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For Principles of Marketing courses that require a comprehensive
text. Help students learn how to create value through customer
connections and engagement In a fast-changing, increasingly digital
and social marketplace, it’s more vital than ever for marketers to
develop meaningful connections with their customers. The Principles
of Marketing, An Asian Perspective provides an authoritative,
comprehensive, innovative, managerial, and practical introduction to
the fascinating world of marketing in and from Asia. It helps
students master today’s key marketing challenge: to create vibrant,
interactive communities of consumers in Asia who make products and
brands an integral part of their daily lives. To help students in
Asia understand how to create value and build customer relationships,
the Asian Perspective presents fundamental marketing information
within an innovative customer-value framework. This textbook makes
learning about and teaching Asian marketing easier and more exciting
for both students and instructors by providing a variety of
vignettes, up-to-date corporate examples, and relevant case studies.
The full text downloaded to your computer With eBooks you can: search
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for key concepts, words and phrases make highlights and notes as you
study share your notes with friends eBooks are downloaded to your
computer and accessible either offline through the Bookshelf
(available as a free download), available online and also via the
iPad and Android apps. Upon purchase, you'll gain instant access to
this eBook. Time limit The eBooks products do not have an expiry
date. You will continue to access your digital ebook products whilst
you have your Bookshelf installed.
Welcome to Hospitality: An Introduction provides a detailed
description of the many facets of the Hospitality and Tourism sector,
including tours and travel, hotels, restaurants, culinary, casino
operations, cruises, and the recreation and leisure industries.
Personal profiles of industry leaders highlight the wide range of
career opportunities available in the field. The authors discuss the
Hospitality and Tourism industry's evolution toward increased
internationalization and integration. Industry Insight vignettes
offer a behind-the-scenes view of real-life job tasks and career
success stories. Each chapter features practical case study
scenarios, including business and social attitude comparatives,
advertising and marketing messaging, financial modeling, and
competitive analysis formulation. New To This Edition: Expanded
coverage of industry career opportunities, a comprehensive new
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chapter on the Gaming Industry, and expanded coverage of Events
Management. Important Notice: Media content referenced within the
product description or the product text may not be available in the
ebook version.
FONT COLOR= FF0000 Winner of the First Prize of the FIP Awards for
Excellence in Book Production 2009/FONT COLOR A Transformational Text
on Marketing. . . Presents Marketing in an Altogether New Perspective
Today, Marketing needs a
Much of the existing literature within the "varieties of capitalism "
(VOC) and "comparative business systems " fields of research is
heavily focused on Europe, Japan, and the Anglo-Saxon nations. As a
result, the field has yet to produce a detailed empirical picture of
the institutional structures of most Asian nations and to explore to
what extent existing theory applies to the Asian context. The Oxford
Handbook of Asian Business Systems aims to address this imbalance by
exploring the shape and consequences of institutional variations
across the political economies of different societies within Asia.
Drawing on the deep knowledge of 32 leading experts, this book
presents an empirical, comparative institutional analysis of 13 major
Asian business systems between India and Japan. To aid comparison,
each country chapter follows the same consistent outline.
Complementing the country chapters are eleven contributions examining
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major themes across the region in comparative perspective and linking
the empirical picture to existing theory on these themes. A further
three chapters provide perspectives on the influence of history and
institutional change. The concluding chapters spell out the
implications of all these chapters for scholars in the field and for
business practitioners in Asia. The Handbook is a major reference
work for scholars researching the causes of success and failure in
international business in Asia.
