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Sticky Wisdom Start Creative Revolution
The effectiveness of a good strategy well implemented determines a business' future success or failure. Yet history is full of strategic decisions, big and small, that were ill-conceived, poorly organized and consequently disastrous. This updated guide looks at the whole process of strategic decision-making, from vision, forecasting, and resource allocation, through to implementation and innovation. Strategy is about understanding where you are now, where you are heading and how you will
get there. There is no room for timidity or confusion. Although the CEO and the board decide a company's overall direction, it is the managers at all levels of the organization who will determine how the vision can be transformed into action. In short, everyone is involved in strategy. But getting it right involves difficult choices: which customers to target, what products to offer, and the best way to keep costs low and service high. And constantly changing business conditions inevitably bring
risks. Even after business strategy has been developed, a company must remain nimble and alert to change, and view strategy as an ongoing and evolving process. The message of this guide is simple: strategy matters, and getting it right is fundamental to business success.
Balancing theoretical and practical elements of marketing research and showing students how to implement research themselves, this book covers the traditional principles and skills involved in marketing research, such as primary and secondary research, sampling, analysis, reporting and presentation.
Make Easy Money Panhandling! This book is all you need, to earn up to $300 a day! The Panhandlers' Bible is like "Begging For Dummies," easy to read, full of useful techniques and tools, and written to help you make big money FAST! Learn how to get people to open their wallets for you. Find the best locations, the best type of signs to fly, and discover what groups of people are likely to give you the most. It's all here. This book is the result of decades of research, and hundreds of
interviews with panhandlers across the country. Learn what works for them, and how to make panhandling work for you. Many people just like you, struggling to get by in a world without jobs, have discovered the secret to making a good living, by panhandling like a pro. You have heard the rumors, on the street and in the media, about panhandlers making over $100,000 a year. Inside the pages of this book are the secrets of the richest beggars in the country. Find out exactly how they do
it, and how you can do it too.
MAP index is a uniquely designed management framework for systematically managing best practices in business organizations. Much like a physical map, the MAP index shows the direction and guides the organizations in creating a high performance work environment. The fundamental properties of a map are mapped to the model of the MAP index. It indicates the current state of practices and stage of the organization’s performance, what it needs to do to go the full distance and what is
the best possible way to reach the desired destination. As a map is the most valuable tool in the hands of an explorer so is the MAP index, which can become the most valuable tool in the hands of the managers. It can help managers solve problems faster, make better decisions and make their organization the best-in-class business organization. Learn more about MAP index @ www.mapindex.org
The 2-in-1 Manager: Speed Read - instant tips; Big Picture - lasting results
Incentive
Make $100,000 a Year As a Beggar!
Business Strategy
How to Develop Entrepreneurial Graduates, Ideas and Ventures
Marketing Research: Tools and Techniques
Aesthetics and Human Resource Development
In Driven to Success, leadership and business crisis expert Jane Goldner, PhD, explains that the creation and maintenance of a healthy, cohesive and successful company depends on the leadership's willingness to regularly look under the hood and assess what's working, what needs improvement and what innovations can be made to take the company to the next level of success. Why search under the hood? Because being proactive produces far better results than being reactive. Driven to Success is a step-by-step guide designed to help business leaders propel their organizations to the next
level of high performance. The book's 10-Point Checkup allows readers to evaluate their actions at a glance and hold colleagues and employees accountable for doing the same. Dr Goldner's Business Operating System Solution for Enterprise Results (BOSS) helps build internal alignment across the company and through all systems which is required to attract, develop and retain talent on the road to becoming highly successful.
Take a Design-led Approach to Innovation Innovation drives growth in organisations and entire economies. Yet innovation is hard, risky and rarely successful. Most innovations and startups fail because of a lack of focus on the front end of the innovation process where customer needs are researched, insights are distilled, solutions are ideated, prototyped and tested and business models are shaped. But innovation doesn’t have to be this way. In Innovator’s Playbook, author and leading Design Thinking expert Nathan Baird shares his 20 years of hands-on experience, tools and methods for
developing a winning customer-centric approach to innovation. This book will teach you how to apply the design thinking method to innovation and help you to innovate better with five practical and proven stages: 1. Build the right team for innovation. 2. Better understand your customer through empathy. 3. Distill and refine customer-centric needs and insights. 4. Unleash your team’s creativity to create fresh new ideas to address customer needs. 5. Experiment and validate desirable, feasible and viable solutions. Innovator’s Playbook helps entrepreneurs, corporate teams, startups and leaders
across all levels to use design-led methodologies for start-to-finish innovation success.
