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'Every day, millions of people -- the rich, the poor and the many foreign visitors -- are hunting for ways to get their business done in modern India. If they search in the right places and offer the appropriate price,
there is always a facilitator who can get the job done. This book is a sneak preview of those searches, the middlemen who do those jobs, and the many opportunities that the fast-growing economy offers.' Josy
Joseph draws upon two decades as an investigative journalist to expose a problem so pervasive that we do not have the words to speak of it. The story is big: that of treacherous business rivalries, of how some
industrial houses practically own the country, of the shadowy men who run the nation's politics. The story is small: a village needs a road and a hospital, a graveyard needs a wall, people need toilets. A Feast of
Vultures is an unprecedented, multiple-level inquiry into modern India, and the picture it reveals is both explosive and frightening. Within these covers is unimpeachable evidence against some of the country's
biggest business houses and political figures, and the reopening of major scandals that have shaped its political narratives. Through hard-nosed investigations and the meticulous gathering of documentary
evidence, Joseph clinically examines and irrefutably documents the non-reportable. It is a troubling narrative, but also a call to action and a cry for change. A tour de force through the wildly beating heart of postsocialist India, the book is a must-read for anyone interested in understanding the large, unwieldy truth about this nation.
From the cofounder of Square, an inspiring and entertaining account of what it means to be a true entrepreneur and what it takes to build a resilient, world-changing company In 2009, a St. Louis glassblowing artist
and recovering computer scientist named Jim McKelvey lost a sale because he couldn't accept American Express cards. Frustrated by the high costs and difficulty of accepting credit card payments, McKelvey
joined his friend Jack Dorsey (the cofounder of Twitter) to launch Square, a startup that would enable small merchants to accept credit card payments on their mobile phones. With no expertise or experience in the
world of payments, they approached the problem of credit cards with a new perspective, questioning the industry's assumptions, experimenting and innovating their way through early challenges, and achieving
widespread adoption from merchants small and large. But just as Square was taking off, Amazon launched a similar product, marketed it aggressively, and undercut Square on price. For most ordinary startups,
this would have spelled the end. Instead, less than a year later, Amazon was in retreat and soon discontinued its service. How did Square beat the most dangerous company on the planet? Was it just luck? These
questions motivated McKelvey to study what Square had done differently from all the other companies Amazon had killed. He eventually found the key: a strategy he calls the Innovation Stack. McKelvey's
fascinating and humorous stories of Square's early days are blended with historical examples of other world-changing companies built on the Innovation Stack to reveal a pattern of ground-breaking, competitionproof entrepreneurship that is rare but repeatable. The Innovation Stack is a thrilling business narrative that's much bigger than the story of Square. It is an irreverent first-person look inside the world of
entrepreneurship, and a call to action for all of us to find the entrepreneur within ourselves and identify and fix unsolved problems--one crazy idea at a time.
A burrito maker and bon vivant called Tokyo Joe A very big textile-coatings salesman named Big Dog A bankrupt heating contractor who styles himself as Georgia Bard Meet the new leaders of the twenty-firstcentury stock market-each an Internet stock-trading legend. Each a cyber-guru in the vanguard of the millions of trading and talking about stocks on the Internet. Each with legions of eager followers and
determined foes, and the ability to make stock prices leap-or plummet-at the click of a mouse. Colorful, charismatic, and often outrageous, they are reshaping the way we invest and how Wall Street works. Scam
Dogs and Mo-Mo Mamas is their story-the first journalistic look at these market wizards and their brave new world. Veteran Wall Street Journal reporter John Emshwiller has entered that world and brought back a
lively, entertaining tale, documenting their rise, the culture they've created, their intertwined lives, and their power, influence and turf battles. Pitted against the cyber-gurus, and a major part of this story, are the selfappointed truthsayers who seek to expose their excesses, Web officials who try to keep order in cyberspace, and enforcement officials from the SEC, who are beginning a government crackdown. Though these
Internet voyagers rarely meet or even share a spoken word, their lives and passions have all met in cyberspace. There, they befriend or battle each other in pursuit of fame and fortune. They operate in a realm
without substance that can be powerfully, even frighteningly, real. There, it is as easy to be entertained as it is to be fleeced. Of course, if you are very good and very lucky, you might just strike it rich. Welcome to
the wild and woolly world of Internet stock trading-where the rules are still being written, nothing is as it seems, and everything is up for grabs.
