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TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda Treviño and Kate Nelson bring together a mix of theory and practice in Managing Business
Ethics: Straight Talk about How to Do It Right, 7th Edition. In this new edition, the dynamic author team of Linda Treviño, prolific researcher and Distinguished Professor, and
Kate Nelson, Professor and longtime practitioner of strategic organizational communications and human resources, equip students with the pragmatic knowledge they need to
identify and solve ethical dilemmas, understand their own and others' ethical behavior, and promote ethical behavior in their organization. Managing Business Ethics is the
perfect text to prepare students for a range of roles in the business world--managers across business functions, communications professionals, compliance officers, corporate
counsels, human resources managers, and senior executives.
What does it mean to be an ethical professional? A professional career can be so demanding that it permeates every aspect of a person's life and personality. In light of this
fact, it is especially important for students who are planning to enter a chosen profession to understand its moralstatus, moral virtues, and possible moral pitfalls, so that they
will be equipped to deal with the inevitable moral quandaries that they will encounter as professionals.The most up-to-date professional ethics reader available, Ethics Across
the Professions analyzes the complex ethical issues that arise in such fields as engineering, finance, healthcare, journalism, and law. Featuring a wide array of both classic and
contemporary sources, it ranges from works byAristotle and Kant to selections by Michael Bayles, Sissela Bok, Paul Ekman, and Thomas Nagel. Organized topically, the
anthology covers what it means to be a professional, outlines several ethical models, and addresses key issues including deception in professional life, privacy, loyalty,
socialwelfare, conflicts of interest, and self-regulation. The book includes detailed chapter introductions, several practical case studies at the end of each chapter, and
provocative discussion questions on issues like "whistle-blowing," educating illegal immigrant children, sports, and advertisementsfor pharmaceutical companies. Edited by
three renowned ethicists, Ethics Across the Professions is especially suited for introductory professional ethics courses taught in philosophy departments as well as in business
schools, nursing schools, and other professional programs.
Ethical Issues in Developing Business Policies Ethics and the Conduct of Business is a comprehensive and up-to-date discussion of the most prominent issues in the field of
business ethics, and the major positions and arguments on these issues. Numerous real-life examples and case studies are used throughout the book to increase understanding
of issues, stimulate class discussion, and show the relevance of the discussion to real-life business practice. Note: The focus of Ethics and the Conduct of Business is primarily
on ethical issues that corporate decision makers face in developing policies about employees, customers, and the general public. The positions and arguments on these issues
are taken from a wide variety of sources, including economics and the law. Teaching and Learning Experience Improve Critical Thinking - A substantial amount of legal material
is contained within Ethics and the Conduct of Business. Not only because the law addresses many ethical issues, but also because the management decision-making process
must take into account relevant legal practices. Engage Students - This book employs fifty case studies that firmly illustrate the wide variety of issues pertaining to business
ethics and enable students to engage in ethical decision making. Support Instructors - Teaching your course just got easier! You can create a Customized Text or use our
Instructor's Manual, Electronic "MyTest" Test Bank or PowerPoint Presentation Slides. Plus, a substantial number of cases within Ethics and the Conduct of Business provide
the opportunity for a case-study approach or a combined lecture/discussion format for your course.
It is not only in our dark hours that scepticism, relativism, hypocrisy, and nihilism dog ethics. Whether it is a matter of giving to charity, or sticking to duty, or insisting on our
rights, we can be confused, or be paralysed by the fear that our principles are groundless. Many are afraid that in a Godless world science has unmasked us as creatures fated
by our genes to be selfish and tribalistic, or competitive and aggressive. Simon Blackburn, author of the best-selling Think, structures this short introduction around these and
other threats to ethics. Confronting seven different objections to our self-image as moral, well-behaved creatures, he charts a course through the philosophical quicksands that
often engulf us. Then, turning to problems of life and death, he shows how we should think about the meaning of life, and how we should mistrust the sound-bite sized
absolutes that often dominate moral debates. Finally he offers a critical tour of the ways the philosophical tradition has tried to provide foundations for ethics, from Plato and
Aristotle through to contemporary debates.