"This book provides a fresh perspective on growth and innovation, at a time where many are struggling to improve results in a sustained, high impact manner"-?What If! delivers powerful insights that demolish the myths of creativity and help you not just change the way you think but change the way you do.
Incubating Innovation and Teamwork at the Economist
Creative Stress
Internationale Bibliographie der Rezensionen wissenschaftlicher Literatur
Be Creative – Now!
Marketing Greatest Hits Volume 2
Progettare esperienze di valore per utenti e aziende
A 10-Point Checkup for Achieving High Performance in Business

Chronicles the work of six staff members of The Economist, who were given 100,000 and six months to come up with 'the next big thing' that the company should do. The only stipulation was that it be Internet-related…
This book illustrates that, although innovation has always mattered in economic development, simply increasing expenditure in creating knowledge may not be the answer: we need to look at the whole system through which such knowledge translates to value creation. The contributors explore the implications of the changing twenty-first century context of networked, global and increasingly open innovation a world in which knowledge flows
become as important as knowledge creation. In so doing, they address four key questions: what is the context within which innovation occurs in the UK? How do new firms form on the basis of knowledge and its deployment? How do established firms access and use knowledge to improve their current activities and generate new directions? What technical and organizational infrastructures enable these activities? Drawing out lessons for future
research, this book will be of great interest to academics concerned with science and innovation policy and its implementation. Managers and policy makers involved in innovation and technology strategy, and with developing responses to new challenges such as open innovation , will also find much to interest them within this book.
The first book to look at both aesthetics and human resource development, this timely and original work investigates existing, as well as possible future, connections and relations between the two areas. Well structured and expertly written, The Aesthetic Challenges of Human Resource Development is undoubtedly a valuable reference for students of human resource management, business and management, and aesthetics.
The development of a film screenplay is a complex and collaborative process, beginning with an initial story and continuing through drafting and financing to the start of the shoot. And yet the best ways of understanding and managing this process have never been properly studied. The Screenplay Business is the first book to do exactly that, addressing such questions as: How do film scripts get written, and what are the tensions between
creativity and business? How can the team of the writer, producer, director and development executive work together most effectively? The Screenplay Business presents a theoretical and practical framework for understanding the business of independent script development, and encompasses ideas about creativity, motivation, managing creative people, value chains, and MBA leadership theories. This book will help producers and writers to
nurture their stories through the long development process to the screen. It explains the international film business, and contains new research and extensive interviews with leading industry figures, including practical advice on how to run script meetings and handle notes; how to build a sustainable business; and how to understand what really happens when a script is written. The Screenplay Business is a new key text for academics and
students researching film and media, and indispensable reading for anyone working in film screenplay development today.
What If!
Connections, Concepts and Opportunities
A Path for Evolving Souls Living Through Personal and Planetary Upheaval
Mastering Mentorship
Innovator's Playbook
A Toolbox For Revolution (Pocket Edition)
A Practical Guide for Mentors of Nursing, Health and Social Care Students
With budgets being cut and competition fierce, thinking creatively in business has never been so important. Brilliant Business Creativity is an entertaining guide to one of the most important business topics today. A hands-on skills set book, you’ll discover all the techniques you need to be creative. It highlights how creativity is taking shape in the business world and approaches the topic from both a macro and micro level; how you can get your organisation to be more creative, and how you can be creative yourself. It’s an ideal first step into the world of creativity for all those who thought creativity belonged to a creative elite – the reality is that everyone is
creative. BRILLIANT FEATURES: • Lessons in finding inspiration. • The ten most creative things that have ever happened in business. • The ten most creative products in business. • How to think, act and talk creatively. Nominated for CMI Management Book of the Year 2010 in the Innovation & Entrepreneurship category
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Successful entrepreneurship requires a specialized mix of innovation, drive, business acumen, and communication; an entrepreneur sees the potential and pitfalls in any idea, and understands the product, the market, and the business climate well enough to make smart decisions for the venture. This book is designed to go beyond the nuts and bolts of entrepreneurship and help students develop the critical foundation referred to as “entrepreneurial thinking.” Organized to align with the typical flow of development, the text allows students to develop their own ideas alongside each
lesson. Coverage of goals, opportunities, and resources includes detailed discussion of venture funding, financial resources, and the relationships needed to get an idea off of the ground; subsequent chapters include clear guidance on keeping the momentum going through product development, enterprise growth, value creation, and the evolution of the business model. Based on the latest research and providing a truly global perspective, this book gives students a comprehensive, real-world foundation in entrepreneurship today.
