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The Non Designers Design Book
Covers punctuation, special characters, accent marks, fonts, tabs, indentations, widows and
orphans, hyphenations, line breaks, linespacing, justified text, and typeface combinations.
Reimagining the scholarly book as living and collaborative--not as commodified and
essentialized, but in all its dynamic materiality. In this book, Janneke Adema proposes that we
reimagine the scholarly book as a living and collaborative project--not as linear, bound, and
fixed, but as fluid, remixed, and liquid, a space for experimentation. She presents a series of
cutting-edge experiments in arts and humanities book publishing, showcasing the radical new
forms that book-based scholarly work might take in the digital age. Adema's proposed alternative
futures for the scholarly book go beyond such print-based assumptions as fixity, stability, the
single author, originality, and copyright, reaching instead for a dynamic and emergent materiality.
Adema suggests ways to unbind the book, describing experiments in scholarly book publishing
with new forms of anonymous collaborative authorship, radical open access publishing, and
processual, living, and remixed publications, among other practices. She doesn't cast digital as the
solution and print as the problem; the problem in scholarly publishing, she argues, is not print
itself, but the way print has been commodified and essentialized. Adema explores alternative,
more ethical models of authorship; constructs an alternative genealogy of openness; and examines
opportunities for intervention in current cultures of knowledge production. Finally, asking why it
is that we cut and bind our research together at all, she examines two book publishing projects
that experiment with remix and reuse and try to rethink and reperform the book-apparatus by
taking responsibility for the cuts they make.
This critical resource gives managers, HR, and anyone who may come into contact with someone
in trauma—including workplace violence, harassment, assault, illness, addiction, fraud,
bankruptcy, and more—the tools they need to be prepared for what lies ahead. This book is
crucial for every manager or HR representative who shouldn’t just prepare to one day be faced
with a report of a traumatic experience at work, but plan on it. This five-step method will help
managers make survivors feel supported and understood. The Empathetic Workplace guides
supervisors of any level through an understanding of how stories of trauma impact the brain of
both the survivor and the listener, as well as the tools to handle the interaction appropriately, to
help the listener, the organization, and most importantly, the survivor. The easy-to-follow LASER
method outlined in these pages includes the following elements that all managers should know
and understand: Listen-Controlling your own reaction, managing your body language, asking openended questions, hearing what is not being said, and winding down the speaker when the
conversation becomes unproductive are essential elements in being a good listener. AcknowledgeOnce someone shares a difficult personal story with you, it is important to acknowledge that gift.
Share-You can help the speaker regain some measure of control by sharing information with him
or her about what happened or what happens next, your personal or organizational values, and
what you don’t yet know but hope to learn. Empower-You can help the traumatized person by
providing him or her with resources that are available to them through the company or outside
groups. Return-The final step is to ensure that the traumatized person has a way to come back
later when he or she cannot remember all that you said, thinks of more questions, or wishes for
updates. The LASER technique can benefit all who are responsible for others, from top-tier
managers at Fortune 500 companies to Residence Advisors in college dormitories.
Representing a new generation of designers in Japan, Kenya Hara (born 1958) pays tribute to his
mentors, using long overlooked Japanese icons and images in much of his work. In Designing
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Design, he impresses upon the reader the importance of emptiness in both the visual and
philosophical traditions of Japan, and its application to design, made visible by means of
numerous examples from his own work: Hara for instance designed the opening and closing
ceremony programs for the Nagano Winter Olympic Games 1998. In 2001, he enrolled as a
board member for the Japanese label MUJI and has considerably moulded the identity of this
successful corporation as communication and design advisor ever since. Kenya Hara, alongside
Naoto Fukasawa one of the leading design personalities in Japan, has also called attention to
himself with exhibitions such as Re-Design: The Daily Products of the 21st Century.
