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Knowledge has become the most important asset of the modern business.
The term "business intelligence" (BI) has been used to describe
processes and systems dedicated to the systematic and in-depth
analysis of an organisation and its competitive environment. The field
of BI is an active and still growing area of computer applications in
business and economy. Business ethics is a set of values, norms and
principles that seeks to achieve respect for the rights generally
recognised by society. The topic of ethical values has a range that is
far too wide to conduct a thorough discussion of the concept within
this contribution. One simple approach is to just use ethical value
synonymously with goodness or virtuous behavior. This book discusses
business intelligence, strategies and ethics.
Too many organizations invest in performance management and business
intelligence projects, without first establishing the needed
conditions to ensure success. But the organizations that lay the
groundwork for effective change first reap the benefits. In Profiles
in Performance: Business Intelligence Journeys and the Road Map for
Change, Howard Dresner (author of The Performance Management
Revolution) worked with several extraordinary organizations to
understand their thriving "performance-directed culture." In doing so,
he developed a unique maturity model-which served as both a filter to
select candidates and as a lens to examine accomplishments. Interviews
with people from all sides of the organization: business users,
finance, senior management and the IT department Provides a complete
picture of their progress from inception to current state The models,
analyses and real world accounts from these cases will be an
invaluable resource to any organization hoping to improve or initiate
their own performance-directed culture.
For any organization to be successful, it must operate in such a
manner that knowledge and information, human resources, and technology
are continually taken into consideration and managed effectively.
Business concepts are always present regardless of the field or
industry – in education, government, healthcare, not-for-profit,
engineering, hospitality/tourism, among others. Maintaining
organizational awareness and a strategic frame of mind is critical to
meeting goals, gaining competitive advantage, and ultimately ensuring
sustainability. The Encyclopedia of Organizational Knowledge,
Administration, and Technology is an inaugural five-volume publication
that offers 193 completely new and previously unpublished articles
authored by leading experts on the latest concepts, issues,
challenges, innovations, and opportunities covering all aspects of
modern organizations. Moreover, it is comprised of content that
highlights major breakthroughs, discoveries, and authoritative
research results as they pertain to all aspects of organizational
growth and development including methodologies that can help companies
thrive and analytical tools that assess an organization’s internal
Page 1/17

Download Ebook Key Intelligence Business Intelligence Business
health and performance. Insights are offered in key topics such as
organizational structure, strategic leadership, information technology
management, and business analytics, among others. The knowledge
compiled in this publication is designed for entrepreneurs, managers,
executives, investors, economic analysts, computer engineers, software
programmers, human resource departments, and other industry
professionals seeking to understand the latest tools to emerge from
this field and who are looking to incorporate them in their practice.
Additionally, academicians, researchers, and students in fields that
include but are not limited to business, management science,
organizational development, entrepreneurship, sociology, corporate
psychology, computer science, and information technology will benefit
from the research compiled within this publication.
"While business analytics sounds like a complex subject, this book
provides a clear and non-intimidating overview of the topic. Following
its advice will ensure that your organization knows the analytics it
needs to succeed, and uses them in the service of key strategies and
business processes. You too can go beyond reporting!"—Thomas H.
Davenport, President's Distinguished Professor of IT and Management,
Babson College; coauthor, Analytics at Work: Smarter Decisions, Better
Results Deliver the right decision support to the right people at the
right time Filled with examples and forward-thinking guidance from
renowned BA leaders Gert Laursen and Jesper Thorlund, Business
Analytics for Managers offers powerful techniques for making
increasingly advanced use of information in order to survive any
market conditions. Take a look inside and find: Proven guidance on
developing an information strategy Tips for supporting your company's
ability to innovate in the future by using analytics Practical
insights for planning and implementing BA How to use information as a
strategic asset Why BA is the next stepping-stone for companies in the
information age today Discussion on BA's ever-increasing role Improve
your business's decision making. Align your business processes with
your business's objectives. Drive your company into a prosperous
future. Taking BA from buzzword to enormous value-maker, Business
Analytics for Managers helps you do it all with workable solutions
that will add tremendous value to your business.
PowerPivot for Business Intelligence Using Excel and SharePoint
A Guide to Free and Low-Cost Solutions
The Savvy Manager's Guide
Business Intelligence Strategy and Big Data Analytics
A Comprehensive Approach to Information Needs, Technologies and
Culture
Business Intelligence for the Enterprise

Create dynamic business intelligence (BI) solutions for SharePoint faster and with more
capabilities than previously possible. With this book, you’ll learn the entire process—from
high-level concepts to development and deployment—for building data-rich BI applications
with Visual Studio LightSwitch, SQL Server 2012, and a host of related Microsoft
technologies. You’ll learn practical techniques and patterns necessary to use all of these
technologies together as you build an example application through the course of the book,
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step by step. Discover how to solve real problems, using BI solutions that will evolve to meet
future needs. Learn the fundamentals of SharePoint, LightSwitch, and SQL Server 2012 Get
a solid grounding in BI application basics and database design principles Use LightSwitch to
build a help desk app, including data model design and SharePoint data integration Build a
tabular cube with Microsoft’s Business Intelligence Semantic Model (BISM) Dive into the
data visualization stack, including Excel and SQL Server Reporting Services Create reports
with Excel Services, Report Builder, and PowerView Use tips and tricks for setting up your BI
application development environment
Unlike Torts and Contracts, in which the facts are relatively consistent,cases that arise under
the Constitution spring from a vast array of activitiesand appear to have little or no common
thread.