This book is an essential guide to mentorship in health and social care. The chapters focus specifically on the eight Nursing and Midwifery Council domains for the preparation and training of mentors. A rich range of real-life case studies are included in every chapter, to demonstrate the challenges and dilemmas of mentoring in practice. The chapters cover a range of settings, including community nursing, school nursing, acute care, social work and biomedical science. Learning objectives, chapter summaries and reflective questions are also included to help readers reappraise what they have learned. Mastering Mentorship will be essential reading for both
those preparing to become nurse mentors at post-registration level and those already qualified to mentor.
Succinct and supportive, this book provides doctoral and early career researchers with everything you need to know about developing marketable, transferrable skills—and how they can lead to getting that dream job. It illustrates exactly how and when your doctoral degree can be used to build your employability skills in both academic and professional contexts and sets out the basics of acquiring these key transferable skills. Featuring easy-to-implement advice on constructing specialist and generic professional attributes, it gives you the tools, confidence, and active self-awareness needed to handle career challenges and convince prospective employers of your
experience. With coverage of project management, teamworking, communication, leadership and technical training, it is an essential guide for researchers who want to make the most of the skills you already have and to develop the skills you need. About the series The Success in Research series, from Cindy Becker and Pam Denicolo, provides short, authoritative and accessible guides on key areas of professional and research development. Avoiding jargon and cutting to the chase of what you really need to know, these practical and supportive books cover a range of areas from presenting research to achieving impact, and from publishing journal articles to
developing proposals. They are essential reading for any student or researcher interested in developing their skills and broadening their professional and methodological knowledge in an academic context.
Map Index
Essential Steps to Revitalize Your Work and Life
Mediating With Picasso
Driven to Success
Management Framework to Reframe Best Practices
Eight Ways to Grow a Nonprofit that Builds Buzz, Delights Donors, and Energizes Employees
STICKY WISDOM: HOW TO START A CREATIVE REVOLUTION AT WORK

Innovation and Entrepreneurship 3rd Edition is an accessible text on innovation and entrepreneurship aimed specifically at undergraduate students studying business and management studies, but also those on engineering and science degrees with management courses. The text applies key theories and research on innovation and entrepreneurship and then reviews and synthesises those theories and research to apply them in a much broader and contemporary context, including the corporate and public services, emerging technologies and economies, and sustainability and development and creating and capturing value from innovation and
entrepreneurship. In this third edition the authors continue to adopt an explicit process model to help organise the material with clear links between innovation and entrepreneurship. This text has been designed to be fully integrated with the Innovation Portal at www.innovation-portal.info, which contains an extensive collection of additional resources for both lecturers and students, including teaching resources, case studies, media clips, innovation tools, seminar and assessment activities and test questions.