Model Rules of Professional Conduct
Ethics Across the Professions
Being Good
The Essential Companion to Leading Your Organization and Your Career to Greatness
Integrity at Work
Honesty in the Workplace
Honest Work: A Business Ethics Reader, now includes 103 readings and 80 cases on such classic topics as honesty and trust in the
workplace, whistleblowing, product liability, finance ethics, and conflicts of interest, along with more cutting edge subjects including
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environmental ethics and ethics and technology. The text was revised in the midst of the worst global financial crisis since the Great
Depression, which reaffirms the convictions that led the authors to develop this text: first, that business ethics is primarily about the
ethics of individuals; second, that business itself is a morally sensitive endeavor as it directly or indirectly harms or benefits other
people. Honest Work assumes that the goal of a business ethics course is to help students become successful as human beings so that
they can go on to invent, run, and rebuild sustainable businesses. Unlike most texts, it brings ethical questions back to the reader, and
challenges students to think about the relationship between the way they do business and the kind of life they want to live. questions,
and suggested readings and web links. An Instructor's Manual with Test Bank is available to adopters.
The book consists of selections from major Eastern and Western philosophic texts. Because this is a text on applied ethics, each chapter
includes an introduction that helps the reader frame how the ethical theories apply to leadership issues. Each philosophic reading is
preceded by an introduction that helps those without philosophy backgrounds understand who the author is and the context of the
selection. [The text] also contain[s] readings from leadership studies, literature, management, and anthropology that further integrate
the discussion of ethics with leadership.-Introd.
Presents a collection of thirty-six of Aesop's fables, including "The Cat and the Mouse," "The Ant and the Grasshopper," and "The Vain
Crow."
"Digital technology will bring globalisation and robotics (globotics) to previously shielded professional and service sectors. Jobs will be
displaced at the eruptive pace of digital technology while they will be replaced at a normal historical pace. The mismatch will produce a
backlash - the globotics upheaval"-How Self-interest and the Competitive Business World Distort Our Moral Values -- and what We Should Do about it
Moral Mazes
The Ethics of Leadership
Managing Corporate Citizenship and Sustainability in the Age of Globalization
The Globotics Upheaval
The Model Rules of Professional Conduct provides an up-to-date resource for information on legal ethics. Federal, state and local courts in
all jurisdictions look to the Rules for guidance in solving lawyer malpractice cases, disciplinary actions, disqualification issues,
sanctions questions and much more. In this volume, black-letter Rules of Professional Conduct are followed by numbered Comments that explain
each Rule's purpose and provide suggestions for its practical application. The Rules will help you identify proper conduct in a variety of
given situations, review those instances where discretionary action is possible, and define the nature of the relationship between you and
your clients, colleagues and the courts.
This compilation features over 50 executives and consultants who have made high ethical standards and honest business practices a top
priority and practice in their organizations.
Examines the proliferation of new ways of making "art" in the 1960s by focusing on the changed organization of work in society at the time.
Co-published with The Baltimore Museum of Art in conjunction with an exhibition of the same name.
Combining readings and case studies, this text asserts that business ethics is primarily about the ethics of individuals and challenges
students to reconcile their personal value systems with standard business practice. Integrating new material on fairness, the financial
system, and the global village, this is a practical overview of the ethical issues students are most likely to face in the workforce.
Honest Work 4th Edition
The Business Ethics Workshop
Doing Honest Work in College
Quantitative Methods
Is Lying Sometimes the Right Thing for an Honest Person to Do?
