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All organizations tell stories about themselves, through
public communications, company lore, policies and daily
interactions, modeling expected behavior for both insiders
and outsiders. But not all organizations shape their stories
with strategic intention, so that when external conditions
change, the story changes too, modeling new behaviors that
lead the organization forward. Strategic Narrative: A
Framework for Accelerating Innovation, provides practical
guidance and a concrete process for leaders and
organizations to generate new narratives in transforming
conditions. Visually engaging, the book communicates with
original illustrations, worksheets and explanatory graphics
throughout.
Going far beyond previous empirical work, John Kotter and
James Heskett provide the first comprehensive critical
analysis of how the "culture" of a corporation powerfully
influences its economic performance, for better or for worse.
Through painstaking research at such firms as HewlettPackard, Xerox, ICI, Nissan, and First Chicago, as well as a
quantitative study of the relationship between culture and
performance in more than 200 companies, the authors
describe how shared values and unwritten rules can
profoundly enhance economic success or, conversely, lead
to failure to adapt to changing markets and environments.
With penetrating insight, Kotter and Heskett trace the roots
of both healthy and unhealthy cultures, demonstrating how
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easily the latter emerge, especially in firms which have
experienced much past success. Challenging the widely held
belief that "strong" corporate cultures create excellent
business performance, Kotter and Heskett show that while
many shared values and institutionalized practices can
promote good performances in some instances, those
cultures can also be characterized by arrogance, inward
focus, and bureaucracy -- features that undermine an
organization's ability to adapt to change. They also show that
even "contextually or strategically appropriate" cultures -ones that fit a firm's strategy and business context -- will not
promote excellent performance over long periods of time
unless they facilitate the adoption of strategies and practices
that continuously respond to changing markets and new
competitive environments. Fundamental to the process of
reversing unhealthy cultures and making them more
adaptive, the authors assert, is effective leadership. At the
heart of this groundbreaking book, Kotter and Heskett
describe how executives in ten corporations established new
visions, aligned and motivated their managers to provide
leadership to serve their customers, employees, and
stockholders, and thus created more externally focused and
responsive cultures.
Unlock the amazing story buried in your presentation—and
forget boring, bullet-point-riddled slides forever! Guided by
communications expert Cliff Atkinson, you’ll walk you
through an innovative, three-step methodology for
increasing the impact of your presentation. Discover how to
combine classic storytelling techniques with the power of
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visual media to create a rich, engaging experience with your
audience. Fully updated for PowerPoint 2010, and featuring
compelling presentation examples from classroom to
boardroom, this book will help transform your
presentations—and your business impact!
This book presents an accessible introduction to data-driven
storytelling. Resulting from unique discussions between data
visualization researchers and data journalists, it offers an
integrated definition of the topic, presents vivid examples
and patterns for data storytelling, and calls out key challenges
and new opportunities for researchers and practitioners.
A Semiotic Approach
A Playbook for Startups
Wired for Story
Storytelling in Business
Get to the Heart
Make Your Business Presentations Capture Attention,
Inspire Action, and Produce Results
How to Create Persuasive Business Presentations
THE HOW-TO GUIDE FOR INNOVATORS TO
IMPROVE THEIR IDEAS AND SUCCESSFULLY
LAUNCH THEM THROUGH THE POWER OF
NARRATIVE In a world that's been turned
upside down by a pandemic, social
upheavals, environmental disasters, and
economic disruptions, the need for
reinvention is paramount. While many
entrepreneurs and innovators have
brilliant ideas, they desperately need
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the skills to successfully articulate
their vision to investors, prospective
customers, employees, and stakeholders.
In this informative and empowering
book, David Riemer breaks down the
storytelling clutter so you can gain
the attention you need to be
successful. Storytelling is
foundational. If you have a
groundbreaking invention in mind or
have a plan to solve worldwide
problems, Get Your Startup Story
Straight is the tool you need to create
better customer-focused solutions,
motivate more backers to your project,
and ultimately dominate in the market.
Broken down into three acts, this book
will allow you to discover the building
blocks of your narrative, the
storytelling techniques to convey your
ideas clearly, and the archetypes for
inspiration. Equipped with a better
understanding of your narrative, you
will be able to: - Maintain a constant
focus on your customer (your
protagonist) - Understand what makes
them tick in a more meaningful way And focus the product development
efforts through the lens of this
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narrative The author's own words tell
it all: "Innovators are ubiquitous
nowadays, and for this community,
storytelling is essential." If you are
a creator struggling to get others on
board, this is the handbook to refine
your story to guide your product
strategy, shape your company, and
ultimately improve lives.