The Non-designer's Design Book
Thinking with Type
Styled
Young House Love
Graphic Design Speak
The Non-designer's Web Book
The Politics of Design
LEARN HOW TO DESIGN ELEARNING THAT DELIVERS RESULTS (AND DOESN'T
SUCK)! When you're tasked with creating your very first
eLearning course, it can be hard (and downright scary) trying to
figure out where to begin. You likely have a million questions
running through your head. How do you plan your project and set
it up for success? How do you collect learning content from your
subject matter experts? Why do you need an eLearning storyboard,
and how do you write one? How do you develop a prototype of your
eLearning course? And, what the heck is a prototype anyway? When
and where should you include interactivity? When should you let
your SMEs review your course? And what's a "SME" again? And what
do you do when they don't give you feedback? Trying to get
answers to all of these questions can quickly leave you saying
to yourself, "I don't think I'm cut out for this eLearning
thing!" But, here's some good news: you're not alone! The truth
is, most eLearning designers entered fell, stumbled, and dropped
into the world of eLearning entirely by accident. This is where
the second edition of The eLearning Designer's Handbook can
help! In this book, Tim Slade will show you that the eLearning
development process doesn't have to be as complicated as it
might seem. If you're new to eLearning, Tim will walk you
through the complete eLearning design and development process,
providing you practical tips and advice, based on his own
experience working as an eLearning designer for over a decade.
With the second edition of The eLearning Designer's Handbook,
you'll discover how to... Plan your eLearning project by
conducting a kickoff meeting with your stakeholders. Conduct a
needs analysis and recommend a training solution. Draft an
eLearning project plan and development timeline. Define the
learning objectives and create a blended training solution.
Collect and organize your learning content into a design
Page 2/13

Bookmark File PDF The Non Designers Design Book
document. Create a course outline and draft a storyboard of your
eLearning course. Create a prototype and develop your course
with an eLearning authoring tool. Incorporate interactivity into
your eLearning course. Reduce cognitive load and increase
learning retention. Deliver and measure the effectiveness of
your eLearning course. Conduct a retrospective at the end of
your project. So, what's new in the second edition? With the
second edition of The eLearning Designer's Handbook, Tim Slade
went back to the drawing board to rewrite and redesign every
single page of the book. Not only does the second edition
include a boatload of new content on instructional design best
practices, but it also includes even more practical content
geared towards new eLearning designers. With the second edition
of The eLearning Designer's Handbook, you'll get... 3X more
content Full-color print Real-world examples More tools and
templates
Discover the secrets of the most iconic, mysterious and
beautiful tarot decks ever created. The tarot is a treasury of
divination, symbolism and self-knowledge. But who created its
mysterious art and meaning, and why? What were they seeking?
Does it originate in ancient esoteric wisdom or is this a vain
fancy of the occultists? How has the interpretation and meaning
of the cards evolved? In Iconic Tarot Decks, Sarah Bartlett (the
international bestselling author) presents 50 of the most iconic
tarot decks – telling the powerful stories of how each was
devised and designed and showcasing their most exemplary cards.
Each of the fifty-six decks in this book holds its own unique
symbolism and mystical beginnings: from Visconti-Sforza, the
fifteenth-century deck that reveals the fates of two Italian
dynasties, to the Sola Busca Tarot, with its esoteric alchemical
codex; from the pioneering Rider-Waite-Smith deck to the occult
riddles of English Magic Tarot. With an introduction to reading
tarot and useful tips on deciphering the cards – this is the
perfect book for collectors, cartomancers, designers, tattoo
artists and anyone interested in the art and mystery of tarot.
Many designers and photographers own the entire suite of Adobe’s
creative products, but they manage to learn only one or two of
the applications really well. If Adobe InDesign CS5.5 is the one
app in the suite that makes you feel like you’re entering a
foreign country where you don’t speak the language, Robin
Williams provides the perfect travel guide and translator in
this new edition to the best-selling Non-Designer’s series. This
fun, straight-forward, four-color book includes many individual
exercises designed specifically to teach InDesign CS5.5 to
beginners in such a way that you can jump in at any point to
learn a specific tool or technique. Along the way, Robin offers
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design tips for making your work communicate appropriately and
beautifully. Whether you need to create your own marketing
materials for a small business or organization, or you want your
student or business papers to be perceived as more professional,
or you want to become more proficient with the design tools you
already use, this book is the fastest and most efficient path to
mastering basic tasks InDesign. In this non-designer’s guide to
InDesign CS5.5, you’ll learn: How to create basic design
projects, such as flyers, business cards, letterhead, ads,
brochures, CD covers, and much more How to add images to your
pages and crop, rotate, resize, and add effects to those images
How to use InDesign’s typographic tools to make your work look
professional How to use style sheets so every job is easier to
create and work with How to use tabs and indents with confidence
and predictability How to create nice-looking tables to
effectively organize data And, of course, the basics of working
in InDesign with layers, panels, tools, etc.
