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This Handbook gives a comprehensive overview of the theory and practice of grounded
theory, taking into account the many attempts to revise and refine Glaser and Strauss'
original formulation.
This book captures the state of the art in visual research. Margolis and Pauwels have
brought together, in one volume, a unique survey of the field of visual research that
will be essential reading for scholars and students across the social sciences, arts and
humanities. The SAGE Handbook of Visual Research Methods encompasses the breadth and
depth of the field, and points the way to future research possibilities. It illustrates
?cutting edge? as well as long-standing and recognized practices. This book is not only
?about? research, it is also an example of the way that the visual can be incorporated
into data collection and the presentation of research findings. Chapters describe a
methodology or analytical framework, its strengths and limitations, possible fields of
application and practical guidelines on how to apply the method or technique. The
Handbook is organized into seven main sections: - Framing the Field of Visual Research Producing Visual Data and Insight - Participatory and Subject-Centered Approaches Analytical Frameworks and Approaches - Visualization Technologies and Practices - Moving
Beyond the Visual - Options and Issues for Using and Presenting Visual Research. Eric
Margolis is an Associate Professor in the Hugh Downs School of Human Communication. He is
President of the International Visual Sociology Association. Luc Pauwels is Professor of
Visual Culture at the University of Antwerp. He is Chair of the Visual Communication
Studies Division of the ICA and Vice-President of the International Visual Sociology
Association (IVSA).
Online research methods are popular, dynamic and fast-changing. Following on from the
great success of the first edition, published in 2008, The SAGE Handbook of Online
Research Methods, Second Edition offers both updates of existing subject areas and new
chapters covering more recent developments, such as social media, big data, data
visualization and CAQDAS. Bringing together the leading names in both qualitative and
quantitative online research, this new edition is organised into nine sections: 1. Online
Research Methods 2. Designing Online Research 3. Online Data Capture and Data Collection
4. The Online Survey 5. Digital Quantitative Analysis 6. Digital Text Analysis 7. Virtual
Ethnography 8. Online Secondary Analysis: Resources and Methods 9. The Future of Online
Social Research The SAGE Handbook of Online Research Methods, Second Edition is an
essential resource for anyone interested in the contemporary practice of computermediated research and scholarship.
The SAGE Handbook of Social Research Methods is a must for every social-science
researcher. It charts the new and evolving terrain of social research methodology,
covering qualitative, quantitative and mixed methods in one volume. The Handbook includes
chapters on each phase of the research process: research design, methods of data
collection, and the processes of analyzing and interpreting data. The volume maintains
that there is much more to research than learning skills and techniques; methodology
involves the fit between theory, research questions research design and analysis. The
book also includes several chapters that describe historical and current directions in
social research, debating crucial subjects such as qualitative versus quantitative
paradigms, how to judge the credibility of types of research, and the increasingly
topical issue of research ethics. The Handbook serves as an invaluable resource for
approaching research with an open mind. This volume maps the field of social research
methods using an approach that will prove valuable for both students and researchers.
Advances in Theory, Research, and Methods
The BERA/SAGE Handbook of Educational Research
The SAGE Encyclopedia of Qualitative Research Methods
Paperback Edition
This handbook provides a clear examination of case-oriented research. It defines case-based social research as a subfield of
methodology.
This handbook is the first to provide comprehensive, up-to-the-minute coverage of contemporary and developing Internet and online
social research methods, spanning both quantitative and qualitative research applications. The editors have brought together leading
names in the field of online research to give a thoroughly up to date, practical coverage, richly illustrated with examples. The chapters
cover both methodological and procedural themes, offering readers a sophisticated treatment of the practice and uses of Internet and
online research that is grounded in the principles of research methodology. Beginning with an examination of the significance of the
Internet as a research medium, the book goes on to cover research design, data capture, online surveys, virtual ethnography, and the
internet as an archival resource, and concludes by looking at potential directions for the future of Internet and online research. The
SAGE Handbook of Internet and Online Research Methods will be welcomed by anyone interested in the contemporary practice of
computer-mediated research and scholarship. Postgraduates, researchers and methodologists from disciplines across the social
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sciences will find this an invaluable source of reference.
