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"No other talent process has been the subject of such great debate and emotion as performance management (PM). For
decades, different strategies have been tried to improve PM processes, yielding an endless cycle of reform to capture
the next "Flavor of the Day" PM trend. The past five years, however, have brought novel thinking that is different than
past trends. Companies are reducing their formal processes, driving performance-based cultures, and embedding
effective PM behavior into daily work rather than relying on annual reviews to drive these. Through case studies
provided from leading organizations, this book illustrates the range of PM processes that companies are using today.
These show a shift away from adopting someone else's best practice and instead, companies are designing bespoke PM
processes that fit their specific strategy, climate, and needs. Leading PM thought leaders offer their views about the
state of PM today, what we've learned and where we need to focus future efforts, including provocative new research
that shows what matters most in driving high performance. This book is as a call to action for talent management
professionals to go beyond traditional best practice and provide thought leadership in designing PM processes and
systems that will enhance both individual and organizational performance"-The well-received first edition of the Encyclopedia of Industrial and Organizational Psychology (2007, 2 vols)
established itself in the academic library market as a landmark reference that presents a thorough overview of this
cross-disciplinary field for students, researchers, and professionals in the areas of psychology, business, management,
and human resources. Nearly ten years later, SAGE presents a thorough revision that both updates current entries and
expands the overall coverage, adding approximately 200 new articles, expanding from two volumes to four. Examining
key themes and topics from within this dynamic and expanding field of psychology, this work offers a truly crosscultural and global perspective.
The Self at Work brings researchers in industrial and organizational psychology and organizational behavior together
with researchers in social and personality psychology to explore how the self impacts the workplace. Covering topics
such as self-efficacy, self-esteem, self-control, power, and identification, each chapter examines how research on the self
informs and furthers understanding of organizational topics such as employee engagement, feedback-seeking, and
leadership. With their combined expertise, the chapter authors consider how research on the self has influenced
management research and practice (and vice-versa), limitations of applying social psychology research in the
organizational realm, and future directions for organizational research on the self. This book is a valuable resource for
researchers, graduate students, and professionals who are interested in how research on the self can inform
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industrial/organizational psychology.
With more than 400 entries, the Encyclopedia of Industrial and Organizational Psychology presents a thorough
overview of the cross-disciplinary field of industrial and organizational psychology for students, researchers, and
professionals in the areas of psychology, business, management, and human resources. In two volumes, readers are
provided with state-of-the-art research and ready-to-use facts.
Teams That Work
New Perspectives
Ethics and Values in Industrial-Organizational Psychology
Helping Those who Help Others
Rethinking Behavior at Work
Humanitarian Work Psychology
An Introduction to Industrial and Organisation Psychology
Professional practice in the design and execution of employee survey programs has evolved tremendously over the past decade. Advances in
technology and enthusiastic new interest in talent analytics have combined to create an exciting space with a good deal of innovation along
methodological lines, matched by renewed interest in the strategic role of surveys and sensing for improving organizational effectiveness.
Providing solid grounding in the basic issues of content development, interpreting results, and driving action, this book also addresses cuttingedge topics in the area of survey analytics (including applications of computational linguistics and artificial intelligence). Significant
emphasis is given to ethical issues which are particularly salient given the zeitgeist for ensuring the protection of data and the privacy of
survey respondents. The book is appropriate for use in advanced graduate level courses in survey research and will be a valuable shelf
resource for survey practitioners whether trained formally in I-O psychology or other areas of organizational science.
Commitment is one of the most researched concepts in organizational behavior. This edited book in the SIOP Organizational Frontiers series,
with contributions from many scholars, attempts to summarize current research and suggests new directions for studies on commitment in
organizations. Commitment is linked to other concepts ie. satisfaction, involvement, motivation, and identification and is studied across
cultural lines. Both the individual and group levels of building and maintaining commitment are discussed.