Defines page layout and design principles and explains how to
use space, color, and type to create dynamic-looking documents
and Web pages.
Extra Bold
Secrets for Arranging Rooms, from Tabletops to Bookshelves
International Edition
The Non-Designer's Design Book
The Milk of Dreams
Real Analog Solutions for Digital Designers
Map It
Data Structures and Algorithm Analysis in Java is an advanced algorithms book
that fits between traditional CS2 and Algorithms Analysis courses. In the old
ACM Curriculum Guidelines, this course was known as CS7. It is also suitable
for a first-year graduate course in algorithm analysis As the speed and power
of computers increases, so does the need for effective programming and
algorithm analysis. By approaching these skills in tandem, Mark Allen Weiss
teaches readers to develop well-constructed, maximally efficient programs in
Java. Weiss clearly explains topics from binary heaps to sorting to NPcompleteness, and dedicates a full chapter to amortized analysis and advanced
data structures and their implementation. Figures and examples illustrating
successive stages of algorithms contribute to Weiss’ careful, rigorous and indepth analysis of each type of algorithm. A logical organization of topics and
full access to source code complement the text’s coverage.
A new perspective on design thinking and design practice: beyond products
and projects, toward participatory design things. Design Things offers an
innovative view of design thinking and design practice, envisioning ways to
combine creative design with a participatory approach encompassing aesthetic
and democratic practices and values. The authors of Design Things look at
design practice as a mode of inquiry that involves people, space, artifacts,
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materials, and aesthetic experience, following the process of transformation
from a design concept to a thing. Design Things, which grew out of the Atelier
(Architecture and Technology for Inspirational Living) research project, goes
beyond the making of a single object to view design projects as sociomaterial
assemblies of humans and artifacts—“design things.” The book offers both
theoretical and practical perspectives, providing empirical support for the
authors' conceptual framework with field projects, case studies, and examples
from professional practice. The authors examine the dynamics of the design
process; the multiple transformations of the object of design; metamorphing,
performing, and taking place as design strategies; the concept of the design
space as “emerging landscapes”; the relation between design and use; and the
design of controversial things.
This book has been written to help digital engineers who need a few basic
analog tools in their toolbox. For practicing digital engineers, students,
educators and hands-on managers who are looking for the analog foundation
they need to handle their daily engineering problems, this will serve as a
valuable reference to the nuts-and-bolts of system analog design in a digital
world. This book is a hands-on designer's guide to the most important topics in
analog electronics - such as Analog-to-Digital and Digital-to-Analog
conversion, operational amplifiers, filters, and integrating analog and digital
systems. The presentation is tailored for engineers who are primarily
experienced and/or educated in digital circuit design. This book will teach such
readers how to "think analog" when it is the best solution to their problem.
Special attention is also given to fundamental topics, such as noise and how to
use analog test and measurement equipment, that are often ignored in other
analog titles aimed at professional engineers. Extensive use of case-histories
and real design examples Offers digital designers the right analog "tool" for the
job at hand Conversational, annecdotal "tone" is very easily accessible by
students and practitioners alike
A lot has happened in the world of digital design since the first edition of this
title was published, but one thing remains true: There is an ever-growing
number of people attempting to design pages with no formal training. This
book is the one place they can turn to find quick, non-intimidating, excellent
design help from trusted design instructor Robin Williams. This revised
classic--now in full color--includes a new section on the hot topic of Color
itself. In The Non-Designer's Design Book, 3rd Editio n, Robin turns her
attention to the basic principles that govern good design. Readers who follow
her clearly explained concepts will produce more sophisticated and
professional pages immediately. Humor-infused, jargon-free prose
interspersed with design exercises, quizzes, and illustrations make learning a
snap--which is just what audiences have come to expect from this best-selling
author.