Turning Capitalism into a Force for Good

Honest WorkA Business Ethics ReaderOxford University Press, USA
"Business Ethics and Values" introduces students to the complexities and principles of ethical issues by focusing on developing ethical awareness and the ability to argue
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business ethics matters. A proven resource, the second edition of this text continues to present a successful blend of concrete issues and academic theory, suitable for
undergraduate and postgraduate students with or without practical experience of the world of organisations. It gives as much importance to individual conscience at work as
it does to socially responsible behaviour at the corporate level and within the global business world. Hallmark features: Broad coverage of the many issues in this subject
ensures that students see the whole picture. The use of real-world case studies and simulations helps to stimulate debate and appreciate the multi-faceted aspects of ethical
arguments. New to this edition: New material on the ethics of e-communication, sustainability and the ethical impact of globalisation ensures that students are learning from
the most up-to-date material available. Further analysis of Anglo-American approaches to corporate governance and their ethical underpinnings. Short test and assignment
questions at the end of each chapter help students to consolidate their learning. More simulation exercises and activities give students the opportunity to reflect on their
attitudes to this engaging subject. A well-developed supplements package to support tutors and students includes an instructor's manual, PowerPoint slides and a
companion website. Colin Fisher is Professorof Managerial Ethics and Values, Nottingham Business School, Nottingham Trent University. Alan Lovell is Professor of
Organisational Accountability and Head of the Department of Accounting, Finance & Economics, Nottingham Business School, Nottingham Trent University.
Combining readings and case studies, this text asserts that business ethics is primarily about the ethics of individuals and challenges students to reconcile their personal
value systems with standard business practice. With a unique focus on the personal dimension of ethics, this is apractical overview of the ethical issues students are most
likely to face in the workforce.
A compelling argument against the ambiguous nature of many business practices, raising the issue of ethical awareness to the level of debate.
For Business Ethics
The Working Life
Aesop's Fables
Work Ethic
Business Ethics and Values
How Personal Integrity Leads to Corporate Success
Just like the wilderness, the business world can be a scary place. Every day, ethical dilemmas spring up that can ruin great companies and tarnish amazing careers. Learning how to navigate
those situations can mean the difference between greatness and failure.In their new book, The Business Ethics Field Guide: The Essential Companion to Leading Your Career and Your
Company to Greatness, Brad Agle, Aaron Miller, and Bill O'Rourke walk you through the traps and pitfalls you might face, and help you come out the other side unscathed.
This one-of-a kind business manual will show you how to be ethical without sacrificing profit.
A clear and concise roadmap for ethical business behavior using commonsense moral principles Business Ethics for Better Behavior concisely answers the three most pressing ethical
questions business professionals face: What makes business practices right or wrong?; Why do normal, decent businesspeople of good will sometimes do the wrong thing?; and How can we
use the answer to these questions to get ourselves, our coworkers, our bosses, and our employees to behave better? Bad behavior in business rarely results from bad will. Most people mean
well much of the time. But most of us are vulnerable. We all fall into moral traps, usually without even noticing. Business Ethics for Better Behavior teaches business professionals, students,
and other readers how to become aware of those traps, how to avoid them, and how to dig their way out if they fall in. It integrates the best work in psychology, economics, management
theory, and normative philosophy into a simple action plan for ensuring the best ethical performance at all levels of business practice. This is a book anyone in business, from an entry-level
employee to CEO, can use.
Top academic scholars ponder the question of ethics as it pertains to all aspects of leadership in business, government, and nonprofit organizations. • Includes contributions from philosophers,
management theorists, and industrial and organizational psychologists • Reveals the roles that deception and self-deception play in exercising power • Explains complex management models
in easy-to-understand, accessible language • Examines leadership across a variety of industries
An Introduction for Business Management
Business Ethics and Ethical Business
The Business Ethics Field Guide
Lead with the Power of Truth, Justice and Purpose
Business Ethics
Honest Work

How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder world? This is the most pressing question facing businesses today, small and large,
local and global. Business Ethics is a thorough yet accessible exploration of the main ethical theories and how these apply to the major stakeholders facing this question. Written
from a truly international perspective and supported by diverse and innovative learning features, this book provides the tools and concepts necessary to understand and
