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Sky High Bskyb And The Digital Revolution
In 1995 rugby union finally became a professional sport following more than a century as an amateur game. This book offers a
critical analysis of the sport in the professional era and assesses the relationship between the local and the global in contemporary
rugby union.
The Encyclopedia of Television, second edtion is the first major reference work to provide description, history, analysis, and
information on more than 1100 subjects related to television in its international context. For a full list of entries, contributors, and
more, visit the Encyclo pedia of Television, 2nd edition website.
From pirate Jean Lafitte's exploits on the high seas to Rupert Murdoch's creation of a media empire, this intriguing look at the
frequently rocky path of innovation ranges from the first idea and development of an invention to their rise to market dominance.
Reprint. 25,000 first printing.
Vital to businesses of all types, the fields of advertising, marketing and branding are covered in-depth in this important volume,
from advertising on radio and television to direct mail, from online advertising to branding and public relations to paid search
inclusion. Analysis of trends, globalization, technologies, finances and more. This carefully-researched book covers exciting trends
in such areas as advertising agencies, marketing consultants, online advertising, branding strategies, global markets and more.
This reference tool includes thorough market analysis as well as our highly respected trends analysis. You'll find a complete
overview, industry analysis and market research report in one superb, value-priced package. It contains thousands of contacts for
business and industry leaders, industry associations, Internet sites and other resources.This book also includes statistical tables,
an industry glossary and thorough indexes. The corporate profiles section of the book includes our proprietary, in-depth profiles of
the 350 leading companies in all facets of the advertising, branding and marketing industry. Here you'll find complete profiles of the
hot companies that are making news today, the largest, most successful corporations in the business. Purchasers of either the
book or PDF version can receive a free copy of the company profiles database on CD-ROM, enabling key word search and export
of key information, addresses, phone numbers and executive names with titles for every company profiled.
Football in the New Media Age
Plunkett's Wireless, Wi-Fi, RFID & Cellular Industry Almanac
A Story of Cultural Interaction
Plunkett's Entertainment & Media Industry Almanac 2009
Plunkett's Advertising & Branding Industry Almanac 2008: Advertising & Branding Industry Market Research, Statistics, Trends &
Leading Companies
The Inside Story of BSkyB
This library owns 80 volumes of this compendium of company histories (usually 2-3 pages each). See the index in volume 80 for all companies
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covered.
Sports Culture examines individual issues people, artefacts, events and organizations in their historical, social and cultural contexts. Coverage is
wide-ranging with more than 170 entries.
Sky HighThe Amazing Story of BSkyB - and the Egos, Deals and Ambitions that Revolutionised TV BroadcastingOrion Publishing Company
Football in the new media age can often appear ubiquitous, dominating much of the mainstream news and current affairs agenda. The impact of
the vast amounts of money paid to elite footballers and the inability of young men to cope with this when combined with their media fuelled
celebrity status have frequently made headlines. However at the core of this process is the battle to control a game which has exploited its
position as a key 'content provider' for new media developments over the last decade. Based on extensive interviews with key players in the
media and football industry, Football in the New Media Age analyses the impact of media change on the football industry. It examines the
finances of the game; the rise of the importance of rights and rights management in the industry and attempts by clubs themselves to develop
their own media capacity. It also explores the key role played by football supporters. At the core of the book is an examination of the battle for
control of the game as media, business and fans all seek to redefine the sport in the 21st century.
An Odd-Shaped World
Ruling the Waves
The Euromedia Handbook
Market-Driven Politics
The Political Economy of Television Sports Rights
What's Wrong with the World's Leading Media Companies

The electronic age is bringing sweeping changes to entertainment and media of all kinds, including publishing,
broadcasting and film. Multimedia, the Internet and other digital media outlets for entertainment and information are being
refined at a rapid rate. Media giants are merging and making big acquisitions. This book covers these exciting
developments and provides profiles on hundreds of leading firms in film, radio, television, cable, new media, and
publishing of all types including books, magazines and newspapers. It contains thousands of contacts for business and
industry leaders, industry associations, Internet sites and other resources. You'll get in-depth profiles of nearly 400 of the
world's top Entertainment & Media firms: our own unique list of companies that are the leaders in this field. Here you'll
find complete profiles of the hot companies that are making news today, the largest, most successful corporations in all
facets of the Entertainment and Media Business, from broadcasters to film production companies, casino operators to
theme park companies, publishers of books and magazines to video game designers, and much more. Our corporate
profiles include executive contacts, growth plans, financial records, address, phone, fax and much more. This innovative
book offers unique information, all indexed and cross-indexed more for each firm! Our industry analysis section provides
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an exceptional discussion of business and market trends. The book includes statistical tables covering revenues for
several industry sectors. Purchasers of either the book or PDF version can receive a free copy of the company profiles
database on CD-ROM, enabling key word search and export of key data.
