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A guide to business architecture provides information on how to
sucessfully create and maintain business models.
Introduction to E-commerce discusses the foundations and key
aspects of E-commerce while focusing on the latest developments in
the E-commerce industry. Practical case studies offer a useful
reference for dealing with various issues in E-commerce such as
latest applications, management techniques, or psychological
methods. Dr. Zheng Qin is currently Director of the E-Commerce
Institute of Xi’an Jiaotong University.
Do we need yet another textbook on business fundamentals when
every publishing house has stacks of such books ready for sale? No,
we do not need another standard textbook. What we need is a new
kind of teaching tool that at once accommodates the modern-day
classroom and exposes new century students to the contemporary
world of global capitalism in which today's businesses operate. In
primer form, Dr. Patrice Flynn clarifies the functional areas of
business, a term used to describe what every businessperson needs
to understand to be successful, from entrepreneurship to small
business development, legal structure, going global, finance, big
data, marketing, management, and more. This primer demonstrates
how a master teacher teaches new century students, thus giving
supremacy to pedagogy along with rigorous content. The primer can
be used with both business students and the growing number of
nonbusiness students interested in learning how business works
before entering the world of work. Every student will come away not
only with a sense of the business areas that pique their interest but
also with a deeper understanding of business from which to craft
next career steps.
This comprehensive edited volume is the first of its kind, designed
to serve as a textbook for long-duration business analytics
programs. It can also be used as a guide to the field by practitioners.
The book has contributions from experts in top universities and
industry. The editors have taken extreme care to ensure continuity
across the chapters. The material is organized into three parts: A)
Tools, B) Models and C) Applications. In Part A, the tools used by
business analysts are described in detail. In Part B, these tools are
applied to construct models used to solve business problems. Part C
contains detailed applications in various functional areas of
business and several case studies. Supporting material can be found
in the appendices that develop the pre-requisites for the main text.
Every chapter has a business orientation. Typically, each chapter
begins with the description of business problems that are
transformed into data questions; and methodology is developed to
solve these questions. Data analysis is conducted using widely used
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software, the output and results are clearly explained at each stage
of development. These are finally transformed into a business
solution. The companion website provides examples, data sets and
sample code for each chapter.
Basic Finance: An Introduction to Financial Institutions,
Investments, and Management
Introduction to Business
Cases, Notes and Questions
A Practical Introduction
An Introduction
An Introduction to the Law of Business Organizations

INTRODUCTION TO BUSINESS LAW, 4E presents the full range of business law
topics in a series of brief, quick-reading chapters, perfect for single-semester or
one-quarter courses. Accurate, comprehensive, and extremely reader-friendly,
INTRODUCTION TO BUSINESS LAW, 4E uses an innovative storytelling style to
bring cases and legal concepts to life. Plus, it highlights the material's business
applications, so students can envision how they'll apply the content in their
careers. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Written by renowned data science experts Foster Provost and Tom Fawcett,
Data Science for Business introduces the fundamental principles of data
science, and walks you through the "data-analytic thinking" necessary for
extracting useful knowledge and business value from the data you collect. This
guide also helps you understand the many data-mining techniques in use
today. Based on an MBA course Provost has taught at New York University over
the past ten years, Data Science for Business provides examples of real-world
business problems to illustrate these principles. You’ll not only learn how to
improve communication between business stakeholders and data scientists,
but also how participate intelligently in your company’s data science projects.
You’ll also discover how to think data-analytically, and fully appreciate how
data science methods can support business decision-making. Understand how
data science fits in your organization—and how you can use it for competitive
advantage Treat data as a business asset that requires careful investment if
you’re to gain real value Approach business problems data-analytically, using
the data-mining process to gather good data in the most appropriate way
Learn general concepts for actually extracting knowledge from data Apply data
science principles when interviewing data science job candidates
'Business Strategy: an introduction' is an accessible textbook that provides a
straightforward guide for those with little or no knowledge of the subject. It
presents complex issues and concepts in a clear and compact manner, so that
readers gain a clear understanding of the topics addressed. The following
features are included: * A comprehensive introduction to the subjects of
business strategy and strategic management * Complex issues explained in a
straightforward way for students new to this topic * Student friendly learning
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features throughout * Case studies of varying lengths with questions included
for assignment and seminar work * A discussion of both traditional theory and
the most recent research in the field This second edition features new and
updated case studies as well as more depth having been added to the material
in the book. New chapters on business ethics, types and levels of strategy, and
how to use case studies have been incorporated. A range of pedagogical
features such as learning objectives, review and discussion questions, chapter
summaries and further reading are included in the text resulting in it being a
user-friendly, definitive guide for those new to the subject. A web-based Tutor
Resource Site accompanies the book.