Airline FinanceAshgate Publishing, Ltd.
Choosing Hope
A Guide for Financial Analysis
The Rise and Fall of My Friendship with the First Lady
An Introductory Course to Measuring the Value of Companies
Value Creation with Currency Derivatives in Global Capital Markets
Beautiful from this Angle
Analysis for Financial Management

An authoritative overview of the prior development, current state, and future opportunities in strategic management The strategic management
field, now a vibrant arena that offers valuable knowledge for managerial practice, has experienced significant growth in the more than forty
years since its inception. And, until now, there has not been a book that captured the rich breadth and depth of knowledge of the discipline,
while also looking to the future. Strategic Management provides a critical overview of the prior development, current state, and future
opportunities in the strategic management field. Editors Irene M. Duhaime, Michael A. Hitt, and Marjorie A. Lyles bring together an
exceptional group of scholars to explore specialized topics such as corporate strategy, strategic entrepreneurship, cooperative strategies,
global strategy, strategic leadership, governance, innovation, strategy process and strategy practice, and strategic human capital. The book
focuses heavily on the future developments and research opportunities available in the field, while also providing a solid base of knowledge
for understanding strategic management as a whole. With articles from major leaders in the field, this authoritative volume will be useful to
every strategic management scholar.
This book offers the first comprehensive exploration of frequent flyer programs. By combining academic research with extensive insights and
examples from the actual business world, it explores the key drivers and strategies of airline loyalty marketing today in an unprecedented
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manner. Strategy in Airline Loyalty also explores how the programs have evolved over time from marketing programs to financial powerhouses,
identifying both the catalysts for change, as well as the strategic options and underlying trade-offs available to airlines. Covering diverse
angles ranging from behavioral economics, to accounting, and structural design, the book reviews every core aspect of frequent flyer programs
and offers extensive frameworks and definitions. The book provides a useful and complete reference for researchers, and helps those
interested in frequent flyer programs to develop a better understanding of their past, present and future.
How can a company that has never turned a profit have a multibillion dollar valuation? Why do some start-ups attract large investments while
others do not? Aswath Damodaran, finance professor and experienced investor, argues that the power of story drives corporate value, adding
substance to numbers and persuading even cautious investors to take risks. In business, there are the storytellers who spin compelling
narratives and the number-crunchers who construct meaningful models and accounts. Both are essential to success, but only by combining the
two, Damodaran argues, can a business deliver and sustain value. Through a range of case studies, Narrative and Numbers describes how
storytellers can better incorporate and narrate numbers and how number-crunchers can calculate more imaginative models that withstand
scrutiny. Damodaran considers Uber's debut and how narrative is key to understanding different valuations. He investigates why Twitter and
Facebook were valued in the billions of dollars at their public offerings, and why one (Twitter) has stagnated while the other (Facebook) has
grown. Damodaran also looks at more established business models such as Apple and Amazon to demonstrate how a company's history can both
enrich and constrain its narrative. And through Vale, a global Brazil-based mining company, he shows the influence of external narrative, and
how country, commodity, and currency can shape a company's story. Narrative and Numbers reveals the benefits, challenges, and pitfalls of
weaving narratives around numbers and how one can best test a story's plausibility.