The SAGE Handbook of Qualitative Research, Third Edition, represents the state of art for the theory and practice of qualitative
inquiry. Built on the foundations of the landmark First and Second Editions (1994, 2000), the Third Edition moves qualitative research
boldly into the 21st century. The editors and authors ask how the practices of qualitative inquiry can be used to address issues of social
justice in this new century.
Organizational communication as a field of study has grown tremendously over the past thirty years. This growth is characterized by
the development and application of communication perspectives to research on complex organizations in rapidly changing
environments. Completely re-conceptualized, The SAGE Handbook of Organizational Communication, Third Edition, is a landmark
volume that weaves together the various threads of this interdisciplinary area of scholarship. This edition captures both the changing
nature of the field, with its explosion of theoretical perspectives and research agendas, and the transformations that have occurred in
organizational life with the emergence of new forms of work, globalization processes, and changing organizational forms. Exploring
organizations as complex and dynamic, the Handbook brings a communication lens to bear on multiple organizing processes.
The Complexity of the Craft
The SAGE Handbook of Applied Social Research Methods
The SAGE Handbook for Research in Education
The SAGE Handbook of Research Methods in Political Science and International Relations
Grounded Theory is by far the most widely used research method across a wide range of disciplines and subject areas, including social sciences, nursing
and healthcare, medical sociology, information systems, psychology, and anthropology. This handbook gives a comprehensive overview of the theory and
practice of Grounded Theory, taking into account the many attempts to revise and refine Glaser and Strauss' original formulation and the debates that have
followed. Antony Bryant & Kathy Charmaz bring together leading researchers and practitioners of the method from the US, the UK, Australia and Europe
to represent all the major standpoints within Grounded Theory, demonstrating the richness of the approach. The contributions cover a wide range of
perspectives on the method, covering its features and ramifications, its intricacies in use, its demands on the skills and capabilities of the researcher and its
position in the domain of research methods. The SAGE Handbook of Grounded Theory is an indispensable reference source for academics and researchers
across many disciplines who want to develop their understanding of the Grounded Theory method.
The SAGE Handbook of Qualitative Data Collection is a timely overview of the methodological developments available to social science researchers,
covering key themes including: Concepts, Contexts, Basics Verbal Data Digital and Internet Data Triangulation and Mixed Methods Collecting Data in
Specific Populations.
The process of learning qualitative research has altered dramatically and this Handbook explores the growth, change, and complexity within the topic and
looks back over its history to assess the current state of the art, and indicate possible future directions. Moving beyond textbook rehearsals of standard
issues, the book examines key methodological debates and conflicts, approaching them in a critical, discursive manner.
Human geography has always been grounded in what we now recognize as qualitative methods - in techniques of visual assessment, archival research,
participant observation interviewing, and so on. This handbook is a key research tool for both beginning and advanced practitioners.
The SAGE Handbook of Qualitative Research Ethics
Designing Qualitative Research
The SAGE Handbook of Social Science Methodology
The SAGE Handbook of Qualitative Geography
Education has continued to grow in stature and significance as an academic discipline. In addition to world
renowned research studies the growth of education has been seen in the methodology and methods
underpinning its research. The BERA/SAGE Handbook of Educational Research provides a cutting edge
account of the research and methodology that is creating new understandings for education research, policy
and practice. Over two volumes, the handbook addresses educational research in six essential components:
Section 1: Understanding Research Section 2: Planning Research Section 3: Approaches to Research Section
4: Acquiring Data Section 5: Analysing Data Section 6: Reporting, Disseminating and Evaluating Research
Featuring contributions from more than 50 of the biggest names in the international field, The BERA/SAGE
Handbook of Educational Research represents a very significant contribution to the development of
education.
The Sage Handbook of Measurement is a unique methodological resource in which Walford, Viswanathan and
Tucker draw together contributions from leading scholars in the social sciences, each of whom has played an
important role in advancing the study of measurement over the past 25 years. Each of the contributors offers
insights into particular measurement related challenges they have confronted and how they have addressed
these. Each chapter focuses on a different aspect of measurement, so that the handbook as a whole covers
the full spectrum of core issues related to design, method and analysis within measurement studies. The
book emphasises issues such as indicator generation and modification, the nature and conceptual meaning of
measurement error, and the day-to-day processes involved in developing and using measures. The Handbook
covers the full range of disciplines where measurement studies are common: policy studies; education
studies; health studies; and business studies.