The Non-Designer's Photoshop Book
UX Introduction
Experiments in the Posthumanities
Fighting Traffic
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Non-Designers Design Bk_p3
Designing Design
The Empathetic Workplace
"The ultimate guide to thinking like a stylist, with 1,000
design ideas for creating the most beautiful, personal, and
livable rooms, "--Amazon.com.
Graphic Design Speak explains in layperson's terms some common
areas of graphic design technology and terminology that can
cause confusion to non-designers. In a conversational tone, this
is a must-have guide whether you're DIYing your design, working
with a professional, or a combination of both.
This guide aims to move students away from a cut-and-paste
mentality and refocus design instruction on the fundamentals of
form (starting from such basics as point and line) in a
critical, rigorous way informed by contemporary media, theory
and software systems.
No more information dumps Map It helps you turn training
requests into projects that make a real difference. You'll learn
how to: Help the client identify what's really causing the
performance problem. Determine the role (if any ) of training.
Create realistic activities that help people practice what they
need to do, not just show what they know. Choose the best format
for each activity -- online, projected to a group, on paper, as
a small-group activity, over email... Provide each activity at
the best time -- in the workflow, available on demand, spaced
over time... Let people pull the information they need to
complete the activity -- no more information dumps Enjoy
creating challenging activities that people want to complete.
Show how your project has improved the performance of the
organization. Using humor and lots of examples, Map It walks you
through action mapping, a visual approach to needs analysis and
training design. Organizations around the world use action
mapping to improve performance with targeted, efficient
training. Try sample activities, download job aids, and learn
more at map-it-book.com.
Design Things
5 Steps to a Compassionate, Calm, and Confident Response to
Trauma On the Job
A Step-By-Step Guide to Designing and Typesetting Your Own Book
Using Adobe Indesign
A Style Manual for Creating Professional-level Type on Your
Macintosh
User Experience Design for Non-Designers
A Baker's Dozen
Data Structures and Algorithm Analysis in Java
Creating a brand identity is a fascinating and complex challenge for the graphic
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designer. It requires practical design skills and creative drive as well as an
understanding of marketing and consumer behaviour. This practical handbook is a
comprehensive introduction to this multifaceted process. Exercises and examples
highlight the key activities undertaken by designers to create a successful brand
identity, including defining the audience, analyzing competitors, creating mood boards,
naming brands, designing logos, presenting to clients, rebranding and launching the
new identity. Case studies throughout the book are illustrated with brand identities
from around the world, including a diverse range of industries ‒ digital media,
fashion, advertising, product design, packaging, retail and more.
The fight for the future of the city street between pedestrians, street railways, and
promoters of the automobile between 1915 and 1930. Before the advent of the
automobile, users of city streets were diverse and included children at play and
pedestrians at large. By 1930, most streets were primarily a motor thoroughfares
where children did not belong and where pedestrians were condemned as
jaywalkers. In Fighting Traffic, Peter Norton argues that to accommodate
automobiles, the American city required not only a physical change but also a social
one: before the city could be reconstructed for the sake of motorists, its streets had to
be socially reconstructed as places where motorists belonged. It was not an evolution,
he writes, but a bloody and sometimes violent revolution. Norton describes how street
users struggled to define and redefine what streets were for. He examines
developments in the crucial transitional years from the 1910s to the 1930s,
uncovering a broad anti-automobile campaign that reviled motorists as road hogs
or speed demons and cars as juggernauts or death cars. He considers the
perspectives of all users̶pedestrians, police (who had to become traffic cops ),
street railways, downtown businesses, traffic engineers (who often saw cars as the
problem, not the solution), and automobile promoters. He finds that pedestrians and
parents campaigned in moral terms, fighting for justice. Cities and downtown
businesses tried to regulate traffic in the name of efficiency. Automotive interest
groups, meanwhile, legitimized their claim to the streets by invoking freedom ̶a
rhetorical stance of particular power in the United States. Fighting Traffic offers a new
look at both the origins of the automotive city in America and how social groups shape
technological change.
