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Events such as Trafigura's illegal dumping of toxic waste in Côte d’Ivoire and BP's environmentally disastrous oil spill in the Gulf
of Mexico have highlighted ethical issues in international business at a time when business leaders, academics and business
schools were reflecting on their own responsibilities following the global financial crisis. The scope and scale of the global
operations of multinational businesses means that decisions taken in different parts of the world have far reaching consequences
beyond the national settings where employees are located or where firms are registered and as such, an awareness of these
responsibilities needs to be integrated into all levels and all subjects. Using four guiding principles – a critical multi-level approach
rooted in the tradition of European social theory, a comparative and international perspective, a global rather than just a European
or American stand point and engaging with subject-specific issues this book aims to 'mainstream' business ethics into the work of
teachers and students in business schools. This comprehensive volume brings together contributions from a range of experts in
different areas of business studies thereby facilitating and encouraging a move away from business ethics being a box to be ticked
to being an integrated consideration across the business disciplines. This impressive book brings ethical considerations back to
the heart of the business curriculum and in doing so, provides a companion for the progressive business student throughout their
university career.
Peg Tittle’s ambitious business ethics text brings together readings, cases, and the author’s own informed opinions. The second
edition includes over a dozen new readings and case studies, as well as a new chapter on issues in Information and
Communication Technology. Includes - Canonical and topical readings on issues ranging from whistleblowing and advertising to
international business, the nature of capitalism, and the environment - Engaging overviews from the author encourage careful
reflection and critical examination of conventional assumptions - What to Do? scenarios and Case Studies illustrate the practical
relevance of each topic - Comprehensive introductions to ethical theory and the ethics of business - Questions following each
selection test understanding and promote active reading - A primer on ethical institutions examines the role of ethics consultants,
codes of ethics, and more
This text stresses the importance of considering ethics as an issue that can be taught and managed. It provides readers with an
understanding of how corporations can positively influence the behaviour of employees.
Regarded as one of the most influential management books of all time, this fourth edition of Leadership and Organizational Culture
transforms the abstract concept of culture into a tool that can be used to better shape the dynamics of organization and change.
This updated edition focuses on today's business realities. Edgar Schein draws on a wide range of contemporary research to
redefine culture and demonstrate the crucial role leaders play in successfully applying the principles of culture to achieve their
organizational goals.
Business Ethics in Action
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HBR Guide to Managing Up and Across (HBR Guide Series)
Management
Current Issues in Business Ethics
Health and Safety: Risk Management
What has ethics got to do with my job? How can I take on ethical responsibility and help to make my company more successful at the same time? Although
'ethical responsibility' has become something of a catchphrase these days, most people only have a vague idea what it means and how it can be
demonstrated in actual practice.Disasters like the Volkswagen's emission scandal, the oil spill in the Gulf of Mexico, the nuclear meltdown of Fukushima,
the global financial crisis, and countless lesser-known cases of damage to human beings and the environment are the result of unethically irresponsible
business practices. Efforts to maximize profits frequently lead to reckless behavior, as those in charge focus on short-term benefits and ignore social and
environmental risks. Their actions have negative consequences, not only for the victims but, in many cases, for the perpetrators themselves too. Aggrieved
interest groups or disadvantaged stakeholders may react with strikes, public protests, or boycotts, jeopardizing their reputation and profitability.This
textbook, Applied Business Ethics, is the result of many years of research work and lecturing, and is an attempt to present the most important principles and
the latest approaches in business ethics to students, teachers, and business practitioners alike, and help them to make business decisions that everyone
concerned will benefit from, rather than just a few fortunate stakeholders.The author illustrates his theoretical subject matter with practical examples of reallife situations and provides numerous exercises to help the reader grasp complex issues, moral dilemmas, and business risks better. In clear, accessible, and
easily understandable terms, he demonstrates how ways of finding satisfactory solutions can be found in a systematic way thanks to interdisciplinary
research and philosophical reflection.