This third edition of Straight and Level thoroughly updates the previous edition with extensive comments on recent industry developments and
emerging business models. The discussion is illustrated by current examples drawn from all sectors of the industry and every region of the
world. The fundamental structure of earlier editions, now widely used as a framework for air transport management courses, nonetheless
remains unchanged. Part 1 of the book provides a strategic context within which to consider the industry's economics. Part 2 is built around
a simple yet powerful model that relates operating revenue to operating cost; it examines the most important elements in demand and traffic,
price and yield, output and unit cost. Part 3 probes more deeply into three critical aspects of capacity management: network management;
fleet management; and revenue management. Part 4 concludes the book by exploring relationships between unit revenue, unit cost, yield, and
load factor. Straight and Level has been written primarily for masters-level students on aviation management courses. The book should also be
useful to final year undergraduates wanting to prepare for more advanced study. Amongst practitioners, it will appeal to established managers
moving from functional posts into general management. More broadly, anyone with knowledge of the airline industry who wants to gain a deeper
understanding of its economics at a practical level and an insight into the reasons for its financial volatility should find the book of
interest.
The Predictive Retailer
Inside the Wild & Woolly World of Internet Stock Trading
Technology Ventures
Risk Management and Insurance
Narrative and Numbers
A Feast of Vultures
Corporate Governance
In today’s fast-changing business environment, those firms that want to remain competitive must also be innovative. Innovation is not simply about developing new technologies into new products or services, but in many cases,
finding new models for doing business in the face of change. It often entails changing the rules of the game. Strategic Innovation demonstrates to students how to create and appropriate value using new game strategies to gain
competitive advantage. The book begins with a summary of the major strategic frameworks and showing the origins of strategic innovation. Next, Afuah gives a thorough examination of contemporary strategy from an innovation
standpoint, including: how to develop strategy in the face of change a detailed framework for assessing the profitability potential of a strategy or product consideration of how both for-profit and non-profit organizations can benefit
from new game strategies. With a wealth of quantitative examples of successful strategies, as well as descriptive cases, Strategic Innovation will complement courses in strategy, and technology and innovation.
“Deepak Chopra’s story is an inspiring gift for those who truly care and have the courage to seek.” —Michael Baigent, author of The Jesus Papers The founder of The Chopra Center and the preeminent teacher of Eastern
philosophy to the Western World, Deepak Chopra gives us the story of the man who became Messiah in his phenomenal New York Times bestseller Jesus. The author who illuminated the life of Buddha now offers readers an
unparalleled portrait of Jesus Christ, from carpenter’s son to revolutionary leader, that is fresh and inspiring—a remarkable retelling of the greatest story ever told.
Successful methodology for identifying earnings-related reporting indiscretions Creative Cash Flow Reporting and Analysis capitalizes on current concerns with misleading financial reporting on misleading financial reporting. It
identifies the common steps used to yield misleading cash flow amounts, demonstrates how to adjust the cash flow statement for more effective analysis, and how to use adjusted operating cash flow to uncover earnings that have
been misreported using aggressive or fraudulent accounting practices. Charles W. Mulford, PhD, CPA (Atlanta, GA), is the coauthor of three books, including the bestselling The Financial Numbers Game: Identifying Creative
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Accounting Practices. Eugene E. Comiskey, PhD, CPA, CMA (Atlanta, GA), is the coauthor of the bestselling The Financial Numbers Game: Identifying Creative Accounting Practices.
En roman fra det moderne Pakistans priviligerede klasse - om sladderspalter, reality TV-shows, ambition, desperation, klasseforskelle, terrorisme og kvinders venskab
Melania and Me
From Idea to Enterprise
Creative Cash Flow Reporting
Strategic Innovation
The Value of Stories in Business
Making the Retailer Smart
For many years, introductory insurance textbooks presented insurance as a subject based in contracts. Slowly, the course has moved toward a consumer orientation, providing students with a broad, descriptive survey of the
insurance field, covering topics such as legal aspects, life and health, and property and liability. Over the past 10 years, textbooks began to promote, and to a limited degree, incorporate a stronger business risk management
component while maintaining a consumer orientation. Harrington/Niehaus' Risk Management and Insurance 2e is written to take the next step offering the essential aspects of insurance contracts and the insurance industry while
providing a substantially more conceptual analysis and attention to business risk management and public policy issues that exists in current texts.
"In a lively conversational style, Robert Hartley provides play-by-play analyses of actual decisions and practices that led to major marketing wars, comebacks, crises, and triumphs in top corporations. Hands-on exercises and
debates invite you to immerse yourself in various situations. These real-life war stories are packed with practical tips and learning experiences that can serve you throughout your career."--BOOK JACKET.