effectively manage ethical challenges wherever you are in the world. 'Key Concepts' and 'Think Theory' boxes ensure the essential ideas are straightforward to grasp but don't go
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unchallenged, while 'Ethics in Action' boxes and Case Studies illustrate these ideas at play in the working world. Step into the shoes of a decision-maker with 'Ethical Dilemma'
boxes and hear from them first hand with new 'Practitioner Spotlight' boxes, which feature fascinating insights from real-life practitioners on how they manage ethical decisions
and what skills they consider to be crucial to success. The fourth edition offers a wealth of new cases and examples as well as updates of favourites from previous editions,
including features on AirBnB, TOMS, and McDonalds. Bespoke video interviews with the practitioners from the book and new multiple-choice questions enhance the online
resources for students, while workshop and flipped classroom activity ideas support lecturers. In addition, content has been thoroughly updated across the book and online to
reflect the latest developments and issues surrounding corporate citizenship, globalization, and sustainability. Award-winning, best-selling, and up-to-date; this is the textbook of
choice for those wishing to excel in business ethics. The book is supported by an extensive range of online resources: For students: Practitioner Spotlight videos and web links
Additional Case Study web links Additional Ethics in Action web links Addition Ethics on Screen web links Think Theory responses Film list Ethics career guide Further reading
Multiple-choice questions For lecturers: VLE content PowerPoint slides Test bank Case bank Sample course outline Teaching notes for Case Studies Teaching notes for Ethical
Dilemmas Teaching notes for Ethics in Action features Teaching notes for Ethics on Screen features Ideas for structured workshops
This supplement text deals with the difficult issues of how to measure honesty in the workplace and why it should be monitored. The author has pulled together the thoughts of
researchers, consultants, educators and managers on the many facets of employee honesty and presents an overview of the field.
In a field dominated by books that focus exclusively on the perspective of business in large corporations or that assume that business has a moral deficiency in need of reform, Al
Gini and Alexei Marcoux offers students and business people alike a concise guide to what everyone ought to do when doing business. Where other books are organized
topically, Gini and Marcoux look at the moral features of business that recur across topical areas, stressing the considerations that bear on business people whether they be
corporate functionaries, principals in family businesses, or solo entrepreneurs who do it all, end to end. They present to students the essential concepts, ideas, and issues
involved in ethics in business and emphasize the individual acting person and what it means to have character and integrity when doing business.
Under what conditions will people tell the truth, behave fairly and act with purpose at work? And when will they lie, cheat and be selfish? Based on 15 years of research, To Be
Honest explains how four factors (Clear Identity, Accountability, Governance and Cross-Functional Relationships) affect honesty, justice and purpose within a company. When
these factors are absent or ineffective, the organizational conditions compel employees to choose dishonesty and self-interest. But when done well, the organization is 16 times
more likely to have people tell the truth, behave fairly and serve a greater good. To Be Honest shares the stories of leaders who have acted with purpose, honesty and justice
even when it was difficult to do so. In-depth interviews with CEOs and senior executives from exemplar companies such as Patagonia, Cabot Creamery, Microsoft and others
reveal what it takes to build purpose-driven companies of honesty and justice. Interviews with thought leaders like Jonathan Haidt, Amy Edmondson, Dan Ariely and James
Detert offer rich insights on how leaders can become more honest and purposeful. You'll learn how Hubert Joly took Best Buy from a company on the brink of bankruptcy to one
that is profitable, thriving and purposeful. Filled with real-life examples, To Be Honest offers actionable steps, practical tools and approaches that any leader or manager can use
to create a culture of purpose, honesty and justice.
A Text with Cases and Readings
To Be Honest
The Promise and Betrayal of Modern Work
Business Ethics For Dummies
A Business Ethics Reader
Business Ethics for Better Behavior
A wide-ranging look at the allure and changing significance of work.With seductions, misunderstandings, and misinformation
everywhere, this immensely readable book calls for a new contract--with ourselves. Drawing from history, mythology, literature,
pop culture, and practical experience, Ciulla probes the many meanings of work or its meaninglessness and asks: Why are so many of
us letting work take over our lives and trying to live in what little time is left? What has happened to the old, unspoken
contract between worker and employer? Why are young people not being disloyal when they regularly consider job-changing? Employers
can't promise as much to workers as before. Is that because they promise so much to stockholders? Why are there mass layoffs and
"downsizing" in a time of unequaled corporate prosperity? And why are the most common lies in business about satisfactory employee
performance? The traditional contract between employers and employees is over. This thoughtful and provocative study shows how to
replace it by the one we make with ourselves.