How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder world? This is the most pressing question facing businesses
today, small and large, local and global. Business Ethics is a thorough yet accessible exploration of the main ethical theories and how these apply to the
major stakeholders facing this question. Written from a truly international perspective and supported by diverse and innovative learning features, this book
provides the tools and concepts necessary to understand and effectively manage ethical challenges wherever you are in the world. 'Key Concepts' and
'Think Theory' boxes ensure the essential ideas are straightforward to grasp but don't go unchallenged, while 'Ethics in Action' boxes and Case Studies
illustrate these ideas at play in the working world. Step into the shoes of a decision-maker with 'Ethical Dilemma' boxes and hear from them first hand with
new 'Practitioner Spotlight' boxes, which feature fascinating insights from real-life practitioners on how they manage ethical decisions and what skills they
consider to be crucial to success. The fourth edition offers a wealth of new cases and examples as well as updates of favourites from previous editions,
including features on AirBnB, TOMS, and McDonalds. Bespoke video interviews with the practitioners from the book and new multiple-choice questions
enhance the online resources for students, while workshop and flipped classroom activity ideas support lecturers. In addition, content has been thoroughly
updated across the book and online to reflect the latest developments and issues surrounding corporate citizenship, globalization, and sustainability. Awardwinning, best-selling, and up-to-date; this is the textbook of choice for those wishing to excel in business ethics. The book is supported by an extensive
range of online resources: For students: Practitioner Spotlight videos and web links Additional Case Study web links Additional Ethics in Action web links
Addition Ethics on Screen web links Think Theory responses Film list Ethics career guide Further reading Multiple-choice questions For lecturers: VLE
content PowerPoint slides Test bank Case bank Sample course outline Teaching notes for Case Studies Teaching notes for Ethical Dilemmas Teaching
notes for Ethics in Action features Teaching notes for Ethics on Screen features Ideas for structured workshops
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Now in its third edition, this multi-volume Encyclopedia of Management, has been revised and updated to chart the major developments that have occurred
in: digital technologies; ethics and governance-related issues; innovation; emerging markets; organizational networks; and new avenues of sustainable
business growth. Providing comprehensive coverage of the field of management the encyclopedia spans thirteen subject volumes plus and index, providing
a landmark work of reference for scholars, students and professionals. New to this edition: Technology & Innovation Management , Volume 13, V K
Narayanan & Gina O’Connor. The encyclopedia is available online through Wiley Online Library, a major database of Journals, Handbooks and reference
in the field.
Hospitality Law: Managing Legal Issues in the Hospitality Industry, Fifth Edition takes an applied approach to the study of hospitality law with its
touchstone of compliance and prevention. The book is highly pedagogical and includes many interactive exercises and real world cases that help students
focus on the practical application of hospitality laws and model their decision process to avoid liability. As a result, this book does look different than others
on the market as the legal information contained is carefully selected to specifically correlate with helping students understand how to do the right thing,
i.e., it is not a comprehensive book on the laws. Barth immediately helps readers learn about the legalities of situations and work through exercises – both
individually and in groups -- to effectively apply them to hospitality management situations. Many instructors teach their course from a very applied
perspective, which aligns with Barth’s approach.
Management: An Integrated Approach
Hospitality Law
Making Ethical Decisions
A Stakeholder and Issues Management Approach
The Fulfilling Workplace
While most business ethics texts focus exclusively on individual decision making—what should an individual do—this
resource presents the whole business ethics story. Highly realistic, readable, and down-to-earth, it moves from the
individual to the managerial to the organizational level, focusing on business ethics in an organizational context to
promote an understanding of complex influences on behavior. The new Fifth Edition is the perfect text for students
entering the workplace, those seeking to become professionals in training, communications, compliance, in addition to
chief ethics officers, corporate counsel, heads of human resources, and senior executives.
Filled with real-world case studies and examples of ethical dilemmas, Understanding Business Ethics, Third Edition
prepares students and managers alike to make ethical decisions in today’s complex, global environment. Bestselling
authors Peter A. Stanwick and Sarah D. Stanwick explain the fundamental importance of ethical leadership, decision
making, and strategic planning while examining emerging trends in business ethics such as the developing world, human
rights, environmental sustainability, and technology. In addition to presenting information related to the Association to
Advance Collegiate Schools of Business (AACSB), the text’s 26 real-world cases profile a variety of industries, countries,
and ethical issues in a way that is relevant and meaningful to students’ lives. The Third Edition features new cases from
well-known companies such as Disney and General Motors, new coverage of emerging topics such as big data and social
media, expanded coverage of corporate social responsibility, and more. Using an applied approach, this text helps
students understand why and how business ethics really do matter!
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Since its inception, An Introduction to Business Ethics by Joseph DesJardins has been a cutting-edge resource for the
business ethics course. Desjardins' unique multidisciplinary approach offers critical analysis and integrates the
perspective of philosophy with management, law, economics, and public policy, providing a clear, concise, yet reasonably
comprehensive introductory survey of the ethical choices available to us in business.