"Reading Grace Lee Boggs helps you glimpse a United States that is better and more beautiful than you thought it was. As she analyzes some of the inspiring theories and practices that have emerged from the struggles for equality and freedom in Detroit and beyond, she also shows us that in this country, a future revolution is not only necessary but possible." --Michael Hardt, co-author of Commonwealth "This groundbreaking book not only represents the best of Grace Lee Boggs, but the best of any radical, visionary thinking in the United States. She reminds us why revolution is not only possible and necessary, but in some places already in the
making. The conditions we face under neoliberalism and war do, indeed, mark the end of an era in which the old ideological positions of protest are not really relevant or effective--and this book offers a new way forward."--Robin D.G. Kelley, author of Freedom Dreams: The Black Radical Imagination "Grace Boggs has long been a major voice of hope and action for transformation of the United States and the world. Here is her testimony of hope and program for action. It must be taken seriously." --Immanuel Wallerstein, author of Utopistics: or, Historical Choices of the Twenty-first Century "One of the most accomplished radicals of our
time, the Detroit-based visionary Grace Lee Boggs has become one of our most influential and inspiring public intellectuals. The Next American Revolution is her powerful reflection on a lifetime of urban revolutionary work, an ode to the courage and brilliance of her late partner James Boggs, and a plain-spoken call for us to address the troubled times we face with a sense of history, a strong set of values, and an unwavering faith in our own creative, restorative powers." --Jeff Chang, author of Can't Stop Won't Stop
As colleges and universities in North America increasingly identify "internationalization" as a key component of the institution’s mission and strategic plans, faculty and administrators are charged with finding innovative and cost-effective approaches to meet those goals. This volume provides an overview and concrete examples of globally-networked learning environments across the humanities from the perspective of all of their stakeholders: teachers, instructional designers, administrators and students. By addressing logistical, technical, pedagogical and intercultural aspects of globally-networked teaching, this volume offers a unique perspective
on this form of curricular innovation through internationalization. It speaks directly to the ways in which new technologies and pedagogies can promote humanities-based learning for the future and with it the broader essential skills of intercultural sensitivity, communication and collaboration, and critical thinking.
Creative Stress reveals with precision how we can and must transmute negative stress so that we can evolve individually and collectively. It offers the reader a steady climb to the higher reaches of human creativity and fulfillment, and is packed with compelling stories from O'Dea's exceptionally rich experience.
The Charismatic Organization
Still relying on strategy?
Inovação e Empreendedorismo
Creating Wealth from Knowledge
Globally Networked Teaching in the Humanities
The Reality Test
Innovation and Entrepreneurship
In the 21st century, when creativity has been identified as a major economic force, Guy Claxton and Bill Lucas demonstrate how we can develop and benefit from creativity in our careers and personal lives. In concise steps they explain what 'creativity' means and how it has become a significant skill in our lives.
Charged with developing learning, teaching and assessment practices that go beyond delivering discipline-specific subject knowledge, the demands on entrepreneurial educators have increased in recent decades. This guide will help educators develop more entrepreneurial graduates by demonstrating how they can equip learners with key competencies such as team working, creativity, problem solving, and opportunity recognition.
Innovation. The word might make you think of Silicon Valley. But innovation isn’t the sole province of start-ups. They didn’t invent it, and they’re not always the ones from which we can best learn. As Matt Kingdon argues in The Science of Serendipity, it’s corporate innovators battling within large, established organisations who are the field’s real heroes. Tapping into 20 years of experience on the front lines of innovation—bringing new products and
services to market and helping organisations become more creative—Kingdon dissects the ways in which corporations are continually reborn. He looks at the anatomy of innovation, asking: How do time-pressed executives go about taking risks? How do they prepare to see—and seize—opportunity? And how do you place humans, with all of their fears and foibles, at the heart of commercial success? In a conversational, jargon-free style built on a practitioner’s
observations and anecdotes, The Science of Serendipity traces the dilemmas that executives in a wide variety of firms face. It details the steps taken to overcome the issues and get great ideas across the finish line. If you’re looking for a guide in your fight against the corporate machine, this is the business book for you. Matt Kingdon is the Co-founder, Chairman, and Chief Enthusiast of What If! Innovation Partners. For 20 years, What If! has
partnered with the world’s most successful, forward-looking companies—businesses such as Barclays, Four Seasons, Google, PepsiCo, Pfizer, and Virgin—to galvanise innovation and deliver impact. Its 250 inventors work across the Americas, Europe, and Asia.
We all know how important creativity is at work. New ideas, fresh solutions, and innovative approaches are always talked about, but rarely ever practiced. ?Whatif!, Second Edition gives you the power, insight, and courage to capture the essence of creativity at work. This one-of-a-kind book breaks creativity into six practical behaviors and shows you how all of us--not just the wacky genuis--is packed with creative potential. This fully updated and
expanded edition explores areas that the first edition did not, filled with new insights, stories, and cases it will help you find or recapture your creativity with proven exercises that will help unlock the creative potential in anyone.
Be Creative
Inside Project Red Stripe
Managing Information
Another Masterclass in Modern Marketing Ideas
Developing Transferable Skills
The Next American Revolution
Designing an Imaginative Entrepreneurship Program

Managing and marketing through motivation.
