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Identity fraud happens to everyone. So what do you do when it's your turn? Increasingly, identity theft is a fact of life. We might once have hoped to protect ourselves from hackers
with airtight passwords and aggressive spam filters, and those are good ideas as far as they go. But with the breaches of huge organizations like Target, AshleyMadison.com,
JPMorgan Chase, Sony, Anthem, and even the US Office of Personnel Management, more than a billion personal records have already been stolen, and chances are good that you're
already in harm's way. This doesn't mean there's no hope. Your identity may get stolen, but it doesn't have to be a life-changing event. Adam Levin, a longtime consumer advocate
and identity fraud expert, provides a method to help you keep hackers, phishers, and spammers from becoming your problem. Levin has seen every scam under the sun: fake
companies selling "credit card insurance"; criminal, medical, and child identity theft; emails that promise untold riches for some personal information; catphishers, tax fraud, fake
debt collectors who threaten you with legal action to confirm your account numbers; and much more. As Levin shows, these folks get a lot less scary if you see them coming. With a
clearheaded, practical approach, Swiped is your guide to surviving the identity theft epidemic. Even if you've already become a victim, this strategic book will help you protect
yourself, your identity, and your sanity.
When Rebecca Weller’s pounding, dehydrated head woke her at 3am, yet again, she stared at the ceiling, wondering why the hell she kept doing this to herself. At 39 years of age –
and a Health Coach, no less – she knew better than to down several bottles of wine per week. Her increasingly dysfunctional relationship with alcohol had to stop, but after decades
of social drinking, she was terrified of what that might mean. How could she live a joyful existence, without alcohol? How would she relax, socialise, or celebrate – without wine? In
sheer frustration, on a morning filled with regret and tears, she embarks on a 3-month sobriety experiment that becomes a quest for self-discovery, and ultimately, transforms her
entire world. A Happier Hour is a heartfelt, moving, and inspiring story for anyone who has ever had to give up something they loved in order to get what they truly wanted.
The complete guide to Cisco® Intercloud: use cases, planning, and deployment Using Cisco Intercloud technologies, you can seamlessly integrate private, hybrid, and public
clouds–securely providing the right resources at will, with consistent control. Now, four leading experts thoroughly introduce these powerful new technologies. Writing for CTOs,
IT/network managers, security architects, product managers, application owners, service architects, and consultants, they explain both underlying Intercloud concepts and practical
use cases. Sharing deep architectural insight, the authors focus on key technical enablers, from virtualization to autonomic management and advanced protocols. They also address
the business challenges service providers will face in federated Intercloud relationships. Illuminating the Intercloud with cutting-edge customer examples, they also describe a
phased pathway towards coherent deployment. You’ll discover how the Intercloud can improve agility, portability, cost, and speed–and how to start transforming its potential into
reality. Explore the Intercloud from both a technical and business standpoint Understand the role of Intercloud federations, exchanges, and brokers Review models for architecture
and deployment Plan for effective service and customer management Manage workload portability without compromising service levels Handle service provisioning, assurance, and
billing Implement best practices for federated security, privacy, and compliance Understand cloud APIs from “network up” and “application down” views Preview emerging
standards for interoperability across disparate clouds Overcome challenges at IaaS, PaaS, SaaS, and other service layers Define user-to-network service contracts (UNCs) that
permit dynamic cloud service mashups Understand microservices architectures and overlays for porting Intercloud applications Use the Intercloud to cooperatively engage
resources from multiple cloud domains, and solve real business problems This book is part of the Networking Technology Series from Cisco Press ® , which offers networking
professionals valuable information for constructing efficient networks, understanding new technologies, and building successful careers.
This book contains keys to the next generation of journalism and news publishing, with 16 clearly explained practical models for reporters, editors and producers everywhere. John
Cokley aims to show how journalists and publishers can please more readers without compromising ethics or quality. It’s for everyone in the media business.
Swiped
10 Easy Steps to Success for Business
(1994-2001)
Solving Interoperability and Communication in a Cloud of Clouds
Law Society Journal
How to Increase the Profitability, Accountability & Sustainability of Brands
Business Review Weekly

Representing an innovative, comprehensive approach to brand building, this work reflects the integration of traditional marketing with technology,
measurement and operations.
