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Marketing ManagementPearson College Division
Incorporating the latest thinking and developments from both
academia and industry, this exploration of brands, brand equity and
strategic brand management combines a comprehensive theoretical
foundation with numerous techniques and practical insights for
making better day-to-day and long-term brand decisions. Focused
on how-to and why, it provides specific tactical guidelines for
planning, building, measuring and managing brand equity. It
includes numerous examples on each topic and over 75 Branding
Briefs that identify successful and unsuccessful brands.
Revised edition of the authors' Principles of marketing.
Search has changed everything. Has your business harnessed itsfull
potential? A business's search strategy can have a dramatic impact
on howconsumers interact with that business. But even more
importantly,search engine activity provides amazingly useful data
aboutcustomer behavior, needs, and motivations. In this nontechnicalbook for executives, business owners, and marketers,
search enginestrategy guru Vanessa Fox—who created Google's
portal forsite owners, Google Webmaster Central—explains what
everymarketer or business owner needs to understand about
searchrankings, search data, comprehensive search strategies,
andintegrating your strategy into the businesses processes.
Updated statistics, tools, and recommendations Details about the
latest changes from Google, Bing, and theoverall search landscape
Explanation and recommendations related to Google's
substantialnew search algorithm, know as "Panda" Discussion of
the changing landscape of the integration ofsearch and social
media, including the addition of Google+ to themix Traditional
marketing isn't enough anymore. Businesses need toevolve as
customer behavior evolves. Marketing in the Age ofGoogle shows
you how.
Accounting for Decision Making and Control
An Introduction
Strategic Marketing For Health Care Organizations
Marketing in the Age of Google, Revised and Updated
The New Rules of Marketing and PR
The classic Marketing Management is an undisputed global bestseller - an encyclopedia of marketing considered by many as the
authoritative book on the subject. This third European edition
keeps the accessibility, theoretical rigour and managerial
relevance - the heart of the book - and adds: * A structure
designed specifically to fit the way the course is taught in
Europe. * Fresh European examples which make students feel at
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home. * The inclusion of the work of prominent European
academics. * A focus on the digital challenges for marketers. *
An emphasis on the importance of creative thinking and its
contribution to marketing practice. * New in-depth case studies,
each of which integrates one of the major parts in the book.
This textbook covers admirably the wide range of concepts and
issues and accurately reflects the fast-moving pace of marketing
in the modern world, examining traditional aspects of marketing
and blending them with modern and future concepts. A key text
for both undergraduate and postgraduate marketing programmes.
Thistitle is a Pearson Global Edition. The Editorial team at
Pearson has workedclosely with educators around the world to
include content which is especiallyrelevant to students outside
the United States. Forundergraduate and graduate courses in
marketing management Thegold standard for today's marketing
management student The world of marketing is changing every day
-- and in order for students tohave a competitive edge, they
need a text that reflects the best and mostrecent marketing
theory and practices. Marketing Management collectivelyuses a
managerial orientation, an analytical approach, a
multidisciplinaryperspective, universal applications, and
balanced coverage to distinguish itfrom all other marketing
management texts out there. Unsurpassed in itsbreadth, depth,
and relevance, the 16th Edition features astreamlined
organization of the content, updated material, and new
examplesthat reflect the very latest market developments. After
reading this landmarktext, students will be armed with the
knowledge and tools to succeed in the newmarket environment
around them. MyLab® Marketing is not included. Students, if
PearsonMyLab Marketing is a recommended/mandatory component of
the course, please askyour instructor for the correct ISBN.
Pearson MyLab Marketing should only bepurchased when required by
an instructor. Instructors, contact your Pearsonrepresentative
for more information.
A thorough update to a best-selling text emphasizing how
marketing solves a wide range of health care problems There has
been an unmet need for a health care marketing text that focuses
on solving real-world health care problems. The all new second
edition of Strategic Marketing for Health Care Organizations
meets this need by using an innovative approach supported by the
authors' deep academic, health management, and medical
experience. Kotler, Stevens, and Shalowitz begin by establishing
a foundation of marketing management principles. A stepwise
approach is used to guide readers through the application of
these marketing concepts to a physician marketing plan. The
value of using environmental analysis to detect health care
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market opportunities and threats then follows. Readers are shown
how secondary and primary marketing research is used to analyze
environmental forces affecting a wide range of health care
market participants. The heart of the book demonstrates how
health management problems are solved using marketing tools and
the latest available market data and information. Since the
health care market is broad, heterogenous, and interconnected,
it is important to have a comprehensive perspective. Individual
chapters cover marketing for consumers, physicians, hospitals,
health tech companies, biopharma companies, and social cause
marketing – with strategies in this last chapter very relevant
to the Covid-19 pandemic. Each chapter gives readers the
opportunity to improve marketing problem-solving skills through
discussion questions, case studies, and exercises.