Current Issues in Business Ethics analyzes the questions which underlie business activities, arguing that the prime object
for a legitimate business must be sustainability. It also looks at the issues between individuals and business and asks
whether businesses can support their employees as an alternative to family and church. Finally it assesses the impact of
most recent trends in business looking at: * the activities of multinational companies * the changing gender balance *
privatization * the loss of power of the trade unions.
An Introduction to Business Ethics
Ethical Issues in Business - Second Edition
Business Ethics
Shaping an Emerging Field
The Organization's Role in Achieving Individual and Organizational Health

Managing Business Ethics: Making Ethical Decisions teaches students how to navigate ethical
issues they will encounter using the weight-of-reasons approach applied throughout the book.
This decision-making framework’s goal is not to faithfully apply particular philosophical
perspectives on what is right, but rather to solve ethical problems. Authors Alfred A. Marcus
and Timothy J. Hargrave underscore the need for employees at all levels to carefully consider
the ethical implications of their actions using this approach and it can be applied at the
individual, organizational, and stakeholder levels. Each chapter provides a case to walk
through application of the framework and mini-cases allow students to practice applying this
framework on their own. A wide range of real-world case studies are presented, featuring
companies such as Facebook, Google, Wells Fargo, Volkswagen, and Amazon. This practical,
down-to-earth text also delves into topics not covered extensively by other books such as slow
and fast thinking, the inherent conflict between the individual and organization, conformity,
and the difficulties of speaking truth to power. Students are offered ample opportunity to
engage in thoughtful reflection, discussion, and application as they grapple with ethical issues
big and small.
Health and Safety: Risk Management is the clearest and most comprehensive book on risk
management available today. This newly revised fifth edition takes into account new
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developments in legislation, standards and good practice. ISO 45001, the international health
and safety management system standard, is given comprehensive treatment, and the latest ISO
9004 and ISO 19011 have also been addressed. The book is divided into four main parts. Part
1.1 begins with a basic introduction to the techniques of health and safety risk management
and continues with a description of ISO 45001. Part 1.2 covers basic human factors including
how the sense organs work and the psychology of the individual. Part 2.1 deals with more
advanced techniques of risk management including advanced incident investigation, audit and
risk assessment, and Part 2.2 covers a range of advanced human factors topics including
human error and decision making. This authoritative treatment of health and safety risk
management is essential reading for both students working towards degrees, diplomas and
postgraduate or vocational qualifications, and experienced health and safety professionals,
who will find it invaluable as a reference.
Every industry must confront unethical behavior in the workplace. Whether your students want
to pursue careers in business, education, public service, or the military, they will need a solid
foundational understanding of ethics and the impact their decisions will have on their
organizations and their own lives. Bestselling author, Craig E. Johnson, illustrates the best
approaches for developing our ethical competence. Organizational Ethics: A Practical
Approach equips students with the knowledge and skills they need to make a positive
difference in their workplace. Self-assessments, reflection opportunities, and application
projects allow students to practice their ethical reasoning abilities. Each part of the book
focuses on a different aspect of ethical organizational behavior, examining ethics at the
individual, group, and organizational levels. The revised Fourth Edition includes a new feature
titled Contemporary Issues in Organizational Ethics and new case studies on current topics
such as fake news, sexual harassment, and cultural appropriation. This book shows how
readers can develop their ethical expertise and provides opportunities to practice problemsolving to defend their decisions.
Just like the wilderness, the business world can be a scary place. Every day, ethical dilemmas
spring up that can ruin great companies and tarnish amazing careers. Learning how to
navigate those situations can mean the difference between greatness and failure.In their new
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book, The Business Ethics Field Guide: The Essential Companion to Leading Your Career and
Your Company to Greatness, Brad Agle, Aaron Miller, and Bill O'Rourke walk you through the
traps and pitfalls you might face, and help you come out the other side unscathed.
A Managerial, Stakeholder Approach
Leadership and Business Ethics
The Business Ethics Field Guide
Principles of Responsible Management: Global Sustainability, Responsibility, and Ethics
Straight Talk about How to Do It Right
The modern age with its emphasis on technical rationality has enabled a new and dangerous form of
evil--administrative evil. Unmasking Administrative Evil discusses the overlooked relationship between evil
and public affairs, as well as other fields and professions in public life. The authors argue that the tendency
toward administrative evil, as manifested in acts of dehumanization and genocide, is deeply woven into the
identity of public affairs. The common characteristic of administrative evil is that ordinary people within their
normal professional and administrative roles can engage in acts of evil without being aware that they are
doing anything wrong. Under conditions of moral inversion, people may even view their evil activity as good.
