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Der Autor untersucht interdisziplinär, inwieweit Art. 102 AEUV geeignet ist,
den Wettbewerb vor dem missbräuchlichen Verhalten marktbeherrschender
Plattformen zu schützen. Nach einer ersten Erörterung der Grundlagen der
digitalen Wirtschaft, insbesondere Big Data und mehrseitige Plattformen,
werden die relevanten Konzepte, die von EU-Kommission und EU-Gerichten in
ihrer Entscheidungspraxis zur Auslegung von Art. 102 AEUV entwickelt
wurden, näher beleuchtet, um ihre Eignung für das Missbrauchsverbot mit
Blick auf Plattformbetreiber vor dem Hintergrund der Besonderheiten
mehrseitiger Märkte zu bewerten. Auch das Vorhandensein und die
Abgrenzung eines Datenmarktes werden diskutiert.
Explores the idea of big data, which refers to our new found ability to crunch
vast amounts of information, analyze it instantly, and draw profound and
surprising conclusions from it.
Go ahead, be skeptical about big data. The author was—at first. When the
term “big data” first came on the scene, bestselling author Tom Davenport
(Competing on Analytics, Analytics at Work) thought it was just another
example of technology hype. But his research in the years that followed
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changed his mind. Now, in clear, conversational language, Davenport explains
what big data means—and why everyone in business needs to know about it.
Big Data at Work covers all the bases: what big data means from a technical,
consumer, and management perspective; what its opportunities and costs are;
where it can have real business impact; and which aspects of this hot topic
have been oversold. This book will help you understand: • Why big data is
important to you and your organization • What technology you need to
manage it • How big data could change your job, your company, and your
industry • How to hire, rent, or develop the kinds of people who make big
data work • The key success factors in implementing any big data project •
How big data is leading to a new approach to managing analytics With dozens
of company examples, including UPS, GE, Amazon, United Healthcare,
Citigroup, and many others, this book will help you seize all
opportunities—from improving decisions, products, and services to
strengthening customer relationships. It will show you how to put big data to
work in your own organization so that you too can harness the power of this
ever-evolving new resource.
A comprehensive guide to design, build and execute effective Big Data
strategies using Hadoop Key Features -Get an in-depth view of the Apache
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Hadoop ecosystem and an overview of the architectural patterns pertaining to
the popular Big Data platform -Conquer different data processing and
analytics challenges using a multitude of tools such as Apache Spark,
Elasticsearch, Tableau and more -A comprehensive, step-by-step guide that
will teach you everything you need to know, to be an expert Hadoop Architect
Book Description The complex structure of data these days requires
sophisticated solutions for data transformation, to make the information more
accessible to the users.This book empowers you to build such solutions with
relative ease with the help of Apache Hadoop, along with a host of other Big
Data tools. This book will give you a complete understanding of the data
lifecycle management with Hadoop, followed by modeling of structured and
unstructured data in Hadoop. It will also show you how to design real-time
streaming pipelines by leveraging tools such as Apache Spark, and build
efficient enterprise search solutions using Elasticsearch. You will learn to
build enterprise-grade analytics solutions on Hadoop, and how to visualize
your data using tools such as Apache Superset. This book also covers
techniques for deploying your Big Data solutions on the cloud Apache Ambari,
as well as expert techniques for managing and administering your Hadoop
cluster. By the end of this book, you will have all the knowledge you need to
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build expert Big Data systems. What you will learn Build an efficient
enterprise Big Data strategy centered around Apache Hadoop Gain a
thorough understanding of using Hadoop with various Big Data frameworks
such as Apache Spark, Elasticsearch and more Set up and deploy your Big
Data environment on premises or on the cloud with Apache Ambari Design
effective streaming data pipelines and build your own enterprise search
solutions Utilize the historical data to build your analytics solutions and
visualize them using popular tools such as Apache Superset Plan, set up and
administer your Hadoop cluster efficiently Who this book is for This book is
for Big Data professionals who want to fast-track their career in the Hadoop
industry and become an expert Big Data architect. Project managers and
mainframe professionals looking forward to build a career in Big Data Hadoop
will also find this book to be useful. Some understanding of Hadoop is
required to get the best out of this book.
Modern Big Data Processing with Hadoop
Emerging Business Intelligence and Analytic Trends for Today's Businesses
Big Data
A PRACTITIONER'S GUIDE TO BUSINESS ANALYTICS: Using Data Analysis
Tools to Improve Your Organization’s Decision Making and Strategy
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A practical guide to forming a killer marketing strategy through data analysis
with Python
Big Data and Business Analytics
Big Data AnalyticsFrom Strategic Planning to Enterprise
Integration with Tools, Techniques, NoSQL, and GraphElsevier
Leverage big data to add value to your business Social media
analytics, web-tracking, and other technologies help companies
acquire and handle massive amounts of data to better understand
their customers, products, competition, and markets. Armed with
the insights from big data, companies can improve customer
experience and products, add value, and increase return on
investment. The tricky part for busy IT professionals and
executives is how to get this done, and that's where this
practical book comes in. Big Data: Understanding How Data Powers
Big Business is a complete how-to guide to leveraging big data
to drive business value. Full of practical techniques, realworld examples, and hands-on exercises, this book explores the
technologies involved, as well as how to find areas of the
organization that can take full advantage of big data. Shows how
to decompose current business strategies in order to link big
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data initiatives to the organization’s value creation processes
Explores different value creation processes and models Explains
issues surrounding operationalizing big data, including
organizational structures, education challenges, and new big
data-related roles Provides methodology worksheets and exercises
so readers can apply techniques Includes real-world examples
from a variety of organizations leveraging big data Big Data:
Understanding How Data Powers Big Business is written by one of
Big Data's preeminent experts, William Schmarzo. Don't miss his
invaluable insights and advice.
