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"This book examines a range of contemporary issues related
to the global delivery of sport management education. At a
time of unprecedented change in Higher Education, the book
looks closely at how sport management education can and
should deliver positive outcomes in sport business and
management outside of the university. The book brings
together sport management academics from around the globe
and examines how their practice in education has been
shaped by the cultural, religious and political context of
the national regions in which they work. It aims to
identify core principles in sport management education and
implementation, and discusses the key aspects of sport
management programs, from curriculum design and pedagogy to
issues around unified accreditation and the needs of
employers. It also focuses in on what sport management
education might look like in an increasingly digital postCOVID world. This is essential reading for all sport
management educators and anybody working in sport-related
professions looking to understand global educational
platforms and their implications for policy at local,
regional, national and international level"-Introdução aos Sistemas de Informação Geográfica (GIS),
sensoriamento remoto, input e output de dados, qualidade e
gerenciamento de dados, funções de análise e implementação.
Designed to prepare upper-level undergraduate and graduate
business students for work in the exciting field of global
sales management, this text focuses upon the managerial and
cross-cultural aspects necessary for leading the global
sales force.
Now thoroughly streamlined and revised, PRINCIPLES OF
INFORMATION SYSTEMS, Ninth Edition, retains the overall
vision and framework that made the previous editions so
popular while eliminating outdated topics and updating
information, examples, and case studies. In just 600 pages,
accomplished authors Ralph Stair and George Reynolds cover
IS principles and their real-world applications using
timely, current business examples and hands-on activities.
Regardless of their majors, students can use this book to
understand and practice IS principles so they can function
more effectively as workers, managers, decision makers, and
organizational leaders. Important Notice: Media content
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referenced within the product description or the product
text may not be available in the ebook version.
Principles of Management
A Managerial Perspective on Analytics
A Management Perspective
Human Resource Management
Sport Management Education
Principles of Accounting Volume 1 - Financial Accounting
Managing People in Sport Organizations provides a comprehensive overview of the
theory and practice of managing people within a strategic framework. This revised
and updated second edition examines a range of strategic human resource
management approaches that can be used by sport organizations to respond to
contemporary challenges and to develop a sustainable performance culture.
Drawing on well-established conceptual frameworks and current empirical
research, the book systematically covers every key area of HRM theory and
practice, including: recruitment training and development performance
management and appraisal motivation and reward organizational culture employee
relations diversity managing change This new edition also includes expanded
coverage of social media, volunteers, and individuals within organizations, and is
supported with a new companion website carrying additional resources for
students and instructors, including PowerPoint slides, exam questions and useful
web links. No other book offers such an up-to-date introduction to core concepts
and key professional skills in HRM in sport, and therefore Managing People in Sport
Organizations is essential reading for any sport management student or any HR
professional working in sport.
Business to business markets are considerably more challenging than consumer
markets and as such demand a more specific skillset from marketers. Buyers, with
a responsibility to their company and specialist product knowledge, are more
demanding than the average consumer. Given that the products themselves may
be highly complex, this often requires a sophisticated buyer to understand them.
Increasingly, B2B relationships are conducted within a global context. However all
textbooks are region-specific despite this growing move towards global business
relationships – except this one. This textbook takes a global viewpoint, with the
help of an international author team and cases from across the globe. Other unique
features of this insightful study include: placement of B2B in a strategic marketing
setting; full discussion of strategy in a global setting including hypercompetition;
full chapter on ethics and CSR early in the text; and detailed review of global B2B
services marketing, trade shows, and market research. This new edition has been
fully revised and updated with a full set of brand new case studies and features
expanded sections on digital issues, CRM, and social media as well as personal
selling. More selective, shorter, and easier to read than other B2B textbooks, this is
ideal for introduction to B2B and shorter courses. Yet, it is comprehensive enough
to cover all the aspects of B2B marketing any marketer needs, be they students or
practitioners looking to improve their knowledge.
Electronic Inspection Copy available for instructors here Taking a managerial
perspective, this book explores public relations and its role in the wider
organizational world. Contributors explore a variety of contexts in which the
relevance of understanding these two interlinking domains is so paramount, such
as corporate branding and reputation, government relations and community
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communications, as well as drawing on experise of legal considerations and ethical
awareness. The effective management of public relations is crucial within any
organization, but a wider managerial awareness and support of its role is equally
critical. Public Relations: A Managerial Perspective offers an original and vital
discussion of these challenges for second and third year undergraduate and
postgraduate students of public relations, corporate communications and public
affairs.