In the face of what is now a clear and present danger in the United States, this book seeks to lay the
groundwork for a more ethical and democratic public life; one that recognizes its potential for evil, and
thereby creates greater possibilities for avoiding the hidden pathways that lead to state-sponsored
dehumanization and destruction. What's new in the Fourth Edition of Unmasking Administrative Evil: UAE is
updated and revised with new scholarship on administrative ethics, evil, and contemporary politics. The
authors include new cases on the dangers of market-based governance, contracting out, and deregulation.
There is an enhanced focus on the potential for administrative evil in the private sector. The authors have
written a new Afterword on administrative approaches to the aftermath of evil, with the potential for
expiation, healing, and reparations.
Business Ethics in Practice is essential reading for all undergraduate, postgraduate and MBA students looking
to ensure they act responsibly and make the right decisions when faced with ethical dilemmas. Covering the
impact of character and culture on managing ethics, leadership, governance and social responsibility, this
book goes beyond ethical theory to show ethical considerations and challenges in practice. With examples
from both small businesses and large multinational corporates such as Google, BP and Nestle, Business Ethics
in Practice shows how ethics must be considered by everyone in every sector, in a business of any size. With
coverage of ethics in relation to staff, consumers, the supply chain, competitors and the environment, this
book will ensure that students can think ethically and make effective ethical decisions. Supported by online
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resources including powerpoint slides and a guide for lecturers as well as practical tips for students, this
book will help anyone studying business ethics in both their professional and personal development.
PMBOK&® Guide is the go-to resource for project management practitioners. The project management
profession has significantly evolved due to emerging technology, new approaches and rapid market changes.
Reflecting this evolution, The Standard for Project Management enumerates 12 principles of project
management and the PMBOK&® Guide &– Seventh Edition is structured around eight project performance
domains.This edition is designed to address practitioners' current and future needs and to help them be more
proactive, innovative and nimble in enabling desired project outcomes.This edition of the PMBOK&®
Guide:•Reflects the full range of development approaches (predictive, adaptive, hybrid, etc.);•Provides an
entire section devoted to tailoring the development approach and processes;•Includes an expanded list of
models, methods, and artifacts;•Focuses on not just delivering project outputs but also enabling outcomes;
and• Integrates with PMIstandards+™ for information and standards application content based on project
type, development approach, and industry sector.
This second edition of Professions in Ethical Focus comprises over seventy-five readings complemented by
twenty case studies with corresponding discussion questions. These resources are organized into several
thematic units, including “conflicts of interest,” “honesty, deception, and trust,” “privacy and
confidentiality,” and “professionalism, diversity, and pluralism.” An alternative table of contents is also
provided, identifying readings that bear on particular professions such as engineering, journalism, medicine,
law, and policing. The book’s introductory unit offers short selections from classic and contemporary ethical
theory, including non-Western traditions. All of the readings have been introduced by the editors and
carefully excerpted for relevance, always with the needs of student readers in mind.
A Critical Approach: Integrating Ethics Across the Business World
Decision-Making for Personal Integrity and Social Responsibility
A Guide to the Project Management Body of Knowledge (PMBOK® Guide) – Seventh Edition and The Standard
for Project Management (BRAZILIAN PORTUGUESE)
Understanding Business Ethics
Organizational Culture and Leadership

When Business and Personal Values Collide “Defining moments” occur when managers face business decisions that
trigger conflicts with their personal values. These moments test a person’s commitment to those values and
ultimately shape their character. But these are also the decisions that can make or break a career. Is there a
thoughtful, yet pragmatic, way to make the right choice? Bestselling author Joseph Badaracco shows how to approach
these dilemmas using three case examples that, when taken together, represent the escalating responsibilities and
personal tests managers face as they advance in theirPage
careers.
The first story presents a young manager whose
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choice will affect him only as an individual; the second, a department head whose decision will influence his
organization; the third, a corporate executive whose actions will have much larger, societal ramifications. To guide the
decision-making process, the book draws on the insights of four philosophers—Aristotle, Machiavelli, Nietzsche, and
James—who offer distinctly practical, rather than theoretical, advice. Defining Moments is the ultimate manager’s
guide for resolving issues of conflicting responsibility in practical ways.
