator, an industry leader, and one of the
world's best CEOs, Chambers has outlasted and outmaneuvered practically every rival that
ever tried to take Cisco on--Nortel, Lucent, Alcatel, IBM, Dell, and Hewlett-Packard, to
name a few. Now Chambers is sharing his unique strategies for winning in a digital world.
From his early lessons and struggles with dyslexia in West Virginia to his bold bets and
battles with some of the biggest names in tech, Chambers gives readers a playbook on how
to act before the market shifts, tap customers for strategy, partner for growth, build
teams, and disrupt themselves. He also adapted those lessons to transform government,
helping global leaders like French President Emmanuel Macron and Indian Prime Minister
Narendra Modi to create new models for growth. As CEO of JC2 Ventures, he's now investing
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in a new generation of game-changing startups by helping founders become great leaders
and scale their companies. Connecting the Dots is destined to become a business classic,
providing hard-won insights and critical tools to thrive during the accelerating
disruption of the digital age.
A clash between the ideology of growth and the growth of ideas, between control and
creativity, between measurement and the immeasurable, between predictability and the
fickle muses of inspiration in engulfing our boardrooms. In this scathing swipe at the
institutionalised idiocy that is stifling creativity just at the time the world needs it
most Gordon Torr draws from the leading lights of creativity research to demolish the
myths that surround the generation of ideas in the modern organisation. The curse of the
brainstorm, the commoditisation of creative talent, the deskilling of the imagination,
the startling inadequacies of management theory – these and the many other horrors of
idea-assassination that run rampant in creative sector companies are dissected and
disembowelled in this hilarious expose of the drama that unfolds every time a new idea
slides across the boardroom table. This book sets out to address the black hole that
surrounds the management of creative people, debunking many myths of creativity, and
outlining a revolutionary approach to the pressing issue of creative productivity in the
contemporary creative sector company. A handbook of tools, techniques, methods and
practical ideas whose USP is a framework for thinking about efficient creative management
– how to extract value from creative time. Gordon Torr presents a logical argument that
puts in place the building blocks of the author’s knowledge and experience towards the
final architecture. “We need them as never before. And we know that they’re somehow
different. Yet the productive management of creative people is an almost totally
neglected science. I doubt if there’s a single industry that wouldn’t gain immediate
advantage from Gordon Torr’s scrupulous and enlightening detective work.” - Jeremy
Bullmore
From the author of How Emotions Are Made, a myth-busting primer on the brain, in the
tradition of Seven Brief Lessons on Physics and Astrophysics for People in a Hurry
Illustrated Edition
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Why Learning Beats Knowing in the New Game of Work
The Eye
The Long-Distance Leader
The Unstoppable Power of Leaderless Organizations
A Proven System for Developing People and Driving Performance
How to Communicate Effectively with Everyone You Lead
Lazy, Crazy, and Disgusting
Drawing on the authors' keen observations and decades of fieldwork, Lazy, Crazy, and Disgusting
combines a wide array of ethnographic evidence from around the globe to demonstrate conclusively how
stigma undermines global health's basic goals to create both health and justice.
***A WALL STREET JOURNAL BESTSELLER*** From the organizational experts at FranklinCovey, an
essential guide to becoming the great manager every team deserves. A practical must-read,
FranklinCovey’s Everyone Deserves a Great Manager is the essential guide for the millions of people all
over the world making the challenging and rewarding leap to manager. Based on nearly a decade of
research on what makes managers successful—and includes new ways of thinking, tips and
techniques—this volume has been field-tested with hundreds of thousands of managers all over the world.
Organized under four main roles every manager is expected to fill, Everyone Deserves a Great Manager
focuses on how to lead yourself, people, teams, and change. Readers can start anywhere and go
everywhere with this guide—depending on their current problem or time constraint. They can pick up a
helpful tip in ten minutes or glean an entire skillset with deeper reading. The goal is for the busy manager
to know what to do and how to do it without interrupting their regular workflow. Each role highlights the
current, authentic problems managers face and briefly explores the limiting mindsets or common
mistakes that led to those problems. With skill-based chapters that cover managerial skills like one-onones, giving feedback, delegating, hiring, building team culture, and leading remote teams, the book also
includes more than thirty unique tools, such as a prep worksheets and a list of behavioral questions for
your next interview. An approachable, engaging style using real-world stories, Everyone Deserves a Great
Manager provides the blueprint for becoming the great manager every team deserves.