Priceless business valuation methods made easy! Business
valuation is one of the toughest classes in any business
curriculum. And it's one of the most important. Master this
critical topic, and you've removed a major obstacle standing
between you and a 4.0, and taken a major step toward a
successful career in business. Breaking down business valuation
methods into easy-to-digest parts, this self-teaching guide
provides all the skills you need to determine a company's
worth--easily and accurately. Business Valuation DeMYSTiFieD
offers expert insight from both buyers' and sellers' points of
view and provides examples and exercises illustrating the
concepts driving the practices. This fast and easy guide
features: In-depth coverage of the three main methods of valuing
businesses: discounted cash flow, price multiple, and
liquidation Easy-to-understand descriptions of financial ratios
Tools and techniques for deciphering valuation reports,
financial statements, and guidelines for specific businesses
Chapter-ending practice exercises and a quiz for testing and
reinforcing what you've learned Simple enough for a beginner but
challenging enough for a more advanced student, Business
Valuation DeMYSTiFieD is your shortcut to building a solid
foundation in this critical business topic.
Marketing Management Asian Perspective
Building A Customer-Driven Health System
Marketing Management in China
Principles of Marketing
Human Resource Management
Marketing Management is the gold standard marketing text because its content and
organization consistently reflect the latest changes in today’s marketing theory and
practice. The text consistently delivers on its brand promise: to be the first to reflect
changes in marketing theory and practice. The Companion Website is not included with
the purchase of this product. Important Notice: The digital edition of this book is
missing some of the images found in the physical edition.
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"Using the most current concepts, up-to-date data, and a wide range of examples, this
authoritative text illustrates how excellent management strategies lead to unsurpassed
marketing success."--Page 4 of cover.
Description For Principles of Marketing courses that require a comprehensive text. Help
students learn how to create value through customer connections and engagement In a
fast-changing, increasingly digital and social marketplace, it’s more vital than ever for
marketers to develop meaningful connections with their customers. The Principles of
Marketing, An Asian Perspective provides an authoritative, comprehensive, innovative,
managerial, and practical introduction to the fascinating world of marketing in and from
Asia. It helps students master today’s key marketing challenge: to create vibrant,
interactive communities of consumers in Asia who make products and brands an
integral part of their daily lives. To help students in Asia understand how to create value
and build customer relationships, the Asian Perspective presents fundamental
marketing information within an innovative customer-value framework. This textbook
makes learning about and teaching Asian marketing easier and more exciting for both
students and instructors by providing a variety of vignettes, up-to-date corporate
examples, and relevant case studies.
This volume reflects the dynamic environment inhabited by today's marketers, helping
readers understand the marketplace and the impact of technology on making strategic
marketing decisions. Its modern, integrated presentation and strategy-based approach
covers critical, fundamental topics required to succeed in professional work. Subjects
include marketing philosophy and strategy such as market research, customer behavior
and market structure, and marketing decision-making and analysis, including product
decisions, advertising strategy, pricing and customer relationship management. For
marketing professionals, product and brand managers.
Kotler On Marketing
Marketing
Your Online Strategy IS Your Business Strategy
Analysis, Planning, Implementation, and Control
Principles of Marketing, An Asian Perspective
FINANCE Created by the experienced author team of Frank Fabozzi and
Pamela Peterson Drake, Finance examines the essential elements of this
discipline and makes them accessible to a wide array of readers—from
seasoned veterans looking for a review to newcomers needing to get
their footing in finance. Divided into four comprehensive parts, this
reliable resource opens with a detailed discussion of the basic tools
of investing and financing decision-making—financial mathematics and
financial analysis. After this informative introduction, you'll
quickly become familiar with the three primary areas of
finance—capital markets (Part II), financial management (Part III),
and investment/asset management (Part IV)—and discover how these
different areas are interconnected. Finance is a well-rounded guide to
this dynamic field. The straightforward insights found here will put
you in a better position to understand what the principles of modern
finance are and how they can be used to make the right decisions when
managing risk and return in today's complex financial environment.