Market research guide to the wireless access and cellular telecommunications industry
????????????????????????????????????????????????????????????????????????????????????????????????
a tool for strategic planning, competitive intelligence, employment searches or financial research. Contains trends,
statistical tables, and an industry glossary. Also provides profiles of 350 leading wireless, Wi-Fi, RFID and cellular
industry firms - includes addresses, phone numbers, executive names.
This book is available as open access through the Bloomsbury Open Access programme and is available on
www.bloomsburycollections.com. How has globalization impacted on sports media? What are the economic
ramifications? And what is the future of sports media? In order to answer these questions, this book investigates the
constituents, dimensions and implications of the flows of media sport from the Global West to the Global East, and in the
reverse direction. At an historical moment when the relative stability of the Western media sport order is under challenge,
it analyses a range of key structures, practices and issues whose ramifications extend far beyond the fields of play and
national contexts in which sport events take place. The book will appraise and analyse the state of sports television, rise
of new sports media, emergence of hybrid sport cultural forms, eruption of sport-related political controversies, scandals
and power struggles, mutations of forms of global sport fandom, and projections of the future of global media sport. In
bringing together the latest research from across a number of disciplines, this book offers an exciting contribution to the
emerging field of global sports media.
This work explores how American programmes have become an important part of British television culture since the
1950's, moving from schedule fillers to cornerstones and 'must see' attractions. The book analyses popular and industrial
discourses, the changing roles of such programmes on British screens and interviews with key British broadcasters.
The SAGE Handbook of Television Studies
Sky High
Sports Culture
U.S. Mass Media in Decline
Independent Television in Britain
Inside the Decade that Transformed Wall Street
The fully revised and updated version of this classic text examines the link between
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three key obsessions of the 21st century: the media, sport and popular culture. Gathering
new material from around the 2007 Rugby World Cup, the Beijing Olympics and the rise of
new sports stars such as boxing's Amir Khan and cycling's Victoria Pendleton, the authors
explore a wide range of sports, as well as issues including nationalism, gender, race,
political economy and the changing patterns of media sport consumption.For those
interested in media and sport the second edition combines new and original material with
an overview of the developing field of media sport, and examines the way in which the
media has increasingly come to dominate how sport is played, organized and thought about
in society. It traces the historical evolution of the relationship between sport and the
media and examines the complex business relationships that have grown up around
television, sponsors and sport.Covers the following topics: the history of media in
sport; television, sport and sponsorship; why sport matters to television; sports stars;
sports journalism; fans and the audience; sport in the digital media economy.
This book provides an original analysis of the key processes of commodification of public
services, the conversion of public-service workforces into employees motivated to
generate profit, and the role of the state in absorbing risk.
Market research guide to the business side of sports, teams, marketing and equipment ????
?????????????????????????????????????????????????????????????????????????????????????????
??? a tool for strategic planning, competitive intelligence, employment searches or
financial research. Contains trends, statistical tables, and an industry glossary. Over
350 one page profiles of sports industry firms, companies and organizations - includes
addresses, phone numbers, executive names.