Straight-Line Leadership: Tools for Living with Velocity and Power in Turbulent Times is Dusan Djukich's
highly anticipated introduction to his potent world of straight-line coaching. Within these pages he
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dramatically unveils exactly what it takes to live a powerful and effective life both personally and
professionally. Regardless if you are a CEO, small business owner, parent, or someone who simply wants
to make a difference, you will learn to master powerful distinctions that you can apply immediately to
resolve the challenges that you are presently up against. You will also become adept at assisting others in
solving their most pressing problems with precision and grace. "This book boldly demonstrates why
Djukich is regarded as the ultimate performance catalyst to business. He simply kicks the hell out of the
sacred cows that keep individuals and businesses stuck." Brandon Craig, CEO, BiltRite Corporation
Leadership first, location second As more organizations adopt a remote workforce, the challenges of
leading at a distance become more urgent than ever. The cofounders of the Remote Leadership Institute,
Kevin Eikenberry and Wayne Turmel, show leaders how to guide their teams by recalling the foundational
principles of leadership. The authors' “Three-O” Model refocuses leaders to think about outcomes, others,
and ourselves—elements of leadership that remain unchanged, whether employees are down the hall or
halfway around the world. By pairing it with the Remote Leadership Model, which emphasizes using
technology as a tool and not a distraction, leaders are now able to navigate the terrain of managing
teams wherever they are. Filled with exercises that ensure projects stay on track, keep productivity and
morale high, and build lasting relationships, this book is the go-to guide for leading, no matter where
people work.
How the World’s Most Influential Creative Directors Develop Their Vision
How to Become Someone Worth Following
The Starfish and the Spider
The Power of Relationships, Openness, and Trust
Lessons in Leadership for the Ideas Economy
You First
Mastering the Transition from Talent to Leader
On the Couch with Manfred Kets de Vries
E. H. Gombrich's Little History of the World, though written in 1935, has become one of the treasures of historical writing since its
first publication in English in 2005. The Yale edition alone has now sold over half a million copies, and the book is available
worldwide in almost thirty languages. Gombrich was of course the best-known art historian of his time, and his text suggests
illustrations on every page. This illustrated edition of the Little History brings together the pellucid humanity of his narrative with the
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images that may well have been in his mind's eye as he wrote the book. The two hundred illustrations—most of them in full color—are
not simple embellishments, though they are beautiful. They emerge from the text, enrich the author's intention, and deepen the
pleasure of reading this remarkable work. For this edition the text is reset in a spacious format, flowing around illustrations that
range from paintings to line drawings, emblems, motifs, and symbols. The book incorporates freshly drawn maps, a revised preface,
and a new index. Blending high-grade design, fine paper, and classic binding, this is both a sumptuous gift book and an enhanced
edition of a timeless account of human history.
A practical handbook for every manager charged with leading teams to creative brilliance, from the author of The Accidental
Creative and Die Empty. Doing the work and leading the work are very different things. When you make the transition from maker to
manager, you give ownership of projects to your team even though you could do them yourself better and faster. You're juggling
expectations from your manager, who wants consistent, predictable output from an inherently unpredictable creative process. And
you're managing the pushback from your team of brilliant, headstrong, and possibly overqualified creatives. Leading talented,
creative people requires a different skill set than the one many management books offer. As a consultant to creative companies, Todd
Henry knows firsthand what prevents creative leaders from guiding their teams to success, and in Herding Tigers he provides a bold
new blueprint to help you be the leader your team needs. Learn to lead by influence instead of control. Discover how to create a
stable culture that empowers your team to take bold creative risks. And learn how to fight to protect the time, energy, and resources
they need to do their best work. Full of stories and practical advice, Herding Tigers will give you the confidence and the skills to
foster an environment where clients, management, and employees have a product they can be proud of and a process that works.