The Predictive Retailer is a retail company that utilizes the latest technological developments to deliver an exceptional personalized experience to each and every customer. Today, technology such as AI, Machine Learning,
Augmented Reality, IoT, Real-time stream processing, social media, and wearables are altering the Customer Experience (CX) landscape and retailers need to jump aboard this fast moving technology or run the risk of being left
out in the cold. The Predictive Retailer reveals how these and other technologies can help shape the customer journey. The book details how the five types of analytics-descriptive, diagnostic, predictive, prescriptive, and edge
analytics-affect not only the customer journey, but also just about every operating function of the retailer. An IoT connected retailer can make its operations smart. Connected devices can help with inventory optimization, supply
chain management, labor management, waste management, as well as keep the retailer's data centers green and its energy use smart. Social media is no longer a vanity platform, but rather it is a place to both connect with
current customers as well as court new ones. It is also a powerful branding channel that can be utilized to both understand a retailer's position in the market, as well as a place to benchmark its position against its competitors.
Today, technology moves at break-neck speed and it can offer the potential of anticipatory capabilities, but it also comes with a confusing variety of technological terms--Big Data, Cognitive Computing, CX, Data Lakes,
Hadoop, Kafka, Personalization, Spark, etc., etc. The Predictive Retailer will help make sense of it all, so that a retail executive can cut through the confusing technological jargon and understand why a Spark-based real-time
stream processing data stream might be preferable to a TIBCO Streambase one, or an IBM Streaming Analytics one. This book will help retail executives break through the technological clutter so that they can deliver an
unrivaled customer experience to each and every patron that comes through their doors.
#1 NEW YORK TIMES BESTSELLER What Melania wants, Melania gets. The former director of special events at Vogue and producer of nine legendary Met Galas, Stephanie Winston Wolkoff met Melania Knauss in 2003 and
had a front row seat to the transformation of Donald Trump’s then girlfriend from a rough-cut gem to a precious diamond. As their friendship deepened over lunches at Manhattan hot spots, black-tie parties, and giggle sessions
in the penthouse at Trump Tower, Wolkoff watched the newest Mrs. Trump raise her son, Barron, and manage her highly scrutinized marriage. After Trump won the 2016 election, Wolkoff was recruited to help produce the 58th
Presidential Inauguration and to become the First Lady’s trusted advisor. Melania put Wolkoff in charge of hiring her staff, organizing her events, helping her write speeches, and creating her debut initiatives. Then it all fell
apart when she was made the scapegoat for inauguration finance irregularities. Melania could have defended her innocent friend and confidant, but she stood by her man, knowing full well who was really to blame. The betrayal
nearly destroyed Wolkoff. In this candid and emotional memoir, Stephanie Winston Wolkoff takes you into Trump Tower and the White House to tell the funny, thrilling, and heartbreaking story of her intimate friendship with one
of the most famous women in the world, a woman few people truly understand. How did Melania react to the Access Hollywood tape and her husband’s affair with Stormy Daniels? Does she get along well with Ivanka? Why did
she wear that jacket with “I really don’t care, do u?” printed on the back? Is Melania happy being First Lady? And what really happened with the inauguration’s funding of $107 million? Wolkoff has some ideas...
Security Valuation and Risk Analysis: Assessing Value in Investment Decision-Making
How I Moved Forward from Life's Darkest Hour
Frequent Flyer Programs
A Story of Enlightenment
Managing Airports
Case Studies in Finance
International Mergers and Acquisitions

This is the 14th edition of 'Marketing Management' which preserves the strengths of previous editions while introducing new material and structure to further enhance learning.
Revised and updated in its third edition, this internationally renowned and respected book provides the essentials to understanding all areas of airline finance. Designed to
address each of the distinct areas of financial management in an air transport industry context, it also shows how these fit together, while each chapter and topic provides a
detailed resource which can be also consulted separately. Thoroughly amended and updated throughout, the third edition reflects the many developments that have affected the
industry since 2001. It features several important new topics, including Low Cost Carriers (LCCs), fuel hedging and US Chapter 11 provisions.