The Rough Guide to First-Time Latin AmericaPenguin
Introduce your business to the world with this essential guide to social media marketing Marketing with Social Media: 10 Easy Steps to success for
Business is your step-by-step guide to using Facebook, LinkedIn, Twitter, Google+, Pinterest and YouTube to promote your business. In 10 quick and
easy steps, you'll learn how to use social media effectively, establish a simple marketing plan and measure the results of your efforts. You'll learn
the basics of building profile pages, and how to create appropriate content that can be accessed by thousands of potential customers. This new
edition is packed full of tips, traps to avoid and social media success stories, plus information on the newer platforms including Vine and Instagram.
Social media is a low-cost marketing strategy that can be a huge bonus to small businesses. With the right technique, you can get to know your
customers better, and expand your networks without breaking the bank, all while retaining full control over your message. Marketing with Social
Media shows you how best to shape your social media strategy to suit your particular business, with practical advice and expert insight into the
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components of a successful campaign. You'll learn to: Create a profitable social media strategy for your business Exploit each platform to reap the
highest returns Master the basics of each platform, and optimise your content Shape your reputation and promote your social media efforts Early
success is important to the longevity of a resource-poor company's campaign. When done correctly, social media can propel a small business into
unprecedented profitability, whereas misguided or half-hearted attempts result in wasted time. For small business owners seeking increased
exposure without increased expenses, Marketing with Social Media is a roadmap to online social media campaigns.
To provide the most effective, relevant distance education, Global Education urges an examination of the full range of literature and historic
development behind technology-based education and communication studies.
Introducing Marketing
The Law of Electronic Commerce
The Essential Guide to Telecommunications
The Centrality of Wonder in Teaching and Learning Across the Curriculum
Global Education
Cloud Computing
Management

Proven security tactics for today's mobile apps, devices, and networks "A great overview of the new threats created by mobile devices. ...The authors have heaps of
experience in the topics and bring that to every chapter." -- Slashdot Hacking Exposed Mobile continues in the great tradition of the Hacking Exposed series, arming
business leaders and technology practitioners with an in-depth understanding of the latest attacks and countermeasures--so they can leverage the power of mobile
platforms while ensuring that security risks are contained." -- Jamil Farshchi, Senior Business Leader of Strategic Planning and Initiatives, VISA Identify and evade key threats
across the expanding mobile risk landscape. Hacking Exposed Mobile: Security Secrets & Solutions covers the wide range of attacks to your mobile deployment alongside
ready-to-use countermeasures. Find out how attackers compromise networks and devices, attack mobile services, and subvert mobile apps. Learn how to encrypt mobile
data, fortify mobile platforms, and eradicate malware. This cutting-edge guide reveals secure mobile development guidelines, how to leverage mobile OS features and MDM
to isolate apps and data, and the techniques the pros use to secure mobile payment systems. Tour the mobile risk ecosystem with expert guides to both attack and defense
Learn how cellular network attacks compromise devices over-the-air See the latest Android and iOS attacks in action, and learn how to stop them Delve into mobile malware
at the code level to understand how to write resilient apps Defend against server-side mobile attacks, including SQL and XML injection Discover mobile web attacks,
including abuse of custom URI schemes and JavaScript bridges Develop stronger mobile authentication routines using OAuth and SAML Get comprehensive mobile app
development security guidance covering everything from threat modeling to iOS- and Android-specific tips Get started quickly using our mobile pen testing and consumer
security checklists
Cloud Computing: Implementation, Management, and Security provides an understanding of what cloud computing really means, explores how disruptive it may become in
the future, and examines its advantages and disadvantages. It gives business executives the knowledge necessary to make informed, educated decisions regarding cloud
initiatives. The authors first discuss the evolution of computing from a historical perspective, focusing primarily on advances that led to the development of cloud computing.
They then survey some of the critical components that are necessary to make the cloud computing paradigm feasible. They also present various standards based on the use
and implementation issues surrounding cloud computing and describe the infrastructure management that is maintained by cloud computing service providers. After
addressing significant legal and philosophical issues, the book concludes with a hard look at successful cloud computing vendors. Helping to overcome the lack of
understanding currently preventing even faster adoption of cloud computing, this book arms readers with guidance essential to make smart, strategic decisions on cloud
initiatives.