This is the second edition of Robert
Pratten's massively popular Getting
Started in Transmedia Storytelling.
It's a practical guide to developing
cross-platform and pervasive
entertainment written by a thoughtleader and early practitioner. Whether
you're a seasoned pro or a complete
newbie, this book is filled with tips
and insights gained from years of work
in multi-platform interactive
storytelling.
"This guide reveals how writers can
take advantage of the brain's hardwired responses to story to captivate
their readers' minds through each plot
element"--Provided by publisher.
Based on the hottest, most in-demand
seminar offered by the legendary story
master Robert McKee -- STORYNOMICS
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translates the lessons of storytelling
in business into economic and
leadership success. Robert McKee's
popular writing workshops have earned
him an international reputation. The
list of alumni with Academy Awards and
Emmy Awards runs off the page. The
cornerstone of his program is his
singular book, Story, which has defined
how we talk about the art of story
creation. Now in STORYNOMICS, McKee
partners with digital marketing expert
and Skyword CEO Tom Gerace to map a
path for brands seeking to navigate the
rapid decline of interrupt advertising.
After successfully guiding
organizations as diverse as Samsung,
Marriott International, Philips,
Microsoft, Nike, IBM, and Siemens to
transform their marketing from an adcentric to story-centric approach,
McKee and Gerace now bring this
knowledge to business leaders and
entrepreneurs alike. Drawing from
dozens of story-driven strategies and
case studies taken from leading B2B and
B2C brands, STORYNOMICS demonstrates
how original storytelling delivers
results that surpass traditional
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advertising. How will brands and their
customers connect in the future?
STORYNOMICS provides the answer.
Business Storytelling For Dummies
Unleashing the Power of Storytelling to
Create a Winning Marketing Strategy
A Strategist's Fight for Meaning
Odyssey
Story Is the Strategy
Voice and Tone Strategy
Storytelling
Storytelling has come of age in the business world. Today,
many of the most successful companies use storytelling as
a leadership tool. At Nike, all senior executives are
designated "corporate storytellers." 3M banned bullet
points years ago and replaced them with a process of
writing "strategic narratives." Procter Gamble hired
Hollywood directors to teach its executives storytelling
techniques. Some forward-thinking business schools have
even added storytelling courses to their management
curriculum. The reason for this is simple: Stories have the
ability to engage an audience the way logic and bullet
points alone never could. Whether you are trying to
communicate a vision, sell an idea, or inspire
commitment, storytelling is a powerful business tool that
can mean the difference between mediocre results and
phenomenal success. Lead with a Story contains both
ready-to-use stories and how-to guidance for readers
looking to craft their own. Designed for a wide variety of
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business challenges, the book shows how narrative can
help: * Define culture and values * Engender creativity
and innovation * Foster collaboration and build
relationships * Provide coaching and feedback * Lead
change * And more Whether in a speech or a memo,
communicated to one person or a thousand, storytelling is
an essential skill for success. Complete with examples from
companies like Kellogg's, Merrill-Lynch, Procter Gamble,
National Car Rental, Wal-Mart, Pizza Hut, and more,
this practical resource gives readers the guidance they
need to deliver stories to stunning effect.
Coke, Martha Stewart, Ralph Lauren and Hallmark
engender tremendous devotion, sometimes almost a cult
following, among consumers. To create this kind of
loyalty, these brands express consistent values and
"stories" and, in the process, claim a unique niche in the
marketplace. Author Laurence Vincent has been a keen
observer and a frontline player in developing the brand
stories of so many outstanding companies. In Legendary
Brands: Unleashing the Power of Storytelling to Create a
Winning Marketing Strategy he applies the theory to
specific brand issues. From the frank comments offered by
leading brand managers, readers will learn new ways to
approach specific marketing problems, as well as
innovative solutions to untangle an assortment of thorny
branding issues.
If you work in or with corporations, Get to the Heart will
help you with one of the most agonizing challenges of
them all: how to make your presentation clear and
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compelling enough for your stakeholders to take action
and give you what you need to make a bigger difference.