Culture pervades consumption and marketing activity in ways that potentially
benefit marketing managers. This book provides a comprehensive account of
cultural knowledge and skills useful in strategic marketing management. In making
these cultural concepts and frameworks accessible and in discussing how to use
them, this edited textbook goes beyond the identification of historical, sociocultural and political factors impinging upon consumer cultures and their effects on
market outcomes. This fully updated and restructured new edition provides two
new introductory chapters on culture and marketing practice and improved
pedagogy, to give a deeper understanding of how culture pervades consumption
and marketing phenomena; the way market meanings are made, circulated, and
negotiated; and the environmental, ethical, experiential, social and symbolic
implications of consumption and marketing. The authors highlight the benefits that
managers can reap from applying interpretive cultural approaches across the
realm of strategic marketing activities including: market segmentation, product
and brand positioning, market research, pricing, product development, advertising,
and retail distribution. Global contributions are grounded in the authors' primary
research with a range of companies including Cadbury's Flake, Dior, Dove, General
Motors, HOM, Hummer, Kjaer Group, Le Bon Coin, Mama Shelter, Mecca Cola,
Prada, SignBank, and the Twilight community. This edited volume, which compiles
the work of 58 scholars from 14 countries, delivers a truly innovative,
multinationally focused marketing management textbook. Marketing Management:
A Cultural Perspective is a timely and relevant learning resource for marketing
students, lecturers, and managers across the world.
Products Liability
Public Relations
Global Perspectives and Implications for Practice
Stress and Work
Business, Government, and Society: A Managerial Perspective
Performance Management Systems

Accounting: Text & Cases, by Anthony, Hawkins, and Merchant covers both financial and
managerial accounting as well as broader managerial issues. Chapters 1 -14 cover financial
accounting, while Chapters 15-21 cover management accounting, and Chapters 22-28 focus
on broader issues of control and corporate strategy. The approximately 120 cases that make
up most of the end of chapter material are a combination of classic Harvard style cases and
extended problems, with 10 completely new cases added to the 13th edition. Accounting: Text
and Cases is a product of lifelong dedication to the discipline of accounting, and users of the
book benefit from a breadth of experience that is sure to enrich your course and your
students.
For undergraduate and graduate Principles of Management courses. This text connects
theory with practice, incorporating the latest research findings to make management relevant
and exciting to aspiring managers.
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The thirteenth edition of Business, Government and Society by John F. Steiner and George A.
Steiner continues a long effort to tell the story of how forces in business, government, and
society shape our world. In addition, an emphasis on management issues and processes
allows students to apply the principles they learn to real-world situations.
Performance management is the process by which organizations set goals, determine
standards, assign and evaluate work, and distribute rewards. But when you operate across
different countries and continents, performance management strategies cannot be one
dimensional. HR managers need systems that can be applied to a range of cultural values.
This important and timely text offers a truly global perspective on performance management
practices. Split into two parts, it illustrates the key themes of rater motivation, rater-ratee
relationships and merit pay, and outlines a model for a global appraisal process. This model
is then screened through a range of countries, including Germany, Japan, USA, Turkey,
China, India and Mexico. Using case studies and discussion questions, and written by local
experts, this text outlines the tools needed to understand and ‘measure’ performance in a
range of socio-economic and cultural contexts. It is essential reading for students and
practitioners alike working in human resources, international business and international
management.
A Managerial Perspective, Text and Cases
Geographic Information Systems
Encyclopedia of Knowledge Management, Second Edition
Law, Business and Regulation
Business, Government and Society: a Managerial Perspective
Management
Supply chain management, rapidly-advancing and growing ever more important in the global
business climate, requires an intense understanding of both underlying principles and practical
techniques. Including both a broad overview of supply chain management and real-world
examples of SCM in companies ranging from small to large, this book provides students with both
the foundational material required to understand the subject matter and practical tips that
demonstrate how the latest techniques are being applied. Spanning functional boundaries, this
well-regarded book is now in its second edition and has quickly become a standard course text at
many universities. This newest edition continues to provide a balanced, integrative, and businessoriented viewpoint of the material, and deeply explores how SCM is intertwined with other
organizational functions. New material has been added to address the importance of big data
analytics in SCM, as well as other technological advances such as 3-D printing, cloud computing,
machine learning, driverless vehicles, the Internet of Things, RFID, and others.