No matter the industry, the development of information
technologies has transformed how information is distributed and
used to predict trends. Collecting and identifying the most
vital information, however, requires constant management and
manipulation. Current Issues and Trends in Knowledge Management,
Discovery, and Transfer is an essential reference source that
discusses crucial practices for collaborating and distributing
work as well as validating accrued knowledge from real-time
data. Featuring research on topics such as dynamic knowledge,
management systems, and sharing behavior, this book is ideally
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designed for academics, researchers, librarians, managing
professionals, and students seeking coverage on knowledge
acquisition and implementation across systems.
Agile is a set of values, principles, techniques, and frameworks
for the adaptable, incremental, and efficient delivery of work.
Big Data is a rapidly growing field that encompasses crucial
aspects of data such as its volume, velocity, variety, and
veracity. This book outlines a strategic approach to Big Data
that will render a business Agile. It discusses the important
competencies required to streamline and focus on the analytics
and presents a roadmap for implementing such analytics in
business.
A General Management Perspective
Data Strategy
An Emerging Imperative
Big Data Strategies for Agile Business
Strategic and Organizational Impacts
Application of Big Data for National Security
The popularity of enterprise architecture (EA) has increased in the last two decades, in
both business and academic domains. Despite the cumulative interest from all sectors,
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the implementation and practice of EA have been entangled with numerous challenges
and complexities. Consequently, some organisations continue to theorise the concept,
which has ramifications on practice and return on investment (ROI). This has led to
many studies that have been conducted, to understand the complexities impacting the
implementation and practice of EA in organisations. Yet, the trajectory of some
convolutions remains mystery in many quarters. This attributes to the struggle to
articulate the value of EA in many environments. Hence many organisations find it
difficult to apply EA for strategic management of modern information technology (IT)
solutions. Enterprise Architecture for Strategic Management of Modern IT Solutions
provides guidance on how to employ EA in deploying and managing IT solutions from
pragmatic and implementable strategies’ perspectives. Until now, implementation and
practice of EA have been slow, despite its growing popularity and interest from all
sectors. The author employs sociotechnical theories such as actor-network theory (ANT)
and structuration theory (ST) as lenses to examine and explain why and how challenges
and complexities exist and derail the implementation or practice of EA in organisations.
By doing so, this serves to enable practitioners and readers to gain fresh insights on why
the challenges exist and how they can be addressed in creating collaborative
capabilities for business enhancement, sustainability, and competitiveness. The book
provides detailed insights on how to apply EA for organisational purposes, from three
main fronts. First, it explains the implications that lack of understanding of EA have on
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organisational activities and processes. Second, it examines the challenges and
complexities that hinder the implementation and practice of EA in organisations. Third, it
proposes models and frameworks on how EA can be applied for strategic management
of modern IT solutions in organisations. Written for postgraduates, researchers,
academics, and professionals in the fields of EA, IT, and information systems, this book
provides a valuable resource that will enable and enhance implementation and practice
of EA including future studies.
"The chapters in this volume offer useful case studies, technical roadmaps, lessons
learned, and a few prescriptions to ‘do this, avoid that.’" —From the Foreword by Joe
LaCugna, Ph.D., Enterprise Analytics and Business Intelligence, Starbucks Coffee
Company With the growing barrage of "big data," it becomes vitally important for
organizations to make sense of this data and information in a timely and effective way.
That’s where analytics come into play. Research shows that organizations that use
business analytics to guide their decision making are more productive and experience
higher returns on equity. Big Data and Business Analytics helps you quickly grasp the
trends and techniques of big data and business analytics to make your organization
more competitive. Packed with case studies, this book assembles insights from some of
the leading experts and organizations worldwide. Spanning industry, government, not-forprofit organizations, and academia, they share valuable perspectives on big data
domains such as cybersecurity, marketing, emergency management, healthcare,
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finance, and transportation. Understand the trends, potential, and challenges associated
with big data and business analytics Get an overview of machine learning, advanced
statistical techniques, and other predictive analytics that can help you solve big data
issues Learn from VPs of Big Data/Insights & Analytics via case studies of Fortune 100
companies, government agencies, universities, and not-for-profits Big data problems are
complex. This book shows you how to go from being data-rich to insight-rich, improving
your decision making and creating competitive advantage. Author Jay Liebowitz recently
had an article published in The World Financial Review.
www.worldfinancialreview.com/?p=1904
The Definitive Guide to Using Analytics for Better Business Decisions "A must-read for
anyone who is directly or indirectly leading or managing an analytics function--and
anyone who wants to make better decisions based on analytics, not just intuition or an
'overemphasis on industry knowledge, which crowds out good analytics.'" -- Charlotte E.
Sibley, President, Sibley Associates, a bioPharma consulting company "Over the long
term, those who show the greatest imagination, grow the right skills, build the deepest
organizations, and follow rigorous statistical practice will reap the greatest rewards from
their analytics efforts. A Practitioner's Guide to Business Analytics lights the way." -Thomas C. Redman, PhD, the Data Doc, Navesink Consulting Group "Executives
beware. This is not your typical management book. This book contains real information
from analytical professionals who are outside the executive bubble. . . . Hold on to your
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seat and be prepared to change the way you think about leaders, leadership qualities,
and leadership skills needed for future success in the changing business landscape." -Thomas J. Scott, Director/Advisor, Marketing Sciences Solutions, TGaS Advisors
"Randy Bartlett has written an important and useful book, filling at least some of the large
void between books that exhort managers to think more analytically without explaining
how, and overly technical books that only quantitative analysts would appreciate.