How to implement social technology in business, spur collaborative innovation and drive winning programs to improve products, services, and long-term profits and growth.
The road to social media marketing is now well paved: A July 2009 Anderson Analytics study found 60% of the Internet population uses social networks and social media
sites such as Facebook, MySpace, and Twitter. Collaboration and innovation, driven by social technology, are “what’s next.” Written by the author of the bestselling Social
Media Marketing: An Hour a Day in collaboration with Jake McKee, Social Media Marketing: The Next Generation of Business Engagement takes marketers, product
managers, small business owners, senior executives and organizational leaders on to the next step in social technology and its application in business. In particular, this
book explains how to successfully implement a variety tools, how to ensure higher levels of customer engagement, and how to build on the lessons learned and information
gleaned from first-generation social media marketing efforts and to carry this across your organization. This book: Details how to develop, implement, monitor and measure
successful social media activities, and how to successfully act on feedback from the social web Discusses conversation-monitoring tools and platforms to accelerate the
business innovation cycle along with the metrics required to prove the success of social technology adoption Connects the social dots more deeply across the entire
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organization, moving beyond marketing and into product development, customer service and customer-driven innovation, and the benefits of encouraging employee
collaboration. Social media has become a central component of marketing: Collaborative, social technology is now moving across the organization, into business functions
ranging from HR and legal to product management and the supply chain. Social Media Marketing: The Next Generation of Business Engagement is the perfect book for
marketers, business unit managers and owners, HR professionals and anyone else looking to better understand how to use social technologies and platforms to build loyalty
in customers, employees, partners and suppliers to drive long term growth and profits.
A revised new edition of the bestselling toolkit for creating, building, and maintaining a strong brand From research and analysis through brand strategy, design
development through application design, and identity standards through launch and governance, Designing Brand Identity, Fourth Edition offers brand managers, marketers,
and designers a proven, universal five-phase process for creating and implementing effective brand identity. Enriched by new case studies showcasing successful worldclass brands, this Fourth Edition brings readers up to date with a detailed look at the latest trends in branding, including social networks, mobile devices, global markets,
apps, video, and virtual brands. Features more than 30 all-new case studies showing best practices and world-class Updated to include more than 35 percent new material
Offers a proven, universal five-phase process and methodology for creating and implementing effective brand identity
Shopping News
Everything You Wanted to Know about the Science of Raising Children but Were Too Exhausted to Ask
The AsiaLaw Guide to Telecommunications
Underground
A Happier Hour
The Next Generation of Business Engagement
Agenda Setting: What the Audience Does Before the News
For many children much of the time their experience in classrooms can be rather dull, and yet the world the school is supposed to initiate children into is
full of wonder. This book offers a rich understanding of the nature and roles of wonder in general and provides multiple suggestions for to how to revive
wonder in adults (teachers and curriculum makers) and how to keep it alive in children. Its aim is to show that adequate education needs to take seriously
the task of evoking wonder about the content of the curriculum and to show how this can routinely be done in everyday classrooms. The authors do not
wax flowery; they present strong arguments based on either research or precisely described experience, and demonstrate how this argument can be seen
to work itself out in daily practice. The emphasis is not on ways of evoking wonder that might require virtuoso teaching, but rather on how wonder can be
evoked about the everyday features of the math or science or social studies curriculum in regular classrooms.
This open access book shines a light on how and why academic work became entwined with air travel, and what can be done to change academia’s flying
habit. The starting point of the book is that flying is only one means of scholarly communication among many, and that the state of the planet now obliges
us to shift to other means. How can the academic-as-globetrotter become a thing of the past? The chapters in this book respond to this call in three steps.
It documents the consequences of academic flying, it investigates the issue of why academics fly, and it begins an effort to think through what can replace
flying, and how. Finally, it confronts scholars and scientists, students, activists, research funders, university administrators, and others, with a call to
translate this research into action.