The Business Ethics Workshop by James Brusseau focuses on reality and engagement. Students respond to examples and contemporary
cases that touch on their own anxieties, desires and aspirations, and this textbook drives that without sacrificing intellectual
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gravity. It incites student interest and gets to the core of ethical issues.
An accessible introduction to the essential quantitative methods for making valuable business decisions Quantitative methodsresearch techniques used to analyze quantitative data-enable professionals to organize and understand numbers and, in turn, to
make good decisions. Quantitative Methods: An Introduction for Business Management presents the application of quantitative
mathematical modeling to decision making in a business management context and emphasizes not only the role of data in drawing
conclusions, but also the pitfalls of undiscerning reliance of software packages that implement standard statistical procedures.
With hands-on applications and explanations that are accessible to readers at various levels, the book successfully outlines the
necessary tools to make smart and successful business decisions. Progressing from beginner to more advanced material at an easy-tofollow pace, the author utilizes motivating examples throughout to aid readers interested in decision making and also provides
critical remarks, intuitive traps, and counterexamples when appropriate. The book begins with a discussion of motivations and
foundations related to the topic, with introductory presentations of concepts from calculus to linear algebra. Next, the core
ideas of quantitative methods are presented in chapters that explore introductory topics in probability, descriptive and
inferential statistics, linear regression, and a discussion of time series that includes both classical topics and more
challenging models. The author also discusses linear programming models and decision making under risk as well as less standard
topics in the field such as game theory and Bayesian statistics. Finally, the book concludes with a focus on selected tools from
multivariate statistics, including advanced regression models and data reduction methods such as principal component analysis,
factor analysis, and cluster analysis. The book promotes the importance of an analytical approach, particularly when dealing with
a complex system where multiple individuals are involved and have conflicting incentives. A related website features Microsoft
Excel® workbooks and MATLAB® scripts to illustrate concepts as well as additional exercises with solutions. Quantitative Methods
is an excellent book for courses on the topic at the graduate level. The book also serves as an authoritative reference and selfstudy guide for financial and business professionals, as well as readers looking to reinforce their analytical skills.
The tools you need to deal with ethical dilemmas in business In today's world, it's increasingly important for all businesses and
government agencies to implement ethical conduct in the workplace. Therefore, business ethics has become required coursework for
most students in undergraduate and postgraduate business programs. Mapping to a business ethics course, Business Ethics For
Dummies examines ethical theory and discusses the moral issues facing corporate America. It covers topics such as conflicts of
interest, trade secrets and insider trading, product safety and product liability, hiring, drug testing, sexual harassment,
diversity, and much more. The basics of ethics and making ethical decisions How-tos on incorporating business ethics in the
workplace A discussion of moral issues facing corporate America Packed with easy-to-understand explanations and examples, Business
Ethics For Dummies is a helpful resource for students, professors, business owners, managers, and CEOs who seek a clear
understanding of the importance of ethics.
Screw Business As Usual
Globalization, Robotics, and the Future of Work
Managing Business Ethics
Ethics, the Heart of Leadership, 3rd Edition
Straight Talk about How to Do It Right
Marketing Management
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field of business ethics as seen from a philosophical approach. The volume
consists of 24 essays that survey the field of business ethics in a broad and accessible manner, covering all major topics about the relationship between
ethical theory and business ethics.