Diverse Development Paths and Structural Transformation in the Escape
from Poverty
An Introduction : an Asian Perspective
A Strategic View of Industrial and Organizational Markets
Strategic Management: a South-Asian Perspective (with CourseMate)
Research Anthology on Personal Finance and Improving Financial
Literacy
Principles of Marketing
Food is an extraordinary expression of culture; the assortment of
flavours, smells, colours and appearance match the diversity of the
cultures from which they come and provide very visible evidence of
the migration of populations and of the growing multiculturalism of
many countries. Adam Lindgreen and Martin K. Hingley draw on research
into European, Latin American and (Near and Far) Eastern markets to
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provide a comprehensive collection of original, cutting-edge research
on the opportunities that the changing landscapes of ethnic,
religious and cultural populations present for businesses and
marketers. The New Cultures of Food uses the perspective of food
culture to explore the role of food as a social agent and attitudes
to new foodstuffs amongst indigenous populations and to indigenous
food amongst immigrant communities. Opportunities and routes to
market for exploiting growing demand for ethnic food are also
investigated. This is an important book for food and consumer
businesses, policy makers and researchers seeking to understand
changing global markets and the significance of food as an indicator
of social and religious attitude, diet and ethnic identity.
This edition presents marketing management concepts in a traditional
format and includes many real-world examples, emphasizing topics such
as international marketing, ethics, cross-functional teams and
quality. Integrating competitive rationality throughout the text, the
book also covers strengthening customer relations by outshining the
competition in customer satisfaction, finding more efficient and less
costly ways to deliver the same customer benefits and service, and
improving general decision making implementation skills.
This book analyses the current state and potential of economic and
financial integration in South Asia, which has emerged as one of the
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most dynamic regions of the world. It looks at how regional
convergences and cooperation would reinforce ties amongst the diverse
economies of South Asia in the changing global economic landscape.
Drawing on empirical research, the book looks at the degree of
economic and financial integration in South Asia, which according to
the World Bank includes the least integrated regions in the world,
and explores the fundamental factors that drive integration amongst
these countries. It offers important insights into the financial
landscape of the region, as well as the dynamics of the interlinkages
in the banking system, the stock markets, and the debt markets. The
book examines the role of bilateral trade in augmenting regional
economic ties, the opportunities for growth these will foster, and
the major challenges and roadblocks for the leaders of the region. It
also provides an overview of China’s role in South Asia’s financial
integration and the interdependence of these economies for economic
opportunities, macroeconomic and financial stability, jobs,
sustainable growth, and inclusive development. Detailed and
insightful, this book will be of great interest to investors and
regional policymakers. It will also be of interest to researchers and
students of economics, public and foreign policy, finance,
international relations, and South Asia studies.
As a rapidly rising force in the global market, Asian countries hold
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opportunities for growth and development. However, in order to
successfully gain entry into this new part of the market, it will
first be necessary to understand the motives and background behind
Asian economies. Asian Business and Management Practices: Trends and
Global Considerations analyzes the various strategies found in the
Asian economic market. Showcasing a broad range of countries in
Southeast Asia in addition to China and India, this publication is a
broad, widely encompassing resource for academics, PhD students,
experts, policymakers, and government officials interested in
understanding the background and applications behind business success
in Asia.
Strategic Marketing Management in Asia
Advances in Islamic Finance, Marketing, and Management
An Insider’s Perspective
Asian Business and Management Practices: Trends and Global
Considerations
An East-West Perspective of Global-is-Asian
A Global Perspective
This casebook provides students and academics in business management and
marketing with a collection of case studies on services marketing and service
operations in emerging economies. It explores current issues and practices in
Asia, across different areas, countries, commercial and non-commercial sectors.
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This book is important and timely in providing a framework for instructors,
researchers, and students to understand the service dynamics occurring in these
countries. It serves as an invaluable resource for marketing and business
management students requiring insights into the operationalization of services
across different geographical areas in Asia. Students will find it interesting to
compare and contrast different markets covering important aspects related to
services.
Business and Economics of Port Management is a comprehensive but concise
textbook and reference for insights into the workings of port industry from the
business and economics perspectives. The book examines port management from
various entities which include the government, port operator, shipping line,
logistics companies and other port service providers. It provides in-depth
discussions on strategic issues, challenges and disruptions that are faced by this
industry. Given the uniqueness of each port and international nature of the port
business, the book comes with useful case studies and lessons from different port
regions around the world. Key lessons on challenges and issues faced by port
managers, developers and regulators are highlighted and discussed using a
combination of professional insights and publicly available information sources.