A new, thoroughly updated edition of a comprehensive overview of knowledge management (KM), covering theoretical foundations, the KM process, tools,
and professions. The ability to manage knowledge has become increasingly important in today's knowledge economy. Knowledge is considered a valuable
commodity, embedded in products and in the tacit knowledge of highly mobile individual employees. Knowledge management (KM) represents a
deliberate and systematic approach to cultivating and sharing an organization's knowledge base. This textbook and professional reference offers a
comprehensive overview of the field. Drawing on ideas, tools, and techniques from such disciplines as sociology, cognitive science, organizational
behavior, and information science, it describes KM theory and practice at the individual, community, and organizational levels. Chapters cover such topics
as tacit and explicit knowledge, theoretical modeling of KM, the KM cycle from knowledge capture to knowledge use, KM tools, KM assessment, and KM
professionals. This third edition has been completely revised and updated to reflect advances in the dynamic and emerging field of KM. The specific
changes include extended treatment of tacit knowledge; integration of such newer technologies as social media, visualization, mobile technologies, and
crowdsourcing; a new chapter on knowledge continuity, with key criteria for identifying knowledge at risk; material on how to identify, document,
validate, share, and implement lessons learned and best practices; the addition of new categories of KM jobs; and a new emphasis on the role of KM in
innovation. Supplementary materials for instructors are available online.
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In recent years, Internet control has become one of the major indicators to assess the balance between freedom and security in democracies. This book
explores and compares why, and to what extent, national governments decide to control the Internet and how this impacts on crucial socio-economic
activities and fundamental civil rights. The author provides detailed studies on the US, Germany, Italy and further case studies on Brazil, Canada, India,
the Netherlands, South Africa and Switzerland, to address topics such national security, freedom of expression and privacy.
New Media and Borderless Education
F&S Index International Annual
Marketing with Social Media
Leading with Emotional Intelligence: Hands-On Strategies for Building Confident and Collaborative Star Performers
Wonder-Full Education
Profit Brand
A panel of renowned experts from around the world contributed to this authoritative handbook that covers the essential aspects of this most dynamic field of
communications and networking activity. Edited by Dr. Kornel Terplan and Patricia Morreale - well known authorities in telecommunications- this important new handbook
provides basic principles and definitions, details the tremendous advances in technology, outlines implementation techniques, and discusses the outstanding issues and key
challenges faced by communications and networking specialists. The telecommunications topics addressed include: o Basic principles o Services on broadband networks o
Signal processing and coding schemes o Mobile and wireless networks o DSL technologies o Digital video and multimedia o Quality of service o Regulation o Standards o
Emerging technologies Exhaustive in scope and packed with diagrams, tables, and illustrations, The Telecommunications Handbook is an indispensable, detailed reference
for engineers, analysts, managers, and students involved in a wide range of telecommunication and networking activities.
Emotion is an integral aspect of musical experience. Evidence from neuroscience indicates that music acts on a number of different brain sites, and that the brain is likely to
be hard-wired for musical perception and appreciation. This offers some kind of neurological substrate for musical experiences, or a parallel mode of explanation for music's
multiple effects on individuals and groups. No one discipline can do justice to music's complexity if one is to have a sense of the whole musical experience. After various
excursions into early mother/baby experiences, evolutionary speculations, and neuroscientific findings, Roger Kennedy asserts that it is the intensity of the artistic vision
which is responsible for music's power. That intense vision invites the viewer or the listener into the orbit of the work, engaging us to respond. Music can be described as
having soul when it hits the emotional core of the listener. And, of course, there is 'soul music', whose basic rhythms reach deep into the body to create a powerful feeling of
aliveness. One can truly say that music, of all the arts, is most able to give shape to the elusive human soul.
"Integrated Marketing" boxes illustrate how companies apply principles.
`This is a very clear and concise summary of media studies, present and future. There is no other book that can both be used as a teaching tool and can help scholars
organize their thinking about new media as this book can' - Steve Jones, University of Chicago This book offers an introduction to communication theory that is appropriate
to our post-broadcast, interactive, media environment. The author contrasts the `first media age' of broadcast with the `second media age' of interactivity. Communication
Theory argues that the different kinds of communication dynamics found in cyberspace demand a reassessment of the methodologies used to explore media, as well as new
understandings of the concepts of interaction and community (virtual communities and broadcast communities). The media are examined not simply in terms of content, but
also in terms of medium and network forms. Holmes also explores the differences between analogue and digital cultures, and between cyberspace and virtual reality. The
book serves both as an upper level textbook for New Media courses and a good general guide to understanding the sociological complexities of the modern communications
environment.