Providing valuable guidance on how to combine journalistic writing ability with video
practice, and offering information on key skills, Practising Videojournalism gives both
students and practicing journalists access to a wide job market, and keeps them in step
with the multi-skilled journalist demanded by the media today. Vivien Morgan presents
invaluable information on key skills such as: identifying and researching stories
interviewing producing scripts and pitching ideas practical advice on how to use a small
video camera how to think visually about the impact of the footage framing shots for
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maximum impact the use of exchangeable lenses and of a lightweight tripod the importance
of getting clean sound editing. Defining videojournalism and tracing its developments
from its emergence in the 1980s to present day, the book examines satellite broadcasting,
online new media and print journalism, as well as mapping the changing face of news With
end of section bullet points and summaries to highlight key concepts, Practising
Videojournalism provides students and practicing journalists with both practical
information and historical, technological and social context.
Routledge Handbook of Sport Policy
European Television Industries
The Club
The Case for Privatising the BBC
Torkildsen's Sport and Leisure Management
In 1977, Jeremy Tunstall published the landmark The Media Are American. In it, he argued that while much of the mass media originated
in Europe and elsewhere, the United States dominated global media because nearly every mass medium became industrialized within the
United States. With this provocative follow-up, Tunstall chronicles the massive changes that have taken place in the media over the past
forty years--changes that have significantly altered the balance of power within the global media landscape. The Media Were American
demonstrates that both the United States and its mass media have lost their previous moral leadership. Instead of sole American control
of the world news flow, we now see a world media structure comprised of interlocking national, regional, and cultural systems. From a
relentlessly global point of view, Tunstall looks closely at China and India--and at their rapidly burgeoning populations--and also at the
rise of the mass media in the Muslim world. He considers the role of the media in the collapse of the Soviet Union, the ascendance of the
Brazilian and Mexican soap opera, the increasing strength of Bollywood--the national cinema output of India--and the relative decline in
influence of U.S. media. Reconsidering the very notion of global media, the book posits a reemergence of stronger national cultures and
national media systems.
For nearly 40 years Torkildsen s Sport and Leisure Management has been the most comprehensive and engaging introduction to sport
and leisure management available to students at all levels. Now in its seventh edition, it is still the only textbook that covers all the key
topics taught within contemporary sport and leisure management courses. This new edition includes expanded coverage of the practical
managerial skills that students must develop if aiming for a career in the sport and leisure industry, from planning and managing people
to marketing, entrepreneurship, and the law. It includes four completely new chapters on the global sport and leisure economy, historical
development, cross-sector collaboration, and management consultancy, reflecting important developments in contemporary sport and
leisure. This edition retains the hallmark strengths of previous editions, including in-depth discussion of the social and cultural context of
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sport and leisure; full analysis of the public, private, and voluntary sectors; and a review of key products and services. Richly illustrated
throughout with up-to-date evidence, data, case-studies, and international examples, each chapter also contains a range of useful
pedagogical features, such as discussion questions, practical tasks, and structured guides to further reading and resources. This is an
important resource for students working in fields such as sport management, sport business, sport development, leisure management,
and events management. Dedicated online resources offer additional teaching and learning material for students and lecturers.
Following Murdoch s journey from a small-town newspaperman to a globe-dominating media mogul, a clear-eyed examination of
Rupert Murdoch s business philosophies and management techniques, from a key advisor of thirty-five years. After having worked
closely with the legendary media titan for thirty-five years, Irwin Stelzer is uniquely positioned to evaluate Murdoch s media empire
through periods of rapid expansion and acquisitions, times of financial and regulatory stress, and political battles in Britain and America.
Stelzer helped plan important company conclaves and assisted with Murdoch s speeches, at least one of which was responsible for
having News Corp barred by the Chinese regime from doing business in that country. Here are the philosophies on how Rupert
approaches and values deals, whether stalking the Wall Street Journal for decades before pouncing, or over-paying for everything
from Fox Studios to NFL rights; how he copes with regulatory constraints; how he wins some and loses some, must notably MySpace. The
Murdoch Method is the sum total of the management techniques that grew out of Rupert s attitudes and conceptions, taking him from a
struggling newspaper in an out-of-the-way town in Australia to running a globe-dominating media enterprise.