PowerPivot comprises a set of technologies for easy access to data mining and business
intelligence analysis from Microsoft Excel and SharePoint. Power users and developers alike
can create sophisticated, online analytic processing (OLAP) solutions using PowerPivot for
Excel, and then share those solutions with other users via PowerPivot for SharePoint. Data
can be pulled in from any of the leading database platforms, as well as from spreadsheets and
flat files. PowerPivot for Business Intelligence Using Excel and SharePoint is your key to
mastering PowerPivot. The book takes a scenario-based approach to showing you how to
collect data, to mine that data through insightful analysis, and to draw conclusions that drive
business performance. Each chapter in the book is focused on a specific challenge that you’ll
encounter when using PowerPivot. Each chapter takes you through a solution technique
that’s been proven in the real world. Covers the leading technology for bringing data
analytics to the desktop Presents real-world solutions to real-world scenarios Written by a
Microsoft Virtual Technical Specialist (VTS) for business intelligence
This book examines the managerial dimensions of business intelligence (BI) systems. It
develops a set of guidelines for value creation by implementing business intelligence systems
and technologies. In particular the book looks at BI as a process – driven by a mix of human
and technological capabilities – to serve complex information needs in building insights and
providing aid in decision making. After an introduction to the key concepts of BI and
neighboring areas of information processing, the book looks at the complexity and
multidimensionality of BI. It tackles both data integration and information integration issues.
Bodies of knowledge and other widely accepted collections of experience are presented and
turned into lessons learned. Following a straightforward introduction to the processes and
technologies of BI the book embarks on BI maturity and agility, the components, drivers and
inhibitors of BI culture and soft BI factors like attention, sense and trust. Eventually the book
attempts to provide a holistic view on business intelligence, possible structures and tradeoffs
and embarks to provide an outlook on possible developments in BI and analytics.
Competitive Intelligence Advantage
Competitive Intelligence and Senior Management
Combine the Power of SharePoint, LightSwitch, Power View, and SQL Server 2012
Lessons from the Trenches
Taking Business Intelligence Beyond Reporting
Business Analytics for Managers

"This book provides the latest ideas and research on advancing the
understanding and implementation of business intelligence within
organizations"--Provided by publisher.
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You're intelligent, right? So you've already figured out that Business
Intelligence can be pretty valuable in making the right decisions
about your business. But you’ve heard at least a dozen definitions of
what it is, and heard of at least that many BI tools. Where do you
start? Business Intelligence For Dummies makes BI understandable! It
takes you step by step through the technologies and the alphabet
soup, so you can choose the right technology and implement a
successful BI environment. You'll see how the applications and
technologies work together to access, analyze, and present data that
you can use to make better decisions about your products, customers,
competitors, and more. You’ll find out how to: Understand the
principles and practical elements of BI Determine what your business
needs Compare different approaches to BI Build a solid BI architecture
and roadmap Design, develop, and deploy your BI plan Relate BI to
data warehousing, ERP, CRM, and e-commerce Analyze emerging
trends and developing BI tools to see what else may be useful
Whether you’re the business owner or the person charged with
developing and implementing a BI strategy, checking out Business
Intelligence For Dummies is a good business decision.
Solid business intelligence guidance uniquely designed for healthcare
organizations Increasing regulatory pressures on healthcare
organizations have created a national conversation on data, reporting
and analytics in healthcare. Behind the scenes, business intelligence
(BI) and data warehousing (DW) capabilities are key drivers that
empower these functions. Healthcare Business Intelligence is
designed as a guidebook for healthcare organizations dipping their
toes into the areas of business intelligence and data warehousing.
This volume is essential in how a BI capability can ease the increasing
regulatory reporting pressures on all healthcare organizations.
Explores the five tenets of healthcare business intelligence Offers tips
for creating a BI team Identifies what healthcare organizations should
focus on first Shows you how to gain support for your BI program
Provides tools and techniques that will jump start your BI Program
Explains how to market and maintain your BI Program The risk
associated with doing BI/DW wrong is high, and failures are well
documented. Healthcare Business Intelligence helps you get it right,
with expert guidance on getting your BI program started and
successfully keep it going.
Gaining the competitive advantage Geared toward IT management
and business executives seeking to excel in business intelligence
initiatives, this practical guide explores creating business alignment
strategies that help prioritize business requirements, build
organizational and cultural strategies, increase IT efficiency, and
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promote user adoption. Business intelligence, together with business
analytics and performance management, eliminates information
overload by organizing the massive amounts of information available
in the modern enterprise. Addressing the challenges of business
intelligence operations, this resource supports the goal of better
business decision making and identifying unrealized opportunities.