Highly praised for its exceptional clarity, technical accuracy, and useful
examples, Weiers' INTRODUCTION TO BUSINESS STATISTICS, Seventh Edition,
introduces fundamental statistical concepts with an engaging, conversational
presentation and a strong emphasis on the practical relevance of course
material to students' lives and careers. The text's outstanding illustrations,
friendly language, non-technical terminology, and current examples involving
real-world business and personal settings will capture students' interest and
prepare them for success from day one. Continuing cases, contemporary
business applications, and more than 300 new or revised exercises and
problems reflect important trends and the latest developments in today's
dynamic business environment -- all with an accuracy you and your students
can trust. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Philosophy of Technology
Multiple-choice Questions for Introduction to Business Management
Fundamentals of Business (black and White)
Cases, Notes, and Questions
Exploring Business
Design - Process - Instruments
What is globalization? How have the world economies changed in recent
years? What impact do these changes have on business and management
practice? Through creative use of examples, case studies and exercises
from organizations worldwide, this book demonstrates the many levels at
which globalization impacts on contemporary businesses, society and
organizations and elucidates the ways in which different globalization
trends and factors interrelate. Focusing on an integrated approach to
understanding the effects of global trends such as new technologies, new
markets, and cultural and political changes, the book enables students to
understand the wider implications of globalization and apply this to their
study and comprehension of contemporary business and management.
Each chapter: - opens with a short and current case which introduces the
key concepts covered in that chapter - provides an overview of chapter
objectives to allow the student to navigate easily - illustrates the chapter
concepts with useful boxed examples - concludes with a review of the key
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chapter concepts learnt - provides a series of review and discussion
questions - offers 'Global Enterprise Project' assignments for applying
course concepts to the same company - gives up-to-date references from
many sources to direct student's further reading. Students can access the
companion website which includes additional material in support of each
chapter of the book by clicking on the `companion website' logo above.
Primarily intended for biotechnology graduates, this handbook provides an
overview of the requirements, opportunities and drawbacks of Biotech
Entrepreneurship, while also presenting valuable training materials tailored
to the industrial and market reality in the European Biotech Business.
Potential investors and business consultants will find essential information
on the benefits and potential risks involved in supporting biotech
businesses. Further, the book addresses a broad range of Biotechnology
fields, e.g. food biotech, industrial biotech, bioinformatics, animal and
human health. Readers will learn the essentials of creating innovations,
founding a biotech start-up, business management strategies, and
European funding sources. In addition, the book discusses topics such as
intellectual property management and innovation transfer. The book offers
a comparative analysis of different countries’ perspectives and reviews the
status quo in Western and Eastern European regions, also in comparison
with other leading biotech countries such as the USA and Canada. A long
list of potentially profitable biotech start-up ideas and a collection of
success stories involving European companies are also included. The book
is based on the Erasmus+ Strategic Partnership project “Supporting
biotechnology students oriented towards an entrepreneurial path”
(www.supbioent.usamv.ro), which involved the collaboration of Life
Sciences and Economics departments at higher education institutions
throughout Western and Eastern Europe.
The global business environment is rapidly changing due to shifts in
geopolitical alliances, active support of global international institutions in
promoting market-oriented economic reforms, and advances in the
development and use of information technology. INTRODUCTION TO
GLOBAL BUSINESS, 2e addresses these challenges by providing a
comprehensive analysis of the global business environment and lays the
foundation for the functional tools used to better prepare you to manage
the global business landscape. The text flows smoothly and clearly from
concept to application, asking you to apply those learning skills into realworld personal and professional applications. The specialized author team
introduces globalization through unparalleled scholarship and a world-view
presentation of the fundamental pillars of the global business environment
-- culture, ethics, economics, and information technology. Important Notice:
Media content referenced within the product description or the product
text may not be available in the ebook version.