Argues against common competitive practices while outlining
recommendations based on the creation of untapped market spaces with
growth potential.
This is the 14th edition of 'Marketing Management' which preserves the
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strengths of previous editions while introducing new material and
structure to further enhance learning.
The new Asian corporation has emerged, and Westerners who currently do
business in Asia or contemplate doing so would do well to take heed of
the new Asian business model or risk being left behind. Here, author
Michael Hamlin takes a close look at the revolutionary new business
models Asia's best companies are adopting, the challenges they still
face and, most of all, the challenges posed to their Western
competitors. From organizational structure to strategy, this book
provides in-depth portraits of Asia's leading companies and provides
specific strategies Western managers can use to best their Asian
competitors or successfully enter the new Asian market.
The New Asian Corporation
Building, Measuring, and Managing Brand Equity
Rethinking Marketing
Marketing Management, Global Edition
Business Valuation Demystified

This print textbook is available for students to rent for their classes. The
Pearson print rental program provides students with affordable access to
learning materials, so they come to class ready to succeed. For undergraduate
and graduate courses in marketing management. The gold standard for today's
marketing management student The world of marketing is changing every day
-- and in order for students to have a competitive edge, they need a text that
reflects the best and most recent marketing theory and practices. Marketing
Management collectively uses a managerial orientation, an analytical approach,
a multidisciplinary perspective, universal applications, and balanced coverage
to distinguish it from all other marketing management texts out there.
Unsurpassed in its breadth, depth, and relevance, the 16th Edition features a
streamlined organization of the content, updated material, and new examples
that reflect the very latest market developments. After reading this landmark
text, students will be armed with the knowledge and tools to succeed in the
new market environment around them.
This book offers a fresh perspective on understanding how successful
business strategies are crafted. It provides insights into the challenges and
opportunities present in changing Asian business environments. Concepts are
presented through models and frameworks. These are illustrated through case
studies showcasing a broad spectrum of Asian businesses, ranging from
manufacturing to logistics planning to retailing and services. Readers will be
able to understand the problems faced by Asian companies, and to apply useful
conceptual tools to formulate effective strategies in solving them.
*Winners - British Book Design Awards 2014 in the category Best Use of
Cross Media* Get access to an interactive eBook* when you buy the paperback
(Print paperback version only, ISBN 9781446296424) Watch the video
walkthrough to find out how your students can make the best use of the
interactive resources that come with the new edition! With each print copy of
the new 3rd edition, students receive 12 months FREE access to the
interactive eBook* giving them the flexibility to learn how, when and where
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they want. An individualized code on the inside back cover of each book gives
access to an online version of the text on Vitalsource Bookshelf and allows
students to access the book from their computer, tablet, or mobile phone and
make notes and highlights which will automatically sync wherever they go.
Green coffee cups in the margins link students directly to a wealth of online
resources. Click on the links below to see or hear an example: Watch videos to
get a better understanding of key concepts and provoke in-class discussion
Visit websites and templates to help guide students’ study A dedicated
Pinterest page with wealth of topical real world examples of marketing that
students can relate to the study A Podcast series where recent graduates and
marketing professionals talk about the day-to-day of marketing and specific
marketing concepts For those students always on the go, Marketing an
Introduction 3rd edition is also supported by MobileStudy – a responsive
revision tool which can be accessed on smartphones or tablets allowing
students to revise anytime and anywhere that suits their schedule. New to the
3rd edition: Covers topics such as digital marketing, global marketing and
marketing ethics Places emphasis on employability and marketing in the
workplace to help students prepare themselves for life after university Fun
activities for students to try with classmates or during private study to help
consolidate what they have learnt (*interactivity only available through
Vitalsource eBook)
An introduction to marketing concepts, strategies and practices with a balance
of depth of coverage and ease of learning. Principles of Marketing keeps pace
with a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature
'linking the concepts' helps students test and consolidate understanding as
they go. The latest edition enhances understanding with a unique learning
design including revised, integrative concept maps at the start of each chapter,
end-of-chapter features summarising ideas and themes, a mix of mini and
major case studies to illuminate concepts, and critical thinking exercises for
applying skills.