Each chapter includes a checklist of recommended approaches and a
strategy overview template.
Implementing an Effective Information and Communications
Technology Infrastructure
Data Mining for Business Analytics
Applying Business Intelligence Initiatives in Healthcare and
Organizational Settings
Fundamentals of Business Intelligence
Creating Business Value from Your Data
Silverlight 4 Business Intelligence Software
Between the high-level concepts of business intelligence and the nitty-gritty
instructions for using vendors’ tools lies the essential, yet poorly-understood
layer of architecture, design and process. Without this knowledge, Big Data is
belittled – projects flounder, are late and go over budget. Business Intelligence
Guidebook: From Data Integration to Analytics shines a bright light on an often
neglected topic, arming you with the knowledge you need to design rock-solid
business intelligence and data integration processes. Practicing consultant and
adjunct BI professor Rick Sherman takes the guesswork out of creating
systems that are cost-effective, reusable and essential for transforming raw
data into valuable information for business decision-makers. After reading this
book, you will be able to design the overall architecture for functioning
business intelligence systems with the supporting data warehousing and dataintegration applications. You will have the information you need to get a
project launched, developed, managed and delivered on time and on budget –
turning the deluge of data into actionable information that fuels business
knowledge. Finally, you’ll give your career a boost by demonstrating an
essential knowledge that puts corporate BI projects on a fast-track to success.
Provides practical guidelines for building successful BI, DW and data
integration solutions. Explains underlying BI, DW and data integration design,
architecture and processes in clear, accessible language. Includes the complete
project development lifecycle that can be applied at large enterprises as well
as at small to medium-sized businesses Describes best practices and
pragmatic approaches so readers can put them into action. Companion website
includes templates and examples, further discussion of key topics, instructor
materials, and references to trusted industry sources.
Global Business Intelligence refers to an organization’s ability to gather,
process and analyze pertinent international information in order to make
optimal business decisions in a timely manner. With a challenging economic
and geopolitical environment, companies and executives need to be adept at
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information gathering in order to manage emerging challenges and gain
competitive advantages. This book Global Business Intelligence assembles a
cast of international experts and thought leaders and explores the implications
of business intelligence on contemporary management. Global Business
Intelligence will be a key resource for researchers, academics, students and
policy makers alike in the fields of International Business & Management,
Business Strategy, and Geopolitics as well as related disciplines like Political
Science, Economics, and Geography.
This software will enable the user to learn about business intelligence
roadmap.
Business Intelligence describes the basic architectural components of a
business intelligence environment, ranging from traditional topics such as
business process modeling, data modeling, and more modern topics such as
business rule systems, data profiling, information compliance and data quality,
data warehousing, and data mining. This book progresses through a logical
sequence, starting with data model infrastructure, then data preparation,
followed by data analysis, integration, knowledge discovery, and finally the
actual use of discovered knowledge. The book contains a quick reference
guide for business intelligence terminology. Business Intelligence is part of
Morgan Kaufmann's Savvy Manager's Guide series. * Provides clear
explanations without technical jargon, followed by in-depth descriptions. *
Articulates the business value of new technology, while providing relevant
introductory technical background. * Contains a handy quick-reference to
technologies and terminologies. * Guides managers through developing,
administering, or simply understanding business intelligence technology. *
Bridges the business-technical gap. * Is Web enhanced. Companion sites to the
book and series provide value-added information, links, discussions, and more.
The Savvy Manager's Guide, Getting Onboard with Emerging IT
Practical Business Intelligence
Business Intelligence, Strategies and Ethics
Business Intelligence Guidebook
Win with Advanced Business Analytics
Business Intelligence Roadmap
Transform data into action for competitive advantage "The knowledge assets of an organization are
becoming increasingly important for competitive advantage, and therefore, the way in which
knowledge is created, renewed, and communicated is critical. This book provides practical insights
into how this may be achieved through the establishment of a Business Intelligence Competency
Centre and is a valuable read for 'information professionals.'" --Bill Sturman, Information
Architecture Project Manager The Open University, United Kingdom "BI is more than technology
and projects. BI must live in the organization--as a BICC. This book helps to make BI tangible and
understandable, bringing it to life." --Miriam Eisenmann, Project Manager (PMP) CSC Ploenzke
AG, Germany "This book is a must-read for planning and implementing your BICC. It is a pragmatic
guide that addresses a lot, if not all, of the questions you'll be asking yourself. Don't miss out on
getting a head start from the people who thought this through from start to finish . . . Pray your
competitors don't get hold of this book!" --Claudia Imhoff, President Intelligent Solutions, Inc., USA
"Creating a BICC forces the organization to focus on the importance of centralizing the gathering,
interpreting, and analyzing of information to create business insight." --Anne Ulyate, Group
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Manager Business Intelligence Mutual & Federal, South Africa "BI is a highly visible element in the
'business value' trend for IT investments. Initiatives, such as competency centers, should empower
user organizations to drive even more value out of their BI investments." --Marianne Kolding,
Director, European ServicesIDC, United Kingdom
Information professionals should be able to take a proactive role as a strategic partner in their
organization's competitive intelligence. Their role needs to focus on the "outside-in" approach, based
on their organization's strategic needs and objectives. Competitive Intelligence for Information
Professionals explores the role of strategic information and intelligence in organizations, and
assesses the values and needs of intelligence in organizations. The book provides guidance on how to
work strategically with competitive intelligence, methods for monitoring and analysis and a processoriented approach. Chapters include discussions on how news monitoring and competitive
intelligence interact and how this offers opportunities for cooperation between different departments.