Why do some teams thrive, while others struggle? In the modern workplace, employees collaborate. Managers are expected to be effective
team leaders and employees are expected to be valued teammates. But many teams struggle. Being part of a struggling team can be
unpleasant, but it can also hurt your career and waste company resources. In Teams That Work, Scott Tannenbaum and Eduardo Salas
present the seven drivers of team effectiveness and the clearest recommendations on what really makes teams great. Applying the lessons
they've learned from working with high-stakes, high-risk team situations to any kind of organization, they will dispel some of the most
enduring myths (e.g., can you be both a star and a great team player?), feature the most useful psychological research, and share real-world
Page 2/15

Access Free Psychology At Work Siop
illustrations of effective teams in action. Readers will find actionable, evidence-based tips for being an effective team leader, a great team
member, a supportive senior leader, or an impactful consultant.
The "litigation explosion" in the 21st century workplace means increasing costs and risks of lawsuits. Negotiation appears the attractive
alternative to litigation. This new volume, with contributions from experts in psychology, management, and other disciplines, bridges the gap
between management and negotiation research. Managers, students, and researchers interested in the field of negotiation will find this new
book in SIOP’s Organizational Frontiers series of interest.
Using Industrial Organizational Psychology for the Greater Good
Encyclopedia of Industrial and Organizational Psychology
Career Issues for Master's Level Industrial-Organizational Psychologists
Building Learning Agile Leaders and Organizations
Challenges and Opportunities
Social Networks at Work
Work in the 21st Century
Employees are constantly making decisions and judgments that have the potential to affect themselves, their families, their work
organizations, and on some occasion even the broader societies in which they live. A few examples include: deciding which job applicant to
hire, setting a production goal, judging oneʼs level of job satisfaction, deciding to steal from the cash register, agreeing to help organize the
companyʼs holiday party, forecasting corporate tax rates two years later, deciding to report a coworker for sexual harassment, and predicting
the level of risk inherent in a new business venture. In other words, a great many topics of interest to organizational researchers ultimately
reduce to decisions made by employees. Yet, numerous entreaties notwithstanding, industrial and organizational psychologists typically have
not incorporated a judgment and decision-making perspective in their research. The current book begins to remedy the situation by facilitating
cross-pollination between the disciplines of organizational psychology and decision-making. The book describes both laboratory and more
“naturalistic” field research on judgment and decision-making, and applies it to core topics of interest to industrial and organizational
psychologists: performance appraisal, employee selection, individual differences, goals, leadership, teams, and stress, among others. The
book also suggests ways in which industrial and organizational psychology research can benefit the discipline of judgment and decisionmaking. The authors of the chapters in this book conduct research at the intersection of organizational psychology and decision-making, and
consequently are uniquely positioned to bridging the divide between the two disciplines.
"The edited volume, Age and Work presents a systematic collection of key advances in theory, methods, and practice regarding age(ing) and
work. This leading-edge collection breaks new ground by developing novel and useful theory, explaining underutilized but important
methodological approaches, and suggesting original practical applications of emerging research topics. The book begins with a prologue by
the World Health Organization's unit head for aging and health, an introduction on the topic by the editors, and an overview of past, current,
and future workforce age trends. Subsequently, the first main section outlines theoretical advances regarding alternative age constructs (e.g.,
subjective age), intersectionality of age with gender and social class, paradoxical age-related actions, generational identity, and integration of
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lifespan theories. The second section presents methodological advances regarding behavioral assessment, age at the team and
organizational levels, longitudinal and diary methods, experiments and interventions, qualitative methods, and the use of archival data. The
third section covers practical advances regarding age and job crafting, knowledge exchange, the work/non-work interface, healthy aging, and
absenteeism and presenteeism, and organizational meta-strategies for younger and older workers. The book concludes with an epilogue by
an eminent scholar in age and work. Written in a scientific yet accessible manner, the book offers a valuable resource for undergraduate and
graduate students, academics in the fields of psychology and business, as well as practitioners working in the areas of human resource
management and organizational development"-Contextualizing Humanitarian work in history, justice, methods and professional ethics, this book articulates process skills for transformational
partnerships between diverse organizations, motivating education, organisational learning and selecting the disaster workforce.