In the wake of the dramatic series of corporate meltdowns: Enron; Tyco; Adelphia; WorldCom; the timely new edition of this successful text provides students and business
professionals with a welcome update of the key issues facing managers, boards of directors, investors, and shareholders. In addition to its authoritative overview of the history,
the myth and the reality of corporate governance, this new edition has been updated to include: analysis of the latest cases of corporate disaster; An overview of corporate
governance guidelines and codes of practice in developing and emerging markets new cases: Adelphia; Arthur Andersen; Tyco Laboratories; Worldcom; Gerstner's pay packet
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at IBM Once again in the new edition of their textbook, Robert A. G. Monks and Nell Minow show clearly the role of corporate governance in making sure the right questions are
asked and the necessary checks and balances in place to protect the long-term, sustainable value of the enterprise. A CD-ROM containing a comprehensive case study of the
Enron collapse, complete with senate hearings and video footage, accompanies the text. Further lecturer resources and links are available at
www.blackwellpublishing.com/monks
A superior new replacement to traditional discounted cash flow valuation models Executives and corporate finance practitioners now have a more reliable discount rate to value
companies and make important business and investment decisions. In today's market, it’s free cash flow, cost of capital and return on invested capital that really matters, and
now there's a superior tool to help analyze these metrics—Security Valuation and Risk Analysis. In this pioneering book, valuation authority Kenneth Hackel presents his nextgeneration methodology for placing a confident value on an enterprise and identifying discrepancies in value—a system that will provide even the most well-informed investor
with an important competitive advantage. At the core of Security Valuation and Risk Analysis is Hackel's successful credit model for determining an accurate fair value and
reliable discount rate for a company. Using free cash flow as the basis for evaluating return on invested capital is the most effective method for determining value. Hackel takes
you step by step through years of compelling evidence that shows how his method has earned outsized returns and helped turn around companies that were heading toward
failure. Whether used for corporate portfolio strategy, acquisitions, or performance management, the tools presented in Security Valuation and Risk Analysis are unmatched in
their accuracy and reliability. Reading through this informative book, you'll discover how to: Take advantage of early warning signs related to cash flow and credit metrics
Estimate the cost of equity capital from which free cash flows are discounted Identify where management can free up resources by using a better definition of free cash flow
Security Valuation and Risk Analysis provides a complete education on cash flow and credit, from how traditional analysts value a company and spot market mispricing (and
why many of those traditional methods are obsolete) to working with the most recent financial innovations, including derivatives, special purpose entities, pensions, and more.
Security Valuation and Risk Analysis is your answer to a credit market gone bad, from an expert who knows bad credit from good.
Methodology and Practice
Offensive Marketing
New Game Strategies for Competitive Advantage
Practical Airline Economics
2020 Vision: a History of the Future
Foundations of Airline Finance
Managing for Corporate Value Creation
In recent years the airline industry has experienced severe volatility in earnings, with airlines recording periods of substantial profits that are closely followed by periods of financial distress. This
trend has continued into the new millennium, with numerous examples of airlines across the globe entering bankruptcy protection or liquidating. The text provides an introduction to both the basics
of finance and the particular intricacies of airline finance where there can be significant fluctuations in both revenues and costs. This new edition also includes: capital budgeting management of
current assets financial risk analysis fuel hedging aircraft leasing This textbook contains chapters that cover unique aspects of the aviation financial decision-making process. These include a
rigorous and structured presentation of the buy versus lease decision that is prevalent in the industry, a valuation process for aviation assets, the recent trend toward privatization and the difficulty
inherent in the valuation of a publicly-owned or semi-publicly owned asset. The Foundations of Airline Finance, now in its second edition, is an introductory text that can be used either as a general
financial text or in a specialized class that deals with aviation finance in particular.