Cases from the authors’ own experiences when working with competitive intelligence in international
corporations are also included. Competitive intelligence (CI) is a new area for Information
professionals Offers perspectives on a new trend within the library and information sector Provides a
comprehensive approach to CI
A practical introduction to the necessity of competitive intelligence for smarter business decisionsfrom a leading CI expert and speaker In Competitive Intelligence Advantage, Seena Sharp, founder
of one of the first Competitive Intelligence firms in the US, provides her expert analysis on the issues
and benefits of CI for today's businesses. CI is critical for making smarter business decisions and
reducing risks when formulating strategies, leading to more profits and fewer mistakes. This is a
practical guide that explains what CI is, why data is not intelligence, why competitor intelligence is a
weak sibling to competitive intelligence, when to use it, how to find the most useful information and
turn it into actual intelligence, and how to present findings in the most convincing manner.
Importantly, Sharp argues that businesses would benefit from shifting their perspective on CI from
viewing it as a cost to viewing it as an investment that saves money and provides immediate value.
Author Seena Sharp is a noted CI expert who established Sharp Market Intelligence in 1979
Addresses all the most common myths and misconceptions about CI Includes more than sixty
examples of when to use CI Completely explains the ins and outs of CI, and why your company will
act faster and more aggressively with CI Competitive intelligence is a management tool that is
misunderstood and underestimated, yet results in numerous benefits. If you are a senior level
executive or operate a business-and you aren't tapping the power of CI to improve your decision
making-you are missing a potent advantage.
The intensified used of data based on analytical models to control digitalized operational business
processes in an intelligent way is a game changer that continuously disrupts more and more markets.
This book exemplifies this development and shows the latest tools and advances in this field Business
Analytics for Managers offers real-world guidance for organizations looking to leverage their data
into a competitive advantage. This new second edition covers the advances that have revolutionized
the field since the first edition's release; big data and real-time digitalized decision making have
become major components of any analytics strategy, and new technologies are allowing businesses to
gain even more insight from the ever-increasing influx of data. New terms, theories, and technologies
are explained and discussed in terms of practical benefit, and the emphasis on forward thinking over
historical data describes how analytics can drive better business planning. Coverage includes data
warehousing, big data, social media, security, cloud technologies, and future trends, with expert
insight on the practical aspects of the current state of the field. Analytics helps businesses move
forward. Extensive use of statistical and quantitative analysis alongside explanatory and predictive
modeling facilitates fact-based decision making, and evolving technologies continue to streamline
every step of the process. This book provides an essential update, and describes how today's tools
make business analytics more valuable than ever. Learn how Hadoop can upgrade your data
processing and storage Discover the many uses for social media data in analysis and communication
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Get up to speed on the latest in cloud technologies, data security, and more Prepare for emerging
technologies and the future of business analytics Most businesses are caught in a massive, non-stop
stream of data. It can become one of your most valuable assets, or a never-ending flood of missed
opportunity. Technology moves fast, and keeping up with the cutting edge is crucial for wringing even
more value from your data—Business Analytics for Managers brings you up to date, and shows you
what analytics can do for you now.
Profiles in Performance
Global Business Intelligence
Volume 2
Encyclopedia of Organizational Knowledge, Administration, and Technology
The Handbook of Market Intelligence
Healthcare Business Intelligence

Plain English guidance for strategic business analytics and big
data implementation In today's challenging economy, business
analytics and big data have become more and more ubiquitous.
While some businesses don't even know where to start, others
are struggling to move from beyond basic reporting. In some
instances management and executives do not see the value of
analytics or have a clear understanding of business analytics
vision mandate and benefits. Win with Advanced Analytics
focuses on integrating multiple types of intelligence, such as
web analytics, customer feedback, competitive intelligence,
customer behavior, and industry intelligence into your business
practice. Provides the essential concept and framework to
implement business analytics Written clearly for a nontechnical
audience Filled with case studies across a variety of industries
Uniquely focuses on integrating multiple types of big data
intelligence into your business Companies now operate on a
global scale and are inundated with a large volume of data from
multiple locations and sources: B2B data, B2C data, traffic
data, transactional data, third party vendor data,
macroeconomic data, etc. Packed with case studies from
multiple countries across a variety of industries, Win with
Advanced Analytics provides a comprehensive framework and
applications of how to leverage business analytics/big data to
outpace the competition.