Become the leader others want to follow Forget everything you know about motivating others and building a harmonious workplace.
If you want to get the best out of people, you must be willing to fight. But, that doesn't mean you become a dominator, nor does
coddling others work. The best leader you've ever had in your life was a liberator—someone willing to fight for your highest good,
even at a personal cost. Inside, global leadership experts Jeremie Kubicek and Steve Cockram explain what made that leader so
unique, how to become that person yourself, and how to share the same gift with others. Be one of the few that people actually want
to follow Learn the lost art of leadership—the intentional calibration of support and challenge for everyone you lead, your team and
your family Become a multiplication master as you learn to bring the best out of people for their highest good and that of the whole
team Overhaul entire cultures by focusing on the transformation and empowerment of sub-culture leaders The 100x Leader will help
you become—and build—leaders worth following.
The next step in personal effectiveness, by the acclaimed author of The Accidental Creative and Die Empty. There has never been a
better time to build an audience around your idea or product. But with so many people and companies clamoring for attention, it’s
also more challenging than ever to do work that deeply resonates with the marketplace and creates true and lasting impact.
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According to Todd Henry, the key to standing apart from the noise is to find your unique voice. Those who identify and develop their
voices will gain more attention and wield more influence. But first they have to identify what they truly stand for, develop a
compelling vision, and become masters of expressing their ideas in whatever media they choose. Henry offers strategies, exercises,
and true stories that illustrate the five attributes of resonant work: • Authenticity: Uncover the narratives that are at the core of your
personal and professional identity. • Uniqueness: Identify what makes your work distinct from that of others, and learn to creatively
package and present your message. • Consonance: Cultivate internal consistency and harmony in your work. • Empathy: Listen to
your audience’s aspirations and struggles to make your message more compelling. • Timing: Learn how to coordinate your work
with ideas that already have cultural momentum. Making your work speak is a life-long process of trial, error, and realignment.
Henry’s book will help readers build a body of work that resonates deeply and achieves lasting impact.
Business, Software and the Art of War
13 Timeless Principles for Creating Success and Fulfillment as a Team Member
How to Be a Leader
Dead Ice
Herding Tigers
Simply Brilliant
5 Voices
Straight-Line Leadership: Tools for Living with Velocity and Power in Turbulent Times
Discover your leadership voice and unlock your potential to influence others 5 Voices is the code for unlocking your capacity to have honest
conversations and build deeper, more authentic relationships with your teams, your families and your friends. In order to lead others effectively, we
need a true understanding of ourselves, our natural tendencies and patterns of behavior. In learning what your leadership voice sounds like to others,
you will discover what it feels like to be on the other side of your personality, as well as how to hear and value others' voices, namely the Pioneer, the
Connector, the Creative, the Guardian, and the Nurturer. Once you understand your own leadership voice, you'll discover how best to communicate
with each of the other voices, which will transform your communication at every level of relationship, both personal and professional. In mastering the
5 Voices of leadership, you will increase your emotional intelligence, allowing you to gain a competitive advantage as a leader. You will also be
equipped with a simple, easy to remember vocabulary that, when shared, has a track record for decreasing the drama, misunderstanding and
miscommunication in all spheres of influence. Are you focused on relationships, values, and people? Or are you oriented more toward tradition, money,
and resources? Do you know how others hear your voice? Do you appreciate the contributions of others on your team? This book will help you identify
your natural leadership style, and give you a framework for leveraging your strengths. Find your foundational leadership voice Learn to hear and value
the voices of others Know yourself before leading others Connect and communicate well with team, family and friends All five leadership voices come
with their own particular set of strengths, and all have areas for growth. Understanding both sides of the equation is the key to taking your leadership to
the next level and is the secret to increasing your ability to influence your team, family and friends. 5 Voices is a simple key which unlocks complicated
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relational dynamics and improves the health and alignment of all your relationships.