Introduction to Business covers the scope and sequence of most
introductory business courses. The book provides detailed explanations in
the context of core themes such as customer satisfaction, ethics,
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entrepreneurship, global business, and managing change. Introduction to
Business includes hundreds of current business examples from a range of
industries and geographic locations, which feature a variety of individuals.
The outcome is a balanced approach to the theory and application of
business concepts, with attention to the knowledge and skills necessary for
student success in this course and beyond.
Supporting and Transforming Business
Data Science for Business
The Business of Film
The Economy and You
An Introduction to Statistical Learning
A European Perspective
“How are business models purposeful designed and structured? How can the models be
implemented professionally and managed successfully and sustainably? In what ways can existing
business models be adapted to the constantly changing conditions? In this clearly structured
reference work, Bernd W. Wirtz gives an answer to all these issues and provides the reader with
helpful guidance. Although, ‘Business Model Management’ is first and foremost a scientific
reference book, which comprehensively addresses the theory of business models, with his book
Bernd W. Wirtz also turns to practitioners. Not least, the many clearly analyzed case studies of
companies in different industries contribute to this practical relevance. My conclusion: ‘Business
Model Management’ is an informative and worthwhile read, both for students of business
administration as a textbook as well as for experienced strategists and decision makers in the
company as a fact-rich, practical compendium.” Matthias Müller, Chief Executive Officer
Porsche AG (2010-2015), Chief Executive Officer (2015-2018) Volkswagen AG “In dynamic and
complex markets a well thought out business model can be a critical factor for the success of a
company. Bernd Wirtz vividly conveys how business models can be employed for strategic
competition and success analysis. He structures and explains the major theoretical approaches in the
literature and practical solutions in an easy and understandable way. Numerous examples from
business practice highlight the importance of business models in the context of strategic
management. The book has the potential to become a benchmark on the topic business models in
the German-speaking world.” Hermann-Josef Lamberti, Member of the Board Deutsche Bank AG
1999-2012/ Member of the Board of Directors, Airbus Group “The business environment has
become increasingly complex. Due to changing conditions, the executive board of a company is
confronted with growing challenges and increasing uncertainty. Thus, a holistic understanding of the
corporate production and performance systems is becoming more and more important. At this
point, Bernd W. Wirtz introduces and presents the concept of the structured discussion of the own
business model. Business models present operational service processes in aggregated form. This
holistic approach channels the attention of management, supports a sound understanding of
relationships and facilitates the adaption of the business to changing conditions. The management of
business models is thus an integrated management concept. Through the conceptual presentation of
complex issues the author makes a valuable contribution to the current literature. In particular, the
referenced case studies from various industries make the book clear and very applicable to
practice.” Dr. Lothar Steinebach, Member of the Board, Henkel AG 2007-2012/ Supervisory
Board, ThyssenKrupp AG
Introducing Business English provides a comprehensive overview of this topic, situating the concepts
of Business English and English for Specific Business Purposes within the wider field of English for
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Special Purposes. This book draws on contemporary teaching and research contexts to demonstrate
the growing importance of English within international business communication. Covering both
spoken and written aspects of Business English, this book: examines key topics within Business
English, including teaching Business English as a lingua franca, intercultural business interactions,
blended learning and web-based communication; discusses the latest research on each topic, and
possible future directions; features tasks and practical examples, a section on course design, and
further resources. Written by two leading researchers and teachers, Introducing Business English is a
must-read for advanced undergraduate and postgraduate students studying Business English,
Business English as a Lingua Franca, and English for Specific Business Purposes.