Particular strengths are the recommendations about how to organize to integrate
analytical expertise into decision-making and the guidance about how managers can
assess whether they are getting good analytical advice." -- Douglas A. Samuelson,
D.Sc., President and Chief Scientist, InfoLogix, Inc., Annandale, VA; quantitative analyst,
inventor, entrepreneur and executive About the Book: The real tragedy of a company
failing while using analytics is the fact that its leaders will have the data to explain the
failure, but they won't have the capabilities in place to filter the data and convert it into
actionable business insights. One implication of Big Data is that we need to adapt . . .
quickly. A Practitioner's Guide to Business Analytics integrates powerful strategies for
leveraging analytics inside a business with a how-to playbook of tactics to make it
happen. The case for competing based on analytics is clear, but until now, there hasn't
been authoritative guidance for inciting a corporate community to evolve into a thriving,
analytics-driven environment. This hands-on book gives you the tools, knowledge, and
strategies to capture the level of organizational commitment you need to get business
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analytics up and running in your company. It helps you define what business analytics is,
quantify the exponential value it brings to an organization, and show others how to
harness its power to gain advantage over competitors. Accomplished business
information professional Randy Bartlett brings his comprehensive coverage to life with
firsthand accounts of using business analytics at brand-name global companies.
Through in-depth examinations of success stories and failures in analytics-based
decision making and data analyses, he fully prepares you to: Assess your company's
analytics needs and capabilities, and develop a strategic analytics plan Steward the
three pillars of Best Statistical Practice and accurately measure the quality of analyticsbased decisions and data analyses Build and organize a specialized Business Analytics
Team to lead infrastructural changes Upgrade the foundation that supports business
analytics--data collection, data software, and data management Create the essential
synergy for success between the Business Analytics Team and IT Effectively integrating
analytics into everyday decision making, corporate culture, and business strategy is a
multifront exercise in leadership, execution, and support. The specialized tools and skill
sets required to succeed are finally in one resource--A Practitioner's Guide to Business
Analytics.
Turbocharge your marketing plans by making the leap from simple descriptive statistics
in Excel to sophisticated predictive analytics with the Python programming language Key
FeaturesUse data analytics and machine learning in a sales and marketing contextGain
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insights from data to make better business decisionsBuild your experience and
confidence with realistic hands-on practiceBook Description Unleash the power of data
to reach your marketing goals with this practical guide to data science for business. This
book will help you get started on your journey to becoming a master of marketing
analytics with Python. You'll work with relevant datasets and build your practical skills by
tackling engaging exercises and activities that simulate real-world market analysis
projects. You'll learn to think like a data scientist, build your problem-solving skills, and
discover how to look at data in new ways to deliver business insights and make
intelligent data-driven decisions. As well as learning how to clean, explore, and visualize
data, you'll implement machine learning algorithms and build models to make
predictions. As you work through the book, you'll use Python tools to analyze sales,
visualize advertising data, predict revenue, address customer churn, and implement
customer segmentation to understand behavior. By the end of this book, you'll have the
knowledge, skills, and confidence to implement data science and machine learning
techniques to better understand your marketing data and improve your decision-making.
What you will learnLoad, clean, and explore sales and marketing data using
pandasForm and test hypotheses using real data sets and analytics toolsVisualize
patterns in customer behavior using MatplotlibUse advanced machine learning models
like random forest and SVMUse various unsupervised learning algorithms for customer
segmentationUse supervised learning techniques for sales predictionEvaluate and
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compare different models to get the best outcomesOptimize models with
hyperparameter tuning and SMOTEWho this book is for This marketing book is for
anyone who wants to learn how to use Python for cutting-edge marketing analytics.
Whether you're a developer who wants to move into marketing, or a marketing analyst
who wants to learn more sophisticated tools and techniques, this book will get you on
the right path. Basic prior knowledge of Python and experience working with data will
help you access this book more easily.
Big Data and Analytics
An Analysis of Art. 102 TFEU
Strategies in Biomedical Data Science
Expert techniques for architecting end-to-end big data solutions to get valuable insights
The Intelligent Marketer’s Guide to Data Privacy
Application of Big Data for National Security provides users with state-of-the-art
concepts, methods, and technologies for Big Data analytics in the fight against
terrorism and crime, including a wide range of case studies and application
scenarios. This book combines expertise from an international team of experts in
law enforcement, national security, and law, as well as computer sciences,
criminology, linguistics, and psychology, creating a unique cross-disciplinary
collection of knowledge and insights into this increasingly global issue. The
strategic frameworks and critical factors presented in Application of Big Data for
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National Security consider technical, legal, ethical, and societal impacts, but also
practical considerations of Big Data system design and deployment, illustrating
how data and security concerns intersect. In identifying current and future
technical and operational challenges it supports law enforcement and
government agencies in their operational, tactical and strategic decisions when
employing Big Data for national security Contextualizes the Big Data concept and
how it relates to national security and crime detection and prevention Presents
strategic approaches for the design, adoption, and deployment of Big Data
technologies in preventing terrorism and reducing crime Includes a series of case
studies and scenarios to demonstrate the application of Big Data in a national
security context Indicates future directions for Big Data as an enabler of
advanced crime prevention and detection
Capitalise on big data to add value to your small business Written by bestselling
author and big data expert Bernard Marr, Big Data For Small Business For
Dummies helps you understand what big data actually is—and how you can
analyse and use it to improve your business. Free of confusing jargon and
complemented with lots of step-by-step guidance and helpful advice, it quickly
and painlessly helps you get the most from using big data in a small business.