It's storytelling, but in a form that truly works in
corporations. It's based on the approach movies
use--being quick, visual and emotionally affecting--but
instead of centering around video, it's a step-by-step
method tailored specifically toward the kinds of strategic
projects on your desk right now, with full-color case
histories and examples throughout.There are two versions:
paper and interactive. Both feature multimedia clips,
downloadable files, and a place to engage with Ted Frank
and other strategic story directors, so you'll get as much
out of the book as possible.HOW IT ROLLSIt starts with
how to revamp of the every-day chart-filled presentation.
Here you learn how to get to the heart of what matters to
your stakeholders and how to "kill the babies" that keep
you from getting through. Then you learn to make your
insights and ideas more real by showing them
visually.Next, we help you nail those high-stakes
presentations when you need to hit it out of the park.
You'll learn how to connect on a deeper level with
stakeholders by understanding them in a more
sophisticated way and evoking the emotions that really
inspire action.
How to use this book: 8 Chapters; 48 Case studies; 20
Tools; 7 Core skills; 29 Designers; 36 Hacks; >150
Visuals.
Design a Better Business
Mastering the Art of Cconnection and Engagement
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Through the Power of Strategic Storytelling
Connecting with People through Content
New Tools, Skills, and Mindset for Strategy and
Innovation
The Science of Storytelling
Using Microsoft PowerPoint to Create Presentations That
Inform, Motivate, and Inspire
Story-Driven Marketing in the Post-Advertising World
In this long-awaited book from the world’s
premier brand expert and author of the
seminal work Building Strong Brands, David
Aaker shows managers how to construct a brand
portfolio strategy that will support a
company’s business strategy and create
relevance, differentiation, energy, leverage,
and clarity. Building on case studies of
world-class brands such as Dell, Disney,
Microsoft, Sony, Dove, Intel, CitiGroup, and
PowerBar, Aaker demonstrates how powerful,
cohesive brand strategies have enabled
managers to revitalize brands, support
business growth, and create discipline in
confused, bloated portfolios of master
brands, subbrands, endorser brands, cobrands,
and brand extensions. Renowned brand guru
Aaker demonstrates that assuring that each
brand in the portfolio has a clear role and
actively reinforces and supports the other
portfolio brands will profoundly affect the
firm’s profitability. Brand Portfolio
Strategy is required reading not only for
brand managers but for all managers with
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bottom-line responsibility to their
shareholders.
Strategic Conspiracy Narratives proposes an
innovative semiotic perspective for analysing
how contemporary conspiracy theories are used
for shaping interpretation paths and
identities of a targeted audience. Conspiracy
theories play a significant role in the viral
spread of misinformation that has an impact
on the formation of public opinion about
certain topics. They allow the connecting of
different events that have taken place in
various times and places and involve several
actors that seem incompatible to bystanders.
This book focuses on strategic-function
conspiracy narratives in the context of
(social) media and information conflict. It
explicates the strategic devices in how
conspiracy theories can be used to evoke a
hermeneutics of suspicion – a permanent
scepticism and questioning of so-called
mainstream media channels and dominant public
authorities, delegitimisation of political
opponents, and the ongoing search for hidden
clues and coverups. The success of strategic
dissemination of conspiracy narratives
depends on the cultural context, specifics of
the targeted audience and the semiotic
construction of the message. This book
proposes an innovative semiotic perspective
for analysing contemporary strategic
communication. The authors develop a
theoretical framework that is based on
semiotics of culture, the notions of
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strategic narrative and transmedia
storytelling. This book is targeted to
specialists and graduate students working on
social theory, semiotics, journalism,
strategic communication, social media and
contemporary social problems in general.
Showing how market researchers can get a seat
at the decision-making table, this book is
the essential guide to mastering storytelling
techniques that can dramatically enhance the
impact of research reports and presentations,
commanding full audience engagement and buyin. While demand for storytelling in
marketing research reports and presentations
has mushroomed in recent years, there can be
confusion about what decision-makers mean by
"stories." Leading market research expert C.
Frederic John eliminates this confusion by
defining four specific types of story in the
business arena, and providing a series of
"how-to" guides for generating effective
solutions when communicating learning and
other information. This book is the first to
emphasize the needs of the report reader or
presentation audience. Drawing on examples
from ancient and modern literature, drama,
opera, and other arts, this book will help
today’s (and tomorrow’s) market research
professionals to thrive in a world demanding
insights, real-world recommendations, and
more relevant deliverables.
The rehumanization of leadership has become
one of the most pressing issues of our times.