Introduction to Business
Combining current coverage with a student-friendly modular format, BASIC FINANCE: AN
INTRODUCTION TO FINANCIAL INSTITUTIONS, INVESTMENTS & MANAGEMENT,
11E introduces the three primary aspects of finance and examines how they are interrelated to give
students a firm foundation in all of finance--not just corporate finance. Each chapter offers a concise,
self-contained treatment of one or two finance concepts, or institutions easily covered in a single
class period. Students can build on what they learn through the text's Internet resources, number
problems, illustrations using financial calculators, and a Microsoft Excel appendix. The time value of
money is emphasized throughout. The 11th Edition includes numerous self-help problems with
answers and relationships with answers, new coverage of classes of stock/preferred stock, new
sections on Internet sources of information, and updated tax laws. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Business Strategy
Introduction to Business Statistics
Introduction to Buisness, 2/E (Paperback-4C)
Introduction to E-commerce
Essentials of Business Analytics
with Applications in R

Introductory Statistics is designed for the one-semester, introduction to statistics
course and is geared toward students majoring in fields other than math or
engineering. This text assumes students have been exposed to intermediate
algebra, and it focuses on the applications of statistical knowledge rather than the
theory behind it. The foundation of this textbook is Collaborative Statistics, by
Barbara Illowsky and Susan Dean. Additional topics, examples, and ample
opportunities for practice have been added to each chapter. The development
choices for this textbook were made with the guidance of many faculty members
who are deeply involved in teaching this course. These choices led to innovations
in art, terminology, and practical applications, all with a goal of increasing
relevance and accessibility for students. We strove to make the discipline
meaningful, so that students can draw from it a working knowledge that will enrich
their future studies and help them make sense of the world around them.
Coverage and Scope Chapter 1 Sampling and Data Chapter 2 Descriptive
Statistics Chapter 3 Probability Topics Chapter 4 Discrete Random Variables
Chapter 5 Continuous Random Variables Chapter 6 The Normal Distribution
Chapter 7 The Central Limit Theorem Chapter 8 Confidence Intervals Chapter 9
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Hypothesis Testing with One Sample Chapter 10 Hypothesis Testing with Two
Samples Chapter 11 The Chi-Square Distribution Chapter 12 Linear Regression
and Correlation Chapter 13 F Distribution and One-Way ANOVA
An Introduction to Statistical Learning provides an accessible overview of the field
of statistical learning, an essential toolset for making sense of the vast and
complex data sets that have emerged in fields ranging from biology to finance to
marketing to astrophysics in the past twenty years. This book presents some of
the most important modeling and prediction techniques, along with relevant
applications. Topics include linear regression, classification, resampling methods,
shrinkage approaches, tree-based methods, support vector machines, clustering,
and more. Color graphics and real-world examples are used to illustrate the
methods presented. Since the goal of this textbook is to facilitate the use of these
statistical learning techniques by practitioners in science, industry, and other
fields, each chapter contains a tutorial on implementing the analyses and methods
presented in R, an extremely popular open source statistical software platform.
Two of the authors co-wrote The Elements of Statistical Learning (Hastie,
Tibshirani and Friedman, 2nd edition 2009), a popular reference book for statistics
and machine learning researchers. An Introduction to Statistical Learning covers
many of the same topics, but at a level accessible to a much broader audience.
This book is targeted at statisticians and non-statisticians alike who wish to use
cutting-edge statistical learning techniques to analyze their data. The text
assumes only a previous course in linear regression and no knowledge of matrix
algebra.
Doing Research in Business and Management has been written to help students
obtain a thorough understanding of the main methodological issues and options
that are available to them as business and management researchers undertaking
a masters or doctoral degree. Doing Research in Business and Management
takes the reader through all of the important issues that need to be understood if a
competent piece of research is to be produced at the masters or doctoral level in
the business and management studies. The authors explain the interrelationship
between the theoretical and empirical research as well as the differences between
positivism and phenomenology. Not only do they put these concepts in context for
the business and management student, but they go on to discuss how these
different approaches are used in practice. Furthermore, the authors discuss the
implications of quantitative and qualitative approaches to research. The book
offers high-level advice on different numerical techniques available to researchers
as well as different software packages that may be used for analyzing qualitative
data. The book also discusses the use of the Internet to support research in
masters and doctoral programs.