Handbook of Terror Management Theory provides an overview of Terror Management Theory
(TMT), including critical research derived from the theory, recent research that has expanded and
refined the theory, and the many ways the theory has been utilized to understand domains of
human social life. The book uses TMT as a lens to help understand human relationships to nature,
cultural worldviews, the self, time, the body, attachment, group identification, religion and faith,
creativity, personal growth, and the brain. The first section reviews theoretical and
methodological issues, the second focuses on basic research showing how TMT enhances our
understanding of a wide range of phenomena, and the third section, Applications, uses TMT to
solve a variety of real world problems across different disciplines and contexts, including health
behavior, aging, psychopathology, terrorism, consumerism, the legal system, art and media, risktaking, and communication theory. Examines the three critical hypotheses behind Terror
Page 4/12

Download Ebook Managerial Perspective 13th Edition
Management Theory (TMT) Distinguishes proximal and distal responses to death-thoughts
Provides a practical toolbox for conducting TMT research Covers the Terror Management Health
Model Discusses the neuroscience of fear and anxiety Identifies how fear motivates consumer
behavior Relates fear of death to psychopathologies
Business and Economics of Port Management is a comprehensive but concise textbook and
reference for insights into the workings of port industry from the business and economics
perspectives. The book examines port management from various entities which include the
government, port operator, shipping line, logistics companies and other port service providers. It
provides in-depth discussions on strategic issues, challenges and disruptions that are faced by this
industry. Given the uniqueness of each port and international nature of the port business, the
book comes with useful case studies and lessons from different port regions around the world.
Key lessons on challenges and issues faced by port managers, developers and regulators are
highlighted and discussed using a combination of professional insights and publicly available
information sources. The aim is to illustrate the decision-making process with the purpose of
contributing to better outcomes for the industry, government and the public at large. Anyone who
is approaching the subject matter will gain utmost understanding of how ports are critical in the
global economy and societal well-being.
Sound HRM practices matter—they are a sine qua non of effective governance in democratic
government—equally so at the local, regional, state and national levels of government. The
NASPAA (Network of Schools of Public Policy, Affairs, and Administration) accreditation
standards demand critical competencies for public managers that are vital to human resource
managers and supervisors at all levels. These competencies include: skills to lead and manage in
public governance; to participate in and contribute to the policy process; to analyze, synthesize,
think critically, solve problems and make decisions; to articulate and apply a public service
perspective; and to communicate and interact productively with a diverse and changing workforce
and citizenry. This second edition of Human Resource Management is designed specifically with
these competencies in mind to: Introduce and explore the fundamental purposes of human
resource management in the public service and consider the techniques used to accomplish these
purposes Provide exercises to give students practice for their skills after being introduced to the
theory, foundation, and practices of public and nonprofit sector HRM Facilitate instruction of the
material by introducing important topics and issues with readings drawn from the professional
literature Provide information and examples demonstrating the interrelatedness of many of the
topics in public sector HRM and the trends shaping public and nonprofit management, especially
diversity, ethics, and technology. Demonstrate and describe differences among HRM practices in
public, for-profit and nonprofit organizations, and between the levels of government. Human
Resource Management is organized to provide a thorough discussion of the subject matter with
extensive references to relevant literature and useful teaching tools. Thus, students will consider
the issues, purposes, and techniques of HRM and conceptualize how varied their roles are, or will
be, whether a personnel specialist in a centralized system or a supervisor managing in one of the
increasingly common decentralized systems. Each chapter includes a thorough review of the
principles and practices of HRM (including the why and the how), selected readings, important
themes, diverse examples, key terms, study questions, applied exercises, case studies, and
examples of forms and processes would-be managers will encounter in their roles.
Fundamental Concepts for Owners, Engineers, Architects, and Builders
Business and Economics of Port Management
A Global Perspective
Sport Facility Operations Management
Events Marketing Management
Air Transport Management
Includes bibliographical references and index
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For courses on Business Intelligence or Decision Support Systems. A managerial
approach to understanding business intelligence systems. To help future managers
use and understand analytics, Business Intelligence provides students with a solid
foundation of BI that is reinforced with hands-on practice.
Products Liability - A Managerial Approach is a specially created text and case book
meant for the advanced undergraduate student of business and for the MBA
student involved in any way in the business of creating, selling, or financing
products or in managing these activities. The authors have developed a unique
text that combines knowledge gained from many functional areas of
business—most notably marketing, management, finance, and business law—and
places this knowledge in the context of modern products liability law and theory.