It is difficult to fully understand the role that sport plays in contemporary global society without understanding how and why
governments, NGOs and other organizations formulate and implement policy relating to sport. The Routledge Handbook of Sport Policy is
the only book to offer a comprehensive overview of current perspectives, techniques and approaches to the analysis of sport policy
around the world. The book introduces a diverse range of approaches to policy analysis across the full range of political and societal
contexts, including developed and developing economies; state-centric, mixed economy and market-led systems, and both liberal
democracies and political systems characterized by a dominant elite. It is arranged into five sections addressing the key topics and themes
in the analysis of contemporary sport policy, including: theory and its implications for methodology globalization, governance,
partnerships and networks elite sport policy development, sport and joint policy agendas sport policy and social theory. With
contributions from leading policy analysts around the world, including Europe, North America, the Middle East and Asia, this book is
important reading for any student, researcher or professional working in sport management, sport development, sport and society, or
mainstream public policy, policy analysis or social policy.
Sport, the Media and Popular Culture
The Amazing Story of BSkyB - and the Egos, Deals and Ambitions that Revolutionised TV Broadcasting
In Focus: The Case for Privatising the BBC
Change and Continuity in an Era of Global Liberalization
Encyclopedia of Television
An Introductory History of British Broadcasting
Success out of near disaster, finances taken to the edge of bankruptcy, resignations - this volume tells the dramatic stories of the major
new commercial television developments in Britain between 1981-92. This is an authoritative account, from the people involved and from
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official documents, of the launches and first ten years of Channel 4 and TV-am, the expansion of cable television and early difficulties of
satellite broadcasting.
This book is the first comprehensive account of classical music on all British radio stations, BBC and commercial, between 1945 and 1995.
It narrates the shifting development of those services, from before the launch of the Third Programme until after the start of Classic FM,
examining the output from both qualitative and quantitative perspectives, as well as recounting some of the stories and anecdotes which
enliven the tale. During these fifty years, British classical music radio featured spells of broad, multi-channel classical music radio, with
aspirational and mainstream culture enjoying positive interactions, followed by periods of more restricted and exclusive output, in a
paradigm of the place of high culture in UK society as a whole. The history was characterised by the recurring tensions between elite and
popular provision, and the interplay of demands for highbrow and middlebrow output, and also sheds new light on the continuing
relevance of class in Britain. It is an important and unique resource for those studying British history in the second half of the twentieth
century, as well as being a compelling and diverting account for enthusiasts for classical music radio.
SHORTLISTED FOR THE GORDON BURN PRIZE FEATURED IN THE OBSERVER'S SPORTS WRITERS' BOOKS OF THE YEAR On 15 April 1989,
96 people were fatally injured on a football terrace at an FA Cup semi-final in Sheffield. The Hillsborough disaster was broadcast live on
the BBC; it left millions of people traumatised, and English football in ruins. And the Sun Shines Now is not a book about Hillsborough. It is
a book about what arrived in the wake of unquestionably the most controversial tragedy in the post-war era of Britain's history. The
Taylor Report. Italia 90. Gazza's tears. All seater stadia. Murdoch. Sky. Nick Hornby. The Premier League. The transformation of a game
that once connected club to community to individual into a global business so rapacious the true fans have been forgotten,
disenfranchised. In powerful polemical prose, against a backbone of rigorous research and interviews, Adrian Tempany deconstructs the
past quarter century of English football and examines its place in the world. How did Hillsborough and the death of 96 Liverpool fans
come to change the national game beyond recognition? And is there any hope that clubs can reconnect with a new generation of fans
when you consider the startling statistic that the average age of season ticket holder here is 41, compared to Germany's 21? Perhaps the
most honest account of the relationship between the football and the state yet written, And the Sun Shines Now is a brutal assessment of
the modern game.
Two veteran sports writers and editors take readers inside the history of the most-watched sports league on earth -- England's Premier
League.