The second edition of this bestselling handbook features extensive updates of all existing chapters, as well as
eight new chapters representing the biggest recent developments in Grounded Theory, both in theory and
practice. The highly acclaimed editors have once again brought together a team of key academics from a wide
range of disciplines, perspectives and countries. This is a method-defining resource for advanced students
and researchers across the social sciences.
The SAGE Handbook of Applied Social Research Methods, Second Edition provides students and researchers
with the most comprehensive resource covering core methods, research designs, and data collection,
management, and analysis issues. This thoroughly revised edition continues to place critical emphasis on
finding the tools that best fit the research question given the constraints of deadlines, budget, and available
staff. Each chapter offers key guidance on how to make intelligent and conscious tradeoffs so that one can
refine and hone the research question as new knowledge is gained, unanticipated obstacles are encountered,
or contextual shifts take place - all key elements in the iterative nature of applied research. Each chapter has
been enhanced pedagogically to include more step-by-step procedures, specific, rich yet practical examples
from various settings to illustrate the method, parameters to define when the method is most appropriate
and when it is not appropriate, and greater use of visual aids (graphs, models, tip boxes) to provide teaching
and learning tools. - twenty core chapters written by research experts that cover major methods and data
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analysis issues across the social and behavioral sciences, education, and management; - emphasis on
applying research techniques, particularly in "real-world" settings in which there are various data, money,
time, and political constraints; - new chapters on mixed methods, qualitative comparative analysis, concept
mapping, and internet data collection; - a newly developed section that serves as a guide for students who
are navigating through the book and attempting to translate the chapters into action; - a new Instructor's
Resources CD, with relevant journal articles, test questions, and exercises to aid the instructor in developing
appropriate course materials.
The SAGE Handbook of Social Media Research Methods
Doing Triangulation and Mixed Methods
The SAGE Handbook of Current Developments in Grounded Theory
The Landscape of Qualitative Research
Qualitative research is designed to explore the human elements of a given topic, while specific
qualitative methods examine how individuals see and experience the world. Qualitative approaches are
typically used to explore new phenomena and to capture individuals' thoughts, feelings, or
interpretations of meaning and process. Such methods are central to research conducted in education,
nursing, sociology, anthropology, information studies, and other disciplines in the humanities, social
sciences, and health sciences. Qualitative research projects are informed by a wide range of
methodologies and theoretical frameworks. The SAGE Encyclopedia of Qualitative Research Methods presents
current and complete information as well as ready-to-use techniques, facts, and examples from the field
of qualitative research in a very accessible style. In taking an interdisciplinary approach, these two
volumes target a broad audience and fill a gap in the existing reference literature for a general guide
to the core concepts that inform qualitative research practices. The entries cover every major facet of
qualitative methods, including access to research participants, data coding, research ethics, the role
of theory in qualitative research, and much more—all without overwhelming the informed reader. Key
Features Defines and explains core concepts, describes the techniques involved in the implementation of
qualitative methods, and presents an overview of qualitative approaches to research Offers many entries
that point to substantive debates among qualitative researchers regarding how concepts are labeled and
the implications of such labels for how qualitative research is valued Guides readers through the
complex landscape of the language of qualitative inquiry Includes contributors from various countries
and disciplines that reflect a diverse spectrum of research approaches from more traditional, positivist
approaches, through postmodern, constructionist ones Presents some entries written in first-person voice
and others in third-person voice to reflect the diversity of approaches that define qualitative work Key
Themes Approaches and Methodologies Arts-Based Research, Ties to Computer Software Data Analysis Data
Collection Data Types and Characteristics Dissemination History of Qualitative Research Participants
Quantitative Research, Ties to Research Ethics Rigor Textual Analysis, Ties to Theoretical and
Philosophical Frameworks The SAGE Encyclopedia of Qualitative Research Methods is designed to appeal to
undergraduate and graduate students, practitioners, researchers, consultants, and consumers of
information across the social sciences, humanities, and health sciences, making it a welcome addition to
any academic or public library.
