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While digital tools are not new to museum management, more activities
are being performed through their use in order to attract visitors,
enrich the cultural experience, vary the experience context, and
innovate the cultural industry. However, these tools need to be tested
in order to understand the effects they have on both museum offerings
and visitors. Further perspectives and insights are needed on the
implementation of these digital instruments in museums. The Handbook
of Research on Museum Management in the Digital Era combines
theoretical efforts and empirical research to contribute to the debate
on museum management in a digital context. It further observes,
tracks, and assesses the ongoing changes brought on by digital
solutions. Covering topics such as organizational change catalysts,
sustainability of cultural heritage, and phygital experience, this
book is an excellent resource for museum managers, museum curators,
computer specialists, students and educators of higher education,
researchers, and academicians.
Smaller companies are abundant in the business realm and outnumber
large companies by a wide margin. To maintain a competitive edge
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against other businesses, companies must ensure the most effective
strategies and procedures are in place. This is particularly critical
in smaller business environments that have fewer resources. Start-Ups
and SMEs: Concepts, Methodologies, Tools, and Applications is a vital
reference source that examines the strategies and concepts that will
assist small and medium-sized enterprises to achieve competitiveness.
It also explores the latest advances and developments for creating a
system of shared values and beliefs in small business environments.
Highlighting a range of topics such as entrepreneurship, innovative
behavior, and organizational sustainability, this multi-volume book is
ideally designed for entrepreneurs, business managers, executives,
managing directors, academicians, business professionals, researchers,
and graduate-level students.
Library of Congress Catalogs
E-Relationship Marketing and Accessibility Perspectives
Subject catalog
Start-Ups and SMEs: Concepts, Methodologies, Tools, and Applications
The Palgrave Handbook of Research Design in Business and Management
The Environment Index

"This book provides relevant theoretical frameworks and the latest empirical
research findings relating to consumer confidence, marketing strategies, and the
influence of trust during a time of economic crisis"--Provided by publisher.
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These Proceedings represent the work of contributors to the 11th European
Conference on Management Leadership and Governance held this year at the
Military Academy, Lisbon, Portugal on the 12-13 November 2015 The Conference
Chair is Major-General Joao Vieira Borges from and the Pro-gramme Chair is
Lieutenant-Colonel Jose Carlos Dias Rouco, both from the Mili-tary Academy,
Lisbon, Portugal. Keynote presentations are given by Colonel Nuno Lemos Pires
from the Military Academy and Lt Col Paulo Fernando Viegas Nunes from the
National Defence Institute, Lisbon, Portugal. The Conference offers an opportunity
for scholars and practitioners interested in the issues related to Management,
Leadership and Governance to share their thinking and research findings. These
fields of study are broadly described as including issues related to the management
of the organisations' resources, the interface between senior management and the
formal governance of the organi-sation. This Conference provides a forum for
discussion, collaboration and intel-lectual exchange for all those interested in any of
these fields of research or practice. With an initial submission of 163 abstracts,
after the double blind, peer review process there are 64 Academic research Papers,
8 PhD Research Papers and 2 Masters research paper in these Conference
Proceedings. These papers reflect the truly global nature of research in the area
with contributions from Belgium, Canada, China, Colombia, Czech Republic,
Denmark, Finland, Germany, Italy, Japan, Kazakhstan, Lithuania, Netherlands, New
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Zealand, Poland, Portugal, Republic of Korea, Romania, Russia, Scotland, South
Africa, Syria, The Netherlands, Turkey, UAE, UK, United Arab Emirates, USA."
Index to Philippine Periodicals
Problems in Marketing
Development of Cooperative Enterprises, 1967
Resources in Education
Thirty Years of Islamic Banking
Marketing
Serves as an index to Eric reports [microform].
Exam board: SQA Level: National 5 Subject: Business Management First teaching: August
2017 First exam: Summer 2018 Practice makes permanent. Feel confident and prepared for
the SQA National 5 Business Management exam with this two-in-one book, containing
practice questions for every question type and topic, plus two full practice papers - all written
by an experienced examiner. b” Choose /bbto revise by question type or topic: /bA simple grid
enables you to pick particular question styles or course areas that you want to focus on, with
answers provided at the back of the bookbrbrb” Remember more in your exam:b” Familiarise
yourself with the exam paper: b” Find out how to achieve a better grade: Fully up to date with
SQA's requirements The questions, mark schemes and guidance in this practice book match
the requirements of the revised SQA National 5 Business Management specification for
examination from 2018 onwards.
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History, Performance and Prospects
Cases in Marketing Management
Sustainability, Quality, Risks
Work Related Abstracts
International Books in Print
Management, a continuing bibliography with indexes
Fully revised and updated, Problems in Marketing includes over 50 new problems. This
varied and challenging collection of problems has been written as a learning aid to any
marketing textbook. The problems cover a wide range of marketing practice, each
problem concentrating on a single concept or technique of marketing management.
Problems begin with a full introduction to the concept followed by explicit instructions for
solving them. This leads directly to a series of discussion questions to further enhance
the application of each problem. Solutions are also available to lecturers by clicking on
the companion website logo above.
An integrated approach to investigate, create, and propose a model for the value
creation of cultural products is essential in maintaining its connection with e-relationship
marketing; this examination is important in recognizing a common perspective. The
Handbook of Research on Management of Cultural Products: E-Relationship Marketing
and Accessibility Perspectives examines the potential value of cultural products and how
the support of new technologies can enable non-conventional and social-media
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marketing relationships. This book aims to highlight an emerging subject area in the field
of financial management, management of value creation, and marketing that will be
essential for scientists, researchers, and practitioners.
Handbook of Research on Museum Management in the Digital Era
Management in Nigeria
A Magazine of Africa for Africa
ECMLG2015-11th European Conference on Management Leadership and Governance
Media Review Digest
Resources in Women's Educational Equity
Electronic Inspection Copy available for instructors here `If you want a clear, well
written and authoritative introduction to the ideas and concepts that underpin the
marketing discipline, this is the book for you' - Emeritus Professor Michael J Baker
`Each section draws the reader in to the story - the what and why of marketing,
and also deals well with how. While it is educational and informing it is also a jolly
good read' - Heather Skinner, Principal Lecturer, Glamorgan Business School The
perfect quick reference text for your marketing course, Key Concepts in Marketing
introduces and examines the key issues, methods, models and debates that define
the field of marketing today. Over 50 essential concepts are covered, including the
marketing mix, branding, consumerism, marketing communication and corporate
image. Each entries features: - Useful definition box - Summary of the concept - A
broader discussion - Examples and illustrations - Key literature references This
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extremely readable and accessible format provides the reader a wealth of
information at their fingertips, and provides a valuable reference to any student of
marketing. The SAGE Key Concepts series provides students with accessible and
authoritative knowledge of the essential topics in a variety of disciplines. Crossreferenced throughout, the format encourages critical evaluation through
understanding. Written by experienced and respected academics, the books are
indispensable study aids and guides to comprehension.
This book contributes to the understanding of Knowledge Governance in the
Multinational Corporation. Intra-firm and inter-firm processes of knowledge
creation, sharing and exploitation have attracted increasingly managerial and
scholarly interest. However the relation between particular knowledge processes,
determinants of organizational choices, governance mechanisms, their relevant
costs and benefits, and associated strategic advantages remain less well
understood. To address these challenges, this book gives answers to the following
questions. What are key challenges of governing knowledge in the multinational
corporation? How do contingencies influence relevant trade-offs? How do sets of
governance mechanisms respond to problems of cognition and incentives?
Handbook of Research on Management of Cultural Products: E-Relationship
Marketing and Accessibility Perspectives
Knowledge Flows, Governance and the Multinational Enterprise
Management
Key Concepts in Marketing
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Current Index to Journals in Education
From the publisher of How to Pass