The Media in Europe
Plunkett's Entertainment & Media Industry Almanac 2008
The Curse of the Mogul
And the Sun Shines Now
An A-Z Guide
American Television on British Screens

This provides an accessible and concise history of British radio and television. It looks at the nature and evolution of
broadcasting and broadcasting institutions and the relation of broadcasting to a wider cultural context.An Introductory
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History of British Broadcasting is a concise and accessible history of British radio and television. It begins with the birth
of radio at the beginning of the twentieth century and discusses key moments in media history, from the first wireless
broadcast in 1920 through to recent developments in digital broadcasting and the internet.Distinguishing broadcasting
from other kinds of mass media, and evaluating the way in which audiences have experienced the medium, Andrew
Crisell considers the nature and evolution of broadcasting, the growth of broadcasting institutions and the relation of
broadcasting to a wider political and social context. This fully updated and expanded second edition includes:*the latest
developments in digital broadcasting and the internet*broadcasting in a multimedia era and its prospects for the
future*the concept of public service broadcasting and its changing role in an era of interactivity, multiple channels and
pay per view*an evaluation of recent political pressures on the BBC and ITV duopoly*a timeline of key broadcasting
events and annotated advice on further reading.
This book concentrates on the historical, economic, cultural and politcal factors behind recent developments in the
European television industries.
Examines the relationship between investment banking and the rise of the Internet during a period of intense investment
in start-up dot.com ventures and discusses how the focus of banking has shifted from a relationship with clients to the
need for profitability.
Sport on television is big business, but it is about more than just commerce. Using a range of national case studies from
Europe and beyond, this book analyses the political, economic, social and regulatory issues raised in relation to the
buying and selling of television sports rights.
The Ascent of Media
Practising Videojournalism
Plunkett's Sports Industry Almanac 2009
Classical Music Radio in the United Kingdom, 1945–1995
How the English Premier League Became the Wildest, Richest, Most Disruptive Force in Sports
Volume 6 New Developments in Independent Television 1981-92: Channel 4, TV-am, Cable and Satellite
The significant changes that have swept the television industry over the last two decades, most notably a shift to
deregulation in broadcast media, prompt a discussion on how to ensure that meaningful content is available to
the viewer. Television and Public Policy analyzes the current state of television systems in a selected group of
countries by exploring the political, economic, and technological factors that have shaped the sector in such a
short span of time. Consequently, by positioning the television sector within issues of media policy and the
regulatory framework, the book questions what these trends mean for television, and the historical, political, and
cultural role in our societies. Television and Public Policy distinguishes itself in several ways: *It is a global
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project in its comparative scope and subject area. Contributors represent countries including Australia, Brazil,
Canada, China, Egypt, India, Iran, Ireland, Israel, Italy, Japan, the Netherlands, New Zealand, Poland, the United
Kingdom, and the United States. *It is contemporary and filled with information largely absent in current
literature. *It offers original analysis of the contemporary television sector. This book speaks to a broad range of
academics, postgraduate, and undergraduate students, and can serve as a key resource for courses ranging from
media studies, to development studies, international relations, and law.
Completely rewritten, the Third Edition of this successful guide to European media systems has also been
expanded to include Central and Eastern Europe as well as Western Europe. Covering 23 countries, the volume
highlights and explains key issues of debate and current tendencies in media policy.
If Rupert Murdoch and Sumner Redstone are so smart, why are their stocks long-term losers? We live in the age
of big Media, with the celebrity moguls telling us that "content is king." But for all the excitement, glamour,
drama, and publicity they produce, why can't these moguls and their companies manage to deliver better returns
than you'd get from closing your eyes and throwing a dart? The Curse of the Mogul lays bare the inexcusable
financial performance beneath big Media's false veneer of power. By rigorously examining individual media
businesses, the authors reveal the difference between judging a company by how many times its CEO is seen in
SunValley and by whether it generates consistently superior profits. The book is packed with enough sharp-edged
data to bring the most high-flying, hot-air filled mogul balloon crashing down to earth.