Business data has been around for a long time. Unfortunately, it was trapped
away in overcrowded filing cabinets and on archaic floppy disks. Now, thanks to
technology and new tools that display complex databases in a much simpler
manner, small businesses can benefit from the big data that's been hiding right
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under their noses. With the help of this friendly guide, you'll discover how to get
your hands on big data to develop new offerings, products and services;
understand technological change; create an infrastructure; develop strategies;
and make smarter business decisions. Shows you how to use big data to make
sense of user activity on social networks and customer transactions
Demonstrates how to capture, store, search, share, analyse and visualise
analytics Helps you turn your data into actionable insights Explains how to use
big data to your advantage in order to transform your small business If you're a
small business owner or employee, Big Data For Small Business For Dummies
helps you harness the hottest commodity on the market today in order to take
your company to new heights.
Find the right big data solution for your business ororganization Big data
management is one of the major challenges facingbusiness, industry, and not-forprofit organizations. Data setssuch as customer transactions for a mega-retailer,
weather patternsmonitored by meteorologists, or social network activity can
quicklyoutpace the capacity of traditional data management tools. If youneed to
develop or manage big data solutions, you'll appreciate howthese four experts
define, explain, and guide you through this newand often confusing concept.
You'll learn what it is, why itmatters, and how to choose and implement solutions
that work. Effectively managing big data is an issue of growing importanceto
businesses, not-for-profit organizations, government, and ITprofessionals Authors
are experts in information management, big data, and avariety of solutions
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Explains big data in detail and discusses how to select andimplement a solution,
security concerns to consider, data storageand presentation issues, analytics,
and much more Provides essential information in a no-nonsense,easy-tounderstand style that is empowering Big Data For Dummies cuts through the
confusion and helpsyou take charge of big data solutions for your organization.
The guide to targeting and leveraging business opportunities using big data &
analytics By leveraging big data & analytics, businesses create the potential to
better understand, manage, and strategically exploiting the complex dynamics of
customer behavior. Analytics in a Big Data World reveals how to tap into the
powerful tool of data analytics to create a strategic advantage and identify new
business opportunities. Designed to be an accessible resource, this essential
book does not include exhaustive coverage of all analytical techniques, instead
focusing on analytics techniques that really provide added value in business
environments. The book draws on author Bart Baesens' expertise on the topics of
big data, analytics and its applications in e.g. credit risk, marketing, and fraud to
provide a clear roadmap for organizations that want to use data analytics to their
advantage, but need a good starting point. Baesens has conducted extensive
research on big data, analytics, customer relationship management, web
analytics, fraud detection, and credit risk management, and uses this experience
to bring clarity to a complex topic. Includes numerous case studies on risk
management, fraud detection, customer relationship management, and web
analytics Offers the results of research and the author's personal experience in
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banking, retail, and government Contains an overview of the visionary ideas and
current developments on the strategic use of analytics for business Covers the
topic of data analytics in easy-to-understand terms without an undo emphasis on
mathematics and the minutiae of statistical analysis For organizations looking to
enhance their capabilities via data analytics, this resource is the go-to reference
for leveraging data to enhance business capabilities.
Driving Business Strategies with Data Science
Artificial Intelligence for Big Data
Driving Force for Innovation
Enterprise Architecture for Strategic Management of Modern IT Solutions
Leadership Strategies in the Age of Big Data, Algorithms, and Analytics
Complete guide to automating Big Data solutions using Artificial Intelligence
techniques

The best-selling author of Big Data is back, this time with a unique and in-depth
insight into how specific companies use big data. Big data is on the tip of
everyone's tongue. Everyone understands its power and importance, but many
fail to grasp the actionable steps and resources required to utilise it effectively.
This book fills the knowledge gap by showing how major companies are using
big data every day, from an up-close, on-the-ground perspective. From
technology, media and retail, to sport teams, government agencies and financial
institutions, learn the actual strategies and processes being used to learn about
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customers, improve manufacturing, spur innovation, improve safety and so
much more. Organised for easy dip-in navigation, each chapter follows the same
structure to give you the information you need quickly. For each company
profiled, learn what data was used, what problem it solved and the processes put
it place to make it practical, as well as the technical details, challenges and
lessons learned from each unique scenario. Learn how predictive analytics helps
Amazon, Target, John Deere and Apple understand their customers Discover
how big data is behind the success of Walmart, LinkedIn, Microsoft and more
Learn how big data is changing medicine, law enforcement, hospitality, fashion,
science and banking Develop your own big data strategy by accessing additional
reading materials at the end of each chapter
Integrate big data into business to drive competitive advantage and sustainable
success Big Data MBA brings insight and expertise to leveraging big data in
business so you can harness the power of analytics and gain a true business
advantage. Based on a practical framework with supporting methodology and
hands-on exercises, this book helps identify where and how big data can help
you transform your business. You'll learn how to exploit new sources of
customer, product, and operational data, coupled with advanced analytics and
data science, to optimize key processes, uncover monetization opportunities,
and create new sources of competitive differentiation. The discussion includes
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guidelines for operationalizing analytics, optimal organizational structure, and
using analytic insights throughout your organization's user experience to
customers and front-end employees alike. You'll learn to “think like a data
scientist” as you build upon the decisions your business is trying to make, the
hypotheses you need to test, and the predictions you need to produce. Business
stakeholders no longer need to relinquish control of data and analytics to IT. In
fact, they must champion the organization's data collection and analysis efforts.