Vocational Interests in the Workplace is an essential new work, tying together past literature with contemporary research to present the most
comprehensive coverage on vocational interests to date. With increasing recognition of the importance of vocational interests and their
relevance to the workplace, this book emphasizes the strong links between vocational interests and work behavior. It proposes new models
and approaches that facilitate thorough exploration of the implications of this relationship between interests and practice. The authors,
drawing on knowledge and experience from a range of professional backgrounds, cover essential topics, including: interest measurement;
personnel selection; motivation and performance; expertise; meaningful work; effects of a global business environment; diversity; and the
ongoing development of interests through adulthood to retirement. Endorsed by the Society for Industrial and Organizational Psychology
board, this book is a valuable resource for researchers, professionals, and educators in the fields of human resources, organizational
behaviour, and industrial or organizational psychology.
Judgment and Decision Making at Work
Accumulated Wisdom and New Directions
The Effect on Employee Attitudes, Behavior, and Well-being
Creativity and Innovation in Organizations
Work Motivation
Work Psychology
The Psychology of Negotiations in the 21st Century Workplace

This eighteenth volume in the Jossey-Bass Organizational Frontiers Series provides an in-depth examination of how I/O
psychologists can help find, recruit, and manage knowledge. The authors explain the nature of different types of
knowledge, how knowledge-based competition is affecting organizations, and how these ideas relate to innovation and
learning in organizations. They describe the strategies and organizational structures and designs that facilitate the
acquisition and development of knowledge. And they discuss how continuous knowledge acquisition and innovation is
promoted among individuals and teams and how to foster the creation of new knowledge. In addition, they explain how
to assess the climate and culture for organizational learning, measure and monitor knowledge resources at the
organizational level, and more.
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This book concerns how employees consider their work lives, how well they fit their jobs, the work setting, other people,
and what is important and valued in their organizations. Perspectives on Organizational Fit, a new book in SIOP's
Organizational Frontiers Series, takes a scholarly look at fit in organizations: the relationship between individuals and
the environments in which they find themselves. As the volume extends upon recent advances in fit theory, the
contributors address how fit theory is used within selection, recruitment, diversity, and leadership teams. It also
explores the integration of different fit perspectives, and clarifies the methodological and statistical issues that plague
fit research. The burgeoning interest in fit issues makes this book especially timely. It is comprised of three parts that
cover: new directions in fit processes, as well as micro and macro levels of analysis; methodological and statistics
issues that pertain to conducting fit research; and reflections from the chapter authors and the continuing challenges of
future research in fit theory. Perspectives on Organizational Fit is appropriate for researchers and professionals in the
areas of human resource management, organizational behavior, and industrial organizational psychology.