"Thinking with Type is to typography what Stephen Hawking's A Brief History of Time
is to physics."̶I Love Typography The best-selling Thinking with Type in a revised
and expanded second edition: Thinking with Type is the definitive guide to using
typography in visual communication. Ellen Lupton provides clear and focused
guidance on how letters, words, and paragraphs should be aligned, spaced, ordered,
and shaped. The book covers all typography essentials, from typefaces and type
families, to kerning and tracking, to using a grid. Visual examples show how to be
inventive within systems of typographic form, including what the rules are, and how to
break them. This revised edition includes forty-eight pages of new content with the
latest information on: • style sheets for print and the web • the use of ornaments
and captions • lining and non-lining numerals • the use of small caps and enlarged
capitals • mixing typefaces • font formats and font licensing Plus, new eye-opening
demonstrations of basic typography design with letters, helpful exercises, and dozens
of additional illustrations. Thinking with Type is the typography book for everyone:
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designers, writers, editors, students, and anyone else who works with words. If you
love font and lettering books, Ellen Lupton's guide reveals the way typefaces are
constructed and how to use them most effectively. Fans of Thinking with Type will
love Ellen Lupton's new book Extra Bold: A Feminist, Inclusive, Anti-racist, Nonbinary
Field Guide for Graphic Designers.
A lot has happened in the world of digital design since the first edition of this title was
published, but one thing remains true: There is an ever-growing number of people
attempting to design everything from newsletters to advertisements with no formal
training. This book is the one place they can turn to find quick, non-intimidating,
excellent design help from trusted design instructor Robin Williams. This revised and
expanded classic includes a new chapter on designing with type, more quizzes and
exercises, updated projects, and new visual and typographic examples that give the
book a fresh, modern look. In The Non-Designer's Design Book, 4th Edition, Robin
turns her attention to the basic principles that govern good design. Perfect for
beginners, Robin boils great design into four easy-to-master principles: contrast,
repetition, alignment, and proximity (C.R.A.P.!). Readers who follow her clearly
explained concepts will produce more sophisticated and professional work
immediately. Humor-infused, jargon-free prose interspersed with design exercises,
quizzes, and illustrations make learning a snap‒which is just what audiences have
come to expect from this bestselling author.
The Non-designers Design Book
Everything Graphic Designers Need to Know Every Day
Graphic Design
Graphic Design for Non-Designers
Book Design Made Simple
Hello Web Design
Don't Make Me Think, Revisited
The Graphic Design Reference & Specification Book should always be next to
a designer's computer. Completely practical with only the most needed
information, this valuable book provides designers with all the little details
that can make or break a design, such as how much space to leave in the
gutter when designing barrel folds, how to layout a template for a box, and
the ratios of each part, as well as metric conversion charts, standard
envelope sizes in the USA, Europe, Canada and Asia, and much more. This
hardworking handbook is compact and accessible and is a must-have for any
graphic designer.
Many designers and photographers own the entire suite of Adobe creative
products, but they manage to learn only one or two of the applications really
well. This new addition to the popular Non-Designer’s series from bestselling authors Robin Williams and John Tollett includes many individual
exercises designed specifically to teach the tools and features in Illustrator
CS5.5 that designers (as opposed to illustrators) need to use. Along the way,
the book offers many design tips for non-designers. Individual exercises
ensure that a reader can jump in at any point and learn a specific tool or
technique. In this non-designer’s guide to Illustrator techniques, you’ll learn:
How vector images, as in Illustrator, are different from raster images, as in
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Photoshop, and when to choose which one How to use Illustrator CS5.5’s
tools to create and work with lines, shapes, anchor points and control
handles, color, etc. How to draw your own shapes and trace others How to
enter text and control the design of it How to take advantage of the symbol
libraries, clipping masks, variable-width strokes, and much more When and
why to rasterize elements of your vector image
Offers observations and solutions to fundamental Web design problems, as
well as a new chapter about mobile Web design.