Quantitative methodology is a highly specialized field. This handbook is intended to introduce applied
statisticians, empirical researchers & graduate students to the broad array of state-of-the-art
quantitative methodologies in the social sciences.
The SAGE Handbook of Research Methods in Political Science and International Relations offers a
comprehensive overview of the field and its research processes through the empirical and research
scholarship of leading international authors. The book is structured along the lines of applied research
in the discipline: from formulating good research questions and designing a good research project, to
various modes of theoretical argumentation, through conceptualization, to empirical measurement and
analysis. Each chapter offers new approaches and builds upon existing methods. Through its seven parts,
undergraduate and graduate students, researchers and practicing academics, will be guided through the
design, methods and analysis of issues in Political Science and International Relations discipline: Part
One: Formulating Good Research Questions and Designing Good Research Projects Part Two: Methods of
Theoretical Argumentation Part Three: Conceptualization & Measurement Part Four: Large-Scale Data
Collection & Representation Methods Part Five: Quantitative-Empirical Methods Part Six: Qualitative &
“Mixed” Methods Part Seven: EITM & EMTI
The SAGE Handbook of Qualitative Business and Management Research Methods provides a state-of–the-art
overview of qualitative research methods in the business and management field. The Handbook celebrates
the diversity of the field by drawing from a wide range of traditions and by bringing together a number
of leading international researchers engaged in studying a variety of topics through multiple
qualitative methods. The chapters address the philosophical underpinnings of particular approaches to
research, contemporary illustrations, references, and practical guidelines for their use. The two
volumes therefore provide a useful resource for Ph.D. students and early career researchers interested
in developing and expanding their knowledge and practice of qualitative research. In covering
established and emerging methods, it also provides an invaluable source of information for faculty
teaching qualitative research methods. The contents of the Handbook are arranged into two volumes
covering seven key themes: Volume One: History and Tradition Part One: Influential Traditions:
underpinning qualitative research: positivism, interpretivism, pragmatism, constructionism, critical,
poststructuralism, hermeneutics, postcolonialism, critical realism, mixed methods, grounded theory,
feminist and indigenous approaches. Part Two: Research Designs: ethnography, field research, action
research, case studies, process and practice methodologies. Part Three: The Researcher: positionality,
reflexivity, ethics, gender and intersectionality, writing from the body, and achieving critical
distance. Part Four: Challenges: research design, access and departure, choosing participants, research
across boundaries, writing for different audiences, ethics in international research, digital ethics,
and publishing qualitative research. Volume Two: Methods and Challenges Part One: Contemporary methods:
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interviews, archival analysis, autoethnography, rhetoric, historical, stories and narratives, discourse
analysis, group methods, sociomateriality, fiction, metaphors, dramaturgy, diary, shadowing and thematic
analysis. Part Two: Visual methods: photographs, drawing, video, web images, semiotics and symbols,
collages, documentaries. Part Three: Methodological developments: aesthetics and smell, fuzzy set
comparative analysis, sewing quilts, netnography, ethnomusicality, software, ANTI-history, emotion, and
pattern matching.
The SAGE Handbook of Social Research Methods
The SAGE Handbook of Quantitative Methodology for the Social Sciences
The SAGE Handbook of Qualitative Methods in Health Research
The SAGE Handbook of Visual Research Methods

Qualitative research design is continually evolving. It is not only more established in disciplines beyond the traditional social
sciences in which it is a standard choice, but also just as impacted by the changes in what data, technologies, and approaches
researchers are using. This Handbook takes readers through the foundational theories, functions, strategies, and approaches to
qualitative research design, before showcasing how it negotiates different data and research environments and produces credible,
actionable impact beyond the study. Containing contributions from over 90 top scholars from a range of social science disciplines,
this Handbook is not just an anthology of different qualitative research designs and how/when to use them; it is a complete
exploration of how and why these designs are shaped and how, why, and into what they are evolving. This is a valuable resource
for Master’s and PhD level students, faculty members, and researchers across a wide range of disciplines such as health,
nursing, psychology, social work, sociology, and education. Volume One: Part I: Concepts of Designing Designs in Qualitative
Research Part 2: Theories and Epistemological Contexts of Designing Qualitative Research Part 3: Elements of Designing
Qualitative Research Part 4: Basic Designs and Research Strategies in Qualitative Research Part 5: Mixing Methods in Designing
Qualitative Research Volume Two: Part 6: Designing Qualitative Research for Specific Kinds of Data Part 7: Designing Qualitative
Online and Multimodal Research Part 8: Designing Qualitative Research for Specific Groups and Areas Part 9: Designing
Qualitative Research in Disciplinary Fields Part 10: Designing Qualitative Research for Impact
With coverage of the entire research process in social media, data collection and analysis on specific platforms, and innovative
developments in the field, this handbook is the ultimate resource for those looking to tackle the challenges that come with doing
research in this sphere.