As tomorrow's manager, you will be confronted with challenges and opportunities that are more dynamic and complex
than ever before. MANAGEMENT: AN INTEGRATED APPROACH, by award-winning instructors and prominent Harvard
business experts, teaches you how to think like a successful manager and effective leader. This second edition clearly
demonstrates the interconnectivity between three facets of management: strategic positioning, organizational design,
and individual leadership. You learn the importance of harnessing technological advances, managing and leading a
dispersed and diverse workforce, anticipating and reacting to constant competitive and geopolitical change and
uncertainty, competing on a global scale, and operating in a socially responsible and accountable manner. Clear
concepts directly relate to how today's organizations operate, while self-reflection opportunities help you evaluate
personal leadership abilities and skill-building practice equips you for leadership success. You master management
principles from a tangible, integrated, and current perspective as you learn to visualize how strategy informs
leadership and how leaders influence strategic positioning and, ultimately, manage performance. Let MANAGEMENT:
AN INTEGRATED APPROACH, 2E prepare you for leadership success as this unique book answers the key question:
How are leaders successfully managing competitive companies in the 21st Century? Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
This comprehensive textbook, packed with international cases, places individual human action at the heart of ethical
business, arguing that business ethics guides human excellence in businesses. With its unique person-centred
approach and student-centred pedagogy, this book will help students to discover and frame ethical issues in business,
allowing them to gain an understanding of the role of ethical values and moral character in leadership, reason about
ethical dilemmas, and reflect on how to improve business and organizational conditions from an ethical perspective.
With international and up-to-date case studies drawn from a wide range of business contexts, this book helps
students to apply the foundations and principles of business ethics to real world situations. With a strong theoretical
unpinning that supports positive practical action, this is an ideal textbook for Business Ethics students at
undergraduate, postgraduate and MBA level. New to this Edition: - Thoroughly updated throughout - All new case
studies - Increased coverage of: immigration; climate change; social networking; organizational culture; transnational
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corporations; ecological issues; environmental, social and corporate governance - Increased international coverage, in
particular of Asia, the Middle East and Africa - A new companion website with instructor and student resources
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on
management. This is a traditional approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of Management course covers many
management areas such as human resource management and strategic management, as well as behavioral areas
such as motivation. No one individual can be an expert in all areas of management, so an additional benefit of this
text is that specialists in a variety of areas have authored individual chapters. Contributing Authors David S. Bright,
Wright State University Anastasia H. Cortes, Virginia Tech University Eva Hartmann, University of Richmond K.
Praveen Parboteeah, University of Wisconsin-Whitewater Jon L. Pierce, University of Minnesota-Duluth Monique Reece
Amit Shah, Frostburg State University Siri Terjesen, American University Joseph Weiss, Bentley University Margaret A.
White, Oklahoma State University Donald G. Gardner, University of Colorado-Colorado Springs Jason Lambert, Texas
Woman's University Laura M. Leduc, James Madison University Joy Leopold, Webster University Jeffrey Muldoon,
Emporia State University James S. O'Rourke, University of Notre Dame
Applied Business Ethics: Foundations For Study And Daily Practice
Principles of Management
Managing Corporate Citizenship and Sustainability in the Age of Globalization
Sustainable Value Creation
A Practical Approach
This book provides assistance to employees by taking a journey through the challenging world of business ethics
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda Treviño and Kate Nelson bring together a mix of
theory and practice in Managing Business Ethics: Straight Talk about How to Do It Right, 7th Edition. In this new edition, the
dynamic author team of Linda Treviño, prolific researcher and Distinguished Professor, and Kate Nelson, Professor and longtime
practitioner of strategic organizational communications and human resources, equip students with the pragmatic knowledge they
need to identify and solve ethical dilemmas, understand their own and others' ethical behavior, and promote ethical behavior in
their organization. Managing Business Ethics is the perfect text to prepare students for a range of roles in the business
world--managers across business functions, communications professionals, compliance officers, corporate counsels, human
resources managers, and senior executives.
ARE YOUR WORKING RELATIONSHIPS WORKING AGAINST YOU? To achieve your goals and get ahead, you need to rally people
behind you and your ideas. But how do you do that when you lack formal authority? Or when you have a boss who gets in your
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way? Or when you’re juggling others’ needs at the expense of your own? By managing up, down, and across the organization.