Not since the Industrial Revolution has the world experienced such a vast transformation in the nature of work as is
now in progress. The winds of change are buffeting the terms and conditions of work, its content, and its context. The
rapidity and discontinuity of these changes produce discomfort and anxiety among employees and unprecedented
challenges to the leadership of organizations. What will the future hold as information technology, global competition,
and the quest for efficiency and flexibility rapidly displace jobs and workers? and how can human resource scientists
and professionals anticipate what lies ahead and generate better understanding of emerging work behavior?The
Changing Nature of Work envisions the future nature of work, its effect on workers and organizations, and the expanded
knowledge that will be needed to optimize its returns. The book examines critical post-industrial transformations in
work, workers, and the experience of working and assesses the implications of those changes. It investigates what is
driving change at work, what is constraining it, and where work is headed as governments, societies, and work
organizations respond to its revolutionary thrust.Demonstrating that most knowledge of work life is rooted in jobs,
organizations, and workers of the past, Ann Howard and her contributors call for rethinking the psychology of work. In
fourteen original chapters, leading authorities within and outside industrial and organizational psychology--including
job design, personnel selection, training, teamwork, organizational commitment, careers, leadership, performance
appraisal, political and labor economics, sociology, and information technology--question, test, revise, and expand the
current body of knowledge about work behavior.The authors explore the human side of the changing nature of work in
both service and manufacturing settings and provide new directions for the work and workers of tomorrow. They probe
the challenges
Understanding Trust in Organizations: A Multilevel Perspective examines trust within organizations from a multilevel
perspective, bringing together internationally renowned trust scholars to advance our understanding of how trust is
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affected by both macro and micro forces, such as those operating at the societal, institutional, network, organizational,
team, and individual levels. Understanding Trust in Organizations synthesizes and promotes new scholarly work
examining the emergence and embeddedness of multilevel trust within organizations. It provides a much-needed
integration and novel conceptual advances regarding the dynamic interplay between micro and macro levels that
influence trust. This volume brings new insights into how trust in groups, networks, and organizations forms, and why
employees can differ in their trust in leaders and teams. Providing rich and nuanced insights into how to develop,
maintain, and restore trust in the workplace, Understanding Trust in Organizations is a critical resource for scholars,
graduate students, and researchers of industrial and organizational psychology, as well as practitioners in fields such
as human resource management and strategic management.
Introduction to Industrial/organizational Psychology
The Psychological and Organizational Bases
Autonomous Learning in the Workplace
The Surprising Science of Meetings
The Psychology of Entrepreneurship
The Seven Drivers of Team Effectiveness
Psychology of Conflict and Conflict Management in Organization

Preface -- Setting the meeting stage -- So many meetings and so much frustration -- Get rid of meetings? no, solve
meetings through science -- Evidence-based strategies for leaders -- The image in the mirror is likely wrong -- Meet for
48 minutes -- Agendas are a hollow crutch -- The bigger, the badder -- Don't get too comfortable in that chair -- Deflate
negative energy from the start -- No more talking! -- The folly of the remote call-in meeting -- Putting it all together -Epilogue: trying to get ahead of the science' using science -- Tool: meeting quality self-assessment -- Tool: sample
engagement survey and 360 feedback questions on meetings -- Tool: good meeting facilitation checklist -- Tool: huddle
implementation checklist -- Tool: agenda template -- Tool: guide to taking good meeting minutes/notes -- Tool:
expectations assessment -- Acknowledgments -- References -- Index
Recent advances in technology have dramatically altered the manner in which organizations function, transforming the
way people think about and perform their work. The implications of these trends continue to evolve as emerging
innovations adapt to and are adapted by organizations, workers, and other components of the socio-technical systems in
which they are embedded. A rigorous consideration of these implications is needed to understand, manage, and drive the
reciprocal interplay between technology and the workplace. This edited volume brings together top scholars within and
outside of the field of industrial and organizational (I-O) psychology to explore the psychological and organizational
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effects of contemporary workplace technologies. A special section is included at the end of the book by four experts in
the field entitled Reflections and Future Directions.
Experts from across all industrial-organizational (IO) psychology describe how increasingly rapid technological change
has affected the field. In each chapter, authors describe how this has altered the meaning of IO research within a
particular subdomain and what steps must be taken to avoid IO research from becoming obsolete. This Handbook
presents a forward-looking review of IO psychology's understanding of both workplace technology and how technology is
used in IO research methods. Using interdisciplinary perspectives to further this understanding and serving as a focal text
from which this research will grow, it tackles three main questions facing the field. First, how has technology affected IO
psychological theory and practice to date? Second, given the current trends in both research and practice, could IO
psychological theories be rendered obsolete? Third, what are the highest priorities for both research and practice to
ensure IO psychology remains appropriately engaged with technology moving forward?
This SIOP Organizational Frontiers volume will be one of the first to show how the field of Industrial Organizational
psychology can help address societal concerns, and help focus research on the greater good of society. Contributions
from worldwide experts showcase the power the IO community has to foster, promote and encourage pro social efforts.