This book is a primer on the business approach to analytics, providing the
practical understanding you need to convert data into opportunity. Understand
where and how to leverage big data Integrate analytics into everyday operations
Structure your organization to drive analytic insights Optimize processes,
uncover opportunities, and stand out from the rest Help business stakeholders to
“think like a data scientist” Understand appropriate business application of
different analytic techniques If you want data to transform your business, you
need to know how to put it to use. Big Data MBA shows you how to implement
big data and analytics to make better decisions.
Strategy and Behaviors in the Digital Economy is a collection of reviewed and
relevant research chapters, offering a comprehensive overview of recent
developments in the field of Business, Management and Economics. The book
comprises single chapters authored by various researchers and edited by an
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expert active in this research area. All chapters are complete in itself but united
under a common research study topic. This publication aims at providing a
thorough overview of the latest research efforts by international authors on this
field of study, and open new possible research paths for further novel
developments.
Gain the competitive edge with the smart use of business analytics In today’s
volatile business environment, the strategic use of business analytics is more
important than ever. A Practitioners Guide to Business Analytics helps you get
the organizational commitment you need to get business analytics up and
running in your company. It provides solutions for meeting the strategic
challenges of applying analytics, such as: Integrating analytics into decision
making, corporate culture, and business strategy Leading and organizing
analytics within the corporation Applying statistical qualifications, statistical
diagnostics, and statistical review Providing effective building blocks to support
analytics—statistical software, data collection, and data management Randy
Bartlett, Ph.D., is Chief Statistical Officer of the consulting company Blue Sigma
Analytics. He currently works with Infosys, where he has helped build their new
Business Analytics practice.
Big Data Analytics: A Management Perspective
Big Data, Big Analytics
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Advanced Digital Marketing Strategies in a Data-Driven Era
From Strategic Planning to Enterprise Integration with Tools, Techniques,
NoSQL, and Graph
Analytics and Dynamic Customer Strategy
Business Intelligence Strategy and Big Data Analytics
Harnessing the power of technology is one of the key measures of effective leadership.
Leadership Strategies in the Age of Big Data, Algorithms, and Analytics will help leaders
think and act like strategists to maintain a leading-edge competitive advantage. Written by a
leading expert in the field, this book provides new insights on how to successfully transition
companies by aligning an organization s culture to accept the benefits of digital
technology. The author emphasizes the importance of creating a team spirit with employees
to embrace the digital age and develop strategic business plans that pinpoint new markets
for growth, strengthen customer relationships, and develop competitive strategies.
Understanding how to deal with inconsistencies when facts generated by data analytics
disagree with your own experience, intuition, and knowledge of the competitive situation is
key to successful leadership.
An essential guide to healthcare data problems, sources, and solutions Strategies in
Biomedical Data Science provides medical professionals with much-needed guidance
toward managing the increasing deluge of healthcare data. Beginning with a look at our
current top-down methodologies, this book demonstrates the ways in which both
technological development and more effective use of current resources can better serve
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both patient and payer. The discussion explores the aggregation of disparate data sources,
current analytics and toolsets, the growing necessity of smart bioinformatics, and more as
data science and biomedical science grow increasingly intertwined. You'll dig into the
unknown challenges that come along with every advance, and explore the ways in which
healthcare data management and technology will inform medicine, politics, and research in
the not-so-distant future. Real-world use cases and clear examples are featured throughout,
and coverage of data sources, problems, and potential mitigations provides necessary
insight for forward-looking healthcare professionals. Big Data has been a topic of discussion
for some time, with much attention focused on problems and management issues
surrounding truly staggering amounts of data. This book offers a lifeline through the
tsunami of healthcare data, to help the medical community turn their data management
problem into a solution. Consider the data challenges personalized medicine entails Explore
the available advanced analytic resources and tools Learn how bioinformatics as a service is
quickly becoming reality Examine the future of IOT and the deluge of personal device data
The sheer amount of healthcare data being generated will only increase as both biomedical
research and clinical practice trend toward individualized, patient-specific care. Strategies in
Biomedical Data Science provides expert insight into the kind of robust data management
that is becoming increasingly critical as healthcare evolves.
Convert the promise of big data into real world results There is so much buzz around big
data. We all need to know what it is and how it works - that much is obvious. But is a basic
understanding of the theory enough to hold your own in strategy meetings? Probably. But
what will set you apart from the rest is actually knowing how to USE big data to get solid,
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real-world business results - and putting that in place to improve performance. Big Data will
give you a clear understanding, blueprint, and step-by-step approach to building your own
big data strategy. This is a well-needed practical introduction to actually putting the topic
into practice. Illustrated with numerous real-world examples from a cross section of
companies and organisations, Big Data will take you through the five steps of the SMART
model: Start with Strategy, Measure Metrics and Data, Apply Analytics, Report Results,
Transform. Discusses how companies need to clearly define what it is they need to know
Outlines how companies can collect relevant data and measure the metrics that will help
them answer their most important business questions Addresses how the results of big data
analytics can be visualised and communicated to ensure key decisions-makers understand
them Includes many high-profile case studies from the author's work with some of the
world's best known brands
Unique prospective on the big data analytics phenomenon for both business and IT
professionals The availability of Big Data, low-cost commodity hardware and new
information management and analytics software has produced a unique moment in the
history of business. The convergence of these trends means that we have the capabilities
required to analyze astonishing data sets quickly and cost-effectively for the first time in
history. These capabilities are neither theoretical nor trivial. They represent a genuine leap
forward and a clear opportunity to realize enormous gains in terms of efficiency,
productivity, revenue and profitability. The Age of Big Data is here, and these are truly
revolutionary times. This timely book looks at cutting-edge companies supporting an
exciting new generation of business analytics. Learn more about the trends in big data and
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how they are impacting the business world (Risk, Marketing, Healthcare, Financial Services,
etc.) Explains this new technology and how companies can use them effectively to gather
the data that they need and glean critical insights Explores relevant topics such as data
privacy, data visualization, unstructured data, crowd sourcing data scientists, cloud
computing for big data, and much more.