What does it take to lead people into a burning building? How do the leaders of the New York City Fire Department develop so much loyalty, trust, and
grace under pressure that their subordinates will risk their very lives for them? As a high-ranking officer of the FDNY, John Salka is an expert at both
practicing and teaching high-stakes leadership. In First In, Last Out, he explains the department’s unique strategies and how they can be adopted by
leaders in any field—as he has taught them to organizations around the country. In a tough-talking, no-nonsense style, Salka uses real-world stories to
convey leadership imperatives such as: first in, last out—your people need to see you taking the biggest risk, as the first one to enter the danger zone and
the last to leave manage change—the fire you fought yesterday is not the one you’ll be fighting tomorrow communicate aggressively—a working radio is
worth more than 20,000 gallons of water create an execution culture—focus your people on the flames, not the smoke commit to reality—never allow the
way you would like things to be to color how things are develop your people—let them feel a little heat today or they’ll get burned tomorrow Illustrated
by harrowing real-life situations, the principles in First In, Last Out will help managers become more confident, coherent, and commanding. On the
web: http://www.firstinleadership.com
An adventure tale, historical memoir, and hunting journal in a single, enthralling narrative.At the tender age of seven, little William shot his first
chipmunk and was “imbued with the spirit of sportsmanship.” In the following years of his colorful life, Allen wore many hats, living as a tracker,
miner, blacksmith, gunsmith, prospector, freighter, and even dentist. Above all, however, was his passion for adventure, the hunt, and his dealings with
Native Americans in the waning light of the late nineteenth century in Dakota Territory.A born observer, Allen describes a world that, by the time he
wrote his book in 1903, no longer existed. Allen’s accounts of life in the frontier wilderness—hunting otters and grizzly bears, a secondhand reflection
on the tragedy of the Battle of the Little Bighorn, witnessing a battle between a rattlesnake and an eagle, and brutal fights and lifelong friendships with
Sioux and Crow Indians—reflect a lost era of romantic heroism, untouched nature, and early Western sentiments, both antiquated and modern, toward
Native Americans.Not only the thrilling memoir of one man’s life, Adventures with Indians and Game is also a compendium of Western game—how to
track, hunt, and kill for entertainment—in a time when hunting for pleasure, rather than food, in the West was a foreign concept. As a pioneer in the
field of hunting as a sport in the West, Allen provides a significant historical account of the spirit that spearheaded it.A teetotaler and man of his word,
Allen’s narrative voice is strong, straightforward, and immediate, even though he died in 1944. Adventures with Indians and Game is a true-life
adventure tale and hunting journal that promises an enthralling and eye-opening read.
In times of constant change, adaptive leadership is critical. This Harvard Business Review collection brings together the seminal ideas on how to adapt
and thrive in challenging environments, from leading thinkers on the topic—most notably Ronald A. Heifetz of the Harvard Kennedy School and
Cambridge Leadership Associates. The Heifetz Collection includes two classic books: Leadership on the Line, by Ron Heifetz and Marty Linsky, and
The Practice of Adaptive Leadership, by Heifetz, Linsky, and Alexander Grashow. Also included is the popular Harvard Business Review article,
“Leadership in a (Permanent) Crisis,” written by all three authors. Available together for the first time, this collection includes full digital editions of
each work. Adaptive leadership is a practical framework for dealing with today’s mix of urgency, high stakes, and uncertainty. It has been used by
individuals, organizations, businesses, and governments worldwide. In a world of challenging environments, adaptive leadership serves as a guide to
distinguishing the essential from the expendable, beginning the meaningful process of adaption, and changing the status quo. Ronald A. Heifetz is a
cofounder of the international leadership and consulting practice Cambridge Leadership Associates (CLA) and the founding director of the Center for
Public Leadership at the Harvard Kennedy School. He is renowned worldwide for his innovative work on the practice and teaching of leadership. Marty
Linsky is a cofounder of CLA and has taught at the Kennedy School for more than twenty-five years. Alexander Grashow is a Senior Advisor to CLA,
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having previously held the position of CEO.
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