Also included will be commentary from an eminent group of IO psychologists who give invaluable insights into the history
and the future of IO psychology . By presenting the prosocial contributions, from personal satisfaction and career
commitment to organizational effectiveness to societal development, the imperative and easibility of using I-O psychology
for the greater good becomes increasingly compelling.
The Self at Work
Personal Relationships
Lessons Learned and Next Steps
Designing Strategies for Effective Human Resource Management
Performance Management Transformation
Discrimination at Work
Advances in Theory, Methods, and Practice
Handbook of Research Methods in Industrial and Organizational Psychology is a comprehensive and
contemporary treatment of research philosophies, approaches, tools, and techniques indigenous to
industrial and organizational psychology. Only available research handbook for Industrial &
Organizational Psychology. Contributors are leading methodological & measurement scholars. Excellent
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balance of practical and theoretical insights which will be of interest to both novice and experienced
organizational researchers. Great companion to the content-oriented Handbooks. Now available in full
text online via xreferplus, the award-winning reference library on the web from xrefer. For more
information, visit www.xreferplus.com
For courses in Industrial/Organizational Psychology and Psychology of Work Behavior.This inviting,
comprehensive, student-oriented introduction to industrial/organizational psychology emphasizes the
connections between theory and practice across the full spectrum of personnel issues, worker issues,
work group and organizational issues, and work environment issues. Its focus on career information,
employee-centered issues, and cutting-edge research ensures that students get and stay
motivated--right from the beginning.
"An Introduction to Industrial-Organizational Psychology provides a brief introduction to IndustrialOrganizational (I-O) psychology; a definition of the field; an explanation of the knowledge, skills, and
abilities needed by master's level I-O practitioners; and a description of I-O master's professional
practice areas. I-O graduate training is introduced, highlighting differences between master's training
and doctoral training. The exponential growth of I-O master's programs over the past several decades
and the growing demand in the job market for I-O practitioners is noted. The authors conclude with a
discussion of issues relevant to the master's degree in I-O psychology"-Volume two of a four volume set. This second edition has been extensively rewritten and should be of
interest to both practitioners and students of organizational psychology.
The Ethical Practice of Psychology in Organizations
Workforce Readiness and the Future of Work
New Challenges and New Solutions
Age and Work
The Age of Agility
Implications for Organizational Staffing and High Stakes Selection
Handbook of Employee Selection
The Psychology of Workplace TechnologyRoutledge
"Mastering the Job Market: Career Issues for Master's Level Industrial-Organizational Psychologists begins with an introduction to the
field of I-O psychology and presents the empirical basis for the book, a large scale survey of I-O master's graduates and a second survey
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of their employers. Survey methodology and demographic data for I-O master's graduates and employers are presented. The remaining
six chapters of this volume address a myriad of issues related to the careers of master's level I-O psychologists based on the survey data
and insights from I-O master's faculty from top ranked I-O master's programs.In Chapter 2, L'Heureux and Van Hein provide
information about job opportunities available to I-O master's graduates. The authors draw heavily on the Graduate Survey data to
identify common occupational titles, organizational roles, and salary ranges for both recent I-O graduates and those later in their
careers. Job positions reflect a broad range of roles that include talent management, data analytics, human resources, organizational
development, and consulting. I-O psychology master's graduates overwhelming perceive their I-O degree to be valuable and report a
high level of career satisfaction"-This edited volume in SIOP's Organizational Frontiers Series presents the current thinking and research on the important area of
motivation.Work Motivation is a central issue in Industrial organizational psychology, human resource management and organizational
behavior. In this volume the editors and authors show that motivation must be seen as a multi-level phenomenon where individual,
group, organizational and cultural variables must be considered to truly understand it. The book adopts an overall framework that
encompasses "internal" - from the person - forces and "external" - from the immediate and more distant environment - forces. It is
destined to challenge scholars of organizations to give renewed emphasis and attention to advancing our understanding of motivation in
work situations.