Big Data at Work
Current Issues and Trends in Knowledge Management, Discovery, and Transfer
Using SMART Big Data, Analytics and Metrics To Make Better Decisions and Improve
Performance
Dispelling the Myths, Uncovering the Opportunities
Putting the Action Plan Into Practice
Research Anthology on Big Data Analytics, Architectures, and Applications
Less than 0.5 per cent of all data is currently analysed and used.
However, business leaders and managers cannot afford to be unconcerned
or sceptical about data. Data is revolutionizing the way we work and
it is the companies that view data as a strategic asset that will
survive and thrive. Bernard Marr's Data Strategy is a must-have guide
to creating a robust data strategy. Explaining how to identify your
strategic data needs, what methods to use to collect the data and,
most importantly, how to translate your data into organizational
insights for improved business decision-making and performance, this
is essential reading for anyone aiming to leverage the value of their
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business data and gain competitive advantage. Packed with case studies
and real-world examples, advice on how to build data competencies in
an organization and crucial coverage of how to ensure your data
doesn't become a liability, Data Strategy will equip any organization
with the tools and strategies it needs to profit from big data,
analytics and the Internet of Things.
Business Intelligence Strategy and Big Data Analytics is written for
business leaders, managers, and analysts - people who are involved
with advancing the use of BI at their companies or who need to better
understand what BI is and how it can be used to improve profitability.
It is written from a general management perspective, and it draws on
observations at 12 companies whose annual revenues range between $500
million and $20 billion. Over the past 15 years, my company has
formulated vendor-neutral business-focused BI strategies and program
execution plans in collaboration with manufacturers, distributors,
retailers, logistics companies, insurers, investment companies, credit
unions, and utilities, among others. It is through these experiences
that we have validated business-driven BI strategy formulation methods
and identified common enterprise BI program execution challenges. In
recent years, terms like “big data” and “big data analytics” have been
introduced into the business and technical lexicon. Upon close
examination, the newer terminology is about the same thing that BI has
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always been about: analyzing the vast amounts of data that companies
generate and/or purchase in the course of business as a means of
improving profitability and competitiveness. Accordingly, we will use
the terms BI and business intelligence throughout the book, and we
will discuss the newer concepts like big data as appropriate. More
broadly, the goal of this book is to share methods and observations
that will help companies achieve BI success and thereby increase
revenues, reduce costs, or both. Provides ideas for improving the
business performance of one’s company or business functions Emphasizes
proven, practical, step-by-step methods that readers can readily apply
in their companies Includes exercises and case studies with roadtested advice about formulating BI strategies and program plans
This book presents and discusses the main strategic and organizational
challenges posed by Big Data and analytics in a manner relevant to
both practitioners and scholars. The first part of the book analyzes
strategic issues relating to the growing relevance of Big Data and
analytics for competitive advantage, which is also attributable to
empowerment of activities such as consumer profiling, market
segmentation, and development of new products or services. Detailed
consideration is also given to the strategic impact of Big Data and
analytics on innovation in domains such as government and education
and to Big Data-driven business models. The second part of the book
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addresses the impact of Big Data and analytics on management and
organizations, focusing on challenges for governance, evaluation, and
change management, while the concluding part reviews real examples of
Big Data and analytics innovation at the global level. The text is
supported by informative illustrations and case studies, so that
practitioners can use the book as a toolbox to improve understanding
and exploit business opportunities related to Big Data and analytics.
Big Data Analytics will assist managers in providing an overview of
the drivers for introducing big data technology into the organization
and for understanding the types of business problems best suited to
big data analytics solutions, understanding the value drivers and
benefits, strategic planning, developing a pilot, and eventually
planning to integrate back into production within the enterprise.
Guides the reader in assessing the opportunities and value proposition
Overview of big data hardware and software architectures Presents a
variety of technologies and how they fit into the big data ecosystem
Big Data in Practice
Data Science for Marketing Analytics
A Practitioner’s Guide to Emerging Technologies
Big Data For Dummies
Understanding How Data Powers Big Business
Strategic Data-Based Wisdom in the Big Data Era
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This book demonstrates the use of a wide range of strategic engineering concepts, theories and
applied case studies to improve the safety, security and sustainability of complex and largescale engineering and computer systems. It first details the concepts of system design, life cycle,
impact assessment and security to show how these ideas can be brought to bear on the modeling,
analysis and design of information systems with a focused view on cloud-computing systems
and big data analytics. This informative book is a valuable resource for graduate students,
researchers and industry-based practitioners working in engineering, information and business
systems as well as strategy.
Master the skills and tools needed to leverage data, create a data-driven strategy and gain the
competitive advantage.