The aim is to illustrate the decision-making process with the purpose of
contributing to better outcomes for the industry, government and the public at
large. Anyone who is approaching the subject matter will gain utmost
understanding of how ports are critical in the global economy and societal wellPage 8/25
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being.
An essential how-to guide for companies doing business Asia Pacific Despite the
growing economic importance of the Asia Pacific region, Western firms remain
underrepresented. To remedy this situation, Western firms must approach their
operations in Asia strategically, by questioning many of the traditional
assumptions of Western business. While Japan has been the subject of much
Western scrutiny, the other nations in the region—South Korea, Taiwan,
Singapore, the Philippines, Malaysia, Hong Kong, Indonesia, China, and
Thailand—have been virtually overlooked. Strategies for Asia Pacific, the
culmination of two decades of research and direct professional experience, is
written to provide Western companies with a hands-on approach to doing
business in Asia Pacific. The authors first define the region's key characteristics,
its role in the world economy, and key features of market and consumer behavior.
The book then turns to an overview of the competitive market for developing
business there, outlining what is required to design and manage joint-ventures.
The final chapters examine the prospective pitfalls in managing Asia Pacific
operations and the human resource issues associated with such operations before
concluding with projections for future trends in the development of the region.
Marketing Management Asian PerspectiveMarketing ManagementAn Asian
PerspectivePearson Prentice Hall
Marketing Management
Business and Economics of Port Management
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Business Journey to the East
Competitive Business Management
Services Marketing Cases in Emerging Markets
An Indian Perspective

An introduction to marketing concepts, strategies and practices with a balance of
depth of coverage and ease of learning. Principles of Marketing keeps pace with a
rapidly changing field, focussing on the ways brands create and capture consumer
value. Practical content and linkage are at the heart of this edition. Real local and
international examples bring ideas to life and new feature 'linking the concepts'
helps students test and consolidate understanding as they go. The latest edition
enhances understanding with a unique learning design including revised,
integrative concept maps at the start of each chapter, end-of-chapter features
summarising ideas and themes, a mix of mini and major case studies to illuminate
concepts, and critical thinking exercises for applying skills.
This volume analyzes the experiences of developing countries in Asia, Latin
America, and Sub-Saharan Africa, and examines how they might catch up. Based
on growth performance across the developing world over the last five decades, it
offers a thorough account of the possibilities to engage in such processes in an
increasingly globalized world. Together, the chapters highlight the diversity and
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variation of development pathways and provide valuable lessons and implications
for how to approach this difficult question. The book shows the importance of
acknowledging that the process of development is dynamic and that the
possibilities for catch up are situation dependent. At the same time it makes clear
that without structural change, and in particular agricultural transformation,
sustained catch up is unlikely to happen. The volume demonstrates how analysis of
current growth processes in developing countries can be enriched by paying closer
attention to the multifaceted nature of both economic backwardness and successful
pathways to escape it.
Marketing guru Philip Kotler and global marketing strategist Milton Kotler show you
how to survive rough economic waters With the developed world facing slow
economic growth, successfully competing for a limited customer base means using
creative and strategic marketing strategies. Market Your Way to Growth presents
eight effective ways to grow in even the slowest economy. They include how to
increase your market share, develop enthusiastic customers, build your brand,
innovate, expand internationally, acquire other businesses, build a great reputation
for social responsibility, and more. By engaging any of these pathways to growth,
you can achieve growth rates that your competitors will envy. Proven business and
marketing advice from leading names in the industry Written by Philip Kotler, the
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major exponent of planning through segmentation, targeting, and position followed
by "the 4 Ps of marketing" and author of the books Marketing 3.0, Ten Deadly
Marketing Sins, and Corporate Social Responsibility, among others Milton Kotler is
Chairman and CEO of Kotler Marketing Group, headquartered in Washington, DC,
author of A Clear-sighted View of Chinese Marketing, and a frequent contributor to
the China business press
For senior year undergraduate Marketing courses, and first year MBA courses in
Marketing/International/Asian Business. The book provides a broad-based
approach to Asia-Pacific marketing case-studies. Cases include studies on
products and services; consumer and business markets; profit and non-profit
organizations; Asian firms operating within and outside of the region as well as nonAsian companies operating in Asia; small and large enterprises; manufacturing and
trading businesses; and low- and high-technology industries.