Hacking Exposed Mobile
The Bulletin
Implementation, Management, and Security
Dynamics of Critical Internet Culture
Tales of Hacking, Madness and Obsession on the Electronic Frontier
The Official Journal of the Law Society of New South Wales
Social Media Marketing
The iPhone may be the world's coolest computer, but it's still a computer, with all of the complexities. iPhone: The Missing Manual is a illustrated guide to the tips, shortcuts, and
workarounds that will turn you, too, into an iPhone master. This updated guide shows you everything you need to know about the new features and user interface of iOS 9 for the
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iPhone. This easy-to-use book will help you accomplish everything from web browsing to watching videos so you can get the most out of your iPhone.
This report examines and tests the available evidence for the interest and involvement of global media and communication networks in higher education provision across borders,
against the background of worldwide trends towards globalisation of markets, communication, and culture.
Make today's management theories and applications meaningful, memorable, and engaging for your students with MANAGEMENT. Master storyteller, award-winning educator,
and accomplished author Chuck Williams uses a captivating narrative style to illuminate today's most important management concepts and to highlight practices that really work
in today's workplace. Because students retain and better understand information that is personally relevant, Dr. Williams weaves more than 50 detailed, unforgettable examples
and stories into each chapter in this edition. Proven learning features and self-assessments keep concepts intriguing and applicable to students' daily lives. In addition, fresh
scenarios, new cases, and new video cases reflect the latest management innovations at work in well-known organizations throughout the world. The book's comprehensive
support package further helps you prepare each student for managerial success. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Suelette Dreyfus and her co-author, WikiLeaks founder Julian Assange, tell the extraordinary true story of the computer underground, and the bizarre lives and crimes of an elite
ring of international hackers who took on the establishment. Spanning three continents and a decade of high level infiltration, they created chaos amongst some of the world's
biggest and most powerful organisations, including NASA and the US military. Brilliant and obsessed, many of them found themselves addicted to hacking and phreaking. Some
descended into drugs and madness, others ended up in jail. As riveting as the finest detective novel and meticulously researched, Underground follows the hackers through their
crimes, their betrayals, the hunt, raids and investigations. It is a gripping tale of the digital underground.
The Rough Guide to First-Time Latin America
How to Protect Yourself in a World Full of Scammers, Phishers, and Identity Thieves
From Genghis Khan to Facebook
The Immigrant Landholders and Pioneers of Beenleigh and Eagleby Prior to 1885
Academic Flying and the Means of Communication
Knowledge Management in Theory and Practice, third edition
Media, Technology and Society
Mobile technologies have been used in higher education for many years. They provide good solutions for teaching and learning and make learning available anywhere and anytime. This book includes six
sections: design, development, adoption, collaboration, evaluation and future of mobile teaching and learning technology in higher education. It includes different projects and practices in higher education across
different countries. The book provides in-depth background information and cases studies in high technology teaching and learning and future expectations for new technology in higher education. The variety of
projects and programs running in different country helps boost innovation and discussion in future projects and practices. It also provide guidelines for future design and development of mobile applications for
higher education.
Written specifically for legal practitioners and students, this book examines the concerns, laws and regulations involved in Electronic Commerce. In just a few years, commerce via the World Wide Web and
other online platforms has boomed, and a new field of legal theory and practice has emerged. Legislation has been enacted to keep pace with commercial realities, cyber-criminals and unforeseen social
consequences, but the ever-evolving nature of new technologies has challenged the capacity of the courts to respond effectively. This book addresses the legal issues relating to the introduction and adoption of
various forms of electronic commerce. From intellectual property, to issues of security and privacy, Alan Davidson looks at the practical changes for lawyers and commercial parties whilst providing a rationale
for the underlying legal theory.