Using an innovative storytelling style to bring cases and legal concepts to life,
INTRODUCTION TO BUSINESS LAW, 5E presents a full range of business law
topics in a series of brief, quick-reading chapters. The text delivers succinct
coverage of core business law topics, emphasizes the business applications of
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chapter concepts, and includes summarized cases to illustrate the point of law.
The fifth edition includes all-new chapters on LLCs and employment
discrimination, new Case Questions, and a new emphasis on social media issues
throughout. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
An Introduction to Law and Regulation
An Introduction for Technology and Business Students
Doing Research in Business and Management
Introduction to Business: A Primer On Basic Business Operations
Introducing Business English
Business Model Management
An issue-driven introduction to industrial organization, thoroughly updated and revised. The study of
industrial organization (IO)—the analysis of the way firms compete with one another—has become a
key component of economics and of such related disciplines as finance, strategy, and marketing. This
book provides an issue-driven introduction to industrial organization. Although formal in its
approach, it is written in a way that requires only basic mathematical training. It includes a vast array
of examples, from both within and outside the United States. This second edition has been thoroughly
updated and revised. In addition to updated examples, this edition presents a more systematic
treatment of public policy implications. It features added advanced sections, with analytical treatment
of ideas previously presented verbally; and exercises, which allow for a deeper and more formal
understanding of each topic. The new edition also includes an introduction to such empirical methods
as demand estimation and equilibrium identification. Supplemental material is available online.
Part of the excitement in boundary-layer meteorology is the challenge associated with turbulent flow one of the unsolved problems in classical physics. An additional attraction of the filed is the rich
diversity of topics and research methods that are collected under the umbrella-term of boundary-layer
meteorology. The flavor of the challenges and the excitement associated with the study of the
atmospheric boundary layer are captured in this textbook. Fundamental concepts and mathematics
are presented prior to their use, physical interpretations of the terms in equations are given, sample
data are shown, examples are solved, and exercises are included. The work should also be considered
as a major reference and as a review of the literature, since it includes tables of parameterizatlons,
procedures, filed experiments, useful constants, and graphs of various phenomena under a variety of
conditions. It is assumed that the work will be used at the beginning graduate level for students with
an undergraduate background in meteorology, but the author envisions, and has catered for, a
heterogeneity in the background and experience of his readers.
The new edition will explore recent developments in the Delaware Corporate law that further define
the fiduciary responsibility of officers and directors, the continuing academic controversy over for
whose benefit corporations should be run, and the ongoing federal efforts to ameliorate perceived
failings in the state law regarding corporations. The second edition will also include further materials
to contribute toward bridging the longstanding gap between lawyers? understanding of the
perspective of managers and managers uneasiness over the narrow perceptions of lawyers. It will
continue to be the one casebook regarding business organizations specifically designed to meet the
needs of both law students and management students.
The updated second edition of this text introduces readers to the business of film at every stage of the
filmmaking lifecycle, from planning and production to distribution. Authors Paula Landry and
Stephen R. Greenwald offer a practical, hands-on guide to the business aspects of this evolving
industry, exploring development, financing, regional/global/online distribution, business models,
exhibition, multi-platform delivery, marketing, film festivals, production incentives, VR/AR,
accounting, and more. The book is illustrated throughout with sample financing scenarios and
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charts/graphics, and includes detailed case studies from projects of different budgets and markets.
This new and expanded edition has further been updated to reflect the contemporary media
landscape, including analysis on major new players and platforms like Netflix, Amazon, Google and
Vimeo, shifting trends due to convergence and disruption from new technology, as well as the rise of
independent distribution and emergent mobile and online formats. An eResource also includes
downloadable forms and templates, PowerPoint slides, quizzes and test banks, and other additional
resources.