Do you need to design things, but have no background in graphic design
theory? Would you like to learn the main graphic design principles and
create visuals that effectively communicate your message? If you lack a
degree in art but need to make social media posts and ads, business cards,
flyers, brochures, or any other visuals, buy this book and read it. It won't
substitute studying in a design school but will give you a vocabulary of the
basic design and composition principles, color theory, and typography. This
book will serve as your starting point if you want to create eye-catching
visuals and never again make amateur mistakes. Read the book "Graphic
Design for Beginners" and you will learn how to: use the main principles of
professionally-looking designs create a composition and use visual weight,
balance, and flow to emphasize your message recognize the difference
between the optical and geographic center and why the first one is
important use the science behind the good looking color schemes combine
typefaces and use contrast in a sophisticated way use more than 20 FREE
resources and tools for creating your designs In short, after reading this book
you will know how to apply the same graphic design principles every
professional designer knows and uses. Recommended especially for nondesigners this book will change the way you look at graphic designs around
you. Get it now!
The ELearning Designer's Handbook
The Non-designer's Presentation Book
An Easy Guide to Creating, Designing, and Posting Your Own Web Site
The Non-Designer's InDesign Book
The Dawn of the Motor Age in the American City
Iconic Tarot Decks
The Hands-On Guide to Strategic Training Design
This New York Times bestselling book is filled with hundreds of fun, deceptively simple, budgetfriendly ideas for sprucing up your home. With two home renovations under their (tool) belts and
millions of hits per month on their blog YoungHouseLove.com, Sherry and John Petersik are homeimprovement enthusiasts primed to pass on a slew of projects, tricks, and techniques to do-ityourselfers of all levels. Packed with 243 tips and ideas—both classic and unexpected—and more
than 400 photographs and illustrations, this is a book that readers will return to again and again for
the creative projects and easy-to-follow instructions in the relatable voice the Petersiks are known
for. Learn to trick out a thrift-store mirror, spice up plain old roller shades, "hack" your Ikea table
to create three distinct looks, and so much more.
Defines page layout and design principles and explains how to use space, color, and type to create
dynamic-looking documents and Web pages
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Many designs that appear in today's society will circulate and encounter audiences of many
different cultures and languages. With communication comes responsibility; are designers aware of
the meaning and impact of their work? An image or symbol that is acceptable in one culture can be
offensive or even harmful in the next. A typeface or colour in a design might appear to be neutral,
but its meaning is always culturally dependent. If designers learn to be aware of global cultural
contexts, we can avoid stereotyping and help improve mutual understanding between people. Politics
of Design is a collection of visual examples from around the world. Using ideas from anthropology
and sociology, it creates surprising and educational insight in contemporary visual communication.
The examples relate to the daily practice of both online and offline visual communication:
typography, images, colour, symbols, and information. Politics of Design shows the importance of
visual literacy when communicating beyond borders and cultures. It explores the cultural meaning
behind the symbols, maps, photography, typography, and colours that are used every day. It is a
practical guide for design and communication professionals and students to create more effective
and responsible visual communication.
In English for the first time, a wild and darkly funny book that combines Surrealist painter Leonora
Carringon's fantastical writing and illustrations for children The maverick surrealist Leonora
Carrington was an extraordinary painter and storyteller who loved to make up stories and draw
pictures for her children. She lived much of her life in Mexico, and her sons remember sitting in a
big room whose walls were covered with images of wondrous creatures, towering mountains, and
ferocious vegetation while she told fabulous and funny tales. That room was later whitewashed, but
some of its wonders were preserved in the little notebook that Carrington called The Milk of
Dreams. John, who has wings for ears, Humbert the Beautiful, an insufferable kid who befriends a
crocodile and grows more insufferable yet, and the awesome Janzamajoria are all to be
encountered in The Milk of Dreams, a book that is as unlikely, outrageous, and dreamy as dreams
themselves.
Fundamental Graphic Design Principles That Underlie Every Design Project
Designing with Accessibility in Mind
Creating a Brand Identity: A Guide for Designers
Design Fundamentals and Shortcuts for Non-Designers
Occupational Outlook Handbook
Tips, Advice and Jargon Defined for Non-Graphic Designers
A Critical Guide for Designers, Writers, Editors, & Students
Demonstrates Web design basics and offers advice on navigation, interfaces, graphic file
format, image preparation, and animation, while explaining how to test, upload, register,
and promote effective Web sites.
Provides information on creating an effective digital presentation, covering such topics as
animation, plot, contrast, software, and handouts.