Rethinking Marketing
The New Cultures of Food
Economic and Financial Integration in South Asia
The Most Successful Campaigns in Asia-Pacific and the Marketing Strategies
Behind Them
The Oxford Handbook of Asian Business Systems
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A Contemporary Perspective
This first Asian adaptation of the seventh edition of Marketing: An Introduction
written by Professors Gary Armstrong and Philip Kotler builds on its strong
foundations. This book presents an innovative framework for understanding and
learning about marketing. Today's marketing is all about building profitable
customer relationships. It starts with understanding consumer needs and wants,
deciding which target markets the organization can serve best, and developing a
compelling value proposition by which the organization can attract, keep, and grow
targeted consumers. If the organization does these things well, it will reap the
rewards in terms of market share, profits, and customer equity. Simply put,
marketing is the art and science of creating value for customers in order to capture
value from customers in return. From beginning to end, the first edition of
Marketing: An Introduction (An Asian Perspective) presents and develops this
customer-relationships/customer-equity framework. Every chapter contains many
examples and references of these marketing concepts used in the Asian context as
well as how they are employed in other regions.
The growth of global corporations has led to the development of new business
strategies whose complexity and configuration rest on corporate networks;
corporate cross-culture and intangible corporate and product assets. In global
markets, corporations compete in a competitive marketspace dimension, in other
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words, competitive boundaries in which space is not a stable element of the decisionmaking process, but a competitive factor whose complexity depends on markets
increasingly characterized by time-based competition and over-supply. In view of
today's fierce competition from US and Southeast Asian corporations, this book
highlights global business development policies based on innovation, sustainability
and intangible assets. The book assesses competitive business management from a
global perspective, examining business development policies linked to the
profitability of global firms. It forces readers to actively think through the most
fundamental policies developed by global firms in the current competitive landscape
and provides answers to questions such as: What are the new drivers of global
capitalism?; How do global businesses deal with new local nationalism?; Which
governance systems and behavioural norms qualify global businesses?; What are the
main business policies that characterize competitive business management in a
global competition perspective? Competitive Business Management neatly explains
the global business management domain and helps readers to gain an
understanding of global development business policies.
For undergraduates studying Principles of Marketing courses. Principles of
Marketing: An Asian Perspective provides a comprehensive coverage on topics of
Marketing set in an Asian context. Learning is made more engaging for students
and teaching more convenient for instructors.
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Developing personal financial skills and improving financial literacy are
fundamental aspects for managing money and propelling a bright financial future.
Considering life events and risks that unexpectantly present themselves, especially
in the light of recent global events, there is often an uncertainty associated with
financial standings in unsettled times. It is important to have personal finance
management to prepare for times of crisis, and personal finance is something to be
thought about in everyday life. The incorporation of financial literacy for individuals
is essential for a decision-making process that could affect their financial future.
Having a keen understanding of beneficial and detrimental financial decisions, a
plan for personal finances, and personalized goals are baselines for money
management that will create stability and prosperity. In a world that is rapidly
digitalized, there are new tools and technologies that have entered the sphere of
finance as well that should be integrated into the conversation. The latest methods
and models for improving financial literacy along with critical information on
budgeting, saving, and managing spending are essential topics in today’s world. The
Research Anthology on Personal Finance and Improving Financial Literacy provides
readers with the latest research and developments in how to improve, understand,
and utilize personal finance methodologies or services and obtain critical financial
literacy. The chapters within this essential reference work will cover personal
finance technologies, banking, investing, budgeting, saving, and the best practices
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and techniques for optimal money management. This book is ideally designed for
business managers, financial consultants, entrepreneurs, auditors, economists,
accountants, academicians, researchers, and students seeking current research on
modern advancements and recent findings in personal finance.