This book offers an antidote to the linear
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and fragmented leadership models that emerged
out of the industrial age. The authors make a
compelling case for purpose, empathy and
caring to become the strategic driving forces
for organizations in a disruptive and complex
world. This book provides you with the simple
tools and the mindset that you need to lead
your organization into the 21st century.
Everyday Business Storytelling
Seven Principles For An Ethical and
Sustainable Change-Management Strategy
Get Your Startup Story Straight
A Practical User Guide
Legendary Brands
Communication Power and the New World Order
The Writer's Guide to Using Brain Science to
Hook Readers from the Very First Sentence

True Storytelling is a new method of
studying, planning, facilitating,
ensuring, implementing and evaluating
ethical and sustainable changes in
companies, organizations and societies.
True Storytelling is both a method with
seven principles and a mindset to help
managers and researchers to work with
change. True Storytelling stresses that
we need to balance the resources of the
Earth, our wellbeing and the economy
when we are dealing with change. It is
not only a book about how to prevent
climate change, it is also a book about
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how we can navigate through crisis,
create less stress and achieve better
life in organizations and in society as
a whole. You will learn how to create
innovative start-ups with a purpose and
fund money for sustainable projects and
good ideas. The book combines practical
cases, interviews with managers and
CEOs, theory and philosophy to define
the method and to teach the Seven True
Storytelling Principles: 1 You yourself
must be true and prepare the energy and
effort for a sustainable future 2 True
storytelling makes spaces that respect
the stories already there 3 You must
create stories with a clear plot,
creating direction and helping people
prioritize 4 You must have timing 5 You
must be able to help stories on their
way and be open to experiment 6 You
must consider staging, including
scenography and artefacts 7 You must
reflect on the stories and how they
create value This book is a guide to
implementing these core principles to
boost leadership practices, create a
storytelling culture and staff buy-in.
The method is also useful as an
analytical tool for organizations,
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managers and consultants in order to
prepare, plan and execute the
implementation of strategies. It is
valuable reading for researchers and
students at master level as well as
leaders and consultants in charge of
ethical and sustainable changes.
Re:Imagining Change provides resources,
theory, hands-on tools, and
illuminating case studies for the next
generation of innovative change-makers.
This unique book explores how culture,
media, memes, and narrative intertwine
with social change strategies, and
offers practical methods to amplify
progressive causes in the popular
culture. Re:Imagining Change is an
inspirational inside look at the
trailblazing methodology developed by
the Center for Story-based Strategy
over fifteen years of their movement
building partnerships. This
practitioner’s guide is an impassioned
call to innovate our strategies for
confronting the escalating social and
ecological crises of the twenty-first
century. This new, expanded second
edition includes updated examples from
the frontlines of social movements and
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provides the reader with easy-to-use
tools to change the stories they care
about most.
"This book presents an updated review
of research, as well as of the
theoretical frameworks and empirical
approaches adopted so far to study
storytelling applied to the context of
tourism, at the organization and
destination levels, and from the
perspective of experience providers and
customers"-"Discover a simple storytelling formula
that will make you a better business
speaker and storyteller." - page xvii.
The Authentic and Fluent Organization
Regulatory Hacking
Corporate Culture and Performance
A Practical Guide for Leaders and
Organizations
Storytelling and Market Research
A Guide to Crafting Business Narratives
that Captivate, Convince, and Inspire
Strategic Conspiracy Narratives
Storytelling can be a lifelong and life sustaining habit
of mind, a personal inheritance that connects us to
our communities. It can also serve as an
organizational inheritance̶a management tool that
helps businesses to develop and thrive. For more
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than a decade, award-winning author Janis Forman
has been helping executives to tell stories in service
of their organizational objectives. In Storytelling in
Business: The Authentic and Fluent Organization,
she teaches readers everywhere how the craft of
storytelling can help them to achieve their
professional goals. Focusing on the role of
storytelling at the enterprise level, this book provides
a research-driven framework for engaging in
organizational storytelling. Forman presents original
cases from Chevron, FedEx, Phillips, and ScheringPlough. Organizations like those featured in the book
can make use of storytelling for good purposes, such
as making sense of their strategy, communicating it,
and developing or strengthening culture and brand.