The chapters are arranged so that the student will think about products liability
from both a theoretical and practical basis. Coverage begins with a discussion of
the nature of product defects in the manufacturing, design and marketing of
products. The discussion then moves to negligence, breach of warranty, fraud, and
the core theories of liability, all leading to the creation of a modern theory of
products liability, strict liability in tort. It then concludes by discussing the scope of
liability in product cases, defenses available in product cases, and theories of
damages in product cases. As a tool for managers, the text contains appendices
with practical information, clear examples, and major traditional cases explaining
and expanding upon the text materials. The authors have provided relevant case
questions, as well as problems that will help the students process the materials in
a straightforward manner. While the text contains traditional legal analysis (cases),
it is meant to be a practical guide for students of business who are charged with
managerial decision-making in fields that include pharmaceuticals, marketing and
sales, management, finance and hospital administration.
A less-expensive grayscale paperback version is available. Search for ISBN
9781680922936. Principles of Accounting is designed to meet the scope and
sequence requirements of a two-semester accounting course that covers the
fundamentals of financial and managerial accounting. This book is specifically
designed to appeal to both accounting and non-accounting majors, exposing
students to the core concepts of accounting in familiar ways to build a strong
foundation that can be applied across business fields. Each chapter opens with a
relatable real-life scenario for today's college student. Thoughtfully designed
examples are presented throughout each chapter, allowing students to build on
emerging accounting knowledge. Concepts are further reinforced through
applicable connections to more detailed business processes. Students are
immersed in the "why" as well as the "how" aspects of accounting in order to
reinforce concepts and promote comprehension over rote memorization.
Business Intelligence
Handbook of Terror Management Theory
Business, Government, and Society
Principles of Accounting Volume 2 - Managerial Accounting
Introduction to Manufacturing Management
Supply Chain Management

Introduction to Manufacturing Management focuses on the
operational and tactical issues related to the engineering and
management of manufacturing operations in factories, and the
immediate links to suppliers and customers. It provides rich detail on
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how operations can and should be designed and organized in a factory,
and on the management of technology and people. Divided into four
main parts, the book covers planning and design of factories,
explaining how to establish the necessary infrastructure and
technology for manufacturing, before moving on to planning and
control, which includes transport, processing, and storage of materials
and goods inside and outside the factory. The third part explains how
managers organize, lead, and maintain the factory, while the final part
examines innovation activities from problem-solving to strategic
improvement programs. Supported with rich pedagogy to guide the
student and provide several opportunities to test their learning, this
textbook will be essential reading for students of introductory
production management, operations management, and manufacturing
management classes.
Knowledge Management has evolved into one of the most important
streams of management research, affecting organizations of all types
at many different levels. The Encyclopedia of Knowledge Management,
Second Edition provides a compendium of terms, definitions and
explanations of concepts, processes and acronyms addressing the
challenges of knowledge management. This two-volume collection
covers all aspects of this critical discipline, which range from
knowledge identification and representation, to the impact of
Knowledge Management Systems on organizational culture, to the
significant integration and cost issues being faced by Human
Resources, MIS/IT, and production departments.
The thirteenth edition of Business, Government and Society by John F.
Steiner and George A. Steiner continues a long effort to tell the story
of how forces in business, government, and society shape our world. In
addition, an emphasis on management issues and processes allows
students to apply the principles they learn to real-world situations. As
always, a stream of events dictated the need for extensive revision.
Accordingly, Steiner and Steiner have updated the chapters to include
new ideas, events, personalities, and publications, while continuing
the work of building insight into basic underlying principles,
institutions, and forces.
Principles of Management is designed to meet the scope and sequence
requirements of the introductory course on management. This is a
traditional approach to management using the leading, planning,
organizing, and controlling approach. Management is a broad
business discipline, and the Principles of Management course covers
many management areas such as human resource management and
strategic management, as well as behavioral areas such as motivation.
No one individual can be an expert in all areas of management, so an
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additional benefit of this text is that specialists in a variety of areas
have authored individual chapters. Contributing Authors David S.