The substantially updated and revised Fifth Edition of this landmark handbook presents the state-of-the-art theory and practice of
qualitative inquiry. Representing top scholars from around the world, the editors and contributors continue the tradition of
synthesizing existing literature, defining the present, and shaping the future of qualitative research. The Fifth Edition contains 19
new chapters, with 16 revised—making it virtually a new volume—while retaining six classic chapters from previous editions. New
contributors to this edition include Jamel K. Donnor and Gloria Ladson-Billings; Margaret Kovach; Paula Saukko; Bryant Keith
Alexander; Thomas A. Schwandt and Emily F. Gates; Johnny Saldaña; Uwe Flick; Mirka Koro-Ljungberg, Maggie MacLure, and
Jasmine Ulmer; Maria Elena Torre, Brett G. Stoudt, Einat Manoff, and Michelle Fine; Jack Bratich; Svend Brinkmann; Eric Margolis
and Renu Zunjarwad; Annette N. Markham; Alecia Y. Jackson and Lisa A. Mazzei; Jonathan Wyatt, Ken Gale, Susanne Gannon,
and Bronwyn Davies; Janice Morse; Peter Dahler-Larsen; Mark Spooner; and David A. Westbrook.
The Sage Handbook of Qualitative Methods in Health Research is a comprehensive and authoritative source on qualitative
research methods. The Handbook compiles accessible yet vigorous academic contributions by respected academics from the fastgrowing field of qualitative methods in health research and consists of: - A series of case studies in the ways in which qualitative
methods have contributed to the development of thinking in fields relevant to policy and practice in health care. - A section
examining the main theoretical sources drawn on by qualitative researchers. - A section on specific techniques for the collection of
data. - A section exploring issues relevant to the strategic place of qualitative research in health care environments. The Sage
Handbook of Qualitative Methods in Health Research is an invaluable source of reference for all students, researchers and
practitioners with a background in the health professions or health sciences.
The Sage Handbook of Organizational Research Methods
The SAGE Handbook of Organizational Communication
The SAGE Handbook of Qualitative Research
The SAGE Handbook of Qualitative Research Design

The wide range of approaches to data analysis in qualitative research can seem daunting even for experienced researchers. This
handbook is the first to provide a state-of-the art overview of the whole field of QDA; from general analytic strategies used in
qualitative research, to approaches specific to particular types of qualitative data, including talk, text, sounds, images and virtual
data. The handbook includes chapters on traditional analytic strategies such as grounded theory, content analysis, hermeneutics,
phenomenology and narrative analysis, as well as coverage of newer trends like mixed methods, reanalysis and meta-analysis.
Practical aspects such as sampling, transcription, working collaboratively, writing and implementation are given close attention, as
are theory and theorization, reflexivity, and ethics. Written by a team of experts in qualitative research from around the world, this
handbook is an essential compendium for all qualitative researchers and students across the social sciences.
The SAGE Handbook of Qualitative Business and Management Research Methods provides a state-of–the art overview of qualitative
research methods in the business and management field. Bringing together a team of leading international researchers, the chapters
offer a comprehensive overview of the history and traditions that underpin qualitative research in the field. The chapters in this
volume have been arranged into four thematic parts: Part One explores the influential traditions underpinning qualitative research,
such as positivism, interpretivism, pragmatism, constructionism and beyond. Part Two looks at research designs, covering
ethnography, field research, action research, case studies, process and practice methodologies. Part Three focusses on the
researcher: examining issues such as positionality, reflexivity, ethics, gender and intersectionality. Part Four examines challenges
relating to research design, access and departure, choosing participants and more.