Consumer Behaviour in Action introduces marketing students to the fundamental concepts of consumer behaviour in a contemporary context. The text provides a distinctly balanced approach as it balances
theory with practical applications and research methods for understanding consumers. Practicalexamples and case studies provide global, regional and local industry examples. Research and insights from fields
such as psychology, sociology and complex systems are included. Extended cases studies covering topics such as Nike, Cricket Australia, Target, and McDonalds in overseas markets, drawtogether each part of
the book to bring together the themes discussed and encourage students to encourage a deeper understanding of the material. The accompanying enriched oBook and supplementary digital resources provides
superior ready-to-use support for both students and lecturers.
An award-winning scientist offers his unorthodox approach to childrearing: “Parentology is brilliant, jaw-droppingly funny, and full of wisdom…bound to change your thinking about parenting and its
conventions” (Amy Chua, author of Battle Hymn of the Tiger Mother). If you’re like many parents, you might ask family and friends for advice when faced with important choices about how to raise your kids.
You might turn to parenting books or simply rely on timeworn religious or cultural traditions. But when Dalton Conley, a dual-doctorate scientist and full-blown nerd, needed childrearing advice, he turned to
scientific research to make the big decisions. In Parentology, Conley hilariously reports the results of those experiments, from bribing his kids to do math (since studies show conditional cash transfers improved
educational and health outcomes for kids) to teaching them impulse control by giving them weird names (because evidence shows kids with unique names learn not to react when their peers tease them) to getting
a vasectomy (because fewer kids in a family mean smarter kids). Conley encourages parents to draw on the latest data to rear children, if only because that level of engagement with kids will produce solid and
happy ones. Ultimately these experiments are very loving, and the outcomes are redemptive—even when Conley’s sassy kids show him the limits of his profession. Parentology teaches you everything you need to
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know about the latest literature on parenting—with lessons that go down easy. You’ll be laughing and learning at the same time.
Handbook of Mobile Teaching and Learning
National Governments and Control of the Internet
They Chose Beenleigh
The Missing Manual
Security Secrets & Solutions
A Review of the Convergence Between Global Media Networks and Higher Education Provision
A Digital Challenge

The 7th edition of Management is once again a resource at the leading edge of thinking and research. By blending theory with stimulating, pertinent case
studies and innovative practices, Robbins encourages students to get excited about the possibilities of a career in management. Developing the
managerial skills essential for success in business—by understanding and applying management theories--is made easy with fresh new case studies and a
completely revised suite of teaching and learning resources available with this text.
“Annabel Dodd has cogently untangled the wires and switches and technobabble of the telecommunications revolution and explained how the introduction of
the word ‘digital’ into our legislative and regulatory lexicon will affect consumers, companies and society into the next millennium.” – United States
Senator Edward J. Markey of Massachusetts; Member, U.S. Senate Subcommittee on Communications, Technology, Innovation, and the Internet “Annabel Dodd
has a unique knack for explaining complex technologies in understandable ways. This latest revision of her book covers the rapid changes in the fields
of broadband, cellular, and streaming technologies; newly developing 5G networks; and the constant changes happening in both wired and wireless
networks. This book is a must-read for anyone who wants to understand the rapidly evolving world of telecommunications in the 21st century!” – David
Mash, Retired Senior Vice President for Innovation, Strategy, and Technology, Berklee College of Music Completely updated for current trends and
technologies, The Essential Guide to Telecommunications, Sixth Edition, is the world’s top-selling, accessible guide to the fast-changing global
telecommunications industry. Writing in easy-to-understand language, Dodd demystifies today’s most significant technologies, standards, architectures,
and trends. She introduces leading providers worldwide, explains where they fit in the marketplace, and reveals their key strategies. New topics covered
in this edition include: LTE Advanced and 5G wireless, modern security threats and countermeasures, emerging applications, and breakthrough techniques
for building more scalable, manageable networks. Gain a practical understanding of modern cellular, Wi-Fi, Internet, cloud, and carrier technologies
Discover how key technical, business, and regulatory innovations are changing the industry See how streaming video, social media, cloud computing,
smartphones, and the Internet of Things are transforming networks Explore growing concerns about security and privacy, and review modern strategies for
detecting and mitigating network breaches Learn how Software Defined Networks (SDN) and Network Function Virtualization (NFV) add intelligence to
networks, enabling automation, flexible configurations, and advanced networks Preview cutting-edge, telecom-enabled applications and gear–from mobile
payments to drones Whether you’re an aspiring network engineer looking for a broad understanding of the industry, or a salesperson, marketer, investor,
or customer, this indispensable guide provides everything you need to know about telecommunications right now. This new edition is ideal for both selfstudy and classroom instruction. Register your product for convenient access to downloads, updates, and/or corrections as they become available.