Marketing Management Asian Perspective
Sales and Distribution Management
Case Studies and Lessons across Industries
Asian Competitors: Marketing For Competitiveness In The Age Of Digital
Consumers
Strategies for Asia Pacific
Global Perspective, Indian Context
Of interest to both academics and practitioners who assist in
making Shariah-centric strategies, this work is particularly
important as Asia holds a major percentage of Islamic assets in
South Asia, Southeast Asia, and the Middle East, with new
opportunities opening in Central Asia.
This book offers a fresh perspective on understanding how
successful business strategies are crafted. It provides insights
into the challenges and opportunities present in changing Asian
business environments. Concepts are presented through models and
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frameworks. These are illustrated through case studies
showcasing a broad spectrum of Asian businesses, ranging from
manufacturing to logistics planning to retailing and services.
Readers will be able to understand the problems faced by Asian
companies, and to apply useful conceptual tools to formulate
effective strategies in solving them.
Today's dynamic and uncertain environment has contributed to the
changing nature of markets. In order for companies to keep up,
they will need to embark on new wave marketing to ride the wave
of opportunities provided by the changes in the environment,
such as the digital revolution.This is critical all over the
world, but none more so than in Asia. Asia is not only the
world's biggest market, but also the fastest growing. It is
therefore essential for marketers to understand the dynamics of
Asian companies and what they have to offer to the wider world.
This book analyzes competitive companies from 18 Asian countries
that have successfully practiced new wave marketing and in so
doing, provide invaluable lessons that others may find useful.
Comprehensive case studies are used not only to describe how
some of Asia's best companies compete, but also to analyze the
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concepts of new wave marketing their actions are based on. This
book is unique in its depth and breadth of cases, from companies
in the ASEAN region to North-east Asia, including Mongolia and
SAARC.The authors of this book, Professor Philip Kotler,
arguably the Father of Modern Marketing, Hermawan Kartajaya from
Indonesia, and Hooi Den Huan from Singapore, are all experts in
their field and have previously produced other bestsellers. This
book, with its focus on real life examples of competitive Asian
companies in the age of digitalization, complements the
principles and theoretical frameworks of new wave marketing that
are detailed in its sister book, Marketing for Competitiveness.
Together, these books provide a comprehensive picture of the
changing Asian marketing landscape.
Success in the Asian market is crucial to many firms. Yet many
marketing strategies are based on a 'western' perspective of
what consumers want and respond to. In Consumer Behaviour in
Asia , the authors argue that Asian culture is so fundamentally
different to Western Culture that existing consumer behaviour
concepts cannot be applied to Asian consumers. In this book the
authors outline and explain these differences and put forward
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modifications to many well-known consumer behaviour concepts.
Consumer Behaviour in Asia shows how firms need to modify their
marketing strategies in such areas as segmentation, positioning
and the marketing mix in order to successfully penetrate these
markets.
Theory and Practice
Abolitionist Tools for the New Jim Code
Marketing Management: A South Asian Perspective
Race After Technology
Event Management
Trends and Global Considerations

Though India has become a lucrative market for various companies,
the unique characteristics of its market throw up a variety of
challenges. Sales and Distribution Management: An Indian
Perspective aims to understand these challenges. Building on an
understanding of the consumer decision process, the book defines the
roles of marketing and selling strategies. Secondly adopting a
customer-centric approach to sales and distribution management, the
book deals with making strategic decisions keeping the end consumer
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in mind and making operational decisions keeping the channel
member and the sales force in focus. It highlights the importance of
behavioural transactions in completing a sale and also discusses the
service orientation required for selling different products. With its
unique approach, generalized frameworks, elaborate research and
extensive data analysis, this book will be of immense value to sales
and distribution professionals of the Indian corporate sector and
marketing departments of national and multinational companies in
India. It is a highly recommended reading for students and teachers in
Indian business schools studying Sales Management and Distribution
Management.