Sustainable Marketing Enterprise in Asia
Marketing Management, Student Value Edition
Cases and Applications
How to Create Uncontested Market Space and Make the Competition Irrelevant
Managing for the Future in Post-Crisis Asia

The international bestseller—now in a new edition When it comes to marketing, anything
goes in the Digital Age, right? Well, not quite. While marketing and public relations
tactics do seem to change overnight, every smart businessperson knows that it takes a lot
more than the 'next big thing.' The New Rules of Marketing & PR is an international
bestseller with more than 375,000 copies sold in twenty-nine languages. In the latest
edition of this pioneering guide to the future of marketing, you'll get a step-by-step action
plan for leveraging the power of the latest approaches to generating attention for your
idea or your business. You'll learn how get the right information to the right people at the
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right time—at a fraction of the cost of traditional advertising. The Internet continues to
change the way people communicate and interact with each other, and if you're struggling
to keep up with what's trending in social media, online videos, apps, blogs, or more, your
product or service is bound to get lost in the ether. In The New Rules of Marketing & PR,
you'll get access to the tried-and-true rules that will keep you ahead of the curve when
using the latest and greatest digital spaces to their fullest PR, marketing, and customercommunications potential. Keeping in mind that your audience is savvy and crunched for
time, this essential guide shows you how to cut through the online clutter to ensure that
your message gets seen and heard. Serves as the ideal resource for entrepreneurs,
business owners, marketers, PR professionals, and non-profit managers Offers a wealth
of compelling case studies and real-world examples Includes information on new
platforms including Facebook Live and Snapchat Shows both small and large
organizations how to best use Web-based communication Finally, everything you need to
speak directly to your audience and establish a personal link with those who make your
business work is in one place.
This world-wide best-selling book highlights the most recent trends and developments in
global marketing--with an emphasis on the importance of teamwork between marketing
and all the other functions of the business. It introduces new perspectives in successful
strategic market planning, and presents additional company examples of creative, marketfocused, and customer-driven action. Coverage includes a focus on marketing in the 21st
Century that introduces the new ideas, tools and practices companies will need to
successfully operate in the New Millenium. Chapter topics discuss building customer
satisfaction, market-oriented strategic planning, analyzing consumer markets and buyer
behavior, dealing with the competition, designing pricing strategies and programs, and
managing the sales force. For marketing managers who want to increase their
understanding of the major issues of strategic, tactical, and administrative
marketing--along with the opportunities and needs of the marketplace in the years ahead.
Miller's name appears first on the ealier editions.
Revised edition of Marketing management, 2012.
An Introduction, Global Edition
Framework for Marketing Management
Data Mining and Medical Knowledge Management: Cases and Applications
Finance
A Down-to-Earth Approach James Henslin shares the excitement of sociology in
Essentials of Sociology: A Down-to-Earth Approach, 11/e. With his acclaimed "down-toearth" approach and personal writing style, the author highlights the sociology of
everyday life and its relevance to students' lives. With wit, personal reflection, and
illuminating examples, Henslin stimulates students' sociological imagination so they
can better perceive how the pieces of society fit together. In addition to this trademark
down-to-earth approach, other distinctive features include: comparative perspectives,
the globalization of capitalism, and visual presentations of sociology. MySocLab is an
integral part of the Henslin learning program. Engaging activities and assessments
provide a teaching a learning system that helps students see the world through a
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sociological lens. With MySocLab, students can develop critical thinking skills through
writing, explore real-world data through the new Social Explorer, and watch the latest
entries in the Core Concept Video Series. Revel from Pearson is a new learning
experience designed for the way today's students read, think, and learn. Revel
redesigns familiar and respected course content and enriches it for today's students
with new dynamic, rich-media interactives and assessments. The result is improved
student engagement and improved learning. Revel for Henslin will be available for Fall
2014 classes. This program will provide a better teaching and learning experience-for
you and your students. It: Personalizes Learning with MySocLab: MySocLab is an
online homework, tutorial, and assessment program. It helps students prepare for class
and instructor gauge individual and class performance. Explores a A Down-to-Earth
Approach: This title highlights the sociology of everyday life and its relevance to
students' lives. Improves Critical Thinking: Features throughout help build critical
thinking skills. Understands Social Change: An important theme of the text, social
change over time, examines what society was previously like, how it has changed, and
what the implications are for the present and future. ALERT: Before you purchase,
check with your instructor or review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each
title, including customized versions for individual schools, and registrations are not
transferable. In addition, you may need a CourseID, provided by your instructor, to
register for and use Pearson's MyLab & Mastering products. Packages Access codes
for Pearson's MyLab & Mastering products may not be included when purchasing or
renting from companies other than Pearson; check with the seller before completing
your purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to
purchase a new access code. Access codes Access codes that are purchased from
sellers other than Pearson carry a higher risk of being either the wrong ISBN or a
previously redeemed code. Check with the seller prior to purchase.