Business Intelligence Strategy and Big Data Analytics is written
for business leaders, managers, and analysts - people who are
involved with advancing the use of BI at their companies or
who need to better understand what BI is and how it can be
used to improve profitability. It is written from a general
management perspective, and it draws on observations at 12
companies whose annual revenues range between $500 million
and $20 billion. Over the past 15 years, my company has
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formulated vendor-neutral business-focused BI strategies and
program execution plans in collaboration with manufacturers,
distributors, retailers, logistics companies, insurers,
investment companies, credit unions, and utilities, among
others. It is through these experiences that we have validated
business-driven BI strategy formulation methods and identified
common enterprise BI program execution challenges. In recent
years, terms like “big data” and “big data analytics” have been
introduced into the business and technical lexicon. Upon close
examination, the newer terminology is about the same thing
that BI has always been about: analyzing the vast amounts of
data that companies generate and/or purchase in the course of
business as a means of improving profitability and
competitiveness. Accordingly, we will use the terms BI and
business intelligence throughout the book, and we will discuss
the newer concepts like big data as appropriate. More broadly,
the goal of this book is to share methods and observations that
will help companies achieve BI success and thereby increase
revenues, reduce costs, or both. Provides ideas for improving
the business performance of one’s company or business
functions Emphasizes proven, practical, step-by-step methods
that readers can readily apply in their companies Includes
exercises and case studies with road-tested advice about
formulating BI strategies and program plans
The Profit Impact of Business Intelligence presents an A-to-Z
approach for getting the most business intelligence (BI) from a
company's data assets or data warehouse. BI is not just a
technology or methodology, it is a powerful new management
approach that – when done right – can deliver knowledge,
efficiency, better decisions, and profit to almost any
organization that uses it. When BI first came on the scene, it
promised a lot but often failed to deliver. The missing element
was the business-centric focus explained in this book. It shows
how you can achieve the promise of BI by connecting it to your
organization’s strategic goals, culture, and strengths while
correcting your BI weaknesses. It provides a practical, processoriented guide to achieve the full promise of BI; shows how
world-class companies used BI to become leaders in their
industries; helps senior business and IT executives understand
the strategic impact of BI and how they can ensure a strong
payoff from their BI investments; and identifies the most
common mistakes organizations make in implementing BI. The
book also includes a helpful glossary of BI terms; a BI
Page 9/17

Download Ebook Key Intelligence Business Intelligence Business
readiness assessment for your organization; and Web links and
extensive references for more information. A practical, processoriented book that will help organizations realize the promise
of BI Written by Nancy and Steve Williams, veteran consultants
and instructors with hands-on, "in the trenches" experience in
government and corporate business intelligence applications
Will help senior business and IT executives understand the
strategic impact of BI and how they can help ensure a strong
payoff on BI investments
Learn how to transition from Excel-based business intelligence
(BI) analysis to enterprise stacks of open-source BI tools.
Select and implement the best free and freemium open-source
BI tools for your company’s needs and design, implement, and
integrate BI automation across the full stack using agile
methodologies. Business Intelligence Tools for Small
Companies provides hands-on demonstrations of open-source
tools suitable for the BI requirements of small businesses. The
authors draw on their deep experience as BI consultants,
developers, and administrators to guide you through the
extract-transform-load/data warehousing (ETL/DWH) sequence
of extracting data from an enterprise resource planning (ERP)
database freely available on the Internet, transforming the
data, manipulating them, and loading them into a relational
database. The authors demonstrate how to extract, report, and
dashboard key performance indicators (KPIs) in a visually
appealing format from the relational database management
system (RDBMS). They model the selection and implementation
of free and freemium tools such as Pentaho Data Integrator
and Talend for ELT, Oracle XE and MySQL/MariaDB for
RDBMS, and Qliksense, Power BI, and MicroStrategy Desktop
for reporting. This richly illustrated guide models the
deployment of a small company BI stack on an inexpensive
cloud platform such as AWS. What You'll Learn You will learn
how to manage, integrate, and automate the processes of BI by
selecting and implementing tools to: Implement and manage
the business intelligence/data warehousing (BI/DWH)
infrastructure Extract data from any enterprise resource
planning (ERP) tool Process and integrate BI data using opensource extract-transform-load (ETL) tools Query, report, and
analyze BI data using open-source visualization and dashboard
tools Use a MOLAP tool to define next year's budget,
integrating real data with target scenarios Deploy BI solutions
and big data experiments inexpensively on cloud platforms Who
Page 10/17

Download Ebook Key Intelligence Business Intelligence Business
This Book Is For Engineers, DBAs, analysts, consultants, and
managers at small companies with limited resources but whose
BI requirements have outgrown the limitations of Excel
spreadsheets; personnel in mid-sized companies with
established BI systems who are exploring technological updates
and more cost-efficient solutions
A General Management Perspective
Computational Intelligence for Business Analytics
Business Intelligence Applied
Business Intelligence Strategy
Competitive Intelligence for Information Professionals
From Data Integration to Analytics
Expert guidance for building an information communication and technology
infrastructure that provides best in business intelligence Enterprise performance
management (EPM) technology has been rapidly advancing, especially in the areas of
predictive analysis and cloud-based solutions. Business intelligence caught on as a
concept in the business world as the business strategy application of data warehousing
in the early 2000s. With the recent surge in interest in data analytics and big data, it has
seen a renewed level of interest as the ability of a business to find the valuable data in
a timely—and competitive—fashion. Business Intelligence Applied reveals essential
information for building an optimal and effective information and communication
technology (ICT) infrastructure. Defines ICT infrastructure Examines best practices for
documenting business change and for documenting technology recommendations
Includes examples and cases from Europe and Asia Written for business intelligence
staff, CIOs, CTOs, and technology managers With examples and cases from Europe
and Asia, Business Intelligence Applied expertly covers business intelligence, a hot
topic in business today as a key element to business and data analytics.