Your success depends on it, whether you’re a young professional or an experienced leader. The HBR Guide to Managing Up and
Across will help you: Advance your agenda—and your career—with smarter networking Build relationships that bring targets and
deadlines within reach Persuade decision makers to champion your initiatives Collaborate more effectively with colleagues Deal
with new, challenging, or incompetent bosses Navigate office politics
The third edition of this book introduces business ethics concepts, tools and theories, then applies them to key stakeholder
groups. It takes a global approach in a market dominated by US texts. The accessible style and thorough pedagogy ensure the
book is both student- and teacher-friendly.
Managing Human Excellence in Organizations
Managing Legal Issues in the Hospitality Industry
Business Ethics, Seventh Edition
Organizational Ethics
Inquiries, Cases, and Readings

The goal of this book is to define Sustainable Value Creation in terms of a set of principles that differentiate it from existing
definitions of CSR, and from related concepts such as sustainability and business ethics. To internalize these ten principles is
to understand how the firm can respond to stakeholder needs to optimize value creation over the medium to long term.
Ultimately, this second edition book aims to reform both business practice and business education. By building a theory that
redefines CSR as central to the value creation process, the ten principles of Sustainable Value Creation redefine how firms
approach each of their operational functions, but also how these subjects should be taught in universities worldwide. As such,
this book will hopefully be of value to instructors as a complement to their teaching, students as a guide in their education,
and managers as a framework to help them respond to the complex, dynamic context that they are expected to navigate
every day. This book is a manifesto for success in today’s complex, dynamic business environment. The book is designed as
an easy-to-digest, critical introductory text to CSR. With supporting online teaching resources, it is aimed primarily at the
MBA and Executive MBA market, and for CSR, sustainability, and business ethics courses taught by instructors skeptical of
existing definitions and organizing principles of CSR, sustainability, or business ethics.
PRINCIPLES OF RESPONSIBLE MANAGEMENT offers an international, scientifically sound, and strictly practice-related
perspective. It is the first official textbook of the United Nations for the Principles for Responsible Management Education
(PRME) academic network, and a reference book for companies of the United Nations Global Compact Initiative. It is a
primary text for traditional business and society, business ethics, corporate social responsibility, and sustainability courses,
or may serve as a practitioner handbook. Contributors are renowned academic professionals in their respective chapter
topics as well as distinguished business practitioners who contribute highly relevant practice cases. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
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This book offers new and challenging approaches to business ethics that successfully link theory and practice thereby
overcoming lacunae and inadequacies in much of the literature concerning ethics and governance, a theme that recurs with
remarkable frequency in the history of business ethics as an academic discipline. This work provides imaginative and
innovate proposals for the indispensable coupling of virtue, integrity, and character with global business, finance, and
banking. The volume seeks to overcome the marginal status of business ethics in universities, business, and enterprise by
demonstrating that virtue ethics is an important step in the direction of an adequate response to the leadership issue. This
new edition of a popular work points to new ways of achieving an ever more urgent coalescence of ethics and business. It
proposes practical advice and viable suggestions to business people on what is right and wrong in business. The volume
makes a vital contribution in the area of education that should serve the ongoing development of top leaders. In the
important domain of women in leadership, the volume provides new solutions that break boundaries on the global stage. The
work challenges unethical marketing of human images with important implications for citizenship and society. The volume
contains creative suggestions for the use of spirituality and human development for the enhancement of business and society.
The significantly extended second edition includes an exciting line up of leading academics and practitioners in the audacious
hope that something may change for the better in the realms of business and banking.
It is very easy for organizations to ignore or overlook the impact of social and commercial change-of increased pressure to
deliver profit (above all else) and of transformation in the ways in which we are now working-on the mental health and,
consequently, the performance of their employees. And yet there is plenty of evidence that in many workplaces, performance
is down, stress is up and professional employees are struggling to balance their home and work lives. This collection, while
looking at individuals, places the spotlight on organizational initiatives to support the development of attitudes, values,
character and behaviors in employees. The aim of these initiatives is to increase our resilience to those experiences and
events which impact on performance. There is a particular focus on managerial and professional jobs where employee
discretion and commitment are critical. The Fulfilling Workplace extends the themes developed in early titles in the
Psychological and Behavioral Aspects of Risk Series deeper into organizations; to explore the organization's role in coming to
grips both with human frailties and toxic workplaces-both destructive to individual and organizational health.