In Sticky Church, author and pastor Larry Osborne makes the case that closing the back door of your church is even more important than opening the front door wider. He offers a time-tested strategy for doing so: sermon-based small groups that dig deeper into the weekend message and tightly velcro members to the ministry. It’s a strategy that enabled Osborne’s congregation to grow from a handful of people to one of the larger churches in the nation—without any marketing or special programming.Sticky Church tells the inspiring story of North Coast Church’s
phenomenal growth and offers practical tips for launching your own sermon-based small group ministry. Topics include: Why stickiness is so importantWhy most of our discipleship models don’t work very wellWhy small groups always make a church more honest and transparentWhat makes groups grow deeper and sticker over timeSticky Church is an ideal book for church leaders who want to start or retool their small group ministry—and velcro their congregation to the Bible and each other.
Hard on the heels of the popular Marketing Greatest Hits comes volume II, the definitive compendium of everything you need to know from the best minds in modern marketing - abridged, condensed, and ready for immediate action. As well as saving hundreds of hours of reading time, the reader is able to grasp ideas with pithy accuracy, explain them authoritatively to colleagues and, crucially, avoid being hoodwinked by those who claim to understand a concept when in fact they have got the wrong end of the stick. 40 books are summarised in six short chapters, oneminute summaries, and one-sentence summaries to give an immediate feel for the subjects. All the wisdom forms an intriguing 40-point manifesto to inspire your approach.
The authors offer a framework that allows organizations to go beyond quick fixes and fundraising strategies to a broader paradigm that encompasses community and organization building. What if every person involved with an organization was fully engaged and shared a common goal? What if the efforts of a relatively small ring of staff and board members were amplified by everyone touched by the organization, including current and former volunteers, staff, board members, clients, constituents, funders and supporters? That, the authors show, is the way a
charismatic organization operates. The book provides numerous examples of how successful organizations have made this shift, as well as action steps that all organizations can take to perform better. "In today’s interdependent world, nonprofit organizations have more opportunity than ever before to make a difference in people’s lives. Drawing upon their extensive experience in public service, Shirley Sagawa and Deborah Jospin identify the traits that give successful nonprofits the competitive edge they need to maximize their effectiveness and sustainability. The
Charismatic Organization: Eight Ways to Grow a Nonprofit That Builds Buzz, Delights Donors, and Energizes Employees draws an authoritative blueprint for using social capital to transform good intentions into concrete results."– Former President Bill Clinton
The Panhandling Bible
A guide to effective decision-making
The Battle for Sustained Innovation Leadership
Sticky Church
How to Start a Creative Revolution at Work
Beautiful Trouble
Sustainable Activism for the Twenty-first Century
Banksy, the Yes Men, Gandhi, Starhawk: the accumulated wisdom of decades of creative protest is now in the hands of the next generation of change-makers, thanks to Beautiful Trouble. Sophisticated enough for veteran activists, accessible enough for newbies, this compact pocket edition of the bestselling Beautiful Trouble is a book that’s both handy and inexpensive. Showcasing the synergies between artistic imagination and shrewd political strategy, this generously illustrated volume
can easily be slipped into your pocket as you head out to the streets. This is for everyone who longs for a more beautiful, more just, more livable world – and wants to know how to get there. Includes a new introduction by the editors. Contributors include: Celia Alario • Andy Bichlbaum • Nadine Bloch • L. M. Bogad • Mike Bonnano • Andrew Boyd • Kevin Buckland • Doyle Canning • Samantha Corbin • Stephen Duncombe • Simon Enoch • Janice Fine • Lisa Fithian • Arun Gupta • Sarah Jaffe •
John Jordan • Stephen Lerner • Zack Malitz • Nancy L. Mancias • Dave Oswald Mitchell • Tracey Mitchell • Mark Read • Patrick Reinsborough • Joshua Kahn Russell • Nathan Schneider • John Sellers • Matthew Skomarovsky • Jonathan Matthew Smucker • Starhawk • Eric Stoner • Harsha Walia
Há muito que os campos do empreendedorismo e da inovação tomaram rumos diferentes. O empreendedorismo tornou-se obcecado pela criação de pequenas empresas e a inovação foi dominada pelo desenvolvimento de novos produtos. Este livro tem o objetivo de reintegrar esses dois campos, unificando seu estudo e prática. Nesta terceira edição, os autores mantêm a pedagogia e a abordagem relativas à aprendizagem adotadas nas edições anteriores. O texto analisa e sintetiza as
principais teorias e pesquisas sobre inovação e empreendedorismo e as aplica em contextos amplos e contemporâneos, como serviços públicos e privados, tecnologias e economias emergentes, sustentabilidade e desenvolvimento, criação e captura de valor.