These uses of storytelling generate positive
consequences that can have a sustained and
significant impact on an organization. While large
firms employ teams of digital and communication
professionals, there's much that any of us can
extrapolate from their experience to create stories to
further our own objectives. To show the reach of
storytelling, Forman conducted 140 interviews with
professionals ranging from CEOs in small and
thriving firms, to corporate communication and digital
media experts, to filmmakers̶arguably the world
experts in visual storytelling. She draws out specific
lessons learned, and shows how to employ the roadtested strategies demonstrated by these leaders.
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Although this book focuses on storytelling in the
context of business, Forman takes inspiration from
narratives in literature and film, philosophical and
social thought, and relevant concepts from a variety
of other disciplines to instruct the reader on how to
develop truly authentic and meaningful tales to drive
success. A final chapter brings readers back to
square one: the development of their own "signature
story." This book is a pioneering work that guides us
beyond the pressure and noise of daily
organizational life to influence people in a sustained,
powerful way. It teaches us to be fluent storytellers
who succeed by mastering this vital skill.
Connections. We all want them. We seek them in
our everyday lives, in our rel ationships with people,
places and things. Emotion is at the heart of any
meanin gful connection, and how we talk to each
other taps into it. Our character, brou ght to life
through our voice, is the most powerful tool we have
to connect with people, especially when it comes to
connecting on an emotional level. In the past, a
transactional relationship with customers was
sufficient. A simple experience that delivered a clear
benefit, such as extra money in their pocket or the
easy completion of a task, was all you needed to
satisfy and retain existing customers. But times have
changed. Today, more than ever, consumers
gravitate toward̶and increasingly,
crave̶meaningful experiences. This book focuses
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on the role of a voice and tone strategy as a part of a
successful content strategy. Voice and Tone
Strategy: Connecting with People through Content
shows you how to create a voice and tone strategy
that addresses customer needs and helps you build
exceptional customer relationships.
The biggest technology and management ideas of
the year, all in one place. This collection of the top
ideas, insights, and best practices from the past year
of Harvard Business Review will keep you up-to-date
on the most cutting-edge, influential thinking driving
business today. The two-book set brings together
HBR's 10 Must Reads 2021 and The Year in Tech
2021: The Insights You Need from Harvard Business
Review. The Must Reads volume assembles the
definitive articles on topics in including leadership,
strategy, and innovation from HBR's vast array of
experts. The Insights book will help you understand
today's most essential thinking on fast-moving
technologies, and they mean for your organization.
Together these books will equip you to successfully
lead your business today as you prepare to reinvent
your company for the future.
A good story is often just the right method to
effectively convey a message that supports an
overall leadership communication plan. This issue
explains how leaders can develop and use the art of
storytelling to establish rapport, to enhance
teamwork, and to send a message people will
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remember. It covers a step-by-step process to help
incorporate storytelling in organizations. Also
included is a case study based on the use of
storytelling at Bell Atlantic and a job aid on story
capturing and storytelling feedback.
Rehumanizing Leadership
Storynomics
An Entrepreneur's Guide to Content Strategy and
Brand Storytelling Without Spending All Day Writing
Why Stories Make Us Human and How to Tell Them
Better
Global Perspectives on Strategic Storytelling in
Destination Marketing
The Strategic Storyteller
The Story Engine
Communication is central to how we understand
international affairs. Political leaders, diplomats,
and citizens recognize that communication
shapes global politics. This has only been
amplified in a new media environment
characterized by Internet access to information,
social media, and the transformation of who can
communicate and how. Soft power, public
diplomacy 2.0, network power – scholars and
policymakers are concerned with understanding
what is happening. This book is the first to
develop a systematic framework to understand
how political actors seek to shape order through
narrative projection in this new environment. To
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explain the changing world order – the rise of the
BRICS, the dilemmas of climate change, poverty
and terrorism, the intractability of conflict – the
authors explore how actors form and project
narratives and how third parties interpret and
interact with these narratives. The concept of
strategic narrative draws together the most
salient of international relations concepts,
including the links between power and ideas;
international and domestic; and state and nonstate actors. The book is anchored around four
themes: order, actors, uncertainty, and
contestation. Through these, Strategic Narratives
shows both the possibilities and the limits of
communication and power, and makes an
important contribution to theorizing and
studying empirically contemporary international
relations. International Studies Association:
International Communication Best Book Award
"If more business books were as useful, concise,
and just plain fun to read as THE MCKINSEY
WAY, the business world would be a better
place." --Julie Bick, best-selling author of ALL I
REALLY NEED TO KNOW IN BUSINESS I
LEARNED AT MICROSOFT. "Enlivened by witty
anecdotes, THE MCKINSEY WAY contains
valuable lessons on widely diverse topics such
as marketing, interviewing, team-building, and
brainstorming." --Paul H. Zipkin, Vice-Dean, The
Page 21/34

Acces PDF Strategic Storytelling How To Create
Persuasive Business Presentations
Fuqua School of Business It's been called "a
breeding ground for gurus." McKinsey &
Company is the gold-standard consulting firm
whose alumni include titans such as "In Search
of Excellence" author Tom Peters, Harvey Golub
of American Express, and Japan's Kenichi
Ohmae. When Fortune 100 corporations are
stymied, it's the "McKinsey-ites" whom they call
for help. In THE MCKINSEY WAY, former
McKinsey associate Ethan Rasiel lifts the veil to
show you how the secretive McKinsey works its
magic, and helps you emulate the firm's wellhoned practices in problem solving,
communication, and management. He shows you
how McKinsey-ites think about business
problems and how they work at solving them,
explaining the way McKinsey approaches every
aspect of a task: How McKinsey recruits and
molds its elite consultants; How to "sell without
selling"; How to use facts, not fear them;
Techniques to jump-start research and make
brainstorming more productive; How to build
and keep a team at the top its game; Powerful
presentation methods, including the famous
waterfall chart, rarely seen outside McKinsey;
How to get ultimate "buy-in" to your findings;
Survival tips for working in high-pressure
organizations. Both a behind-the-scenes look at
one of the most admired and secretive
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companies in the business world and a toolkit of
problem-solving techniques without peer, THE
MCKINSEY WAY is fascinating reading that
empowers every business decision maker to
become a better strategic player in any
organization.
Use storytelling to influence people and move
them to action Need to get your point across?
Get staff on board with change? Foster
collaboration? Increase sales? Strengthen
employee engagement? Build customer loyalty?
Drive innovation and creativity? Capture best
practices? Align people around a goal? Grow
your business? Business Storytelling For
Dummies can help you do this—and more. Preorder your copy today through Amazon!
Discover: Expert advice with real-world
examples Proven case studies, tips, and
templates How to get results by capturing,
crafting, telling stories, and more
HARNESS THE UNIVERSAL POWER OF
STORYTELLING TO IMPROVE ALL OF YOUR
BUSINESS COMMUNICATIONS. What’s your
story? It’s a question human beings have been
asking each other since we first gathered around
a campfire. Millennia later, this human need for
storytelling hasn’t changed. We communicate
most effectively through our personal
stories—and our professional success depends
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on it. This groundbreaking guide shows you how
to tap into the timeless power of storytelling to
transform your business. Here, executive coach,
motivational speaker, and psychologist Murray
Nossel, PhD, distills decades of experience into
a simple method that will enable you to: •Find
the right story for a particular audience and
purpose. •Leverage your own experiences,
memories, history, and heritage. •Create,
develop, and craft a universal story that
resonates. •Connect with business associates on
a more personal, relatable level. •Share your
corporate vision and goals—and get others on
board. •Resolve workplace conflicts and find
workable solutions. •Boost creativity, spread
ideas, and spark true innovation. •Improve
teamwork and collaboration through listening
and learning. •Integrate storytelling into all your
communications for ongoing success. You’ll
learn the proven three-step method Murray’s
firm, Narativ, uses with its clients, ranging from
Fortune 500 companies to nonprofits. First, you
excavate your personal memories and
experiences to generate story ideas that suit
your particular needs. Second, you craft and
shape these elements into a classic story
structure that really connects with audiences.
Third, you present your story to your business
audience using simple performance techniques
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that anyone can master. A fundamental element
of this method is a focus on listening: the ability
to hear yourself, as well as the feedback
provided by a given audience―because it is your
audience’s listening that shapes your telling.
Everyone needs to communicate well to succeed
in business. And everyone has a story to tell.
Powered by Storytelling shows you how to tell
your story, connect with your audience, and
achieve results.
Strategic Narrative: a Framework for
Accelerating Information
Strategic Narratives
The Story Formula
Create, Simplify, and Adapt A Visual Narrative for
Any Audience
A Practical Guide for Beginners 2nd Edition
Data-Driven Storytelling
Re:imagining Change
Master the art of connection and
engagement through the power of strategic
storytelling. Award-Winning Storyteller
and Motivational Speaker, Kelly Swanson,
teaches you her Story Formula - a proven
blueprint to help you craft strategic
stories of impact. This book walks you
through the science of story, the six
secrets to connection, the three prongs in
your connection story, the anatomy of a
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presentation, and the basic structure for
story construction. Bonus chapters include
storytelling tips on delivery.