An Introduction to the Digital Book and Journal Industries
Introduction to Biotech Entrepreneurship: From Idea to Business
Managing Sport Business
Introduction to Business Architecture
Introduction to Nonparametric Estimation
Relationships and Responsibilities
Thoroughly revised and updated throughout, the second edition of The
Business of Digital Publishing provides an essential introduction to
the development of digital products in the book and journal
industries today. Offering a fundamental overview of the main
technological developments that have influenced the growth of digital
publishing, the author introduces students to the key terms and
concepts that make digital publishing possible. The four key
publishing sectors (professional reference, academic, education and
trade) are explored in detail, providing students with the technical
literacy to understand digital developments and examine the growth of
new business models. In this edition, sections have been updated to
address the growth of audiobooks, reading apps, metadata, and open
access, while original case studies address key issues such as
digital-first publishing, EPUB, social media and crowdsourcing. Also
covered are the key issues and debates that face the industry as a
whole, such as pricing and copyright, and their impact on the
industry is explored through relevant case studies. Taken together,
the chapters examine the challenges of digital publishing and explore
the opportunities it provides to develop new and diverse audiences.
The Business of Digital Publishing remains an invaluable resource for
any publishing student looking for a starting point from which to
explore the world of digital publishing.
Developed from lecture notes and ready to be used for a course on the
graduate level, this concise text aims to introduce the fundamental
concepts of nonparametric estimation theory while maintaining the
exposition suitable for a first approach in the field.
In recent years, regulation has emerged as one of the most distinct
and important fields of study in the social sciences, both for policymakers and for scholars who require a theoretical framework that can
be applied to any social sector. This timely textbook provides a
conceptual map of the field and an accessible and critical
introduction to the subject. Morgan and Yeung set out a diverse and
stimulating selection of materials and give them context with a
comprehensive and critical commentary. By adopting an
interdisciplinary approach and emphasising the role of law in its
broader social and political context, it will be an invaluable tool
for the student coming to regulation for the first time. This clearly
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structured, academically rigorous title, with a contextualised
perspective, is essential reading for all students of the subject.
Introductory Business Statistics is designed to meet the scope and
sequence requirements of the one-semester statistics course for
business, economics, and related majors. Core statistical concepts
and skills have been augmented with practical business examples,
scenarios, and exercises. The result is a meaningful understanding of
the discipline, which will serve students in their business careers
and real-world experiences.
An Introduction to Process and Method
The Business of Digital Publishing
An Introduction to Boundary Layer Meteorology
Cengage Advantage Books: Introduction to Business Law
Version 3.0
Introductory Business Statistics

A less-expensive grayscale paperback version is available. Search for ISBN
9781680923018. Business Law I Essentials is a brief introductory textbook
designed to meet the scope and sequence requirements of courses on
Business Law or the Legal Environment of Business. The concepts are
presented in a streamlined manner, and cover the key concepts necessary
to establish a strong foundation in the subject. The textbook follows a
traditional approach to the study of business law. Each chapter contains
learning objectives, explanatory narrative and concepts, references for
further reading, and end-of-chapter questions. Business Law I Essentials may
need to be supplemented with additional content, cases, or related
materials, and is offered as a foundational resource that focuses on the
baseline concepts, issues, and approaches.
(Black & White version) Fundamentals of Business was created for Virginia
Tech's MGT 1104 Foundations of Business through a collaboration between
the Pamplin College of Business and Virginia Tech Libraries. This book is
freely available at: http://hdl.handle.net/10919/70961 It is licensed with a
Creative Commons-NonCommercial ShareAlike 3.0 license.
Contemporary sport is both a sophisticated and complex international
business and a mass participatory practice run largely by volunteers and
community organisations. Now in a fully revised and expanded second
edition, this authoritative and comprehensive introduction to the theory and
practice of sports management helps to explain the modern commercial
environment that shapes sport at all levels and gives clear and sensible
guidance on best practice in sports management, from elite sport to the
local level. The first section examines the global context for contemporary
sports management. The second explores the key functional areas of
management, from organisation and strategy to finance and marketing, and
explains how successful managerial techniques can be applied in a sporting
context. The final section surveys a wide range of important issues in
contemporary sports management, from corporate social responsibility to
the use of information and communication technologies. Together, these
sections provide a complete package of theory, applied practical skills and a
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state-of-the-art review of modern sport business. Complemented by a
companion website full of additional resources, this book is essential reading
for all students of sport management and sport business.