Key decisions determine the success of big data strategy Dynamic Customer Strategy: Big
Profits from Big Data is a comprehensive guide to exploiting big data for both business-toconsumer and business-to-business marketing. This complete guide provides a process for
rigorous decision making in navigating the data-driven industry shift, informing marketing
practice, and aiding businesses in early adoption. Using data from a five-year study to
illustrate important concepts and scenarios along the way, the author speaks directly to
marketing and operations professionals who may not necessarily be big data savvy. With expert
insight and clear analysis, the book helps eliminate paralysis-by-analysis and optimize decision
making for marketing performance. Nearly seventy-five percent of marketers plan to adopt a
big data analytics solution within two years, but many are likely to fail. Despite intensive
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planning, generous spending, and the best intentions, these initiatives will not succeed without a
manager at the helm who is capable of handling the nuances of big data projects. This
requires a new way of marketing, and a new approach to data. It means applying new models
and metrics to brand new consumer behaviors. Dynamic Customer Strategy clarifies the
situation, and highlights the key decisions that have the greatest impact on a company's big
data plan. Topics include: Applying the elements of Dynamic Customer Strategy Acquiring,
mining, and analyzing data Metrics and models for big data utilization Shifting perspective
from model to customer Big data is a tremendous opportunity for marketers and may just be
the only factor that will allow marketers to keep pace with the changing consumer and thus
keep brands relevant at a time of unprecedented choice. But like any tool, it must be wielded
with skill and precision. Dynamic Customer Strategy: Big Profits from Big Data helps
marketers shape a strategy that works.
This book is about innovation, big data, and data science seen from a business perspective. Big
data is a buzzword nowadays, and there is a growing necessity within practitioners to
understand better the phenomenon, starting from a clear stated definition. This book aims to
be a starting reading for executives who want (and need) to keep the pace with the
technological breakthrough introduced by new analytical techniques and piles of data.
Common myths about big data will be explained, and a series of different strategic approaches
will be provided. By browsing the book, it will be possible to learn how to implement a big data
strategy and how to use a maturity framework to monitor the progress of the data science team,
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as well as how to move forward from one stage to the next. Crucial challenges related to big
data will be discussed, where some of them are more general - such as ethics, privacy, and
ownership – while others concern more specific business situations (e.g., initial public offering,
growth strategies, etc.). The important matter of selecting the right skills and people for an
effective team will be extensively explained, and practical ways to recognize them and
understanding their personalities will be provided. Finally, few relevant technological future
trends will be acknowledged (i.e., IoT, Artificial intelligence, blockchain, etc.), especially for
their close relation with the increasing amount of data and our ability to analyse them faster
and more effectively.
Policy Area Innovation Strategy Guide 2016-2020
Big Data For Small Business For Dummies
Big Data MBA
Big Profits from Big Data
The Essential Guide to Data Science and its Applications
Strategy and Behaviors in the Digital Economy
In the last decade, the use of data sciences in the digital marketing environment has increased. Digital
marketing has transformed how companies communicate with their customers around the world. The
increase in the use of social networks and how users communicate with companies on the internet has
given rise to new business models based on the bidirectionality of communication between companies
and internet users. Digital marketing, new business models, data-driven approaches, online advertising
campaigns, and other digital strategies have gathered user opinions and comments through this new
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online channel. In this way, companies are beginning to see the digital ecosystem as not only the present
but also the future. However, despite these advances, relevant evidence on the measures to improve the
management of data sciences in digital marketing remains scarce. Advanced Digital Marketing
Strategies in a Data-Driven Era contains high-quality research that presents a holistic overview of the
main applications of data sciences to digital marketing and generates insights related to the creation of
innovative data mining and knowledge discovery techniques applied to traditional and digital marketing
strategies. The book analyzes how companies are adopting these new data-driven methods and how
these strategies influence digital marketing. Discussing topics such as digital strategies, social media
marketing, big data, marketing analytics, and data sciences, this book is essential for marketers, digital
marketers, advertisers, brand managers, managers, executives, social media analysts, IT specialists,
data scientists, students, researchers, and academicians in the field.
Society is now completely driven by data with many industries relying on data to conduct business or
basic functions within the organization. With the efficiencies that big data bring to all institutions, data
is continuously being collected and analyzed. However, data sets may be too complex for traditional
data-processing, and therefore, different strategies must evolve to solve the issue. The field of big data
works as a valuable tool for many different industries. The Research Anthology on Big Data Analytics,
Architectures, and Applications is a complete reference source on big data analytics that offers the
latest, innovative architectures and frameworks and explores a variety of applications within various
industries. Offering an international perspective, the applications discussed within this anthology
feature global representation. Covering topics such as advertising curricula, driven supply chain, and
smart cities, this research anthology is ideal for data scientists, data analysts, computer engineers,
software engineers, technologists, government officials, managers, CEOs, professors, graduate students,
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researchers, and academicians.
Without a data strategy, the people within an organization have no guidelines for making decisions that
are absolutely crucial to the success of the IT organization and to the entire organization. The absence
of a strategy gives a blank check to those who want to pursue their own agendas, including those who
want to try new database management systems, new technologies (often unproven), and new tools. This
type of environment provides no hope for success. Data Strategy should result in the development of
systems with less risk, higher quality systems, and reusability of assets. This is key to keeping cost and
maintenance down, thus running lean and mean. Data Strategy provides a CIO with a rationale to
counter arguments for immature technology and data strategies that are inconsistent with existing
strategies. This book uses case studies and best practices to give the reader the tools they need to create
the best strategy for the organization.