How we understand and define qualitative data is changing, with implications not only for the techniques of data analysis, but also
how data are collected. New devices, technologies and online spaces open up new ways for researchers to approach and collect
images, moving images, text and talk. The SAGE Handbook of Qualitative Data Collection systematically explores the approaches,
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techniques, debates and new frontiers for creating, collecting and producing qualitative data. Bringing together contributions from
internationally leading scholars in the field, the handbook offers a state-of-the-art look at key themes across six thematic parts: Part I
Charting the Routes Part II Concepts, Contexts, Basics Part III Types of Data and How to Collect Them Part IV Digital and Internet
Data Part V Triangulation and Mixed Methods Part VI Collecting Data in Specific Populations
Private Management and Public Policy is a landmark work at the intersection of business and society. First published in 1975, it
focuses on the management processes that companies use to respond to social issues. The text develops the "principle of public
responsibility" as an alternative to the notion that firms have unlimited accountability. And, it presents one of the first systems-based
approaches to corporate responsibility, providing theoretical support for business involvement in public policy. Arguably, the book's
major contribution is its broad outline of an alternative theory of the firm in society—one that offers the possibility of overcoming
traditional public and private dichotomies.
History and Traditions
The SAGE Handbook of Qualitative Data Collection
The SAGE Handbook of Online Research Methods
Strategies of Qualitative Inquiry
This book shows you not just how to use triangulation as a strategy of quality management, but also how to use it as an
approach to designing and doing qualitative research in a more comprehensive way. Flick links triangulation with current
debates about using mixed methods, and outlines their potential for extending qualitative research, addressing questions
such as how such research can benefit from integrating quantitative (mixed methods), or from working more generally
with more than one approach (triangulation).
The SAGE Handbook of Organizational Research Methods provides a rich resource for organizational researchers,
locating the technical aspects of organizational research in the wider context of the relevant personal, epistemological,
theoretical, historical, ethical, and political issues. David Buchanan and Alan Bryman have gathered together many of the
world's leading writers on theory, method, and analysis in organizational research and have made this the most
comprehensive and cutting-edge volume in this ever-growing field.
Serlin stimulates and encourages students, faculty, and educational practitioners to place the pursuit of ideas at the
epicenter of their research--from framing meaningful problems to identifying and addressing key challenges to the
reporting and dissemination of their findings. As well as supporting readers to place the pursuit of ideas as the keystone
of exemplary inquiry, the Handbook draws on the perspectives of scholars representing diverse fields within the field of
education--from pre-kindergarten to elementary and secondary school to higher education--as well as qualitative,
quantitative, and mixed-methods approaches to inquiry. --from publisher description.
This handbook is a much-needed and in-depth review of the distinctive set of ethical considerations which accompanies
qualitative research. This is particularly crucial given the emergent, dynamic and interactional nature of most qualitative
research, which too often allows little time for reflection on the important ethical responsibilities and obligations
Contributions from leading international researchers have been carefully organised into six key thematic sections: Part
One: Thick Descriptions Of Qualitative Research Ethics Part Two: Qualitative Research Ethics By Technique Part Three:
Ethics As Politics Part Four: Qualitative Research Ethics With Vulnerable Groups Part Five: Relational Research Ethics
Part Six: Researching Digitally This Handbook is a one-stop resource on qualitative research ethics across the social
sciences that draws on the lessons learned and the successful methods for surmounting problems – the tried and true,
and the new.