Building on the strengths of the material published in the hugely
successful first edition of Greener Marketing, this important new title
examines on a global scale the progress of environmental marketing
in the 1990s and considers how social issues are increasingly
becoming critical factors in how corporations meet the ever-growing
demands and expectations of customers. Despite the fact that such
issues are increasingly important in marketing activities around the
world, it is difficult for practitioners to keep up to date with complex
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and rapidly changing information and ideas. The purpose of this book
is to provide practitioners and academics with best-practice examples
and actionable recommendations on how to implement and appraise
green marketing activities. It will provide information and ideas for
those involved in marketing on how to incorporate environmental and
social considerations, as well as providing new perspectives on
marketing for environmental managers. To achieve a comprehensive
viewpoint, the book is split into three sections. The first sets out the
strategic issues and rationale for green marketing, the second
addresses tactical issues in more detail, and the third provides
detailed international case studies. Topics addressed by the global set
of contributors include the growing area of products versus services,
environmental product development, green marketing alliances,
environmental communications, green consumers, eco-tourism and
environmental marketing in developing countries. reener Marketing is
not only a sequel to the successful first volume, but redefines global
progress towards the successful marketing of greener products and
services.
As Asian marketing becomes more sophisticated, so too does Asian
Page 21/25

Where To Download Marketing Management An Asian Perspective 6th
Edition
advertising. This book unravels the 100 most outstanding advertising
campaigns from Asia, Australia and New Zealand to reveal the
creative process and forces behind each campaign, to help readers
better understand what advertising is all about in Asia. It looks into
what makes each campaign tick by giving a complete rundown of its
objectives, strategy, creative synergy and results
From everyday apps to complex algorithms, Ruha Benjamin cuts
through tech-industry hype to understand how emerging technologies
can reinforce White supremacy and deepen social inequity. Benjamin
argues that automation, far from being a sinister story of racist
programmers scheming on the dark web, has the potential to hide,
speed up, and deepen discrimination while appearing neutral and
even benevolent when compared to the racism of a previous era.
Presenting the concept of the “New Jim Code,” she shows how a range
of discriminatory designs encode inequity by explicitly amplifying
racial hierarchies; by ignoring but thereby replicating social divisions;
or by aiming to fix racial bias but ultimately doing quite the opposite.
Moreover, she makes a compelling case for race itself as a kind of
technology, designed to stratify and sanctify social injustice in the
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architecture of everyday life. This illuminating guide provides
conceptual tools for decoding tech promises with sociologically
informed skepticism. In doing so, it challenges us to question not only
the technologies we are sold but also the ones we ourselves
manufacture. Visit the book's free Discussion Guide here.
Sustainable Marketing Enterprise in Asia
Marketing Opportunities from Ethnic, Religious and Cultural Diversity
An Asia-Pacific Perspective
Principles of Marketing, An Asian Perspective
Business Marketing Management
Market Your Way to Growth
"Covers the core concepts and theories of production and operations
management in the global as well as Indian context. Includes boxes,
solved numerical examples, real-world examples and case studies,
practice problems, and videos. Focuses on strategic decision making,
design, planning, and operational control"--Provided by publisher.
Provides guidance and an overall approach for success to western
managers and corporate leaders in acclimating to the cultures of the
east after their businesses have been relocated to Asian countries.
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Original.
For undergraduates studying Marketing Management courses
Marketing Management: An Asian Perspective, 6/E continues to
showcase the excellent content that Kotler has created with examples
and case studies that are easily recognized. This enables students to
relate to and grasp marketing concepts better.
With a view to continue the current growth momentum, excel in all
phases of business, and create future leadership in Asia and across the
globe, there is a felt need to develop a deep understanding of the
Asian business environment, and how to create effective marketing
strategies that will help growing their businesses.
Marketing
Operations Management
8 Ways to Win
How Asia Advertises
An Asian Perspective
This is the 14th edition of 'Marketing Management' which preserves the
strengths of previous editions while introducing new material and structure to
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further enhance learning.
Welcome to Hospitality: An Introduction
Cases in Marketing Management and Strategy
Greener Marketing
Consumer Behaviour in Asia
Test Item File Marketing Management
A Global Perspective on Greening Marketing Practice
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