The world needs more storytellers.
Storytelling is an inherently innovative
activity. When organizations find their
best stories and tell them to the world,
they’re not only building a reputation,
they're flexing the same muscles that
allow them to pivot quickly around crisis
or opportunity, and solve problems more
creatively. For individuals, crafting
stories is the primary way we can make
sense of the world and our place in it.
The Strategic Storyteller is a
comprehensive, practical guide to
transformative storytelling. In its pages
you will learn how to: Tap into your and
your organization's unique sources of
wonder, wisdom, and delight Boost
individual and collective creativity
Understand the storytelling strategies
behind some of the world’s most powerful
brands Unlock the secrets of the great
strategic storytellers of the past Build a
place where your stories can live online
Distribute stories so they have staying
power and reach in the digital age Convene
audiences by going beyond demographic
stereotypes and tapping into enduring
human needs Understand how unshakable
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reputations are built out of stories that
accumulate over time Sooner or later all
of us will be asked to tell stories in the
course of our professional lives. We will
be asked to make a case for ourselves, our
work, our companies, and our future. The
Strategic Storyteller tells you how.
"Strategic Storytelling" is a complete
guide to creating persuasive business
presentations.Based on intensive study of
presentations developed by leading
management consulting firms, this step-bystep playbook shows you how to craft
stories using proven narrative frameworks,
design data-driven slides, and master your
verbal and non-verbal delivery.
The compelling, groundbreaking guide to
creative writing that reveals how the
brain responds to storytelling Stories
shape who we are. They drive us to act out
our dreams and ambitions and mold our
beliefs. Storytelling is an essential part
of what makes us human. So, how do master
storytellers compel us? In The Science of
Storytelling, award-winning writer and
acclaimed teacher of creative writing Will
Storr applies dazzling psychological
research and cutting-edge neuroscience to
our myths and archetypes to show how we
can write better stories, revealing, among
other things, how storytellers—and also
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our brains—create worlds by being attuned
to moments of unexpected change. Will
Storr’s superbly chosen examples range
from Harry Potter to Jane Austen to Alice
Walker, Greek drama to Russian novels to
Native American folk tales, King Lear to
Breaking Bad to children’s stories. With
sections such as “The Dramatic Question,”
“Creating a World,” and “Plot, Endings,
and Meaning,” as well as a practical, stepby-step appendix dedicated to “The Sacred
Flaw Approach,” The Science of
Storytelling reveals just what makes
stories work, placing it alongside such
creative writing classics as John Yorke’s
Into the Woods: A Five-Act Journey into
Story and Lajos Egri’s The Art of Dramatic
Writing. Enlightening and empowering, The
Science of Storytelling is destined to
become an invaluable resource for writers
of all stripes, whether novelist,
screenwriter, playwright, or writer of
creative or traditional nonfiction.
Beyond Bullet Points, 3rd Edition
Brand Portfolio Strategy
HBR's Year in Business and Technology:
2021 (2 Books)
True Storytelling
Never be Boring Again
Creating Relevance, Differentiation,
Energy, Leverage, and Clarity
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Story
"The Story Engine provides your with
everything you need to reap the benefits
of content marketing. You'll learn how to
plan content marketing success early, and
how to avoid common pitfalls. We will
explore how to build a team to handle timeconsuming parts of creation and still feel
secure knowing that your content fits your
unique brand. All this without breaking
your budget"--Back cover.
A practical, easy-to-use guide to
transform business communications into
memorable narratives that drive
conversations—and your career—forward In
Everyday Business Storytelling: Create,
Simplify, and Adapt A Visual Narrative for
Any Audience, visual storytelling experts
Janine Kurnoff and Lee Lazarus leverage
decades of experience helping executives
at the world's top brands—including
Facebook, Nestle, Accenture, and
Marriot—bring clarity and meaning to their
business communications. Whether you're
building a presentation, crafting a highstakes email, or need to influence
decisions in your next meeting with an
executive, Everyday Business Storytelling
offers an insightful exploration of how to
develop compelling business narratives.
You'll discover how to use a simple,
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repeatable framework to choreograph your
ideas, data, and insights into an
authentic, persuasive story. You'll also
find clever visual techniques to help
humanize your stories and build an
emotional connection with your audience.