"Preface Across sub-disciplines of psychology, research finds that positive, fulfilling, and satisfying relationships contribute to life
satisfaction, psychological health, and physical well-being whereas negative, destructive, and unsatisfying relationships have a whole
host of detrimental psychological and physical effects. This is because humans posses a fundamental "need to belong" (Baumeister &
Leary, 1995, p. 497), characterized by the motivation to form and maintain lasting, positive, and significant relationships with others.
The need to belong is fueled by frequent and pleasant relational exchanges with others and thwarted when one feels excluded, rejected,
and hurt by others. Notwithstanding the recognition that all relationships can have positive and negative aspects, and that many
different types of relationships can influence employee outcomes, most research has honed in on either the positive or negative
experiences associated with a specific type of relationship. Because of this we lack both an appreciation and understanding of the full
range of relational experiences. We also have not fully considered similarities and differences in relational experiences across different
types of relationships, or how these experiences may differentially affect employee attitudes, behavior, and well-being. This edited
volume tackles these issues head on, recognizing the powerful role that relationships play in our everyday life, and zeroing in on the
cognitive, psychological, and behavioral processes responsible for such effects. Structure of the Book This book uses research and
theory on the need to belong as a foundation to explore how five different types of relationships influence employee attitudes,
behaviors, and well-being"-Mastering Industrial-Organizational Psychology
Employee Surveys and Sensing
A Multilevel Perspective
Understanding Trust in Organizations
The Changing Nature of Work
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Fundamental Theory and Research
Managing Knowledge for Sustained Competitive Advantage

Social Networks at Work provides the latest thinking, from top-notch experts, on social networks as they
apply to industrial and organizational (I/O) psychology. Each chapter provides an in-depth review along
with discussions of future research and managerial implications of the social network perspective.
Altogether, the volume illustrates the importance of adding a social capital perspective to the traditional
human capital focus of I/O psychology. The volume is organized into two groups of chapters: the first
seven chapters focus on specific network concepts (such as centrality, affect, negative ties, multiplexity,
cognition, and structural holes) applied across a variety of topics. The remaining eight chapters focus on
common I/O topics (such as personality, creativity, turnover, careers, person–environment fit,
employment, teams, and leadership) and examine each from a network perspective, applying a variety of
network concepts to the topic. This volume is suited for students and academics interested in applying a
social network perspective to their work, as well as for practicing managers. Each topic area provides a
useful review and guide for future research, as well as implications for managerial action.
"The first edition of this popular casebook reflected the complexities and increasing litigiousness of the
modern workplace and was designed to stimulate thought and discussion about ethical practice in
industrial and organizational psychology. Since the book was published, the "Ethical Principles of
Psychologists and Code of Conduct" of the American Psychological Association has been revised and
contains new material of particular relevance to organizational consultants. This second edition has been
updated to reflect the provisions of the new code. Illustrated by case examples based on real-life
situations, this volume covers personnel selection, organizational diagnosis and intervention, consulting
relationships, research and academic issues, professional training and certification, billing and marketing,
and the ethics of professional behavior. The Ethical Practice of Psychology in Organizations, Second
Edition, makes ethical thinking come alive and belongs on the bookshelf of every I/O psychologist, human
resource professional, and graduate student in I/O and business programs"--Couverture (PsycINFO
Database Record (c) 2006 APA, all rights reserved).
"The Age of Agility: Building Learning Agile Leaders and Organizations focuses on learning agility, one of
the most important trends in the business world during the past decade. Some surveys have found it was
the most frequently used criterion to measure leadership potential. Despite this popularity there are
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fundamental questions that need to be answered such as (a) What specifically is learning agility? (b) How
many facets or dimensions does it have? (c) How do we measure it? and (d) Can it be developed? It
appears that much of what is known about the construct of learning agility has been gleaned from its
application by practitioners. While this knowledge is an extremely useful place to begin, there is an urgent
need to undergird this understanding with science. The purpose of this edited book is to systematically
examine the construct through a more scholarly lens. Over 50 authors - both academic researchers and
talent management practitioners - have contributed to the contents. The goal is to enhance knowledge of
learning agility, distilling and synthesizing scientific evidence with best practices"-Workforce readiness is an issue that is of great national and societal importance. For the United States
and other countries to thrive in a globally interconnected environment of wide-ranging opportunities and
threats, the need to develop and maintain a skilled and adaptable workforce is critical. National
investments in job training and schools remain essential in stimulating businesses and employment
agencies to collaborate productively with educators who provide both training and vocational guidance.