Business Ethics Now
Business Ethics in Practice
Straight Talk about how to Do it Right
Professions in Ethical Focus – Second Edition
The Essential Companion to Leading Your Organization and Your Career to Greatness
This book takes a look at how and why individuals display unethical behavior. It emphasizes the actual
behavior of individuals rather than the specific business practices. It draws from work on psychology
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which is the scientific study of human behavior and thought processes. As Max Bazerman said, "efforts to
improve ethical decision making are better aimed at understanding our psychological tendencies."
How are leaders successfully managing competitive companies in the 21st Century? Gulati/Mayo/Nohria's
MANAGEMENT, 1E, by award-winning instructors and prominent Harvard business experts, addresses the many
integrated facets in answering this key question to help you effectively prepare for successful
leadership now and in the future. As a manager, you will be confronted with challenges and opportunities
that are more dynamic and complex than ever before. As a leader in any business role, you need to
understand how to harness technological advances, manage and lead a dispersed and diverse workforce,
anticipate and react to constant competitive and geopolitical change and uncertainty, compete on a
global scale, and operate in a socially responsible and accountable manner. Gulati/Mayo/Nohria's
MANAGEMENT, 1E demonstrates the mutual interconnectivity between three key facets of management:
strategic positioning, organizational design, and individual leadership. The book presents management
from a tangible, integrated, and current perspective, teaching you to visualize how strategy informs
leadership and how leaders influence strategic positioning and, ultimately, manage performance.
Available with InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook
version.
Ethical Issues in Developing Business Policies Ethics and the Conduct of Business is a comprehensive and
up-to-date discussion of the most prominent issues in the field of business ethics, and the major
positions and arguments on these issues. Numerous real-life examples and case studies are used
throughout the book to increase understanding of issues, stimulate class discussion, and show the
relevance of the discussion to real-life business practice. Note: The focus of Ethics and the Conduct of
Business is primarily on ethical issues that corporate decision makers face in developing policies about
employees, customers, and the general public. The positions and arguments on these issues are taken from
a wide variety of sources, including economics and the law. Teaching and Learning Experience Improve
Critical Thinking - A substantial amount of legal material is contained within Ethics and the Conduct of
Business. Not only because the law addresses many ethical issues, but also because the management
decision-making process must take into account relevant legal practices. Engage Students - This book
employs fifty case studies that firmly illustrate the wide variety of issues pertaining to business
ethics and enable students to engage in ethical decision making. Support Instructors - Teaching your
course just got easier! You can create a Customized Text or use our Instructor's Manual, Electronic
"MyTest" Test Bank or PowerPoint Presentation Slides. Plus, a substantial number of cases within Ethics
and the Conduct of Business provide the opportunity for a case-study approach or a combined
lecture/discussion format for your course.
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The seventh edition of this pragmatic guide to determining right and wrong in the workplace is updated
with new case studies, exercises, and ancillary materials. Joseph Weiss's Business Ethics is a
pragmatic, hands-on guide for determining right and wrong in the business world. To be socially
responsible and ethical, Weiss maintains, businesses must acknowledge the impact their decisions can
have on the world beyond their walls. An advantage of the book is the integration of a stakeholder
perspective with an issues and crisis management approach so students can look at how a business's
actions affect not just share price and profit but the well-being of employees, customers, suppliers,
the local community, the larger society, other nations, and the environment. Weiss includes twenty-three
cases that immerse students directly in contemporary ethical dilemmas. Eight new cases in this edition
include Facebook's (mis)use of customer data, the impact of COVID-19 on higher education, the opioid
epidemic, the rise of Uber, the rapid growth of AI, safety concerns over the Boeing 737, the Wells Fargo
false saving accounts scandal, and plastics being dumped into the ocean. Several chapters feature a
unique point/counterpoint exercise that challenges students to argue both sides of a heated ethical
issue. This edition has eleven new point/counterpoint exercises, addressing questions like, Should tech
giants be broken apart? What is the line between free speech and dangerous disinformation? Has the Me
Too movement gone too far? As with previous editions, the seventh edition features a complete set of
ancillary materials for instructors: teaching guides, test banks, and PowerPoint presentations.
Ethics and the Conduct of Business
When Managers Must Choose Between Right and Right
Defining Moments
Wiley Encyclopedia of Management
Behavioral Business Ethics
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