What is inclusive design? It is simple. It means that your product has been created with the
intention of being accessible to as many different users as possible. For a long time, the
concept of accessibility has been limited in terms of only defining physical spaces.
However, change is afoot: personal technology now plays a part in the everyday lives of
most of us, and thus it is a responsibility for designers of apps, web pages, and more publicfacing tech products to make them accessible to all. Our digital era brings progressive
ideas and paradigm shifts – but they are only truly progressive if everybody can participate.
In Inclusive Design for a Digital World, multiple crucial aspects of technological
accessibility are confronted, followed by step-by-step solutions from User Experience
Design professor and author Regine Gilbert. Think about every potential user who could be
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using your product. Could they be visually impaired? Have limited motor skills? Be deaf or
hard of hearing? This book addresses a plethora of web accessibility issues that people
with disabilities face. Your app might be blocking out an entire sector of the population
without you ever intending or realizing it. For example, is your instructional text full of
animated words and Emoji icons? This makes it difficult for a user with vision impairment
to use an assistive reading device, such as a speech synthesizer, along with your app
correctly. In Inclusive Design for a Digital World, Gilbert covers the Web Content
Accessibility Guidelines (WCAG) 2.1 requirements, emerging technologies such as VR and
AR, best practices for web development, and more. As a creator in the modern digital era,
your aim should be to make products that are inclusive of all people. Technology has,
overall, increased connection and information equality around the world. To continue its
impact, access and usability of such technology must be made a priority, and there is no
better place to get started than Inclusive Design for a Digital World. What You’ll LearnThe
moral, ethical, and high level legal reasons for accessible design Tools and best practices
for user research and web developers The different types of designs for disabilities on
various platforms Familiarize yourself with web compliance guidelines Test products and
usability best practicesUnderstand past innovations and future opportunities for continued
improvementWho This Book Is For Practitioners of product design, product development,
content, and design can benefit from this book.
Products, technologies, and workplaces change so quickly today that everyone is
continually learning. Many of us are also teaching, even when it's not in our job
descriptions. Whether it's giving a presentation, writing documentation, or creating a
website or blog, we need and want to share our knowledge with other people. But if you've
ever fallen asleep over a boring textbook, or fast-forwarded through a tedious e-learning
exercise, you know that creating a great learning experience is harder than it seems. In
Design For How People Learn, you'll discover how to use the key principles behind
learning, memory, and attention to create materials that enable your audience to both gain
and retain the knowledge and skills you're sharing. Using accessible visual metaphors and
concrete methods and examples, Design For How People Learn will teach you how to
leverage the fundamental concepts of instructional design both to improve your own
learning and to engage your audience.
Design and Typographic Principles for the Visual Novice
A Feminist, Inclusive, Anti-racist, Nonbinary Field Guide for Graphic Designers
A (Not So) Global Design Manual for Visual Communication
Design For How People Learn
The Mac is Not a Typewriter
The History, Symbolism and Design of over 50 Decks
243 Ways to Paint, Craft, Update & Show Your Home Some Love

This book is an exploration of User Experience Design (UXD). It helps you
learn and understand how to design your applications in order to improve
the user experience. The UX principles have been discussed. These are the
principles that you should stick to when designing an app in order to
improve the user experience. Interaction Design principles have also been
explored. These are the principles that are concerned with the design of
human-computer systems. You are guided on how to design such systems
so that they can be friendly to the users. Before designing any app, whether
mobile, web etc, it is good for one to know the requirements of users. The
requirements define what the users are expecting from the app, and these
can only be obtained through research. The author guides you on the best
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ways and approaches on how to conduct such a research. You are also
guided on how to apply the user experience when designing web
applications. The author also guides you on how to apply user experience
when designing mobile applications for both Android and iOS. The
following topics have been discussed in this book: - UX Principles Interaction Design Principles - User research - How to Apply User
Experience for Websites - How to Apply User Experience for Mobile Apps:
iOS/Android
Book Design Made Simple gives DIY authors, small presses, and graphic
designers-novices and experts alike-the power to design their own books.
It's the first comprehensive book of its kind, explaining every step from
installing Adobe� InDesign� right through to sending the files to press.