Workforce Readiness and the Future of Work argues that the large-scale multifaceted efforts required to
ensure a reliable and strong supply of talent and skill in the U.S. workforce should be addressed
systematically, simultaneously, and systemically across disciplines of thought and levels of analysis. In a
four-part framework, the authors cover the major areas of: education in the K-12, vocational,
postsecondary, and STEM arenas; economic and labor market considerations; employment, organizations,
and the world of work; laws, policies, and budgets at the federal, state, local, and military levels. With
contributions from leading scholars, this volume informs high-priority workforce effectiveness issues of
current and future concern and concrete research, practice, and policy directions to generate novel
insights of a multilevel and system-wide nature.
The SAGE Encyclopedia of Industrial and Organizational Psychology
Commitment in Organizations
Past, Present and Future
The Cambridge Handbook of Technology and Employee Behavior
Perspectives on Organizational Fit
Training Issues for Master's Level I-O Psychologists
How You Can Lead Your Team to Peak Performance
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This second edition of the Handbook of Employee Selection has been revised and updated throughout to reflect
current thinking on the state of science and practice in employee selection. In this volume, a diverse group of
recognized scholars inside and outside the United States balance theory, research, and practice, often taking a
global perspective. Divided into eight parts, chapters cover issues associated with measurement, such as validity
and reliability, as well as practical concerns around the development of appropriate selection procedures and
implementation of selection programs. Several chapters discuss the measurement of various constructs
commonly used as predictors, and other chapters confront criterion measures that are used in test validation.
Additional sections include chapters that focus on ethical and legal concerns and testing for certain types of jobs
(e.g., blue collar jobs). The second edition features a new section on technology and employee selection. The
Handbook of Employee Selection, Second Edition provides an indispensable reference for scholars, researchers,
graduate students, and professionals in industrial and organizational psychology, human resource management,
and related fields.
Ethics and Values in Industrial-Organizational Psychology was one of the first books to integrate work from moral
philosophy, moral psychology, I-O psychology, and political and social economy, as well as business. It
incorporates these perspectives into a "framework for taking moral action" and presents a practical model for
ethical decision making. The second edition has added a chapter on Virtue Theory, including its application in IO, Organizational behavior (OB) and business; expands Moral Psychology to two chapters, with more attention to
moral emotions, effects of the "dark side" of personality, and the intuitionist model of moral judgment; expands
the sections on social and economic justice; and expands the treatment of the Responsible Conduct of Research
with a new chapter on Research Integrity. Examples from I-O research and practice, as well as current business
events, are offered throughout. It is ideal for ethics and I-O courses at the graduate level.
This volume presents a distinctly multilevel perspective on creativity and innovation that considers individuallevel, team-level, and firm-level factors. In illustrating these factors, this volume presents both theoretical and
practical implications to guide researchers and practitioners alike in the continued study and advancement of
creativity and innovation in organizations. Chapter authors not only discuss the abilities, personality, and
motivational attributes that contribute to employee creativity, but they also address the impact of leadership and
climate on creative performance in teams. Subsequently, firm-level influences such as planning, learning,
strategy, and professions that influence the success of creative and innovative efforts are examined. With
contributions from leading scholars around the globe, this book offers a comprehensive review of creativity and
innovation to assist researchers and practitioners in their quests to understand and improve organizational
creativity and innovation. This is an essential resource for scholars, researchers, or graduate students interested
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in creativity, innovation, and organizational behavior.