Marketing guru Philip Kotler shows entrepreneurs how to markettheir companies to
investors How can businesses do a better job of attracting capital? Theanswer:
"Marketing!" Marketing expert Philip Kotler teams up with arenowned marketing
consultant and an INSEAD professor for thispractical, marketing-based approach to
raising capital frominvestors. Based on the premise that entrepreneurs and
businessowners often don't understand what investors want and how they maketheir
decisions, Attracting Investors offers a larger view of thefactors involved, and guides
both startup and veteran firms ineffectively raising capital. Philip Kotler (Glencoe, IL) is
the S.C. Johnson & SonDistinguished Professor of International Marketing at
NorthwesternUniversity's Kellogg School of Management, and the author of 35books.
Hermawan Katajaya (Jakarta, Indonesia) runs MarkPlus, thelargest marketing consulting
firm in Indonesia, and is coauthorwith Kotler of several books, including Repositioning
Asia andRethinking Marketing. S. David Young (Fontainebleu, France) is aProfessor of
Accounting and Control at INSEAD in Fountainebleu,France.
Human Resource Management provides readers with a complete, comprehensive review
of essential personnel management concepts and techniques in a highly readable and
understandable form. Coverage emphasizes essential themes throughout the book,
including the building of better, faster, more competitive organizations through HRM;
practical applications that help all managers deal with their personnel-related
responsibilities; and technology and HR. Specific topics include the strategic role of
human resource management; equal opportunity and the law; job analysis; personnel
planning and recruiting; employee testing and selection; interviewing candidates;
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training and developing employees; managing organizational renewal; appraising
performance; managing careers and fair treatment; establishing pay plans; pay-forperformance and financial incentives; benefits and services; labor relations and
collective bargaining; employee safety and health; managing human resources in an
international business; human resources information systems and technology. For
practicing Human Resource Managers as well as any business managers who deal with
human resource/personnel issues.
For undergraduate principles of marketing courses. This ISBN is for the bound
textbook, which students can rent through their bookstore. An introduction to
marketing using a practical and engaging approach Marketing: An Introduction shows
students how customer value -- creating it and capturing it -- drives effective marketing
strategies. The 14th Edition reflects the major trends and shifting forces that impact
marketing in this digital age of customer value, engagement, and relationships, leaving
students with a richer understanding of basic marketing concepts, strategies, and
practices. Through updated company cases, Marketing at Work highlights, and revised
end-of-chapter exercises, students are able to apply marketing concepts to real-world
company scenarios. This title is also available digitally as a standalone Pearson eText,
or via Pearson MyLab Marketing which includes the Pearson eText. These options give
students affordable access to learning materials, so they come to class ready to
succeed. Contact your Pearson rep for more information.
Marketing Places
Strategic Brand Management
Business Mathematics
Millennium Edition
A Marketing Approach to Finding Funds for Your Business

The healthcare industry produces a constant flow of data, creating a need for deep
analysis of databases through data mining tools and techniques resulting in expanded
medical research, diagnosis, and treatment. Data Mining and Medical Knowledge
Management: Cases and Applications presents case studies on applications of various
modern data mining methods in several important areas of medicine, covering classical
data mining methods, elaborated approaches related to mining in
electroencephalogram and electrocardiogram data, and methods related to mining in
genetic data. A premier resource for those involved in data mining and medical
knowledge management, this book tackles ethical issues related to cost-sensitive
learning in medicine and produces theoretical contributions concerning general
problems of data, information, knowledge, and ontologies.