What has ethics got to do with my job? How can I take on ethical responsibility and help to make my company more successful at the same time? Although
'ethical responsibility' has become something of a catchphrase these days, most people only have a vague idea what it means and how it can be
demonstrated in actual practice.Disasters like the Volkswagen's emission scandal, the oil spill in the Gulf of Mexico, the nuclear meltdown of Fukushima,
the global financial crisis, and countless lesser-known cases of damage to human beings and the environment are the result of unethically irresponsible
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business practices. Efforts to maximize profits frequently lead to reckless behavior, as those in charge focus on short-term benefits and ignore social and
environmental risks. Their actions have negative consequences, not only for the victims but, in many cases, for the perpetrators themselves too. Aggrieved
interest groups or disadvantaged stakeholders may react with strikes, public protests, or boycotts, jeopardizing their reputation and profitability.This
textbook, Applied Business Ethics, is the result of many years of research work and lecturing, and is an attempt to present the most important principles
and the latest approaches in business ethics to students, teachers, and business practitioners alike, and help them to make business decisions that
everyone concerned will benefit from, rather than just a few fortunate stakeholders.The author illustrates his theoretical subject matter with practical
examples of real-life situations and provides numerous exercises to help the reader grasp complex issues, moral dilemmas, and business risks better. In
clear, accessible, and easily understandable terms, he demonstrates how ways of finding satisfactory solutions can be found in a systematic way thanks to
interdisciplinary research and philosophical reflection.
From the trailblazing founder and CEO of the Virgin Group, a powerful argument for using business to make a positive impact in the world. Richard Branson,
one of the world’s most famous and admired business leaders, argues that it’s time to turn capitalism upside down—to shift our values from an exclusive
focus on profit to also caring for people, communities and the planet. As he writes, “My message is a simple one: business as usual isn’t working. In fact,
it’s ‘business as usual’ that’s wrecking our planet. Resources are being used up; the air, the sea, the land—are all heavily polluted. The poor are getting
poorer. Many are dying of starvation or because they can’t afford a dollar a day for life-saving medicine. . . . Prophesying doom and gloom is simply not my
style. . . . I think business can help fix things and create a more prosperous world for everyone. I happen to believe in business because I believe that
business can be a force for good. By that I mean doing good is good for business.” Screw Business as Usual shows how easy it is for both businesses and
individuals to embark on a whole new way of doing things, solving major problems and turning our work into something we both love and are proud of.
Marshall/Johnston's Marketing Management, 2e has taken great effort to represent marketing management the way it is actually practiced in successful
organisations today. Given the dramatic changes in the field of marketing, it is a sure bet that the job of leading marketing manager's contributions to the
organisation and its customers, clients, and partners has changed at the same level. Yet, no marketing management book on the market today fully and
effectively captures and communicates to students how marketing management is really practiced in the 21st century business world. Clearly, it is time for
an updated approach to teaching and learning within the field. Marketing Management 2e is designed to fulfill this need.
A Short Introduction to Ethics
The Elements of Journalism
The Oxford Handbook of Business Ethics
The World of Corporate Managers
Ethics and the Conduct of Business
What Newspeople Should Know and the Public Should Expect
This classic study of ethics in business presents an eye-opening account of how corporate managers think the world works, and how big organizations shape moral consciousness.
Robert Jackall takes the reader inside a topsy-turvy world where hard work does not necessarily lead to success, but sharp talk, self-promotion, powerful patrons, and sheer luck might.
What sort of everyday rules-in-use do people play by when there are no fixed standards to explain why some succeed and others fail? In the words of one corporate manager, those rules
boil down to this maxim: "What is right in the corporation is what the guy above you wants from you. That's what morality is in the corporation." This brilliant, disturbing, funny look
at the ethos of the corporate world presents compelling real life stories of the men and women charged with running the businesses of America. This anniversary edition includes an
afterword by the author linking the themes of Moral Mazes to the financial tsunami that engulfed the world economy in 2008.
In July 1997, twenty-five of America's most influential journalists sat down to try and discover what had happened to their profession in the years between Watergate and Whitewater.
What they knew was that the public no longer trusted the press as it once had. They were keenly aware of the pressures that advertisers and new technologies were putting on
newsrooms around the country. But, more than anything, they were aware that readers, listeners, and viewers — the people who use the news — were turning away from it in droves.