For more than 40 years, Computerworld has been the leading
source of technology news and information for IT influencers
worldwide. Computerworld's award-winning Web site
(Computerworld.com), twice-monthly publication, focused
conference series and custom research form the hub of the
world's largest global IT media network.
The Palgrave Handbook of Research Design in Business and
Management uses a new state-of-the-art research design typology
model to guide researchers in creating the blueprints for their
experiments. By focusing on theory and cutting-edge empirical
best-practices, this handbook utilizes visual techniques to
appease all learning styles.
ECMLG2015
Current Index to Journals in Education, Semi-Annual Cumulation,
January-June
Global Logistics Management
Implementation of the Humphrey Amendment to the Foreign
Assistance Act of 1961 : Sixth Annual Report to the Congress
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(fiscal Year 1967).
West Africa
Frontiers in International Management Research
Get your best grade with this guide to Higher Business Management for CfE. This book
contains all the advice and support you need to revise successfully for your Higher exam (for
CfE). It combines an overview of the course syllabus with advice from a top expert on how to
improve exam performance, so you have the best chance of success. - Refresh your
knowledge with complete course notes - Prepare for the exam with top tips and hints on
revision techniques - Get your best grade with advice on how to gain those vital extra marks
The Journal of School Leadership is broadening the conversation about schools and
leadership and is currently accepting manuscripts. We welcome manuscripts based on cuttingedge research from a wide variety of theoretical perspectives and methodological orientations.
The editorial team is particularly interested in working with international authors, authors from
traditionally marginalized populations, and in work that is relevant to practitioners around the
world. Growing numbers of educators and professors look to the six bimonthly issues to: deal
with problems directly related to contemporary school leadership practice teach courses on
school leadership and policy use as a quality reference in writing articles about school
leadership and improvement.
United Kingdom
A Bibliography of Association Management Literature
Applying Key Concepts and Techniques
A Comprehensive Bibliography of Association and Nonprofit Management Literature in FieldPage 9/10
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related Association Publications and Professional Journals from Other Disciplines
Computerworld
Concepts, Methodologies, Tools, and Applications

This text explains how Islamic banking works and what it offers as an
alternative model of financial intermediation. Important questions addressed
include: Why Islamic banking started and where it is going? Who are the main
players at present and whom it will attract in future? What are its strengths
and weaknesses? Will Islamic banks survive in highly competitive and
globalized financial markets? What are their prospects and potentials? How
does the relative performance and efficiency of Islamic banks compare to
conventional banks?
JSL Vol 24-N5
NASA SP-7500
Benn's Media Directory
CIJE.
How to Pass Higher Business Management for CfE
Drum
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