Product Description This resource gives readers a step-by-step roadmap for
establishing, conducting, and further developing market intelligence programs within an
organization, turning market data into actionable insights. It is full of best practice
advice based on hundreds of real-life international case studies. The material is backed
up by extensive global survey data, providing readers with benchmark data on how
intelligence programs are being organized, operated, and resourced worldwide. From
the vast amount of examples, the authors have distilled Six Key Success Factors for
organizing future-oriented corporate intelligence programs. From the Inside Flap Global
companies spend millions of dollars on conducting Market Intelligence each year. Yet
only 10% have achieved Market Intelligence capabilities that are truly world class. Such
companies enjoy much higher efficiencies in decision making and strong return-oninvestment on their Market Intelligence budgets. What are their secrets? What can the
other 90% do in order to ensure they have their Market Intelligence scope, processes,
deliverables, tools, organization and culture right? Get an insider's look at how some of
the world's most respected international companies use Market Intelligence. This book
provides over 40 enlightening case studies from companies such as Cisco Systems,
ABB, Dunkin’ Brands and Statoil, as well as findings from two global surveys on Market
Intelligence programs and trends. It also features a step-by-step roadmap to help
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companies raise their intelligence ambitions, by using the six Key Success Factors
outlined in the World Class Market Intelligence Framework developed by the authors.
Readers will be able to implement the practical ideas immediately and drive the
systematic development of their own world class market intelligence functions – as well
as benchmark their own results against global best practices.
Business Intelligence: The Savvy Managers Guide, Second Edition, discusses the
objectives and practices for designing and deploying a business intelligence (BI)
program. It looks at the basics of a BI program, from the value of information and the
mechanics of planning for success to data model infrastructure, data preparation, data
analysis, integration, knowledge discovery, and the actual use of discovered
knowledge. Organized into 21 chapters, this book begins with an overview of the kind of
knowledge that can be exposed and exploited through the use of BI. It then proceeds
with a discussion of information use in the context of how value is created within an
organization, how BI can improve the ways of doing business, and organizational
preparedness for exploiting the results of a BI program. It also looks at some of the
critical factors to be taken into account in the planning and execution of a successful BI
program. In addition, the reader is introduced to considerations for developing the BI
roadmap, the platforms for analysis such as data warehouses, and the concepts of
business metadata. Other chapters focus on data preparation and data discovery, the
business rules approach, and data mining techniques and predictive analytics. Finally,
emerging technologies such as text analytics and sentiment analysis are considered.
This book will be valuable to data management and BI professionals, including senior
and middle-level managers, Chief Information Officers and Chief Data Officers, senior
business executives and business staff members, database or software engineers, and
business analysts. Guides managers through developing, administering, or simply
understanding business intelligence technology Keeps pace with the changes in best
practices, tools, methods and processes used to transform an organization’s data into
actionable knowledge Contains a handy, quick-reference to technologies and
terminology
Tested-in-the-trenches competitive intelligence techniques used at today's top
companies This book brings together the best thinking and practices in competitive
intelligence (CI) currently being used at many of today's most successful companies.
Featuring contributions from leading industry executives, it covers CI strategies across
a wide range of business functions, including marketing and sales, market research and
forecasting, product development, and teams. The only book on the subject offering a
comprehensive view of CI, from the CEO down to the tactical CI team Numerous case
studies vividly illustrating cutting-edge CI techniques in action
The Art and Science of Business Intelligence Analysis: Business intelligence theory,
principles, practices, and uses
Concepts, Techniques, and Applications with JMP Pro
Business Intelligence Tools for Small Companies
Business Intelligence Competency Centers
Business Intelligence For Dummies
A Guide to Empowering Successful Data Reporting and Analytics

Data Mining for Business Analytics: Concepts, Techniques, and
Applications with JMP Pro® presents an applied and interactive approach
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to data mining. Featuring hands-on applications with JMP Pro®, a
statistical package from the SAS Institute, the book uses engaging, realworld examples to build a theoretical and practical understanding of key
data mining methods, especially predictive models for classification and
prediction. Topics include data visualization, dimension reduction
techniques, clustering, linear and logistic regression, classification and
regression trees, discriminant analysis, naive Bayes, neural networks,
uplift modeling, ensemble models, and time series forecasting. Data Mining
for Business Analytics: Concepts, Techniques, and Applications with JMP
Pro® also includes: Detailed summaries that supply an outline of key
topics at the beginning of each chapter End-of-chapter examples and
exercises that allow readers to expand their comprehension of the
presented material Data-rich case studies to illustrate various applications
of data mining techniques A companion website with over two dozen data
sets, exercises and case study solutions, and slides for instructors
www.dataminingbook.com Data Mining for Business Analytics: Concepts,
Techniques, and Applications with JMP Pro® is an excellent textbook for
advanced undergraduate and graduate-level courses on data mining,
predictive analytics, and business analytics. The book is also a one-of-akind resource for data scientists, analysts, researchers, and practitioners
working with analytics in the fields of management, finance, marketing,
information technology, healthcare, education, and any other data-rich
field.