There were many reasons for the public's growing lack of trust. On television, there were the ads that looked like news shows and programs that presented gossip and press releases as
if they were news. There were the "docudramas," television movies that were an uneasy blend of fact and fiction and which purported to show viewers how events had "really"
happened. At newspapers and magazines, celebrity was replacing news, newsroom budgets were being slashed, and editors were pushing journalists for more "edge" and "attitude" in
place of reporting. And, on the radio, powerful talk personalities led their listeners from sensation to sensation, from fact to fantasy, while deriding traditional journalism. Fact was
blending with fiction, news with entertainment, journalism with rumor. Calling themselves the Committee of Concerned Journalists, the twenty-five determined to find how the news
had found itself in this state. Drawn from the committee's years of intensive research, dozens of surveys of readers, listeners, viewers, editors, and journalists, and more than one
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hundred intensive interviews with journalists and editors, The Elements of Journalism is the first book ever to spell out — both for those who create and those who consume the news —
the principles and responsibilities of journalism. Written by Bill Kovach and Tom Rosenstiel, two of the nation's preeminent press critics, this is one of the most provocative books
about the role of information in society in more than a generation and one of the most important ever written about news. By offering in turn each of the principles that should govern
reporting, Kovach and Rosenstiel show how some of the most common conceptions about the press, such as neutrality, fairness, and balance, are actually modern misconceptions. They
also spell out how the news should be gathered, written, and reported even as they demonstrate why the First Amendment is on the brink of becoming a commercial right rather than
something any American citizen can enjoy. The Elements of Journalism is already igniting a national dialogue on issues vital to us all. This book will be the starting point for discussions
by journalists and members of the public about the nature of journalism and the access that we all enjoy to information for years to come.
This work is a brief yet comprehensive introduction to the thought-provoking field of business ethics. It is organized into three parts that cover the role of business in society, the ethics
of internal management, and the challenges of international business.
Since its publication in 2004, Doing Honest Work in College has become an integral part of academic integrity and first-year experience programs across the country. This helpful guide
explains the principles of academic integrity in a clear, straightforward way and shows students how to apply them in all academic situations—from paper writing and independent
research to study groups and lab work. Teachers can use this book to open a discussion with their students about these difficult issues. Students will find a trusted resource for citation
help whether they are studying comparative literature or computer science. Every major reference style is represented. Most important of all, many universities that adopt this book
report a reduction in cheating and plagiarism on campus. For this second edition, Charles Lipson has updated hundreds of examples and included many new media sources. There is
now a full chapter on how to take good notes and use them properly in papers and assignments. The extensive list of citation styles incorporates guidelines from the American
Anthropological Association. The result is the definitive resource on academic integrity that students can use every day. “Georgetown’s entering class will discover that we actually
have given them what we expect will be a very useful book, Doing Honest Work in College. It will be one of the first things students see on their residence hall desks when they move in,
and we hope they will realize how important the topic is.”—James J. O’Donnell, Provost, Georgetown University “A useful book to keep on your reference shelf.”—Bonita L. Wilcox,
English Leadership Quarterly
A Better Way to Think about Business
Individual, Corporate and International Perspectives
A Reader for Professional Ethics
The Ethics of Business
How to Prepare Citations, Avoid Plagiarism, and Achieve Real Academic Success, Second Edition
Business, Institutions, and Ethics
This revised edition updates Thompson’s trail-blazing study of ethical and philosophical issues raised by biotechnology. The 1997 book was the first by a
philosopher to address food and agricultural biotechnology, discussing ethical issues associated with risk assessment, labelling, animal transformation,
patents, and impact on traditional farming communities. The new edition addresses the debates of the intervening decade, including cloning, the
Precautionary Principle, and the biotechnology debate between the United States and Europe.
For Business Ethics is a daring adventure into the world of business ethics. It offers a clear and accessible introduction to business ethics and also
expands business ethics beyond its current narrow confines. It is ground-breaking in the sense that it invites a distinctively critical approach to business
ethics, an approach that the authors argue is part and parcel of ethics. With a thought-provoking glossary and recommendations for further readings, For
Business Ethics is an essential purchase for students and practitioners alike. It is at once an introduction to business ethics and a challenge to anyone
who wishes to take part in or change contemporary organized society.
Principles to study the ethics of commerce at the individual, organizational, and market levels.
A Concise Introduction
Food Biotechnology in Ethical Perspective
Applied Business Ethics: Foundations For Study And Daily Practice
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