Everyone agrees that Emotional Intelligence (EI) plays a key role in overall success. But when it comes to putting theory into practice, EI consultant
Reldan Nadler, Psy.D., has written the only book on the subject that shows you step-by-step how to: INCREASE CONFIDENCE IMPROVE TEAMWORK ENHANCE
COMMUNICATION DEVELOP STAR PERFORMANCE PROTECT YOUR IQ WITH EI The more than 100 cutting-edge tools and strategies presented here are used by the most
effective leaders in the world. This complete, hands-on action plan has worksheets, exercises, self-quizzes, and much more to show how great leaders put
Emotional Intelligence to work. "One of the most practical and useful books on the topic that I've seen." -- David B. Peterson, Ph.D., Senior Vice
President, Personnel Decisions International, author of Leader as Coach and Development First "The perfect field guide for leaders who hope to improve
their Emotional Intelligence and increase employee engagement, performance, and retention in the process. It is user-friendly and filled with practical
tips and tools." -- Sharon Jordan-Evans, co-author of Love 'Em or Lose 'Em: Getting Good People to Stay "Provides detailed and easy-to-use practices to
make you and your leaders superstars. One of the most valuable leadership books available!" -- Jeffrey E. Aurbach, Ph.D., President, College of
Executive Coaching "Open to any page, and you will find a key lesson in leadership." -- Sylvia K. Leduc, M.Ed., MPEC, leadership specialist "Provides
the kind of real-world guidance that is so often missing from leadership books. The tools and techniques are immediately applicable." -- Nick
Rothenberg, OD consultant and owner, 2Be, LLC First introduced 15 years ago, Emotional Intelligence (EI) has been recognized as a far better indicator
of success in the workplace than IQ is. But how do you apply the principles of EI in the real world? This book shows you how. Written by Dr. Reldan
Nadler--one of the top corporate experts in EI leadership--this hands-on guide uses case scenarios and step-by-step strategies to provide all the
answers you need: How do I increase my confidenceand EI to become a star player? How can I become more effective as a leader? How do I develop my people
to become our next leaders? How can I communicate decisions to become more successful? What can I do at my next team meeting to improve morale and
performance? Filled with more than 100 EI tools and techniques, Dr. Nadler's proven program is a must-have resource for CEOs, executives, managers, and
team leaders. Organized by key topics--communication, collaboration, confidence, self-control, and developing others--this book offers invaluable quickPage 6/7
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reference tips, as well as detailed checklists, worksheets, and action plans. In addition, you'll find fascinating frontline reports of leadership in
action: Warren Buffett's vision and leadership of powerful CEOs, Jeff Immelt's staying power at GE, Pete Carroll's optimism at USC, and Meg Whitman's
commitment to service at eBay. This is how successful people put their emotional skills to work. This is how you increase confidence, teamwork, and
performance. This is Leading with Emotional Intelligence.
The Rough Guide First-Time Latin America tells you everything you need to know before you go to Latin America, from visas and vaccinations to budgets
and packing. It will help you plan the best possible trip, with advice on when to go and what not to miss, and how to avoid trouble on the road. You'll
find insightful information on what tickets to buy, where to stay, what to eat and how to stay healthy and save money in Latin America. The Rough Guide
First-Time Latin America includes insightful overviews of each Latin American country highlighting the best places to visit with country-specific
websites, clear maps, suggested reading and budget information. Be inspired by the 'things not to miss' section whilst useful contact details will help
you plan your route. All kinds of advice and anecdotes from travellers who've been there and done it will make travelling stress-free. The Rough Guide
First-Time Latin America has everything you need to get your journey underway.
Designing Brand Identity
Psychoanalytic Explorations
The Telecommunications Handbook
The Privacy, Data Protection and Cybersecurity Law Review
Consumer Behaviour in Action
An Essential Guide for the Whole Branding Team
IPhone
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