Bright, Wright State University Anastasia H. Cortes, Virginia Tech
University Eva Hartmann, University of Richmond K. Praveen
Parboteeah, University of Wisconsin-Whitewater Jon L. Pierce,
University of Minnesota-Duluth Monique Reece Amit Shah, Frostburg
State University Siri Terjesen, American University Joseph Weiss,
Bentley University Margaret A. White, Oklahoma State University
Donald G. Gardner, University of Colorado-Colorado Springs Jason
Lambert, Texas Woman's University Laura M. Leduc, James Madison
University Joy Leopold, Webster University Jeffrey Muldoon, Emporia
State University James S. O'Rourke, University of Notre Dame
International Business
An Insider’s Perspective
Managing People in Sport Organizations
Business to Business Marketing Management
Accounting
Text and Cases
Law, Business and Regulation: A Managerial Perspective examines the
intersection, and impact, of the changing nature of business, challenges
presented by increasing globalization, and the expanding impact of technology
with a renewed emphasis on ethical decision making. These areas of study
include constitutional law, international perspectives, contracts, business
associations (partnerships, corporations and limited liability companies), antitrust
law, employment law and discrimination, and intellectual property (patents,
copyrights, trademarks and trade secrets). The authors have purposefully
emphasized aspects of the legal environment of business that are especially
relevant for future business managers. Law, Business and Regulation: A
Managerial Perspective provides managers with a framework in which they will
identify, consider, and then solve practical problems in a business environment in
which legal and regulatory issues have attained prominence.Law, Business and
Regulation: A Managerial Perspective presents readings, materials, and case
decisions that provide a basis for understanding the unique "legal vocabulary,"
and identifying and analyzing critical legal principles and concepts. The cases
contained in this volume have been carefully selected and edited and contain
questions designed to enable students to gain insights which reflect their
importance in the development of the law as it relates to managerial functions.
Law, Business and Regulation: A Managerial Perspective addresses selected
traditional business law topics as well as those that are considered more broadly
as the legal environment of business. In addition, topical ethical considerations
related to the chapter materials are included. These considerations are designed
to sharpen our students' appreciation for the role that ethics will play in the
decision making process.
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This comprehensive overview of international business is divided into various
business functions, making it clear and easy to understand. In every chapter
"Culture Quest Insights" into culture, geography, and business lead readers to a
multi-media experience of a certain country or region that provides useful
information on the impact of culture on business. Cases specific to each region or
country add to the total reading experience.Topics covered include: the world's
marketplaces, the international environment, managing international business
and business operations.For CEOs, managers, and other executives who need
to understand the cultural mores of the global societies with which they do
business.
This textbook provides students with an essential introduction to the theoretical
underpinnings and practicalities of managing the marketing of events. In order to
market events effectively, it is vital to consider marketing of events from the
organiser’s perspective and to link it to that of the consumers attending events.
As such, this is the first book on the topic which reflects the unique
characteristics of marketing in the Events industry by exploring both sides of the
marketing coin – the supply and the demand – in the specific context of events.
The book takes the reader from core marketing mix principles to exploring the
event marketing landscape to consumer experience and involvement with event
marketing and finally strategies and tactics employed to manage the marketing
activities related to events. The use of technology, importance of sponsorship
and PR are also considered. International case studies are integrated throughout
to show practical realities of marketing and managing events and a range of
useful learning aids are incorporated to aid navigation throughout the book, spur
critical thinking and further students’ knowledge. This accessible and
comprehensive account of Events Marketing and Management is essential
reading for all students and future managers.
This text combines the market leading writing and presentation skills of Bill
Stevenson with integrated, thorough, Excel modeling from Ceyhun Ozgur.
Professor Ozgur teaches Management Science, Operations, and Statistics using
Excel, at the undergrad and MBA levels at Valparaiso University --and Ozgur
developed and tested all examples, problems and cases with his students. The
authors have written this text for students who have no significant mathematics
training and only the most elementary experience with Excel.
Sales Management
Project Management for Construction
Principles of Information Systems
A Cultural Perspective
Marketing Management
An international perspective
The text and images in this book are in grayscale. A hardback
color version is available. Search for ISBN 9781680922929.
Principles of Accounting is designed to meet the scope and
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sequence requirements of a two-semester accounting course that
covers the fundamentals of financial and managerial accounting.
This book is specifically designed to appeal to both accounting
and non-accounting majors, exposing students to the core
concepts of accounting in familiar ways to build a strong
foundation that can be applied across business fields. Each
chapter opens with a relatable real-life scenario for today's
college student. Thoughtfully designed examples are presented
throughout each chapter, allowing students to build on emerging
accounting knowledge. Concepts are further reinforced through
applicable connections to more detailed business processes.
Students are immersed in the "why" as well as the "how" aspects
of accounting in order to reinforce concepts and promote
comprehension over rote memorization.