This book presents a comprehensive and systematic introduction to
transforming process-oriented data into information about the underlying
business process, which is essential for all kinds of decision-making. To
that end, the authors develop step-by-step models and analytical tools for
obtaining high-quality data structured in such a way that complex
analytical tools can be applied. The main emphasis is on process mining
and data mining techniques and the combination of these methods for
process-oriented data. After a general introduction to the business
intelligence (BI) process and its constituent tasks in chapter 1, chapter 2
discusses different approaches to modeling in BI applications. Chapter 3 is
an overview and provides details of data provisioning, including a section
on big data. Chapter 4 tackles data description, visualization, and reporting.
Chapter 5 introduces data mining techniques for cross-sectional data.
Different techniques for the analysis of temporal data are then detailed in
Chapter 6. Subsequently, chapter 7 explains techniques for the analysis of
process data, followed by the introduction of analysis techniques for
multiple BI perspectives in chapter 8. The book closes with a summary and
discussion in chapter 9. Throughout the book, (mostly open source) tools
are recommended, described and applied; a more detailed survey on tools
can be found in the appendix, and a detailed code for the solutions
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together with instructions on how to install the software used can be found
on the accompanying website. Also, all concepts presented are illustrated
and selected examples and exercises are provided. The book is suitable for
graduate students in computer science, and the dedicated website with
examples and solutions makes the book ideal as a textbook for a first
course in business intelligence in computer science or business
information systems. Additionally, practitioners and industrial developers
who are interested in the concepts behind business intelligence will benefit
from the clear explanations and many examples.
This book contains a selection of articles from The 2015 World Conference
on Information Systems and Technologies (WorldCIST'15), held between
the 1st and 3rd of April in Funchal, Madeira, Portugal, a global forum for
researchers and practitioners to present and discuss recent results and
innovations, current trends, professional experiences and challenges of
modern Information Systems and Technologies research, technological
development and applications. The main topics covered are: Information
and Knowledge Management; Organizational Models and Information
Systems; Intelligent and Decision Support Systems; Big Data Analytics and
Applications; Software Systems, Architectures, Applications and Tools;
Multimedia Systems and Applications; Computer Networks, Mobility and
Pervasive Systems; Human-Computer Interaction; Health Informatics;
Information Technologies in Education; Information Technologies in Radio
communications.
Learn to get the most out of your business data to optimize your business
About This Book This book will enable and empower you to break free of
the shackles of spreadsheets Learn to make informed decisions using the
data at hand with this highly practical, comprehensive guide This book
includes real-world use cases that teach you how analytics can be put to
work to optimize your business Using a fictional transactional dataset in
raw form, you'll work your way up to ultimately creating a fully-functional
warehouse and a fleshed-out BI platform Who This Book Is For This book is
for anyone who has wrangled with data to try to perform automated data
analysis through visualizations for themselves or their customers. This
highly-customized guide is for developers who know a bit about analytics
but don't know how to make use of it in the field of business intelligence.
What You Will Learn Create a BI environment that enables self-service
reporting Understand SQL and the aggregation of data Develop a data
model suitable for analytical reporting Connect a data warehouse to the
analytic reporting tools Understand the specific benefits behind
visualizations with D3.js, R, Tableau, QlikView, and Python Get to know the
best practices to develop various reports and applications when using BI
tools Explore the field of data analysis with all the data we will use for
reporting In Detail Business Intelligence (BI) is at the crux of
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revolutionizing enterprise. Everyone wants to minimize losses and
maximize profits. Thanks to Big Data and improved methodologies to
analyze data, Data Analysts and Data Scientists are increasingly using data
to make informed decisions. Just knowing how to analyze data is not
enough, you need to start thinking how to use data as a business asset and
then perform the right analysis to build an insightful BI solution. Efficient BI
strives to achieve the automation of data for ease of reporting and analysis.