Media’s story from its earliest incarnation in the clay tablets of Gilgamesh up to the world of digital content
Power Play
Neoliberal Democracy and the Public Interest
The SAGE International Encyclopedia of Mass Media and Society
Global Media Sport
Cycles of Discovery, Chaos, and Wealth from the Compass to the Internet
Television and Public Policy
Cross-Media Promotion is the first book-length study of a defining feature of contemporary media, the promotion by media of their
allied media interests. The book explores the range of forms of cross-promotion including synergistic marketing of mega-brands
such as Harry Potter; promotional plugs in news media; repurposing media content, stars and brands across other media and
outlets; product placement, and the integration of media content and advertising. Incorporating specialist literature, yet written in a
clear, accessible style, the book combines three areas of study: media industry practices, media policy, and media theory. It
examines the dynamics of cross-media promotion across converging media, drawing on a range of examples from the United
States and the United Kingdom. Synergy and intertextuality are explored alongside critical debates about the 'problems' of crosspromotion. The book also offers a critical evaluation of media policy responses from the late 1980s to the present, which, Hardy
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argues, have failed to grapple with the problems of media power, market power, and commercialism generated by intensifying
cross-media promotion. "Cross-media promotion is one of the most salient characteristics in our modern media systems, arising
out of a context that involves virtually every level of media studies: media ownership, advertising and funding, technological
trends, and regulatory issuesùthe latter a specialty of the author of this book. These factors often work together, and Hardy is
masterful in interweaving in an insightful but accessible way the complexity of media promotion."ùfrom the Foreword by Matthew.
P McAllister, Penn State University
"Genuinely transnational in content, as sensitive to the importance of production as consumption, covering the full range of
approaches from political economy to textual analysis, and written by a star-studded cast of contributors" - Emeritus Professor
Graeme Turner, University of Queensland "Finally, we have before us a first rate, and wide ranging volume that reframes television
studies afresh, boldly synthesising debates in the humanities, cultural studies and social sciences...This volume should be in every
library and media scholar’s bookshelf." - Professor Ravi Sundaram, Centre for the Study of Developing Societies Bringing together
a truly international spread of contributors from across the UK, US, South America, Mexico and Australia, this Handbook charts the
field of television studies from issues of ownership and regulation through to reception and consumption. Separate chapters are
dedicated to examining the roles of journalists, writers, cinematographers, producers and manufacturers in the production
process, whilst others explore different formats including sport, novella and soap opera, news and current affairs, music and
reality TV. The final section analyses the pivotal role played by audiences in the contexts of gender, race and class, and spans a
range of topics from effects studies to audience consumption. The SAGE Handbook of Television Studies is an essential reference
work for all advanced undergraduates, graduate students and academics across broadcasting, mass communication and media
studies.
The BBC holds a special place in the world of broadcasting. It derives its funding from a compulsory levy on people who may not
even use the service. The protection it receives is justified on the grounds that it contributes to national welfare because of its role
in ‘public service broadcasting’. The authors of this book argue that the BBC’s funding model is becoming untenable as
technology changes. Furthermore, technology has also undermined the justification for government support for public service
broadcasting. There is also major concern about bias at the BBC. However, the book concludes that bias is not confined to the
BBC, but is common to all media providers. The problem is not bias as such, but the link between the BBC and the government,
together with the compulsory funding model which does not allow people to not fund content of which they disapprove. Various
options for reform are presented, concluding with a proposal for fullblown privatisation. It is concluded that this is the only way to
realise the potential of an organisation that should be international in scope and which, under the current funding model, will
become marginalised by media players operating worldwide across a range of platforms. This book is essential reading for
anybody involved in public policy or the economics of broadcasting.
Annotation This multi-volume series provides detailed histories of more than 4,550 of the largest and most influential companies
worldwide.
Rugby Union and Globalization
Cross-media Promotion
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International Directory of Company Histories
How Hillsborough and the Premier League Changed Britain
The Media Were American
The Only Comprehensive Guide to the Entertainment & Media Industry

In Sky High, Matthew Horsman provides a lively and detailed account of the rise of BskyB, one of the major corporate success stories
of the decade. From a highly indebted fledgling company in the mid 1980s, to the 1 billion pound behemoth of today, the story is as
much about the changing face of TV as it is about the corporation. It is about television without frontiers, deregulation, money, and
power. The story of BskyB is the story of an industry, management team, new technologies, even new social forces.
The reference will discuss mass media around the world in their varied forms—newspapers, magazines, radio, television, film, books,
music, websites, and social media—and will describe the role of each in both mirroring and shaping society.
From Gilgamesh to Google via Gutenberg
Flows, Forms and Futures
The Amazing Story of BskyB - and the Egos, Deals and Ambitions that Revolutionized TV Broadcasting
The Accidental Investment Banker
The Murdoch Method: Observations on Rupert Murdoch's Management of a Media Empire
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