Marketing Management in China, 1st Edition, brings the landmark work of marketing
gurus Philip Kotler and Kevin Lane Keller to China. This edition, adapted by Professor
Lu Tai Hong of Zhongshan University, takes a journey into a truly Chinese vista of
marketing management. With content shaped to reflect the world`s fastest burgeoning
economy, this is one textbook the marketing student seeking to understand China
cannot do without This adaptation provides hard-to-find and well-researched China
cases that offer insights into the local marketing situation. These cases cover a wide
variety of contexts, spanning international companies operating in China to Chinese
companies that are beginning to venture overseas; to provide readers with a wellbalanced understanding At the same time, the text and language has been made more
concise and accessible without losing the original Kotler`s and Keller`s depth and
insight to the subject. This offers busy executives and students alike, an opportunity to
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grasp key marketing concepts quickly and effortlessly
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not
be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access
codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Stay on the cutting-edge with the gold standard text that reflects the latest
in marketing theory and practice. Marketing Management is the gold standard
marketing text because its content and organization consistently reflect the latest
changes in today's marketing theory and practice. Remaining true to its gold-standard
status, the fourteenth edition includes an overhaul of new material and updated
information, and now is available with mymarketinglab-Pearson's online tutorial and
assessment platform. 0133764044 / 9780133764048 Marketing Management Plus
2014 MyMarketingLab with Pearson eText -- Access Card Package Package consists
of: 0132102927 / 9780132102926 Marketing Management 0133766721 /
9780133766721 2014 MyMarketingLab with Pearson eText -- Access Card -- for
Marketing Management
Today's headlines report cities going bankrupt, states running large deficits, and
nations stuck in high debt and stagnation. Philip Kotler, Donald Haider, and Irving Rein
argue that thousands of "places" -- cities, states, and nations -- are in crisis, and can no
longer rely on national industrial policies, such as federal matching funds, as a promise
of jobs and protection. When trouble strikes, places resort to various palliatives such as
chasing grants from state or federal sources, bidding for smokestack industries, or
building convention centers and exotic attractions. The authors show instead that
places must, like any market-driven business, become attractive "products" by
improving their industrial base and communicating their special qualities more
effectively to their target markets. From studies of cities and nations throughout the
world, Kotler, Haider, and Rein offer a systematic analysis of why so many places have
fallen on hard times, and make recommendations on what can be done to revitalize a
place's economy. They show how "place wars" -- battles for Japanese factories,
government projects, Olympic Games, baseball team franchises, convention business,
and other economic prizes -- are often misguided and end in wasted money and effort.
The hidden key to vigorous economic development, the authors argue, is strategic
marketing of places by rebuilding infrastructure, creating a skilled labor force,
stimulating local business entrepreneurship and expansion, developing strong
public/private partnerships, identifying and attracting "place compatible" companies and
industries, creating distinctive local attractions, building a service-friendly culture, and
promoting these advantages effectively. Strategic marketing of places requires a deep
understanding of how "place buyers" -- tourists, new residents, factories, corporate
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headquarters, investors -- make their place decisions. With this understanding, "place
sellers" -- economic development agencies, tourist promotion agencies, mayor's offices
-- can take the necessary steps to compete aggressively for place buyers. This
straightforward guide for effectively marketing places will be the framework for
economic development in the 1990s and beyond.
Attracting Investors
Capital Markets, Financial Management, and Investment Management
Blue Ocean Strategy, Expanded Edition
How to Use Social Media, Online Video, Mobile Applications, Blogs, Newsjacking, and
Viral Marketing to Reach Buyers Directly
Marketing Management

Since 1969, Philip Kotler's marketing text books have been
read as the marketing gospel, as he has provided incisive
and valuable advice on how to create, win and dominate
markets. In KOTLER ON MARKETING, he has combined the
expertise of his bestselling textbooks and world renowned
seminars into this practical all-in-one book, covering
everything there is to know about marketing. In a clear,
straightforward style, Kotler covers every area of marketing
from assessing what customers want and need in order to
build brand equity, to creating loyal long-term customers.
For business executives everywhere, KOTLER ON MARKETING will
become the outstanding work in the field. The secret of
Kotler's success is in the readability, clarity, logic and
precision of his prose, which derives from his vigorous
scientific training in economics, mathematics and the
behavioural sciences. Each point and chapter is plotted
sequentially to build, block by block, on the strategic
foundation and tactical superstructure of the book.
MyMarketing Management Pass Code
A Preface to Marketing Management
Marketing Management, Fourteenth Canadian Edition,
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