For International Business courses This title is a Pearson
Global Edition. The Editorial team at Pearson has worked closely
with educators around the world to include content which is
especially relevant to students outside the United States.
Successfully prepare students for the international marketplace.
International Business illustrates how successful managers must
function in a competitive world. Packed with current examples
that reflect the vibrancy of the international business field,
this student-friendly text offers a managerial approach that
keeps an emphasis on skills development, emerging markets and
geographical literacy. The sixth edition of this internationally
popular text contains all the same core concepts while
incorporating new and current topic coverage.
Commercial air transport is a global multimillion dollar
industry that underpins the world economy and facilitates the
movement of over 3 billion passengers and 50 million tonnes of
air freight worldwide each year. With a clearly structured topicbased approach, this textbook presents readers with the key
issues in air transport management, including: aviation law and
regulation, economics, finance, airport and airline management,
environmental considerations, human resource management and
marketing. The book comprises carefully selected contributions
from leading aviation scholars and industry professionals
worldwide. To help students in their studies the book includes
case studies, examples, learning objectives, keyword definitions
and ‘stop and think’ boxes to prompt reflection and to aid
understanding. Air Transport Management provides in-depth
instruction for undergraduate and postgraduate students studying
aviation and business management-related degrees. It also offers
support to industry practitioners seeking to expand their
knowledge base.
&>For International Business Courses. Successfully prepare
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students for the international marketplace. International
Business illustrates how successful managers must function in a
competitive world. Packed with current examples that reflect the
vibrancy of the international business field, this studentfriendly text offers a managerial approach that keeps an
emphasis on skills development, emerging markets and
geographical literacy. MyManagementLab for International
Business is a total learning package. MyManagementLab is an
online homework, tutorial, and assessment program that truly
engages students in learning. It helps students better prepare
for class, quizzes, and exams-resulting in better performance in
the course-and provides educators a dynamic set of tools for
gauging individual and class progress. Teaching and Learning
Experience This program will provide a better teaching and
learning experience-for you and your students. Here's how:
Improve Results with MyManagementLab: MyManagementLab delivers
proven results in helping students succeed and provides engaging
experiences that personalize learning. Provide a Thorough
Understanding of Emerging Markets: Reinforce topics through
numerous cases, inserts, and end-of-chapter questions and
exercises. Keep your Course Current and Relevant: New examples,
exercises, and statistics appear throughout the text. Note: You
are purchasing a standalone product; MyManagementLab does not
come packaged with this content. If you would like to purchase
both the physical text and MyManagementLab search for ISBN-10:
0133768759/ISBN-13: 9780133768756. That package includes
ISBN-10: 0133506290/ISBN-13: 9780133506297 and ISBN-10:
0133543978/ISBN-13: 9780133543971. MyManagementLab is not a selfpaced technology and should only be purchased when required by
an instructor.
Information Systems
ISE Compensation
Air Transportation
The Public Service Perspective
Selected Materials from Business, Government, and Society : a
Managerial Perspective : Text and Cases, Thirteenth Edition
A consumer perspective
Anybody working in sport management will be involved in the operation of a
sports facility at some point in their career. It is a core professional competency
at the heart of successful sport business. Sport Facility Operations Management
is a comprehensive and engaging textbook which introduces cutting-edge
concepts in facilities and operations management, including practical guidance
from professional facility managers. Now in a fully revised and updated second
edition—which introduces new chapters on capital investment and operational
decision-making—the book covers all fundamental aspects of sport facility
operations management from a global perspective, including: ownership
structures and financing options planning, design, and construction processes
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organizational and human resource management financial and operations
management legal concerns marketing management and event planning risk
assessment and security planning benchmarking and performance management
Each chapter contains newly updated real-world case studies and discussion
questions, innovative 'Technology Now!' features and step-by-step guidance
through every element of successful sport facilities and operations management,
while an expanded companion website offers lecture slides, a sample course
syllabus, a bank of multiple-choice and essay questions, glossary flashcards links
to further reading, and appendices with relevant supplemental documentation.
With a clear structure running from planning through to the application of core
management disciplines, Sport Facility Operations Management is essential
reading for any sport management course.
Now in its Seventh Edition, Air Transportation: A Management Perspective by
John Wensveen is a proven textbook that offers a comprehensive introduction to
the theory and practice of air transportation management.
A Strategic Human Resource Management Perspective
A Managerial Perspective
Introduction to Management Science with Spreadsheets
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