Offensive Marketing is the best source for competitive executives who are serious about strengthening their marketing skills and producing new outcomes. The authors bring the acclaimed POISE
(Profitable, Offensive, Integrated, Strategic, Effectively Executed) framework to a North American audience. POISE brings together advances in strategy, innovation, and approach to produce a
new level of effectiveness and market results. Extensively used by companies and individuals worldwide, this freshly adapted book is an essential resource for all marketing students and
professionals interested in achievable strategies and profitable marketing.
Approaching management topics from a strategic and commercial perspective rather than from an operational and technical angle, Managing Airports, second edition, provides an innovative insight
into the processes behind running a successful airport. It contains examples and case studies from airports all over the world to aid understanding of the key topic areas and to place them in a
practical context. The book: * tackles the key airport management issues related to economic performance, marketing and service provision within the context of the industry's wider development *
systematically considers the impact that airports have on the surrounding community, from both an environmental and economic viewpoint * analyses the contemporary trends towards privatization
and globalization that are fundamentally changing the nature of the industry Accessible and up-to-date, Managing Airports second edition, is ideal for students, lecturers and researchers of
transport and tourism, and practitioners within the air transport industry. Airport case studies include those from BAA, Vienna, Aer Rianta, Amsterdam, Australia and the USA.
Technology Ventures is the first textbook to thoroughly examine a global phenomenon known as technology entrepreneurship. Now in its second edition, this book integrates the most valuable
entrepreneurship and technology management theories from some of the world's leading scholars and educators with current examples of new technologies and an extensive suite of media resources.
Dorf and Byers comprehensive collection of action-oriented concepts and applications provides both students and professionals with the tools necessary for success in starting and growing a
technology enterprise. Technology Ventures details the critical differences between scientific ideas and true business opportunities.
Leading & Collaborating in a Competitive World
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Straight and Level
International Corporate Finance, + Website
A Reader
Management
Marketing Management
Jesus
Provides essays that cover varying opinions on the future of the music industry, discusses the threats that it faces, the role of digital
music and the CD, and whether or not illegal file-sharing threatens the industry.
This title focuses on the financial, cultural and strategic aspects of international mergers and acquistitions activity and has a global,
cross-cultural perspective.
Credit Risk Management is a comprehensive textbook that looks at the total integrated process for managing credit risk, ranging from the
risk assessment of a single obligor to the risk measurement of an entire portfolio. This expert learning tool introduces the principle
concepts of credit risk analysis...explains the techniques used for improving the effectiveness of balance sheet management in financial
institutions...and shows how to manage credit risks under competitive and realistic conditions. Credit Risk Management presents step-by-step
coverage of: The Credit Process_discussing the operational practices and structural processes to implement and create a sound credit
environment The Lending Objectives_explaining the credit selection process that is used to evaluate new business, and describing how
transaction risk exposure becomes incorporated into portfolio selection risk Company Funding Strategies_presenting an overview of the
funding strategies on some of the more commonly used financial products in the extension of business credit Company Specific Risk
Evaluation_outlining some fundamental credit analysis applications that can be used to assess transactions through the framework of a risk
evaluation guide Qualitative Specific Risk Evaluation_offering additional approaches to risk evaluate a borrower's industry and management
Credit Risk Measurement_defining the role of credit risk measurement, presenting a basic framework to measure credit risk, and discussing
some of the standard measurement applications to quantify the economic loss on a transaction's credit exposure Credit Portfolio
Management_exploring the basic concepts behind credit portfolio management, and highlighting the distinctive factors that drive the
management of a portfolio of credit assets compared to a single asset Credit Rating Systems_analyzing the pivotal role that credit rating
systems have come to play in managing credit risk for lenders The Economics of Credit_showing how the modern credit risk approach has
changed the economics of credit in order to achieve more profitable earnings and maintain global stability in the financial markets Filled
with a wide range of study aids, Credit Risk Management is today's best guide to the concepts and practices of modern credit risk
management, offering practitioners a detailed roadmap for avoiding lending mishaps and maximizing profits.