For those who want to design their own books but have little idea how to
proceed, Book Design Made Simple is a semester of book design instruction
plus a publishing class rolled into one. Let two experts guide you through
the process with easy step-by-step instructions, resulting in a professionallooking top-quality book
Extra Bold is the inclusive, practical, and informative (design) career guide
for everyone! Part textbook and part comic book, zine, manifesto, survival
guide, and self-help manual, Extra Bold is filled with stories and ideas that
don't show up in other career books or design overviews. • Both pragmatic
and inquisitive, the book explores power structures in the workplace and
how to navigate them. • Interviews showcase people at different stages of
their careers. • Biographical sketches explore individuals marginalized by
sexism, racism, and ableism. • Practical guides cover everything from
starting out, to wage gaps, coming out at work, cover letters, mentoring,
and more. A new take on the design canon. • Opens with critical essays that
rethink design principles and practices through theories of feminism, antiracism, inclusion, and nonbinary thinking. • Features interviews, essays,
typefaces, and projects from dozens of contributors with a variety of racial
and ethnic backgrounds, abilities, gender identities, and positions of
economic and social privilege. • Adds new voices to the dominant design
canon. Written collaboratively by a diverse team of authors, with original,
handcrafted illustrations by Jennifer Tobias that bring warmth, happiness,
humor, and narrative depth to the book. Extra Bold is written by Ellen
Lupton (Thinking with Type), Farah Kafei, Jennifer Tobias, Josh A. Halstead,
Kaleena Sales, Leslie Xia, and Valentina Vergara.
Whether its a birthday card for a relative or a poster for a neighbourhood
event, at some point in our lives, almost all of us will produce a piece of
graphic design. We all make design choices everyday, in the fonts we
choose for our emails, the filters and crops we use for our photos, and the
colours we choose to dress ourselves in. If you have never studied graphic
design formally but want something that looks smart and well made, this is
the book for you. Arming you with all the basic knowledge you need to get
professional-looking results, using simple jargon-free tutorials, this is the
one-stop must-have guide for anyone who wants to learn about graphic
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design, but doesn't know where to start.
Living Books
The New Basics
Graphic Design for Beginners
Inclusive Design for a Digital World
A Common Sense Approach to Web Usability
A Practical Guide to the ELearning Development Process for New
ELearning Designers
The Graphic Design Reference & Specification Book
This book democratizes web development for everyone. It's a fun, clever guide
that covers all of the key design principles, best practices, useful shortcuts, pro
tips, real-world examples, and basic coding tutorials needed to produce a
beautiful website that you'll feel confident sharing with the world. Because you,
too, can design for the web! Hello Web Design contains everything you need to
feel comfortable doing your own web development, including an abundance of
real-life website examples that will inspire and motivate you. No need to spend
time and money hiring an expensive graphic designer; this book will walk you
through the fundamentals - and shortcuts - you need to do it all yourself, right
now.
The long-awaited update to the best-selling design guide classic by celebrated
author Robin Williams - now in colour!
Many designers and photographers own the entire suite of Adobe creative
products, but they manage to learn only one or two of the applications really well.
This new addition to the popular Non-Designer’s books from best-selling
authors Robin Williams and John Tollett uses a series of individual exercises to
teach image-editing tasks in Adobe Photoshop CS5.5 specifically to designers,
who need to enhance their photos for use in brochures, advertising, Flickr,
Facebook, websites, and so on. In this fun, full-color, straight-forward guide to
Photoshop CS5.5, you’ll learn: Basic photo editing, such as how to smooth out
wrinkles, remove blemishes, lose a little weight, clean up dust and scratches,
brighten and sharpen the image, delete people, remove or add space in the
middle of a photo, and more How to further manipulate and enhance images with
filters and effects How to draw and paint with customized brushes, and how to
colorize a black-and-white image All about layers and how to take advantage of
them How and when to use paths, layer masks, and clipping masks to increase
your editing capabilities How to merge several photos into one panorama, use
the Puppet Warp feature, remove lens distortion, and much more Whether you
need to improve or edit your photos for your graphic design work or to upload to
your Flickr or Facebook account, this book is the easiest path to mastering basic
tasks in Photoshop.
Principles for Effective Presentation Design
The Non-Designer's Illustrator Book
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