The SAGE Handbook of Interview Research
Pursuing Ideas as the Keystone of Exemplary Inquiry
The SAGE Handbook of Qualitative Business and Management Research Methods
"An excellent guidebook through different approaches to social science measurement, including
the all-important route-maps that show us how to get there." - Roger Jowell, City University
"In this wide-ranging collection of chapters, written by acknowledged experts in their fields,
Outhwaite and Turner have brought together material in one volume which will provide an
extremely important platform for consideration of the full range of contemporary analytical and
methodological issues." - Charles Crothers, Auckland University of Technology This is a jewel
among methods Handbooks, bringing together a formidable collection of international
contributors to comment on every aspect of the various central issues, complications and
controversies in the core methodological traditions. It is designed to meet the needs of those
disciplinary and nondisciplinary problem-oriented social inquirers for a comprehensive overview
of the methodological literature. The text is divided into 7 sections: Overviews of
methodological approaches in the social sciences Cases, comparisons and theory Quantification
and experiment Rationality, complexity and collectivity Interpretation, critique and
postmodernity Discourse construction Engagement. Edited by two leading figures in the field,
the Handbook is a landmark work in the field of research methods. More than just a 'cookbook'
that teaches readers how to master techniques, it will give social scientists in all
disciplines an appreciation for the full range of methodological debates today, from the
quantitative to the qualitative, giving them deeper and sharpen insights into their own
research questions. It will generate debate, solutions and a series of questions for
researchers to exploit and develop in their research and teaching.
The SAGE Handbook of Qualitative ResearchSAGE
Providing a comprehensive guide to devising an effective research design, Uwe Flick discusses
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each stage of the process of designing qualitative research in detail, including formulating a
research design, selecting an appropriate strategy, conceptual framework and data source, and
collecting and analyzing data.
This book is the second of three paperback volumes taken from The SAGE Handbook of Qualitative
Research, Fourth Edition. This volume isolates the major strategies—historically, the research
methods—that researchers can use in conducting concrete qualitative studies. The question of
methods begins with questions of design and the matters of money and funding. These questions
always begin with the researcher who moves from a research question to a paradigm or
perspective, and then to the empirical world. The history and uses of these strategies are
explored extensively in this volume. The chapters move from forms (and problems with) mixed
methods inquiry to case study, performance and narrative ethnography, to constructionist
analytics to grounded theory strategies, testimonies, participatory action research, and
clinical research.
The SAGE Handbook of Measurement
The SAGE Handbook of Qualitative Research in Psychology
The SAGE Handbook of Qualitative Research in the Asian Context
The SAGE Handbook of Qualitative Data Analysis
Containing contributions from over 90 top scholars from a range of social science disciplines, this Handbook is not just an anthology of different
qualitative research designs and how/when to use them; it is a complete exploration of how and why these designs are shaped and how, why,
and into what they are evolving.
One of our bestselling handbooks, The SAGE Handbook of Qualitative Research in Psychology is back for a second edition, with updated
chapters and three new chapters introduced on Thematic Analysis, Interpretation and Netnography.
The new edition of this landmark volume emphasizes the dynamic, interactional, and reflexive dimensions of the research interview.
Contributors highlight the myriad dimensions of complexity that are emerging as researchers increasingly frame the interview as a
communicative opportunity as much as a data-gathering format. The book begins with the history and conceptual transformations of the
interview, which is followed by chapters that discuss the main components of interview practice. Taken together, the contributions to The
SAGE Handbook of Interview Research: The Complexity of the Craft encourage readers simultaneously to learn the frameworks and
technologies of interviewing and to reflect on the epistemological foundations of the interview craft.
Qualitative research is growing in Asia and globally. In an Asian context, this requires an awareness of a completely different set of norms,
practices, and expectations than those covered by books from a western perspective. This handbook truly celebrates these differences. Spanning
the full research process, from philosophy and ethics to design and methods and through data collection, management, analysis, and
dissemination, it focuses specifically on the practicalities needed to conduct effective and culturally responsive research in the Asian context.
This handbook extends beyond researchers actually in Asia and also speaks to researchers working with Asian participants, researching in Asian
immigrant neighbourhoods, and studying the larger global topics like socioeconomic challenges, climate change, or technological advancement.
This is the first book to focus specifically on qualitative research in the Asian context and includes diverse contributors from Asia such as the
Philippines, Singapore, Thailand, India, Oman, China, South Korea, Indonesia, Kazakhstan, Hong Kong, and from other continents such as
North America, South America, Africa, Europe, and Oceania. Section 1: Foundations of Qualitative Research in Asia Section 2: Qualitative
Research Designs Section 3: Best Practices in Dealing with Qualitative Research Data Section 4: Other Qualitative Research Topics
The SAGE Handbook of Grounded Theory
The SAGE Handbook of Case-Based Methods
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