A monumental, genre-defying novel that David Mitchell calls "Michel Faber’s second masterpiece," The Book of Strange New Things is a
masterwork from a writer in full command of his many talents. It begins with Peter, a devoted man of faith, as he is called to the mission
of a lifetime, one that takes him galaxies away from his wife, Bea. Peter becomes immersed in the mysteries of an astonishing new
environment, overseen by an enigmatic corporation known only as USIC. His work introduces him to a seemingly friendly native population
struggling with a dangerous illness and hungry for Peter’s teachings—his Bible is their “book of strange new things.” But Peter is rattled
when Bea’s letters from home become increasingly desperate: typhoons and earthquakes are devastating whole countries, and governments are
crumbling. Bea’s faith, once the guiding light of their lives, begins to falter. Suddenly, a separation measured by an otherworldly
distance, and defined both by one newly discovered world and another in a state of collapse, is threatened by an ever-widening gulf that is
much less quantifiable. While Peter is reconciling the needs of his congregation with the desires of his strange employer, Bea is struggling
for survival. Their trials lay bare a profound meditation on faith, love tested beyond endurance, and our responsibility to those closest to
us. Marked by the same bravura storytelling and precise language that made The Crimson Petal and the White such an international success,
The Book of Strange New Things is extraordinary, mesmerizing, and replete with emotional complexity and genuine pathos.
The Innovation Stack
Strategy in Airline Loyalty
Airline Finance
Valuation Course
Credit Risk Management
Bankable Business Plans for Entrepreneurial Ventures
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Uncovering Sustainable Financial Performance

"Written with enthusiasm and dedication, Analysis for Financial Management, 9th edition, presents Financial Management in a clear and
conversational style that both business students and non-financial executives comprehend." --Book Jacket.
GSV's aspirational vision for how to address society's greatest challenge...ensuring that everyone has equal opportunity to participate in
the future.
A thorough introduction to corporate finance from a renowned professor of finance and banking As globalization redefines the field of
corporate finance, international and domestic finance have become almost inseparably intertwined. It's increasingly difficult to
understand what is happening in capital markets without a firm grasp of currency markets, the investment strategies of sovereign wealth
funds, carry trade, and foreign exchange derivatives products. International Corporate Finance offers thorough coverage of the
international monetary climate, including Islamic finance, Asian banking, and cross-border mergers and acquisitions. Additionally, the
book offers keen insight on global capital markets, equity markets, and bond markets, as well as foreign exchange risk management and
how to forecast exchange rates. Offers a comprehensive discussion of the current state of international corporate finance Provides simple
rules and pragmatic answers to key managerial questions and issues Includes case studies and real-world decision-making situations For
anyone who wants to understand how finance works in today's hyper-connected global economy, International Corporate Finance is an
insightful, practical guide to this complex subject.
“[S]tirring . . . a bold, inspiring and ultimately hopeful book.” —Arianna Huffington, cofounder and editor-in-chief of The Huffington Post
and author of the New York Times bestseller Thrive “A beautiful portrait of the power of hope and love in the healing of a person, a
community, and a country.” —Gabrielle Giffords, former congresswoman and New York Times bestselling author Kaitlin Roig-DeBellis is
the first-grade teacher at Sandy Hook Elementary School who saved her entire class of fifteen six- and-seven-year-olds from the tragic
events that took place on December 14, 2012, by piling them into a single-occupancy bathroom within her classroom, mere feet from the
brutal and indiscriminate massacre taking place outside the door. Since then, despite the unimaginably painful experiences she endured,
she has chosen to share her experience with others, in the hope that they, too, can find light in dark moments. Choosing Hope is a lot of
things. A written witness to a tragedy that will never be forgotten. A gripping firsthand testament to the power of good over the power of
destruction. An inspirational memoir by a brave young woman whose story is one of courage, heroism, faith, and resilience. And a
celebration of all the people who make the choice to pass along their hope and positivity to young ones—parents, mentors, and especially
teachers. There is no moving on, but there is always moving forward. And how we move forward is a choice. *Books for a Better Life
Award Finalist*
Marketing Mistakes
Introduction to Business
Scam Dogs & Mo-Mo Mamas
Travel Industry Economics
Strategic Management
Building an Unbeatable Business One Crazy Idea at a Time
What is the Future of the Music Industry?