Just a few of the things you'll learn
include: The science behind why
storytelling is the most effective way to
trigger emotion in an audience and how to
craft a business narrative that makes your
ideas engaging The four signposts of
storytelling and how to identify and weave
in your BIG idea to capture attention How
to craft expert headlines that guide your
audience and advance your story Everyday
Business Storytelling is an indispensable
guide to making your communications stick
in the minds of your audience and drive
change. If you're a busy, talented
businessperson responsible for
presentations, one-pagers, emails, or
virtual meetings, this book is for you.
Named by Inc. magazine as one of the 10
Best Business Books of 2018 Every startup
wants to change the world. But the ones
that truly make an impact know something
the others don't: how to make government
and regulation work for them. As startups
use technology to shape the way we live,
work, and learn, they're taking on
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challenges in sectors like healthcare,
infrastructure, and education, where
failure is far more consequential than a
humorous chat with Siri or the wrong
package on your doorstep. These startups
inevitably have to face governments
responsible for protecting citizens
through regulation. Love it or hate it,
we're entering the next era of the digital
revolution: the Regulatory Era. The big
winners in this era--in terms of both
impact and financial return--will need
skills they won't teach you in business
school or most startup incubators: how to
scale a business in an industry deeply
intertwined with government. Here, for the
first time, is the playbook on how to win
the regulatory era. "Regulatory hacking"
doesn't mean "cutting through red tape";
it's really about finding a creative,
strategic approach to navigating complex
markets. Evan Burfield is the cofounder of
1776, a Washington, DC-based venture
capital firm and incubator specializing in
regulated industries. Burfield has coached
startups on how to understand, adapt to,
and influence government regulation. Now,
in Regulatory Hacking, he draws on that
expertise and real startup success stories
to show you how to do the same. For
instance, you'll learn how... * AirBnB
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rallied a grassroots movement to vote No
on San Francisco's Prop F, which would
have restricted its business in the city.
* HopSkipDrive overcame safety concerns
about its kids' ridesharing service by
working with state government to build
trust into its platform. * 23andMe
survived the FDA's order to stop selling
its genetic testing kits by building
trusted relationships with scientists who
could influence the federal regulatory
community. Through fascinating case
studies and interviews with startup
founders, Burfield shows you how to build
a compelling narrative for your startup,
use it to build a grassroots movement to
impact regulation, and develop influence
to overcome entrenched relationships
between incumbents and governments. These
are just some of the tools in the book
that you'll need to win the next frontier
of innovation.
The world's most successful organizations
all share one thing in common: they know
how to tell their story in a clear,
compelling way.Developed by strategic
brand storytelling firm Woden, Story is
the Strategy lays out how organizations
can develop their own brand story, and use
it to align their teams, clarify their
strategy, engage their customers, and
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achieve significant growth.
The McKinsey Way
Powered by Storytelling: Excavate, Craft,
and Present Stories to Transform Business
Communication
How Movie Storytelling Secrets Can Make
Your Presentation Clear, Compelling, and
Earn You a Seat at the Table
Strategy Is Your Words
How to Use Story-Based Strategy to Win
Campaigns, Build Movements, and Change the
World
Creating Signature Stories
Lead with a Story

Stories are orders of magnitude which are more
effective than facts at achieving attention,
persuading, being remembered, and inspiring
involvement. Signature stories—intriguing,
authentic, and involving narratives—apply the
power of stories to communicate a strategic
message. Marketing professionals, coping with
the digital revolution and the need to have their
strategic message heard internally and
externally, are realizing that a digital strategy
revolves around content and that content is
stories. Creating Signature Stories shows
organizations how to introduce storytelling into
their strategic messaging, and guides
organizations to find, or even create, signature
stories and leverage them over time. With case
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studies built into every chapter, organizations
will realize the power of storytelling to energize
readers, gain visibility, persuade audiences, and
inspire action.
"In Story screenwriting guru Robert McKee
presents his powerful and much sought-after
knowledge in a comprehensive guide to the
essentials of screenwriting and storytelling." -Methuen.
Content Marketing in the Age of the Educated
Consumer
Strategic Storytelling
Substance, Structure, Style, and the Principles of
Screenwriting
Getting Started in Transmedia Storytelling
Putting Purpose Back Into Business
Strategic Messaging that Persuades, Energizes
and Inspires
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