How is it that the most carefully-laid business strategies can go horribly wrong when put into practice? Robert Rowland Smith's answer, based on years of experience in high-level consultancy, is that 'reality eats strategy for breakfast': strategy, based on projections and assuming business is a rational pursuit, can't deal with the messy reality of life. More helpful are these practical questions that can help you plan what to do when your business comes into contact with reality. From
learning the lessons of the past (rather than fixating on the future) to finding out what your business is really about, he explains the real-life factors that lead to success or failure. Including many new examples from the front line, from all around the world, The Reality Test will help you establish yourself as more effective and distinctive than your competitors, who follow the same rigid theoretical avenues. Whether you ask 'Are you making enough of your weaknesses?' or 'Are you 100%
productive 100% of the time?', it's time to stop living in strategy La-La Land and face reality.
Progettare esperienze coinvolgenti e significative è una condizione fondamentale per differenziarsi dalla concorrenza, soddisfare i clienti e, di conseguenza, raggiungere gli obiettivi aziendali. Aziende e professionisti dimostrano sempre più interesse per il design delle esperienze, e questo libro fa finalmente chiarezza sulla disciplina, ne fissa le basi e ne dà una visione completa e concreta. User eXperience Design spiega come un approccio human-centered consenta di individuare soluzioni
desiderabili per le persone, realizzabili tecnicamente e profittevoli per le aziende. Nel contempo, illustra passo passo un processo di progettazione che conduce alla scoperta di strade innovative, iniziando dalla individuazione del problema da risolvere. Il libro descrive tutte le fasi di lavoro con le relative attività da svolgere e fornisce strumenti pratici, alcuni scaricabili dal sito www.uxlab.it. Gli elementi della strategia di UX design proposti nel libro si basano su un requisito imprescindibile:
il coinvolgimento di utenti e aziende, necessario per ideare e testare soluzioni e costruire esperienze di valore. Oggi design, marketing e business sono chiamati a collaborare per dissolvere le divisioni aziendali, adottando una visione condivisa, olistica e omnicanale dell’esperienza utente, e User eXperience Design sposa questo approccio, dimostrandone la validità. Grazie a questa guida pratica e completa sullo UX design, la prima in italiano, imprenditori, manager e designer possono
capire e sfruttare il grande potenziale del design per progettare prodotti e servizi in grado di fare la differenza.
Brilliant Business Creativity
Growth Champions
Theories and Practices
User eXperience design
Entrepreneurship
Library + Information Update
The Screenplay Business

Market_Desc: § Managers§ Leaders § Heads of Department Special Features: · Bestselling book about developing creativity at work, Sticky Wisdom has sold over 13,000 copies since publication. The first edition sold over 4,000 copies.· What If! has consistently featured in the top Best Place to Work in both the UK and EU; last year it was in the top ten nationally and top 50 in Europe and this year it has been voted as The Best Place to work in the UK, proving that
it is dedicated to living by its values.· Accessible and highly visual book packed with information. About The Book: This book gives you the power, insight, and courage to capture the essence of creativity at work. This one-of-a-kind book breaks creativity into six practical behaviors and shows you how all of us--not just the wacky genius--is packed with creative potential. This fully updated and expanded edition is filled with new insights, stories, and cases it will
help you find or recapture your creativity with proven exercises that will help unlock the creative potential in anyone.
If you're a busy manager, looking for fast, focused guidance on how to make impact now then this book is for you. Discover vital, quick-fix, do-it-now ideas and techniques for instant impact and fast learning, as well as more detailed guidance for deeper knowledge. Your two-track way to get ahead.
What the Best Business Creatives Know, Do and Say
Enhancing Your Research and Employment Potential
How to Unlock the Promise of Innovation
The British National Bibliography
Meeting the Innovation Challenge
How to Create Great Products, Services and Experiences that Your Customers Will Love
The Science of Serendipity
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