Welcome to the Valuation Course. Most business decisions require both strategic and financial analysis to assess the implications for shareholder value. Therefore, it is essential for all business managers to
master a core set of financial analysis and valuation skills. To help you develop these skills, McKinsey & Company has created a 7-module course with 6.5 hours of instruction. In this course, you will learn:
How to identify key drivers in value creation How to understand how changes in performance or strategy will affect the value of a company How to conduct detail historical analysis of a company's
performance How to estimate weighted average cost of capital (WACC) How to complete free cash flow forecasts Concepts and terms such as NOPLAT, invested capital, free cash flow, and ROIC How to
estimate value created over an explicit forecast period To use a valuation model spreadsheet to estimate a company's equity value using a free cash flow approach
People around the world spend at least one trillion dollars on travel each year. Travel and tourism comprise the world's largest industrial sector and employ over 300 million people, nearly one-tenth of the
global work force. In this path-breaking book Harold L. Vogel examines the business economics of each of the segments of the travel industry, comprised of airlines, cruises, railroads, buses, automobiles,
hotels, casinos, amusement and theme parks, and tourism. The result is a concise, up-to-date reference guide for financial analysts, economists, industry executives, and teachers and students interested in
the economics, finance, and marketing of travel-related goods and services in the United States and overseas. A glossary, "time-line" diagrams, and technical appendices enhance the book's appeal as a
reference tool. Its fully integrated assessment of the business of travel makes the work unique in the marketplace. Harold L. Vogel is author of the highly successful Entertainment Industry Economics: A
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Guide for Financial Analysis. A chartered financial analyst, Mr. Vogel was a senior analyst with Merrill Lynch for seventeen years. He is an adjunct professor in the Graduate School of Business at Columbia
University.
Antitrust law regulates economic activity but differs in its operation from what is traditionally considered "regulation." Where regulation is often industry-specific and involves the direct setting of prices, product
characteristics, or entry, antitrust law focuses more broadly on maintaining certain basic rules of competition. In these lectures Michael Whinston offers an accessible and lucid account of the economics
behind antitrust law, looking at some of the most recent developments in antitrust economics and highlighting areas that require further research. He focuses on three areas: price fixing, in which competitors
agree to restrict output or raise price; horizontal mergers, in which competitors agree to merge their operations; and exclusionary vertical contracts, in which a competitor seeks to exclude a rival. Antitrust
commentators widely regard the prohibition on price fixing as the most settled and economically sound area of antitrust. Whinston's discussion seeks to unsettle this view, suggesting that some fundamental
issues in this area are, in fact, not well understood. In his discussion of horizontal mergers, Whinston describes the substantial advances in recent theoretical and empirical work and suggests fruitful
directions for further research. The complex area of exclusionary vertical contracts is perhaps the most controversial in antitrust. The influential "Chicago School" cast doubt on arguments that vertical
contracts could be profitably used to exclude rivals. Recent theoretical work, to which Whinston has made important contributions, instead shows that such contracts can be profitable tools for exclusion.
Whinston's discussion sheds light on the controversy in this area and the nature of those recent theoretical contributions. Sponsored by the Universidad Torcuato Di Tella
For MBA/graduate students taking a course in corporate finance. Using the unifying valuation framework based on the Law of One Price, top researchers Jonathan Berk and Peter DeMarzo set the new
standard for corporate finance textbooks. Corporate Finance blends coverage of time-tested principles and the latest advancements with the practical perspective of the financial manager. With this ideal
melding of the core with modern topics, innovation with proven pedagogy, Berk and DeMarzo establish the new canon in finance. The second edition reflects the constantly changing world of finance,
including information on the recent financial crisis, new behavioral finance research, and updated practitioner interviews.
State of the Field and Its Future
The Hidden Business of Democracy in India
A Novel
The Book of Strange New Things
Lectures on Antitrust Economics
Corporate Finance
How to Avoid Lending Disasters and Maximize Earnings
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