Through this book, you will develop the ability to think along the right lines
and use more than one tool to perform analysis depending on the needs of
your business. We start off by preparing you for data analytics. We then
move on to teach you a range of techniques to fetch important information
from various databases, which can be used to optimize your business. The
book aims to provide a full end-to-end solution for an environment setup
that can help you make informed business decisions and deliver efficient
and automated BI solutions to any company. It is a complete guide for
implementing Business intelligence with the help of the most powerful
tools like D3.js, R, Tableau, Qlikview and Python that are available on the
market. Style and approach Packed with real-world examples, this
pragmatic guide helps you polish your data and make informed decisions
for your business. We cover both business and data analysis perspectives,
blending theory and practical hands-on work so that you perceive data as a
business asset.
Business Intelligence Journeys and the Roadmap for Change
Proven Strategies in Competitive Intelligence
The Complete Project Lifecycle for Decision-support Applications
Understand, Compete and Grow in Global Markets
Business Intelligence
Effective Business Intelligence Systems
Data analysis is an important part of modern business administration,
as efficient compilation of information allows managers and business
leaders to make the best decisions for the financial solvency of
their organizations. Understanding the use of analytics, reporting,
and data mining in everyday business environments is imperative to
the success of modern businesses. Applying Business Intelligence
Initiatives in Healthcare and Organizational Settings incorporates
emerging concepts, methods, models, and relevant applications of
business intelligence systems within problem contexts of healthcare
and other organizational boundaries. Featuring coverage on a broad
range of topics such as rise of embedded analytics, competitive
advantage, and strategic capability, this book is ideally designed
for business analysts, investors, corporate managers, and
entrepreneurs seeking to advance their understanding and practice of
business intelligence.
In the fast-paced world of international business, competitive
intelligence is necessary for the daily survival of small firms and
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national economies alike. In Competitive Intelligence and Senior
Management, veteran consultant Joseph H. A. M. Rodenberg argues that
business leaders should devote more of their time and attention to
seeking out and interpreting information about competitors. This
instructive volume offers tools that will help senior managers to
increase their firms’ competitiveness, carry out successful mergers
and acquisitions, and avoid surprise attacks from corporate raiders
and private equity firms.
This text aims to help you to maximize the potential of Business
Intelligence in your organization. It includes stories of companies
that implemented BI - those that have succeeded and those that have
failed.
Business intelligence (BI) software allows you to view different
components of a business using a single visual platform, which makes
comprehending mountains of data easier. BI is everywhere.
Applications that include reports, analytics, statistics, and
historical and predictive modeling are all examples of business
intelligence. Currently, we are in the second generation of business
intelligence software—called BI 2.0—which is focused on writing
business intelligence software that is predictive, adaptive, simple,
and interactive. As computers and software have evolved, more data
can be presented to end users with increasingly visually rich
techniques. Rich Internet application (RIA) technologies such as
Microsoft Silverlight can be used to transform traditional userinterfaces filled with boring data into fully interactive analytical
applications that quickly deliver insight from large data sets.
Furthermore, RIAs now include 3D spatial-design capabilities that
move beyond a simple list or grid and allow for interesting layouts
of aggregated data. BI 2.0 implemented via an RIA technology can
truly bring out the power of business intelligence and deliver it to
an average user on the Web. Silverlight 4 Business Intelligence
Software provides developers, designers, and architects with a solid
foundation in business intelligence design and architecture concepts
for Microsoft Silverlight. This book covers key business intelligence
design concepts and how they can be applied without an existing BI
infrastructure. Author Bart Czernicki provides you with examples of
how to build small BI applications that are interactive, highly
visual, statistical, predictive—and most importantly—intuitive to the
end-user. Business intelligence isn’t just for the executive branch
of a Fortune 500 company—it is for the masses. Let Silverlight 4
Business Intelligence Software show you how to unlock the rich
intelligence you already have.
How to Minimize Risk, Avoid Surprises, and Grow Your Business in a
Changing World
"The Best Solution to where to Place the Office of Competitive
Intelligence is on a Par with Functions that Report Directly to the
Board"
The Profit Impact of Business Intelligence
A Practical Guide for Achieving BI Excellence
Volume 1
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New Contributions in Information Systems and Technologies
Following the footsteps of the first edition, the second edition of Business Intelligence is a full
overview of what comprises business intelligence. It is intended to provide an introduction to the
concepts to uncomplicate the learning process when implementing a business intelligence program.
Over a relatively long lifetime (7 years), the current edition of book has received numerous accolades
from across the industry for its straightforward introduction to both business and technical aspects of
business intelligence. As an author, David Loshin has a distinct ability to translate challenging topics
into a framework that is easily digestible by managers, business analysts, and technologists alike. In
addition, his material has developed a following (such as the recent Master Data Management book)
among practitioners and key figures in the industry (both analysts and vendors) and that magnifies our
ability to convey the value of this book. Guides managers through developing, administering, or simply
understanding business intelligence technology Keeps pace with the changes in best practices, tools,
methods and processes used to transform an organization's data into actionable knowledge Contains a
handy, quick-reference to technologies and terminology.
A Team Approach to Maximizing Competitive Advantage
Principles and Applications of Business Intelligence Research
Developing Business Intelligence Apps for SharePoint
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