Firms are collecting and analyzing customer data at an ever increasing rate in response to evidence that
data analytics (precision targeting, improved selling) generates a positive return. Yet efforts often
ignore customers’ privacy concerns and feelings of vulnerability with long-term effects on customers’
trust, relationships, and ultimately financial performance. Big data, privacy, and cybersecurity often is
relegated to IT and legal teams with minimal regard for customer relationships. This book fills the void
by taking a customer-centric approach to privacy. It offers both defensive and offensive marketing-based
privacy strategies that strongly position firms in today’s data-intensive landscape. The book also helps
managers anticipate future consumer and legislative trends. Drawing from the authors’ own work and
extant research, this book offers a compelling guide for building and implementing big data- and
privacy-informed business strategies. Specifically, the book: · -Describes the consumer psychology of
privacy · -Deconstructs relevant legal and regulatory issues · - Offers defensive privacy strategies · Page 33/38
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Describes offensive privacy strategies · Provides an executive summary with the Six Tenets for Effective
Privacy Marketing This book will be useful to managers, students, or the casual reader who is interested
in how and why big data and consumer privacy are transforming business. Moving beyond summary
privacy insights, the book also offers a detailed and compelling action plan for improving performance
by protecting against privacy threats as well as developing and implementing offensive privacy strategy.
In the future, many firms will be competing through an integrated, customer-centric big data privacy
strategy and this book will guide managers in this journey.
The Impact of Big Data on Customer Trust
The Essential Guide to Work, Life and Learning in the Age of Insight
How to Profit from a World of Big Data, Analytics and the Internet of Things
Big Data Analytics
Strategic Engineering for Cloud Computing and Big Data Analytics
Big Data and the Abuse of Dominance by Multi-Sided Platforms

The ability to uncover, share, and utilize knowledge is one of the most vital
components to the success of any organization. While new technologies and
techniques of knowledge dissemination are promising, there is still a
struggle to derive and circulate meaningful information from large data sets.
Strategic Data-Based Wisdom in the Big Data Era combines the latest
empirical research findings, best practices, and applicable theoretical
frameworks surrounding data analytics and knowledge acquisition. Providing
a multi-disciplinary perspective of the subject area, this book is an essential
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reference source for professionals and researchers working in the field of
knowledge management who would like to improve their understanding of
the strategic role of data-based wisdom in different types of work
communities and environments.
Written by a leading expert in the field, this account focuses on the
convergence of two major trends in information management—big data and
information governance—by taking a strategic approach oriented around
business cases and industry imperatives. With the advent of new
technologies, enterprises are expanding and handling very large volumes of
data; this book, nontechnical in nature and geared toward business
audiences, encourages the practice of establishing appropriate governance
over big data initiatives and addresses how to manage and govern big data,
highlighting the relevant processes, procedures, and policies. It teaches
readers to understand how big data fits within an overall information
governance program; quantify the business value of big data; apply
information governance concepts such as stewardship, metadata, and
organization structures to big data; appreciate the wide-ranging business
benefits for various industries and job functions; sell the value of big data
governance to businesses; and establish step-by-step processes to
implement big data governance.
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Build next-generation Artificial Intelligence systems with Java Key Features
Implement AI techniques to build smart applications using Deeplearning4j
Perform big data analytics to derive quality insights using Spark MLlib Create
self-learning systems using neural networks, NLP, and reinforcement
learning Book Description In this age of big data, companies have larger
amount of consumer data than ever before, far more than what the current
technologies can ever hope to keep up with. However, Artificial Intelligence
closes the gap by moving past human limitations in order to analyze data.
With the help of Artificial Intelligence for big data, you will learn to use
Machine Learning algorithms such as k-means, SVM, RBF, and regression to
perform advanced data analysis. You will understand the current status of
Machine and Deep Learning techniques to work on Genetic and Neuro-Fuzzy
algorithms. In addition, you will explore how to develop Artificial Intelligence
algorithms to learn from data, why they are necessary, and how they can
help solve real-world problems. By the end of this book, you'll have learned
how to implement various Artificial Intelligence algorithms for your big data
systems and integrate them into your product offerings such as
reinforcement learning, natural language processing, image recognition,
genetic algorithms, and fuzzy logic systems. What you will learn Manage
Artificial Intelligence techniques for big data with Java Build smart systems
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to analyze data for enhanced customer experience Learn to use Artificial
Intelligence frameworks for big data Understand complex problems with
algorithms and Neuro-Fuzzy systems Design stratagems to leverage data
using Machine Learning process Apply Deep Learning techniques to prepare
data for modeling Construct models that learn from data using open source
tools Analyze big data problems using scalable Machine Learning algorithms
Who this book is for This book is for you if you are a data scientist, big data
professional, or novice who has basic knowledge of big data and wish to get
proficiency in Artificial Intelligence techniques for big data. Some
competence in mathematics is an added advantage in the field of
elementary linear algebra and calculus.
The scope of image processing and recognition has broadened due to the
gap in scientific visualization. Thus, new imaging techniques have
developed, and it is imperative to study this progression for optimal
utilization. Big Data Analytics for Satellite Image Processing and Remote
Sensing is a critical scholarly resource that examines the challenges and
difficulties of implementing big data in image processing for remote sensing
and related areas. Featuring coverage on a broad range of topics, such as
distributed computing, parallel processing, and spatial data, this book is
geared towards scientists, professionals, researchers, and academicians
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seeking current research on the use of big data analytics in satellite image
processing and remote sensing.
How to Profit from a World of Big Data, Analytics and Artificial Intelligence
Big Data Analytics for Satellite Image Processing and Remote Sensing
Big Data Governance
Analytics in a Big Data World
How 45 Successful Companies Used Big Data Analytics to Deliver
Extraordinary Results
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