WHATS IN IT FOR ME? Information technology lives all around us-in how we
communicate, how we do business, how we shop, and how we learn. Smart
phones, iPods, PDAs, and wireless devices dominate our lives, and yet it's all
too easy for students to take information technology for granted. Rainer and
Turban's Introduction to Information Systems, 2nd edition helps make
Information Technology come alive in the classroom. This text takes
students where IT lives-in today's businesses and in our daily lives while
helping students understand how valuable information technology is to their
future careers. The new edition provides concise and accessible coverage of
core IT topics while connecting these topics to Accounting, Finance,
Marketing, Management, Human resources, and Operations, so students can
discover how critical IT is to each functional area and every business. Also
available with this edition is WileyPLUS - a powerful online tool that provides
instructors and students with an integrated suite of teaching and learning
resources in one easy-to-use website. The WileyPLUS course for Introduction
to Information Systems, 2nd edition includes animated tutorials in Microsoft
Office 2007, with iPod content and podcasts of chapter summaries provided
by author Kelly Rainer.
Business Ethics
Introduction to Business Finance
Business Law I Essentials
What You Need to Know about Data Mining and Data-Analytic Thinking
Text and Materials

Thomson Reuters created this publication to provide you with accurate and
authoritative information concerning the subject matter covered. However,
this publication was not necessarily prepared by persons licensed to
practice law in a particular jurisdiction. Thomson Reuters does not render
legal or other professional advice, and this publication is not a substitute
for the advice of an attorney. If you require legal or other expert advice, you
should seek the services of a competent attorney or other professional.
Philosophy of Technology: An introduction for technology and business
students is an accessible guide to technology’s changes , their
ubiquitousness, and the many questions these raise. Designed for those
with no philosophical background in mind, it is ideal for technology and
engineering students or specialists who want to learn to think critically
about how their work influences society and our daily lives. The
technological, business environment and daily experiences are the starting
point of the book and the authors’ reflect upon these practices from a
philosophical point of view. The text goes on to present a critical analysis
of the subject including development, manufacturing, sales and marketing
and the use of technological products and services. The abstract ideas are
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made easier to grasp with a story-telling approach: a vivid history of the
discipline and colourful portraits of the core thinkers in this domain, as well
as four case studies drawing from various engineering disciplines to
demonstrate how philosophy can and should influence technology in
practice. The first comprehensive introduction to this vibrant young subdiscipline in over 20 years, this is an ideal textbook for students of
technology and engineering beginning a course or project in the
philosophy of their subject.
Would you like to gather big datasets, analyze them, and visualize the
results, all in one program? If this describes you, then Introduction to
Python Programming for Business and Social Science Applications is the
book for you. Authors Frederick Kaefer and Paul Kaefer walk you through
each step of the Python package installation and analysis process, with
frequent exercises throughout so you can immediately try out the functions
you’ve learned. Written in straightforward language for those with no
programming background, this book will teach you how to use Python for
your research and data analysis. Instead of teaching you the principles and
practices of programming as a whole, this application-oriented text focuses
on only what you need to know to research and answer social science
questions. The text features two types of examples, one set from the
General Social Survey and one set from a large taxi trip dataset from a
major metropolitan area, to help readers understand the possibilities of
working with Python. Chapters on installing and working within a
programming environment, basic skills, and necessary commands will get
you up and running quickly, while chapters on programming logic, data
input and output, and data frames help you establish the basic framework
for conducting analyses. Further chapters on web scraping, statistical
analysis, machine learning, and data visualization help you apply your
skills to your research. More advanced information on developing graphical
user interfaces (GUIs) help you create functional data products using
Python to inform general users of data who don’t work within Python. First
there was IBM® SPSS®, then there was R, and now there?s Python.
Statistical software is getting more aggressive - let authors Frederick
Kaefer and Paul Kaefer help you tame it with Introduction to Python
Programming for Business and Social Science Applications.
Introduction to Industrial Organization, second edition
Introduction to Global Business: Understanding the International
Environment & Global Business Functions
Introduction to Information Systems
Introduction to Python Programming for Business and Social Science
Applications
Introductory Statistics
An Introduction to the Methodology and its Applications
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