This volume brings together top scholars in industrial and organizational psychology with social psychologists to
explore the research and theory relating to various areas of workplace discrimination. Many of the contributors
to this book participated in a conference on workplace discrimination held at Rice University in May 2000. The
idea came from the realization that there had been no attempt to bring together the various literatures on the
topic. Discrimination and issues of employment diversity are significant topics today in IO psychology, business,
and human resource management. This edited volume examines the following components of this important
discussion: how to explain discrimination in organizations; understanding discrimination against specific groups;
and implications for practical efforts to reduce discrimination. This book brings together, in one volume, a review
of the research on discrimination based on race, age, sexual orientation, gender, physical appearance, disability,
and personality. In addition, it explores the multilevel antecedents and potential bases for a general model of
discrimination in the workplace. While social psychological research and theory have provided invaluable
insights, an understanding of discrimination in the workplace and solutions will require incorporating factors at
the organizational level in addition to factors at the individual and group levels. Although a definitive model is
not reached, the aim of this text is to facilitate future research and theory.
Adverse Impact
The Psychology of Workplace Technology
Vocational Interests in the Workplace
Mastering the Job Market
Handbook of Research Methods in Industrial and Organizational Psychology

Traditionally, organizations and researchers have focused on learning that occurs through
formal training and development programs. However, the realities of today’s workplace
suggest that it is difficult, if not impossible, for organizations to rely mainly on formal
programs for developing human capital. This volume offers a broad-based treatment of
autonomous learning to advance our understanding of learner-driven approaches and how
organizations can support them. Contributors in industrial/organizational psychology,
management, education, and entrepreneurship bring theoretical perspectives to help us
understand autonomous learning and its consequences for individuals and organizations.
Chapters consider informal learning, self-directed learning, learning from job challenges,
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mentoring, Massive Open Online Courses (MOOCs), organizational communities of practice,
self-regulation, the role of feedback and errors, and how to capture value from autonomous
learning. This book will appeal to scholars, researchers, and practitioners in psychology,
management, training and development, and educational psychology.
The Psychology of Entrepreneurship: New Perspectives is an update of the earlier landmark
volume in the Society for Industrial and Organizational Psychology Organizational Frontiers
Series. This new book takes stock of the advances in the field of the psychology of
entrepreneurship with all new chapters and presents the latest findings on traditional topics,
such as cognition, motivation, affect, personality, and action. The Psychology of
Entrepreneurship: New Perspectives compiles research of the most prolific scholars in the
field to produce an overview of the most important psychological topics relevant to
entrepreneurship. It includes novel insights into topics such as entrepreneurial cognition,
intrapreneurship and innovation, leadership, entrepreneurial competencies, action theory,
entrepreneurship training, and the process of entrepreneurship. Additionally, the updated
volume presents new topics that have become more and more important in entrepreneurship
research. These topics include affect, clinical psychology and disorders, biological correlates
of entrepreneurship, entrepreneurial teams, culture, identity, starting capital, failure and
exit, contextual factors, age and demographic change, evidence-based entrepreneurship, and
entrepreneurs’ well-being. With a collection of authors comprising experts who have
developed the field over the last decade, The Psychology of Entrepreneurship: New
Perspectives is vital to all students, scholars, and instructors interested in staying abreast of
the most current, novel research and insights into the psychology of entrepreneurship.
This text is the best single repository for a comprehensive examination of the scientific
research and practical issues associated with adverse impact. Adverse impact occurs when
there is a significant difference in organizational outcomes to the disadvantage of one or
more groups defined on the basis of demographic characteristics such as race, ethnicity,
gender, age, religion, etc. This book shows, based on scientific research, how to design
selection systems that minimize subgroup differences. The primary object of this volume in
the SIOP series is to bring together renowned experts in this field to present their viewpoints
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and perspectives on what underlies adverse impact, where we are in terms of assessing it and
what we may have learned (or not learned) about minimizing it.
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